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This thesis explores the role and impact of leadership as a socially 
constructed and aesthetic phenomenon in tribal-dominated Bedouin Arabia. 
The concept of leadership is investigated in terms of its discursive and 
aesthetic dimensions across different geographical, historical, and 
intellectual settings by adopting and applying a Foucauldian perspective of 
interconnected concepts of power/knowledge, discourse, subjectivity, body 
symbolism and the power of gaze. The thesis draws on three related types of 
data: First, images to understand the leaders’ perspective. Second, 
interviews with artists to gain insights into the visual message and the 
creative process. Third, through semi-structured interviews with the audience 
to garner an understanding of how it perceives the message leaders send. 
This thesis contributes theoretically to ongoing research into the visual 
representation of leadership and to critical debates concerning Foucauldian 
perspectives on discourse, power, discipline and the body. This thesis 
concludes by recommending practical implications for rethinking leadership 
as something both aesthetic and mythical to consider the role of followership 
in the consumption of leadership-themed visual artworks and 
communication, and the growing global role and influence of social media in 
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Chapter 1 – Introduction 
“The Beduin of the desert, born and grown up in it, had embraced with all his 
soul this nakedness too harsh for volunteers, for the reason, felt but 
inarticulate, that there he found himself indubitably free. He lost material ties, 
comforts, all superfluities and other complications to achieve a personal 
liberty which haunted starvation and death. He saw no virtue in poverty 
herself: he enjoyed the little vices and luxuries—coffee, fresh water, 
women—which he could still preserve. In his life he had air and winds, sun 
and light, open spaces and a great emptiness.” (Lawrence 2000: 18) 
The above passage summarizes the Bedouin life during the early twentieth 
century from the perspective of a British official who worked and lived in 
Arabia and interacted with the Bedouins for a number of years, T.E. 
Lawrence, otherwise known as Lawrence of Arabia. The life of Bedouins has 
continued to evolve drastically since Lawrence’s time. Specifically, after the 
discovery of oil in what was called Arabia, currently the region is divided into 
various states.  
The terms Arabia, Arabic, and Islam prove problematic for Western readers. 
Westerners continue to confuse the concepts, for they incorrectly use the 
three terms interchangeably. While research remains scant on the Bedouins, 
there do exist rare academic studies that focus on Bedouins and their 
sociocultural, historical settings and their influence on Islam as a religion and 
a belief that currently represents a real threat for Western values from the 
Western perspective.  
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Arabia depicts the land of Arabs who are Bedouins and speak Arabic; hence, 
Arabia illustrates a term that encompasses the geographic region that 
spreads between the Arabian (Persian) Gulf and Arab Sea in the East, the 
Red Sea in the West, the Indian Ocean in the south, and the Syrian steppe 
(Badia) in the north. Westerners define Arabia as a geographical territory that 
includes the vast area of land where all people speak Arabic. Recently, this 
area has been termed the Middle East North Africa (MENA), which 
encompasses all Arabic-speaking countries in the Middle East including 
Arabia, Levant, Mesopotamia, and North Africa. Egypt, Sudan, Libya and the 
Maghreb represent the North African nations. Hence, Arabia, MENA, Near 
Orient, Arabic countries, Middle East, Greater Middle East are portrayed as 
terms that are often used interchangeably despite the fact that they embody 
unique notions and historical significance. Notably, using these terms 
interchangeably does not promote comprehension of the region and its 
sociocultural and historical raison d’être.  
In effect, Arabs represents the ‘Other’ to the ‘Western civilization’. Said 
(2003) asserted that Orient as a term demonstrates the best term to describe 
the totality of Arabia, Arabic, Islam, and Bedouins from the Western 
perspective.   
“…a way of coming to terms with the Orient that is based on the Orient’s 
special place in European Western experience. The Orient is not only 
adjacent to Europe; it is also the place of Europe’s greatest and richest and 
oldest colonies, the source of its civilizations and languages, its cultural 
contestant, and one of its deepest and most recurring images of the Other. In 
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addition, the Orient has helped to define Europe (or the West) as its 
contrasting image, idea, personality, experience. Yet none of this Orient is 
merely imaginative. The Orient is an integral part of European material 
civilization and culture. Orientalism expresses and represents that part 
culturally and even ideologically as a mode of discourse with supporting 
institutions, vocabulary, scholarship, imagery, doctrines, even colonial 
bureaucracies and colonial styles.” (Said 2003: 12) 
The starting point of the research project held to understand leadership in the 
context of Said’s (2003) discussion of Orientalism and to apply that concept 
in order to gain an understanding of the unique nature of the Bedouins’ 
concept of leadership. From this investigation, I will illuminate the 
problematic nature of this region and its people in their own sociocultural 
historical settings from a leadership perspective. My research targets 
Western readers to promote a further comprehension of the region, in order 
to reveal to them how they can interact with Bedouins to create partnerships 
in place of hegemonic relations. Thus, this understanding will contribute to 
the development of the region, its economy, its people, and the world 
through building bridges of business partnerships instead of wars and 
conflicts.  
My own personal experience and life provided the main backdrop on which I 
construct my research around visual leadership in Arabia. It propelled me on 
the quest for understanding my roots and the daily sufferings I go through as 
being a person from this part of the world and who belongs to the cultural 
and religious identities which represent the peak of the Clash of Civilizations 
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(Huntington 1996). Being a person from this stigmatized region imposes a 
plethora of challenges. I feel the growing hate, suspicion, racism and 
stereotypic actions against me as an ‘Other’ to any non-Arab, non-Muslim 
person from divergent cultures, religions, or ethnical identities.  
From this perspective, I have experienced personally, throughout my entire 
life, that ‘Other’ and my experience in my constant trials to crave acceptance. 
I persistently keep trying to prove I am a ‘civilized other’ who warrants trust. I 
do not represent the harmful villain the media portrays, and my entire 
sociocultural background does not epitomize evil. Certainly, living in this 
hegemonic inheritance breeds an inferiority complex, which is embodied in 
all Arabs who must live in the West, and which became a habit for me that I 
had to live with for my entire life.  
The personal experience, again, pushed me to study leadership from a visual 
perspective as I lived my childhood and youth in Syria under Assad’s 
totalitarian regime. People hailed Assad as the Almighty God, for the 
government forced Syrians to worship him. Assad epitomized the 
omnipresent figure posted everywhere in streets, in the schools, on TV, even 
in schools’ books and notebooks. Obliged to consume his omnipresent 
visually communicated existence, his huge images decorated buildings 
throughout the cities. Forcefully inculcated with this strong political 
propaganda, I developed a skeptical questioning mind since my childhood of 
the reason behind using these visual omnipresent communications to induct 
us all as being part of Assad’s cult, as docile bodies that were completely 
controlled and brainwashed.  
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Living in that real dystopia, unfortunately, created a constant fear of 
incarceration, which I wanted to break down and to run away from the 
oppression. For this reason, I established my philosophical foundation on 
Michel Foucault’s (1972) discipline and punish research. My efforts to 
understand his studies of the birth of prison illuminated the visual discourse 
of Assad’s regime to control the thoughts of an entire nation through images. 
He inculcated an entire nation in a certain epoch to worship one person, to 
control and manipulate for the benefit of a chosen few. Pertinently, family 
relations in the patriarchal system in Arabia resulted in a strong dominance 
of a few elite families who control the wealth and political decision in each 
and every country in the Middle East. Furthermore, the dominant social 
relations remain based on the patriarchal-familial interconnected network of 
relationships.  
The constant propaganda reinforced the power of these families to maintain 
their control for as long as they could to sustain it, which solidified the roots 
of the patriarchal system deeply within the society. The campaign 
reintroduced the control in a new light through the progressive presidential 
governments. Sharabi (1992) termed that entire system of control as the 
Neopatriarchy (Sharabi 1992). 
Given the above personal background, my entire research is based on 
Gramsci’s (1989) critical standpoint that the starting point of any study 
proves to understand oneself: “The starting-point of critical elaboration is the 
consciousness of what one really is, and is ‘knowing thyself’ as a product of 
the historical processes to date, which has deposited in you an infinity of 
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traces, without leaving an inventory” (Gramsci 1989: 324). My initial object of 
inquiry is to understand the dynamic relationship between the 
aforementioned concepts under which I have lived and experienced. These 
experiences persist during my life, which exert a considerable influence on 
constructing me as a person as well as a researcher.  
In this respect, I am building my thesis on an observation that leadership 
depicts a social phenomenon, and that, as with any other social 
phenomenon, communication plays a substantial role in formulating this. 
Thus, visual, textual, and audible means of communication influence 
leadership as a social process. Inevitably, sociocultural context exerts a 
considerable influence on shaping the social leadership process. Therefore, 
understanding visual symbols in terms of representing leaders is seen as 
substantial when perceiving the leadership process in any certain 
sociocultural context, as symbols and representation illustrate products of 
social context. Consequently, it is important to decipher the hidden meanings 
behind each symbol that leaders employ to influence the sensory 
experiences and the feelings of his followers, ultimately to manipulate their 
thoughts and actions.  
Foucauldian Analysis  
To develop my thesis, I will briefly review one of the key contributions of the 
intellectual influencers on my research, which is the Foucauldian 
understanding of power and discourse. 
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Michel Foucault introduced the positive connotation of power and that power 
relations create truth (Armstrong 1994). The application of Foucault’s 
disciplinary power in an organization context demonstrates a new discipline 
of study: one based on the assumption that leadership reflects a process of 
influencing others’ behaviors with a primary objective of achieving the 
leader’s plans. Moreover, leadership from this perspective illustrates the 
imposing of a disciplinary power on different pertinent actors.  
According to Foucault, a sophisticated system of surveillance can impose 
disciplinary power: the power of gaze, or discipline of gaze, which targets the 
human mind instead of the human body (Armstrong 1994). Yet, the positive 
form of disciplinary power portrays just one façade of the form of power. In 
his novel Nineteen Eighty-Four (1949), Orwell constructed a world of 
disciplinary power applied through an extreme mode of surveillance to reflect 
power’s negativity. This imaginary totalitarian government used a constant 
surveillance tool, such as a television set, that kept surveying the human 
‘object’. This leadership based on watching, observing and surveillance 
manifested in the famous Orwellian phrase “the big brother is watching you” 
(Orwell 1949: 1). In effect, we remain confronted with a paradox of applying 
the Foucauldian ‘positive’ disciplinary power and the extreme oppressive 
Orwellian negativity to the power (Orwell 1949).  
Of course, power is not just a force that imposes from up to down. The up 
down model is causing oppression within the bottom layers of society; yet, 
power is everywhere, and it affects each and every social relation. Hence, 
power forms discourses in a constant process; hence, discourses are formed 
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and reformed consequently through these active forces of power and 
resistance (Foucault 1977b; Rose 2012). In this respect, Foucault proposed 
the discursive analysis, which depicts a way to construct our social world by 
tackling the forces of power that produce certain knowledge and, 
consequently, certain truth (Rose 2012). We cannot find a certain social 
relationship between ‘subjects’ without encountering a power imbalance 
between the two sides of this social interaction (Foucault 1977b).  
When considering discourse as a term, what does it mean and what is the 
substantial role it plays in ‘producing’ human ‘subjects’? (Hall 1996). 
The relation between the two main concepts in my study – power and 
discourse – remains intertwined. Since power encompasses the main 
component of discourse, any social process remains discursive in nature and 
it represents a power game between different parties (Foucault 1979). 
Furthermore, power produces knowledge; hence, the process of 
interpretation of a visual representation of a social phenomenon essentially 
depicts a power game. 
Another facet of the Foucauldian analysis is the importance of the contextual 
background, for one must understand the past to comprehend the present 




Building on Foucault’s discussions, a leader’s portrait can represent a 
surveillance tool because it embodies a panoptical effect on the people 
viewing it. This provides an interesting area of study, mainly in terms of the 
relationship between leadership and discipline, and the mechanism of 
internalizing the process of discipline through visual tools (Foucault 1977b; 
McKinlay and Starkey 1998).  
In the scope of my study, a central area to study is the mechanism of 
controlling humans for creating a self-disciplined, self-surveilled and obedient 
society, which is termed as the ‘docile body’ (Rose 2012).  
Visualization demonstrates a full process of sensing an experience. Evoking 
the state that shares a cultural, social, and psychological context, the 
sensing process uses different materials that encapsulate rich cultural, social 
and emotional experiences of the people who produced them (Warren 2005).  
To this point, visual represenatation illustrates the oldest means of 
communication used throughout history. Humans constructed their ideas as 
engravings on stone, metal, or paintings. Leaders’ visual displays as portraits 
or photographs remain visible everywhere. Since a visual representation of a 
leader serves as a larger role than just a commemoration, textual 
communication plays a vital role in communicating leadership qualities. An 
image of leadership is conveyed not only visually, but also orally. Parry and 
Hansen (2007) elucidated the importance of storytelling when inspiring 
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followers to achieve the leaders’ goals, since people follow stories as they 
follow people. The authors considered storytelling as a leadership process. 
In fact, they purported that storytelling remains interconnected with 
leadership and stories act as a leader in terms of their impact on power and 
action (Parry and Hansen 2007). While the sensual experience proves 
important in portraying leadership, I have chosen to narrow my study to just 
visual experience.  
Rationale of the Study 
I will build my study on the application of leadership process from the 
Foucauldian perspective and how the process of visual representation 
manifests into a powerful vehicle.  
Foucault stressed the importance of language, images, and symbols in the 
social construction of reality and in any knowledge production process by 
using discourse (Foucault 1972). In this way, visuality plays a substantial role 
in shaping the leadership process. For this reason, I centered my thesis on 
visuality and I will unmask the meanings of the symbols implemented to 
represent the leadership process. 
Markedly, Foucault focused his analysis on European society and he had not 
generalized his studies to any other sociocultural context beyond Europe or 
the West in general. Consequently, it would prove valuable to apply his 
analysis in a different sociocultural context, such as the Bedouin Arabian. 
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Adding the aesthetic dimension of studying leadership as a relational social 
process offers a novel approach to identifying and reconstructing the 
understanding of that method from a unique perspective. According to Van 
Dijk (1993), “we need to examine in detail the role of social representations 
in the minds of social actors” (Van Dijk 1993: 251). In respect to my study, 
the painter depicts the main creator of subjectivity. Throughout my research, 
I will explain the mechanism of the leadership process from the contextual 
lens of Bedouin Arabs, what is power’s discursive nature from the Bedouin 
perspective, and how the audience perceives the message. The main aim of 
my study is to explain the mechanism of creating the visual message that 
leaders send to their followers and how the power mechanism works in 
shaping the audiences’ decoding process. Furthermore, using the 
Foucauldian analysis in different sociocultural contexts where research 
remains scant will develop enlightening insights into other societies beyond 
the Europeans and Westerners. 
To achieve the above, I shall approach the leadership process in my analysis 
from three main directions: power, discourse, and aesthetics. To this point, 
my focus in approaching leadership, as a social phenomenon, utilizes the 
discourse approach, and studies it from the sensory perspective mainly in 
terms of feelings, beliefs, values, thoughts, and social relations. Basically, 
the leadership notion lies in the construction of the meaning of language and 
symbols employed, while the interpretation remains based on the cultural 
and social contexts of the organization and the people within it. One cannot 
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study leadership, as any social phenomenon, without examining the social 
and cultural contexts (Bryman et al. 1996).   
Griffey and Jackson (2010) identified that a portrait of a leader functions as a 
virtual leadership process with an enduring influence upon followers. They 
recognized that portrait artists combine the personal and positional qualities 
in the visual representation of the leader, while simultaneously applying the 
cultural and historical context in the same visual representation. This 
combination of qualities and context in the portrait provides a holistic and 
integrated archetype of leadership. Portrait artists use different poses, facial 
expressions, and settings to portray the leader with a visually imposed 
authority and power (Griffey and Jackson 2010).  
Dominant trends in leadership literatures fail to legitimize a universal 
leadership paradigm. Due to the multitude of approaches to leadership, the 
term leadership remains vague and engenders various contradictory 
meanings (Meindl et al. 1985; Yukl 1989). My aim is to study leadership as a 
relational process in its sociocultural setting and to focus on the positive 
practice of leadership as a method to enhance coherence between people, 
and to improve creativity. Leadership from this perspective depicts the 
process of using positive power to produce positive outcomes; thus, 




Hence, I will demonstrate how images operate in the sociocultural context of 
the Bedouin Arabs and how leaders implement different symbols and visual 
materials as tools to enhance power and enforce followers’ obedience.   
There exist critical gaps in the empirical literature in terms of exploring the 
sociocultural life of Arabs. The research on the Bedouin Arabs, as a 
significant and particular ethnic group and as a dominating sociocultural 
unique group inhabiting different areas of Arabia, remains limited (Al-Krenawi 
and Graham 1997). People, especially Westerners, misunderstand and 
misinterpret the value system of Arabs and Bedouins. Western media 
characterizes Arabic values and their distinguished lifestyle in a typically 
widely conveyed manner through Western movies and media. Tribalism, 
patriarchy, and family relations in their dynamic interrelations and their 
influence on leadership prove rarely studied. 
Furthermore, discourse remains a vague term warranting further clarity 
(Potter and Wetherell 1987). The relationship between discourse and 
meaning in a certain sociocultural context, where history plays a significant 
role in constructing discourse, needs more in-depth study. 
Based on the above discussions, my thesis addresses the following research 
questions: 
1. How are leadership discourses organized to produce a certain kind of 
knowledge and practice? 
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2. How are leadership discourses articulated visually in a sociocultural 
reality of tribal-dominated Bedouin Arabia? 
3. To what extent do sensory and aesthetic experiences inform the 
construction and representation of leaders and leadership and what 
factors influence this process? 
4. What role does the visual and aesthetics play in developing 
followership?  
5. To what extent is self-surveillance and self-discipline a part of 
followership? 
Contributions to the Study 
This study makes different theoretical, methodological and practical 
contributions to the leadership knowledge.  
The main contribution to theory is the development of the leader’s image 
communication process model, which incorporates the three key 
components of the leadership visual communicational process: leader, 
audience and the message. In addition, the study investigates and explores 
the sociocultural/historical values of Arabia on the Bedouin leadership, 
mainly from a visual and aesthetic perspective.  
The study also makes a methodological contribution through the research 
design which uses a unique mix of qualitative approaches, including visual 
genealogy, psychoanalysis and discourse analysis.     
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The findings of this study provide different practical contributions to different 
targeted groups, including Bedouin leaders, Bedouin society, and the wider 
business community. This type of information is significant to help Bedouin 
leaders identify what makes a leader great in the eyes of his audience and 
how to communicate his myth to his people. These findings also provide the 
basis for training and mentoring programs to excel the leadership 
communicational process for Bedouin leaders. The development of the visual 
communication of leadership framework offers a future tool to measure the 
power of image on an audience through the use of artificial intelligence on 
social media interactivity.   
The study also provides a practical contribution to media practitioners in the 
area of normalization to influence a targeted audience to a certain desired 
direction.  
Engaged Scholarship 
The primary reason for choosing to pursue a DBA program is based on my 
belief of the importance of building theory, the benefits of which I, and others, 
can implement and deliver to my society and beyond. 
The complexity of relating theory and practice comes from how scholars 
build their research model on a real-world problem. The main tool for 
bridging the gap between science and practice lies in applying for engaged 
scholarship, or requiring “scholars to step outside of themselves to obtain 
and be informed by the interpretations of others about each step of the 
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research process: problem formulation, theory building, research design, and 
problem solving” (Van de Ven 2007: 265). 
Hence, the engagement between academics and practitioners proves 
paramount in order to produce knowledge that can solve real problems 
instead of just pontificating about the problem without proposing a practical 
solution. 
Gulati (2007) defined the differences between theory and practice as ‘tribal 
war’ between two main concepts: rigor and relevance. He defined rigor as 
the “used of narrow disciplinary paradigm involving a set of theories, 
methodologies, and data analysis...” where relevance depicts the practical 
and relevant to the “matter at hand” (Gulati 2007: 777). Yet, the two 
concepts, namely rigor and relevance, remain important to the management 
research, since any management research should be exact (rigorous) and 
applicable (relevant); thus, it stands not as a game of either–or. Scientific 
knowledge formulates theories based on generalization. To generalize a 
theory, it must prove valid in different contexts; whereas, the practical 
knowledge is based on dealing with a particular situation in a particular 
context (Van de Ven and Johnson 2006).  
Given the above, practical application remains important in theoretical study. 
Particularly, I focused on the relationship between theory and application of 
my academic research in the field of leadership since understanding the 
cultural aspects of firms, families, and nations proves a substantial 
component in the process of any social phenomenon, specifically leadership. 
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A researcher entrenched culturally in this region adds real value to the 
research; therefore, the researcher contributes to the research as an ‘insider’ 
that knows these tiny nuances of symbols, rituals, etc.  
Having said that, the problem in the Middle East in general proves to be two-
folded. There exists a real gap in the literature in all research areas, but 
especially from the Bedouin context. Moreover, academics and practitioners 
who remain unengaged fail to share their works for the welfare of the 
advancement of their society. 
Hence, I decided to build my entire research project on Van de Ven and 
Johnson’s (2006) diamond model of engaged scholarship as a collaborative 
research for practice model. These experts defined their engaged 
scholarship model as “a collaborative form of inquiry in which academics and 
practitioners leverage their different perspectives and competencies to 
coproduce knowledge about a complex problem or phenomenon that exists 
under conditions of uncertainty found in the world” (Van de Ven and Johnson 
2006: 803). Engaged scholarship considers inquiry from different 
perspectives, contexts, and purposes. They remain based on a pluralistic 
view to tackle the problem theoretically and then to apply it into the real 
world. Engaged scholarship incorporates a collaborative ‘form of inquiry’ to 
transform the distinctive types of knowledge, especially academic and 
practical, into a form that can be implemented in real life and can solve 
problems to improve realities (Van de Ven and Johnson 2006).  
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Consequently, engaged scholarship illustrates a participative form of 
research in which all related stakeholders, including scholars, practitioners, 
clients, users, etc., join hands to (a) form the problem by understanding its 
nature; (b) build a theory and define the problem; (c) design the research to 
examine alternative theories; and (d) find and communicate applicable 
solutions and test these solutions in reality (Van de Ven 2007). 
Markedly, no one possible starting point exists for Van de Van’s diamond 
model; the researcher can initiate a theory and then formulate the problem, 
or begin with a problem formulation, or commence with a solution that needs 
to determine the appropriate context and problem. Van de Ven (2007) stated 
five criteria by which to evaluate the four activities in the diamond model: 




Figure 1-1: Engaged scholarship diamond model adapted from Van de Ven 
(2007: 1) 
From the knowledge transfer perspective, the authors found two fundamental 
issues. First, practitioners fail to apply the academic research findings into 
their practice. They distinguish management science from other applicable 
sciences such as medicine, nursing, etc. To implement scientific knowledge, 
different stakeholders such as researchers, consultants, and practitioners 
must work jointly in the whole research process from the problem forming, 
theory building, and research designing, and then find and communicate the 
solution. Approaching the issue will engender a holistic nature that 
guarantees a scholar to produce applicable science. Therefore, the result will 
depict multiple-levels: a) academic research can be applied in practice; b) 
academic research will add value to practitioners; c) academics and 
researchers will collaborate to construct a transferable knowledge base (Van 
de Ven and Johnson 2006).  
Second, to communicate the results, the scholar needs to convert the 
substantial value of the knowledge gained while ensuring its credibility. 
Hence, knowledge transfer comprises a rhetorical nature as well. 
From the distinctive forms of knowledge perspective, practical knowledge is 
tacit and actionable, for it remains embedded in experience and is directed to 
a situation in a sociocultural context. However, scientific knowledge’s design 
formulates generalizables and theories. The two kinds of knowledge differ 
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from the purpose of implementing their results according to the way they are 
constructed. 
Thesis Overview  
The thesis is divided into nine chapters. Chapter 1 presents a brief 
introduction of the topic of study and highlights the main concepts and areas 
of the study. Chapter 2 begins with a critical review of leadership literature to 
set the ‘scene’ for my entire research project, while it introduces various 
concepts including power/knowledge, human body, and discourse. It covers 
the literature around visuality and aesthetics to unveil the connection 
between these two concepts and leadership, along with power of gaze and 
spectator perspective. Chapter 3 looks at the fieldwork methodology that I 
implemented to investigate leadership as a discursive, social constructionist, 
and aesthetic phenomenon. Additionally, it reveals how I designed my 
research with three phases and three distinct data types based on my 
depiction of how leadership embodies a relational process. Chapter 4 
represents the first phase of the empirical research, giving an example case 
to show how a Bedouin leader presents his leadership to his audience while 
focusing on the addresser. Chapter 5 presents the second phase of my 
empirical research, which focuses on the message emitted and how the 
painter created messages. Interviews were carried out with eight Arab artists 
to garner their opinions on how they synthesize visual messages, and 
analyze the cognitive sensory visual experience that art conveys. Chapter 6 
outlines the third phase of my empirical research, concentrating on the 
audience side of art and how they perceive the sent message. Interviews 
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were carried out with ten Dubai residents from diverse nationalities and 
cultural backgrounds. Chapter 7 provides the analyses and the conclusions 
obtained from the three phases of empirical research of leadership. It covers 
three principal areas: a) aesthetics and sensory perspective; b) image power; 
and c) the visual leadership and panopticon. Chapter 8 summarizes the 
lessons learned, from which emerged three themes: Leadership myth and 
how Bedouin leaders convey their messages through using images to 
influence the followers’ sensory perspective; then, how followers interpret 
these messages in different and multiple ways – specifically, visuals. This 
engenders a practical way of understanding the ingestion of leaders’ images 
and the effects that these portraits have on an audience. To accomplish this, 
I will explore the followers’ perspectives in terms of consuming leaders’ 
communicated messages and communication, by looking at the message 
and how this research helps the reader to comprehend leadership as a 
communicational process where this medium conveys a social message. 
In Chapter 9, I conclude the entire study by presenting the main findings and 
limitations of research, using visuality to reveal the meaning of symbols. 
Moreover, I examine the use of discourse analysis from a practical 
perspective and the sample size. Finally, I offer a number of 




Chapter 2 – Leadership, Power and Aesthetics – Literature 
Review 
In this literature review, I examine scholarly texts and authors that explore 
leadership as a discursive, symbolic, aesthetic, and visual phenomenon. The 
connection between these various concepts sits in the social construction of 
a certain situation, to which a leader must respond appropriately and tackle 
successfully. 
Dominant trends in the literature elucidate the meaning of leadership and 
traits that make a leader successful; yet, the term leadership remains vague 
and embodies divergent contradictory meanings due to the vast theoretical 
approaches to leadership (Meindl et al. 1985: 179; Yukl 1989). 
Burns (1978) as quoted in Gill (2009), cited “Leadership is one of the most 
observed and least understood phenomena on earth” (Gill 2009: 3). 
According to the precedent definition, leadership portrays a phenomenon 
observed and researched, but remains ambiguous. It is distinguished, yet it 
remains confused with “an assumed empirical reality” (Alvesson and 
Sveningsson 2003: 360). Nonetheless, there currently exists no accepted 
applied scientific definition for leadership. Simply, the plethora of empirical 
studies continue to produce perplexing and contradictory paradigms (Yukl 
1989; Alvesson and Sveningsson 2003). Thus, my study focuses on the 
multiple realities of any social phenomenon: “These realties are constructed 
through social processes in which meanings are negotiated, consensus 
formed, and contestation is possible. Such a view shows us how meanings 
that are produced and reproduced on an ongoing basis create structures that 
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are both stable and yet open to change as interactions evolve over time.” 
(Fairhurst and Grant 2010: 174)  
Authors continue to summarize leadership as the process of exercising 
power, managing cultures, and mobilizing others to complete work through 
setting goals and objectives, with an ultimate goal which is to increase 
organizational performance and effectiveness (Kelly et al. 2006 ). Prevailing 
definitions emphasize the nature of leadership as an influential process 
between different social group members (Yukl 1989). 
From the traditional perspective, leadership research is based on an 
individualistic approach and psychological theory; this mainstream leadership 
theory exemplifies the idea that leaders possess certain personal qualities 
and capabilities such as traits, styles, and behaviors that differentiate them 
from others. According to this standpoint, people are naturally divided into 
leaders and followers. In this respect, the traditional approach embodies the 
assumption that leaders are born with certain inherited, identifiable, and 
measurable characteristics; therefore, these innate leaders prove destined to 
rise to positions of leadership in their social milieu. These individuals 
engender certain gifts, such as integrity, vision, and innovation (Barker 1997; 
Wood 2005; Kelly 2008; Gill 2009). Moore, as quoted in Gill (2009), defined 
leadership as “the ability to impress the will of the leader on those led and 
induce obedience, respect, loyalty, and cooperation” (Gill 2009: 6). This 
definition reinforces the patriarchal image of the masculine, feudal leader 
who mandates everyone to obey him (Barker 1997). 
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From this standpoint, leadership style exerts a strong influence on the way 
employees execute their jobs, which affect the productivity rate. According to 
Burns (1978), transformational leadership proves the key to increase overall 
performance and, consequently, to have a positive influence on the business 
sustainability (Bennett 2009). Henry Ford as quoted in Gill (2009) 
summarized the idea of leadership from an operational perspective as: 
“Industry is management, and management is leadership, and leadership is 
perfect when it so simplifies operations that orders are not necessary” (Gill 
2009: 7). Ford merged two different concepts, namely management and 
leadership, and he summarized leadership to simplify the operation. This 
typifies one example of the erroneous blending of the two terms, namely 
management and leadership, in literature. Fairhurst and Grant (2010) defined 
the time when authors started to distinguish between the two terms, when 
neocharisma discourses defined leaders as change-masters, and managers 
as taskmasters: “The authors thus argue that management Discourses 
construct what management is and how it is to be performed during any 
given time period in recent history. Perhaps the most striking example of this 
is the way in which leadership and management were largely 
interchangeable terms until neocharisma Discourses made leaders into 
change-masters and managers into task-masters who implement the 
change.” (Fairhurst and Grant 2010: 179)  
Grint (2010) further affirmed the necessary division of the two concepts of 
management and leadership when he traced the roots in the certainty 
degree, where leadership was involved in a high degree of uncertainty: 
“Management and Leadership, as two forms of authority rooted in the 
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distention between certainty and uncertainty… There is a huge degree of 
uncertainty involved and it is associated with Leadership” (Grint 2005b: 
1473).  
Based on the above, managers and leaders need authority to achieve 
success (Barker 1997). Authority remains derived from different kinds of 
power, which itself remains derived from various sources: knowledge, 
position, background, etc. It proves significant to understand the importance 
of power and authority when constructing leadership, as these two 
influencers demonstrate the keys forces in defining the leadership process.  
Some authors describe leadership as a power relationship between leaders 
and followers. Essentially, leaders use power to influence the followers’ 
behaviors in the desired direction (Braynion 2004).  
Grint (2010) asserted that ‘soft power’ denotes the power of persuasion 
associated with leadership, while ‘hard power’ signifies the power of 
command associated with management (Grint 2005b). 
Hence, leadership assumes multiple dimensions in terms of meaning and 
leaders occupy multiple positions.  
Leadership as a socially constructed phenomenon  
Recent approaches render leadership as emerging as an impact of the 
linguistic turn (Fairhurst 2009), while critical authors believe the above-
mentioned definitions and explanations fail to uncover the leadership’s 
complex phenomenon. To expound upon the new perspective of leadership; 
it remains important to differentiate between the leader, the person with 
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particular traits and behaviors, and leadership, the process of mobilizing and 
influencing that leaders apply on their followers or subordinates (Parry and 
Hansen 2007). 
Leadership, in essence, is centered on influencing others to change the way 
that they see and tackle a certain situation. Consequently, there are three 
main components in the leadership process: a) the leader; b) the situation 
which epitomizes a problem, or an opportunity, etc.; and c) the influenced 
parties, including followers (subordinates) and other stakeholders.   
Theoretically, leaders need to take action whenever an alerting situation 
arises so as to confront and solve the dilemma. From this perspective, a 
certain alerting situation drives a leader to shape the relationship between a 
leader and one’s followers and stakeholders. In other words, when an 
alarming situation surfaces, a leader must exercise one’s leadership upon 
others; hence, the situation or the context determines the leader’s response. 
Therefore, for a leader to respond ‘properly’ to a situation, a ‘correct’ analysis 
of the situation is needed. A number of different aspects influence a leader’s 
evaluation of the situation and their response to it; these aspects include the 
environment, the leader’s personality and experience, in addition to many 
other factors. Of course, it is obvious enough that analyzing a certain 
situation proves subjective and it emphasizes the social interaction between 
leaders and their followers. Leaders and their environment add to the 
complex network of social interaction between all leaders, followers and 
other interconnected stakeholders.  
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Hawkins (2015) incorporated objects into the relationship between people. 
This relationship is called ‘posthumanist’ (Hawkins 2015). 
Grint (2005) identified the key component of the leadership process from the 
social constructivist perspective as making ‘proper’ decisions in the light of 
accurately detecting the context or situation: “The context is not independent 
of human agency, and cannot be objectively assessed in a scientific form.” In 
effect, Grint urged us to shift our focus from the situation per se to how a 
certain situation is situated, “Shifting the focus from noun to verb facilities the 
reintroduction of the proactive role of leadership in the construction of 
context” (Grint 2005b: 1471).  
Grint (2005) adapts the tame and wicked problem analysis of Rittel and 
Webber (1973) and distinguishes between management and leadership, 
where a tame problem embodies a limited degree of uncertainty; therefore, it 
is associated with management. Conversely, a wicked problem garners 
complexity and exudes a high degree of uncertainty; thus, it maintains an 
association with leadership. As a result, a wicked dilemma necessitates a 
differing approach from a tame issue. Consequently, Grint (2005) applies his 
alternate strategy to three case studies. One of these cases reveals the 
Brent Spar case, in which Shell and Greenpeace regarded and constructed 
the same problem (removing a no longer economically viable oil storage and 
tanker loading buoy in the Brent oil field) from different social construction 
perspectives. Shell constructed the problem as a ‘tame problem’, while 
Greenpeace observed the same problem as a ‘critical problem’. From this 
evidence, two parties interpreted and constructed one problem in two 
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completely different ways. Grint explained that “the ‘problem’ cannot be 
assessed objectively… In effect, the problem was socially constructed and 
the solution was the consequence of political negotiation not rational, 
objective or scientific analysis” (Grint 2005b: 1481).  
Based on Grint’s articulation, leadership can be plotted between two axes: a) 
the degree of uncertainty for the problem (context) and its association with 
the ‘wicked’ complex problems, and b) the power source needed to tackle 
the problem mainly when the leader asks questions and employs ‘soft power’ 
to persuade followers to work together to construct the problem in a 
collaborative mode (Grint 2005b).  
Each situation exhibits a social phenomenon; in this way, when we study any 
social phenomenon, we are entitled to consider the social and cultural 
contexts (Alvesson and Sveningsson 2003). Building on the preceding 
discussion, critical authors describe leadership as a socially constructed 
phenomenon incapable of studying in isolation from the social, cultural, and 
historical contexts.  
Constructing a certain situation remains based on our perception of the 
world, which is affected by two main factors: first, through our social, cultural, 
and historical background; and second, through our social interaction with 
the related stakeholders, which Lord and Emirch (2001) called ‘collective 
cognition’ and which can be defined as a “socially constructed understanding 
of the world derived from social exchanges and interaction” (Lord and Emrich 
2001: 562). Social interaction using language accomplishes collective 
cognition; both concepts, namely context and language, represent distinct 
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social phenomena. By the same token, leadership reflects a process of 
meaning construction between the leader and the led (Smircich and Morgan 
1982; Kelly 2008: 765). Hence, the main argument of leadership from the 
social constructionist perspective declares that the fundamental role of 
leaders is to construct a situation and determine the necessary action to 
steer the group in the direction they believe is correct or proper and to 
communicate that certain construction to followers, and then persuade 
followers to act in accordance with the leader’s vision.  
Fairhurst and Grant (2010) argued that “it is unsurprising that social 
constructionism recognizes the fundamental role of language and 
communication… This recognition has contributed to the linguistic turn and 
more recently the turn to discourse theory... Most social constructionists 
adhere to the belief that language does not mirror reality; rather it constitutes 
it. Seen in this light, communication becomes more than a simple 
transmission; it is a medium by which the negotiation and construction of 
meaning takes place.” (Fairhurst and Grant 2010: 174).  
Leadership epitomizes five main components: first, to construct the situation; 
second, to formulate a solution or develop an action to respond to the 
problem; third, to communicate the situation’s analysis and provide the 
pertinent solution to the stakeholders; fourth, to legitimize the communicated 
analysis and proposed solution; and fifth, to persuade followers to deploy the 
envisioned action.    
In this way, leadership depicts a relational process between leaders, 
followers, and related objects (Hawkins 2015). Consequently, the 
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sociocultural context and institutional structure exert substantial influence on 
the leadership process (Wood 2005). Followers or the environment portray 
this process. Given the social constructionist nature of leadership, 
communication plays a substantial role in formulating this complex process 
(Fairhurst and Grant 2010; Fairhurst and Uhl-Bien 2012). Hawkins (2015) 
expanded the above articulations when he added that leadership’s ultimate 
aim proves to identify and pursue a shared goal through social interaction 
and collective agreement between related stakeholders. “Leadership is 
conceived… as a social process emerging from the collective interactions of 
groups as they work together to identify and pursue a shared goal” (Hawkins 
2015: 953).  
In effect, leadership from that perspective unveils a complex relational 
process of socially constructed dynamic movement (Wood 2005).  
As articulated previously, social interaction poses the central aspect of the 
leadership process; thus, communication and language play considerable 
roles in the process of constructing leadership. In fact, experts consider the 
interactive nature in the leadership process as its core and that language 
determines the core’s engine (Fairhurst and Uhl-Bien 2012). Therefore, 
leadership is a “reciprocal, interactive process” (Alvesson and Sveningsson 
2003: 360). Leaders influence their subordinates on different levels, 
particularly through their ideas, values, relations, goals, commitments, 
feelings, and emotions (Alvesson and Sveningsson 2003).  
Leadership reveals a contextual relational process between leaders and 
followers to achieve specific goals that leaders pre-plan. The interactive 
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nature of the leadership process proves as dynamic as any human 
interaction, for it changes constantly (Fairhurst and Uhl-Bien 2012).  
Consequently, this interactive relation engenders bidirectionality in a way, as 
leaders influence followers and followers influence leaders. This view of 
leadership contradicts the antediluvian image of the feudal leader-follower 
relationship, which proves an unidirectional relationship, which goes up down 
– in other words, from leaders to followers (Barker 1997).  
Language constitutes reality conveyed through human communication; 
hence, communication demonstrates not a simple act of transmitting 
messages. Instead, it epitomizes a process of meaning construction based 
on a particular context in which discourse is constructed (Fairhurst 2009). 
Communication between the stakeholders builds multiple realities through 
social interaction. Thus, “language does not mirror reality; rather it 
constitutes it. Seen in this light, communication becomes more than a simple 
transmission; it is a medium by which the negotiation and construction of 
meaning takes place” (Fairhurst and Grant 2010: 174).  
It proves essential to mention the difference between the construction of 
social reality and the social construction of reality; authors argued that the 
construction of social reality “emphasizes the cognitive products of social 
interaction—constructions of social reality involving categories, implicit 
theories, attributions, and sensemaking accounts”, whereas the social 
construction of reality “emphasizes the interactions themselves” (Fairhurst 
and Grant 2010: 177 & 178). The distinction between these two concepts lies 
in the angle from which people look at them. In this way, the notion of the 
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construction of social reality is centered on the perception. Specifically, this 
means the way individuals perceive leadership based on their cognitive 
perception of leadership, which remains grounded in the way people make 
sense of any social phenomenon based on social frames and personal 
background. On the other hand, the notion of the social construction of reality 
is centered on action, which represents an implicit sociohistorical interaction 
based on the Foucauldian archaeological analysis. This proves implicit in the 
sense discourse “historically rooted constellation of ideas, assumptions and 
talk patterns that, in effect, become linguistic resources for communicating 
actors subject to those discourses” (Fairhurst and Grant 2010: 179). 
Based on the above, social constructionists perceive leadership as a 
linguistic game; and, as in any human interaction, leaders use language to 
influence others, including followers, and to exercise their power (Fairhurst 
and Uhl-Bien 2012). The sensemaking process varies according to different 
contexts including the nature of the organization and the sociocultural and 
historical contexts. In effect, the notion of leadership as the ‘management of 
meaning’ unveils a phenomenon whereby language interaction and the 
concept of discourse embody the core of leadership. From that perspective, 
this justifies the reason behind focusing on various research methods such 
as narrative analysis and reflection (Fairhurst 2009).  
From the understudied, leadership epitomizes multiple realities, for it remains 
socially constructed where language plays a substantial role in the way 
people construct context and in determining the type of authority necessary 
to tackle the issue. There exists no objective or scientific understanding of 
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context, as the traditional contingency theories suggest. Simply, leadership 
not only involves the human element, but it incorporates non-human objects.  
Leadership, Power and Discourse   
The cornerstone of my study of leadership remains my argument that power 
embraces the central concept in the analysis of the leadership process. 
Barker (1997) drew a picture of the feudal leader as a male who holds 
absolute power to direct and order his subordinates to achieve his goals 
(Barker 1997). Barker described two main observations of the feudal leader: 
first, the notion of domination that the leader practices over followers; 
second, the concept of gender and the superiority of masculinity (Fairhurst 
2009).  
The notion of power in leadership reflects the most prevalent perceptive 
studied. In this respect, the power a certain leader garners can measure 
leadership effectiveness. Specifically, this comprises the types and sources 
of power, the ways that leaders acquired it, and the ways leaders exercised it 
(Yukl 1989). The sphere of forces in any environment truly encompasses 
power sources; thus, experts must study and view power in relation to these 
forces. In fact, at its core power fails to represent an unidirectional force.  
Foucault (1977) explained the impossibility of discovering a social 
relationship between ‘subjects’ without creating a power imbalance between 
the two sides of this social interaction (Foucault 1977b).  
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In respect of power as a social phenomenon, Foucault (1977) validated how 
strongly power influences every human ‘subject’. Power impacts each detail 
of the human existence, from the depth of the human personality to its 
outside presentation, including what individuals wear and how they act. 
“When I think of the mechanics of power, I think of its capillary form of 
existence, of the extent to which power seeps into the very grain of 
individuals, reaches right into their bodies, permeates their gestures, their 
posture, what they wear, how they learn to live and work with other people” 
(Martin and Meyerson 1998: 314). 
Foucault (1977) introduced the modern concept of power when he delineated 
disciplinary power, which remains a different form of sovereign power 
exercised in earlier times. This power entails inflicting pain on the human 
body through public torture as a symbolic form of punishment. Simply, it is 
power exerted on the body (Armstrong 1994). By contrast, disciplinary power 
is centered on reforming human behavior to improve society and direct 
cumulative behavior towards a new social order. The focus of reforming 
transformed from the discipline of body to the soul, or to the human mind 
(Foucault 1977a; Armstrong 1994). 
Power engenders an ambiguous and a problematic concept; it cannot be 
seen, touched or sensed; yet, its effects yield the tangible element exercising 
it (Foucault 1977a).  
Hence, the effects of power can produce positive or negative results. 
Generally, power garners negative implications, for the word ‘power’ remains 
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commonly associated with deleterious ideas, such as violence, manipulation, 
domination, and oppression. However, power harvests a positive connotation 
when it gains the perception of empowerment, belongingness, and positive 
leadership (Clegg et al. 2006). Foucault (1977) focused his writings on the 
positive aspect of power, because building on power’s constructive element 
can lead people in a new direction of using power for the sake of leading and 
applying positive leadership in an organization.  
Ostensibly, applying Foucault’s work in the study of organizations is rare 
(Burrell 1988). Moreover, few studies approach leadership from the positive 
perspective by applying the Foucauldian analysis and by implementing 
Foucault’s problematic concepts of power/knowledge, discourse, subjectivity, 
and body symbolism.  
Power in humanities can be defined as the force that moves human beings in 
a direction that the one who imposes power wants. Exercising power on 
individuals entails a person inducing others to perform as desired, regardless 
of their willingness (Clegg et al. 2006). Max Weber defined power as “the 
possibility of imposing one’s will upon the behavior of other persons” (Bendix 
1978: 290). Power consists of different components: a) the one imposing or 
exercising the power, in the leadership context of the study, which represents 
the leader; b) the one who receives the order from the leader, or the follower; 
c) the power the leader imposes upon followers, known as authority. To this 
point, followers must do what they are told to; therefore, they must obey the 
mandates from their leaders with or without true will. 
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Foucault (1977) explained what he found as a misconception of power in the 
West, which he termed as ‘juridico-discursive’. This theory of power contains 
a few fundamental characteristics: a) power always connotes negativity; b) 
power must be imposed and takes the form of rules or laws; c) power 
operates and imposes taboos; d) power is uniform and universal (Feder 
2011). 
Disciplined Bodies  
The relationship between power and the human body epitomizes the central 
aspect of the scientific management theory of Taylor. Practicing power by 
manipulating the human body for the ultimate sake of improving economic 
efficiency engenders the main objective of management theory. Taylor 
(1911) professed, “The principal objective of management should be to 
secure the maximum prosperity for the employer, coupled with the maximum 
prosperity for each employé” (Taylor 1911: 1).  
Using power to manipulate the human body efficiently seeks to minimize 
workers’ time and efforts, which demonstrates an innovative management 
idea, and which represents the center of Taylor’s scientific management. 
While Taylor started to practice his scientific management theory on 
individuals, he expanded his practice to incorporate the entire collective 
organizational body; then, he later broadened it even further to encompass 
the societal body (Clegg et al. 2006). Taylor focused his studies on the 
movements of the human body and the coordination and concurrence 
between the human body and the machine, creating a metaphoric concept of 
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the ‘human machine’. In this way, he converted the human body into a 
machine that employers can calibrate “to secure the maximum prosperity for 
the employer” (Taylor 1911: 1).  
Foucault described Taylor’s scientific management as “the unitary technique 
by which the body is reduced as political forces and bodies, in short, political 
anatomy, could be operated in the most diverse political regimes, 
apparatuses or institutions” (Foucault 1977b: 221). Taylor designed the 
human machine when he applied different practices, such as task 
decomposition, re-engineering of the workers’ movements, the coordination 
of the workers’ body movements with machines, and using the highly 
routinized process to use efficiently the resources for the maximum benefit of 
the employer. Foucault (1977) described the political economy of the human 
body, or the ‘political anatomy’, and the discourses of power imposed on the 
human body through programming each body movement. Studying and 
manipulating each movement, and connecting it to an automated system of 
coordinating employees’ body movements, forced employees to work harder 
to follow the rhythm of the machines on which they worked. Foucault (1977) 
designated the shift in the system of domination by using different 
techniques: from a traditional mode concentrating on physical punishment, to 
the disciplinary mode focusing on close surveillance of the worker’s 
efficiency, called ‘the power of gaze’. This reflects a positive change in using 
power, which I will discuss later in this chapter (Foucault 1977b; Burrell 1988; 
Clegg et al. 2006).  
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Importantly, Taylor, through his scientific management practices, 
metamorphosed the human body into a machine. Hence, the human body is 
transformed into an ‘object’ capable of calibration to the machine’s rhythm.   
Influence and Authority  
Leadership remains defined as the ability to get others to do what leaders 
want (Clegg et al. 2006). As mentioned above, leadership, as a process, 
garners a negative connotation of manipulating other people in order for the 
leader to successfully achieve the desired outputs. Leaders employ different 
techniques to influence others for the sake of achieving success, 
effectiveness, or any other goal (Barker 1997). The force a leader exercises 
on other people is the main element for a leader to realize effective 
leadership. That effect may yield a negative implication reflecting 
commanding and manipulating perceptions. This negative undertone is 
related more to the term authority, which expresses the notion of 
commanding and controlling (Barker 1997).  
In fact, exercising leadership and using power remain interconnected. In 
effect, the leadership process can be defined as the art of using power in a 
way that influences others to achieve the leader’s plans.  
Both the terms power and leadership elicit a negative meaning; yet, both 
terms may produce a positive connotation. Drawing on Weber’s power 
definition as the possibility of imposing the leaders’ wills upon the behavior of 
their followers matches this definition of leadership.  
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Hence, based on the above articulation, leadership demonstrates the 
application of power, which can take different shapes: either it portrays the 
power of managing, by forcing, others through systems, like Taylorism; or it 
is the power of gaze through close surveillance; or it is the power of rhetoric 
communication, called charisma.  
Foucault (1977) introduced the positive connotation of the term power when 
he attached the concept of power to producing forces, as any kind of 
production is positive. Furthermore, he linked the power of producing with the 
notion of creating and creativity. In effect, Foucault suggested that the 
productive form of power, rather than the repressive one, can positively 
influences behaviors and identities, especially since power produces 
knowledge (McKinlay et al. 2010).  
With this new facet of disciplinary power, Foucault’s positive outlook on 
power asserts that leaders exercise power in a seductive manner to induce 
others to do what the leader desires. The leader employs different media 
based on the leader’s special abilities and talents, such as creativity, team 
building, rhetoric skills, communication abilities, and vision, that make 
followers do what the leader wants without exerting negative forces of power, 
particularly domination, manipulation, etc. For example, narratives and 
storytelling are forms of exercising power through the leaders’ 
communication skills.  
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Perspectives on Analyzing Discourse  
Discourse, as a term, proves to be vague, thus it persistently creates 
confusion (Potter and Wetherell 1987) and it “continues to be used in vague 
and all-embracing ways, where the constitutive effects of discourse are taken 
for granted rather than problematized and explore” (Alvesson and Karreman 
2011: 1121). 
Discourse equates to text used to communicate a situation. In other words, 
discourse indicates the language voiced to explain a certain situation in a 
social context. Hence, discourse characterizes the means to illustrate a 
certain social reality (Alvesson and Karreman 2000). Thus, when talking 
about discourse analysis, it demonstrates how language is used to clarify a 
social phenomenon in a social context. In this way, discourse analysis 
typifies the articulation analysis of language that is used to constitute certain 
forms of subjectivity to explain a social phenomenon in a social context. 
According to Hardy and colleagues (2005), “language constructs 
organizational reality, rather than simply reflects it” (Hardy et al. 2005: 60). 
Therefore, two main factors directly affect discourse: a) the historical and 
social forces that form any social context; b) the power forces that form the 
subjectivity of creating the meaning of any social phenomenon (Foucault 
1979). Consequently, discourse manifests as our subjective construction of 
meaning in terms of a social phenomenon and a social context by utilizing 
language as a medium of meaning making.  
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Oswick (2011) states, “Discourse is a process of meaning-making through 
talk and text” (Oswick 2011: 104). Importantly, language in this research 
embodies not just the written or spoken means of elaborating on any 
discourse, for it exceeds these boundaries to include the visual use of 
language as well. Grant et al. (2004) elaborated on organizational discourse 
as “the structured collection of texts embodied in the practices of talking and 
writing (as well as a wide variety of visual representations and cultural 
artifacts)” (Grant et al. 2004: 3). 
Hardy and colleagues (2005) added to the previous citation “the texts that 
populate discourses range from written work to speech acts to non-linguistic 
symbols and images” (Hardy et al. 2005: 61). Language reflects a means by 
which to expound upon the subjective meaning of a social context, of which 
comprises the textual and visual perspectives. Hence, in this paper, I will 
deal with the problematic relationship between language, primarily the visual 
forms, and other components of meaning formation, including our values 
systems like beliefs, ideologies, etc. 
Building on the understudied, discourse and meaning remain interconnected 
concepts. Which concept precedes the other? In other words, can a certain 
discourse be defined without having the full background of the social context 
that can be used as the basis for our analysis? Alvesson and Karreman 
(2000) elaborated on the premise of the term ‘discourse’, which remains 
vague, and there are few divergent interpretations of this term. 
Consequently, they suggested identifying two dimensions: first, the 
relationship between discourse and meaning; second, the specific context 
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forms of language used versus the standardized forms. Through these two 
dimensions, a person can identify to what the term ‘discourse’ refers, ranging 
from micro-discourse to mega-Discourse. A person can then distinguish 
between micro, local position of discourse (with small letter d) as a language 
interaction related to the local use of language and talking in specific and 
local situations, to the grand mega-Discourse (with capital letter D) that 
refers to the broader concepts regarding thought systems and is used to 
identify broader social phenomena (Potter and Wetherell 1987; Alvesson and 
Karreman 2000; Fairhurst and Putnam 2004; Alvesson and Karreman 2011).  
By the same token, Alvesson and Karreman (2011) articulated on the 
different approaches of discourse as: a) text-focused studies (TFS) for the 
small letter d discourse approach; and b) paradigm-type discourse studies 
(PDS) for the capital letter D discourse approach (Alvesson and Karreman 
2011).  
History plays a major role in the construction of a discourse, as history 
shapes and normalizes ideas and a cultural system of thoughts through the 
accumulation of particular cultural and social practices. This creates the 
social aggregated frames of reference including the social norms, ideologies, 
stories, and understandings for various social and cultural ideas (Foucault 
1977b; Swidler 1986; Alvesson and Karreman 2011). In this way and 
according to Alvesson and Karreman (2011), “Social norms can be assumed 
to be tacit and culturally taken-for-granted and produced/reproduced through 
people observing how others behave, picking up very subtle guidelines and 
sanctions as to how to act” (Alvesson and Karreman 2011: 1136).  
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In effect, culture, as a tacit system of taken-for-granted ideas, is produced 
through using different forms of language to construct meaning that is 
developed over time. 
Basically, this entails interaction and going up and down on the ‘discourse 
ladder’ between the everyday linguistic interactions (TFS) and the grand and 
broader concepts (PDS) (Alvesson and Karreman 2011).  
Markedly, I extend my study beyond different social phenomena to 
incorporate the effects of the connections between these different 
phenomena, the connection between different Discourses and the effects 
and dynamics of the connection between these Discourses and the relation 
to the power of discourse. This entails studying resistance as a byproduct of 
the relations of power and knowledge. One cannot study discourse without 
studying the effects of the resistance in terms of the power/knowledge 
relation. Hence, I need to diligently take heed of the problematic relationship 
between the different meanings of discourse when I conduct an empirical 
analysis of the social process of leadership in the social context of Bedouin 
Arabia.  
Feder (2011) asserted on Foucault’s conception of discourse: “discourse can 
be both an instrument and an effect of power” (Feder 2011: 18). 
Karp and Helgo (2008) considered leadership as a “shared social influence 
process” that aims to construct a new direction in the social context of the 
organizational life; it is a dynamic process that occurs between people where 
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power plays an important role in the balance of that interaction between 
people (Karp and Helgo 2008: 30). 
Fairhurst and Uhl-Bien (2012) studied the social interaction of the leadership 
process when they found that this process remains based on a contextual 
sequential of meanings that is expressed by verbal exchange and contextual 
interaction. They gave the example of seeking and granting permission from 
leaders to followers and the ways that authority is exercised. Narrative 
analysis shows the social interaction between leaders and followers when 
leaders tell stories and followers perceive these stories. These stories 
influence the general targeted audience (Fairhurst and Uhl-Bien 2012).  
Relational communication offers a rich analysis of what leadership 
represents from different contextal critical perspectives (Fairhurst and Uhl-
Bien 2012). Therefore, power is illustrated in different shapes and forms 
through language, through the way language is constructed and through the 
way a certain message is communicated.  
To summarize, leadership from a social constructionist perspective proves 
an interactional process to construct reality. Two main factors affect this 
reality construction: first the social, cultural, and historical background of the 
leader and the key stakeholders; second, the cognitive interaction through 
discourse linguistically constructed, reconstructed, and communicated, which 
is affected by a mix of sociohistorical rooted ideas of the leader and the 
stakeholders. In effect, the process of linguistic social interaction between 
and among the key social players results in co-constructing reality. Applying 
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power and resistance shapes and reshapes discourse. This dynamic 
interactional process forms and communicates a final construction of 
discourse. That certain dominant discourse shall be developed and 
established through specific terminology, themes, stories and metaphors; it 
shall create a social development and a change of the ethical system of the 
community in place, and it shall conjure more interactions and discussions to 
keep social evolution.  
Aesthetic and Visual Representation of Leadership 
Leaders, throughout history, continued to be represented as heroes, or as 
divine human beings inspired by God, semi-Gods, and sons of God. People 
worship these hallowed humans in different forms (Carlyle 1840).  
This heroic representation of leaders signifies another vague term: Charisma 
(Meindl et al. 1985; Kelly 2013). The notion of charisma is crucial to explain 
how an ordinary person transforms into a superhuman. Weber (1968) 
explained “the term ‘charisma’ will be applied to a certain quality of an 
individual personality by virtue of which he is set apart from ordinary men 
and treated as endowed with supernatural, superhuman, or at least specific 
powers or qualities. These are such as are not accessible to the ordinary 
person, but are regarded as of divine origin or as exemplary, and on the 




Meindl and colleagues (1985) termed the ‘romanticization of leadership’ as 
the heroic view of leadership, which gives leaders a central and dynamic role 
in the organizational interactive process. Moreover, this heroic view 
associates leadership with certain events. Ostensibly, the association of 
leadership with events is measured by economic performance; thus, 
organizational performance depicts a cause of that heroic leadership (Meindl 
et al. 1985). 
At the present time, leaders remain represented as supreme creators in the 
eyes of their followers. Gabriel (1997) studied this phenomenon based on 
three narratives of intern students with different perspectives. One of these 
students, Anne, worked for a publishing firm where she described the 
meeting with the firm’s director in a religious emotional manner of meeting 
God. The encounter profoundly affected the student to the point that her 
narrative portrayed a mix of religious and romantic love for the leader. It 
provides an important experience for her when she meets the leader, who 
embodies the symbol of supreme power.  
Another example mentioned in the same paper depicts Bob, another intern, 
who described his meeting with the director in a different way to Anne. 
Nervousness permeated his experience instead of divine emotions. Both 
encounters emitted highly charged emotions and fantasies on the followers’ 
side (Gabriel 1997).  
Notably, followers perceive leadership in diverse ways according to their 
experiences and their social background.  
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It is obvious enough that business leaders’ visuals are attached to the 
companies’ identities that they manage; hence, the performance of the 
companies affects business leaders’ images through the media. High-
preforming companies visually portray their leaders as a token of their 
success. Leaders of successful corporations typify models for organizational 
effectiveness. The media, meanwhile, expounds the leaders’ traits and 
attributes as the causes of their institutional success. Business press 
constructs leaders’ images using metaphorical expressions and narratives 
according to the companies’ performance they lead. Chen and Meindl (1991) 
analyzed the business media formation of the image of People Express’ 
leader, Donald Burr, in different phases during Burr’s reign between 1980 to 
1986. During periods one and two, Burr’s image was represented as a 
preacher reflecting the successful steps he implemented and the reflection 
on the growth and expansion of People Express. Period three extracted 
another image, for Burr emerged as a fighter hero who frightened the 
competition; therefore, by the end of period three, Burr’s image emerged to 
portray a fallen hero as a failure period commenced. The process of 
constructing and reconstructing of Burr’s image through the business media, 
the use of metaphors in alignment with the performance of People Express, 
plus the reflection on People Express’ image, shaped the way viewers 
perceived the leader (Chen and Meindl 1991).  
Jackson and Guthey (2007) argued that visual images of business leaders 
work as rhetorical tools to construct the required image of business leaders 
and their respective firms (Jackson and Guthey 2007).  
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Visualizing Leadership  
Visuality demonstrates a term that Thomas Carlyle (1841) introduced in his 
lecture On Heroes (Carlyle 1840; Mirzoeff 2006), which basically means the 
visual culture. Foster (1988) asserted that, “Although vision suggests sight as 
a physical operation, and visuality sight as a social fact, the two are not 
opposed as nature to culture” (Foster 1988: ix).  
According to Mirzoeff (2006), “Visuality is very much to do with picturing and 
nothing to do with vision, if by vision we understand how an individual person 
registers visual sensory impressions” (Mirzoeff 2006: 67). Hence, visuality 
concerns mostly representation and form.  
Visuals in the context of this study represent leaders’ images, including 
photographs and portraits; yet, the term image can encompass a wider 
meaning. Mitchell (1984) stated “we speak of pictures, statues, optical 
illusions, maps, diagrams, dreams, hallucinations, spectacles, projections, 
poems, patterns, memories, and even ideas as images, and the sheer 
diversity this list would seem to make any systematic, unified understanding 
impossible” (Mitchell 1984: 504). 
Specifically, representing leaders took the form of portraiture, which focuses 
on the face of a specific prominent person. Hence, portraiture reflects an 
important art as it depicts the status of only prominent people. Consequently, 
“Portraits are not just likenesses but works of art that engage with ideas of 
identity as they are perceived, represented, and understood in different times 
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and places. ‘Identity’ can encompass the character, personality, social 
standing, relationships, profession, age, and gender of the portrait subject” 
(West 2004: II).  
Portraits can take different art forms including paintings, sculptures, 
drawings, engravings, photographs, coins and medals (West 2004). 
The image from a visual perspective represents a mystery necessitating 
interpretation. Images remain full of symbols and enigmas. Mitchell (1984) 
affirmed the nature of images as “an actor on the historical stage, a presence 
or character endowed with legendary status, a history that parallels and 
participates in the stories we tell ourselves about our own evolution from 
creatures ‘made in the image’ of a creator to creatures who make 
themselves and their world in their own image” (Mitchell 1984: 504). 
The previous discussion illuminates the problematic relationship between 
language and imagery. Chen and Meindl (1991) analyzed the verbal 
construction of the leadership image that business media fabricates using 
metaphors. Now, the challenge remains to use this knowledge to connect 
mental and material metaphors, especially dealing with abstract concepts, 
such as leadership and power (Mitchell 1984; Chen and Meindl 1991).  
Aesthetics  
According to Taylor and Hansen (2005), “aesthetics is concerned with 
knowledge that is created from our sensory experiences” (Taylor and 
Hansen 2005: 1212). Hence, we can differentiate aesthetics from the 
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scientific as aesthetics reflects sensitive knowledge. Basically, sensitive 
knowledge includes feelings, sensory perspective and tacit knowledge. 
Taylor and Hansen claimed, “If we look carefully at this distinction of 
aesthetic/sensory knowing versus intellectual/propositional knowing, we find 
a distinction that is not just about how we know things, but why we know 
things. Intellectual knowing is driven by a desire for clarity, objective truth 
and usually instrumental goals. On the other hand, aesthetic knowing is 
driven by a desire for subjective, personal truth usually for its own sake” 
(Taylor and Hansen 2005: 1213).  
In the same vein, Springborg (2010) defined art based on the above outlined 
ideas as “an arrangement of conditions intended to make us perceive some 
part of the world more directly through our senses – and less through our 
concepts and ideas about this part of the world”. Therefore, art can be 
perceived through our senses and feelings (Springborg 2010: 245). 
Barry and Meisiek (2010) took this step further and argued that, in most 
cases, the term ‘art’ remains depicted as a craft, not art as fine art. They also 
commented on Davies’ (2005) articulation on the concept of art with a capital 
A and art with a lower-case a. They distinguished between these two 
confusing, interconnected concepts of historical and contextual construction. 
Their core meanings reside in the notion of art as craft – in other words, as 
the utilitarian notion. Subsequently, they connected both concepts to 
leadership, distinguishing between art of leadership that can coexist with the 
art of leadership. The authors expounded on the art of leadership, 
considering it art rather than craft based on its aesthetical nature. Influencing 
 
51 
the audience’ senses, leadership comes to fruition. Martin Luther King’s ‘I 
have a dream’ speech provides a notable example of the art of leadership 
process that influences and moves an audience’s senses and drives the 
audience to act. In this example, aesthetics replaced the utilitarian nature of 
leadership (Davies 2005; Barry and Meisiek 2010). 
When Strati (2000) elaborated on the organizational aesthetics as an 
emerging field of study, he broke this field into five main areas: a) any image 
concerned with the organizational identity; b) the physical space of the 
organization; c) any artifact located inside the physical space of the 
organization; d) ideas related to the manager as an artist; and e) the 
resemblance between management and artistic practice and how 
management learns from artistic practice (Strati 2000; Taylor and Hansen 
2005).  
Organizational aesthetics remains concerned primarily with the lived sensory 
experience, which engenders an intangible nature versus a physical reality of 
organizational place. This reveals the tangible nature which represents the 
mere physical reality of the intangible place. However, as humans, people 
feel and sense places; this sensory experience proves difficult to articulate 
(Gagliardi 1996). Hence, the notion of the organizational aesthetics covers 
the space itself and the objects that fill that space, called artifacts.  
Gagliardi (1996) defined the artifact as: “a) product of human action which 
exists independently of its creator, b) intentional, it aims, that is, at solving a 
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problem or satisfying a need, c) perceived by the senses, in that it is 
endowed with its own corporality or physicality” (Gagliardi 1996: 701). 
Foucault further expanded the concept of art and aesthetic experience from 
an artifact into the human life as a way of interpretation: “But couldn’t 
everyone’s life become a work of art? Why should the lamp or the house be 
an art object but not our life” (Foucault 1998: xxx).  
From the understudied, aesthetic as a concept demonstrates a mode of 
interpretation. 
Prown (1982) contended that artwork made, purchased, or used by a certain 
human portrays the conscious or unconscious reflection of the system in 
which one believes. “The underlying premise is that objects made or 
modified by man reflect, consciously or unconsciously, the beliefs of 
individuals who made, commissioned, purchased or used them, and by 
extension, the beliefs of the larger society to which they belonged” (Prown 
1982: 2). 
In the same vein, Strati (1999) asserted that an organizational artifact 
illustrates a metaphor for the hierarchy in organizational levels. Providing an 
example: “The chair is an organizational artifact whose shape and quality 
denote hierarchically ordered organizational levels… It symbolizes an 
organizational source of power and prestige. Visual cultures therefore 
reconstruct the connection between the person and non-human objects in 
organizational life in terms of aesthetic knowledge” (Strati 1999: 39).  
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Consequently, organizational aesthetics and different artifacts provide a way 
to visualize different abstract concepts, such as power, organizational 
hierarchy, and prestige. Hence, leaders manipulate various artifacts to reflect 
their leadership values. Hawkins (2015) remains skeptical of the supposed 
passive role of artifacts and the leaders’ mastering of the use of these 
objects. She argued that leaders fail to represent the ultimate generator in 
their followers’ eyes. In fact, artworks are active and they are “co-generators 
of leadership effects”; therefore, leadership is a product of social interaction 
and relations, not just between leaders and their followers. Yet, it includes 
the other objects that are used in these relations as well; hence, leaders 
cannot claim the absolute ownership of power relations (Hawkins 2015: 953).  
In effect, viewing a photo of a big wooden and leather chair, for example, 
provokes the idea of power and high organizational hierarchal status.  
Hawkins (2015) gave an example of a boardroom chain: “When prominently 
situated at the end of a table, surrounded by several other, smaller chairs, 
and when interacted with by individuals involved in leadership relationships, 
works within this network of actants to materialize assumptions and norms 
about relative status positions. The chair, in its relationships with people and 
other things, contributes to the (re)configuration of a particular relationship 
between leader and followers, offering new possibilities to enact status 
differentials and therefore collaborate in the generation and legitimization of 




Now, to elaborate upon the above, these abstract concepts need to be 
examined more closely from the sociocultural perspective. Specifically, does 
the meaning construction of the photo of a big wooden and leather chair 
provoke the same meaning of power and high organizational hierarchal level 
in a Bedouin context, taking into consideration that Bedouin Arabs mostly sit 
on the ground? How does the translation of visual meaning differ from culture 
to culture? In effect, are visuals, in general, important in the Bedouin 
context? Strati affirmed certain organizational concepts, such as the big 
wooden and leather chair evokes different perceptions in various 
sociocultural contexts. Given the above discussion, another question arises 
regarding beauty as an abstract concept: does beauty differ from culture to 
culture?  
In this way, the combination of organizational aesthetics is concerned with 
the study of sensory knowledge primarily from the perceptive of beauty, 
representation and form.  
Aesthetics is often confused with beauty. It represents one category of 
several aesthetic categories, which include comic, the sublime, the ugly, etc. 
(Strati 1992).  
The mode of representation engenders the main criterion that defines the 
way we construct our meaning. An artifact elicits two different meanings. A 
painting, for example, evokes the first meaning from the one who created the 
artifact, namely the painter in the case of a painting; the second portrays the 
spectator looks at the painting. The positive aspects of power define this 
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meaning construction process. Therefore, two distinct groups of meanings 
are constructed for the same artwork. According to Foucault (1974), 
“Representation undertakes to represent itself here in all its elements, with its 
images, the eyes to which it is offered, the faces it makes visible, the 
gestures that call it into being… And representation, freed finally from the 
relation that was impeding it, can offer itself as representation in its pure 
form” (Foucault 1974: 17 & 18). 
Typically, the notion of leadership from a visual perspective takes the notion 
of representation. Leadership from the visual perspective typifies the 
articulation of visual representation of power (Morris 1999).  
There exists great potential for the aesthetic side of the organizational life to 
develop the leadership studies through stressing the tacit knowledge and 
sensory perception. Furthermore, followers encompass a substantial part of 
the leadership models in order to incorporate the social influence of the 
social process of leadership. This moves towards a new paradigm of 
leadership research that “will not only transform organizations, but the lenses 
we use to view them” (Hansen et al. 2007: 557). 
The Power of Gaze  
Power epitomizes an abstract concept, and visualizing abstract concepts is 
the cornerstone of my entire thesis. One of the main examples of a 
conceptual visual design that one person, or a number of people, can impose 
upon a large number of people is the panopticon.   
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The Panopticon represents an architectural prison design developed in the 
eighteenth century by English utilitarian social theorist Jeremy Bentham. 
Through the unique design of the prison, the Panopticon enables a single 
watchman to maintain a constant surveillance of prisoners inside without the 
prisoners knowing that they are being watched or when they are being 
monitored. Thanks to this effective unique architectural design, prisoners 
become self-disciplined.  
The Panopticon exemplifies a “new mode of obtaining power of mind over 
mind, in a quantity hitherto without example: and that, to a degree equally 
without example, secured by whoever chooses to have it so, against abuse” 
(Bentham 1838: 39). 
The importance of the analogy of the Panopticon and Panopticism resides in 
its nature as a visual device to impose the process of self-discipline for a 
certain society through using surveillance and control (Smith et al. 2011). 
Mirzoeff (2006) described the notion of Panopticism as “a mode of visual 
order and as a specific system of controlling punishment” (Mirzoeff 2006: 
60). Foucault (1977) articulated on the major effect of the Panopticon as “to 
induce in the inmate a state of conscious and permanent visibility that 
assures the automatic functioning of power” (Foucault 1977b: 201). 
Panopticism as an architecture of power is “a state of conscious and 
permanent visibility” (Foucault 1977b: 201). Hence, Foucault stressed the 
importance of the Panopticon as a visual means for the architecture of 
power: “The panoptic mechanism arranges spatial unities that make it 
possible to see constantly and to recognize immediately. In short, it reverses 
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the principle of the dungeon; or rather of its three functions – to enclose, to 
deprive of light and to hide – it preserves only the first and eliminates the 
other two. Full lighting and the eye of a supervisor capture better than 
darkness, which ultimately protected. Visibility is a trap” (Foucault 1977b: 
200).  
Consequently, the Panopticon reflects an economic model of power, thanks 
to its unique visual architectural design, for it alleviates the need for a large 
number of guards to surveil constantly; therefore, it reduces financial costs. 
The process of observation through the analogy of the Panopticon 
internalizes the self-discipline for the subjects in an effective mean.  
Based on the above discussion on the concept of the Panopticon as a device 
for imposing power to internalize, the self-discipline of certain subjects 
remains aligned with the core of the leadership as a process of using power 
for the sake of achieving the leaders’ objectives. In this way, my argument is 
formed through comparing and aligning leadership from the visual 
perspective to the Panopticon. This builds on the Orwellian ‘Big Brother’ style 
of using power from the observational perspective to enforce control over 
subjects (Orwell 1949; Smith et al. 2011). 
Theoretically, to elaborate upon the aforementioned, let us examine the 
Panopticon’s unique qualities, primarily wielding power to achieve certain 
goals. The Panopticon is analogous to the leadership concept mainly in the 
following areas: a) spatial: by using a particular space in an optimum way in 
an internal arrangement for the employees’ movements to achieve the 
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planned tasks; b) temporal: by using timetables and rigid time planning for 
the day to achieve the maximum number of the planned tasks; and c) 
economical: by using the least number of supervisors. The final goal is to 
achieve the needed tasks by using the least amount space, and the least 
amount of time and man-hours. 
The panoptical effect of leadership utilizes leader images to represent 
carriers of power (Mitchell 1996). Leadership signifies a product of interaction 
and social process between humans (leader/follower) and objects or 
artworks in this thesis context. 
What I would like to reveal is the power of gaze; in other words, to construct 
the discourse of gaze from the perspective of the spectator.  
According to Acevedo (2011), “Gaze refers to a socially constructed event 
mediated by the intersection of gazes between the viewer and the painting. 
This gaze is produced by the exchange of meanings, located in a language 
that ‘speaks’ to the different parts… Such an exchange of meanings – the 
unveiling of significances, resonances, and emotions” (Acevedo 2011: 40). 
Now, it proves necessary to consider more closely the separation between 
the object, the image, or the visual material and the subject, or the spectator, 
who views this image. Also, to consider the active role of the subject, the 
spectator, and the passive role of the receiver of the look, the object, which is 
the image. In this way, the discourse of spectatorship can be symbolizing the 
discourse of feminism in terms of the difference of perspective between the 
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active role of the male, portrayed as the bearer of the gaze, from one side 
and the passive role of the female, who receives the gaze from another side. 
The power distribution remains clear in terms of the relationship between the 
image and the bearer of the look (Bryson et al. 1994; Mitchell 1996; Mulvey 
1996).  
Mulvey (1996) further articulated on the feminist’s understanding of gaze by 
taking the Pandora myth as an example of the socially constructed 
phenomena of masculine-dominated societies. This remains based on the 
Freudian emphasis of the nature of the sexual difference as the nature of the 
relationship between the image as active and voyeuristic and the bearer of 
the look as passive and exhibitionist. Even though the receiver of the gaze 
represents simply a receiver as the nature of female from the masculine 
perspective, it represents “a façade of fascination and surface that distracts 
the male psyche from the wound concealed beneath, creating an inside and 
outside of binary opposition” (Mulvey 1996: 63).  
While the feminist’s perspective of masculine socially constructed discourse 
is not the topic of this chapter, the notion of the feminist’s understanding of 
gaze expounds upon gender’s role in imagery (Mitchell 1996). Given the 
above discussions, it remains necessary to consider more closely the motive 
for image creation. Taking Mitchell’s (1996) discussion of the “painting’s 
desire, in short, is to change places with the beholder, to transfix or paralyze 
the beholder, turning him (as a male) into an image for the gaze of the 
picture in what might be called ‘the Medusa effect’. This effect is perhaps the 
clearest demonstration we have for the power of pictures. Hence, women are 
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modeled on one another and that this is a model of both pictures and women 
that are abject, mutilated, and castrated. The power they want is manifested 
as lack not as possession” (Mitchell 1996: 76). The key point of Mitchell’s 
contention is that the person’s image, a painting or a photo, turns the subject 
into an object and changes its nature from active to passive. Extending from 
a feminist perspective to another concept, this turns the male into a female 
through photos by turning the male in a photo to an image that receives of 
the gaze.   
Conclusion  
As articulated above, leadership proves a process of meaning construction 
between the leader and the led (Smircich and Morgan 1982; Kelly 2008). 
This definition of leadership parallels the meaning construction of visual work 
through the concept of gaze. According to Acevedo (2011), “the gaze refers 
to a socially constructed event mediated by the intersection of gazes 
between the viewer and the painting” (Acevedo 2011: 40).  
Chen and Meindl (1991) assert that “collective conceptions of organization, 
and of leadership in particular, are expressions of a national culture at large 
in which both leaders and followers are embedded.” The process of 
constructing the identity of a leader depends on how followers perceive the 
leader after exposure to the leader’s visual images. Moreover, many diverse 
forces influence the dynamics of the followers’ perception of leaders. In 
addition to the dominant cultures, which are the formal and informal news 
about leaders, “... as such, are open to those institutional forces that create 
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and disseminate ‘business’ news and information” (Chen and Meindl 1991: 
521). Jackson and Guthey (2007) declare that “both leaders and followers 
are subject to a range of forces beyond their control, prominent among them 
is the dynamics of the news industries that disseminate information about 
leaders to followers, and the wider society” (Jackson and Guthey 2007: 172). 
Hence, media plays a dominant role in constructing the image of a leader in 
the eyes of the targeted audience.  
Jackson and Guthey (2007) unveiled the vital role of business leaders’ visual 
images in the social construction of leadership. They expanded on Meindl’s 
(1991) theoretical grounding on the role of media in building and shaping the 
ideas about leadership by the targeted audience. Jackson and Guthey 
(2007) professed “CEO and top executive photographs deserve close 
scrutiny as an important window into how business celebrity, firm reputation, 
and corporate legitimacy are constructed and reconstructed in the media 
precisely because they are a primary means by which followers encounter 
and make sense of leaders” (Jackson and Guthey 2007: 183). Hence, an 
audience constructs and deconstructs leadership through the confrontation 
of leaders’ images that are disseminated via different media channels. A 
respective belief system impacts the construction and deconstruction 
process, which the authors defined as “a collectively defined set of social 
‘attitudes’ toward or about organizations and the people – that is, the CEOs – 
who presumably control them” (Jackson and Guthey 2007: 176).  
Acevedo (2011) contended that “examining portraits as a particular kind of 
‘text’ can provide some interesting insights regarding the understanding of 
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‘leadership’ and its representations through works of art” (Acevedo 2011: 
28). Therefore, the connection between a portrait of a leader’s face in an 
artwork and the leadership and power construction of a certain leader plays 
an important role in terms of depicting authority. Acevedo (2011) studied two 
images of Pope Innocent X from different historical epochs, namely 
Velázquez (1650) and Bacon (1953), and she analyzed the difference in 
visualizing power between these two epochs. By creating a dialogue 
between these two representations of leadership for the same leader, 
Acevedo used the ‘visual genealogy’ of images of leaders based on 
Foucault’s genealogy in order to understand power relations and the method 
of creating subjects. Additionally, she investigated how images aesthetically 
construct the idea of leadership and how to communicate leadership to the 
targeted audience.  
Acevedo (2011) sheds light on how the notion of leadership visually 
constructed as a response to different political, cultural and historical 
contexts. She did this by using different symbols and moral messages that 
reflect the different contexts, which are constructed according to the power 
relations.  
Consequently, leaders’ images convey a message about the leader as a 
superhuman through the concept of gaze.  
“A socially constructed event mediated by the intersection of gazes between 
the viewer and the painting. This gaze is produced by the exchange of 
meanings, located in a language that ‘speaks’ to the different parts... the 
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concept emphasizes the active looking that must occur in and around an 
image to produce meaning. Such an exchange of meanings – the unveiling 
of significances, resonances, and emotions” (Acevedo 2011: 40).  
Hence, gaze socially constructs subjective meaning and symbols between 
the image and the viewer. Furthermore, this process of meaning creation 
reveals a dynamic sensual and emotional process between the viewer 
eliciting bodily actions and the image (Acevedo 2011).  
At this point, this chapter traced the development of research around 
leadership from critical and social constructed perspectives. It then 
introduced the concept of power and its connection to the human body and 
the implications of using power to control bodies, along with the relationship 
between power/knowledge, control, and leadership. Then, by outlining the 
discourse from different perspectives, I differentiated between the micro- and 
mega-Discourses, setting the scene for the position I am taking in 
approaching different concepts. Specifically, I aim to answer the broad 
research question of how leadership as a visual discourse constructs in the 
specific context of Bedouin Arabs.  
In order to achieve the above, I need to study literature that covers visuality 
and aesthetics and to show the connection between these two concepts and 
leadership based on Edwards’ postulation of the importance of art and 
aesthetic in redefining leadership in organizations and the importance of 
symbolism in interpreting leadership (Edwards 2017). I then described the 
power of gaze and its influence from the perspective of spectator.  
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From the understudied, I focused on a few core areas in order to answer my 
research questions including leadership discourses, how they manifest 
visually, how they produce certain kinds of knowledge, in addition to the 
connection between leadership and aesthetics. Hence, I believe that 
leadership is socially constructed, it possesses inherent multiplicity, and it 
embodies different meanings. The visuals and other senses are evoked 




Chapter 3 – Methodology 
The aim of this chapter is to introduce the research methodology I employed 
to investigate leadership as a discursive, social constructionist, and aesthetic 
phenomenon. It also introduces how I designed my research through three 
phases and three different data types based on my argument that leadership 
represents a relational process. 
As explained above, the main focus of this study is the interpretation process 
of the visual representation of leadership from the social perspective of 
Bedouin Arabs, from different themes, such as genre of leaders, symbols of 
leaders, the dress, the location, the surroundings, the look, etc.   
I considered the leadership process as a communication process and I 
founded my data collection strategy on Jakobson’s (1960) model that 
provided the three components of any communication process: a) the 
addresser, who creates and sends a certain message; b) the message, 
which engenders different components including the context and the content; 
and c) the addressee, the party to whom the addresser intends to send a 
message. In each of these phases, I collected different data types.  
In phase one, I used one semi-structured interview and analyzed a number 
of public photos of a Bedouin leader to understand the addresser side. In 
phase two, I conducted eight semi-structured in-depth interviews with Arab 
artists to understand the message side and the artistic process in order to 
create a visual message. Finally, in phase three, I conducted ten semi-
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structured interviews with Dubai residents from different nationalities and 
cultural backgrounds who represent the mix of the Dubai population. I 
showed them selected photos of the Bedouin leader to understand how the 
audience perceived the visual messages that the leaders emitted from the 
artistic renditions.  
Building on the above, my intention proves manifold. First, to focus on 
understanding the process of leadership from the contextual lens of the 
Bedouin Arabs; second, to explore what represents leadership from the 
Bedouin Arabs’ perspective; and third, to understand their vision of that 
social process according to the Bedouin Arabs’ different customs, codes of 
law and their specific moral systems (Malinowski 1922).  
In this way, asking the ‘how’ type of questions remains of high importance in 
order to decipher the meaning of symbols that Bedouin Arabs use to portray 
their leaders (Foucault 1977b; Rose 2012). Grint (2005) identified leadership 
as a process through the ‘how’ lens as part of his ‘four lenses’ of identifying 
leadership (Grint 2005a). 
It is necessary to reiterate my research questions mentioned earlier: 
1. How are leadership discourses organized to produce a certain kind of 
knowledge and practice? 
2. How are leadership discourses articulated visually in a certain 
sociocultural reality of tribal-dominated Bedouin Arabia? 
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3. To what extent do sensory and aesthetic experiences inform the 
construction and representation of leaders and leadership, and what are 
the factors that influence this process? 
4. What role does the visual and the aesthetic play in developing 
followership?  
5. To what extent is self-surveillance and self-discipline a part of 
followership? 
To answer these questions, I ultimately deal with a problematic relationship 
between three main distinctive discourses: a) leadership as a social 
relational process; b) visuality; and c) Bedouin as a sociocultural context. 
I will start this chapter with a reflection on my philosophical position from 
ontological and epistemological perspectives. I will then progress through the 
process I employed to collect and analyze different data.  
Reflexivity and Research  
Drawing on Klenke’s (2008) argument, it is impossible to conduct rigorous 
research without understanding its philosophical assumption (Klenke 2008: 
28). In this way, knowledge is theory laden; hence, a researcher’s 
observation and interpretation depend on one’s philosophical foundation (Gill 
and Johnson 2002).  
Importantly, to build on the perspective, a universal reality fails to exist ‘out 
there’, for a single reality remains nonexistent. Consequently, people 
construct multiple realities, and language and different means of 
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communication play a significant role in formulating this reality, which 
embodies a pluralistic nature. Moreover, social context plays another 
substantial role in constructing each version of a ‘reality’. Social researchers 
possess considerable influence on constructing their realities. Via the lens, 
they view each version of their realities and the way they build each of them 
and communicate with them through different forms of language. In this way, 
social researchers cannot remain neutral in observing and translating 
realities; their backgrounds and value systems play a significant role in the 
way they perceive reality and on how they make sense of the society that 
they study (Walsh 2012).  
Certainly, a qualitative research approach would provide the social 
constructionist researcher with a deeper understanding of the researched 
topic due to the complexity and multidisciplinary nature of social-related 
topics. Furthermore, focusing on visual media as the core of this study 
requires my research to follow a qualitative methodology, for the main reason 
that visual materials embody ambiguity and elicit distinct interpretations. 
Thus, it is impossible to quantify their interpretation.  
The starting point is to define the main objective of my research project, 
aforementioned. Briefly, it aims to further understand the symbols of 
leadership process and to articulate the way people of a certain sociocultural 
context perceive their reality.  
According to scholars, there exist few methods that investigate aesthetic 
leadership, which include ethnography and discourse/narrative analysis. “In 
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applying aesthetic methods to leadership topics, we highlight the importance 
of getting at the experiential and contextual, and inquiry into leaders and 
followers’ sensory and felt meanings constructed in subjective processes that 
rely on aesthetic knowledge” (Hansen et al. 2007: 552). Leadership remains 
a social reality, linguistic and rhetorical, which engenders the main 
components to construct the leadership reality.  
In fact, knowledge, as part of reality, is a product of social construction where 
language, images, and symbols play a major role in constructing it. 
Knowledge is produced by human subjects (Foucault 1972).  
Foucault claims that any human subject is produced, not born. Human 
subjectivity proves to be socially constructed through certain processes 
(Rose 2012). Discourse in the Foucauldian analysis remains an expression 
of texts, images, and symbols to constitute a sort of knowledge. Hence, 
meanings are socially produced and constructed through these connections 
between different parts of discourse. Furthermore, the meaning emerges and 
evolves with the different social contexts and according to the temporal and 
spatial settings (Foucault 1972; Rose 2012). 
Symbols and rituals work within a complex framework of the social system, 
as people sharing the same social system commonly understand and use 
them in a similar way. This social system serves as a vehicle for all cultural 
and social interactions (St.Clair 1982). Derrida professed that traditional 
values and different norms and mores conceal problematic relationships of 
previous repression (Dooley and Kavanagh 2006). As such, Foucault argued 
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that any social interaction demonstrates a power relationship (Foucault 1972; 
Foucault 1977b; Taylor 2011). 
Building on Derrida and Foucault’s arguments, power, in a social interaction 
context, embodies a negative connotation and all sorts of traditional ideals 
reflect this negativity. Consequently, cultural identity conceals that sense of 
repression and domination (Dooley and Kavanagh 2006).  
Of course, interpreting the symbols of any social phenomenon, such as 
leadership, remains dependent on observing human behaviors of people in a 
sociocultural context. 
Indeed, to interpret the reality of any socially researched phenomenon, the 
researcher constructs the frames of meanings to explain the reality from 
one’s perspective while taking into consideration one’s own sociocultural 
background. Hence, this researcher will represent an active agent who will 
influence inevitably the interpretation of the studied social reality.  
Given the above background, my research approach will reveal an inductive 
bent, for mainly I continue to study a social phenomenon with plenty of 
human actions and interactions. These social interactions remain based on a 
complex social system with a number of values and symbols. As asserted 
previously, observing and experiencing are necessary to understand, 
describe, analyze, and then communicate that sophisticated system of 
human interactions that prove socially and culturally centric (Gill and 




Ontology begs the questions: What proves the nature of reality? (Klenke 
2008) and How do social facts exist? (Rust 2005). As we are studying social 
science, the reality embodies a social nature (Rust 2005).   
Russell denoted that reality consists of particulars. Each of these particulars 
engenders certain characteristics, and these particulars remain connected to 
each other by certain relations (Rust 2005).  
Traditional philosophers proposed that reality exists ‘out there’ and whoever 
searches for reality would find it. According to this argument, reality proves 
separated from the researcher, as it already exists ‘out there’. Hence, this 
paradigm contends that a single reality exists and any ‘neutral’ researcher 
will find it. Consequently, as knowledge reflects a form of reality, any 
knowledge can be expanded to leadership as it “is ‘out there’, and can be 
observed and perceived as a real and stable phenomenon” (Jepson 2009: 
67). Postmodernists reject this idea; instead, they emphasize that there fails 
to exist anything that can be called a neutral observation. They claimed that 
multiple realities exist, which means that language proves socially 
constructed. Language remains “a product of historical, social interaction 
which is idiosyncratic to specific social groups and individuals” (Jepson 2009: 
65 & 66). Hence, the observer cannot remain neutral and an individual uses 
language to construct whatever reality one observes according to one’s 
perception. This reality is a byproduct of the researcher’s background and 
value system residing in the researcher’s subconscious. 
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Consequently, the observer/researcher language is socially constructed to 
develop a personally unique version of reality.  
Foucault argued that reality is a discourse that proves socially constructed 
using language to articulate it. As postulated before, discourse remains 
vague and can embody multiple connotations (Hardy et al. 2000). This 
bidirectional dialogical nature of reality stands multi-dimensional through its 
social linguistic nature, which makes the meaning of discourse more 
sophisticated (Foucault 1972; Foucault 1977a; Falzon 1998).  
In addition, the notion of ‘subject’ proves to be key to the whole idea of 
‘power’ in the Foucauldian analysis. Foucault stated that he used the term 
‘subject’ for a human or an active agent who can influence others and be 
influenced, which is the opposite to two main terms: a) ‘substance’, which 
depicts a passive agent, and b) ‘object’, which represents an agent who 
other agents or forces affected and cannot impact others (Taylor 2011). 
Subjectivity remains a distinguished social phenomenon for the ‘free’ ‘rational 
beings’ (Falzon 1998; Taylor 2011). 
As a result, approaching leadership from aesthetic and visual perspectives 
entails dealing with the enigma of meaning and symbols and the need to 
decipher their meanings according to the sociocultural context. This entails 
focusing on subjective studies and the using of social constructivism as the 
main approach for my philosophical position (Hansen et al. 2007).  
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Some scholars associate leadership with sensory knowledge through the 
using of drawings, photographs, and other visual products. “In the field of 
visual products have formed interesting bridges with disciplines such as art, 
art history, aesthetics, media studies and visual communication” (Acevedo 
2011: 37). 
Acevedo (2011) applied the ‘visual genealogy’ in studying leadership from an 
aesthetic perspective by studying two paintings representing the figure of 
Pope Innocent X in two different historical eras, by creating a dialogue 
between them in their different historical, political, and sociocultural contexts. 
Hence, she suggested a framework of using ‘visual genealogy’ on “how 
images of leadership are produced, as well as how their meaning is socially 
constructed (within a particular context of power configuration)” (Acevedo 
2011: 39).  
Epistemology 
The epistemological question proves the timeless starting for any research 
project. Since the time of Plato, it is a question that defines the nature and 
origin of knowledge that people produce. According to Johnson and 
Duberley (2012), epistemology is the theory of knowledge. The study defines 
the criteria to constitute warranted knowledge and to formulate the nature of 
knowledge. That means, to answer a question of how to develop a study that 
provides reliable knowledge (Johnson and Duberly 2012).  
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But what constitutes knowledge? Emmanuel Kant argued that knowledge 
proves a rational cognition; it illustrates the type of non-empirical reasoning 
called the ‘pure reasoning’ of the main objective, which is to discover the 
knowledge of reality. Yet, this knowledge fails to denote a complete corpus; 
for it remains abstract in nature as it cannot provide us with a complete 
explanation of the reality (Burnham and Young 2007). 
Through identifying epistemological foundation, the researcher frames the 
theory to which one shall adhere and provides well-defined criteria for what 
one means by warranted knowledge and how to distinguish between 
warranted and unwarranted knowledge (Johnson and Duberly 2012).  
Foucault (1972) articulated on the theory of building foundations and the 
criteria a researcher must deal with when studying any reality. The starting 
point should be defining the criteria of each and every taken-for-granted 
concept, as there exists “no longer one of lasting foundations” (Foucault 
1972: 6). In fact, Foucault strongly critiqued the existence of the ultimate 
foundation of thought that comprises the holistic nature of reality. Thus, 
Foucault (1972) attacked the ‘metaphysical’ role of philosophy as an 
approach to establish ultimate foundations. Simply, nothing can be 
generalized, and everything proves social-, cultural-, local- and historical-
laden; therefore, no absolute reality exists. In other words, nothing proves 
universal and nothing can be dogmatic (Falzon 1998). The temporal and 
spatial aspects play a substantial role in constructing different versions of 
realities. Consequently, knowledge, as a transcendental foundation, bears a 
deceptive connotation. Accordingly, this denial of the transcendental nature 
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of knowledge is articulated in the notion of the ‘Death of Man’. The ‘rational 
being’ loses its transcendental nature, each human stands modeled by 
different social, cultural and historical forces of the context of where and 
when in which the individual lives (Falzon 1998; Taylor 2011). 
Foucault (1977) identified that all sorts of knowledge proves discursive: “the 
power produced knowledge” and “power and knowledge directly imply one 
another. There exists no power relation without the correlative constitution of 
the field of knowledge” (Foucault 1977b: 27). Hence, knowledge is assumed 
to be true; yet, the truth of knowledge continues to emerge and evolve over 
time: “do not ask me who I am and do not ask me to remain the same” 
(Foucault 1972: 19). 
This problematic relation between knowledge and power can be explained by 
Foucault’s composition of knowledge/power. Knowledge is defined by that 
sophisticated composition of processes and struggles; hence, “it is not the 
activity of the subject of knowledge that produces a corpus of knowledge, 
useful or resistant to power, but power-knowledge, the processes and 
struggles that travers it and of which it is made up, that determines the forms 
and possible domains of knowledge” (Foucault 1977a: 28).   
Foucault showed that knowledge needs the support of power to be 
considered as an ‘acceptable’ knowledge or to be ‘normalized’, in which to 
make it recognized as normal according to the accepted current norms 
(Feder 2011).The knowledge normalization process engenders a social 
nature. Since the social mechanism implies the produced knowledge, 
building on that argument, knowledge is an outcome of the sophisticated 
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social relations and the mechanism of these relations. For example, what 
can be normalized in a certain society or in a certain era may not transfer to 
different times, for the contextual and temporal dimensions prove substantial 
in which society produces knowledge. Foucault’s studies focused on torturing 
during the 18th century; the ‘spectacle of the scaffold’ which unveils a public 
torture and a public execution process cannot be normalized in today’s penal 
practices, for the social changes in the punitive reprimands in Europe, the 
West, and the majority of countries rendered such torturing and these old 
patterns of the spectacle of punishment unacceptable. Thus, current 
societies condemned such practices. Yet, during the 18th century, these 
punishments were seen as a ‘normal’ process and even as a necessity in 
order to protect the society from criminals and to regulate the entire collective 
social behavior (Foucault 1977a). 
In this respect, the relation between power and knowledge proves 
controversial. The fact that power produces knowledge is not valid on just 
one direction, as both power and knowledge imply that of each other’s and 
they are interlinked: “the power relations give rise to a possible corpus of 
knowledge, and knowledge extends and reinforces the effects of this power” 
(Foucault 1977a: 29). Thus, we cannot validate the presupposition of one for 
another (Foucault 1977a; Al-Amoudi 2007).  
Given the previous argument, I need to elaborate on my research’s 
philosophical approach, as it remains necessary to consider what proves the 
best epistemological approach to adapt to my main objective, which is to 




Of course, communication plays a substantial role in the way I construct 
social knowledge. I postulate that communication remains a warranted role; 
therefore, it was important for me in order to understand, describe, and 
analyze the reality I observed and experienced. As a researcher, language 
mediates this reality; yet, language does not remain innocent in the notion 
that it embodies a medium to construct the social reality from the perception 
of the people using it. Ostensibly, language reflects a cultural context of the 
people using it (St.Clair 1982; Schipper 1999). 
Another aspect of the epistemological question constitutes the relationship 
between me, as a researcher, and the topic I choose to investigate, which 
must take into the account the researcher’s belief system (Klenke 2008).  
Building on the above understanding as well as my personal understanding, 
it proves impossible for a researcher to develop neutral knowledge. As a 
researcher, my observation and the interpretation of what I observe remain 
influenced and biased by my social and cultural backgrounds. Hence, every 
scientific fact portrays a social influence (Johnson and Duberly 2012). As 
Kant declared, an individual’s a priori sociocultural content influences a 
person’s sensory experience in the way one receives data and in the way 
one interprets this data (Johnson and Duberly 2012). 
In the above section, I elaborated on my philosophical position and how to 
approach leadership. Also, I revealed the main reasons behind adopting a 
qualitative research for using social constructionism as the ultimate vehicle to 
conduct my research methodology. This provides a deeper understanding of 
leadership as a “co-constructed, a product of sociohistorical and collective 
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meaning making, and negotiated on an ongoing basis through a complex 
interplay among leadership actors, be they designated or emergent leaders, 
managers, and/or followers” (Fairhurst and Grant 2010: 172).  
Research Design  
The methodology delineates the philosophical approach that researchers 
adapt, which proves associated with the epistemological paradigm in which 
they believe and intend to use as an approach to study any certain social 
reality. Actually, it is the translation of the epistemological and ontological 
positions researchers adapt when investigating this (Klenke 2008). In effect, 
methodology depicts the “science of method, or a body of methods, 
employed in a particular activity such as the research aspect of a project. A 
logical, predefined, and systematic strategy by which to undertake a 
research project, to include methods of evaluation of experimental outcomes, 
a schedule for each stage of the project and a stated intention or purpose in 
relation to a range of anticipated outcomes” (Noble and Bestley 2011: 14).  
Based on the above, I would like to expound upon my research design and 
the rationale behind adopting it. I aim to study leadership as a social process. 
Since I believe visuality plays a substantial role in shaping any social 
process, I would like to make visuality the core area of my study of 
leadership and to work to reveal the meanings of the symbols used to 
represent the leadership process. Focusing on symbols and visual images 
with their opaque nature makes it impossible and invalid to use a quantitative 
approach (Davison et al. 2012).  
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Building on the above discussions, it remains important to outline the method 
I employed to collect and analyze my data.  
Method, in general, demonstrates a way of doing something in a systematic 
way to achieve a certain goal (Noble and Bestley 2011). Research 
methodology represents the framework I will use to build and develop my 
research question (Alvesson and Deetz 2000). In this way, what I mean by a 
framework refers to the research technique or the tool I will implement to 
collect data for my research. Additionally, research methodology includes the 
philosophy I am drawing my research upon as I elucidated in my previous 
chapter (Bailey 1994).  
In this section, I aim to inform my reader how I designed my research in a 
practical way and the rationale behind using the methods and techniques. 
My research was based on exploring leadership as a relational process; 
thus, I consider leadership process as a communication process. I founded 
my data collection strategy on Jakobson’s (1960) model, which provides the 
base of any communication process, as illustrated in the diagram below: 
 




According to Jakobson, any communication process possesses three main 
components: a) the addresser, who creates and sends a certain message; b) 
the message, which comprises different components including the context, 
the content of the message, and the purpose; and c) the addressee, the 
party to whom the addresser intends to send a message. 
I adapted an unconventional data generation methodological approach, 
including studying the three components of the communication leadership 
process. I based my approach on three phases:  
First Phase – addresser. To understand how leaders address their 
leadership to their audience. Consequently, I chose the Bedouin leader 
Sheikh Mohammed bin Rashid as a case study of a leader from the region. I 
based my data generation on two methods: a) one semi-structured interview 
with Dr. Tommy Weir, a leadership consultant and an expert in the UAE 
leadership; b) collection and analysis of a few public photos and social media 
posts with photos of Sheikh Mohammed. I collected a number of photos of 
Sheikh Mohammed which were available on his social media accounts, or in 
books, magazines, and newspapers. I decided to use different types of visual 
materials, especially images, videos, photographs, etc., as my main type of 
data and to center my research on visual material. These different materials 
encapsulate the rich cultural, social, and emotional experiences of the people 
who produced them. Hence, analyzing them can be of great importance in 
order to unveil the hidden meanings of certain symbols and taboos that 
people fail to express explicitly using textual communication means. Visual 
materials are rarely analyzed and studied in the Middle East, where the use 
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of symbols and rituals is so strong. Focusing on visuals in organizations can 
fill the gap in the leadership research. According to Davison and colleagues 
(2012), research on visuals in an organizational context remains scant and 
requires more theoretical development (Davison et al. 2012). 
Second Phase – message. To garner insights into how an artist’s voice 
creates a visual message on aesthetic leadership, I conducted eight semi-
structured in-depth interviews with Arab artists to gather their opinions on 
how they create visual messages. The eight artists exemplified Arabs from 
different nationalities. I conducted six of these interviews face-to-face and I 
tape recorded all of them. In addition, I conducted one interview via phone 
and which I tape-recorded. I conducted another one via Skype and I tape-
recorded that as well. I conducted all the interviews in Arabic. Table 1 below 
summarizes the interviewed artists: 
Table 1 – Interviewed Artists 
 
My focus was to conduct semi-structured in-depth interviews (Yin 2009). 
Since artists prove to be highly educated and highly sophisticated 
individuals, my questions and the way I managed each interview were 
carried out in a different way to other. My strategy was to let my interviewees 
Artist Name Nationality Lives In Gender Mother Tongue
Fawaz Arnaut Syrian UAE Male Arabic
Ismael Riffai Syrian UAE Male Arabic
Najat Makki UAE UAE Female Arabic
Musa Al Halyan UAE UAE Male Arabic
Nizar Sabour Syrian Syria Male Arabic
Sattar Kawoosh Iraqi Netherlands Male Arabic
Waddah Al Sayed Syrian UAE Male Arabic
Wail Murib Iraqi Canada Male Arabic
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talk freely without interrupting them. My interview questions were centered 
on a few main areas. First, I started the interview by briefing the interviewee 
with the topic of my research, the concept behind the research, and why it 
proved important. Second, I asked the artists about their paintings and who 
they targeted and what message they attempted to deliver. Third, I 
questioned whether the artist had ever painted leaders, and almost all of 
them answered in the affirmative. Then I enquired about how they 
represented leaders and leadership in general from a visual perspective and 
how the artist portrays the concept of power in paintings. I also asked what 
influence the Bedouin society has on the artists’ paintings. I continued on to 
ask:  
• What aspect of the Bedouin society exerted an effect on their 
paintings? 
• How do they use colors, hues, light, etc., to construct a certain idea? 
• How do artists represent the UAE?  
• Have their paintings been used in a commercial advertisement?  
• How can a painting communicate a powerful message?  
To conclude the interview, I gained the painter’s permission to publish the 
interview and to include the artists’ paintings in my research thesis. All of 
them granted me the permission to disclose their names and use their 
paintings.   
In total, the main aim of the interviews was to garner insights into how artists 
create their ideas, how they articulate their ideas visually, and what influence 
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the Bedouin sociocultural exerted on their art. Through these interviews, I 
generated rich data on the second component of the communication process 
including the context, the message content, and the contact. I discussed the 
“leadership acts in artistic terms, both from a localized, folk art perspective 
and from a formal artworld one” (Barry and Meisiek 2010: 343).  
Third Phase – addressee: To gain insights into the audience’s voice on the 
way they perceive the sent message, I conducted ten semi-structured 
interviews with Dubai residents from different nationalities and cultural 
backgrounds representative of the Dubai population mixture. I recruited 
these subjects through my personal network and through a snowball 
sampling technique by asking interviewees to recommend other candidates. I 
tape-recorded, transcribed, and analyzed all the interviews. I conducted eight 
of the interviews face to face and I conducted two over the phone, lasting an 
average of fifteen minutes. The sample comprised seven females and three 
males, all within higher education and who have resided in Dubai for at least 
four years. For all of them, English represents their first spoken language in 
Dubai and they all speak other languages besides English.  




Table 2 – Audiences Interviewed  
 
I informed each subject that their full names would remain anonymous. 
Furthermore, the process was as follows. First, I collected some personal 
information such as age, education level, work domain, position, languages, 
country of origin, and the number of years of residence in Dubai, the UAE or 
any other country in the Middle East. Then, I asked them to describe the 
leadership image, and how they imagine the model leader in their minds. 
Then, I showed three photos (images # 4-4, 4-11 and 4-12) of Sheikh 
Mohammed that I collected during phase one and gathered the interviewees’ 
interpretations and feelings regarding these photos.  
During this stage, I used the photo-essays visual research method that Rose 
(2012) described as “a combination of writing with photographs” as part of 
my data collection process (Rose 2012: 317). In my case, I used three 
selected images for Sheikh Mohammed, one of them without any captions 
(image 4-4) and other two with captions, one in Arabic (image 4-11) and one 
in English (image 4-12).  
The aim of using these three photos in my interviews was to prompt the 
interviewees to express their interpretations, feelings, and emotions towards 
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the leadership of Sheikh Mohammed, based on their social background as 
audience for these images. In other words, I wanted to evoke a sensuous 
experience from the audience side towards these visual objects.  
I based my interpretative process on the above-explained three-phase model 
and I proceeded with my data analysis as follows: 
First Phase –addresser side covered in Chapter 4 represents the visual 
representations of a local leader. In this stage, I immersed myself in the 
researched objects based on Rose’s (2012) ideas that, whenever a 
researcher studies a certain social phenomenon, the researcher needs to 
forget one’s preexisting concepts and ideas (Rose 2012).  
Hence, during this stage, I borrowed some techniques from the ‘visual 
genealogy’ in studying leadership from an aesthetic perspective by studying 
a few publicly available images of Sheikh Mohammed from different sources 
and contexts. I then worked on constructing their meanings from social and 
historical perspectives (Acevedo 2011). 
On this topic, Foucault (1972) emphasized holding our normative concepts to 
perceive the discourse under examination (Foucault 1972).  
Rose (2012) stressed familiarizing oneself with the material to use as a 
central process of immersing oneself. In addition, the researcher needs to 
identify the key concepts in the visual material, which typifies the ‘look and 
look again’ in the images (Rose 2012). 
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Typically, I immersed myself while I was analyzing the visual and textual 
construction of Sheikh Mohammed bin Rashid in its social settings. Hence, I 
used observation and immersed myself in what I saw and analyzed. Hence, I 
participated in the social life of the social group I am studying it. At the same 
time, I kept a distance in order to produce a scientific and recognized output. 
This balance between the degree of participating and immersing with the 
degree of distancing myself is so precarious that it proves impossible to 
achieve. Thus, I tested the paradox of ethnography as a methodology, which 
sits at the core of the used methods: participation and observation. How can 
these two methods work together and how can I achieve that balance? 
(Gobo 2008).  
By the same token, in my case, and according to Schutz’s definition, I should 
consider myself an ‘insider’ of the Arab cultural context, building on two 
major elements: first, my Syrian origin, taking into consideration that the 
Syrian culture is influenced culturally and socially by the Bedouins; second, 
my ten-year residency in Dubai enriched my understanding for the Bedouin 
culture, which distaces me from being a ‘stranger’. Extra ethnographic 
concepts and techniques are required in order to build a well-articulated 
thesis. The functional use of these concepts would allow me to further 
immerse myself in the Arab Bedouin culture. Immersion has proven to be a 
substantial part of any social research (Neyland 2008). Consequently, I 
approached my researched topic from the perspective of an insider 
accustomed to the studied group, yet as someone who can act as a stranger 
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when observing the uniqueness of the Bedouin culture and regarding the 
meaning of the leadership process and how it can be visually represented.  
Adding to the main objective of this thesis, I aim to perceive the leadership 
process from the Bedouin Arabs’ perspective; and to follow what Malinowski 
(1922) asserted in his thesis, which is “to grasp the native’s point of view his 
relation to life, to realize his vision of his world” (Malinowski 1922: 25). 
Furthermore, I based my analysis on what Foucault presented in his analysis 
of Manet’s pieces of art. Foucault commented on Manet’s invention of what 
he called “the picture-object” and the way he analyzed canvases based on 
three main areas. The first depicts “the manner in which Manet treated the 
very space of the canvas, how he played with the material properties of the 
canvas, the superficiality, the height, the width, how he played with the 
spatial properties of the canvas in what he represented on this canvas”. 
The second area reflects “how Manet treated the problem of lighting, how he 
used not a represented light which lit the interior of the picture, but how he 
used real external light”. 
The third area is “how he also played with the place of the viewer in relation 
to the picture” (Foucault 2009: 31).  
Foucault, in his three-rubric method, defined the roadmap to analyze any 
visual piece of art.  
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I borrowed some spirit of Foucault’s technique and applied it while I analyzed 
Sheikh Mohammed’s photographs. Certainly, there exists a difference 
between a piece of art and a photograph. Yet, the technique per se can be 
considered as the base of my analysis for the Sheikh’s images. In addition, I 
applied the visual genealogy techniques in terms of analyzing frame and 
gaze.  
By the virtue of this context, I draw on Griffey and Jackson’s (2010) analysis 
of visual leadership representations and followed their route in scrutinizing 
leaders’ photos (Griffey and Jackson 2010). 
Second Phase – the message side discussed in Chapter 5 represents the 
artist’s voice. In this phase, my focus remained on understanding how a 
certain visual message is created. I generated rich data from the interviews 
with Arab artists. I founded my data analysis process on a psychoanalytic 
study of the narratives of eight Arab artists to gain their insights into 
leadership and related terms such as power, authority, discourse, 
surveillance, heroism, and the power of gaze, obtaining artists’ articulations 
on the above concepts in the light of their artworks. A state of 
unconsciousness plays a substantial role in understanding the art creation 
process from the artists’ perspective and the main influences in constructing 
their ideas (Rose 2012). 
Third Phase – addressee. I gathered insights into the audience’s voice on 
the way they perceive the sent message when I conducted ten semi-
structured interviews with Dubai residents from different nationalities and 
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cultural backgrounds that represent the Dubai population mixture to explore 
how an audience makes sense of the leader’s images. As articulated above, 
during the data collection process of this stage I showed my interviewees 
three selected images of Sheikh Mohammed from the first phase and asked 
their inputs on these images.  
In this stage, I employed the method of discourse analysis to capture the 
main themes of leadership from an audience’s perspective, to understand 
what leadership means for different residents of Dubai from different 
sociocultural backgrounds. Moreover, I aimed to understand the 
intertextuality between these themes. My main focus held to analyze the 
transcripts of the ten interviews.  
After performing these tasks, I hoped to understand the discourse of 
leadership from the audience’s perspective.  
The process of capturing the main themes were conducted iteratively and 
according to the process described by Potter and Wetherell (1987) as 
follows: 
First, I thoroughly read all the transcripts and defined the words my 
interviewees used to describe leadership, such as ‘development’, ‘inspire’, 
‘happy’, etc.  
Second, I highlighted these words that described the leader and the 
leadership in yellow.  
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Third, I coded these words according to the way Potter and Wetherell (1987) 
designated, in that the main goal of coding “is not to find results but to 
squeeze an unwieldy body of discourse into manageable chunks” (Potter and 
Wetherell 1987: 167). Hence, I created a table, which organized the codes.  
Fourth, I designated categories of leadership objectives and I yielded 28 
different categories.  
Fifth, I studied these categories in detail to distinguish the themes I 
categorized under nine themes: inspiring, heroic, patriarchal, visionary, 
humane, happiness creator, charismatic, achiever and self-confidence. 
Sixth, I analyzed the themes that represent different discourses and the 
intertextuality between them in the construction of the leadership discourse. 
Foucault (1972) contended posing lots of questions: “We must be ready to 
receive every moment of discourse in its sudden irruption; in that punctuality 
in which it appears, and in that temporal dispersion that enables it to be 
repeated, known, forgotten, transformed, utterly erased, and hidden, far from 
all view, in the dust of books. Discourse must not be referred to the distant 
presence of the origin but treated as and when it occurs… pose a whole 
cluster of questions (What are they? How can they be defined or limited? 
What distinct types of laws can they obey? What articulation are they 
capable of? What sub-groups can they give rise to? What specific 
phenomena do they reveal in the field of discourse?” (Foucault 1972: 28). 
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Intertextuality plays a substantial role to understand the meaning of 
leadership through the three photos I presented to my interviewees, where 
they unconsciously applied Acevedo’s (2011) three categories of analyzing a 
visual work: frame, gaze and the period eye (Acevedo 2011).  
Edwards (2017) cited on how aesthetics can be used to re-conceptualize 
leadership in organizations (Edwards 2017). Accordingly, it remains of great 
importance to identify the connection between leadership, visuals, and 
aesthetic. 
Individually, every concept of these represents a distinctive discourse. My 
intention held to explore the relation between these different discourses in a 
certain contextual setting of Bedouin Arabs in order for me to construct the 
nature of that relational process between them. I did this by interpreting the 
distinctive meaning of the symbols used to represent their leaders from the 
Bedouin Arabs’ perspective, expanding upon the importance of constructing 
leadership from the geographical, cultural, and historical perspectives 
(Edwards 2015). 
Fairhurst and Grant (2010) posited that constructionist leadership 
researchers “should systematically ask themselves five questions, namely, 
(a) ‘who am I?’ (b) ‘which theory?’ (c) ‘which research strategy?’ (d) ‘which 
methods of data gathering and analysis?’ and (e) ‘for what purpose?’” 
(Fairhurst and Grant 2010: 196).  
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The “who am I?” question proves specifically substantial in my research. The 
omnipresent images of a political totalitarian leader that I was exposed to as 
a result of my sociocultural background and childhood experiences 
influenced my choice of research topic. Hence, my thesis contains reflective 
discussions of why and how I reached that certain topic. The “which theory?” 
question is similarly pertinent, for it connects me, as a researcher, and my 
research project to the way we construct any social phenomenon in relation 
to the historically rooted context. The “which research strategy?” question 
deals with my research strategy and how to connect theory with practice in 
terms of creating useful practical knowledge that organizations can use to 
improve. The “which methods of data gathering and analysis?” question 
entails deciding where to focus my data gathering and how to analyze my 
data; whether to focus on a mono-modal research approach, where 
language use is the sole attribute for leadership, or a multi-modal approach 
where symbolic materials and different other modes of meaning, including 
images, designs, and other attributes, play a substantial role in constructing 
leadership. I have already described how I am using a multi-modal approach, 
where the core focus remains symbols and visuals along with language use. 
The “for what purpose?” question deals with the progress of the domain I am 
researching – in my case, leadership. Hence, my research will offer my 
target audience outcomes to improve their current practice mainly in the 
sociocultural context of Bedouin Arabia. Throughout my thesis, I will continue 
to reflect on these five questions (Ledema 2007; Fairhurst and Grant 2010). 
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In order for social researchers to interpret cultural observations, they must be 
‘insiders’ in the cultures they study in order for them to construct their 
interpretations of the studied culture. Schutz (1976) commented on the idea 
of deciphering a certain cultural context from an ‘insider’ perspective in his 
essay The Stranger (Schutz 1976). Accordingly, being an insider means to 
be part of the ‘cultural pattern of group life’, which makes the person 
accustomed to the group in terms of the “systems of orientation and 
guidance such as the folkways, mores, laws, habits, customs, etiquette, 
fashion” (Schutz 1976: 92). Nevertheless, few cultural practices and 
behaviors are taken-for-granted facts for these insiders. Hence, social 
researchers deconstruct their taken-for-granted conceptions to re-identify 
and reconstruct these concepts and ideas. In effect, the delicate balance 
between being an insider and an outsider really matters in studying social 
phenomena.  
Authors profess that constructionist leadership researchers should 
understand their social background by asking themselves who they are.  
In this sense, they need to gain cognizance of how their own social 
backgrounds influenced their research, starting from choosing the topic to 
choosing a methodology to the way they interpret their data (Fairhurst and 
Grant 2010). 
Building on the above, my research possesses an interdisciplinary nature 
that touches various different areas, such as culture, leadership, 
management, communication, aesthetic, and much more. Hence, I observed 
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the distinct forms of leadership in differing representations and analyzed 
them. I then reflected on what I found added my own perspective to these 
results.  
My initial assumption held that tribal values of Bedouins exert influence on 
the leadership process, especially the rituals of practicing leadership. 
Consequently, Bedouins represent the power of their leaders which is 
reflected in the relationship between values and rituals, which impacts any 
leader from the region (Rosaldo 1993).  
A key point of my argument is that a visual representation of a certain leader 
can create a unique psychological effect of Bentham’s Panopticon in terms of 
increasing the self-discipline and in strengthening the social forces of 
followers. Accordingly, that should increase the leader’s achievements 
(McKinlay and Starkey 1998). Consequently, I intend to apply the 
Foucauldian analysis of the leadership visual representation to explore the 
sensuous experience of followers by understanding the meaning constructed 
and the feelings and emotions created through involving aesthetics in my 
inquiry. 
To this end, a leader’s portrait can be used as a tool for surveillance and can 
exert a strong panoptical effect. Ostensibly, that leads to internalizing the 
process of discipline, which creates a self-motivated process (Foucault 
1977a; McKinlay and Starkey 1998). This is, for sure, an interesting area to 
tackle in this research and is still an area that lacks sufficient study, 
especially in the sociocultural context of Bedouin Arabs.  
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The visual influence, however, can be extended to include all kinds of visual 
and art materials displayed on the premises of an organization.  
Indeed, this argument remains built on my observation of the importance of 
portraits. The visual representation of leaders proves to be of high 
importance, for leaders’ visual and textual representations can be seen 
everywhere in any given city of Arabia. A region’s political leader’s portraits 
with different poses and quotes of their speeches hang everywhere.  
Given that observation, I built my theoretical approach concerning the 
leadership process from the visuality perspective and applied the 
Foucauldian analysis for the main purpose, which was to explore how the 
visual representation of a leader can be used as an ‘institutional apparatus’ 
to impose self-disciplinary behavior (Foucault 1977a). 
Historically, a survey was the only viable method for social researchers to 
study leadership. However, this is no longer the case. Fairhurst and Uhl-Bein 
(2012) proposed another set of methods currently available for leadership 
researchers, including interaction analysis, critical discourse analysis, 
conversation analysis, narrative analysis, and membership categorization. 
Leadership discipline is no longer based on individual characteristics, for 
researchers view leadership as a relational process of influence between two 
or more parties (Fairhurst and Uhl-Bien 2012). As articulated above, the aim 
of my research project was to approach leadership from a social interaction 
perspective and to treat leadership as a social process in order to study it in 
its sociocultural settings. This would take into consideration the interaction 
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perspective of leadership based on the relational side of communication 
between leaders, followers and objects. Hence, I wanted to explore the 
influence of visuals and aesthetics in that interactional relation of leadership 
between these different parties. Visuals in organizational and leadership 
studies remain an emerging field (Strati 2000). 
There exist different methods available to use for my research topic including 
observations, discourse analysis, visual methods, and visual genealogy. 
However, due to the nature of this research, I decided to use different tools 
from different methods. 
First, observation is part of ethnography. According to Klenke (2008), 
ethnography represents a rich description of the ethnographer’s 
interpretation of a social group or system (Klenke 2008). Generally, 
ethnographers immerse themselves in the daily life of people who they want 
to study; therefore, the ethnographer learns about a social group through 
observation and/or interviewing (Neyland 2008). Hence, the essence of 
ethnography remains the observation of people’s daily lives through the 
researcher’s participation (Walsh 2012). Anthropologists claim that societies 
and cultures can only be studied from inside. Social researchers must live 
immersed in the society and culture that they are studying in order to reveal 
their realities (Walsh 2012). According to Rosaldo (1993), “the ethnographer, 
as a positional subject, grasps certain human phenomena better than others. 
He or she occupies a position or structural location and observes with a 
particular angle of vision” (Rosaldo 1993: 19). The essence of ethnography is 
to answer the question of how a social group operates, reacts or perceives a 
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certain social phenomenon, and how a particular social group operates, 
reacts to a certain change or how that change affects that social group 
(Neyland 2008).  
In fact, the origin of ethnography goes back to the studies of colonial 
anthropologists who investigated the colonized people from the perspective 
of studying the ‘others’, from a stranger’s perspective (Neyland 2008).  
In this way, we can understand why the notion of ethnography remains 
considered as a typical Western colonial method. Ethnographers used to 
consider the different social groups of any colonized natives as groups of 
primitives; in effect, hegemony continues to remain a core part of the origin 
of the ethnographic methodology (Gobo 2008).  
Second, visual materials play a substantial role as interactive tools for 
humans; visuals include images, signs, symbols, colors, and emotions 
(Davison et al. 2012). According to Warren (2005), visualization depicts not 
just the act of seeing, but it comprises a full process of sensing the 
experience by evoking the entire state that possesses a cultural, social, and 
psychological context (Warren 2005).  
Some scholars declare that there exist two distinctive visual methods: 
focusing on preexisting visual materials, which entails analyzing these visual 
materials through different techniques, and generating new visual materials 
by techniques like photo-elicitations (Davison et al. 2012; Rose 2012).  
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Third, borrowing some elements of the visual genealogy, to apply the ‘visual 
genealogy’ on an image of a leader, three categories need to be analyzed: 
first, frame, which studies the technical devices the artist used to construct a 
leader visually; second, the gaze, which portrays the construction of meaning 
between the viewer and the artwork, where emotions and feelings play a 
substantial role in the constructed meaning in the mind of the viewer; and 
third, ‘the period eye’, where the specific point of time influences construction 
of meaning and gaze. Acevedo (2011) demonstrated the meaning of ‘the 
period eye’ in comparing two paintings from different epochs of the same 
leader and the influence viewers noticed in terms of creating an artwork and 
in viewing it (Acevedo 2011). 
Theoretically, there exists no agreed-upon method to use to study leadership 
as a social interaction process and to study it in its sociocultural settings. 
Moreover, the influence of visuals and aesthetics on the relationship between 
leaders and followers is not well studied (Hansen et al. 2007; Fairhurst and 
Uhl-Bien 2012). 
Increasingly, I felt I needed to synthesize and build my own research method 
through borrowing principles and concepts from different methodologies, 
including: visual studies, discourse analysis, visual genealogy, and 
ethnography with an “aesthetic approach” (Acevedo 2011; Warren 2012). 
The main aim for me is “to grasp the native’s point of view” on how they see 
their leaders (Malinowski 1922: 25). In other words, the main objective of that 
mix was to study the visual representations of leaders in the cumulative 
patriarchal family-centric society.  
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Furthermore, I really believe there exists a gap in the research methods used 
for studying visuals and putting visual leadership into the discourse. This is 
why a hybrid method emerged from this research by mixing discourse 
analysis, observation, visuals, and aesthetic approaches.  
Importantly, my research details the cultural particularity of the Arabian 
Peninsula region, where tribal and familial prove the dominant values in the 
social milieu. Hence, my intention was to focus my study on leadership as a 
process and a cultural phenomenon and to study the means represented in a 
sociocultural context; thus, I built my idea on Rosaldo’s (1993) definition of 
culture as a set of shared meanings (Rosaldo 1993). 
Warren (2012) explained the importance of mixing the traditional 
ethnographic tools of observation and interviewing with different sensing 
materials, for researchers need to gain a full sense of the place that they 
research. This is why it remains important for me to connect the 
understanding leadership process with aesthetics (Warren 2012). 
Ethical Considerations 
Ethical considerations in this research project include asking for the 
permission of the interviewees to disclose their names, their ideas, their 
artworks including images of their paintings, and their permissions to tape-
record their interviews.  
My research design was based on three phases and three different types of 
data collected from three different sources.  
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First, the addresser perspective centered on a one case study of Sheikh 
Mohammed and his photos, which were publicly available images (Saunders 
et al. 2016). Notably, I conducted one interview with Dr. Tommy Weir, who 
failed to give his consent to tape-record his interview, and he requested to 
refer to his books with regard to all the details of his ideas.  
Second, to gain the artist’s perspective, I conducted eight semi-structured in-
depth interviews with Arab artists to understand the message and the artistic 
process employed to create a visual message. I asked all the interviewees 
for their approval to voice-record their interviews, and they all agreed that I 
could disclose their names, their ideas, and to show their paintings. 
Third, in order to address audience perspective, I conducted ten semi-
structured interviews with Dubai residents from different nationalities and 
cultural backgrounds. I showed them selected photos of the Bedouin leader 
from the first phase in order to understand how an audience perceives the 
visual messages that leaders elicit and artists create. I requested their 
approval to voice-record their interviews and they all agreed. I informed them 
that their names will remain anonymous. From the understudied, I feel I 
preformed due diligence in maintaining the ethical concerns associated with 
this qualitative research.  
Translation Considerations  
Studying the social process of leadership as a visual discourse in the specific 
context of Bedouin Arabia, with the various languages this entails, has many 
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challenges. As a result of using and translating different Western terms such 
as leadership, discourse, power, and authority into the Arabic language, this 
may construe different interpretations according to different geographical and 
historical settings. In this sense, Jepson (2010) asserted that “national 
language acts as a cultural voice and influence on an individual’s thoughts 
and views of the world and specific phenomena such as leadership” (Jepson 
2010: 426). Consequently, national languages influence the way people view 
and theorize these different terms; hence, we cannot treat language as a 
neutral device to study any social phenomenon. Language plays a 
substantial role in transmitting meaning based on historical and social 
interactions between a group of people who share social, cultural, and 
historical settings (Jepson 2009). 
Studying Leadership/Power/Authority in the context of Arabic 
There are three interconnected terms that may elicit different interpretations 
between different languages: leadership, power, and authority.   
When consulting Al-Mawrid Al-Hadeeth – the main English-Arabic dictionary 
– of lead, leader, and leadership, there exist multiple and different definitions 
for these terms. Starting with the verb to lead ( ﯾﻘود ), which possesses more 
than 100 different meanings, this mainly means to show the right way, to 
push, to initiate, to be in the beginning, to win in the context of a race. A 
leader ( ﻗﺎﺋد ) mostly takes the notion of the political chief ( زﻋﯾم ), while manager 
( ﻣدﯾر ) takes the notion of business leader, and confirms Jepson’s argument in 
that leadership and management remain culturally dependent and relevant 
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concepts (Jepson 2010). Recently, there were some changes in the 
interpretation due to the strong influence of the English language in the 
region and the strong use of English as the main language by which to 
communicate in the UAE. Particularly, using the English word ‘leader’ instead 
of the Arabic translation ( ﻗﺎﺋد ) gives the exact meaning of leader in English; 
while the term ‘leadership’ ( اﻟﻘﯾﺎدة ) embodies two meanings: ( اﻟﻘﯾﺎدة ) and ( اﻟزﻋﺎﻣﺔ ) 
and both refer to the political leadership. To direct the discussions to 
business leadership meaning instead of political leadership, I used 
‘leadership in business’, or ( اﻟﻘﯾﺎدة ﻓﻲ اﻟﺷرﻛﺎت ), which literally means ‘leadership 
in companies’ versus ( اﻟزﻋﺎﻣﺔ اﻟﺳﯾﺎﺳﯾﺔ ), which literally means ‘political leadership’.  
The terms power and authority prove interconnected to leadership in Arabic; 
hence, whenever people use the term leadership, there exists a connection 
between power and/or authority. These two terms overlap and are mostly 
used interchangeably. When consulting Al-Mawrid Al-Hadeeth for the term 
‘power’, I found multiple definitions including: ( ﺳﻠطﺔ ), which means authority, 
( ﻧﻔوذ ) which means influence, ( ﺳﻠطﺎن ), which means domination. While 
consulting Al-Mawrid Al-Hadeeth for ‘authority’, I found multiple definitions 
including ( ﺳﻠطﺔ ), ( ﺳﻠطﺎن ), ( اﻟﺣﻛوﻣﺔ ), which mean government; hence, power and 
authority have almost the same meanings mainly in terms of ( ﺳﻠطﺔ ), which 
means authority and ( ﺳﻠطﺎن ), which means domination, and both have the 
notion of government and political authority. Using these two terms with an 
Arabic speaker warrants an explanation of each of these terms. To this end, 
my strategy remained to begin using the word ‘power’ and to explain it in 
Arabic as ( ﻧﻔوذ ), which literally means ‘influence’ in English to explain the word 
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‘power’. At the same time, when I want to use ‘authority’, I used the Arabic 
word ( ﺳﻠطﺔ ), which literally means authority in English. Hence, my Arabic-
speaking interviewees would perceive the context of my question by 
explaining each term according to cultural context. Certainly, “language 
cannot be seen as a neutral tool of communication” (Jepson 2010: 427).  
Studying Discourse in the context of Arabic 
As articulated before, the notion of discourse remains vague and can 
embody multiple interpretations in the English language. The complexity 
proves multiplied when using this term in the Arabic language. When 
consulting Al-Mawrid Al-Hadeeth for the term ‘discourse’, I found multiple 
meanings including: ( ﺣدﯾث ), which means a talk; ( ﻣﺣﺎدﺛﺔ ), which means a 
conversation; ( ﻣداوﻟﺔ ), which means a consultation; ( ﻣﻘﺎﻟﺔ ), which means an 
article; ( ﺧطﺑﺔ ), which means a speech; ( ﻣﺣﺎﺿرة ), which means a lecture. None 
of these meanings align with the discourse meaning in this study, so I carried 
out some studies about the equivalent term of discourse in Arabic through 
reading some translations of Foucault’s books in Arabic. Primarily, I read 
Foucault’s book The Order of Discourse which was translated as ( ﻧظﺎم اﻟﺧطﺎب ) 
and some studies regarding Foucault and his philosophy, especially the 
studies of the Moroccan author Dr. Al Zawawi Baghura. The Arabic term 
( اﻟﺧطﺎب ) is equivalent in Arabic to the term ‘discourse’. In many cases, the 
word ( ﺧطﺎب ) is followed by an adjective to describe the nature of the intended 
discourse, such as ( اﻟﺧطﺎب اﻟﺳﯾﺎﺳﻲ ) which means the political discourse and 
( اﻟﺧطﺎب اﻹﺳﻼﻣﻲ ) which means the Islamic discourse. Recently, there has 
existed a prevalent use of the term ‘discourse’ in association with the need 
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for a contemporary Islamic discourse in articles of Arabic scholars. 
Therefore, the Arabic equivalent of discourse represents the same meaning 
in the minds of Arab intellectuals. My data collection touches the essence of 
discourse and targets Arab intellectuals, but mainly visual artists. Hence, 
discussing the term discourse failed to lead to any misunderstanding or 
misinterpretation, especially since I explicitly explained what I meant when I 
used the word ( ﺧطﺎب ), which I followed with the English equivalent and I 
presented examples of what I meant.  
Now, to elaborate upon the above, each language represents a distinctive 
discourse, for it “contains words that bear meaning that is specific to, re-
interpreted and co-created by those who share it” (Jepson 2010: 429). The 
process of meaning creation proves dynamic in the sense that it continues to 
change by either adding new concepts or eliminating old concepts, and 
remains affected by specific social and historical contexts linked to this 
certain national language. Due to the specific nature of Dubai as an 
international city, English remains the dominant language and English 
represents the primary language in the city. It proves of vital importance that 
these two different discourses coexist and merge, so the observer cannot 
see the borderline between each of these two discourses. Perhaps a new 
discourse is already created for a hybrid ‘national’ language that only exists 
in the UAE, dominated by English due to the specific social and historical 
contexts since 90% of the city’s population comprises non-Arabic speakers.  
In this chapter, I outlined the research methodology that I used, the 
philosophical grounding and the rationale behind using a mixture of tools 
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from different methodologies, and the process I conducted to choose my 
interviewees.  
In the next chapter, I will focus on the first phase of my findings of the 
empirical research to understand how leaders address their leadership to 
their audience.   
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Chapter 4 – Phase I Fieldwork Findings – The Leader 
Perspective 
This chapter represents the first phase of the empirical research where I 
focused on the addresser by studying an example case to show how a 
Bedouin leader addressed his leadership to his audience. This exemplifies a 
visual discourse of leadership from the region. I based my data generation in 
this phase on two methods: a) an interview with Dr. Tommy Weir, who 
depicts a leadership consultant and an expert in UAE leadership; b) my 
reflection on Sheikh Mohammed’s public photos and social media posts. 
Part One - I conducted an interview with a well-known leadership consultant 
to discuss the connection between leadership and visuals in the Bedouin 
society from his perspective. 
Dr. Weir described himself as a ‘leadership maximizer’, a CEO leadership 
coach, speaker, and advisor. He founded the Emerging Markets Leadership 
Center in Dubai and he has helped over 3,000 executives from more than 80 
nationalities achieve peak performance. Furthermore, he has published two 
books about leadership in the Middle East (Weir 2015a).  
I met Dr. Weir on 29th December 2015 for an interview that lasted one hour. 
I did not tape-record the interview, which I conducted in English. Dr. Weir 
believed that visuals remain unimportant in the Bedouin business culture. 
Specifically, he said that if you visit any of the prominent business leaders’ 
offices, you will not see any photo or painting of them. Instead, their offices 
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portray a very simple taste without any special symbols or expensive 
furniture: just normal tables and chairs. He gave as an example the office of 
Sheikh Ahmed bin Saeed Al Maktoum, the uncle of the current Ruler of 
Dubai Sheikh Mohammed Al Maktoum and the chairman of Emirates 
Airlines. His very normal office devoid of any exaggeration in terms of 
expensive furniture; there were no big chairs, no artifacts, nothing 
demonstrating any hierarchical organizational level. Thus, this conveyed no 
messages of power or prestige. Dr. Weir gave another example, Majed Al 
Futaim, a prominent business owner in the UAE. People rarely get to know 
what he looks like, and a person will not find any photo of him, even if they 
search for his name on the internet. You can mostly generalize that the same 
can be said for the majority of the business owners and business families’ 
founders.  
According to Dr. Weir, we need to distinguish between patriarchy and 
dictatorship, as people may confuse the two concepts. Patriarchy represents 
the caring nature of the tribe’s chief to the tribe member’s needs, where he 
uses his power to act as a father who takes care of his children. Thus, the 
tribal leader uses his power in a positive direction for the betterment of his 
people. 
On the contrary, dictatorship represents using power to create fear in order 
to look after his own personal interests, for a dictatorial leader does not care 
about his people. He focuses on his personal interests by using his power in 
a negative fashion. Certainly, a patriarchal style, in general, proves to be 
dominated by males (Weir 2015b). 
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According to Dr. Weir, the photos of the ruling family that are on display 
everywhere in public areas illustrate an important concept of ‘Al Bayah’, 
which literally means the sale, or a declaration of allegiance paid at the 
previous leader’s burial by the tribe’s member to the new tribal leader. Giving 
Al Bayah to a certain leader means that every member of the tribe declares 
their loyalty to that chosen leader and commits to follow him as a leader. 
Consequently, the leader will act as an autocrat in executing his plans for the 
betterment of his people. The notion of autocratic leadership, in this case, 
remains different from that of the dictatorship as it is built on a loyalty system 
(Weir 2015b).  
Sheikh Mohammed bin Rashid – Visual Representation  
Sheikh Mohammed bin Rashid represents a Bedouin visionary leader who 
his people love and respect. He is recognized for his efforts in building Dubai 
as an international city. The main objective of this case study is to 
demonstrate how local Bedouin leaders visually communicate with their 
people and how they unveil the hidden meanings of symbols that Bedouin 
leaders employ to communicate with their people. This case study will 
connect what I have gleaned from the literature review and methodology 
chapters. I borrowed some techniques from visual genealogy in studying 
leadership from an aesthetic perspective by studying a few publicly available 
images of Sheikh Mohammed, and I worked on constructing their meanings 
from social and historical perspectives. I familiarized myself with the 
materials and immersed myself in them while I analyzed the visual 
construction of Sheikh Mohammed in its social settings. I acted as an 
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‘insider’ in the Arab cultural context, while I followed Foucault’s analysis of 
Manet’s pieces of art and applied the visual genealogy techniques in terms of 
analyzing frame and gaze.  
Conducting this case study required me to collect as many visual materials 
that represent Sheikh Mohammed bin Rashid as I could. I found these 
materials online, in newspapers, and in other mass media, as well as by 
taking photographs of the billboards that are displayed throughout Dubai. In 
fact, I decided to create my own visual diary and to keep all the visual 
materials I uncovered. Hence, I wanted to explore how the visual 
representations of a certain political leader constructed the relationship 
between him (using the pronoun ‘him’ intentionally, as leaders in Bedouin 
Arabia remain always males) and the audience exposed to these visual 
works. In fact, any visual material offered publicly reflects an aim, and that 
goal remains a part of the entire communication strategy that the leader’s 
communication team formulates in order to reflect the leader’s political ideas, 
beliefs, and values. 
In this case study, I focused on photographic portraits and social media posts 
as they remain available to the public. It is shown that well-known 
photography provides a natural means to capture the representational 
identity of a certain person. According to Guthey and Jackson (2005), 
photographic portraits accurately represent identity through their dynamics to 
create a powerful rhetoric discourse (Guthey and Jackson 2005). Hence, 
photography can be used as a tool to construct a reality of the visual identity 
of a certain leader. According to Barthes (1981), “Photography is at the 
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intersection of two quite distinct procedures; one of a chemical order: the 
action of light on certain substances; the other of a physical order: the 
formation of the image through an optical device” (Barthes 1981: 11). In 
technical terms, photography portrays the construction of the dots of lights 
that an optical device creates.  
In effect, any photo depicts a reality that one existed in and captures a 
specific time and place. A photograph embodies the evidence of nature 
(Tagg 1988).  
Importantly, I decided to analyze Sheikh Mohammed bin Rashid’s visual 
materials because Sheikh Mohammed epitomizes a prominent leader in the 
Middle East region, and he is defined as one of the most visionary leaders in 
the Arab region in the modern age. The articulation of his leadership icon 
remains based on his achievements in building and positioning Dubai as one 
of the most dominant city-states worldwide.  
Figure 4-1 represents a formal state portrait with the UAE flag partly 
occupying the left quarter of the photo. The direct look of the viewer portrays 
to the audience a sense of strength and power. This portrait illustrates the 
sovereign’s legitimacy and authority. Within the portrait, the exemplification 
of the local rich Emirati culture remains connected: the Emirati Thawb, white 
dress; the Agal, a traditional black band on the head; the Shemagh, the 
Emirati traditional white scarf on the head; and a very fine Bisht, a formal 
black cloak worn over the Thawb.  The deep gaze embodies inner dignity 
and peace, and two strong Falcon-like eyes are full of vision. His gaze 
 
111 
reflects his philosophy about leadership: “A good leader crystallizes his 
vision, defines its objectives, navigates its development and supervises its 
implementation… This should be done with one goal in mind: that of serving 
the people and enhancing the status of the country” (Maktoum 2012: 38). 
The traditional dress stresses the importance of the tribal roots and the 
connection to the Arab Bedouin background:  
“I am, after all, the son of an Arab tribe, and tribal people are schooled and 
groomed in wisdom and an accurate awareness of future possibilities more 
by their parents than by schools… Their teachers were the members of their 
tribes”  (Maktoum 2012: 31).  
The portrait shows the tribal nature of the leadership, for he embodies a tribal 
leader that wants to increase the prosperity of his tribe, which became a 
state. He reveals his substantial connection to his ancestors in his vision. 
“Leadership spirit cannot be implanted or removed, because it is deeply 
rooted in genealogy, upbringing and instinct, while its branches are perfected 
by several factors such as time, wisdom, science, expertise, experience, 




    
Figure 4-1 Sheikh Mohammed bin Rashid Al Maktoum  
Figure 4-2 presents three portrait photos hanging on one of Dubai’s hospital 
walls. The portrait on the right depicts an enlargement of one of the trilogy. 
The central photo represents Sheikh Khalifa bin Zayed Al Nahyan, the UAE’s 
president and the ruler of Abu Dhabi; on the right of Sheikh Khalifa’s photo is 
the photo of Sheikh Mohammed bin Rashid Al Maktoum, who currently 
reigns as the prime minister of the UAE and the ruler of Dubai. On the left of 
Sheikh Khalifa’s photo rests the photo of Sheikh Hamdan bin Mohammed Al 
Maktoum, the crown prince of Dubai. All three photos depict formal state 




Figure 4-2 The photo of Sheikh Mohammed bin Rashid Al Maktoum in a 
hospital in Dubai.  
Figure 4-3 The portrait on the far left of the trilogy portrays a close-up image 
of Sheikh Mohammed bin Rashid Al Maktoum from Figure 4-2. Notice that, 
unlike the image in Figure 4-1, Sheikh Mohammed’s portrait occupies the 
whole central space of the photo and the UAE flag is covered. In fact, the 
entire background covered. As in Figure 4-1, Sheikh Mohammed garners a 
powerful and authoritative look. He does not look straight at the viewer. This 
gives the viewer the perception of a visionary leader. On the other hand, in 
Figure 4-2, which shows the photo of Sheikh Hamdan bin Mohammed Al 
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Maktoum, the crown prince of Dubai, he is looking directly at the viewer. As 
in most of Sheikh Mohammed’s formal portraits, he displays the local rich 
Emirati culture when he dons his Emirati Thawb with the Agal and the 
Shemagh, and a black Bisht. It should be mentioned that Sheikh 
Mohammed’s photo was taken from below to evoke in the viewer the 
perception of his high rank and the importance of Sheikh Mohammed as a 
leader. 
 
Figure 4-3 The photo of Sheikh Mohammed bin Rashid Al Maktoum in a 
hospital in Dubai. 
Hence, bodily gestures in addition to the use of the vertical dimension of 
space visualized and schematized power (Schubert 2004).  
Figure 4-4 represents Sheikh Mohammed bin Rashid Al Maktoum raising his 
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right hand with three fingers, symbolizing victory. In fact, the three-finger-
gesture illustrates one letter from the Arabic alphabets, and they represent 









Triumph, Victory and Arab. Sheikh Mohammed explained the meaning of this 
gesture in a poem he wrote, which he entitled ‘Triumph’:  
“Signifying great victory, I raised my hand triumphant.  
I yearn solely for the First, my eyes merely upon the best.  
 
Three letters are my symbol, among Arabs it is known:  
Triumph, victory... distinct from foreign signs.  
 
I am an Arab... honored and passionately driven,  
An Arabian horse I ride, distinguished by excellence.  
 
O Teller of great triumphs, inscribe the brightest words,  
About us and prosperity, it ascends to farthest stars.  
 
Though I journey on dark nights, I am fond of light and joy,  
Where ambitious men dwell, I find myself at home.  
 
He who defies time meets an invincible opponent,  
Yet time I do challenge, upon a horse and on foot.  
 
By winning I am impassioned, for it feeds a fiery soul,  
Born among people who from giving never bore.  
 
My horse is among the finest, for her pain I know the cure.  
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I comprehend her thoughts, and she discerns mine.  
 
My vast knowledge about her within deepest oceans found.  
Nurtured by my deeds, she drank like the glorious.  
 
Among more than fifty nations whose feats are renowned,  
One hundred and sixty kilometers stretched vastly beyond.  
 
Arduous moments prolonged on most perilous paths,  
Horses were bewildered facing hardship and terror.  
 
Every rider who withdraws or rests is forgiven,  
Except us, for our souls are ambitiously driven.  
 
In this manner, we have been raised, amid passion and fervor,  
Every trial we confront with determination and valor.  
 
We have won, and all Arabs celebrate with joy,  
After a harsh challenge, sweet victory we enjoy.  
 
This triumph we proudly gift with sentiments sincere,  




This photo illustrates a large billboard photo, on one of the main roads in 
Dubai, of the Sheikh Zayed Road. Sheikh Mohammed in this huge photo 
wears the white Emirati Thawb, with the traditional white scarf and black 
Shemagh on the head; yet, he does not wear the fine black Bisht, which he 
wears in all his formal photos. The motive for not wearing the Bisht conveys 
informality. Working hard and wearing working clothes portrays informality. 
An important message he wishes to communicate to the Emirati youth is that 
you have to work hard to achieve your goals. Realizing your dreams will not 
happen without hard work; you must roll your sleeves and start working. He 
displays a victorious smile clearly in this photo. Sheikh Mohammed raises his 
head, his chest, and his right hand very high as much as possible to indicate 
to the viewer the strong look of dignity and the happiness of victory in 
achieving his vision.  
There exists a strong connection between the visual and textual articulations 
of any message that Bedouin leaders want to communicate with their 
audience. Poems have represented a substantial expressive tool for the 
Bedouin for thousands of years. Sheikh Mohammed reveals a great poetic 
gift, for he uses words very strongly and effectively.  
Figure 4-5 represents the map of the city of Dubai. It shows the landmarks in 
the development of the city and explains each of these landmarks and the 
date of completion for each landmark. 
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Figure 4-5 a large picture placed in the main Atrium in Dubai Mall 
On the extreme top and in the center of the picture there rests a formal 
portrait for Sheikh Mohammed bin Rashid Al Maktoum. On the right side of 
the portrait a sentence reads: “UAE Vice President, Prime Minister and Ruler 
of Dubai”, together with the three titles of Sheikh Mohammed. On the left-
hand side of the portrait, a sentence reads: “His Highness Sheikh 
Mohammed bin Rashid Al Maktoum”, the full name of Sheikh Mohammed as 
the son (bin) of Rashid and the name of the family (Al Maktoum). The 
importance of mentioning the father’s name and the name of the family/tribe 
to which he belongs remains paramount. Below that is a timeline showing the 
four leaders who ruled Dubai since the inception of the modern Dubai by the 
Al Maktoum family, as the latter remains the head of the tribe. The 
dominance of the photos of Sheikh Mohammed holds prominent in this work, 
demonstrating that he epitomizes a visionary leader who visualized this 
reality a long time ago.  
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Additionally, he worked hard to achieve and lead each of these 
achievements. On the extreme left-hand side of the picture, Sheikh 
Mohammed wears the white Emirati Thawb, with the traditional white scarf 
and black Shemagh on the head. He is not wearing the black Bisht, but 
instead portrays work clothing. Hence, he conveys the message for the 
young UAE nationals to roll up their sleeves and start working hard to 
achieve the ‘Greatness’ of Dubai. Below this portrait of Sheikh Mohammed, a 
phrase summarize his visionary look: “I believe in the future, and would like 
you to share my belief. We must collectively apply ourselevs to shape our 
future.” 
To elaborate on the above analysis of the five different photographs of 
Sheikh Mohammed bin Rashid Al Maktoum, it proves necessary to consider 
more closely the main message that these photos intended to convey.  
It is well known that Sheikh Mohammed demonstrates a visionary leader who 
realized a great dream by turning a piece of desert that did not have any 
resources into one of the most important business hubs in the world. Hence, 
a few messages are visually constructed based on my subjective 
observation: 
First message: As a visionary leader, in all his formal photographs the 
visionary image of Sheikh Mohammed stood out. He looked into the distance 




Second message: As a traditional tribal leader, most of his formal photos 
illustrate him wearing the local traditional Emirati dress: the Emirati Thawb, 
the Agal and the Shemagh. Moreover, the fact he writes and publishes 
Arabic poems garners an importance in the life of the Bedouin Arabs over 
the centuries. Markedly, the Bedouin discourse can be constructed from two 
different areas: the portrait as a visual and poetic as textual.  
Third message: As a strong leader, he appeared very masculine and had a 
deep look. Masculinity is connected to leadership in many social contexts, 
but especially in the Bedouin social context.  
Fourth message: Providing an example of a hardworking and achievable 
leader, the photos that represented Sheikh Mohammed not wearing the fine 
Bisht over the Thawb conveyed a message of informality. Moreover, the 
three-finger gesture, as explained previously, focused on working hard and 
achieving through hard work. His poems solidify this message.  
Fifth message: The sovereign’s legitimacy and authority. The UAE flag, as in 
all Sheikh Mohammed’s formal photos, displays the powerful and 
authoritative look that emanates from all his formal photos. 
Now, I will examine the idea of disciplinary power through the leader’s 
photographs. An analysis of the few photographs that the communication 
team of the office of Sheikh Mohammed formally diffused shows that there 
exist selected messages that they intended to communicate to the audience, 
subordinates, and followers to build the desired disciplinary society, the 
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discipline of soul, and the loyalty for the leader (Foucault 1977b; McKinlay 
and Starkey 1998). In effect, I outlined five messages observed through my 
subjective analysis of the photographs. There exist five messages which are 
formed in a systematic way about the leadership of Sheikh Mohammed as a 
visionary tribal traditional leader who leads and achieves his vision. Through 
these virtual materials, we, the audience, constructed a certain discourse 
that normalized our perception of the leadership of Sheikh Mohammed. We 
constructed a full definition or a body of knowledge developed through the 
diffusion of these visual materials to us, as the media recipients (Newton 
1994).  
This next step involves exploring the following areas: 
1. What holds the role of the visual materials, mainly formal 
photographs, in developing a planned-for discourse? 
2. As articulated by Foucault, every time we apply power/knowledge we 
have to expect to confront resistance. What forms of resistance would 
the recipients use to react? 
3. How can a visual material, such as a photograph hanging in a central 
place in an office, act as a virtual panoptical medium to internalize 
self-discipline and increase loyalty for a particular leader, to ‘gaze’ 
upon ‘subjects’ of the discourse (Newton 1994)? 
Based on the above analysis, a leader’s physical body plays an important 
role in constructing the leadership image for a leader. According to Sinclair 
(2005), leadership represents a bodily practice (Sinclair 2005). The physical 
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shape of a leader, including the features, stances, movements, the style of 
speaking, eye contact, etc., play a substantial and central role in the way 
followers perceive the communicated messages from their leader. Sinclair 
(2005) articulated on the relation between body and leadership as follows, 
“The body is a powerful player in the construction of leadership” (Sinclair 
2005: 389).  
Importantly, “The transparency of the photograph is its most powerful 
rhetorical device” (Tagg 1988: 35).  
From a social media perspective, Sheikh Mohammed maintains active 
accounts on Twitter, LinkedIn and Facebook. His team communicates what 
he does on a daily basis with his audience. He uses the following slogan on 
his LinkedIn profile to communicate his leadership message: ‘We are 
building a new reality for our people, a new future for our children, and a new 
model of development’. 
As mentioned above; the entire communication strategy remains based on 
creating inspiration to maintain creativity and innovation. Sheikh Mohammed 
possesses a high number of followers: 7.5 million on Twitter and 3.6 million 





Figure 4-6 Sheikh Mohammed bin Rashid’s Twitter page 
 




Figure 4-8 Sheikh Mohammed bin Rashid’s Facebook page 
Sheikh Mohammed’s communication team uses visual media and the 
emerging media technologies very effectively. Sheikh Mohammed integrated 
social media into his daily leadership activities in an effective way; certainly, 
he adapted an entire social media communication strategy that is fully 
aligned with his leadership vision and strategy to implement that vision to 
influence the attitudes and feelings of his followers. It is obvious enough that 
Sheikh Mohammed has two main targets of communication in his social 
media: a) the Emirati nationals that represent the Bedouin society, with a 
focus on showing them the value of work, addressing his nationals through 
posts in the Arabic language; b) other nationals including the UAE expats 
and a wider audience that can include everyone from all around the globe, 
addressing them in the English language. 
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Figure 4-9 presents an Arabic article targeting Emirati nationals, showing that 
Sheikh Mohammed attended a meeting with Emirati and Saudi officials to 
discuss the initiatives and projects to strengthen the relations between the 
UAE and Saudi Arabia. From a visual perspective, the image shows only 
men with traditional Emirati and Saudi traditional dresses. Hence, it shows 
that there is no place for a non-Emirati/Saudi person in that post. 
Figure 4-10 presents an English language article entitled ‘Why the Year of 
Giving’; it is an example of a message that is targeting the non-UAE 
nationals. The central message of this article is to change the stereotypical 
image of the oil-rich Gulf states as highly materialist societies with no social 
services, volunteer work, or free services, being a typical high capitalist 
society, etc. He introduced a few ‘new’ concepts for this city-state which 
reflect: giving back to society, voluntarism, and sharing the wealth. Certainly, 
these are new concepts for Dubai since its conception.  
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Figure 4-10 An article for Sheikh Mohammed bin Rashid on his LinkedIn 
page (English) 
Figure 4-11 shows an Arabic language post about the celebration of 
women’s day. It is an example of a message that is targeting the Emirati 
nationals, showing Sheikh Mohammed between tens of Emirati women in 
their national dresses and all the women pointing with Sheikh Mohammed’s 
three-fingered salute as a message of loyalty and declaration of his 
leadership and vision. This is a good example of using visuals to 
communicate a certain message to a certain target audience.  





Figure 4-12 An article for Sheikh Mohammed bin Rashid on the local media 
A few more photos of Sheikh Mohammed are included in Appendix E 
showing the Bedouin leader in different themes:  
Theme one as a traditional Bedouin leader a) through the traditional dress: 
Figure E1-1 Sheikh Mohammed in traditional Bedouin dress; b) through the 
traditional way of living: Figure E1-2 Sheikh Mohammed with King Hamad 
bin Isa of Bahrain sitting on the ground in a traditional Bedouin tent; and 
Figure E8-7 showing Sheikh Mohammed with the late Sheikh Zayed sitting 
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on the ground; c) through interacting with traditional animals: Figure E1-3 
Sheikh Mohammed in the desert with an Arabic horse; Figure E1-4 Sheikh 
Mohammed in the desert with a camel; and Figure E1-5 Sheikh Mohammed 
in the desert during the Bedouin traditional sport of Falconry.  
Theme two, as a leader that is proud of his religion: Figure E1-6 Sheikh 
Mohammed performing Umrah1 in Mecca. 
Theme three, as a leader who takes good care of his people: Figure E1-8 
Sheikh Mohammed during a visit to an elderly care home in Ajman; Figure 
E1-11 Sheikh Mohammed with a national student; Figure E1-13 Sheikh 
Mohammed sitting on the ground with an old man. 
Theme four, as an achiever: Figure E1-10 Sheikh Mohammed wins the 
individual and team gold medals at the FEI World Endurance Championship 
in the United Kingdom (Victory achieved by hard work and persistence 
2012); Figure E1-15 Sheikh Mohammed in front of one of his successful 
projects. 
Theme five, as a visionary: Figure E1-12 Sheikh Mohammed showing his 
visionary look and communicating his vision statement; Figure E1-14 Sheikh 
Mohammed with a charismatic look. 
                                            
1 Umrah is an Islamic pilgrimage to Mecca performed by Muslims at any time of the year. 
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At the end of this chapter, it is important to mention that the discourse of 
photography constitutes a sophisticated discursive formation of leadership 
process from the visuality perspective. Therefore, the leader displays a 
discourse that is structured socially that viewers use to make sense of the 
transmitted messages, which the leader represented in his photographs and 
that the audience subsequently articulates. This epitomizes the discourse of 
social leadership and unmasks the unique distinguished sociocultural 
discourse of leadership for the Bedouin Arabs. 
In the following chapter, I will explore in depth the message through 
gathering the creators’ opinions in terms of the visual materials and their 
arguments on how they communicate the leadership message from a visual 
perspective. I conducted eight interviews with different visual artists 
portraying different backgrounds; however, they all remain connected 
culturally to Arabia. Approaching the seventh interview, I reached data 
saturation; hence, by the eighth interview, I decided I had collected sufficient 
data and would move on to focus on the creators.   
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Chapter 5 – Phase II Fieldwork Findings – The Artists’ Voice 
This chapter represents the second phase of my empirical research and 
focuses on the message and how the artist creates it. I conducted eight 
semi-structured in-depth interviews with Arab artists to observe their opinions 
on how they create visual messages. Through these interviews, I generated 
rich data on the second component of the communication process, including 
the context and the content of the message, to analyze the cognitive sensory 
visual experience that visual art creators created. This paved the way for my 
readers to perceive the social, cultural, and historical settings of my 
research. 
The Artist voice on aesthetic leadership 
Reflecting on the entire process of the message created by the visual arts 
and interpreting it as a researcher, my interpretation rationale remains based 
on my own sociocultural background and my own unique, lived experience. 
Indeed, I work in a fully sensory setting by studying a number of 
sophisticated concepts including: a) the visuality and the leadership 
discourse; b) the concept of Panopticism and the mechanism of connecting 
the concept of surveillance; c) the visuality of leadership discourse; d) the 
discourse of the visualized heroism and its connection to leadership as a 
social discursive process; e) the power of gaze and its philosophical stance 
of turning a masculine subject into a feminine object and the impact of this 
idea from the Bedouin Arabian sociocultural context. I will then link my 
studies to organizational aesthetics and its reflection on visuality in the 
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organizational context in order to cover the process of making 
interpretations, which fully rely on my interpretive process and the mechanics 
I used to produce it. This visuality and aesthetic research depicted a 
response to the researchers’ reflexive understanding. This entire visual 
experience and its analysis will appeal to the senses, not to the intellect. 
I conducted eight interviews with different artists from diverse backgrounds. 
Some of them lived in the UAE while others lived abroad. All of them speak 
Arabic and they already live, or have lived a good part of their lives, in at 
least one Arab country. Furthermore, all participants possess a certain 
connection to the Bedouin society; hence, they represent ‘insiders’. My data 
analysis process consisted of a psychoanalytic narrative study of the 
interviewed artists to glean an insight into their ideas of leadership and 
related terms, such as power, authority, discourse, surveillance, heroism, 
and the power of gaze. The artists articulated on the above concepts in 
regard to their artworks.  
I interviewed one Emirati female artist, one Emirati male artist, three Syrian 
male artists who live in the UAE, one Syrian male artist living in Syria, and 
two Iraqi artists, one of whom lived in the Netherlands, while the other lived 
in Canada. I conducted six of these interviews face-to-face and I tape-
recorded all of them. In addition, I conducted one interview via phone that 
was also tape-recorded. I conducted another interview via Skype and I tape-
recorded that as well. All the interviews were in the Arabic language. Table 1 




The first interview was with the artist Fawaz Arnaut, a Syrian artist who has 
worked in the UAE for the last 35 years and who has painted a number of the 
UAE local leaders. I familiarized myself with his works and writings about him 
on various media. The first interview provided a pilot for the forthcoming 
interviews. Then, after I arranged a few other interviews with different artists, 
I organized a list of questions before going to each interview. However, I 
allowed each artist to elaborate freely about their ideas and experiences; 
therefore, each interview produced a distinct direction according to the 
artist’s way of painting and intellectual discussion.  
My interview questions centered on a number of principal areas, mainly the 
artist’s targets, what they try to deliver through art; how they represent 
leaders and leadership; how they represent the concept of power; and what 
influence the Bedouin society interjects into their paintings. I further 
investigated how the artists use colors, hues, and light, as well as how they 
represent the UAE, etc.  
The artist Fawaz Arnaut 
Artist Name Nationality Lives In Gender Mother Tongue
Fawaz Arnaut Syrian UAE Male Arabic
Ismael Riffai Syrian UAE Male Arabic
Najat Makki UAE UAE Female Arabic
Musa Al Halyan UAE UAE Male Arabic
Nizar Sabour Syrian Syria Male Arabic
Sattar Kawoosh Iraqi Netherlands Male Arabic
Waddah Al Sayed Syrian UAE Male Arabic
Wail Murib Iraqi Canada Male Arabic
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The interview took place on 14th September 2015 in Dubai, where the artist 
worked as a caricature painter. I taped the interview and I attached its Arabic 
transcript in Appendix C. 
Fawaz Arnout, a Syrian artist, first began to paint in 1955; he studied under 
Louay Kayali in Aleppo. Fawaz moved to Dubai in the mid-1980s and he 
specializes in portraits, caricatures, and digital paintings. 
According to Fawaz, painting portraits necessitates extensive experience in 
order to glean the personality of the individual. In order for the artist to paint a 
portrait, an artist needs to know the person well. First, the artist builds a 
connection with the person to get to know the subject’s personality. When 
painting a portrait, the artist does not just render the exterior of the person; 
rather, the artist must interject the individual’s personality into the artwork. 
The portrait’s artist is not a photographic camera that shoots an image for the 
person; the professional portrait artist represents a psychiatrist who not only 
shapes the external look, but also the internal feelings and senses of the 
individual.  
“The professional portrait artist draws the person and not just the outer 
figure. The sense of drawing a person with all the contained feelings of joy 
and sadness, love affection and anger and sometimes even other 
psychological features in addition to the artistic touch and technique.”  
Hence, the portrait’s artist must capture not only the outer appearance, but 
also the inner essence of the person when creating the artwork. Notably, this 
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differentiates a portrait from a camera shot. The artist and the person painted 
embodies a human full of different feelings, senses, and emotions. 
Consequently, the experienced portrait artist projects these different feelings 
and emotions onto the canvas.  
The worst portrait painting denotes one that is created hastily in streets and 
which neglects to show the subject’s inner feelings. According to the artist, 
this does not typify a portrait painting. 
“In fact, the worst kind of art of portraiture is the one drawn fast and 
instantaneous, for example workshop artists drawing on the roads. Some of 
these drawings are very good and some are very bad; but, of course, this 
kind of painting is not called portraiture, but rather a momentary opportunity 
for fee drawing. The first tips for the art of portraiture are to know the person, 
in addition to a good knowledge of the artist’s technique of painting 
portraiture in terms of lighting, angle, and clothing.”  
According to Fawaz, he cannot paint a portrait of a person he does not know 
and, whenever a leader asks him to paint a portrait of the dignitary, the 
produced artwork comes from the artist’s view of the painted leader. 
Particularly, it reflects how the artist feels toward a certain leader. Does he 
portray him positively as a good leader or negatively as a figure to be feared 
or hated? Hence, leaders’ portraits exemplify the product of how a certain 
artist feels toward the certain leader that they paint.  
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“We have to admit that people in the Middle East are very emotional; hence, 
it is substantial for us to express our feelings towards anything we see in our 
daily life. As an artist, I am not neutral in expressing what I feel toward a 
certain leader when I paint him; hence, you can see how I feel towards this 
certain leader in the portrait I paint. Either I like him, and you can feel that in 
the portrait as he is a good leader, or I don’t like him, and you can feel that 
reflected in the portrait by using dark colors, tough gloomy sulky face.”  
Thus, a portrait illustrates the artistic reflection of how the artist feels towards 
the person in the artwork. Right or wrong, ultimately it depicts what the artist 
feels towards the person in the portrait, not the real personality of the leader. 
Therefore, the artist uses the techniques of colors and lights to illustrate the 
painted subject. 
A leader’s portrait transmits an important visual message and can 
dramatically affect his strength and power. In certain cases, the artist must 
work to hide some flaws that might be considered a weakness in appearance 
and to show strength and power.  
“Yes, we face these situations in most cases and react by choosing the 
proper angle and lighting that help hide flaws and shows strengths, 
especially when the person is a leading figure, who is of a high level of 
importance”. 
Based on Fawaz’s above comments, a leader’s portrait conveys how the 
artist perceives the leader. For the artist to create a more realistic artwork of 
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a leader; the artist must intimately know the leader and understand his 
personality in order for it to be reflected in the artwork.  
The Artist Ismail Rafai  
Ismail Rafai, a Syrian painter and writer born in Almiyad in Eastern Syria in 
1967, studied fine arts at Damascus University. He moved to Sharjah in the 
UAE in 2000 and continues to live there. I conducted the interview in Ismail’s 
atelier in Sharjah on 21st February 2016. I tape-recorded it and I attached its 
Arabic transcript in Appendix C; Appendix B displays images of his paintings.  
According to Ismail, in the UAE local people concede to the legitimacy of the 
leadership of their Sheikhs and their family’s rule. This legitimacy is built on 
two main pillars: a) the tribal system based on the patriarchal system, where 
one family rules the tribe and this family by default possess the right to 
decide the leader through in-family consensus and family succession; b) the 
historical heritage of that practice, as one cannot imagine a tribe without a 
family that leads it; c) family class rooted historically encompassing certain 
families who possess the historical right to lead and to keep leading the tribe 
in their families.  
“In this country, there is a recognition of the legitimacy of the leaders; these 
leaders belong to the families and clans historically recognized as 
representing them. Actually, within the custom these clans derive legitimacy 
of the existence of rooted social concepts and convictions and, thus, no 
dominance in the visual image that it produces.” 
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Ismail commented on the tribal leading model in the city-states of the UAE 
and how it differs from other leading models of other Arab countries. 
The difference between the model of the tribal patriarchal system of a 
leading family, like the one in the UAE, shows the autocratic regime of 
tyranny, such as that in Syria. From another viewpoint, it is based on the 
patriarchal mode of relation. The main distinguishing feature between the two 
patriarchal models marks the satisfied complying and acceptance of the 
leader. In the UAE case, the citizens accept and appreciate their leaders 
(Sheikh); there exists a mutual appreciation between the leader and his 
citizens. The leader belongs to the historical leading family that may have 
ruled for decades, and he and his family continue to be revered as the 
protecting members of the tribe. The head of the leading family is, through 
lineage, the head of the tribe. Whenever any citizen demonstrates a need, 
the individual turns to the leader. On the other hand, the autocratic leader 
forces his citizens to accept him and consider him as the head of the family; 
his citizens can refuse to accept the leader except through oppression. In 
effect, repression cannot provide a sustainable model of leadership.  
Hence, the entire discourse between the two models of ruling proves to be 
different, especially in the visual discourse of constructing the two different 
modes of leadership.  
The tribal ruling model in the UAE is based on historical and social heritage, 
old traditions, and more of a nation in which tribal and familial interactions 
still remain dominant. Accordingly, Dubai, as a city-state, is led according to 
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the sociocultural and historical relations of the tribe. A visionary tribal leader 
leads it, and this epitomizes the key to the success of Dubai’s leadership. 
Dubai’s model of leadership cannot be replicated in other societies with 
different sociocultural and historical settings.  
On the contrary, the model in other totalitarian states in the Middle East 
varies in diverse perspectives, mainly in the case of the ruling model based 
on the dominance of a minority group represented by, historically, marginal 
low-class families. These families fail to gain their social legitimacy as 
citizens continue to look down on them. Consequently, even though they 
perform good deeds, these families could not gain respect and acceptance; 
for, instead of building trust between them and their people, they force their 
people to accept their rule through repression. Furthermore, these families 
try to root out the patriarchal and tribal relations in societies where tribal 
relations fail to dominate, such as in Syria, Iraq, Egypt, and Tunisia.  
In this respect, these families do not possess a historical status; therefore, 
they have experienced marginalization for decades. Moreover, the 
sociocultural and historical relations are not based on tribal relations like 
those in countries like Syria, Iraq, and Egypt, and they have contained few 
centers of civilized urbanism for thousands of years. Therefore, applying 
Bedouin relations in old urbanistic centers proves extremely difficult and 
necessitates a radical change in entire sociocultural and historical relations. 
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Accordingly, the ruling families in the Bedouin context derive their legitimacy 
from a historical factor of the collective unconscious of the people, who have 
seen a family ruling over the centuries.  
“I interviewed an elderly person about how life was in Ras Al khaiyma before 
and how it has become; he told me that there was the Sheikh’s palace there 
and he pointed to the palace that still exists. The Sheikh is always there, and 
his palace is as well... Hence, these concepts are related to customs and 
they are historically rooted through the form of the tribe; these concepts are 
the main laws that govern the movement of the social context. Hence, in this 
emerging country, there is a mix between modernity and patriarchal tribal 
and civil laws at the same time; it is a tribal agreed-upon discourse in this 
country.” 
These Bedouin historically deep-rooted norms and traditions permeate the 
collective unconsciousness of the Bedouin people. Hence, there exists an 
agreed-upon Bedouin discourse that a certain family remains the leading 
party, this family retrains the right to nominate the ruling successor, and the 
people must agree to the decision. In today’s UAE, the same Bedouin 
discourse represents a mix of modernity, patriarchy, and tribal values; thus, 
this modern Bedouin discourse engenders a collective consensus of the local 
people. That discourse proves to be strongly backed by an Islamic discourse 




Building on the fact that the ruling families connect themselves to this Islamic 
discourse and to the Muslim’s old founding fathers, this gives their families a 
divine right in the collective unconscious of the Bedouin people. Therefore, 
no one can question these families’ right to rule. 
Hence, this Bedouin discourse remains visually reflected in the Sheikh’s 
images, and reveals the sacredness along with love and respect for Sheikh 
Zayed, the founding father of the UAE. It sends a message to Sheikh: that 
the people respect him. He possesses the power and the people admit and 
accept it agreeably and undoubtedly.  
“The use of this form of pictures for a certain number of Sheikhs is to 
establish and influence people. This is a thoughtful and not arbitrary idea and 
is not an Emirati invention; the picture has been used throughout history to 
influence people”. 
This reflects another important area that Ismail stated in regard to the 
creative process and how the strong, emotional experiences that artists live 
through drive them to create artworks with the strong influence of emotions 
and unconscious ideas. Ismail explained the personal experience he lived 
through during the horror of the Syrian war around 2012 and the grief he 
experienced at seeing his home city destroyed and his family killed:  
“I see my people, my family killed… my memories... my entire existence… 
you are drawing a scene that is extremely hard that you can only refer to 
through symbols like these ones… I produced a collection of paintings… the 
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horror is very obvious in them; horror, death, killed people, shreds, pain, 
sadness, grief… all these grey paintings… you can see here a monster or a 
demon with a corpse, here a disparate human who has surrendered to his 
fate and fully accepting it… crying… screaming… horror... I was working to 
create my own visual formula to embody that frightful reality as a witness 
from one side and a narrator from another side… the main shift happened in 
me as a narrator… when you mix between being a witness and being a 
narrator, you can see that dramatic dimension of the scene… Hence, you 
want to pronounce that we need to live differently… Where is the 
salvation?… You cannot get rid of the enormity of what you see… Then I 
stopped painting for around four to five months…” 
Ismail articulated how that immense emotional lived experience changed him 
and his artistic style, manifesting in his ‘Grey Period’, which engenders his 
visual expression of grief, anger, horror, and melancholy during the period 
2012 to 2015, depicted through monochromatic paintings full of grey and 
blood red shades. Images 1 to 4 in Appendix B reflect this melancholy. He 
then began to transcend into the ‘Savior Period’ in which he searched for 
salvation from 2015 onwards (images 5 to 7) in Appendix B. “You want to 
pronounce that we need to live differently. Where is the salvation?”  
In summary, Ismail elaborated on two main areas. First, he goes deep in the 
collective mind of the Bedouin society by defining the roots of that system, 
which is embedded in the patriarchal structure whereby one family rules the 
tribe and this family possesses the historical legitimate right to rule the tribe. 
Therefore, all tribesmen comply with and accept the leadership of this 
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entitled family and they decide on the chosen leader from that family 
agreeably. He distinguishes between the traditional patriarchal system of 
Arabia and the autocratic neopatriarchal systems of other countries in the 
Middle East, such as Syria and Iraq. These two different Bedouin discourses 
visually depict the leaders’ images and the way audiences perceive them.  
Second, Ismail shared his personal experience of living in intense emotional 
grief, horror, and anger and how distinct emotional experiences drove him to 
create different artworks.  
The Artist Dr. Najat Maky  
Dr. Najat Maky, an Emirati visual artist, is one of the many pioneers in the 
Emirati contemporary art scene. She obtained her Bachelor’s and Master’s 
degrees in relief sculpture and metal from the College of Fine Arts in Cairo, 
where she also received her PhD of Art in 2001.  
I conducted the interview in a coffee shop in Dubai on 30th April 2016. I tape-
recorded it and I attached the Arabic transcript in Appendix C; images for her 
paintings reside in Appendix B (images 21 and 22). 
According to Dr. Najat, geography exerts a substantial effect on the Bedouin 
society, with a distinguished effect on the people of Dubai who live close to 
the sea. Hence, these people experience a mix of geographical spheres: sea 
and desert;  
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“…I, through living near the sea, was influenced by the sea and its blue 
color… In some of my paintings I used the image of the desert, I used the 
shades of yellow to represent desert.”  
Accordingly, as an artist, the visual discourse was constructed through 
different symbols: a) The blue color from the sea; b) the white color for the 
seagull; c) the yellow and orange colors and their hues from the desert; and 
d) the green color from the date palm trees and the oasis inside the desert. 
These different colors are combined with the figurative expression of different 
sounds such as the calmness of the desert, the distinctive sound of camels’ 
movement in the desert, the echo of the shepherds’ poems. All these 
symbols are mixed with different impressions of a) the reflection of the full 
moon on the vast desert; b) the mystery of the vast and deep desert; c) the 
mystery of a glowing fire in the night that can be seen far in the deep desert 
and symbolizes the generosity of Bedouins by welcoming guests. “At night 
you see the rising of the fire always glow… here there is another impression 
that this fire is kindled for a guest...” and “A series of paintings I have done 
that portrayed the image of yellow and white. As for the desert, along with 
different shades of orange, the color white represents purity and serenity of 
the Bedouin people of the UAE and their good heart.” 
According to Dr. Najat, the Islamic values and traditions consider human 
sculptures and portraits as symbols of the old goddess idols, and people are 
not allowed to own or display human sculptures and portraits publicly. The 
gradual efforts of a few pioneer Emirati artists and local society have 
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changed the way people look at and consider sculptures and portraits; thus, 
they continue to evolve from hated idols to admired beautiful pieces of art.  
“I studied sculpture and when I came back home, the community was not 
welcoming that kind of art, sculptures are seen as idols from religious 
belief…. and we as artists must deliver a message to the community… 
Gradually, the UAE society started to accept modern abstract sculpture in 
particular.” 
Dr. Najat declared that family business owners do not display their images 
publicly because people in the UAE do not even like to display their own 
photos. They mostly post their political leaders’ images, instead.  
This reflects a common practice in the UAE, which is to revere a father; 
hence, by default, people feel uncomfortable hanging their photos and 
portraits in public, where it looks awkward or disrespectful. People hang 
images of their father, instead. The father represents the symbol of roots, the 
revered heritage, and respected ancestors. Now, families view privately 
different photos and images of the business owners within their families in 
their private homes. It proves a common practice to hire private 
photographers and artists to paint them in private in different environments 
and at different periods of their life, and with their families:  
“It is common to see photos of our Sheikhs inside each and every Emirati 
house, no one obliges people to hang their leaders’ photos inside their 
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homes; yet, as local people, we appreciate and highly esteem the leaders, 
and they, spontaneously, like to have their leaders’ photos in their homes.” 
Artists visualize leaders artistically through symbols.  
“I have an example for you, a couple of years ago, I was chosen as one of a 
few artists to paint the late Sheikh Sultan bin Ali AlOuais, one of the leading 
pearl traders in Dubai and one of the prominent businessmen in the region, 
after he passed away. The late Sultan AlOuais is a poet, a businessman and 
a philanthropic. In order for me to visually embody him, I had to read and 
know more details about him, his life, his achievements and his personality; I 
read everything was written about him and I found that he was a great 
person who gave lots through his business and charity projects. I painted 
three paintings for him, imagining him as Poseidon, the Greek God of the 
Sea, as the late Sultan AlOuais was a prominent sea trader and he used to 
own a great number of precious pearls and gems. Hence, he was standing in 
front of the sea and he was like talking with sea pearls.”  
In summary, Najat believes climate, geography, and faith pose the main 
influencers in shaping our personalities and, consequently, in constructing 
our understanding of the realities in which we live. Artists express their ideas 
visually by using colors and topics, and these different factors all exert 
unique influences. Najat also believed that the Emirati society has a high 
esteem for the Father, as well as the tribal values in accepting the leadership 




The Artist Nizar Sabour  
Nizar, a Syrian painter, earned a PhD in Science of Art. He is a professor of 
fine arts in Syria and one of the leading artists in the Arab region. I 
conducted the interview over the phone on 7th May 2016. I tape-recorded the 
interview and I attached its Arabic transcript in Appendix C; images of his 
paintings reside in Appendix B (images 23 to 26). 
According to Nizar, the visual discourse of power reflects the ideology in any 
society, prevalent in Europe during the 18th, 19th and the first half of the 20th 
centuries. In the current Middle East, the different ideologies, mainly the 
tribal and political reflection, remain part of the visual discourse. In the Gulf 
region, Dubai for example, the images of political leaders exist, while images 
of business leaders prove rare. Hence, the images of the political leaders 
who represent the ideology in any certain social environment in the Middle 
East denote power.  
“I guess what’s happening in our region, did happen in Europe a hundred 
years or two hundred years ago. In our societies when there were dominant 
ideologies, that reflected on visual discourses, and currently, the dominant 
ideologies in our region whether they are religious, political or clannish tribal 
will be reflected totally on the enterprise. For example, when you enter a Gulf 
corporation, you will see the king’s portrait or the crown prince’s. It’s not 
possible to see the portrait of the company’s owner.” 
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Another observation that Nizar asserts is that the dead haunt Arab societies, 
and he questioned the phenomenon of hanging people’s photos after they 
pass away instead of while they are alive. He mentioned how his family hung 
his grandfather’s photo after he died, and this demonstrates a normal 
practice in most families in the region, for it portrays an act of evocation by 
keeping them connected to their past.  
“I always ask myself, why do we put pictures of the dead in our homes? For 
example, when my grandfather passed away they placed his image in our 
house, and the same thing happened when my brother-in-law passed away. 
In fact, it’s a kind of necromancy, and thus to evoke memories. But from a 
political perspective, it is to evoke and enforce power, this is what I think. I 
mean, when I put up an image of a leader, it enforces and evokes the power 
of the leader and it is reflected on me. This matter has nothing to do with the 
institution or the competence of the institution.”  
The traditional organization still centered its identity on the person and his 
image; yet, the modern organization that possesses its own identity is not 
centered on the image of the founder or the leader. It built its identity on the 
values it represents. 
According to Nizar, power can be portrayed in different symbols and old 
symbols encompass the crown, the mace, the chair, the throne, the fist, etc. 
Nowadays, the color red and its different shades symbolizes power.  
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“In fact, there are old symbols which I think are not suitable for all times, such 
as the scepter, crown or fist, or chair, etc. I think now that power can be 
represented by using red color with different degrees and shades; the visual 
formation that can be created in different degrees of the red color, between 
the deep red or the light red, this is the way I visualize.”  
Power can be used in a symbolic way and in architecture, depending on the 
political ideology, such as in the former Soviet Union.   
“The architecture of the Soviet Union has several epochs… different 
architectural epochs since the beginning of the twentieth century, the first 
years of Stalin and later styles, then Khrushchev’s style, then there was the 
liberal model. For example, Stalin’s style was based on high walls and 
heavy, monotonous columns that you can find in front of each building, as if 
he changed buildings into prisons; hence, you don’t know what is inside and 
what is behind these enormous walls. So, architecture is a representation of 
the political system and that is valid until now. Notice how architecture has 
developed, even after postmodernism, with all these complications that 
reached a point that you can’t understand the relation between its lines, for 
example the designs of Zaha Haddid.”  
Visuality plays a substantial role in all political propaganda, particularly in the 
third world countries:  
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“Image is essential for any person wherever he lives due to the important 
role of media. But you identify a specific image. I think the ideological image 
still exists in the world and especially in the East.” 
In summary, Nizar believes that people’s images possess a certain 
undeniable power, especially images that represent dead people. In addition, 
he articulated that the power of place through architecture reflects the 
political ideology of a certain government.  
Artist Sattar Kawoosh  
Sattar, an Iraqi painter, born in 1963 in Baghdad, Iraq, studied at the Art 
Academy of Baghdad (1984–1990), where he graduated with a 
specialization of visual arts. In the following years, he received recognition 
for his work by earning several prizes. Besides paintings, he also creates 
illustrations for magazines, newspapers, and book covers. Many of his 
paintings are presented in exhibitions worldwide. Sattar moved to Holland in 
1994, where he still lives.  
The interview took place on 13th March 2016 at Lamiatos Arts Gallery in 
Dubai. I tape-recorded the interview and I attached its Arabic transcript in 
Appendix C. Images of Sattar’s paintings reside in Appendix B (images 17 
and 18). 
Sattar uses his own technique in painting portraits, which is very close to the 
technique of mosaic painting.  
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“I use portraiture technique in a special way, in the sense that I use a 
technique that differs from the traditional portraiture drawing technique; 
where I try to combine my own style in drawing and the person’s character, 
and that leads to a special kind of portrait painting which is similar to the 
mosaic art, but it resembles the person I draw.” 
According to Sattar, portrait painting is a difficult kind of art that needs to 
combine reality in terms of the physical and psychological aspects of the 
subject, along with the unique technique of the artist. Hence, a portrait 
illustrates a dialogical work of art that creates its own discourse, and this 
remains why it appears easily understood by an onlooker. However, it really 
requires some sophistication to construct that ideal combination.  
“Portrait painting contains several components, actual reality is a 
fundamental component and essential of course; yet, a painter’s technique 
and imagination play an essential role in the portrait painting.” 
Knowing and meeting the person before painting their portrait remains 
important in respect of the outcome of the portrait artwork: 
“Personal knowledge significantly affects the outcome of the artwork, hence, 
in the absence of personal knowledge that makes the portrait different.” 
Portrait artists visually construct power in different ways. For Sattar, power 
can be visualized in different ways, for example the portrait’s size, colors, the 
format, etc.  
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“There are several factors that reflect on this issue (power), for example the 
portrait’ size and whether it is just a portrait for the face or the full body. In 
addition to the person’s nature, besides the colors that are used, which must 
fit the characteristic of the person’s and his work. As each and every artist 
sees the artwork from his perspective.”  
In summary, Sattar believes the art of the portrait needs an artist that can 
combine the physical and psychological knowledge of the person, along with 
a unique technique, to create a visual construction that can reflect the 
physical and psychological traits of the subject. Consequently, meeting the 
person that the artist wants to paint and knowing him is important when it 
comes to portraying the subject’s traits. Next, the painter’s imagination plays 
a substantial role in creating a powerful portrait.  
Artist Moosa Al Halyan  
Moosa is an Emirati painter and the recipient of top awards. I interviewed him 
on 5th May 2016 in a coffee shop in the Dubai Mall. I tape-recorded the 
interview and I attached its Arabic transcript in Appendix C; images for his 
paintings reside in Appendix B (images 12 to 16). 
Moosa focuses on drawing portraits and horses. According to Moosa, the 
human eye is the key influencer when drawing a successful portrait.  
“Eye is the spirit’s window to communicate the best message…”  
Hence, vision remains the key to any human communication.  
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Moosa articulated on the importance of leaders’ images during his childhood, 
and Sheikh Zayed’s images were presented everywhere, from textbooks to 
TV and newspapers. Therefore, Sheikh Zayed’s image has remained etched 
in Moosa’s mind. He knows the details of Sheikh Zayed’s portrait, so he 
continued to draw it. The image was solidified in his unconscious.  
“His features deeply ingrained in my memory… I was drawing Sheikh Zayed 
everywhere...” 
Moosa conveyed that a leader’s bad deeds can be reflected on the leader’s 
face and that the artist’s eye can see them. “Leaders’ actions reflected on the 
face, and therefore I am, as an artist, I have to read the correct face through 
drawing eyes, smile and other features.”  
Sheikh Zayed’s images continue to influence Moosa. For him, Sheikh Zayed 
represents the symbol of the idol leader. He demonstrates the tribal leader 
who possesses a strong eye and his face portrays his honorable deeds. This 
proves why Moosa prefers to paint his portrait.  
Moosa believes that political leaders, in general, represent symbols of 
authority, which connote a negative perception except in the case of Sheikh 
Zayed and a number of other local leaders who represent the tribal leaders 
who protect the tribe and act as a father for the tribe’s members.  
Moosa expressed how important it was for the portrait’s painter to recognize 
the strengths and weaknesses in the leader’s characteristics so that the 
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painter could avoid showing these traits. However, the artist must be honest 
with his works of art and must portray the true characteristics of the leader: 
“Everyone has a deficiency in his character which can be shown in one form 
or another and the painter must realize the strengths and weaknesses of the 
person to be painted… Yet, the artist must be honest in his work…” 
In addition, Moosa possesses an intense passion for Arabic horses, and he 
loves to paint them. He believes horses represent power and they symbolize 
powerful people. “The Arabic horse is beautiful, you cannot imagine how 
much I love horses and painting them… I don’t own a horse myself, they are 
for this class.”   
In summary, Moosa believed that the human eye is the center of power for 
any human essence; hence, drawing the human eye remains the key 
influencer to drawing a powerful portrait. In addition, Moosa believed the 
Arabic horse represents a symbol of power. 
Artist Waddah Al Sayyed  
Waddah, one of the Syrian prominent artists, graduated from the College of 
Fine Arts in 1990. He moved to the UAE in 2013.  
The interview took place on 16th July 2016 in a coffee shop in one of 
Sharjah’s shopping malls. I tape-recorded the interview and I attached its 
Arabic transcript in Appendix C; images for his paintings reside in Appendix 
B (images 19 and 20). 
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Waddah expounded upon his visual discourse that he is, and was, working 
on, a unique visual discourse that is influenced by social context and time. 
He was trying to create different visual arts settings.    
“At the visual level, I was looking to give the oriental painting a different 
scene in a different body...” 
Waddah was strongly influenced by the cultural context of the Middle East, 
as poetry encounters a central existence in the oriental cultural life. 
Therefore, poetry retains a dominant position in his visual artistic discourse.   
“…It was necessary to have your discourse to support this area of creativity 
which we call poetry…”  
Waddah discussed his visual discourse as an integration between colors and 
words:  
“… A unification that occurred in my paintings between colors and poems… I 
organized an exposition that I called the Lover’s Mirrors for Nizar Qabbani. It 
was a dramatic shift in my style and my paintings became exclusively for 
poems; words and colors were overlapped and harmonized in my 
paintings…” 
Waddah demonstrated this unification when he stated that he lives with the 
poet Nizar Qabbani. He lives in a state of mental reincarnation with Nizar, 




“… a state of passion you live in you cannot understand, but it was embodied 
in you, it became in you, in your mind, in your memory, in your sentiment… it 
exists in all spiritual existence… unreadable emotions… it is my soul… I 
started to write his poems, even my wife told me that this Nizar writes in your 
hands… I became Nizar…” 
In summary, Waddah believes in the strong influence of the cultural context 
of Arabia through the need for a strong integration between colors and 
words. Poetry is central to the cultural life in Arabia, and he believed that any 
visual construction needs to be complemented by poetry in order to create a 
powerful influence on the audience in this region.  
Artist Wail Murib  
Wail, an Iraqi artist, moved to Canada in 2008.  
The interview took place on 24th September 2016 via Skype. I tape-recorded 
the interview and I attached its Arabic transcript in Appendix C; images for 
his paintings reside in Appendix B (images 10 and 11). 
Wail believes that embodiment is extremely important in visual arts, and that 
this is the main reason why there exists no valuable artwork in the Gulf area 
as the embodiment is not allowed in this region. In effect, art needs freedom, 
as creation cannot be achieved within restrictions. Cultural and social taboos 
impose limitations on the human creative mind: “My personal opinion, 
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religion may represent an obstruction to the development of civilization. 
Religion and its rituals restrict all forms of art…” 
He believes that art can be an effective device to use against war, killing, and 
terrorism. Wail uses music as a theme for his artworks, for music represents 
the antidote to cover the bomb’s noise.  
Wail commented on the process of artistic creation as a state of emotional 
‘transfiguration’, as a reflection of a certain stimulus that affects the 
emotional state of the artist.  
“For me, and during the years of tragedy in Iraq… Once, one of my sons was 
playing music on his keyboard, I wanted to ask him to lower the sound, when 
suddenly, and at the same moment, we heard the sound of a huge explosion 
in our neighborhood; yet, the level of the music remained louder than the 
sound of the explosion. This incident affected the way I approach art, as I 
realized that the reason why I do not make humans in my paintings play 
music, to create beauty and music, can be a response to the bloody scene 
around us.”  
Poetry plays a vital role in Wail’s life; thus, he paints and writes poems. The 
sociocultural context exerts a strong effect on him as poetry plays a central 
role in the cultural life of Bedouins. Hence, according to Wail: “Language is of 
great importance on artwork as it is reflected on the color temperature and 
the nature of the shapes and lines that are drawn. Language is the backbone 
of our relationship with our social surrounding.” 
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The influence of the context in creating a certain visual discourse remains 
unique for each artist. War and its effects on choosing the artwork topics, 
poetry, the importance of language, and the effect of the Arabic language is 
reflected on Wail’s entire visual discourse.  
In summary, Wail believed that creating art needs freedom of expression and 
imagination, while encountering lots of cultural restrictions limits the creative 
mind. Moreover, he believed that external stimuli drive immense feelings and 
push the artist to act and respond to the internal feelings by expressing these 
intense feelings into art. Hence, one incident can trigger transfiguration in the 
artist’s mind and push him to start to paint and express what he feels. Color 
and word remain twins for Wail in this art creation process. 
At the end of this chapter, I will articulate on the second phase of my 
empirical research focusing on the message, the creative process, and how 
a visual message is created from the standpoint of eight Arab artists, and 
how a social, cultural, and historical context can influence the way artists 
express their ideas. In this chapter, my main goal has been to answer my 
research questions regarding the leadership discourses and their influence 
on knowledge and practice. The visual articulation of leadership discourses 
in the sociocultural reality of Bedouin Arabia, the role of sensory and 
aesthetic experiences in constructing the representation of leaders, and the 




In the next chapter, I will deal with the third phase of my empirical research, 





Chapter 6 – Phase III Fieldwork Findings - The Audience’s 
Voice 
In Chapter Four, I revealed the first component of the leadership 
communicational process, which focused on the addresser, through a case 
study of how Bedouin leaders address their leadership messages. In Chapter 
Five, we learned about the second component of that leadership 
communicational process, which depicts the message and how artists 
visually created it and how artists’ sociocultural backgrounds influence a 
work’s content. In this chapter, I will focus on the audience perspective to 
grasp how people perceive the sent message by taking some images from 
Chapter Four and showing them to ten Dubai residents from different 
nationalities and cultural backgrounds.  
Hence, this chapter represents the third phase of my empirical research to 
garner insights into the way audiences interpret the sent message and how 
different audiences react to the same image. 
I conducted ten semi-structured open-ended interviews with Dubai residents 
from different nationalities and cultural backgrounds that represent the mix of 
the Dubai population. I tape recoded, transcribed and then analyzed all the 
interviews. I conducted eight of the interviews face to face and two over the 
phone; each interview lasted an average of fifteen minutes. The sample 
comprised of seven females and three males, all with advanced education 
and all who have lived in Dubai for at least four years. For all of them, 
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English reflects their primary spoken language in Dubai and they all speak 
multiple languages besides English.  
Table 2 summarizes the interviewees and their cultural background. 
Tale 2 – Audiences interviewed 
 
I informed each subject that their full names would remain anonymous. The 
process progressed as follows. First, I collected some personal information 
about each subject such as age, education level, work domain, position, 
languages, country of origin and the number of years they have resided in 
Dubai, UAE and any other country in the Middle East. Then I asked them to 
describe the typical leadership image, and how they imagine the model 
leader in their minds. Then I showed them three photos (images # 4-4, 4-11 
and 4-12) of Sheikh Mohammed to gather their interpretations and feelings in 







After performing these interviews, I observed nine dominant themes that 
emerged from the ten interviews and the discourse analysis of their 
transcripts in regard to the meaning of leadership through the photos of 
Sheikh Mohammed. The themes of leadership that emerged were inspiring, 
heroic, patriarchal, visionary, humane, happiness creating, charismatic, 
achieving and self-confidence. 
I will provide a subsequently detailed analysis of each of these themes and 
the intertextuality between them. According to Rose (2012), “intertextuality is 
important to understanding discourse. Intertextuality refers to the way that 
the meanings of any one discursive image or text depend not only on that 
one text or image, but also on the meanings carried by other images and 
texts” (Rose 2012: 191).  
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Theme One: Leadership as inspiration  
Throughout my interviews, I encountered the idea that the leaders’ main job 
was to inspire their followers in the sense that the leader must stand among 
the team and work with them.  
“He should be able to work with team”2 and “feels very happy with that young 
team from his country. When he believes, that he can work with them and he 
believes in them that they will take the country forward. Then he is very 
happy with the team… But this person, he looks like very happy standing in 
between the team, and leader should be like that. He should be leading from 
behind.”3  
He pushes his followers to exceed their borders, motivates them to achieve 
and develop. The leader maintains a role model to aspire and follow.  
“There is confidence, very comfortable within themselves, and just talking to 
them, they’ll use few words, they inspire people around them, so if, if the 
photography, then it’s that gaze that...”4 
In this area, the theme of inspiring engenders intertextuality with the theme of 
self-confidence in the sense that it inspires self-confidence and co-exists 
                                            
2 From Interview # 1 (Deepa),page 378 
3 From Interview # 1 (Deepa), page 381 
4 From Interview # 4 (Ruchi), page 412 
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without self-confidence. Thus, a leader cannot inspire others if the artist fails 
to visually constructed self-confidence through the pose and the gaze.  
Theme Two: Leadership as heroic 
The heroic theme remains dominant in the Middle East, for people see 
leaders as super-humans, courageous, God-like, holy, and unreachable.  
“I feel now looking at this picture… we look at the gods then there is 
something in behind it, some illumination to glorify that picture… so kind of, 
you know, somebody standing in between human or a god.”5 
Here, the heroic theme contains intertextuality with the humane theme, as 
the general perception of leaders in the Middle East is that they are God-like 
humans who do not walk in streets and, they transcend human limitations. 
Hence, in the case of Sheikh Mohammed, he walks like other people, so he 
displays humbleness and humanity.  
“For me, the leader is just trying to show people that he’s just one of them, it 
makes people... happy to see their leader sitting in the places they sit in, I 
don’t know, actually for me, it’s a sign of leadership. Like, for us the stories of 
Arab leaders in the past, of Muslim leaders, where they went between the 
people. They used to sit with people. So yeah, for us we can see, this as an 
image of leadership… Walking in the streets, eating in the restaurant, 
                                            
5 From Interview # 1 (Deepa), page 380 & 381 
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crossing the traffic light just as any other people… This is not the typical Arab 
leader we know... currently because most Arab leaders are dictators… so 
they are people you do not see in public.”6 
Theme Three: Leadership as patriarchal 
A leader takes care of his people, the typical role of the head of a tribe in the 
Bedouin society.  
According to my interviewees, first a leader must be male, and people do not 
foresee a female leader in the region. He acts as a father taking care of his 
family. “So, this is a unique quality I see in Sheikh Mohammed. So, seeing 
these photos it feels like it is not only a leader, it looks like a family 
member.”7 
He is caring for his people as a father cares for his sons and daughters. 
“Well, it... the photo shows a leader who is quite confident of the future for 
UAE women. I can tell all the ladies around him are also raising the three 
fingers symbol for win, victory, and love. He seems responsible and he has 
given them the drive to probably graduate or be successful. I see confidence. 
I see great motivation. I see the happiness of the outcome results. I see an 
awareness of... this is what he wants the UAE female community to be like, 
educated, highly educated, hardworking, outspoken, very professional. They 
                                            
6 From Interview # 9 (Hisham), page 462 
7 From Interview # 6 (Dinesh), page 440 
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know how to work under pressure. He has taken the initiative and now he 
wants others to take that initiative after him. I see self-esteem, I see 
flexibility. I see satisfaction actually, and I can tell from the feedback reaction 
around him just from the faces that everyone is quite content and happy.”8 
Another interviewee voiced the same view, indicating that the main job of the 
head of a state is to take care of his people as if they are one family: 
“First of all, they just wanted to arouse the patriotism as I said before, 
because the number of citizens here in UAE is very small and this is the only 
way to show them that we are here to take care of you. This is the message 
that they wanted to say to their citizens, that we are here, and we wanted to 
take care of you and we want you, we want us, all of us to be one, as one 
country, as one people, as one, um, as one population.” 9 
Theme Four: Leadership as a visionary  
The theme of visionary remains very strong throughout the interviews I 
conducted. 
                                            
8 From Interview # 7 (Hanan), page 446 
9 From Interview # 8 (Nahid), page 452 
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“So, maybe we can add one line to our previous, a definition of a leader like, 
a person who is, like, visionary to achieve something above human 
capacities.”10 
Another interviewee illustrated how a visionary leader looks forward: “It’s to 
show their vision; they’re looking forward ahead”11 and “so, I really 
appreciate even if it’s not a democratic country, but the leader has a good 
vision...”12 and “I see a, a smiling face of a leader who seems quite confident 
of the future of his own country. Um, I mean, Sheikh Mohammed bin Rashid 
is a man with an incredibly great vision and limitless ambition. He actually 
had a great foresight of what his country is going to be, what his people are 
going to be like. And he is… and his people are working seriously and 
professionally in order to acquire it as the end.”13 
Another subject spoke about Sheikh Mohammed’s photos as: “It’s clearly, 
gives a clear message here, standing up high, and pride, even confidence as 
a leader. Looking up for the future, ready to face the next challenge. Using 
the hand gesture, basically, even his own new victory sign. And that has 
become very famous here in this area and region. And for me personally, it 
gives hope and it gives confidence. And, and we are, as leaders, we try to 
exemplify that every time we sit with our teams and we try to improve them… 
                                            
10 From Interview # 1 (Deepa), page 381 
11 From Interview # (4 Ruchi), page 416 
12 From Interview # 6 (Dinesh), page 439 
13 From Interview # 7 (Hanan), page 445 
 
171 
But I think here, this image of Sheikh Mohammed is, it’s clear that they nailed 
it down to that kind of positiveness and hope and looking forward to a 
brighter future and never looking down, always looking up, no matter what 
challenges, no matter what hurdles are on the way. This is what this 
message means to me.”14  
Theme Five: Leadership as humane 
I categorized a few words like humble, tolerant, empathetic, and honest 
under the theme of humane leadership, for these depict the features that 
differentiate the typical image of a leader from the Middle East from the 
image of Sheikh Mohammed, and put him close to the Bedouin leader where 
he considers all tribe people as his extended family. His images show these 
different traits. 
Humbleness represented in the way the leader acts. For instance, he walks 
in streets like an ordinary person:  
“That’s what I like, and this photo represents just him walking, uh, crossing 
the street. Confident, from the way he’s walking. One foot forward… 
Normally, otherwise, people who are leaders will try to, you know, show 
they’re different from the other people.”15  
                                            
14 From Interview # 10 (Houssam), page 468 
15 From Interview # (4 Ruchi), page 420 
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Another interviewee said that, “I can tell from this picture, there is a sense of 
humbleness and a kind of… to spread the feeling that he’s part of one of 
those people around him.”16 Humbleness is also expressed in obeying the 
rules and laws, “He’s leading by example. He’s... you can see it’s a green 
light, so he’s not breaking any rules.”17  
Hence, these photos construct a new image for the Arab leader as being 
humble and human.  
“We can hardly see Arab leaders just walking around, not in cars or in a 
parade, just walking in, in their cities. This is for us, it’s something almost 
rare… So, he can walk easily in, inside his city without any fear.”18 
And: “For us this world, the Arab world... we don’t see a leadership being 
humble. We don’t see it, usually… humbleness is a part of leadership.”  
“He wants to deliver this message that we are a different country, we are a 
modern country, we are not like the other, Arab countries.”19 
Tolerant in the sense that he treats different people from different 
nationalities, races, colors, and religions equally, he does not distinguish 
                                            
16 From Interview # 8 (Nahid), page 455 
17 From Interview # (4 Ruchi), page 420 
18 From Interview # 8 (Nahid), page 455 
19 From Interview # 9 (Hisham), page 461 
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between them. “People from all countries… are welcoming and treated the 
same.”20  
Empathetic in terms of appreciation and respect, “With the leadership of the 
country... a symbol of appreciation and respect.”21 “He shows respect for all 
people.”22 “So it’s something social, more social. The way he’s standing... 
like, respecting the audience, respecting his followers.”23  
Theme Six: Leadership as happiness creating 
Image 4-11 represents a “happy photo”24 for one interviewee, “happy… 
positive face”25 and “expression of happiness”26 for others. 
One of my interviewees described this photo as “I see the smile on his 
face… leadership is also emotional. So, when you see a smile, you feel you 
do not fear the leader as much, as you feel more love for that leader.”27  
                                            
20 From Interview # 2 (Biji), page 393 
21 From Interview # 5 (Natasa), page 433 
22 From Interview # 4 (Ruchi), page 420 
23 From Interview # 9 (Hisham), page 461 
24 From Interview # 4 (Ruchi), page 414 
25 From Interview # 5 (Natasa), page 427 
26 From Interview #6 (Dinesh), page 438 
27 From Interview # 9 (Hisham), page 460 
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This illustrates a contradictory image of a leader from the Middle East, where 
their photos represent a tough, strong person who does not smile, and who 
is beyond human. “The leader should be aggressive, should be powerful, 
should not be humble… military style.”28  
Being happy and a smiling face give the audience a sense of trust for the 
leader, as it gives the leader a human nature, which makes the audience feel 
positive and optimistic. “Positiveness and hope and looking forward to a 
brighter future and never looking down, always looking up, no matter what 
challenges, no matter what hurdles are in the way.”29 
Theme Seven: Leadership as charismatic 
Charismatic leadership embodies different interpretations. However, I 
categorized traits like good communicator, charming, the alluring gaze of his 
eyes as traits for a charismatic leader. Three photos possess different 
charismatic messages for the audience, including “he is... very charming”30 
and “showing charisma”31.  
From a visual perspective, the charisma reflects the way a leader stands, for 
“standing straight up”32 and a bodily expression of achievement as looking 
                                            
28 From Interview # 9 (Hisham), page 462 
29 From Interview # 10 (Houssam), page 468 
30 From Interview # 3 (Liji), page 403 
31 From Interview # 5 (Natasa), page 427 
32 From Interview # 5 (Natasa), page 427 
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proud “he is very proud”33; “he’s able to communicate with his team 
members. And… eager to listen to him.”34  
Charisma for a few subjects can be seen in the way a certain leader looks, or 
the gaze in the eyes and how a leader looks.  
Theme Eight: Leadership as achieving 
Achieving represents a victory for leaders. The three photos show 
achievements from different angles: a) through the victory sign, b) the 
leading vision and c) the development that a certain leader drives forward.  
Illustrating victory for Sheikh Mohammed remains distinctive through his 
invited symbol of victory using the three-finger sign. “It resembles three 
letters, if you can see them, the W, the V and the L and this is a gesture... is 
a gesture of win, victory, and love.”35 
Visionary in this way embodies the encouragement of human development: 
“Visionary to achieve something above human capacity”36 and “incredibly 
great vision and limitless ambition”.37 Some interviewees see the leader’s 
vision as a positive sign and it drives development on various levels “this 
                                            
33 From Interview # 8 (Nahid), page 455 
34 From Interview # 1 (Deepa), page 379 
35 From Interview # 7 (Hanan), page 445 
36 From Interview # 1 (Deepa), page 381 
37 From Interview # 7 (Hanan), page 445 
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vision is very positive.”38 Referring to development in the sense of 
developing humans and infrastructure, image 4-11 shows the human 
development by giving inspiration as a leader standing in the center of his 
followers and “gives such a great inspiration... which he would try to achieve 
the successes, some of the successes that he achieved already and turning 
Dubai from a, a small spot to the global national tourist sector.”39 
Image 4-12 illustrates the infrastructure development and his leadership in 
following up and personally being updated. 
 “Usually, he walks around. He gets updates... constant updates of the 
project and the development itself and he gathers information. He involves 
himself in the process in terms of operation, in terms of strategy, in terms of 
the outcome. He is a man who wants to know the know-how actually.” And, 
“Good leaders can provide such development.”40  
Theme Nine: Self-Confidence  
Leaders should be self-confident, and they should show confidence in their 
images. For Sheikh Mohammed, his three images communicated this 
confidence to his audience through the way he walks, the way he looks, and 
the way he speaks:  
                                            
38 From Interview # 8 (Nahid), page 453 
39 From Interview # 10 (Houssam), page 467 
40 From Interview # 7 (Hanan), page 447 
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“They’re all confident and they’re all walking confidently from what I can 
see.”41 
The second area focuses on self-confidence and demonstrates the way 
leaders communicate using the proper effective words: “There is, 
confidence... very comfortable within themselves. And just talking to them, 
they’ll use few words. They inspire people around them” and “speaking very 
confidently”.42 
Furthermore, the self-confidence comes from the leader’s confidence that he 
possesses a valid proven vision that he implements effectively, and he can 
see the great outputs of that vision. Moreover, he believes in his country, his 
people, and the way he continues to lead it. “Quite confident of the future of 
his own country. I mean, Sheikh Mohammed bin Rashid is a man with an 
incredibly great vision and limitless ambition.”43 
Self-confidence can be seen from the way a leader stands, the pride he 
shows. “Standing up high, and proud, even confidence as a leader. Looking 
up for the future, ready to face the next challenge. Using the hand gesture, 
basically, even his own, new victory sign.”44   
                                            
41 From Interview # 5 (Natasa), page 432 
42 From Interview # 4 (Ruchi), page 412 
43 From Interview # 7 (Hanan), page 445 
44 From Interview # 10 (Houssam),page 468 
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According to these themes, a leader’s main job remains to inspire his 
followers in the sense that a leader must stand among the team, work with 
them, and act as a role model to inspire them. Yet, a leader cannot inspire 
followers if one does not possess self-confidence. Hence, a leader remains 
inspiring when he demonstrates self-confidence. In the meantime, inspiration 
needs charisma in the sense of good communication skills and great bodily 
expressions, mainly through the charming gaze from his eyes. 
A leader depicts a hero, displaying courage to the point of being holy and 
unreachable. The heroic characteristic of leaders remains very strong in the 
Middle East and it remains embedded in the people’s cumulative 
unconscious. Audiences perceive a holy illumination in the leader’s photos. 
This holiness of leader and the God-like image makes him appear 
unreachable and beyond human, which contradicts the humane theme that 
Sheikh Mohammed walks in streets, that he is humble, empathetic and 
reachable. In fact, the themes of heroic and humane prove interconnected 
through the patriarchal theme that shows the leader as a head of a tribe in 
the Bedouin society. A leader proves strong and aggressive against the 
enemy, but kind and humane with his tribespeople. Hence, he represents a 
caring father for his people as his extended family.  
A leader is visionary and draws a definite road by which to achieve. Visionary 
and achiever prove interconnected since a leader cannot achieve if he does 
not possess a vision. Hence, when the leader achieves his vision, he 
celebrates the victory of that accomplishment.  
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As Dubai remains different from other cities, the victory sign is different as 
well, for celebrating victory embodies leadership, which depicts the love 
component as an essential element. Love reflects creating happiness for the 
leader’s people. In this way, visionary, achieving, and happiness creating are 
all interconnected in constructing the leadership image.  
The above intertextuality between themes constructs socially and historically 
the leadership image for a Bedouin leader, despite some contradictions in 
the discursive formations of these themes in order to create the perfect 
unique leadership image that fits the unique city-state of Dubai.  
Sheikh Mohammed remains always distinguished in his photos. For instance, 
in image 4-11, Sheikh Mohammed represents the only male surrounded by 
many women, he is in white in a black surrounding. Moreover, UAE locals 
always surround him, even though UAE locals represent less than 20% of 
the total population. This represents an indirect message to the UAE locals 
that ‘my focus remains on you, not the expats’. This is certainly an unspoken 
message communicated through the symbols of local dresses.  
The three photos of Sheikh Mohammed are intended to construct the image 
of a Bedouin leader and to communicate this image with those that look upon 
them. In constructing a social reality, the UAE portrays a modern country led 
with a Bedouin way of leading for the benefit of the UAE nationals. They 




Leadership engenders multiple meanings through multiple themes; it proves 
socially constructed, powerfully discursive, and aesthetically articulated. 
In the next chapter, I will combine all the data and analysis I gathered in 




Chapter 7 – Power of Aesthetics 
This chapter provides all the analyses and the conclusions derived from the 
previous chapters. Accordingly, it includes the results obtained from the three 
phases of empirical research of leadership as communication process: a) the 
addresser, who creates and sends a certain message from a leader’s 
perspective; b) the message and the creation process from artists’ 
perspectives, and c) the addressee or the audience of the message. It 
includes the results obtained from Chapters 4, 5 and 6, the results obtained 
from my reflection on the literature review chapter, and the overall analytical 
process along with the conceptual relations between the different concepts 
discussed earlier. In this manner, the material covered in this chapter will 
provide a reasonable basis for the practical implication of my research in the 
following chapter.   
To accomplish this, I divided the current chapter into four main sections: a) 
aesthetics and sensory experiences in presenting leadership aesthetically to 
influence followers’ senses that will reflect on the relation between the power 
of symbols, aesthetics, and visuals in leadership; b) the power of image in 
which images act as a communicational vehicle to show how leaders 
communicate their messages through social media; c) the visual leadership 
and panopticon, to explore how followers absorb leaders’ communicated 
messages and how to avoid transforming these communicated images into a 
panoptical apparatus that creates tyrannical leaders, who badly manipulate 
their followers; and d) the overall conclusions. 
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Aesthetics and Sensory Experiences  
Building on the previous chapters, I combined all the knowledge gleaned 
during this research project to analyze the aesthetic process. 
Art Creation Process 
Artists, through creating artworks, intend to create a subjective reality. 
Viewers react to this reality in distinct ways according to certain personal and 
contextual variables, such as the viewer’s emotions, cultural background, 
etc. Thus, an aesthetic reality forms an emotional experience; consequently, 
a unique perception will be created. An external stimulus (the artwork) 
creates an internal, sensuous experience that evokes different emotions and 
can lead to a certain action. According to Gerald Cupchik (1992), the creative 
process, in general, engenders a ‘bodily mechanism’ when relating our 
sensations and actions to our physical body through producing physical and 
experimental artworks (Cupchik 1992).  
Given the above background, a close relationship exists between sensuous 
elements and motor activities. In other words, a relationship between feelings 
and actions exists and this relationship affects this integration between visual 
and motor activities. Hence, any art creation process entails an intellectual 
side along with a technical side. An artist cannot create if the individual fails 
to express these emotions into a piece of artwork. In this respect, fine motor 
skills including hand-control and motor proficiency garner particular 
importance, while extensive practice and experience refine the skills to 
transform raw materials into a piece of art.  
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From a scientific perspective, the neurophysiological aspect proves the 
center of that relationship between perceptual and motor harmonizing to 
create a fine piece of art (Cupchik 1992). To shed light on this interconnected 
relation of perceptual and motor activities, the artist’s frames of reference 
gain importance through understanding the artist’s sociocultural background. 
This, and the driving forces for a certain artist to create a certain subjective 
reality through one’s artwork. Building on my interviews with artists and my 
observation, culture is the main creator of our frames of reference. Hence, 
any creative process reflects a combination of elements that interact to 
create that unique piece of art or any creative output. Rothenberg (1986) 
stated, “Creativity is a process that involves radical transformation of 
brought-together elements, entities, or phenomena into a new organization 
or integration” (Rothenberg 1986: 370). According to Rothenberg’s definition, 
creation, in general, involves the transformation of certain elements into a 
new organization by integrating various elements. The integration process 
plays a substantial role in the mechanics of art creation.   
The sensory and sensuous elements include visual mental imagery, which is 
spatially and socially constructed, and the creator’s frames of references that 
affect the construction of this image. Moreover, sensory experience typifies 
the combination of different elements including emotions, memories, 
perceptions, stimuli, and other sensory components (Rothenberg 1986; 
Cupchik 1992; Lakoff and Johnson 1999).  
Motor activities include the bodily movements. Lakoff and Johnson (1999) 
exclaim that “moving the body is our most common form of action” (Lakoff 
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and Johnson 1999: 39). Thus, our neural system controls our sensory and 
motor systems, which remain interconnected. Our perception of the world 
leads to an action through our motor system. The human mind and body are 
not separated; therefore, there exists no true Cartesian law that manages 
humans. On the contrary, Lakoff and Johnson (1999) contend “the mind is 
inherently embodied, reason is shaped by the body” (Lakoff and Johnson 
1999: 5). Consequently, our sensory system controls our actions through the 
human motor system and, in this way, we can understand why an artist like 
Ismail lived an immense emotional experience, as he explained below: 
“…Once I was sitting here, I was mentally absent, there was a blank canvas 
on the stand, I started to paint fully mentally absent… this was my first 
different work… the Messiah… it was a turning point for me… I was feeling 
sick inside… I was not normal… I was shocked deeply… I was working 
without anything on my mind, and then after I stayed for a full month at 
home, really sick as I was a mad person, I had bad teeth ache, I went to a 
dentist and he said there is nothing wrong… I lived with different Analgesic 
including morphine but in vain, the only thing I was thinking of is this 
painting.”  
Ismail’s sensation drives him to paint; hence, his unconscious thoughts direct 
his motor system to act according to certain sensations. His thoughts provide 
an automatic cognitive force that drives him to act and paint. Lakoff and 
Johnson (1999) called these thoughts the ‘cognitive unconscious’ and they 
portrayed it with a “hidden hand” that shapes how we conceptualize our 
perceptions to different aspects of life. Thus, our reasoning manifests as an 
output of this “hidden hand” and it remains “intently embodied”; accordingly, 
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the mechanism of our neural system that holds based on our sensory 
system. Additionally, it controls all our mental and conceptual operations, 
including meaning, perception, reasoning, commonsense, beliefs, etc. 
Consequently, it controls our understanding of the spoken, written, and 
bodily languages in addition to our different beliefs. Simply, the cognitive 
unconscious shapes us (Lakoff and Johnson 1999: 13).  
Turning to Ismail’s experience above, he illustrates his train of thought and 
the shift took place in him between two phases, as follows: 
“…Once I was sitting here, I was mentally absent…”  
Hence, there was a stimulus for this change in sensation. According to 
Ismail, the stimulus depicted the accumulation of the scene’s enormity of 
what is currently happening in Syria, all the horror to which he is and was 
exposed to and witnessed: 
“In the beginning, I worked on few artworks for the revolution in an indirect 
way, but all these works were touching the revolution… I see my people, my 
family killed… my memories… my entire existence… you are drawing a 
scene extremely hard that you can only refer to through symbols like these 
ones… I produced a collection of paintings… the horror is very obvious in 
them; horror, death, killed people, shreds, pain, sadness, grief… all these 
grey paintings… you can see here a monster or a demon with a corpse, here 
a disparate human who is surrendered to his fate and fully accepting it… 
crying… screaming… horror... I was working to create my own visual formula 
to embody that frightful reality as a witness from one side and a narrator from 
another side… the main shift happened in me as a narrator… when you mix 
between being a witness and being a narrator, you can see that dramatic 
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dimension for the scene… Hence, you want to pronounce that we need to 
live differently… Where is the salvation?… You cannot get rid of the enormity 
of what you see… Then I stopped painting for around four to five months…” 
Ismail recounts the experience he lived for a number of years since the 
beginning of the Syrian revolution and the horror escalating in Syria, 
especially from 2012 through to 2016, and the turning points between two 
main periods: the ‘Grey Period’ and the ‘Savior Period’, along with the 
emotional states he experienced during these few years. Consequently, he 
produced two different types of paintings.  
First, the grey period began when he started producing a series of paintings 
around 2012. They were essentially monochromatic paintings in shades of 
grey but slightly warmed by other colors, mainly shades of red, but 
sometimes shades of blue can be seen. These paintings are inspired by the 
horror of what was happening in Syria from 2012 to 2015. 
I included a few examples (four paintings) from the grey period in the 
Appendix B (images 1 to 4). 
The second period, the Savior, started sometime in 2015 as the beginning of 
a new period. I provided a few examples of the savior period in Appendix B 
(images 5 to 7).  
The notion of turning points and the change in style and the reflection on 
finishing one period and starting another proves very common for artists. 
Stimuli cause changes that impact the artist profoundly so as to alter one’s 
style, and that change reflects the artist’s themes, colors, shades, etc.  
In particular, Pablo Picasso modified his style as he progressed through two 
preceding epochs: the Blue period (1901 to 1904) and the Rose period (1904 
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to 1906), both of which reflect distinct styles of painting.   
In the case of Ismail, he mentioned the state of transfiguration, which 
represents a mental and emotional state that cannot be defined; this state of 
transfiguration provides the main cause for these turning points in his style. 
Now, to elaborate upon the above, it is necessary to consider more closely 
the main drivers for the artist’s sensory state, which portray mainly external 
stimuli that lead to a state of ‘transfiguration’, which then leads to immense 
emotions, as Ismail articulated: 
”You want to pronounce that we need to live differently. Where is the 
salvation?”  
Hence, the model of artistic creation as a process is a product of strong 
stimuli, external and internal, that leads to a state of emotional 
‘transfiguration’ or a mental state that creates an immense emotional state. 
The artist’s neural system reflects and reacts to that intense emotional state 
through the motor system, as explained by Ismael.  
In order to clarify the nature of stimuli, it is necessary to consider more 
closely how a stimulus is created and what are the main factors that form this 
certain stimulus.  
The nature of these stimuli remains external, direct, and engenders a limited 
time span. A stimulus can be a tragedy the artist sees that can generate an 
immense feeling, that then stimulates a reactive piece of art.  
Wail Murib recalled an incident that happened to him during the Iraqi civil war 
and which touched him so intensely that it spurred him to create an entire 
theme of paintings for years:  
 “For me, and during the years of tragedy in Iraq during 2006 and 2007, 
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during the sectarian war, I worked on numerous artworks about the tragedy. I 
tried to isolate myself from what is happening in my country, I tried to go 
outside my pains. Once, one of my sons was playing music on his keyboard, 
I wanted to ask him to lower the sound and suddenly, and at the same 
moment, we heard a sound of a huge explosion in our neighborhood; yet, the 
music sound remained louder than the sound of the explosion. This incident 
affected the way I approach art where I found out why I do not make humans 
in my paintings play music. Beauty and music can be a response to the 
bloody scene around us. I had done two exhibitions in Abu Dhabi under the 
theme of music; yet, I did not deal with music in its abstract nature as it was 
done by other artists; instead, I addressed the musical act, in the sense of 
having a human being and a certain musical instrument (guitarist, musical 
instrument, etc.).” 
I included a few examples of Wail‘s music theme in the Appendix B (images 
9 to 10).  
In this way, we can see how a certain incident, the sound of an explosion 
synchronized by the sound of playing music, created a stimulus for Wail to 
create an entire theme of artworks that continued with him for years.  
It remains to distinguish between that external stimulus revealed in the cases 
of Ismail and Wail and the contextual sociocultural background, which 
represents an internal stimulus, where one is brought up within and which 
shapes us as human beings. Obviously, the first few years of our childhoods 
form our personalities.  
One of the main factors influencing our personalities and shaping them is the 
process of creating personal frames of references, which denotes an 
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important process that affects our personal character and traits. No empirical 
data definitively state when a child develops self-understanding, but it is 
probably after the third year, according to dominant trends in the empirical 
literature. Theoretically, the phenomenon of infantile amnesia for children is 
characterized by the inability to remember events that occurred during the 
first three years of life. The process of autobiographical remembering starts 
after the age of three and this process proves substantial in the development 
of the self, mainly in terms of cognitive, linguistic, and social. Hence, the 
development of the self holds a product of social context and the 
autobiographical memory (Harley and Reese 1999; Wang 2001). Culture 
remains an important component of the social context. Different cultures 
create a different frame of references; consequently, they create different 
selves and they create different personalities.  
According to the artists I interviewed, language, culture, faith, climate, and 
government present the main factors that shape our personalities. The 
interaction of these factors forms internal stimuli.  
Now, to elaborate upon the above, it is necessary to consider more closely 
how each of these five factors influences an individual’s personality.  
Language and Symbolism 
According to Condillac (2014), “each language expresses the character of 
the people who speak it”45 (Condillac 2014: 143). Furthermore, Condillac 
contended that “two things compete to form the character of peoples, climate 
                                            
45 “Tout confirme donc que chaque langue exprime la caractère du peuple qui la parle” 
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and government” (Geary 2013: 5).  
Language plays a central role in defining national identity. According to artist 
Wail Murib, “Language is the backbone of our relationship with our social 
surrounding.” 
Hence, language provides a medium of communication with others. 
Language takes different forms; in addition to the spoken and written, it 
assumes the wholesome of different shapes including symbolic and body 
languages. There exist different layers of meanings and values that are 
encompassed in the sophisticated term of language.  
The Arabic language epitomizes the backbone of the Arabic identity of what 
is called the Arabian Middle East. The so-called Arab nation remains defined 
by its language as Arabic is common to all Arabs. Markedly, Arabic has 
maintained an importance that exceeds the Arabs of the Middle East and is 
considered as a global language, since it is the language of the Quran. Plus, 
the wholesomeness of Islam is based on the interpretation of the Arabic 
meaning of the Quran and Hadith (Mohammed’s spoken reports that are 
considered as the second source, after Quran, in developing Islamic 
jurisprudence). Arabic is considered a sacred language that theoretically 
each Muslim must know in order to practice Islam; being a sacred language 
reserved the standard Arabic from the strong wave of different colloquial 
versions of Arabic (Suleiman 2003).  
Consequently, there exists a strong interlink between language (Arabic) and 
religion (Islam). The ‘word of God’ in the Quran is written in Arabic; hence, 
theoretically, each believing Muslim must have enough knowledge of Arabic 
in order to read and understand the Quran and Hadith. Therefore, Arabs, 
 
191 
whose mother tongue is Arabic, are considered privileged among other 
Muslims from a religious standpoint. Hence, to be a ‘good Muslim’ you 
should read the holy book of the Quran in its original language. The Quran 
cannot be read in any translated language. The Quran’s translations are 
simply to explain the meaning, not to practice Islam. It should be noted here 
that all Islamic prayers are performed in Arabic all around the world.   
Unlike Christianity, sacred language(s) must be ‘created’ such as Latin, 
Coptic, Greek, Gothic, etc. Islam has it is ‘original’ sacred language (Geary 
2013). There is more articulation on this subject in Appendix A. The Arabic 
language poses a problematic relation between the religious identity of Arabs 
and Muslims. There exist a mix and confusion between the religion of Islam 
and the language of Arabic. In general, Western media fails to distinguish 
between Arabic and Islam. For instance, it assumes any Arab represents a 
Muslim by default, which is incorrect. That simple stereotyping contributes to 
the confusion and misunderstanding of different identities of Arabs, Persians, 
Turks, Indians, Malay, etc. In effect, not all Arabs are Muslims and not all 
Muslims are Arabs and speak Arabic. Certainly, this is an area that needs to 
be further studied and researched from an academic perspective. This is 
especially so in this current global development of the emergence of the 
Political Islam and its impacts on promoting terrorist movements and groups, 
such as Al Qaida, ISIS, and others that are trying to impose and enforce this 
stereotype further to create a global Islamic identity to get more followers and 
recruit more fighters to achieve their plans in creating a cross-borders 
‘Islamic State’. This is, however, not the main topic of my study and I will not 
delve any further in it. 
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Symbols, customs, ceremonies, and myths remain important components of 
the culture that unites people who form a nation. They tie people more than 
language and religion, according to some researchers. History, along with 
culture, plays an important role in forming the sociocultural collective 
characteristic of people in a geographic territory. History embodies the 
shared collective memories and traditions of the population. According to 
Smith (1999), “a central theme of historical ethno-symbolism is the 
relationship of shared memories to collective cultural identities: memory, 
almost by definition, is integral to cultural identity, and the cultivation of 
shared memories is essential to the survival and destiny of such collective 
identities” (Smith 1999: 10).  
In general, in order to belong to a certain culture you need to share the same 
sets of concepts, images, and ideas with other members of that certain 
culture; therefore, all the members of the same culture interpret the world in 
a similar way. Hence, all members perceive the meaning of different symbols 
in a similar way including body language, visual images, feelings and others 
(Hall 1997).  
According to artist Ismail, “There is the collective memory of the country 
where there is recognition of the legitimacy of the leaders. They belong to the 
families and tribes that, historically, are recognized as the ones to represent 
them, and where they are within the tribal custom, they derive their 
legitimacy and existence of deep-rooted social notion in their convictions.” 
Culture holds a mix of customs, symbols, traditions, ceremonies, rituals, 
myths, and crucial historical memories that accumulated over time and mix 
with different other cultural aspects including language, religion, and old 
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traditions. Through culture, the present and future represent the continuity of 
the past, which reflects the cultural blend that forms our perception of 
different symbols.  
According to artist Najat, “At night you see the rising of the fire always glow 
and that can be seen in Syria, Jordan, or in any other Arab country where 
there is desert; yet, here there is another impression that this fire is kindled 
for a guest, and always a guest is coming. Bedouins are generous in 
nature…” 
The above exemplifies the perception an artist forms from a lighted fire in the 
middle of a vast desert; this perception remains a product of her cultural 
background as an artist who was born and resided all her life in the UAE. 
This perception was formed because of her embodied intuitive symbolic 
system based on her memories and different beliefs, in addition to the 
inherited collective system of encoding. It is a framework built on the 
wholesome of the exposure of the above-mentioned blend of cultural 
elements.  
Faith and Belief  
Islam remains the dominant religion in the Middle East; it is the official 
religion in all Arabia. Countries like Saudi Arabia and the UAE practice and 
apply the Islamic law in all walks of life. Some other countries in the Middle 
East, like Syria, Lebanon, and Iraq, do not follow the Islamic law; they mostly 
enforce a civil law derived from the French law. 
The Quran was pronounced in the old standard Arabic of the Quraysh tribe in 
Mecca. The Qurayshi Arabic typifies an old language that can be traced back 
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to 300 AD. Hence, the Arabic of the Quran proves really difficult to master; 
thus, it is not currently used. Simply, Qurayshi Arabic is not a contemporary 
spoken language. Furthermore, the Quranic verses (Aya, plural Ayat) are 
pronounced in such a way that they can accept multiple interpretations. 
Consequently, the difficulty of the language, along with the many possible 
interpretations of the Quranic verses, means that the material can be easily 
manipulated. Basically, it provides room for religious clerks to impose their 
influence on the mass population in the direction that they want. 
Islam is a strong religion and, like all Abrahamic religions, came as a new 
way of life and remained based on older Abrahamic versions, including 
Judaism and Christianity. Even as they reinterpret these older versions by 
offering a new direction of life, each of these religions remains based on the 
earlier version. Accordingly, Islam presents not just a religion that offers its 
believers a way of communicating with the supreme power; rather, it exceeds 
that meaning to propose an entirely new way of life that touches every single 
aspect of a Muslim’s life. See Appendix A for further explanation. 
While not the main topic of my study, the central point is to show that the 
Islamic faith remains a dominant factor in the sociocultural life in the Middle 
East. Islam, with the wider concept of a way of life along with the Arabic 
language as a sacred language, exerts substantial influence on shaping the 
sociocultural frame of reference of Muslims in general and Arabs in 
particular, as historically Arabia is the center of Islam due to the holiness 
aspect from the spatial perspective of places like Mecca, Madina, Al Kaaba, 
and others. Therefore, the historical and spatial settings of Arabia strongly 
influence the process of constructing the frame of reference for any person 
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who lives in Arabia.  
Visual embodiment in Islam remains forbidden according to the Islamic 
jurisprudence of most of Islamic clerks and theorists. This explains why the 
embodiment of visual art in these countries remains absent in the Arabian 
Peninsula, whereas other Arab countries which follow secular laws such as 
Syria, Iraq, and Egypt, accept visual embodiment, thus portraits are popular 
and widely seen. Artists from the UAE do not represent any humans and 
most of their works incorporate abstract, still nature, or animals. 
Najat explained how the UAE community reacted to human sculptures: “I 
studied sculpture... When I came back home, our community, in the 
beginning, had not accepted this type of art, because, from a religious 
perspective, it looks like an Idol…”  
Wail explained the religion’s influence on art in general, as follows: “My 
personal opinion, religion may represent an obstruction for the development 
of civilization. Religion and its rituals restrict all forms of art. For example, 
what ISIS did for the Syrian and Iraqi monuments is the same as what early 
Muslims did for the idols that were placed around Kaaba, as they described it 
as ugly and pagan statues, while they were extremely beautiful.” 
Two distinguished arguments that Najat and Wail presented reflect the 
division in the Arab society regarding Islam and its stand on visual art in 
particular. One argument focuses on religion and engenders a distinctive 
discourse, which sees the embodiment as Haram, which is forbidden or 
prescribed by Islamic law; the other argument is secular, with its own 
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distinctive discourse that views Islam as retroactive and representative of a 
stumbling block in the face of progress and in producing valuable art.  
Climate and Geography 
Arabia, or the Arabian Peninsula, has a dry climate with vast areas of desert 
with few oases. UAE is part of Arabia where the geography in the UAE 
consists of desert and a long coastline on the Arabic (Persian) Gulf, with the 
Strait of Hormuz on one side and the Gulf of Oman on the other.  
The climate of the UAE, in general, is very hot and very sunny. In the coastal 
region, the weather is very hot and humid, especially during the summer 
when it rarely rains. This hot and dry weather makes the UAE a vast land 
where date palms, acacia, and eucalyptus trees grow.  
Since, the geography and climate of the UAE make any permanent 
habitation difficult due to the lack of water, the Emirati people historically 
follow a nomadic culture. Moving from place to place to find water and 
pasture for their livestock, they herd camels, sheep, and goats. This mobile 
lifestyle based on herding has caused the people to become divided into 
different tribes, as explained previously.  
The geography and climate of the UAE have a strong influence on the UAE 
people, which creates a unique identity for them. Consequently, the 
geography and climate have a strong influence on the arts in the UAE. 
Poetry remains the dominant art in the cultural life of the UAE as well as in all 
Arabia. Najat explained the influence of climate and geography on her 
artworks, as follows:  
“When we were young, our family’s house was close to the sea in Bur Dubai 
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and was built from the sea bricks which is appropriate for this weather; in 
summer, high temperatures were forcing people to move to the mainland… I, 
through living near the sea, was influenced by the sea and its blue color; of 
course, every day the sea gives a different impression and this is what I 
understood later… Some of my paintings I used the image of the desert, I 
used the shades of yellow to represent desert…” 
Based on Najat’s memory narrative of life in Dubai before the economic 
boom, families lived near the coast during winter and in the summer they 
moved to the mainland to avoid the high humidity near the coast. From an 
aesthetic perspective, three main themes based on two main geographical 
spheres emerged: blue water-color and the white seagull color represent the 
sea, while different hues of yellow depict the desert. Consequently, these 
different colors and geography illustrate the main effects on her artistic 
experience.  
Governance and State  
Government plays a crucial role in forming the cultural identity of people. For 
instance, living in a closed communist state imposes a different impact on 
people compared to those living in an open democratic state. By the same 
token, critical political events and important leaders and personages in 
history strongly affect our collective perception of different events and the 
individual’s understanding of our national identity (Smith 1999). For instance, 
Sheikh Zayed shaped the identity of the UAE and he exemplifies the most 
prominent personage in the history of the UAE. 
Najat contended: “We as Arabs or Muslims, the father always has great 
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sanctity in our society. When we want to put up an image of leadership, it is 
represented by the father… it is in our values, we feel what we feel for the 
leader, the loyalty… loyalty cannot be bought… I haven’t done any important 
thing, why I hang my picture, I hang my father’s... Emiratis have loyalty to 
their leaders… every Emirati house, you see a photo hanging on the wall for 
Zayed, either in the living room or in Almajles, it is necessary to find a small 
or big picture for Zayed.” 
Najat confirmed the embedded unconscious of the patriarchal system of 
relations in the Emirati society, which are exactly aligned with what Dr. Weir 
explained about the concept of ‘Al Bayah’, the core component of the 
patriarchal system of the tribal relations in Arabia. The leader symbolizes the 
father who takes good care of his children. The leader’s children declare 
allegiance to him once and they follow him, and they trust him implicitly. They 
remain loyal to him as children revere their father and, in return, he takes 
care of their interests. This is why it is a common practice to see photos of 
Sheikh Zayed and other Sheikhs in almost all Emirati houses; it symbolizes 
their visual pronunciation of ‘Al Bayah’ and demonstrates loyalty to their 
leaders.  
The artist Ismail cited: “I recalled a dialogue I had with an old Emirati man 
from Ras Al Khaimah, I asked him about the life development there and I 
asked him about Sheikh, Ruler of Ras Al Khaimah, and what he was doing 
before. He replied lifelong Sheikh, here you can find the Sheikh has an 
eternal presence for the old man, with a significant difference, the love, and 
acceptance of the principle of the father personage, the sponsor and head of 
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the clan or tribe. Sheikh represents the Father, the shepherd, he plays a 
pivotal role in helping all those who need help… Here, I recalled several 
stories that people told me about Sheikh Zayed… These acts have their 
roots in the tribal norms and values, which were historically established to 
regulate the social contexts and laws that govern the country”. 
Given the above background of the UAE governance as a tribal system and 
the role of the leaders, mainly Sheikh Zayed, the leader typifies a father 
figure. He represents the founder of the UAE along with other important 
personages such as the different Sheikhs, the rulers of other Emirates and 
their crown princes.  
Based on the tribal patriarchal system, people should maintain loyalty to their 
leaders; they should consider them as their fathers and shepherds.  
The Power of Image 
While the art creation and the process that artists navigate to create a 
subjective reality are represented in a piece of art, I would now like to 
elaborate on how a piece of art also affects its recipients. Art in general 
touches the sensory system; vision allows people to perceive a visual 
aesthetic piece of art. Hence, this necessitates the separation between the 
object, the visual material, the subject, and the spectator who looks at the 
visual representation. The spectator plays an active role, the subject; the 
visual material assumes a passive role, the object. Hence, the object 
influences the subject. Mitchell (1996) discussed the effect of a portrait when 
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he affirmed that an artist turns a person’s image, the subject, into an object, 
which changes the nature from active to passive. In other words, the 
“painting’s desire, in short, is to change places with the beholder, to transfix 
or paralyze the beholder, turning him (as a male) into an image for the gaze 
of the picture in what might be called ‘the Medusa effect’” (Mitchell 1996: 76).  
Against this, any piece of art imposes power upon the recipient; therefore, art 
assumes not a merely passive role as Mitchell argued. Art possesses an 
active role through the effect it creates on our sensory system. In this way, 
the perception of art represents an outcome of two main components: first, 
an individual’s frame of reference; second, our psychological state at the 
moment of the exposure to a certain piece of art, which I call the mood. 
In the same vein, there exist no common unified aesthetic standards to 
normalize frames of reference into aesthetic standards. Certainly, different 
personal factors, in addition to our frame of references, affect aesthetic 
standards including education, exposure, experience, etc.  
The main objective of a piece of art is that artists create art to produce a 
subjective reality. An artist seeks to express a certain desire through 
communicating this yearning with others by way of certain symbols and signs 
(Mitchell 1996). Hence, art in general signifies a communication tool and 
employs a specific language. Specifically, visual art uses the visual language 
of signs, symbols, shapes, colors, and shades; therefore, visual artists 
communicate with their audience through their artistic outputs. In this case, 
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art represents the communication process as Jakobson (1960) illustrated 
and Preziosi (1989) extended to art (Jakobson 1960; Preziosi 1989).  
Rose (2012) explained how any visual artwork embodies general 
components, as follows. First - content: any visual artwork possesses certain 
content, a theme. In most cases, the theme should be able to grab one’s 
attention; by contrast, themes of some of modern artworks are difficult to 
define. Hence, defining the content may prove difficult. For example, Ismail’s 
works are difficult to define; they represent clear examples of the struggle to 
derive a theme from an artwork (Rose 2012).  
Second- color: this illustrates a substantial component in defining any image, 
which assumes different forms: a) hue: the actual color in a certain painting. 
For instance in Ismail’s paintings, the color black dominated his ‘grey period’; 
b) saturation: the color degree in terms of brightness; c) value: the color 
brightness (Taylor 1981; Rose 2012). 
Third – spatial organization: how the space is organized in an image or the 
way in which the spectator views an image (Rose 2012). 
Fourth – light: the interaction between colors, as well as the spatial 
organization, creates the light in an image that affects directly the saturation 
and hues (Rose 2012). 
Fifth – expressive content: “feel of an image” (Rose 2012: 74). The feeling of 
the image can hold a manifestation of the artist’s feeling. In this respect, 
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artists create artworks to convey a feeling. Oscar Wilde claimed, “every 
portrait that is painted with feeling is a portrait of the artist, not the sitter” 
(Wilde 1993: 7). 
Given the above articulation on the communicative and expressive 
component of visual artwork, a piece of art imposes a certain power on the 
subject, the human recipient. Since art proves generally powerful, visual art 
embodies more power particularly when it portrays a human.  
Human representation can take different forms such as images, portraits, 
statues, masks, and others, and plays an important role in history. Looked 
upon as powerful depictions of good or evil powers, people worshipped 
portraits as Gods and Idols to the point that they used artworks to perform 
white and black magic. People believed these representatives engendered 
spiritual souls.   
The artist Nizar Sabour explained his idea about images in general, images 
of the dead in particular, and the importance of having images of family 
members after they have died: 
“I always ask myself, why do we put pictures of the dead in our homes? For 
example, when my grandfather passed away they placed his image in our 
house, and the same thing happened when my brother-in-law passed away. 
In fact, it’s a kind of necromancy, and thus to evoke memories. But, from a 
political perspective, it is to evoke and enforce power, this is what I think. I 
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mean, when I put up an image of a leader, it enforces and evokes the power 
of the leader and it is reflected back on me.” 
Mitchell (1996) expanded on this point by saying:  
“Everyone knows that a photograph of their mother is not alive, but they will 
still be reluctant to deface or destroy it. No modern, rational, secular person 
thinks that pictures are to be treated like persons, but always seem to be 
willing to make exceptions for special cases” (Mitchell 1996: 73). 
People, in general, believe images possess a certain power and that they 
bring life back to dead people; hence, images act as a telepathic tool by 
which to communicate with the dead. 
Foucault’s (1977) description of power is that it is present in each and every 
social relation and that a social relationship between ‘subjects’ must portray 
a power imbalance during this social interaction (Foucault 1977a). Simply, 
the social relationship between subjects imposes power, which forms the 
relationship between a subject and an object; in other words, the relationship 
between the spectator (subject) and the image (object).  
In theory, objects by their mere existence cannot impose power on subjects; 
thus, the only way for objects to enforce power on subjects is when objects 
act as agents for other subjects. 
Max Weber declared that power depicts “the possibility of imposing one’s will 
upon the behavior of other persons” (Bendix 1978: 290). Hence, power, in 
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general, epitomizes three main components: a) the one imposing the power; 
b) the one the imposed power affects; c) the imposed power called authority.  
In the case of the effect of artwork, which represents an authority, it 
engenders three main pillars: a) the addresser, an image as an object, which 
represents an agent for a subject, an artist; b) the addressee, the spectator 
of an image, a subject; or c) the power imposed, the expression of the artist’s 
feelings that touch the addressee’s sensory systems.  
Hence, a visual artwork can act as the force to move human beings in a 
direction that the artist wants.  
A spectator, by way of interaction with a certain visual artwork and through 
the process of meaning making, creates a new discourse using visuals. 
Therefore, the visual representation, including signs, symbols, shapes, 
colors, and shades, of sociocultural contexts of Arabia creates a 
distinguished discourse for the visual arts portraying this part of the world.  
This is exemplified in the audience’s interpretation of the leadership 
representation in the three photos I showed them based on their social 
backgrounds and how these photos influenced them to construct a social 
discourse according to their sociocultural backgrounds.  
As articulated in Chapter 2, discourse analysis is a valuable tool by which to 
clarify the subjective meaning of leadership as a social phenomenon, in its 
social context through analyzing followers’ linguistic responses on what they 
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see, hear and read from their leaders. Hence, through discourse analysis we 
can understand how followers perceive leadership based on their cognitive 
perception, which is influenced by their social frames of reference. 
Followers perceive leadership through the powerful interaction with their 
leaders. The nature of the interaction between a leader and his followers can 
take different shapes, and it can be linguistic or visual; in other words, the 
leader can communicate through words and speeches or through non-
linguistic objects and images (Hardy et al. 2005). The followers’ 
sensemaking process is influenced by their sociocultural and historical 
contexts. The leadership interaction involves not just human elements, which 
are messages between leaders and followers; rather, it extends to 
incorporate non-human elements. For instance, photo 4-12 represents a 
powerful example of the non-human element of leadership communication. 
The non-human elements in this particular photo are the traffic sign and 
pedestrian crossover. Using these elements could successfully communicate 
a message to the audience that Shiekh Muhammad, the most influential 
person in the country, is a role model of a good citizen, who greatly respects 
the law. 
As explained in Chapter 6, applying discourse analysis on followers’ 
responses after showing the three photos for Sheikh Mohammed’s 
leadership, nine different themes of leadership have emerged. These themes 
represent different discourses interrelated to each other. These discursive 
themes represent Sheikh Mohammed’s leadership as inspiring, heroic, 
patriarchal, visionary, humane, happiness creating, charismatic, achieving 
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and self-confident. These themes were concluded based on discourse 
analysis applied during interviews conducted with people from different social 
and cultural backgrounds and who had some knowledge of the merits of the 
Bedouin society.   
Visual leadership and Panopticism  
As I articulated in previous chapters, leadership is the process of exercising 
power by managing cultures and mobilizing others to achieve what the 
leader wants. Importantly, power permeates every social relation; 
consequently, leadership remains the process of influencing people. It 
reflects the process of power being imposed from one or more subjects onto 
another or more subjects.  
A sociocultural context proves substantial in exercising power. From the 
perspective of this study, I based my approach on the leadership definition 
as a process of meaning construction between the leading and the led 
(Smircich and Morgan 1982; Kelly 2008). In this respect, the meaning 
construction process based on communication depicts the interactivity in the 
communication process. Basically, I define leadership as the act of power in 
terms of transmitting certain messages to influence the meaning construction 
of the other subject in a certain sociocultural context by using discourse 
(Kelly 2008; Fairhurst 2009; Fairhurst and Uhl-Bien 2012).  
To illustrate my argument and the result of my study, I expanded Jakobson’s 
(1960) model of the verbal communication to the leadership process, as 
illustrated in Figure 7-1: 
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Figure 7-1 Leadership Process Diagram  
 
It is important to mention that the common idea of leadership illustrates 
leaders giving orders to their subordinates to induce them to do what they 
want, which represents the typical image of the feudal leader. The message 
direction must be directed unidirectionally from leaders to followers (leader 
à followers). Yet, in reality, the interactive relational process of leadership 
proves bidirectional with a distinctive power imbalance (leader à followers & 
followers à leader). The discourse in the above model incorporates 
language interaction and the use of local language and talk in specific 
contexts with a small d, not the broader concept as systems of thought with 
capital D as we articulated in previous chapters (Potter and Wetherell 1987; 
Alvesson and Karreman 2000; Fairhurst and Putnam 2004; Fairhurst 2009; 
Alvesson and Karreman 2011). In this case, discourse reflects the power 
exercised in using language and the way it is communicated in a certain 
sociocultural context.  
 
208 
For the sake of this study, language is not the written, yet portrays the visual 
aesthetic artists use directly or to represent through art. Likewise, leaders 
impose power using different forms in order to try to influence their 
subordinates: ideas, values, relations, goals, commitments, feelings, and 
emotions. Simply, they create an authority to generate a power imbalance in 
their favor; yet, in reality, followers exercise power as well when they interact 
with the transmitted messages. Hence, in reality, leadership depicts a fully 
interactive and dynamic process of discursive communication fully affected 
and constructed in the sociocultural context (Alvesson and Sveningsson 
2003). In this respect, leadership is a sociocultural process of sensemaking 
by using power imbalance (Fairhurst and Uhl-Bien 2012). Therefore, the 
leadership reflects a dialogical phenomenon where interaction occurs using 
language and discourse. Language extends beyond the spoken and written; 
it expands to all visual expression of human ideas, including visual arts. This 
core of my thesis initiates a further understanding of that power imbalance 
exercised from a visual artwork (object) upon the spectator (subject).  
As articulated before that, the core aim of this study is to reveal the influence 
of visual messages that leaders communicated, indirectly through visually 
aesthetic-conveyed messages, like paintings and photographs. For the sake 
of this study, I concentrated on the communication of the leaders to the 
followers through artists. Scholars affirmed that a portrait of a leader 
functions as a virtual leadership tool to influence followers by combining the 
personal and positional qualities of the leader, along with the cultural and the 
historical context (Griffey and Jackson 2010). The discursive nature of a 
visual message creates virtual authority and power for that object, converting 
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it into a subject that can influence spectators. In this sense, the meaning 
construction process varies among cultures and across time. Hence, a social 
process cannot be studied without investigating the cultural and historical 
contexts, which exemplifies the core meaning of the discursive formation of 
any social process such as leadership.  
From this evidence, leadership influences subjects to act and create the 
desired output and to maintain that influence for as long as the production 
process needs completion. Consequently, to maintain the desirable output, 
the leader must implement a control and correction mechanism. Therefore, 
surveillance is the main component of the process of control and correction. 
Importantly, surveillance proves a costly process and it requires plenty of 
resources to keep the flow of production and to maintain the desired output. 
Foucault (1974) introduced the concept of the disciplinary society as an 
economic model of surveillance through the metaphoric concept of the 
Panopticon, whereby self-discipline creation alleviates surveillance’s 
economic burdens (Foucault 1974). 
I based my study on a hypothesis that an image of a leader can act as an 
apparatus of surveillance. Indeed, images impose power on the spectators, 
whether they are ordinary people looking at and admiring the canvas at an 
art exhibition, or employees in an organization viewing their political or 
business leader’s image on the wall. The power of visual language resides in 
the meaning gleaned when an individual looks at that visual object. The 
meaning is not straightforward, for no one can claim that they know the 
absolute truth, as meaning construction varies from culture to culture and 
across time. Consequently, making sense of the world proves to be a 
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dynamic and complex process for everyone. It represents a dynamic nature 
in the sense of changing over time and the complexity with which people 
diversely interpret the world according to culture, experience, and exposure. 
For example, in the case of Bedouin leadership, three political leaders’ 
images hung in a public space extract a distinct meaning interpretation from 
me as an individual who has lived in the UAE since 2006, and a tourist who 
has just arrived at Dubai airport. Additionally, these two meaning 
interpretations differ from an Emirati national who has lived all his life in 
Dubai and belongs to the tribal patriarchal culture of the UAE. For sure, a 
similar interpretation can be heard from Emirati nationals as they share the 
culture and history of the meaning of these images.  
Emirati nationals possess the same conceptual maps and the same visual 
language, therefore they view the world in roughly similar ways (Hall 1997). 
For example, Ismail asserted that Emirati nationals see their leaders as if 
they were here with them and will be here forever, for Emirati nationals 
believe in their leaders. They love them, as the whole social system is based 
on the tribe and the tribal structure of leading. There exists a collective 
acceptance of the role of the tribes’ leaders and their ancestors, as they are 
the protectors of the land and people. Hence, Emirati nationals accept their 
leaders amicably and believe in them. Musa, an Emirati painter, similarly 
confirmed this concept when he provided the example of Sheikh Zayed as 
the nation’s father and founder of the nation, who is loved and widely 
accepted as the immortal leader by all Emirati nationals. During his school 
days, Musa used to draw the face of Sheikh Zayed and he became an expert 
in recognizing all the details of Sheikh Zayed’s face during each age period. 
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It was seen as a legitimate act to paint Sheikh Zayed in the sense that 
people in the UAE do not like to visulaize humans, yet, in the case of Sheikh 
Zayed, there is an exception as he is considered beyond humanlikeness, 
that he is an icon that should be painted and remembered. I included in 
Appendix B a few examples of paintings of Sheikh Zayed through different 
ages and portrayed the different techniques by Musa (images 11 to 13).  
Hence, an image of Shaikh Zayed and other political leaders garners 
different perceptions from the Emirati nationals as a sign of appreciation, 
compliance, and respect for the leaders, as Najat expressed:  
“Whenever you enter an Emirati house, you see images for Zayed, Sheikh 
Rashid, Sheikh Mohammed… whether in the living room or in the Majles…” 
In this way, the discoursive collective meaning for the Emirati people of a 
certain Emirati leader’s image displayed in a public area reflects 
appreciation, love, and acceptance for that leader. Hence, for Emirati people, 
their leaders possess the legitimate right to rule the society. People put their 
trust in their leaders, who represent the best men to lead them. By contrast, 
different people from different social backgrounds interpret a leader’s images 
displayed in a public area negatively. For instance, all artists from Syria and 
Iraq garner a negative perception of the leaders’ images since they lived 
under the dictatorship reigns of Assad in Syria and Sadam Hussein in Iraq. 
For them, their leaders do not possess the legitimacy to rule. According to 
Satar, an Iraqi artist, “Power always carries the meaning of oppression and 
the contempt to the other,” which reveals the negative historical and social 
influence of living in Iraq during the reign of the dictatorship of Sadam 
Hussein. It is a fairly clear notion of the historical and social grounding of 
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Satar’s construction of meaning through his reactive and direct connotation 
of leaders and their images. Foucault (1980) contended: 
“The history which bears and determines us has the form of a war rather 
than that of a language: relations of power, not relations of meaning. History 
has no ‘meaning’, though this is not to say that it is absurd or incoherent. On 
the contrary, it is intelligible and should be susceptible of analysis down to 
the smallest detail – but this in accordance with the intelligibility of struggles, 
of strategies and tactics” (Foucault 1980: 114).  
Based on Foucault, history shapes individuals through the relations of power.  
Markedly, Foucault rejected the Marxist ideology, which centered ideas and 
knowledge on the economic social relations, production, and class struggle, 
as Marx (1904) expressed: 
“In the social production which men carry on they enter into definite relations 
that are indispensable and independent of their will; there relations of 
production correspond to a definite stage of development of their material 
powers of production. The sum total of these relations of production 
constitutes the economic structure of society – the real foundation, on which 
rise legal and political superstructures and to which correspond definite 
forms of social consciousness” (Marx 1904: 11).  
For Foucault, and through Nietzsche’s strong influence on him, history 
remains the center of the relation between power, knowledge, and truth; 
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hence, knowledge depicts the product of power and history shapes power. 
Therefore, economic relations and class struggle do not shape power, as 
Marx postulates (Olssen 2004):  
“It was Nietzsche who specified the power relation as the general focus, shall 
we say, of philosophical discourse – whereas for Marx it was the productive 
relation. Nietssche is the philosopher of power, a philosopher who managed 
to think of power without having to confine himself within a political theory in 
order to do so” (Foucault 1980: 53). 
Against this, economic relations and class struggles play strong roles in 
ideas and knowledge and they are important components of the social-
historical concept of power. For instance, in the Emirati society, class 
differences remain clear. They may do not take the form of class struggles, 
as all social classes in the Emirati society are taken care of by their leaders; 
yet, class struggles may take the form of Gramsci’ s hegemony, in which one 
social class leads another from an intellectual, political, and economic 
standpoint (Schwarzmantel 2015). For instance, Musa spoke about his 
passion for horses and for painting them as they represent, for him, the 
absolute beauty:  
“The Arabic horse is beautiful, you cannot imagine how much I love horses 
and painting them… I don’t own a horse myself, they are for this class…” 
Owning horses in the Emirati society remains class specific. Musa visually 
constructed that connection between the Arabian horse and the higher 
classes in a painting showing an Arabian horse raising its head to reach Burj 
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Khalifa (the highest tower in Dubai), a symbolic visual construction of the 
status of the horse and its owner in the UAE (Appendix B, images 14 & 15).   
Hence, social class hegemony plays a substantial role in constructing power 
relations, knowledge, and truth along with the language and discourse.  
In this way, the combination of all the above-mentioned concepts, including 
the power, knowledge, truth, language, discourse, and hegemony in 
producing ‘docile bodies’, enables leaders to get followers to do what they 
want in the way they want it to be completed. The panopticon cannot be 
defined only as using visual artworks in different public or private areas, for 
the panopticon is omnipresent through images, media, architecture, as well 
as the dominance of certain families. Indeed, currently, the panopticon can 
be extended to cover cities and countries. This metaphorical super-
omnipresent panopticon works as an immense apparatus of hegemony to 
establish normalcy and to create docile bodies.  
My understanding of power imbalance comprises a mix of different 
understandings of Gramsci and Foucault. Gramsci’s concept of power 
imbalance stands rooted in the class struggle, while Foucault refused to 
blame a certain group of subjects for class hegemony. Although the 
discourse of leadership in the Emirati society remains historically and 
culturally constructed, hegemony represents a substantial component in 
constructing that discourse. Of course, this specific discourse of leadership 
proves dynamic and continues to change per the social, historical, economic, 
and cultural changes from one period to another. The knowledge and power 
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relations operated through the metaphorical super-omnipresent panopticon 
represent a mega apparatus of governmental, familial, legal, and economic 
relations inside the Emirati society. These relations can be termed as 
‘neotribal’ in the sense that they remain based on the tribal patriarchy form of 
leading within an extremely modern environment. This epitomizes a unique 
model of leading with a mix of patriarchal, familial, economic, political, and 
governmental interrelations that proves very sophisticated.  
Hence, the panopticon in this study takes a different metaphorical and 
conceptual meaning beyond its conception as a prison-based architecture of 
discipline and punishment. It typifies an apparatus of this sophisticated 
network of relations, power imbalances, and knowledge operated in diverse 
interconnected elements including media, architectural, regulations, laws, 
administrative, institutions, etc. In this respect, there exists no common 
discourse of leadership in Arabia as I had originally thought when I started 
this study. My initial argument was to focus my study on Bedouin Arabia as a 
geographical region sharing common social and cultural similarities. Based 
on history, discourse can be distinguished through history and time. Hence, I 
believe that translating leadership into discourse requires me to narrow the 
geographical area even further. I even believe that the leadership discourse 
of Dubai under Sheikh Mohammed bin Rashid Al Maktoum is different to the 
one in Dubai under Sheikh Maktoum bin Rashid Al Maktoum ten years ago. 
Despite the fact that they are brothers and they were both leaders in Dubai, 
the leadership discourse of these two epochs and leaders differed.  
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Leading to another major conclusion, there exists no general leadership style 
for Bedouin Arabs. Consequently, there exist no one visual discourse by 
which to communicate leadership, even between two close cities, namely 
Dubai and Abu Dhabi, which are both in the UAE, the distance between them 
being less than 150 km. These two cities are so different that a leader cannot 
define them under one discourse.  
Hence, this approach to leadership discourse through the power and the 
relation between power and knowledge, where power forms knowledge and 
knowledge, in a way, influences power, and the relation between power and 
body, creates a totally new visual leadership discourse that fits Dubai in a 
certain epoch for a certain leadership.  
Notably, power can be negative and repressive when used as a tool to 
control others and impose hegemony on other groups. However, the positive 
side of power represented in the Dubai leadership model demonstrates 
productivity, as Foucault (1980) professed:  
“If power were never anything but repressive, if it never did anything but say 
no, do you really think one would be brought to obey? What makes power 
hold good, what makes it accepted, is simply the fact that it doesn’t only 
weight on us as a force that says no, but that it travers and produces things, 
it induces pleasure, forms knowledge, produces discourses. It needs to be 
considered as a productive network which runs through the whole social 
body, much more than as a negative instance whose function is repression” 
(Foucault 1980: 119).  
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Hence, a key conclusion that we can derive from the above articulation is 
that any social phenomenon proves so sophisticated that dwarfing it into one 
or more models is impossible. Social phenomena, when they are studied 
using the notion of discourse, can be easily understood, and we can devise 
different localized models of leadership fitting into a unique social and 
historical case. Everything changes over time, even humans, for we are not 
the same as we were before; we change and keep changing per our 
experiences, exposures, etc.  
“Do not ask who I am and do not ask me to remain the same; leave it to our 
bureaucrats and our police to see that our papers are in order.” (Foucault 
1972: 19) 
From the understudied, leadership epitomizes different and multiple 
meanings that are experienced aesthetically; it proves to be socially 
constructed and discursive. I will now present the practical implications of my 
research project in the next chapter.   
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Chapter 8 – Practical Implications 
The main reason for choosing to pursue a DBA program was because of my 
belief in the importance of building theory that can be practically 
implemented and can deliver benefits to the society in which we live. 
Therefore, this chapter summaries the lessons learned from this empirical 
study and the potential benefits to Bedouin leaders, Bedouin society and the 
wider business community. 
As articulated before, leadership remains a vague term despite the vast 
literature that covers it. Studying leadership, as a socially constructed 
process, comprises an area rarely tackled, especially when using visual 
methods, discourse analysis and aesthetic process in studying leadership in 
a different cultural and historical settings of the Bedouin Arabia. 
Theoretically, the mainstream leadership theories remain limited to 
interpreting leadership as a social phenomenon; hence, new methodological 
practices need to be developed. When studying organizations, experts need 
to incorporate the sensuous elements; hence this offers a novel approach by 
which to identify the differences between societies and facilitate the 
comprehension of the cognitive mechanism behind any action that may 
appear weird and vague by members of other social groups. Naturalization 
plays an important role in making things appear as taken-for-granted facts; 
therefore, each social group believes that their ideas are the right ones 
(Kuronen 2015).  
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Furthermore, visuals widely used in the Middle East root the unconscious 
control of political leaders, despite the tendency for human embodiment to be 
prohibited in Islam. Chosen political leaders prove exempt from this 
prohibition. Hence, leaders’ images provide a fundamental component of the 
collective frames of references, which enshrine leaders’ extemporal 
existence in the collective mind of their people and part of the historical 
collective myth of a social group.  
The application of the Foucauldian analysis and studies can develop 
important concepts that alter theoretical and empirical approaches to 
different social phenomena, including leadership. These concepts include 
power, docile bodies, discourse, archaeology, genealogy, and much more. 
Power proves a central concept in analyzing leadership. Consequently, 
analyzing power relations and powerful stakeholders identifies the entire 
leadership position that a leader takes or should take. 
The concept of power in the sense of controlling can be constructed through 
using myth, by means of assembling and communicating the heroic image of 
a leader; this image can be used as a tool for political or business leaders to 
keep control of their followers’ thoughts through employing visual artwork to 
enhance the leadership myth of a leader. To a considerable extent, images, 
portraits, and statues induce a panoptical effect on their audiences; a 
panoptical effect can be developed through expanding the heroic image from 
an image taken of a leader to a painted artwork that an artist creates.  
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Consequently, the practical consequence of that idea massively impacts the 
controlling of humans and the creating of docile bodies. From this 
perspective, artwork transforms the desired personality of a leader into a 
myth that creates a quasi-God image of that leader from the audience’s 
perspective. Tyrannical leaders such as Stalin, Hitler, Sadam Hussein, Hafez 
Assad and others employ this method. Creating the myth image of a leader 
requires the physical existence of that leader to be gradually hidden and out 
of sight. Thus, a myth is a metaphoric image conveyed in photos, and this 
technique was used heavily in constructing the myth of Stalin, Kim Il-Sung, 
and Assad. Orwell’s Big Brother image that exemplified ‘the Big Brother’ 
existence was rendered unimportant as his image gained power (Orwell 
1949). A new way of understanding leadership emerges from this revelation.  
My approach to studying leadership based on the communication process 
demonstrates the exercising of power between the two sides of this 
relationship: leaders and followers, as illustrated previously in Figure 7-1. 
Discourse plays a substantial role in constructing this power relation through 
using language in a specific sociocultural context. Hence, leadership proves 
a dynamic process of using discursive communication and language, in the 
light of this study, in a form of visual artworks. Leaders attempt to influence 
subjects by impacting sensory systems through the medium of artworks. I 
studied the three main components of the leadership process: a) the 
addresser, who creates and sends a certain message; b) the addressee or 
the audience, the party to whom the addresser intends to send a certain 
message; and c) the message visual artists create. To accomplish the 
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foregoing, I divided the current chapter into three themes, each representing 
a practical implication. 
First practical implication: Leadership myth. I focused on how Bedouin 
leaders convey their messages, through images, to influence their followers’ 
senses and how followers interpret these messages in different and multiple 
ways. Through this research, I will help leaders to understand their target 
audience’s frame of references in order to strengthen the relationship 
between leaders and their audience, by using the power of symbols to 
interpret the sent message according to the leader’s objectives. 
Second practical implication: Visuals’ consumption. The main focus here is to 
understand the consumption of leaders’ images and the effects on the 
audience by exploring the followers’ perspectives in terms of consuming 
leaders’ communicated messages, and how leaders can make use of the 
panoptical power of image to improve followers’ self-discipline. That means, 
to know when a leader’s images engender doing good or bad discipline. In 
other words, how to avoid transforming these communicated images into a 
panoptical apparatus that creates tyrannical leaders, who negatively 
manipulate their followers.  
Third practical implication: Communication. The focus here is the practical 




First Practical Implication – Creating Leadership Myth 
The first practical implication derived from the first phase of my empirical 
research focused on the addresser and was expounded upon in Chapter 4. I 
analyzed the visual representations of Sheikh Mohammed and how he used 
images to convey the targeted message to his specific targeted audience. 
Symbols and rituals play a substantial role in formulating a leader’s myth in 
addition to the important role of visual media and aesthetics in constructing 
the desired public image for leaders. Therefore, followers attach to a leader 
who communicates symbols and rituals that fit the social, cultural, and 
historical settings of the targeted audience (Kuronen and Virtaharju 2015). 
Building a leader’s public image is to influence successfully the targeted 
audience and to follow the targeted audience’s frame of references. In this 
respect, and as articulated in Chapters 4 and 7, the five main components of 
the frame of references for Bedouins are language, culture, faith, climate, 
and government.  
First – language: any visual message transmitted from a Bedouin leader to 
his audience must consider the importance of Arabic language as a holder of 
the Bedouin oral culture, which is communicated through poems. Sheikh 
Mohammed represents a model of the Bedouin leader who uses poems to 
communicate his leadership message to his audience. He proves very strong 
and adept at mixing image and word, as exemplified through his poem, 
‘Triumph’, which portrays poetic textual communication of his visual three-
figure salute in Figure 4-4: 
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“Signifying great victory, I raised my hand triumphant.  
I yearn solely for the First, my eyes merely upon the best. 
Three letters are my symbol, among Arabs it is known: 
Triumph, victory... distinct from foreign signs.” (Maktoum 2014).  
The interconnection between the spoken and visual languages proves so 
strong in the Bedouin culture that a Bedouin leader must possess the 
strength of using spoken language and he should illustrate a model for using 
poems to communicate his ideas. Hence, being able to compose and recite 
poems typifies an important skill for a Bedouin leader who is highly respected 
by his people.  
Second – culture: this has different components including symbols, customs, 
ceremonies, and myths along with the history that plays a substantial role in 
unifying and creating nations. Thus, a Bedouin leader must communicate his 
endeavors to create a common cause for his people and to position himself 
as a central part of his people’s culture and history. Based on that, Sheikh 
Mohammed represents a great example of the Bedouin leader who places 
himself at the center of his people’s cultural and historical lives as a result of 
him belonging to the family that led and will lead his tribe. He communicated 
that connection through different messages: a) through his poems and 
spoken language, and b) through using his full name and the connection to 
his father, brothers, and family:  
“I am just as proud of my leader, the late Sheikh Zayed bin Sultan Al 
Nahyan; my late father, Sheikh Rashid bin Saeed Al Maktoum; and my late 
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brother, Sheikh Maktoum bin Rashid Al Maktoum and Sheikh Ahmad bin 
Rashid Al Maktoum, my family, the citizens of the UAE and all Arabs, 
everywhere.” (Maktoum 2012: 7)  
Bedouins are proud of their families, origins, and ancestors; hence, 
leadership in Bedouin society remains in the hands of the one family that 
earned the legitimacy to rule each tribe. Culture in Bedouin society is 
represented by traditional dress (Figure E1-1), traditional lifestyle (Figure E1-
2), and the connection to the desert and its animals (Figures E1-3 & E1-4 & 
E1-5). A Bedouin leader must exhibit the Bedouin culture in his lifestyle; 
therefore, he depicts one of his tribesmen, lives their life, and communicates 
their cultural symbols.   
Third – faith: Bedouins in the UAE are Muslims and they stand proud of 
Islam, since Prophet Mohammed was a Bedouin from Arabia himself. Any 
Bedouin leader must show his pride in Islam. “As for me, I am proud of my 
religion, my country and my nation” (Maktoum 2012: 7). Visual 
communication of faith plays an important part of any Bedouin leader. Figure 
E1-6 illustrates Sheikh Mohammed and his son performing the Umrah rituals.   
Fourth – climate and geography: these affect the leadership for Bedouins as, 
throughout history, they have lived a simple life in the desert. They used to 
live in tents and sit on the ground. Therefore, yellow and white, the colors of 
the desert, hold important components of their visual communicational 
message. Figure E1-1 illustrates Sheikh Mohammed in a yellow traditional 
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Thawb reflecting the desert color; Figure E1-7 illustrates Sheikh Mohammed 
with the late Sheikh Zayed sitting on the ground.   
Fifth – government: Bedouins remain traditional and their leading system is 
based on patriarchy, through which the head of the tribe represents the 
father for his tribesmen and tribeswomen. He takes care of them and they 
remain loyal to him. Figure E1-8 portrays Sheikh Mohammed in an elderly 
care home taking care of his tribesmen as a father and a protector. 
Leadership is an interactive power imbalance process using different 
communication strategies; culture plays a substantial role in terms of the 
effectiveness of the leadership communication process and in building the 
relationship between the two sides of the communication process: input 
(leader) and output (audience) through the image. Hence, identifying culture 
and sub-cultures in an origination is an important task of defining how to 
present the image of the leader (De Chernatony 1999). The degree of 
congruence between the leader’s desired message and how the targeted 
stakeholders perceive that message indicates the degree of success in 
transferring that desired message.  
Donaldson and Preston (1995) listed the main groups of stakeholders which 
are targeted for the leader’s image, which include: governments, investors, 
political groups, suppliers, customers, trade associations, employees, and 
communities (Donaldson and Preston 1995). In the case of Bedouin 
leadership, there exists a difference between the messages that target UAE 
nationals, expats in the UAE, and the international audience.  
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Each of these groups maintains a different perspective when they decipher 
any message. Sending the same message to all of these diverse groups will 
result in perceptional incongruence.  
The emergence of different communication technologies, including social 
and digital media, results in an increase in the enormous use of visual 
communication through photos, videos, etc. Visuals provide some of the 
most powerful keys to increase visibility, for visuals represent the key to 
construct and communicate leaders’ images as unique, professional, 
competent, and positive. Hence, visuals play a key role in positioning leaders 
as possessing unique characteristics, and building and communicating their 
unique reputation and credibility to construct the leadership myth.  
According to Kuronen and Virtaharju (2015), leadership mythology shapes 
how people perceive the leader (Kuronen and Virtaharju 2015). By the same 
token, and according to Lévi-Strauss (1996), rituals and mythology remain 
intertwined, for rituals create a mythology and vice versa (Lévi-Strauss 
1996). A leader’s rituals represent one key element in creating the leadership 
mythology. The interconnection between mythology, sociocultural context, 
and time is important in terms of constructing a strong leadership image. It is 
in this sense that leaders communicate a persistent message of rituals over 
time to strengthen the desired image of the leader and to shape his 
mythology. A leader’s rituals and mythologies will symbolize how people 
remember him (Kuronen and Virtaharju 2015). In this sense, visual fine art 
provides the perfect vehicle by which to communicate the leader’s desired 
message and to make the recipients of their message perceive and embrace 
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the desired message through using symbols that fit the recipients’ frame of 
references.   
One example of using symbols to communicate leadership mythology 
remains exemplified in Sheikh Mohammed bin Rashid’s three-figure salute, 
which was constructed as Sheikh Mohammed bin Rashid’s symbol for the 
creation of Dubai as a successful model of his leadership. This salute 
conveys different messages and is perceived in different ways; for some, it 
depicts the symbol of Win, Victory and Love; for others, it illustrates Triumph, 
Victory and the Arab. In any case, the symbol, over time, has been 
transformed into a myth and represented the leadership of Sheikh 
Mohammed in building Dubai as an international city known globally. This 
leadership image of Sheikh Mohammed remains very much connected to the 
success of the holistic existence of Dubai. Hence, Sheikh Mohammed’s hand 
sign symbolizes a nation and continues to be communicated through visual 
fine art. Figure E1-9 represents a salute of a hand with three fingers located 
near Burj Khalifa, the tallest human construction. This transmits a symbolic 
message, in that this salute represents the achievement of this huge 
accomplishment.  
Based on the above, the practical takeaway of the addresser’s perspective is 
to improve the means by which to communicate the leadership message 
through using symbols and rituals that can be understood by the targeted 
audience based on their unique frame of reference. This study helps leaders 
to tailor an effective strategy to enable them to communicate their myths and 
to influence their audience. Constructing a leadership myth requires culturally 
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communicating the image of a Bedouin tribe head, a poet, who is proud of 
his ancestors, yet modern, how he has embraced technology and is open to 
new ideas. Using visuals is an effective tool to show that the leader is one of 
his people, he understands them, lives their life, he symbolizes them, 
represents them and visually embodies them. Hence, applying this study is 
effective at helping current and future Bedouin leaders to create their myth. 
Second Practical Implication - Followers and Visuals’ 
Consumption 
The second practical implication derives from the third phase of my empirical 
research, where I focused on the audience and how they consumed the 
visually communicated message sent by their leaders, specifically in the 
context of Bedouin society, as outlined in Chapter 6. 
Leaders, in general, need to know how their audience perceives their 
messages. Thus, they need to know how the followers construct the image of 
the leader in their minds.  
This research will help leaders improve their communication process and 
keep the communicated message centered on positively impacting followers. 
Leaders want to inspire followers so that the followers see them as role 
models. They want to keep the two-way-communication channel open 
interactively between leaders and their followers, to avoid transforming the 




Generally, autocrats use a one-way communication strategy; they are not 
interactive with their followers. Their communication teams tend to create 
their myth image by minimizing the leader’s physical appearance and 
transforming the leader into a metaphoric image that can only be seen in 
photos. The photo has the power to transform the leader from an object into 
a subject and increase the power of a photo to exceed the real human power 
of the leader.  
This is why it is necessary to consider Sheikh Mohammed’s communication 
strategy as a successful tool to construct the image of a good Bedouin 
leader. He communicates with his followers on a regular basis; he acts as an 
ordinary person who aims to serve his people. People meet Sheikh 
Mohammed while they are walking along the streets as if he is an ordinary 
person and does not request to be treated differently. His communication 
strategy aligns persistently with the image he represents as a caring leader 
who takes care of people and works hard to create a happy environment. For 
instance, Figure 4-12 illustrates a surprise visit Sheikh Mohammed made to 
the City Walk area in Dubai, depicting him refusing any special treatment 
when crossing the road and waiting for the traffic lights to change. It sends 
an excellent message that conveys some symbolic messages to his people: 
First, he represents a serving leader and provides a role model of the 




Second, he is depicted as a self-disciplined role model for people as he 
demonstrates a respect for laws and regulations, with no exception for 
compliance with laws and regulations.  
Third, he illustrates a visionary achievable leader with a micro-monitoring 
trait. 
This viral photo on social media shows the strength of Sheikh Mohammed’s 
communication team (Figure 4-12). 
Thus, the main aim of the message that is communicated is to build the 
desired disciplined society with a ‘discipline of soul’ and loyalty to their 
leader. 
Based on the interviews I conducted with the audience, and as articulated in 
Chapter 6, I identified nine themes of leadership: inspiring, heroic, 
patriarchal, visionary, humane, happiness creating, charismatic, achieving 
and self-confidence. It remains beneficial to understand how an audience 
represents each of these themes visually.  
Theme One – inspiring, where followers can see a motivating leader visually 
through his gaze and the way they connect the leader with his achievements. 
Figure 4-4 represents an inspiring leader who celebrates his success through 
showing his own victory sign, the way he raises his head and looks far away, 
the victorious smile on his face, his raised chest; his entire body gestures 
depict a victorious leader who inspires everyone that looks at his image.  
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Theme Two – heroic, where the Bedouin leader should be a hero in the eyes 
of his people, for them to trust him as an absolute leader to follow; heroism 
should be illustrated through different messages that convey the ultimate 
heroic message. Leaders have used sports throughout history to 
demonstrate their heroic characteristics. For instance, the Roman emperor 
Commodus represents a famous model for a leader using sport to formulate 
his heroic myth as a God-like undefeatable gladiator.  
Sheikh Mohammed constructed his heroic image (Figure E1-10) as an 
undefeatable leader who faces courageously and successfully all challenges, 
and he constructed this message through challenging himself in horse 
endurance races. He not only wins the races, but also proves himself as a 
team leader; hence, the message for an audience held that Sheikh 
Mohammed is a world champion who leads world champions in a traditional 
Bedouin sport for Arabic horses. In fact, as a champion and team leader, he 
sends out many positive messages.  
Theme Three – patriarchal, which portrays the Bedouin leader as a male and 
who is considered as a father to his people and takes care of them, as they 
represent his family. Hence, the tribe depicts an extended family for the 
leader. It is important for a Bedouin leader to display the symbol of the 
patriarch in his communicated visual messages. Sheikh Mohammed 
communicated this theme very strongly; Figure E1-8 provides a good 
example of the symbolic father of the nation through the care that Sheikh 
Mohammed demonstrates for the elderly nationals.  
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Figure E1-11 expresses the great father-like look for Sheikh Mohammed to 
one of the national students in a visit for Sheikh Mohammed to schools.  
Theme Four – visionary, which encompasses visual intertextuality with 
inspiration and heroism. Visionary also can be communicated visually 
through the gaze (images E1-12).  
Theme Five – humane, with visual intertextuality the leader remains 
patriarchal by showing his care for others and the human side of the Bedouin 
leader. Images E1-11 and E1-8 exemplify the human illustration of a Bedouin 
leader.  
Figure E1-13 communicates the humbleness of Sheikh Mohammed in 
dealing with older people. 
Theme Six - happiness creating, which represents the ultimate goal for 
humanity; hence, any successful leader wants to make his people happy and 
content. Based on that, the Bedouin leader spreads happiness and this 
happiness should be shown on his people’s faces. Communicating 
happiness is a vital role of the leader. Image 4-11 shows happy followers 
with their leader, for everyone bears smile.  
Theme Seven – charismatic with visual intertextuality depicts an inspiration, 
heroic, and visionary. The leader’s way of standing and his look display 
charisma. Image E1-14 communicates a charismatic look.  
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Theme Eight – achieving leadership communicated through the completion 
of successful projects and endeavors. Hence, accomplishments should be 
visually communicated. Image E1-15 shows Sheikh Mohammed in front of 
one of his successful projects: Dubai International Airshow. 
Theme Nine - self-confidence, it is important for the leader to show 
confidence so that his followers will maintain confidence in him. Confidence 
can be visually communicated through the way a leader talks, walks, and 
treats others. Image E1-1 displays a Bedouin leader who has self-
confidence, while inspiring his people. 
Based on the above, the practical takeaway of the audience perspective is 
through identifying how audiences characterize their role model leader, how 
they interpret the sent message, and how different audiences react to the 
same image. Applying these nine characteristics and analyzing the 
intertextuality between them is extremely valuable in order to construct the 
heroic image of the leader and is highly effective when constructing the 
image of the Bedouin leader as a myth among his people.  
Furthermore, using Foucault’s “picture-object” technique on visual messages 
adds real value when communicating the desired message that depicts the 
identified nine themes of the characteristics for a role model of a Bedouin 
leader, and illustrates how to manipulate photo/canvas spatial properties, 
lighting, etc. The ultimate goal of the communicated message is to create the 
desired disciplined and loyal society for the Bedouin leader.  
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Third Practical Implication - Communication  
The third practical implication is derived from the second phase of my 
empirical research where I focused on the message, how an artist’s 
perspective creates it and how an image can be used as a communicational 
vehicle to create the leader’s myth by affecting the audience’s sensory 
perspective, as discussed in Chapter 5. 
According to Broms and Gahmberg (1983), “The reason why myths are so 
powerful is that they are not only thought, they are also felt” (Broms and 
Gahmberg 1983: 488). Hence, emotions play a substantial role in creating 
the image of a powerful political leader, as a myth must be constructed and 
communicated. 
From a practical perspective, Guzman and Sierra (2009) developed an 
image framework for political candidates and identified five factors that have 
a significant impact on the voters’ decisions to choose a certain candidate. 
These factors comprise competence, empathy, openness, agreeableness, 
and handsomeness. The authors professed that handsomeness or the 
physical appearance, in general, exerts a considerable impact on the voters’ 
decision (Guzman and Sierra 2009). On the contrary, a political leader’s 
image can be constructed and the image that people view as a political 
leader can be manipulated and affected by playing with the voters’ emotions 
through creating a powerful myth for that leader. Hence, Guzman and 
Sierra’s (2009) framework can be created by manipulating the communicated 
image of the leader.  
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The differing social relations of the democratic West, which reflect a 
democratic nature of elections when voters choose a certain leader out of a 
few, necessitate the identification of the political leaders and candidates in 
order to influence the voters. However, the patriarchal nature of the Bedouin 
society in general is based on the tribal tradition that leaders earned their 
recognition through the conservative social relations based on class, social 
structure, economic and historical relations.  
In the Bedouin society, leaders are not elected, for they inherit power. The 
patriarchal structure and social relations remain prevalent in the Arab society 
in general through the rooted dominance of the social relations of the father. 
Two main ruling systems exist in the region: the conservative and the 
progressive. In general, the conservative regimes and the traditional tribal 
relations still control Arabia, including the six Gulf countries, of which UAE 
remains one, while the progressive regimes control the Levant, Egypt and 
other North African countries (Sharabi 1992). 
In total, the Middle East, the conservative and the progressive, was and still 
is a home for omnipresent political leaders depicted as gods, and their myths 
go beyond their nature as humans. Slogans, images, and symbols are used 
heavily to construct the myth that leaders wish to communicate and to 
embed this myth in the minds of their people. Each of these leaders uses 
certain social, historical, and cultural settings to construct an omnipotent 
image of a God-like human that lives forever in the minds of his people. 
These leaders manipulate the historical settings and the social relations to 
create a myth that serves their specific agendas in keeping control of their 
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countries, as well as to control the collective unconsciousness of the people 
for longer than their biological worldly existence. The leaders want to inherit 
this, just like their ancestors, after they pass away. Hence, and as articulated 
in Chapter 5, the main objective of any leadership communication attempt in 
the Middle East is to influence the collective unconscious mind of people. In 
this respect, visuals play a substantial role in constructing that particular 
discourse to control and maintain the leader’s authority for as long as 
possible.  
Conservative Bedouin leaders represent a different leadership model that fits 
the social, cultural, and historical settings of Arabia. The Bedouin leadership 
model clearly communicates the patriarchal model of relations. Sheikh 
Mohammed bin Rashid’s leadership represents that enlightened model of the 
patriarchal-leading ideal, namely that he cares about his people and treats 
them as his own family members.  
Visual art, as a tangible object, creates a subjective intangible reality 
represented in ideas, feelings, and emotions of recipients; hence, any visual 
piece of art imposes a certain power upon the recipients. As I postulated in 
Chapter 7, this power is imposed through a sophisticated process of 
interpretation, affected by the recipient’s frames of reference and the instant 
psychological state in which the individual lives at the moment of the visual 
contact with a piece of art. Yet, can we measure the power of an image on 
an audience? Answering that question engenders the real value of this 
research in different fields. Different social media platforms provide great 
potential to capitalize on this research from a practical perspective, and they 
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garner practical benefits for leaders to measure the emotional effect of their 
visual messages they post on any social media platform. For instance, if 
leaders can understand the effect of the images that they post on their social 
media accounts has on their audience, the nature of that effect and be able 
to quantify that effect, it would then prove very beneficial when implementing 
an effective leadership communication plan.  
Murdough (2009) introduced a five-phase measurement process of the social 
media for brands: concept, definition, design, deployment and optimization 
(Murdough 2009). There exists no real measurement process concentrating 
on leaders’ images and their effect on their audiences; hence, using artificial 
intelligence and applications, such as the natural language processing and 
Python, from a visual perspective can represent a great tool to measure the 
effect of visual materials on the audience. I am currently working on making 
a functional use of this research to make sense of all the data that can be 
generated from social media interactions. For instance, analyzing the 
comments through Python on any post for a leader on his social media can 
be valuable when measuring the impact of a certain post and the reasons 
why audiences like it or not.  
Building on the above, feelings, emotions, and images affect and persuade 
humans and can represent the main instrument by which to construct a 
visual message that takes pages to be communicated through words. In this 
sense, visual fine art can transmit the targeted message through different 
components, as Rose (2012) explained including: a) content; b) colors; c) 
space; d) light; and e) the expressive content (Rose 2012). In this way, all 
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the above components used to communicate a sensory experience create a 
subjective reality. By the same token, a subjective reality created in the 
recipients’ minds through the encounter with that piece of visual art is 
constructed through the recipient’s sensory experience that is influenced by 
different elements including emotions, memories, perceptions, stimuli, and 
other sensory components (Rothenberg 1986; Cupchik 1992; Lakoff and 
Johnson 1999). Hence, building a heroic legend does need to address the 
sensory system of the recipient. In this way, Sheikh Mohammed represents 
an example of the tribal leader who commands the heroic presence in a 
humble ‘common man’ way, so that local Bedouins appreciate him. His 
represented romantic model of leadership is crucial in this region, whereas 
other leaders commonly use power in a negative way. The romantic model of 
a value-creating hero who performs miracles contradicts the negative Middle 
Eastern model of strong distractive autocrat leaders, like Assad in Syria, 
Sadam in Iraq, etc. The positive heroic image of Sheikh Mohammed 
constructed a humane image of a strong protecting leader who places his 
country and his people above all. Meindle and his colleagues (1985) 
contended:  
“A romanticized view of leadership is probably also an outgrowth of a general 
faith in human organizations as potentially effective and efficient value-
producing systems that fulfill the various interests of their participants and 
perhaps, also, society at large.” (Meindl et al. 1985: 97)  
By the same token, business leaders are as important as political leaders, 
and legendary business leaders represent a symbolic capital for the 
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organizations to which they belong. They possess substantial influence over 
the material capital of the organization, and that can be positively reflected 
on the company’s market value and shareholders’ value (Hegele and Kieser 
2001). 
Hegele and Kieser (2001) mentioned Jack Welch, the former CEO of 
General Electric (GE) and his heroic achievements in creating miracles for 
GE during his tenure (Hegele and Kieser 2001). Hence, by communicating 
these heroic achievements and miracles, Welch is presented as the most 
powerful business leader of his time. In this respect, the typical agreed-upon 
business leader image – in other words, a certain discourse – had to be 
communicated, showing miracles in the following areas: a) creating 
enormous value for shareholders; b) positioning the company as a top leader 
in their respective industry; c) creating value in terms of downsizing and 
controlling costs; d) improving the hierarchy and management system 
(Hegele and Kieser 2001). Consequently, given that communication is seen 
as the instrument by which to construct the myth of leadership, storytelling 
plays a substantial role in constructing that mythic image. In the case of 
Welch, the cowboy image was constructed and communicated in such a way 
because he was represented as a tough leader who fought for the benefit of 
his shareholders and company’s position, currently and in the future. Again, 
the cultural setting of the targeted recipients proves vital. In this sense, 
constructing the image of Welch as a cowboy fits perfectly with the social, 
cultural, and historical settings of the US.   
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“Welch is the tough and lonely cowboy who fights like hell against the 
powerful competition, mainly from abroad, and against bureaucrats. He does 
not do it for himself but for the many shareholders in the country, whose 
savings he wants to multiply. He believes in his ideals. In the beginning, a 
large number of people tried to stop him, even among the stock market 
experts, and among his own ranks some did not share his ideals, but Welch 
continued on his way, did what a man’s gotta do. He impresses friends and 
foes alike with occasional demonstrations of his unbelievable fitness and 
speed—although he does not ride through the Rocky Mountains at night or 
draw faster than a rented gunslinger, even though he’s been shot…” (Hegele 
and Kieser 2001: 302)  
Figure 8-1 portrays Jack Welch as a strong, heroic leader as conveyed 
through his body language, with two solid fists punching in front of the 
audience along with his teeth pressed in a sign of persistence. This relays 
how he remains determined to achieve what he promised to do and how he 




Figure 8-1 Jack Welch’s communicated image as a leader 
Hence, it is of significant importance to construct that heroic image and 
communicate it properly to different groups of stakeholders. Fine art provides 
a great instrument by which to complement the leadership rhetoric. 
Communicating leadership through fine art remains in its infant stage. Using 
different cultural symbols to construct and communicate the leadership aura 
is a vital instrument that can be used to communicate the powerful image of 
a certain leader. Constructing the leadership myth of a leader visually in a 
cultural and historical setting remains an excellent tool by which to 
communicate the leadership charisma. 
That visual message can communicate a certain cultural message to create 
the leader’s mythology through using a culturally specific blend of symbols, 
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traditions, ceremonies, rituals, myths, and crucial historical memories 
accumulated during history and blended with other cultural aspects including 
language and religion. The created mythology of a leader shapes the image 
people perceive of that leader.  
However, Figure 8-2 incorporates the key components of the three phases of 
my empirical research. Each message sent out to a certain group of 
stakeholders is treated in a distinguished way according to the way it is 
transmitted and the sociocultural background of the recipient.  
  
  
Figure 8-2 Leader’s Image Communication Process 
Ultimately, it is important to mention that leaders communicate messages 
that align with the myth they aim to construct of themselves. The discourse of 
visuals plays a substantial role in communicating the desired message; 
leaders need to be aware of how their followers perceive their messages. 
Social media represents a valuable tool to gauge how the leaders’ recipients 
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receive their messages. Personal frames of reference play a substantial role 
in shaping our personalities mainly in terms of interpreting any message 
experienced from different angles: cognitive, linguistic, and social. Therefore, 
different cultures create different frames of reference. Consequently, the 
interpretation process differs according to the personal frame of reference, 
which reflects an outcome of language, culture, faith, climate, and 
government.  
Despite the modern architect and landscape in most cities of Arabia, tribal 
patriarchal relations still dominate and the heroic images of leaders 
persistently reflect leadership imagery. Hence, the common image for the 
leader in Arabia remains the strong and savior character who protects the 
whole tribe from the metaphorical incursions of other tribes. He is always a 
male and he is a father to everyone in the tribe. He depicts a legend that 
continues to perform miracles through achieving iconic feats that cannot be 
achieved by a ‘normal man’. In this way, the image of the tribe’s leader in the 
mind of local people presents a paradoxical, ‘common man’ who is close to 
them, yet, a hero that creates and achieves impossible deeds. The image of 
the tribal leader surrounded by a myth depicts a man very tender with the 
weak and very strong and tough with the enemy. To construct and 
communicate that leadership myth, leaders target the human sensory 
perception to influence how people perceive their myth. Therefore, in this 
sense we can approach the tribal leadership from an aesthetic perspective; 
hence, leadership, from this perspective, holds a subjective reality that 
creates this intended subjective reality through images and visuals, which 
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are the most effective instruments that can be used to achieve that goal. 
Bedouin leaders need to communicate the desired message despite the fact 
the communicated message may, or not be, the actual reality.  
The intersection between a leader’s image and the aesthetic remains the fact 
that artists create artworks in order to create a subjective reality, which elicits 
an emotional experience. Consequently, it leads the recipient to evoke an 
internal, sensual experience that induces different emotions, and leads to 
construct an emotionally unique mythological image of a leader. 
Hence, visual fine art is a great instrument by which to construct and 
communicate an effective leadership myth in the specific sociocultural 
context of Bedouin Arabia. In effect, the conveyed message of leadership 
myth must be differentiated between the desired target groups among inside 
stakeholders, employees, and the rest of the stakeholders outside the 
company, including governments, investors, suppliers, customers, etc.  
Given the above discussions, the practical application of this research is 
centered on how a Bedouin leader constructs his myth effectively in order to 
keep followers attached to their leader. The notions of this study can be 
applied in the following areas: 
First, to develop a communication leadership strategy for Bedouin leaders 
through using the identified Bedouin five elements frame of reference and 
the nine characteristics of the Bedouin leader. Hence, these elements can be 
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turned into practical tools, a framework for Bedouin leaders to use to outline 
what messages should be communicated and how to communicate them.  
Second, these elements can represent the core of a comprehensive 
leadership training program tailor made for the Bedouin patriarchal society, 
to target young Bedouin leaders to elevate their leadership communication 
skills. 
Third, the results of this research can represent the core of a mentoring 
program for existing leaders who want to improve their leadership 
communication skills with their followers, by analyzing their messages and 
gauging the real impact that they have on their audience.  
Fourth, the findings of this study offer a framework to understand, shape and 
measure the power of image that is sent from the Bedouin leader to his 
audience. The emergence of social media and the currently available and 
future advanced tools to gauge the effect of social media interactivity, such 
as artificial intelligence, natural language processing, Python and others, 
represents a potential application of this study to develop an effective 
cultural-driven communication strategy for Bedouin leaders. 
Fifth, applying the concept of normalization in communication represents an 
effective tool in diverse industries, mainly in marketing and retail, through 
influencing the purchasing pattern of customers in Bedouin Arabia by using 
visuals and manipulating senses.  
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Chapter 9 – Conclusion 
This concluding chapter summarizes the topics considered in the entire 
study. Here, I will summarize the main findings of the research; I will also 
provide my readers with the research contributions, limitations, the final 
conclusion, along with a number of recommendations for future research in 
this area.  
One main overall conclusion is that we cannot frame a leadership and model 
it under one or more models, for leadership proves to be a socially 
constructed phenomenon that embodies multiple meanings. There exist 
millions of different models as per the number of leaders over history, for 
each leadership model changes over time. Every one of us holds a version of 
truth according to our social and historical background. In other words, truth 
represents our interpretations of the world and no one can claim that one 
knows the absolute truth. It reflects multiplicity, as with many other social 
phenomena. Versions of ‘truth’ can be similar between the people who share 
the same cultural and historical backgrounds with these relations of power 
inside that society of collective meanings. Hence, different discourses 
continue to arise at different historical moments with new relations of power 
and knowledge to be produced, providing an opening for new versions of the 
truth. Hence, no Kantian absolute a priori truth exists, for nothing proves 
universally applicable: 
“Each society has its regime of truth, its ‘general politics’ of truth: that is, the 
types of discourse which it accepts and makes function as true; the 
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mechanisms and instances which enable one to distinguish true and false 
statements, the means by which each is sanctioned; the techniques and 
procedures accorded value in the acquisition of truth; the status of those who 
are charged with saying what counts as true.” (Foucault 1980: 131) 
The key argument for my entire thesis is based on the Foucauldian 
understanding of the modern power relations, which remains based on 
discipline through the power/knowledge/body interrelation mechanism. 
Foucault (1977) analyzed the interaction of power/knowledge and the means 
to create docile bodies through exercising the modern theory of prison when 
he expressed two main concepts: a) space, by using creative architecture 
such as the Panopticon; b) time, by using timetables and regulating 
prisoners’ time, minute by minute. The ultimate target is to regulate human 
bodies to align them with the norms of the party who exercises power 
through self-discipline. The above power/knowledge relationship generated 
and exercised within a social, cultural, and historical constructed setting 
differs from one society to another.  
Based on the above brief, I contend that leadership in the Bedouin 
patriarchal sociocultural environment reflects a process of exercising power 
through the leaders to create docile bodies that are self-disciplined and 
follow what the leader instructs, even without thinking. Communication plays 
the central role in the power/knowledge mechanism of relationships. 
Language represents the means that subjects use to construct and 
communicate their realities. Leadership in the patriarchal society of Bedouin 
Arabs is an area that is rarely studied, but urgently required, especially in the 
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current global unprecedented attack on Islam, Arabs, the Middle East, etc. 
Certainly, Arabia embodies the cradle of these problematic identities: Arab 
and Islam. Studying this region, its people and its historical and sociocultural 
backgrounds from a ‘native’ perspective entails distancing the research from 
the hegemony of Orientalists (Said 2003).  
The created visual myth of a leader should be localized to the special 
sociocultural surrounding of the leader and his audience. For instance, the 
myth of a Bedouin leader should be formed according to the Bedouin cultural 
symbols and rituals.  
In this way, the created image will be ‘normalized’ for the particular targeted 
social group. The practical consequence of using the Foucauldian concept of 
normalization has already been widely used in media, and management 
employs the technique of repeating the desired message to make it 
‘normalized’ in a society. Hence, normalization portrays a valuable practical 
technique when using visual artworks to reach the unconscious mind of the 
targeted audience, to manipulate them to transform a leader into a myth, and 
to make the constructed image of that leader embodied normatively in the 
minds of the targeted audience (Wehrle 2016). Hence, the relationship 
between discourse and sensemaking remains very tight. Using language to 
construct the subjectivity epitomizes the expression of the social and cultural 
contexts of the subject who employs language.  
The main objective of this thesis is to approach leadership from a socially 
constructed perspective, while taking into consideration that any social 
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process remains subjective. Visual subjectivity involves the creation of a self-
disciplined docile body, self-surveillance, and consequently creating an 
obedient society by implementing techniques of visual surveillance. Visuality 
creates a social discourse to impose the social domination over human 
subjects. Hence, visual artworks can impose a metaphorical disciplinary 
power of a leader. For example, a leader’s portrait observed in different 
locations can promote the psychological effect of the Panopticon as an 
institutional apparatus to exercise the power/knowledge theory.   
Academic research that focuses on Bedouin Arabia from different 
perspectives can unveil the sources of the terrorist ideas and deeds that are 
claimed to be performed under the label of Islam. Academic research in this 
problematic area unmasks the truth about Arabia from a native’s perspective; 
over the ages, Arabia was constructed by Orientalists and through their 
perspectives. They created few hegemonic versions of their ‘Orient’ as they 
imagined and wanted, which was full of fantasies, evils, etc. (Said 2003).  
Such a research project can represent the first step in the thousand-mile 
journey to defeat the terrorist totalitarian ideas that adopt Islam as its divine 
raison d’être.  
It remains important to mention that I used visuality as the main means to 
depict and communicate leadership. Furthermore, I used the Foucauldian 
archaeology in constructing leadership from historical, spatial, and social 
perspectives as no social phenomenon can be empirically generalized due to 
different spatial or temporal settings.  
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Life, from an archaeological perspective, remains regarded according to 
certain related historical settings. Our approach to a specific social 
phenomenon varies from time to time and from place to place.  
Foucault (1972) illustrated his argument on archaeology through examples of 
treatment for madness during the past 200 years. Foucault found that the 
discourse of madness was entirely changed and the analysis he used to 
explain this shift proves valuable and should be adopted for different 
disciplines. Consequently, all concepts, beliefs, and values cannot be 
generalized for all times and places (Foucault 1974). Similarly, I approached 
leadership as a social process that differs from region to region and from 
time to time; it differs even in communities in the same region.  
The notion of genealogy leads to the concept of disciplinary power through 
the system of domination and through using a close surveillance of the 
worker’s efficiency, which leads to implementing the power of gaze by 
turning humans from subjects to objects. 
Using Foucault’s genealogy can be a valuable methodology in studying 
social phenomena including leadership and management. By deconstructing 
the studied social phenomenon to reach its genesis in its actual historical, 
social, and cultural settings, it alleviates naïve generalization and incorrect 
practical implications. Similarly, leadership cannot be studied as a general 
phenomenon that is explained universally for all times and places. 
Leadership theories must continually be re-studied and reconstructed for 
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each society and for each epoch. They must be localized for specific social 
groups in every single society.  
Visual art contains different discourses; connecting certain meanings and 
building on the historical and social contexts forms each discourse. Power 
relations between subjects create discourses, and the relationship between 
discourses and subjects proves problematic, as we cannot define which 
precedes the other. Discourse, through power, creates certain knowledge; 
thus, discourse creates certain versions of the truth.  
Another important area in need of deep study in the Bedouin society remains 
the concept of the panopticon in general and its application. A plethora of 
debates around the concept exist; for instance, the concept of the synopticon 
represents the surveillance of the few by the many as a contrary concept to 
the panopticon, which depicts the surveillance of the many by the few. The 
synopticon illustrates an important concept, particularly in the analysis of 
political social media discussions, such as the one I discussed earlier for 
Sheikh Mohammed and the synoptical effect in the digital age. This takes 
into consideration the countries of Arabia, for they represent the highest 
consumer users of social media in the world. Studying the synoptical effect 
on leadership reflects an important area of future studies in Arabia 
(Mathiesen 1997). 
Contributions of the Study 
This study addressed few gaps in the literature, which consist of: 
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1. Lack of research on Bedouins as a significant ethnic group that has a 
distinguished lifestyle and hidden cultural values and symbols.  
2. Insufficient research on the problematic nature of the Middle East 
region and different related terminologies including Arabia, Arabic and 
Islam and their potential connection to extremist ideas that represent a 
current global threat.  
3. Insufficient research on leadership from a visual perspective and the 
negative visual political propaganda from the audience perspective. 
4. Insufficient investigation on the panoptical effect of leaders’ images 
and their effects on creating docile bodies.  
5. Insufficient investigation on applying Foucault’s genealogy ideas in 
sociocultural contexts beyond the West in general and in the Middle 
East in particular.  
6. Insufficient investigation on approaching leadership from sensuous 
and aesthetic perspectives and their effects on social media.  
Theoretical Contributions 
The development of the leader’s image communication process model 
(Figure 8-2) was a significant theoretical contribution of this study because it 
incorporates the three key components of the leadership visual 
communicational process. The model was tested using three different data 
collections and analyses. As a result, the leader’s image communication 
process model provides an empirical framework to reveal the influence of 
visual messages that leaders communicate with their audience. This study 
shows the discursive nature of any visual message through creating a 
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powerful virtual authority for the aesthetic object, converting it into a subject 
that can influence an audience. In this sense, the meaning construction 
process varies among cultures and across time. Hence, any social process 
cannot be studied without investigating the cultural and historical contexts, 
which exemplifies the core meaning of the discursive formation of any social 
process such as leadership.  
An additional significant contribution to leadership theory was investigating 
the discursive dimension across different geographical, historical and 
intellectual settings of Bedouins. This was done by applying the Foucualdien 
perspective of interconnected concepts of power/knowledge, discourse, 
subjectivity, body, symbolism and power of gaze.  
A particularly significant theoretcal contribution of this study was exploring 
leadership from Bedouin perspectives, investigating in-depth the reflection of 
their sociocultural/historical values on Arabia and Islam through studying and 
applying ideas of prominment theorists including Said (2003), Sharabi 
(1992), Gramsci (1989), Foucault (1972) and others. 
Another significant theoritcal contribution of this study was exploring the 





The main methodological contribution of this study is my research design 
enabling the use of a unique mix of qualitative approaches to investigate the 
leadership image communication process model based on three different 
data collections and analyses. In phase one, the model investigated the 
addresser’s perspective, where I based my data generation on two methods: 
interview and reflection on publicly available images and social media posts. 
I borrowed a few techniques from the visual genealogy to construct their 
meanings from the Bedouin’s social and historical perspectives. In phase 
two, the model investigated the message side, which represents the artist’s 
voice by focusing on how visual messages are created. I based my data 
analysis on a psychoanalytic study of artists’ narratives. In phase three, I 
looked at the audience’s perspective in order to understand how different 
groups of audience perceive the sent message. I used discourse analysis to 
gather the main themes of leadership from the audience’s perspective 
through a visual message.  
Combining these different data analysis approaches and techniques 
demonstrated a novel and effective method of tackling the complex 




This study targets different groups, namely Bedouin leaders, Bedouin society 
and the wider business community. As a result, a number of important 
practical contributions of this study are organized based on each target: 
First - Bedouin leaders:  
1. This study helps Bedouin leaders identify the common threads that 
make a Bedouin leader great among his people and peers. Based on 
this study, a great Bedouin leader is: inspiring, heroic, patriarchal, 
visionary, humane, happiness creator, charismatic, achiever and self-
confidence. 
2. This study helps Bedouin leaders identify how to visually 
communicate the above-mentioned nine Bedouin characteristics. 
3. This study helps Bedouin leaders know how to create their leadership 
myth, through drawing a roadmap for them on how to convey their 
messages and how to use images to influence their followers’ senses. 
In addition, this study helps leaders to understand their target 
audience and their frame of references by using the five components: 
language, culture, faith, climate, and government. As a result, they 
can tailor make the message accordingly by using the power of 
symbols and rituals to achieve the highest degree of interpretation 
according to the leaders’ objectives. 
4. Based on the above mentioned, applying these findings to develop 
Bedouin leadership training programs to build leaders that fit the 
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unique cultural, social and historical settings is valuable in order to 
develop authentic future Bedouin leaders.  
Second - Bedouin society: 
It is important for Bedouin society to know how a role model Bedouin leader 
should be, and if their leaders manipulate their power to negatively influence 
them. Publicizing this study will not only help Bedouin leaders to improve 
their communication process, but it will help in showing how the 
communicated message can be centered on positively impacting followers, 
and how to keep the communication process interactive between leaders 
and their audiences in order to improve followers’ satisfaction and 
performance.  
Another significant practical contribution of this study is to open the door to 
measure the power of image. In the era of social media, artificial intelligence 
has been used widely to analyze texts; however, there is a lack in the focus 
on measuring the power of image. Therefore, this study will act as a feeder 
to analyze the audience interactivity on images posted on social media.  
Third – Wider business community: 
This includes all business communities in the UAE, Arabia or anywhere else.  
The main practical contribution of this study for this group is the transfer of 
knowledge of the Bedouin leadership among those working in business with 
the Middle East in order for them to understand how they can communicate 
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their messages, the importance of visuals, the unique sociocultural/historical 
settings of this region, if they want to create any commercial and human 
connection. In this way, this sort of study will connect people and contribute 
to a wider understanding between different societies for the welfare of the 
region, its economy, its people, and the world through building bridges of 
business partnerships instead of wars and conflicts. 
An additional significant practical contribution to media studies is the method 
of using the concept of normalization to manipulate certain targeted 
audiences in a certain desired direction, either by influecing their political 
decision or their buying choices towards one brand versus another.   
Limitations of the Study 
I will conclude this chapter by examining the limitations of the study and their 
impacts on the findings and the opportunities I presented for future studies.  
The first limitation of this study entails employing visuality to reveal the 
meanings of the symbols used to represent the leadership process. Focusing 
on symbols and visual images with their opaque nature will make it difficult 
and subjective to interpret them (Davison et al. 2012). 
The second limitation of this study comprised using the discourse analysis 
from a practical perspective. As explained earlier, the discourse analysis 
remains a vague methodology (Barrett 1991; Rose 2012). Theoretically, 
discourse analysis represents a valuable method to analyze language and 
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decipher its hidden meanings by analyzing language in its specific cultural, 
social, and historical settings and to understand the relations of power 
between subjects. In practical terms, using discourse analysis presents a 
challenge. In that sense, the practical consequence of using discourse 
analysis can be the applying of visual art in constructing a leadership image 
and to communicate it to the targeted audience. 
The third limitation falls in the sample size for the third phase of my empirical 
study, where I gain insights into the audience’s voice on the way it perceives 
the sent message. I conducted ten interviews with Dubai residents from 
different nationalities and cultural backgrounds that represented the mix of 
the Dubai population. Certainly, true representative samples do not exist; 
however, I minimized the risk of the sample size by conducting semi-
structured in-depth interviews and focusing on only three photos of the 
Bedouin leader, which I used from phase one of my empirical research.   
The fourth limitation represented in the paucity of academic studies that 
focus on Bedouins and their sociocultural, historical settings provided little 
theoretical basis for my research. Yet, this also represents future research 
opportunities for me or other researchers to focus on this area of research.  
The fifth limitation falls in the challenge involved in translating and using 
Western terms that do not possess an equivalent in Arabic, such as leader, 
leadership and discourse. A term’s translation entails misunderstanding the 
challenge in using the Arabic equivalent. I overcame this challenge by using 
these terms in English along with their Arabic translations as I interviewed 
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artists who had a Western higher education. Hence, all of my interviewed 
artists grasped the exact meaning of the used terms.  
Recommendations for Future Research 
As this research touched on the myth of political autocrats of the 
‘progressive’ regimes in the Middle East, this remains a potential area of 
study that opens opportunities in areas like the power of image, the 
panoptical effect of images, and the negative use of visuals in political 
propaganda.  
There is a great opportunity for academic research in the area of social 
media and its use in leadership communication in Arabia in particular, and in 
other regions of the Middle East in general.  
The feminist’s perspective of leadership proves another potential area of 
future focus, mainly in the patriarchal masculine-dominated societies, such 
as Arabia. A further area of study is how the feminist understanding of gaze 
is constructed in the distinguished social setting of Arabia, which is based on 
Mitchell’s argument that the person’s image can turn the subject into an 
object (Mitchell 1996). 
Another area of great interest is the panoptical effect and surveillance, the 
individual privacy in the digital age and the role of governments and 
corporations in practicing surveillance, and how these encroach on an 
individual’s privacy under different labels including national security, 
marketing data collection, etc. In particular, in the so-called third world 
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countries, including the Middle East (Hardt and Negri 2001; Weber 2010; 
Berry 2014). 
Finally, I would like to stress through this study that I sought to raise 
awareness about some important problematic concepts, such as language, 
culture, identity and meaning from different sociocultural, historical contexts, 
to familiarize my reader with the unique nature of Bedouin life. I wanted to re-
question the problematic nature of the region called the Middle East North 
Africa and its people from a leadership perspective. This study provided 
different benefits for academia and the business communities. 
Furthermore, this study poses different questions regarding the panopticon 
and the extreme society of surveillance in which we live, especially in the 
cities of Arabia, certainly, Dubai. The symbol of the smart panoptical city 
continues to be revealed through the unprecedented use of CCTV 
everywhere and the strong level of surveillance within the internet.  
Finally, we should consider that “there is no absolute, unconditioned, 
transcendental stance from which to grasp what is good, right or true… 
There is no objective grounds of knowledge” (Solomon and Sherman 2003: 
294).  
As this thesis has demonstrated, this perhaps presents the greater aesthetic 
and ethical challenge for leaders and leadership studies.   
In a nutshell, leadership proves to be a socially constructed phenomenon; it 
reflects managing different meanings and people’s experiences of these 
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Appendix A (Research Setting) 
The aim of this appendix is to describe my research settings mainly in terms 
of the geography, culture, and family relationships which represents extreme 
importance for any research project to situate any social phenomenon into its 
proper context; leadership proves a fluid phenomenon time, place and space 
influenced; thus, cultures, language, weather hold key effects in defining 
leadership as a social phenomenon.  
Therefore, the first part of this appendix will cover the geographical context 
along with its effects on social and cultural settings; the second part will 
cover family business and its unique nature as its distinguished relation to 
the Bedouin social relations that go beyond business.   
Geographical Context  
This region that does not possess well-defined borders: Arabia or the 
Arabian Peninsula (the two terms will be used interchangeably hereafter) and 
people fail to engender a single nationality: Arabs. 
The simplified definition of Arabs for a ‘Westerner’ serves as the people who 
speak Arabic or/and the people who live in the Arabic-speaking region of the 
Middle East North Africa (MENA). Moreover, ‘Western’ media represents 
Arabs as nomads who live with their camels in the vast desert of Arabia. 
Additionally, there exists a misrepresentation and a confusion between Arabs 
and Muslims (Said 2003). For instance, may Westerners assume any Arab, 
by default, reflects a Muslim and vice versa.  
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Furthermore, ‘Westerners’ look at Arabs and consequently Muslims as the 
‘Others’ who hold totally different values and they consider them as a real 
threat to the Western values of humanity and tolerance. According to this 
rationale, the only language Arabs understand conveys the power and 
violence disseminated through terrorism and instability wherever they go 
(Said 2003).  
Indeed, covering this problematic region and topic proves vital for the main 
following reasons: 
First, literature regarding the sociocultural life of Arabs, remains scant. 
Moreover, research on the specific aspects of the Bedouin, as a significant 
and particular ethnic group, proves even less studied (Al-Krenawi and 
Graham 1997). 
Second, importantly, intellectuals and scholars must fill the gap of 
misunderstanding between people and raze the walls racial stereotyping 
erects. Correcting this misinterpretation of the certain people will facilitate in 
building a more tolerant and cooperative world with less violence and wars. 
Third, tribalism, patriarchy, and family business hold interconnected subjects 
provide distinguishable phenomenon in leadership studies. Hence, my topic 
cannot receive thorough studied without critically comprehending the 
dominant character in the family firms identifying who portrays the Father 
(Patriarch) and how he stands represented in the family, the tribe, and the 
society as a whole (Sharabi 1992). 
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Who are the Arabs? 
We can simply define an Arab as the one who speaks Arabic as one’s 
mother tongue (Lewis 1993). Yet, this simple definition does not necessarily 
reveal the real notion of Arabs in the problematic region of the Middle East. 
Historically, Arabs reflect nomadic raiders who live and wander in the vast 
Syro-Arabian desert. According to Peter Mansfield (1992); Arabs depict the 
races that have inhabited the Arabian Peninsula for thousands of years; they 
are of the Semitic race and they can be divided into two main categories:  
First, the nomadic who wandered with their flocks searching for water and 
pasture in the vast desert of Arabia. Second, the inhabitants and settlers 
around the oases of Arabia, like, Yathrib (renamed as Medina after Prophet 
Mohammed settled in) in Western Arabia, Petra in Northern Arabia  (today’s 
Jordan), and Palmyra in central Syria (Mansfield 1992).  
According to few authors, the word ‘Arab’ was first mentioned in the Assyrian 
inscriptions announcing King Shalmansser III defending rebellious 
movements of few chieftains; one of them was called ‘Gindibu the Aribi’ 
(Mansfield 1992). Greeks used the term ‘Arabs’ for the people who live in the 
entire geographical region of the Arabian Peninsula, which they termed as 
‘Arabia’ (Mansfield 1992; Esenova 1998; Chatty 2010).  
Building on the above background, Arabs represent nomads; yet, and 
according to Mansfield (1992), part of the Arabs settled around oases of 
Arabia. Thus, some of the people abandoned the nomadic life. Given the fact 
that not all Arabs prove nomadic, the nomadic section represented the 
Bedouins while settling became known as Arabs. 
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Who are the Bedouin? 
To be more precise, I will use the term Bedouin, instead of Arabs, to describe 
the nomadic Arabs, who portray the main research topic for my thesis. Even 
though, the words Arab and Bedouin are used interchangeably, they carry 
varied meaning. As Lewis (1993) mentioned the local understanding of the 
term Arab or Arabs in the colloquial spoken Arabic illustrates the Bedouins 
(Lewis 1993). 
Therefore, Bedouin in the notion of Arab nomads is one of few communities 
living in the ‘Middle East’ and primarily in the Syro-Arabian desert, which 
encompasses a large part of the Arabian Peninsula. They herd camels, 
sheep, and goats which contributes to their mobile lifestyle. Moving from a 
place to place to gain access to water and pasture for their livestock’s; 
moreover, they are divided into different tribes. Genealogists claimed the 
majority of the Bedouin tribes descended from two main tribes: Adnani of 
northern Arabia and Qahtani of southern Arabia (Yemen) (Abu-Hakima 
1972).  
Ostensibly, the nomadic characteristic of the Arab Bedouins came from the 
geographical nature of the Arabian Peninsula; as it consists of arid desert 
land with a few remote small fertile areas called oases. Nomadic Bedouins 
continually move to search for breeding their livestock. 
Historically, the Bedouin clans in the Arabian Peninsula can be distinguished 
by different categories which are:  
The nomadic: represented by the shepherds who live in the desert and they 




The semi-nomadic: depicted by the clans who live on the edge of the arid 
steppe lands. This comprises the surroundings of the oases, the small towns 
in the depths of the Arabian Peninsula, and the areas close to the northern 
Syrian steppe land.  
The rural tribes: who lived in the rural areas which provided the commercial 
hubs around the desert. These towns existed to service the caravans while 
they crossed the arid areas.  
What is Arabia? 
Anthropologists identified distinctive intellectual, anthropological, and 
sociocultural traditions that form a unique culture for the people who live in 
the geographical region of the Arabian Peninsula. While the region does not 
possess a clear definable border from the northern side comprising the 
Syrian steppe (Badia), which overlaps the Arabian Desert. The northern 
border of the Arabian Peninsula; commonly called the Fertile Crescent, a 
crescent-shaped region containing the comparatively moist and fertile land of 
Western Asia. Archaeologist James Henry Breasted first used this term to 
define the region that includes Mesopotamia and the Levantine coast of the 
Mediterranean Sea along with part of the Nile Value. It depicts a mixed of 
tribal and non-tribal populations where the majority of them speak Arabic with 
different colloquialisms. Today ‘Middle East’ region contains a few 
communities that historically were settled and created cities. These are 
considered today as the oldest centers of civilizations such as Damascus, 





Figure A-1 The Arabian Peninsula  
 
 




Bedouin Arabs developed a sophisticated language which represents a mix 
between the northern Semitic languages of the Fertile Crescent including 
Akkadian, Aramaic, Syriac, and Hebrew and the southern older version of 
Arabic of Yemen and Amharic. Today’s literary Arabic reflects the old dialect 
of Mecca the Quraysh tribe dominated. The Holy Quran provided the 
legitimacy and dominance of Arabic dialect of Quraysh.  
Arabic linguistics researchers consider Qurayshi version of Arabic as the 
highest linguistic achievement of the Arabic language (Shouby 1951). In fact, 
the Quran is the main protector of the Qurayshi version of Arabic. The Holy 
Quran protected the Qurayshi version of Arabic from being divided into 
different local languages; a similar scenario of the European Latin languages 
that developed from the medieval written Latin language into different 
nowadays Romantic languages. 
Language exerts a strong influence on the psychology and culture of people 
that use it and vice versa, language stands influenced by the psychology and 
culture of the people (Shouby 1951). This holds why Western writers 
stereotype Arabs as anyone speaks Arabic and they categorize them as a 
group of people that have similar psychology and culture. This proves 
inaccurate as there are lots of anthropological differences between Arabic-
speaking people who live in different regions, such as the Fertile Crescent, 
North Africa, and the Bedouins of the Arabian Peninsula. Certainly, there 
exist similarities between the Bedouins of Arabia and the Bedouins in the 
Fertile Crescent due to their network of kinship.  
These differences in culture and psychology can be seen in the difference in 
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the spoken colloquial Arabic, which differs from area to area and from 
country to country. Literary Arabic holds the same for all Arabic speakers; 
yet, literary Arabic is not a spoken language, it remains the written language 
of highly educated people and the language of the sacred verses of Quran. 
Currently there exists a complete division between literary Arabic and the 
different colloquial Arabic ‘languages’.  
The Tribal Nature of Bedouin 
Bedouin reflects the name for the dwellers of the Syro-Arabian desert. 
Traditionally, Bedouins herd of sheep, camels, and goats; they live a mobile 
lifestyle. They move from a place to place to gain access to water and 
pasture for their livestock’s and they divide into different tribes. The Bedouin 
tradition holds based on three main characteristics: Tribal, Nomadic and 
Pastoral.  
Bedouin society traditional and patriarchal remains based on a tribal system. 
This conservative society forms a collective identity centered on the loyalty to 
the family and to the clan (Al-Krenawi and Slater 2007). 
The tribe depicts a collective social structure of relations between a group of 
people tied in a network of kinship (Chatty 2010). The tribal identity extends 
an individual identity as belonging to the one’s family. In fact, the tribe 
represents the larger family for the tribesmen. Tribal roots go back thousands 
of years (Yaphe 2007; Chatty 2010). 
Bedouin tribes are ruled by leaders called Sheikhs (singular Sheikh) and 
tribe members obey their leaders and respect them; loyalty illustrates the 
main fundamental value between tribe’s members who are bonded 
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genealogically  (Mizel 2009).  
Bedouin culture deeply rooted with hierarchy and social belonging than can 
be seen in different aspects: First, large tribes garner more power than small 
ones and that provides each tribe with a status hierarchy in respect to other 
Bedouin tribes (Al-Krenawi and Graham 1997); second, families are divided 
into three main social strata: (a) the original, that belongs to the nomadic 
Arab Bedouin families, which can be traced back for hundred years; (b) the 
non-nomadic Bedouin peasants who live in the nearby cultivated areas and 
work in the tribes’ lands, this category can be seen in different areas in 
today’s Syria and Iraq; (c) the salves that do not belongs to the nomadic 
Arab Bedouin families and mostly they possess black skin; they are the 
ancestors of the ensalved captives from different areas, especially Africa (Al-
Krenawi and Graham 1997). 
Today, Bedouin style of life proves rare; in fact, Bedouins remain in a full 
transitional phase that affects the cultural, social, political, and economic 
aspects of their life (Al-Krenawi and Graham 2005). This transitional change 
occurred for two main reasons:  
First- the Arabian Peninsula including the Syro-Arabian desert was divided 
into different states; hence, exerted a negative influence on the nomadic 
culture of Bedouin as each of these new states issued laws and regulations 
and restricted people’s movement. Moreover, each of these states issued 
laws and regulations that conflicted with the Bedouin unwritten customary 
laws. Specifically, they urbanized the Bedouin nomadic life mainly for 
security concerns (Thomas 2003).  
Second – discovering oil in different states of the Arabian Peninsula 
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influenced the lifestyle of Bedouin, for it triggered them to abandon the tough 
nomadic life and to adopt the easy modern life. Consequently, huge modern 
urban centers were built, and Bedouin became permanent dwellers of cities. 
Today, we can see that mix between Bedouin traditions and the modern 
lifestyles whenever we visit urban centers in the Arabian Peninsula, such as 
Dubai, Abu Dhabi or Riyadh.   
The Tribal Values 
According to Esenova; tribes possess four main characteristics:  
(a) there exists a solidarity between the tribe’s members. The Arabic adage 
best expresses the solidarity of the Bedouin tribal values: “I against my 
brother, my brother and I against my cousin; my brother, my cousin and I 
against the world”;  
(b) the kinship relation between the tribe’s members; as the Arabic traditions 
claimed each tribe goes back to one ancestor;  
(c) traditional leadership based on succession and hierarchical authority and 
remains controlled by one family, which is the closest to the founding 
ancestor.  
(d) Compact residence (Esenova 1998).  
In this respect, tribal values are based on honor, solidarity, pride, loyalty, 
independence, and defiance of hardship. A tribe’s chief stands not the only 
decision maker as forum of elder heads of families make major decisions (Al-
Krenawi and Lightman 2000). 
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Family Firms  
What is the family business? What holds the main characteristics of any 
certain family firm as the core relation system of the Bedouin society remains 
the family. Business and government are managed as family firms. Dubai, as 
a city-state, is managed as a family firm and the Bedouin leader represents 
its CEO. Leadership succeeds from one generation into the next. The royal 
family owns all major firms in Dubai. For instance, Dubai Holding, the global 
investment holding company that develops and manages a different portfolio 
of companies remains majority owned by Sheikh Mohammed bin Rashid and 
it stands part of Dubai, Inc. Incorporating this section about family firms will 
put my reader into the social context of the Bedouin Arabia.  
Family business represents 35 percent of the Standard and Poors’ 500 
Industries and account for 18 percent of outstanding equity (Anderson and 
Reeb 2003). Despite the high importance of family firms to the economies 
and national development; there exists still little amount of academic 
literature written about family business; thus, the academic research on 
family business remains in its infancy stage (Poutziouris et al. 2006). The 
lack of a cohesive structure and unified methodology in studying family firms 
contributes to the gap (Habbershon and Williams 1999). However, family 
business, as a field of study, continues to develop in the recent years due to 
the large contribution of family business practitioners whose efforts focused 
on practice-based research and case studies (Poutziouris et al. 2006). 
Different fields contribute to the family business as a field of study including 
entrepreneurship theory, agency theory and small business management.  
Family enterprise proves not a simple kind of enterprises. The complexity 
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comes from its dual nature between two separate but overlapping systems: 
the family and the business (Distelberg and Sorenson 2009). Taguiri and 
Davis (1982/1996) added further complexity to the discipline by adding a 
third system which holds the ownership (Distelberg and Sorenson 2009). 
Hence, one cannot understand the family enterprise without comprehending 
the interdependence; yet, the separate relationship between the three 
systems defines their subsystems and boundaries.  
As a family business has two different components: a) social which is 
represented by the family; and b) economical illustrated by the business, 
understanding the social component of the family business stands highly 
important due to the strong effects on the formation of family or nonfamily 
businesses. According to the theory of the family firm; four distinct systems 
remain interconnected, the family, organization, nation, and society 
(Alwuhaibi 2009). The sociocultural elements exert strong effects on the 
formation of family or nonfamily businesses. Traditional societies support 
noneconomic objectives; thus, family firms stand encouraged in such 
societies (Alwuhaibi 2009).  
Sharama (2004) argued that there should be classification systems to 
distinguish family from nonfamily firms and then to differentiate between the 
different types of family firms. Furthermore, the literature on family business 
holds organized on different four different levels of analysis: a) individual 
regarding founders, successors, nonfamily employees, and women; b) 
interpersonal relations in terms of the conflicts resolving; intergenerational 
transfers, c) organizational in terms of capital and strategy; and d) societal in 
terms of role of family firms in a particular society (Sharma 2004). 
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According to Litz (1995)  
“A firm may be defined as a family business to the extent that ownership and 
managerial control are concentrated within a family unit. This assertion is 
complemented by the second approach where a firm is defined as a family 
business to the extent that its members desire to increase intra-
organizational family-based ownership and/or managerial control. A logical 
extension of these two approaches is to explore their possible integration” 
(Litz 1995).  
Hence, two main approaches define a family firm where the ownership and 
the managerial controls are concentrated within the family.  
Tagiuri and Davis (1996) explained the overlapping systems and their 
different relationships in any family firm; a) family, through having more than 
one family member in the management of the firm; b) ownership, as one 
family owns the majority of the firm; and c) the business and the relationship 
with nonfamily managers and employees. The relationship between these 
three systems proves the defining factor of the success or failure of any 
family firm (Tagiuri and Davis 1996). Studies show that conflicts emerge in 
family firms, as the three systems of relations (family, ownership and the 
business) are overlapped. The main objective of these firms proves not 
merely economical, other objectives were identified including employee 
satisfaction, financial security, job security, personal advancement, corporate 
citizenship and products (Tagiuri and Davis 1992).  
Astrachan et al. (2002) developed the Family Power Experience Culture 
Scale (F-PEC) to measure family involvement; in this respect, F-PEC 
measures three elements: a) power through the family ownership, board 
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structure, corporate governance, and management; b) experience in relation 
to succession and family generations, the value of experience increases by 
the number of generational transfer that occurred, in addition to family 
members that involve and contribute to the business, who they are and how 
many of them; and c) culture in relation to extent to which family and 
business values overlap, in addition to the family commitment to the 
business (Astrachan et al. 2002). 
Jensen and Meckling (1976) argued there exists a direct effect for agency 
theory on family business when they commented on the importance of both 
economic and noneconomic goals in the success of any family versus 
nonfamily firm. They defined agency relationship as “a contract under which 
one or more persons (the principle) engage another person (the agent) to 
perform some service on their behalf which involves delegating some 
decision making authority to the agent” (Jensen and Meckling 1976). Jensen 
and Meckling (1976) outlined three main reasons why family firms that are 
privately held and family managed do not incur significant agency costs: a) 
the alignment of interest in terms of growth opportunities and reduce risks 
between owners and managers; b) owners’ personal involvement assure that 
professional managers do not misallocate resources in a way that affects the 
owners’ wealth; c) family management reduces further agency costs due to 
the control of any agency problems (Jensen and Meckling 1976; Schulze et 
al. 2001).  
The agency costs increase in a nonfamily business as an “agent” must to be 
hired to maximize the “principle” ‘s welfare; indeed, the agency conflict arises 
through the separation of ownership and management control (Jensen and 
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Meckling 1976; Fama and Jensen 1983). Consequently, the total operational 
costs arise due to the increase in agency costs for nonfamily organizations 
and due to the increased costs of monitoring and controlling since the 
decision maker managers are not the owners (residual claimants). Owners 
must establish an effective system of controlling the decision-making process 
as aligned with the owners’ real interest. This system of control gains 
complexity and costly in large organizations, yet the decision-making process 
garners more efficient due to the specialization (Fama and Jensen 1983). 
La Porta et al. (1999) added to the above the owner-owner agency problems, 
where the majority owning parties, more often the founder of the firm or his 
dependents control the decision-making process and that drive for a poor 
protection for minority shareholders, especially in countries with poor 
shareholder protection (La Porta et al. 1999).  
Schulze (2001) contended family ownership and management exposes 
family firms to a different agency problems, albeit, the above-mentioned 
three reasons that reduce agency costs through introducing the concept of 
altruism by which it threatens the performance of family owned and managed 
firms (Schulze et al. 2001).  
Consequently, different sorts of agency problems can be found in family 
firms. Managers from the controlling leading families act solely for the favor 
of one shareholder, which represents the controlling families’ but not for the 
favor of other shareholders in general. This is the case in large family firms 
whenever the ownership of these firms holds not 100 percent for one family 
where there exist different other shareholders and the controlling family owns 
at least 51 percent of the votes (Morck and Yeung 2003). Chrisman, Chua 
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and Litz (2004) compared the agency costs of family and nonfamily firms and 
they found that family firms  (Chrisman et al. 2004). In summary, family firms 
possess a have lower owner-manager agency costs than nonfamily firms; yet 
experience higher owners-owners agency costs that mainly lead to risk 
aversion. Furthermore, owner-owner agency issues affect the weak legal 
protections for minority shareholders (Chrisman et al. 2010).  
This appendix has traced the literature around the geographical context of 
my research, which holds Arabia and its distinguished sociocultural 
community of Bedouin Arabs along with their distinguished language that 
was protected by the verses of Quran. The second section of this appendix 
focused on family firms of which I traced some of the prominent literature 
around family firms showing the importance of family business relations to 
the traditional society of Bedouins as the tribe’s leadership model holds 










Appendix B (Paintings - Artists) 
Image 1 – Ismail Rifai – Grey Period – painting one 
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Image 3 – Ismail Rifai – Grey Period – painting three (180 x 180 cm) – 




Image 4 – Ismail Rifai – Grey Period – painting four 
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Image 9 – Ismail Rifai – Savior Period – painting five – The Last Supper (300 x 150 cm) 
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 tuanrA zawaF tsitrA htiw weivretni eht fo tpircsnart cibarA ehT
 
  ؟ﺔﯾﻧﻔﻟا كﻟﺎﻣﻋأ ﻲﻓ ﮫﯾرﺗروﺑﻟا مﺳر ﺔﻌﯾﺑط ﺎﻧﻟ فرﻌﺗ نأ دوأ ًﺔﯾادﺑ :رﻣﺎﻋ
 نﺎﻧﻔﻟﺎﻛ نﯾﯾروﺳﻟا نﯾﻧﺎﻧﻔﻟا نﻣ ﺔﯾﻧﻏ ﺔﻋوﻣﺟﻣ فارﺷإ تﺣﺗ تﻧﻛ ،بﻠﺣ ﺔﻧﯾدﻣ ﻲﻓ دﻣﺣﻣ ﻲﺣﺗﻓ دﮭﻌﻣ ﻲﻓ ﻲﺗﺎﯾادﺑ ذﻧﻣ :نﺎﻧﻔﻟا
 ﻰﻟإ تارﺎﮭﻣﻟا كﻠﺗ رﯾوطﺗﺑ ﻲﻣﺎﻣﺗھا نﻣ داز و ﺔﯾﻧﻔﻟا ﻲﺗارﺎﮭﻣ ﻰﻧﻏا ﺎﻣﻣ ﻲﻧﺳﺣ لﯾﻋﺎﻣﺳا ذﺎﺗﺳﻻا و ﻲﻟﺎﯾﻛ يؤﻟ ذﺎﺗﺳﻻا
  .دﮭﻌﻣﻟا ﻲﻓ بﻟﺎطﻛ يدﺟاوﺗ لﻼﺧ ﺎﺑﯾرﻘﺗ دﺣاوﻟا موﯾﻟا ﻲﻓ تﺎﮭﯾرﺗروﺑ ﺔﺳﻣﺧ برﺎﻘﯾ ﺎﻣ مﺳر  نﻣ تﻧﻛﻣﺗ
 تﯾﻘﻠﺗﻓ نﯾﻧﺎﻧﻔﻟا ةذﺗﺎﺳﻻا مﺎﻣﺗھا رﺎﺛآ ﺎﻣﻣ،يرﻣﻋ نﻣ رﺷﻋ ﺔﺳدﺎﺳﻟا زوﺎﺟﺗا نﻛآ مﻟ تﻗوﻟا كﻟذ ﻲﻓ ﮫﻧآ،رﻛذﻟﺎﺑ رﯾدﺟﻟا و
  .ﮫﯾرﺗروﺑﻟا مﺳر نﻔﻟ ﻲﺑﺣ و ﻲﻔﻐﺷ دادزا ثﯾﺣ ﻊﯾﺟﺷﺗﻟا و مﻋدﻟا نﻣ رﯾﺛﻛﻟا
 مﺳرﻟ .نﻔﻟا اذھ نﺎﻘﺗا ﻰﻠﻋ ردﺎﻗ ﻲﻠﯾﻛﺷﺗ نﺎﻧﻓ لﻛ سﯾﻟ ﮫﻧا دﻛؤأ نأ ﻊﯾطﺗﺳآ ،ﮫﯾرﺗروﺑﻟا مﺳر لﺎﺟﻣ ﻲﻓ ﺔﻠﯾوطﻟا ةرﺑﺧﻟا دﻌﺑ
 ﺔﻗادﺻﻟا نﻣ عوﻧ ﺄﺷﻧﺗ نا بﺟﯾ ﮫﻧا ﻰﻧﻌﻣﺑ .ﮫﻟ ﮫﯾرﺗروﺑﻟا مﺳر دارﻣﻟا صﺧﺷﻟا ﺔﻓرﻌﻣﺑ أدﺑﺗ ﺔﻧﯾﻌﻣ طورﺷ ﮫﯾرﺗروﺑﻟا
 ﺔﺣوﻠﻟ سﺎﺳﺣا و لﺎﻣﺟ فﯾﺿﺗ ﻲﺗﻟا ﺔﯾﺻﺧﺷﻟا تﺎﻧوﻧﻛﻣ جارﺧا فدﮭﺑ ﮫﻣﺳر دارﻣﻟا صﺧﺷﻟا و نﺎﻧﻔﻟا نﯾﺑ ﺎﻣ ﺔﯾﺻﺧﺷﻟا
 سﯾﻟ و صﺧﺷﻟا مﺳر فدﮭﺑ نﺎﺳﻧﻺﻟ ﺔﯾﻠﺧادﻟا ﺔﯾﺻﺧﺷﻟا مﮭﻓ وھ ﺔﻗﻼﻌﻟا هذھ نﻣ فدﮭﻟا نأ رﻛذﻟﺎﺑ رﯾدﺟﻟا و .ﮫﯾرﺗروﺑﻟا
  .ﺔﯾﻠﯾﻛﺷﺗﻟا و ﺔﯾرﯾوﺻﺗﻟا نوﻧﻔﻟا عاوﻧأ ﻲﻗﺎﺑ نﻋ ﮫﯾرﺗروﺑﻟا نﻓ زﯾﻣﯾ ﺎﻣ اذھ و بﺳﺣﻓ لﻛﺷﻟا
 
  ؟لﻛﺷﻟا مﺳر لﺑﻗ ﮫﻣﺳر دارﻣﻟا صﺧﺷﻟا ﺔﯾﺳﻔﻧ ﺔﺳارد بﺟﯾ ﮫﻧﺄﺑ دﺻﻘﺗ ..… ذﺎﺗﺳأ :رﻣﺎﻋ
 




 لﻘﻧ وھ لﺑ ،ﺔﯾرﯾوﺻﺗ ارﯾﻣﺎﻛ نﻋ ةرﺎﺑﻋ طﻘﻓ سﯾﻟ وھ ﻲﻠﯾﻛﺷﺗﻟا نﺎﻧﻔﻟا نأ ثﯾﺣ ،ﮫﯾﻠﻋ زﯾﻛرﺗﻠﻟ ﻊﻠطﺗأ ﺎﻣ ًادﯾدﺣﺗ اذھ :رﻣﺎﻋ
  .نوﻣﺿﻣ و لﻛﺷ نﻣ ﮫﻧﻣﺿﺗﯾ ﺎﻣ لﻛﺑ نﺎﺳﻧﻻا ﺔﯾﺻﺧﺷ نﻋ ةروﺻ
 
 لﻛﺑ صﺧﺷﻟا مﺳر ﻰﻧﻌﻣﺑ .طﻘﻓ لﻛﺷﻟا سﯾﻟ و صﺧﺷﻟا نوﻣﺳرﯾ نﻣ مھ نﯾﻓرﺗﺣﻣﻟا ﮫﯾرﺗروﺑﻟا نﯾﻧﺎﻧﻓ نإ ،ﺢﯾﺣﺻ :نﺎﻧﻔﻟا
 ﺔﺳﻣﻠﻟ ﺔﻓﺎﺿإ ىرﺧا ﺔﯾﺳﻔﻧ بﻧاوﺟ ﻰﺗﺣ و ﺎﻧﺎﯾﺣا بﺿﻏ رﻋﺎﺷﻣ ﺎﻣﻛ،دو و بﺣ و نزﺣ و حرﻓ رﻋﺎﺷﻣ نﻣ ﮫﻧﻣﺿﺗﯾ ﺎﻣ
  .ﺔﯾﻧﻔﻟا نﺎﻧﻔﻟا
 
  .ﺎﺿﯾأ ﮫﻣﺳر دارﻣﻟا صﺧﺷﻟا تاذ ﻲﻓ ثﺣﺑ وھ ﮫﯾرﺗروﺑﻟا نﻓ نﺄﺑ لوﻘﻟا ﺎﻧﻧﻛﻣﯾ ﺎﻧھ :رﻣﺎﻋ
 
 مﺳرﻟا تﺎﺷرو لﺎﺛﻣ .ﻲظﺣﻟ و ﻊﯾرﺳ لﻛﺷﺑ صﺧﺷﻟا مﺳر وھ ﮫﯾرﺗروﺑﻟا نﻓ عاوﻧا ءوﺳا ﮫﻧا ﻊﻗاوﻟا ﻲﻓ .ﺢﯾﺣﺻ :نﺎﻧﻔﻟا
 ﻻ مﺳرﻟا نﻣ عوﻧﻟا اذھ لﺎﺣﻟا ﺔﻌﯾﺑطﺑ نﻛﻟ و ،ﺊﯾﺳ وھ ﺎﻣ ﺎﮭﻧﻣ و ادﺟ دﯾﺟ وھ ﺎﻣﻣ ﺎﮭﺿﻌﺑ دﺟوﯾ ﻲﺗﻟا و تﺎﻗرطﻟا ﻲﻓ
 ﺔﻓﺎﺿإ ،صﺧﺷﻠﻟ ﺔﯾﻠﺧادﻟا ﺔﻓرﻌﻣﻟا ﺔﯾھ ﮫﯾرﺗروﺑﻟا نﻓ لوﺻأ ﻰﻟوا ﺎﻣﻧﯾﺑ .رﯾﻏ ﻻ طﻘﻓ ﻲظﺣﻟ مﺳر ﺎﻣﻧإ و ﮫﯾرﺗروﺑ ﻰﻣﺳﯾ
  .سﺑﻼﻣﻟا و ﺔﯾوازﻟا و ةءﺎﺿﻹا ثﯾﺣ نﻣ ﮫﯾرﺗروﺑﻟا ﺔﺣوﻠﻟ نﺎﻧﻔﻟا ﺔﺳاردﻟ
 
 اذھ دﺟاوﺗ مدﻋ لﺎﺣ ﻲﻓ ؟ﺎﻣ ةروﺻ ﻰﻠﻋ نﻣ صﺧﺷ مﺳر نﻛﻣﻣﻟا نﻣ لھ ،طورﺷﻟا هذھ نﻣﺿ .… ذﺎﺗﺳﻻا :رﻣﺎﻋ




  .ﮫﯾرﺗروﺑﻟا نﻓ تﺣﺗ جردﻧﺗ ﻻ ﺎﮭﻧﻷ ،روﺻﻟا نﻣ عاوﻧﻻا هذھ مﺳر ﻲﻧﻧﻛﻣﯾ ﻻ ..ﻻ :نﺎﻧﻔﻟا
 
  ؟نﯾﯾﻣﻟﺎﻋ لﺎﻣﻋأ لﺎﺟر وأ ،نﯾﯾﻣﻟﺎﻌﻟا ةدﺎﻘﻟﺎﻛ ؟ﺔﻣﺎﻌﻟا تﺎﯾﺻﺧﺷﻟا ضﻌﺑ مﺳرﺗ لھ …ذﺎﺗﺳﻻا :رﻣﺎﻋ
 
 ﺎﻣﻛ ،موﺗﻛﻣ لآ دﺷار نﺑ دﻣﺣﻣ ﺦﯾﺷﻟا لﺎﺛﻣ .ةدﺣﺗﻣﻟا ﺔﯾﺑرﻌﻟا تارﺎﻣﻹا ﺔﻟود ﻲﻓ ﺔﻣﺎﻋ تﺎﯾﺻﺧﺷ مﺳرﺑ تﻣﻗ ،مﻌﻧ :نﺎﻧﻔﻟا
  .ىرﺧآ ﺔﻣﺎھ تﺎﯾﺻﺧﺷﻟ ﺔﻓﺎﺿإ .ﮫﺗرﺳا دارﻓأ نﻣ ضﻌﺑ تﻣﺳر
 
  ؟صﺎﺧﻟا كﻔﯾﺷرأ ﻲﻓ ﺎﮭﺑ ظﻔﺗﺣﺗ و ﺎﮭﻣﺳرﺗ كﻧا وا ؟ﺎﮭﺑﺎﺣﺻﻷ تﺎﺣوﻠﻟا هذھ لﺳرﺗ لھ :رﻣﺎﻋ
 
 رﯾﻏ نﻣ نﻛﻟ و صﺎﺧﻟا ﻲﻔﯾﺷرا ﻲﻓ ﮫﺑ ظﻔﺗﺣا رﺧﻵا ضﻌﺑﻟا و ،ﺎﮭﺑﺎﺣﺻﻷ ﺎﮭﻠﺳرأ ﻲﺗﻟا تﺎﺣوﻠﻟا ضﻌﺑ كﺎﻧھ دﺟوﯾ :نﺎﻧﻔﻟا
 نأ ،رﻛذﻟﺎﺑ رﯾدﺟﻟا و .ﺔﯾﺻوﺻﺧﻟا و ﺔﯾﻣھﻻا نﻣ لﺎﻋ ىوﺗﺳﻣ ﻰﻠﻋ و ﺔﻣﺎﻋ تﺎﯾﺻﺧﺷﻟ ﺎﮭﻧﻷ ﺎﮭﻌﯾﺑ وا ﺎﮭﺿرﻋ نﻛﻣﻣﻟا
 ثﯾﺣ ﺎﻣ يدﺎﯾﻗ مﺳر نﺎﻧﻔﻟا دﯾرﯾ ﺎﻣدﻧﻋ ﮫﻧا ﻰﻧﻌﻣﺑ .يدﺎﻘﺗﻋﺎﺑ نﺎﻧﻔﻟا ﺔﯾﺻﺧﺷﻟ ﻊﺿﺧﺗ ،ﺔﻧﯾﻌﻣ ﺔﯾدﺎﯾﻗ وا ﺔﻣﺎﻋ ﺔﯾﺻﺧﺷ مﺳر
 وأ فوﺧ رﻋﺎﺷﻣ و رﺧآ يدﺎﯾﻗ مﺳر نﻋ ﺎﯾﻠﻛ فﻠﺗﺧﺗ ﺎﮭﻧﺈﻓ يدﺎﯾﻘﻟا و نﺎﻧﻔﻟا نﯾﺑ ﺎﻣ ﺔﺑﯾطﻟا ﺔﻗﻼﻌﻟا نﻣ عوﻧ لﺻﻻﺎﺑ كﻟﺎﻧھ
 نﻣ ثﯾﺣ ،تﻧﺎﻛ ﺔﯾﺻﺧﺷ يأ ءﺎﻘﻟ ىدﻟ ﻲﻠﺧادﻟا ﻲﺳﺎﺳﺣإ ﻰﻠﻋ ٌﺎﯾﻠﻛ دﻣﺗﻋا ٌﺎﯾﺻﺧﺷ ﺎﻧأ .نﺎﻧﻔﻟا ﺔﺷﯾر ﻰﻠﻋ رطﯾﺳﺗ ﺔﺑﯾر
  .ﮫﯾرﺗروﺑﻟا جارﺧا ﻰﻠﻋ رﺛؤﯾ ةرورﺿﻟﺎﺑ يذﻟا و سﻛﻌﻟا وا حﺎﯾﺗرﺎﺑ رﻌﺷا نأ نﻛﻣﻣﻟا
 
 و ةوﻘﻟا أدﺑﻣ ﻰﻠﻋ موﻘﺗ ﺎﯾﻟﺎﺣ ﮫﺑ موﻗأ يذﻟا ثﺣﺑﻟا ةرﻛﻓ نﻷ ،ﻲﻟ ﺔﺑﺳﻧﻟﺎﺑ ادﺟ ﺔﻣﮭﻣ ﺔطﻘﻧﻟا هذھ ،رﻣﻷا ﻊﻗاو ﻲﻓ :رﻣﺎﻋ




 ﻰﻧﻌﻣﺑ .ﮫﺳﻔﻧ نﺎﻧﻔﻟا ﻰﻠﻋ رﯾﺑﻛﻟا رﯾﺛﺄﺗﻟا ﺎﺿﯾأ و .ﻲﻘﻠﺗﻣﻟا ﻰﻠﻋ رﯾﺑﻛﻟا ﺎھرﺛأ ﺎﮭﻟ ﺔﯾﻧﻔﻟا ضرﺎﻌﻣﻟا و تﺎﺣوﻠﻟا .ﺢﯾﺣﺻ :نﺎﻧﻔﻟا
  .ءﺎﻛﺑﻟا دﺣ ﮫﺑ رﺛﺄﺗا و ﺎﻣ ﻲﺋﺎﻣﻧﯾﺳ مﻠﯾﻓ دھﺎﺷا نا نﻛﻣﻣﻟا نﻣ ﮫﻧا
 
  .ادﺟ ﻲﻔطﺎﻋ و سﺎﺳﺣﻻا فھرﻣ ﮫﻧا ثﯾﺣ نﺎﻧﻔﻟا تازﯾﻣﻣ نﻣ هذھ ،مﻌﻧ :رﻣﺎﻋ
 
 نﻣ و دﺿ فوﺧﻟا و بﺿﻐﻟا رﻋﺎﺷﻣ نﻣ ضﯾﻔﺑ رﻌﺷأ ،ﺔﯾﺑرﺣﻟا تارﺋﺎطﻟا ىرا تﻧﻛ ﺎﻣدﻧﻋ ﻲﺗﻟوﻔط ﻲﻓ رﻛذأ ،مﻌﻧ :نﺎﻧﻔﻟا
 نﻛﻟ و ﻲﺗﻠﺋﺎﻋ دارﻓا نﻣ درﻓ لﻛﻟ ﺔﯾﻣوﯾﻟا ةﺎﯾﺣﻟا تﺎﯾﺳﺎﺳا نﻣ ةءارﻘﻟا تﻧﺎﻛ ثﯾﺣ ،ادﺟ ﻲﻧﻏ ﻲﻓﺎﻘﺛ تﯾﺑ ﻲﻓ تدﻟو ﺎﻧأ .ودﻌﻟا
  .زﺎﯾﺗﻣﺎﺑ ﻲﻔطﺎﻋ ﺎﺳﺎﺳا ﻲﻌﺑط و ﻲﺗﯾﺻﺧﺷ نوﻛ نﻣ ﻊﻧﻣﯾ مﻟ اذھ
 
  .رﺻﻌﻟا اذھ ﻲﻓ ﺎﻧﮭﺟاوﺗ ةرﯾﺑﻛ ﺔﻠﻛﺷﻣ هذھ و لﺎﺣﻟا ﺔﻌﯾﺑطﺑ ﺔﯾﻔطﺎﻋ بوﻌﺷ نﺣﻧ رﻣﻷا ﺔﻘﯾﻘﺣ ﻲﻓ :رﻣﺎﻋ
 
 نﻣ زﯾﺣ لﻛﺷﺗ ﻻ ﺔﻔطﺎﻌﻟا ثﯾﺣ ﺔﯾﺑﻧﺟﻻا بوﻌﺷﻟا سﻛﻋ ﻰﻠﻋ ،مﺎﻋ لﻛﺷﺑ ﺔﻔطﺎﻌﻟﺎﺑ ﺔﯾﺑرﻌﻟا بوﻌﺷﻟا زﺎﺗﻣﺗ ،مﻌﻧ :نﺎﻧﻔﻟا
  .ﺔﯾﻣوﯾﻟا مﮭﺗﺎﯾﺣ لﻣﺟﻣ
 




  .ﺔﺑﻏرﻟا بﺳﺣ ﻰﻠﻋ طﻘﻓ ﮫﺟوﻟا وا ،لﻣﺎﻛ دﺳﺟﻟا مﺳرا نا ﻊﯾطﺗﺳا ،مﻌﻧ :نﺎﻧﻔﻟا
 
 نﻣﺿ دﯾﺟ بﯾﺻﻧ لﻣﺎﻛﻟا دﺳﺟﻠﻟ وا طﻘﻓ ﮫﯾرﺗروﺑﻟا ﺎﮭﯾﻠﻋ بﻠﻐﯾ لھ ؟ﺔﯾﻧﻔﻟا كﺗﺎﺣوﻟ ﻲﻓ ﺔﻠﻣﺎﻛﻟا مﺎﺳﺟﻻا ﺔﺑﺳﻧ ﻲھ ﺎﻣ :رﻣﺎﻋ
  ؟ﺔﯾﻧﻔﻟا كﻟﺎﻣﻋأ
 
 ﻰﻟوﻻا ﺔﺟردﻟﺎﺑ ﮫﯾرﺗروﺑﻟا و تﺎﻣﺳﺟﻣﻟا مﺳر ،يروﺗﯾرﺎﻛﻟا مﺳرﻟا .نوﻧﻔﻟا نﻣ عاوﻧا ةدﻋ نﻣ نﻛﻣﺗﻣ ﺎﻧا مﺎﻋ لﻛﺷﺑ :نﺎﻧﻔﻟا
  .ادﯾدﺣﺗ نﺎﺳﻧﻻا مﺳﺟ مﺳرﻟ رﯾﺑﻛ لﻛﺷﺑ لﯾﻣأ ﺎﻧأ ،ﺎﯾﺻﺧﺷ نﻛﻟ و .ﺎﻌﺑط
 ثﯾﺣ نﻣ ،ةأرﻣﻟا دﺳﺟ ﺎﺻوﺻﺧ و رﺑﻛا لﻛﺷﺑ نﺎﺳﻧﻻا مﺳﺟ مﺳرا نﻛﻟ و ،طﻘﻓ بﻠطﻟا لﺎﺣ ﻲﻓ ﮫﯾرﺗروﺑﻟا مﺳرا ﺎﯾﻟﺎﺣ
 سﯾﺳﺎﺣﻻا و رﻋﺎﺷﻣﻟا لﻘﻧﺗﻟ ﺔﺣوﻠﻟا ﻲﻓ ﺎھدﺳﺟأ و ﺔﺑﻌﺻﻟا ﺔظﺣﻠﻟا نﻋ ثﺣﺑﻟا وھ لﻣﺎﻋ مھأ نﻛﻟ و ﮫﺟوﻟا و لﯾﺻﺎﻔﺗﻟا
   .ﻲﻘﻠﺗﻣﻠﻟ
 
 ﻊﻗاو ﻲﻓ ﻲھ ﮫﺗﺎﺣوﻟ ﻲﻓ ﺎﮭﻧﯾﻣﺿﺗ نﺎﻧﻔﻟا لوﺎﺣﯾ ﻲﺗﻟا رﻋﺎﺷﻣﻟا هذھ نا ، …… ذﺎﺗﺳا ﻲﺻﺧﺷﻟا كدﺎﻘﺗﻋا ﻲﻓ اذإ :رﻣﺎﻋ
  .ﻲﻘﻠﺗﻣﻟا ﺔﻟﺎﺣ ﻰﻠﻋ رﯾﺑﻛ لﻛﺷﺑ رﺛؤﺗ رﻣﻷا
 
 نﻣ نﺎﻧﻔﻟا ﺎﯾﺎﺑﺧ فﺷﺗﻛﯾ نا ﻲﻘﻠﺗﻣﻟا نﺎﻛﻣﺎﺑ ﮫﻧﻻ ﺔﻓﺎﺿا ﺔﺣوﻠﻟا هذھ ﺎﯾﺎﺑﺧ فﺷﺗﻛا لوﺎﺣﯾ ﻲﻘﻠﺗﻣﻟا نا ثﯾﺣ ،ﺎﻌﺑط :نﺎﻧﻔﻟا




  .ﻲﻧﻔﻟا لﻣﻌﻠﻟ ﺔﯾﺻﺧﺷﻟا ﮫﺗﺋارﻗ و نﺎﻧﻔﻟا ﺔﯾﺻﺧﺷ سﻛﻌﺗ ﺔﯾﻧﻔﻟا ﺔﺣوﻠﻟا ،اذا :رﻣﺎﻋ
 
 ،نﺎﻣرﺣ وا ،نزﺣ نﻣ هرﻋﺎﺷﻣ مﺟرﺗﺗ ﺎﻣﻛ .ﻲﻧﻔﻟا لﻣﻌﻟا مﺳر ءﺎﻧﺛا نﺎﻧﻔﻠﻟ ﺔﯾﺳﻔﻧﻟا ﺔﻟﺎﺣﻟا سﻛﻌﺗ ﺎﺿﯾا ﻲھ ،مﻌﻧ :نﺎﻧﻔﻟا
  .ﺦﻟا
  .نﺎﺳﻧﻻا ةﺎﯾﺣ ﻲﻓ ﺔﺑﺋﯾﻛﻟا و ﺔﻧﯾزﺣﻟا تﺎظﺣﻠﻟا ﻰﻠﻋ زﯾﻛرﺗﻠﻟ ﺎﻣﺋاد ﻰﻌﺳا ،ﺎﯾﺻﺧﺷ ﺎﻧا
 
 وھ ﮫﺑ موﻗا يذﻟا ثﺣﺑﻟا نﺎﺑ ﺢﺿوا نا دوا ،ﺔﯾﻣھﻻا نﻣ لﺎﻋ ىوﺗﺳﻣ ﻰﻠﻋ ﻲﺗﻟا و ﺔﻣﺎﻌﻟا تﺎﯾﺻﺧﺷﻟا مﺳرﻟ ةدوﻌﻟﺎﺑ :رﻣﺎﻋ
 ﺦﯾﺷﻟا تﺎﺣوﻟ رﯾﺛﺄﺗ ) لﺎﺛﻣ .تﺎﯾﺻﺧﺷﻟا ةذﮭﻟ نﯾﻌﺑﺎﺗﻟا صﺎﺧﺷﻻا ﻰﻠﻋ ﺔﻣﺎھ تﺎﯾﺻﺧﺷﻟ تﺎﺣوﻠﻟا ةوﻗ ﺔﺳارد نﻋ ةرﺎﺑﻋ
  (ﮫﺗﺎﻛرﺷ نﯾﻔظوﻣ ﻰﻠﻋ روﺗﺑﺣﻟا فﻠﺧ
 طورﺷ نوﻛﺗ نا نﻛﻣﻣﻟا نﻣ .رﺎﺑﺗﻋﻻا نﯾﻌﺑ طورﺷﻟا ضﻌﺑ ذﺧأ بﺟﯾ ،ﺎﻣ ﺔﻣﺎھ ﺔﯾﺻﺧﺷ مﺳر دﯾرﻧ ﺎﻣدﻧﻋ ﺎﻌﺑط :نﺎﻧﻔﻟا
 ﻲﻓ ﺔطﺎﺳﺑ و ﺔﻣﺳﺑﻟ ﺔﻓﺎﺿا ةوﻘﻟا و ﺔطﻠﺳﻟا بﺣﺑ ﺔﻧﯾﻌﻣ رﯾﻛﻔﺗ ﺔﻘﯾرط ﺔﺟﯾﺗﻧ ﺎﻧﺎﯾﺣا ﻲﺗﺄﺗ ﻲﺗﻟا و نﺎﯾﺣﻷا ضﻌﺑ ﻲﻓ ﺔﺑﯾرﻏ
  .ﺎﻌﻣ نﺂﺑ لﻛﺷﻟا
 
 ،ﮫﯾرﺗروﺑ نﺎﻧﻔﻛ تﻧا .ﮫﺗطﻠﺳ و ﮫﺗوﻗ ﻰﻠﻋ رﯾﺑﻛ لﻛﺷﺑ رﺛؤﯾ دﺋﺎﻘﻠﻟ ﻲﺟرﺎﺧﻟا لﻛﺷﻟا نا ﻰﻟا رﯾﺷﺗ تﺎﺳاردﻟا ضﻌﺑ :رﻣﺎﻋ





 دﻋﺎﺳﺗ ﻲﺗﻟا ﺔﺑﺳﺎﻧﻣﻟا ﺔﯾوازﻟا و ةءﺎﺿﻹا رﺎﯾﺗﺧا قﯾرط نﻋ ﺎﮭﺟﻟﺎﻌﻧ و نﺎﯾﺣﻷا مظﻌﻣ ﻲﻓ تﻻﺎﺣﻟا هذھ ﮫﺟاوﻧ ،مﻌﻧ :نﺎﻧﻔﻟا
 نﻣ ﻲﻟﺎﻋ ىوﺗﺳﻣ ﻰﻠﻋ نوﻛﺗ ﻲﺗﻟا و ﺔﯾدﺎﯾﻘﻟا تﺎﯾﺻﺧﺷﻟا مﺳر دﻧﻋ ﺎﺻوﺻﺧ و ةوﻘﻟا ﻊﺿاوﻣ رﺎﮭظا و بوﯾﻌﻟا ءﺎﻔﺧا ﻲﻓ
  .ﺔﯾﻣھﻷا
 
 رﺑﻌﺗ ﻲھ تﺎﻛرﺷﻠﻟ ﺔﯾرﺎﺟﺗﻟا بﺗﺎﻛﻣﻟا تﺎﯾوﺗﺣﻣ و مﯾﻣﺎﺻﺗ نﺄﺑ دﯾﻔﺗ ﻲﺗﻟا ﺔﯾﺑرﻐﻟا تﺎﺳاردﻟا ضﻌﺑ دﺟوﺗ ،ﺔﻘﯾﻘﺣﻟا ﻲﻓ :رﻣﺎﻋ
 كﺗرﺑﺧﻟ ﺔﺑﺳﻧ ﺔﻧﯾﻌﻣ ﺔطﻘﻧ ﻲﻟ ﺢﺿوﺗ نا كﺗرﺿﺣ نﻣ دﯾرا نﻛﻟ و .تﺎﻛرﺷﻟا هذھ ﻲﻓ ةرادﻹا ﺔﻌﯾﺑط نﻋ ﺔﻘﯾﻘﺣﻟا ﻲﻓ
 دﺋﺎﻘﻟا ةروﺻ لﻘﻧﺗ نﺄﺑ ةددﺣﻣ طورﺷﺑ ﮫﯾرﺗروﺑ ﮫﻟ مﺳرﺗ نا بﻠط ﺎﻣ دﺋﺎﻗ نأ ﺎﻧﺿرﻓ اذا .ﮫﯾرﺗروﺑﻟا نﻓ لﺎﺟﻣ ﻲﻓ ةرﯾﺑﻛﻟا
  ؟ةروﺻﻟا هذھ لﻘﻧﺗ نا نﻛﻣﯾ فﯾﻛ .فﻘﺛﻣﻟا و مﯾرﻛﻟا رﯾﺧﻟا لﺟرﻟا ةروﺻ لﻘﻧﺗ نا تﻗوﻟا سﻔﻧ ﻲﻓ و ،مزﺎﺣﻟا و يوﻘﻟا
 
 ﮫﯾرﺗروﺑﻟا تﺎﺣوﻠﻟ ﺔﻓﺎﺿا نﺎﻛﻣﻠﻟ ﻲﻠﺧادﻟا مﯾﻣﺻﺗﻟﺎﻛ ﺔﻣﮭﻣ لﻣاوﻋ ﺔﻋوﻣﺟﻣ نﻣ ﺔﻘﯾﻘﺣ ةروﺻﻟا هذھ لﻘﻧﻧ ،مﻌﻧ :نﺎﻧﻔﻟا
  .ﺎﮭﻟﺎﺻﯾإ دارﻣﻟا ةروﺻﻟا نﻋ ﻼﻣﺎﻛﺗﻣ ﻼﻛﺷ ﻲطﻌﺗﻟ
 
  ؟ﺔﻧﯾﻌﻣ نﻛﺎﻣﻷ ﻲﻠﺧاد مﯾﻣﺻﺗ لﺎﻣﻋا ﻲﻓ تﻛرﺎﺷ و قﺑﺳ لھ :رﻣﺎﻋ
 
  .ﻲﻠﺧادﻟا مﯾﻣﺻﺗﻟا ﺔﺳدﻧھ وھ ﻲﻣﯾدﺎﻛﻻا ﻲﺻﺎﺻﺗﺧا نإ ،ﺔﻘﯾﻘﺣﻟا ﻲﻓ :نﺎﻧﻔﻟا
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  ﻲﻋﺎﻓرﻟا لﯾﻋﺎﻣﺳا نﺎﻧﻔﻟا ﻊﻣ ﺔﻠﺑﺎﻘﻣ ﻎﯾرﻔﺗ
 ﺎﮭﻧﺄﺑ ﺎﯾﺧﯾرﺎﺗ ﺎﮭﺑ فرﺗﻌﻣ رﺋﺎﺷﻋ و رﺳﻷ نوﻣﺗﻧﯾ مھ .ةدﺎﻘﻟا ﺔﯾﻋرﺷﺑ فارﺗﻋا دﺟوﯾ دﻠﺑﻠﻟ ﺔﯾﻋﺎﻣﺟﻟا ةرﻛاذﻟا ﻲﻓ دﺟوﯾ
 ﻲﻟﺎﺗﻟﺎﺑ و مﮭﺗﺎﻋﺎﻧﻗ ﻲﻓ ﺔﻠﺻﺄﺗﻣ ﺔﯾﻋﺎﻣﺗﺟا مﯾھﺎﻔﻣ نﻣ مھدوﺟو ﺔﯾﻋرﺷ نودﻣﺗﺳﯾ ﻲﻠﺑﻘﻟا فرﻌﻟا نﻣﺿ و مﮭﻧأ ثﯾﺣ ,مﮭﻠﺛﻣﺗ
 نود نﻛﻟ و..زﻣرﻟ اذﮭﻟ ﺦﯾﺳرﺗﻛ ﺔﻧﯾﻌﻣ دودﺣﺑ ةدوﺟوﻣ .ﺔﯾﻣﺳرﻟا ﺔﺳﺳؤﻣﻟا ﺎﮭﺟﺗﻧﺗ ﻲﺗﻟا ﺔﯾرﺻﺑﻟا ةروﺻﻠﻟ ﺔﻧﻣﯾﮭﻠﻟ دوﺟو ﻻ
 ثﯾﺣ 4891 لﯾوروأ جروﺟ ﺔﯾاور رﻛذﺗﺳﻧ ﺎﻧھ و .ﺎھرﯾﻏ و ﺎﯾروﺳﻛ ﺔﯾروﺗﺎﺗﻛد لود ﻲﻓ هارﻧ يذﻟا مﺧزﻟﺎﻛوأ رﺗوﺗ دوﺟو
 ﺎﯾروﺳ ﻲﻓ دﺳﻷا ظﻓﺎﺣ دﺑﻸﻟ دﻟﺎﺧﻟا دﺋﺎﻘﻟا بﻷا رﺎﻌﺷ ﻊﻓر مﺗ ﮫﺑﺎﺷﻣ لﻛﺷﺑ و نﺎﻛﻣ لﻛ ﻲﻓ هدوﺟو و رﺑﻛﻷا خﻷا رﻛذ مﺗ
 ﮫﺑ سﺎﺳﻣﻟا نﻛﻣﯾ ﻻ صﺧﺷﻟا اذھ نأ نطاوﻣﻠﻟ ﻲﻋوﻼﻟا ﻲﻓ لﺧدﯾﻟ ﻲﺗﺄﯾ اذھ .ﻲطﺎﺑﺗﻋا لﻛﺷﺑ موﮭﻔﻣﻟا اذھ تﺄﯾ مﻟ ﮫﻧأ ثﯾﺣ
 ﺢﺑﺻﯾ ثﯾﺣ ،ﻼﻌﻓ نﺎﻣﯾﻻﺎﺑ ﺔﻗﻼﻋ ﮫﻟ يدﺋﺎﻘﻋ زﻣر ﻰﻟإ ﻲﺳﺎﯾﺳ زﻣر نﻣ ﺔﯾرﺻﺑﻟا ةدﺎﻣﻟا تﻟوﺣﺗ و .ﮫﻧﻣ بارﺗﻗﻻا وأ
  .ﮫﻧﻣ بارﺗﻗﻻا نﻛﻣﯾ ﻻ وﻼﻌﻓ دﻟﺎﺧ صﺧﺷﻟا اذھ نﺄﺑ قﻠطﻣ نﺎﻣﯾإ و ﺔﯾﻠﻌﻓ ﺔﻋﺎﻧﻗ ﻰﻠﻋ نطاوﻣﻟا
 مﺗ ثﯾﺣ (ﺔﻣﻠﻛﻠﻟ ﻰﻧﻌﻣﻟا اذﮭﺑ مﺎﻧﺻﻷا وأ ) لﯾﺛﺎﻣﺗﻟا ﻊﯾﻣﺟ مﯾطﺣﺗ وھ ﮫﺑ مﺎﯾﻘﻟا مﺗ ﺎﻣ لوأ ،ﺔﯾروﺳﻟا ةروﺛﻟا تﻣﺎﻗ ﺎﻣدﻧﻋ اذﻟ
 ﺔﺑﻏر ﻲﻋوﻼﻟا ﺎﮭﺑ موﻘﯾ لﻌﻓ ةدر لوأ ﻲﮭﻓ ،قﻼطﻻا ﻰﻠﻋ ﺔﯾدﺑﻷا هذھ رﺳﻛﻟ هذﺎﺧﺗا مﺗ يذﻟا رارﻘﻠﻟ زﻣرﻛ روﺻﻟا قﯾزﻣﺗ
 وھ يرﺻﺑﻟا دوﺟوﻟا صوﺻﺧﻟا ذھ ﻲﻓ .(روﺗﺎﺗﻛﯾدﻟا ) صﺧﺷﻟا اذھ ل يرﺻﺑﻟا دوﺟوﻟا (ﺔﻧﻣﯾﮭﻟا ) نﻣ صﻠﺧﺗﻟﺎﺑ ﮫﻧﻣ
 و ةﺎﻧﻗ نﻣ ءزﺟ ﻰﻟإ رارﻛﺗﻟا ﻊﻣ ﺎﺟﯾردﺗﺗ لوﺣﺗﺗ ﺔﯾﺳﺎﯾﺳ ﺔﻐﯾﺻﺑ ﺔﻗﻼﻋ ﮫﻟ زﻣر وھ ﻲﻧﻓ زﻣر وھ ﺎﻣﻣ رﺛﻛأ ﺔﻧﻣﯾھ زﻣر
 رﺗﺎﻓدﻟا ﻰﻠﻋ دﺳﻷا ظﻓﺎﺣ روﺻ و لﯾﺛﺎﻣﺗﻟﺎﻛ نﺎﻛﻣ لﻛ ﻲﻓ زوﻣرﻟا هذھ مادﺧﺗﺳا نﺄﺑ ىرأ ﺎﻧھ نﻣ .نطاوﻣﻟا دﺎﻘﺗﻋا
 ﻊﻣ يرﺻﺑﻟا صﻧﻟا قﻓارﺗﯾ ﺎﻣﻛ .ﺔﯾروﺗﺎﺗﻛﯾد ﺔﻣظﻧأ و لود ةدﻋ ﻲﻓ ﺎﺿﯾأ دوﺟوﻣ و ﻊﺑﺗﻣ بوﻠﺳأ و جذوﻣﻧ وھ ﺔﯾﺳردﻣﻟا
 سﯾرﻛﺗ ﺢﻟﺎﺻﻟ ﻲﻣﺳرﻟا مﻼﻋﻹا ﺔﻟآ لﺑﻗ نﻣ نﻔﻟا رﺎﻣﺛﺗﺳا مﺗﯾ ثﯾﺣ ةدﯾﺻﻘﻟا ﻲﻓ ﺔﯾﻧﻏﻷا ﻲﻓ مﻼﻋﻻا ﻲﻓ ﮫﻟ يزاوﻣ بﺎطﺧ
 تارﺎﻣﻻا ﺔﺻﺎﺧ و ﺞﯾﻠﺧﻟا لود نﻛﻟ .ﺔﯾﺑرﻌﻟا لودﻟا ﻲﻗﺎﺑ و سﻧوﺗ و ﺎﯾﺑﯾﻟ و رﺻﻣ ﻲﻓ دوﺟوﻣ اذھ و ﺎﮭﺧﯾﺳرﺗ و مﯾﻘﻟا كﻠﺗ
  .دﻼﺑﻟا بﺎﺣﺻأ مھ ةدﺎﻘﻟا نﺄﺑ ﺔﻋﺎﻧﻘﻟا و ﺦﺳارﻟا نﺎﻣﯾﻻا و يأدﺑﻣﻟا لوﺑﻘﻟا دوﺟوﻟ كﻟذ و ﺎﯾﺑﺳﻧ لﻗأ
 ﺦﯾﺷﻟا نﻋ ﮫﺗﻟﺄﺳ و كﺎﻧھ ةﺎﯾﺣﻟا روطﺗ نﻋ ﮫﻟﺎﺳأ تﻧﻛ و ﺔﻣﯾﺧﻟا سأر ﻲﻓ نﯾرﻣﻌﻣﻟا دﺣأ ﻊﻣ ﮫﺗﯾرﺟأ دﻗ راوﺣ رﻛذﺗﺳا ﺎﻧھ
 نﯾﻘﯾ دﺟوﯾ ﮫﻧﺄﺑ دﺟﺗ ﺎﻧھ .رﻣﻌﻟا لوط ﺦﯾﺷ وھ لﺎﻘﻓ ﺦﯾﺷ ﺢﺑﺻﯾ نأ لﺑﻗ نﻣ ﮫﺑ موﻘﯾ نﺎﻛ ﺎﻣ نﻋ ﺎﻣ و ﺔﻣﯾﺧﻟا سأر مﻛﺎﺣ
 وأ ةرﯾﺷﻌﻠﻟ ﻲﻋارﻟا بﻷا أدﺑﻣﻟ لﺑﻘﺗﻟا و ﺔﺑﺣﻣﻟا وھ مﮭﻣ قرﻓ ﻊﻣ نﻛﻟ و مﻛﺎﺣﻟا اذﮭﻟ يدﺑﻷا دوﺟوﻟﺎﺑ صﺧﺷﻟا اذھ ىدﻟ
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 ﻊﯾﻣﺟ ةدﻋﺎﺳﻣ ﻲﻓ يروﺣﻣ رود بﻌﻠﯾ ﻲﻋارﻟا بﻻا .كﻟذ ﻲﻓ رﯾﺑﻛ رود خوﯾﺷﻠﻟ دﺟوﯾ دﻠﺑﻟا عﺎﺿوا نﺳﺣﺗﺗﻟ ﮫﻧأ و ﺔﻠﯾﺑﻘﻟا
 .هدﻋﺎﺳﯾ ﻲﻋارﻟا بﻻﺎﻓ جاوزﻟا دﯾرﯾ نﻣ وأ نﯾدﻟا وأ ضرﻘﻟا ءﺎﻓو ﻲﻓ ﮫﺗدﻋﺎﺳﻣﻟ ﺦﯾﺷﻠﻟ بھذﯾ ضرﻗ ﮫﯾدﻟ نﻣﻓ نﯾﺟﺎﺗﺣﻣﻟا
 نﺎﻛ ثﯾﺣ تارﺎﯾﺳﻟ وأ لزﺎﻧﻣﻟ نﺎﻛ نا نﯾﻧطاوﻣﻠﻟ هؤﺎطﻋ و دﯾاز ﺦﯾﺷﻟا نﻋ سﺎﻧﻟا ﺎﮭﯾورﯾ صﺻﻘﻟ ﺔﻠﺛﻣأ ةدﻋ رﻛذﺗﺳا ﺎﻧھ
 و فارﻋﻻا ضﻌﺑﺑ ﺔﻗﻼﻋ ﺎﮭﻟ ﻲﺗﻟا مﯾھﺎﻔﻣﻟا هذھ .مﮭﻧطو ﻲﻓ لزﺎﻧﻣ نوﻛﻠﺗﻣﯾ ﻻ و نﯾرﺟﺄﺗﺳﻣ نﯾﻧطاوﻣ دوﺟو برﻐﺗﺳﯾ
 يذﻟا مﺎظﻧﻟا و نﯾﻧاوﻘﻟا و ﻲﻋﺎﻣﺗﺟﻻا قﺎﯾﺳﻠﻟ ﺔﻧﯾﻌﻣ دودﺣﺑ ﺔﻣظﺎﻧ ﻲھ ﺎﯾﺧﯾرﺎﺗ تﺧﺳرﺗ ﻲﺗﻟا و ﺔﻠﯾﺑﻘﻟﺎﺑ ﺔﺻﺎﺧﻟا تﺎﯾﻗﻼﺧﻻا
 نﻛﻟ و ﻲﻧدﻣ و يرﺋﺎﺷﻋ وھ ﺎﻣ نﯾﺑ ﺔﺛادﺣﻟا دﻌﺑ ﺎﻣ و ﺔﺛادﺣﻟا نﯾﺑ ﺎﻣ جزﻣ دﺟﺗﻓ مﻟﺎﻌﻟا ﻰﻠﻋ ﺢﺗﻔﻧا و ءﻰﺷﺎﻧ دﻠﺑﻟا .دﻠﺑﻟا مﻛﺣﯾ
 ﺎﮭﯾدﻟ ﻲھ و ﮫﯾﻠﻋ قﻔﺗﻣ ﻲﻗﻼﺧأ مظﺎﻧ ﺎﮭﯾدﻟ ﻲﻘﺑ  ytic natilopomsoc ك ﺎﮭﻔﯾﻧﺻﺗ و ﺔﻧﯾدﻣﻟا حﺎﺗﻔﻧا نﻣ مﻏرﻟا ﻰﻠﻋ
  مﯾﻠﺳﺗﻟا ﺔﻠﺣرﻣ نﻣ اوﺑرﺗﻘﯾ نا نﻛﻣﯾ ﻻ مھ .ﺔﺛادﺣﻟا ﻰﻠﻋ حﺎﺗﻔﻧﻼﻟ تﻗوﻟا سﻔﻧ ﻲﻓ دادﻌﺗﺳا
 هذﮭﻟ ﺔﻣﻛﺎﺣﻟا تﻼﺋﺎﻌﻟا ﺔﻋوﻣﺟﻣ وأ خوﯾﺷﻟا نﺣﻧ ﺎﻧﻧﺄﺑ دﻠﺑﻟا هذھ ﻲﻓ ﮫﯾﻠﻋ قﻔﺗﻣ و دوﺟوﻣ يرﺋﺎﺷﻋ بﺎطﺧ دﺟوﯾ :رﻣﺎﻋ
  ﺎﯾروﺳ ﻲﻓ ﮫﺑﺎﺷﻣ مﺎظﻧ دﺟوﯾ ﻻ اذﺎﻣﻟ كﻟ ﻲﻟاؤﺳ ﺎﻧھ و ،دﻠﺑﻟا
 و ﺔﻟﺎﺑﻧﻟا ثراوﺗ و ءارﺛﻟا ثراوﺗ و ﺔﻧﻣﯾﮭﻟا ثراوﺗ و مﻛﺣﻟا ثراوﺗ....ثراوﺗﻟا  ﺦﯾﺳرﺗ تﺎﯾادﺑﻟ ﻊﺟرﻧ ﺎﻧﻋد :لﯾﻋﺎﻣﺳا
 تﺎﺑﻼﻘﻧﻻا ﻲﻓ ثدﺣ ﺎﻣ لﺛﻣ ةوﻘﻟﺎﺑ ﺎھدﻣﺗﺳﺗ لﺋاوﻌﻟا ضﻌﺑﻓ ﻲﺣﺎﻧﻣ ةدﻋ نﻣ ﺎﮭﺗﯾﻋرﺷ دﻣﺗﺳﺗ تﻼﺋﺎﻌﻟا نإ .ﺔﻗارﻌﻟا
 نﯾﯾوﻣﻻا بﺳﻧ ﻲﻓ ﺎﻣﻛ نﻵا ﻰﺗﺣ و نﯾدﺷارﻟا ءﺎﻔﻠﺧﻟا نﻣ ءادﺗﺑا ﺔﺳدﻘﻣﻟا مﯾھﺎﻔﻣﻟا مﻛﺣﺑ ﮫﺗدﻣﺗﺳا رﺧﻵا ضﻌﺑﻟا و ﺔﯾرﻛﺳﻌﻟا
 مھ و ﻲﻣﻼﺳﻻا نﯾدﻟا ﺦﯾﺳرﺗ ﻲﻓ رود ﺎﮭﻟ ةرﺳﻷا هذھ نأ دﺋﺎﺳﻟا نﻣ نﺎﻛ ثﯾﺣ سﺎﺑﻌﻟا ﻰﻟإ نﯾﯾﺳﺎﺑﻌﻟا و ﺔﯾﻣأ ﻲﻧﺑ ﻰﻟإ
 قﺣ مﮭﯾدﻟ ءﻻؤھ نﺄﺑ ﻲﻋوﻼﻟﺎﺑ نﻣزﻟا ﻊﻣ ﺦﺳرﺗ و ﺎﺿﯾأ ﮫﯾﻠﻋ قﻔﺗﻣ فرﻋ ﺢﺑﺻأ ﻲﻟﺎﺗﻟﺎﺑ و ءﻼﺟﻷا ﺔﺑﺎﺣﺻﻠﻟ نوﻣﺗﻧﯾ
 ﻰﺗﺣ ﺎﻌﯾﻣﺟ اوﻠﻣﺎﻛﺗ ثﯾﺣ بدﻻا و ﻲﻧﯾدﻟا بﺎطﺧﻟا و مﻼﻋﻻا ﻲﻓ ﺎﮭﺑ ﺔﺻﺎﺧ ﺔﻣوظﻧﻣ تدﺟو ﻲھ ﺎﺿﯾأ .سدﻘﻣ ﻲﮭﻟا
 ثدﺣﺗﻧﻟ و ﺎﯾروﺳ ﺔﻟﺎﺣ ﻰﻟإ دوﻌﻧﻟ نﻻا و .دﻟﺎﺧ و يدﺑا لﻛﺷﺑ ﺔﯾﺳﺎﯾﺳﻟا ﺎﮭﺗارﯾﺑﻌﺗ و ﺔﯾﻋﺎﻣﺗﺟﻻا طﺎﻣﻧﻻا هذھ ﻰﻠﻋ ظﻓﺎﺣﯾ
  ...............مﻛﺣﻟا ﻰﻠﻋ ﺔﯾرﻛﺳﻌﻟا تﺎﺑﻼﻘﻧﻻا ﺔﻧﻣﯾھ و رﺎﻣﻌﺗﺳﻻا نﻣ صﻼﺧﻟا دﻌﺑ ﺎﻣ ﺔﻠﺣرﻣ نﻋ
 رﻣﺛﺗﺳا و تﺎﻣﺎﻋزﻟا ﻰﻠﻋ لﻼﺗﺣﻻا ﻰﻘﺑأ دﻘﻓ ،ﻲﺳﻧرﻔﻟا لﻼﺗﺣﻻﺎﻛ ﺔﯾﺑرﻌﻟا نادﻠﺑﻟا ﻲﻓ ﺔﻔﻠﺗﺧﻣﻟا تﻻﻼﺗﺣﻻا ةرﺗﻓ لﻼﺧ ﺎﺿﯾأ
 تﺎﯾروطارﺑﻣﻻا و تارﺎﻣﻌﺗﺳﻻا دﯾدﻌﻟا ﻊﻣ ﺎﺿﯾأ ثدﺣ دﻗ اذھ و ﮫﻋورﺷﻣ ﺔﻣدﺧﻟ ﺔﻧﯾﻌﻣ ﺔﯾﻋرﺷﺑ ﻊﺗﻣﺗﺗ ﻲﺗﻟا تﺎﻣﺎﻋزﻟا هذھ
 نﺎﻛﻣﻟا ﻰﻠﻋ رﻣﻌﺗﺳﻣﻟا ﺔﻧﻣﯾھ طﺳﺑ ﻲﻓ مھﺎﺳﺗ ﻲھ تﻗوﻟا سﻔﻧﺑ و ﺔﮭﺟ نﻣ ةوﺎﺗأ ﺎﮭﻟ ﻊﻓدﺗ ﻲﺗﻟا تﺎﻣﺎﻋزﻟا ﻰﻠﻋ ﻲﻘﺑﺗ ثﯾﺣ
 رﺋﺎﺷﻌﻟا ءﺎﻣﻋز فادﮭﺗﺳﺎﺑ نوﯾﺳﻧرﻔﻟا مﺎﻗ .كﻼﻣﻻا و ﺔﻣﺎﻋزﻟﺎﺑ ﻊﺗﻣﺗﻟﺎﻛ مﮭﺣﻟﺎﺻﻣ مﮭﯾطﻌﺗ نأ لﺑﺎﻘﻣ ىرﺧأ ﺔﮭﺟ نﻣ
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 ضوﮭﻧﻟا رﻛﻓ و ﺔﯾطارﻗوﻣﯾدﻠﻟ ةاوﻧ لﻛﺷﺗ ﺔﯾادﺑ و ةددﻌﺗﻣ بازﺣأ دﺟوﯾ نﺎﻛ ﮫﻧأ ثﯾﺣ ﺔﻣظﻧأ ﺔﻠﺳﻠﺳ دﺟوﯾ نﺎﻛ ﺎﯾروﺳ ﻲﻓ
 ﻲﻧﺑﯾ أدﺑ..ﻲﻔﻧﻟا وأ نﺟﺳﻟا وأ لﺎﯾﺗﻏﻻا قﯾرط نﻋ ﺎﻣإ ﮫﺑ ﺔطﯾﺣﻣﻟا ةرﺋادﻟا ﺔﯾﻔﺻﺗﺑ مﺎﻗ و دﺳﻻا ظﻓﺎﺣ مﻠﺗﺳا ﺎﻣدﻧﻋ .ﻲﺑرﻌﻟا
 ﺦﯾﺳرﺗﻟ تازﻛﺗرﻣ ﮫﻟ نﺎﻛ ثﯾﺣ ﻲﺋﺎﺻﻗإ ﻲﻣﻼﻋا بﺎطﺧ ﮫﻟ يزاوﻣ رﺧآ ءﻲﺷ ﻰﻧﺑ و دﯾدﺣ نﻣ دﯾﺑ لﻣﺎﻛﺗﻣ ﻲﻌﻣﻗ مﺎظﻧ
 مﺎﯾﻘﻟا و ﺔﯾﺿﻘﻟا هذھ ﺢﻟﺎﺻﻟ نﺎﮭﺗرﻻﺎﺑ نﯾﻧطاوﻣﻟا مﺎﮭﯾا و نﯾطﺳﻠﻓ ﺔﻟود نﻋ عﺎﻓدﻟا ﻲھ تازﻛﺗرﻣﻟا هذھ مھأ دﺣأ و هدوﺟو
 ةرﯾﺑﻛ ﺔﺋﻓ كﺎﻧھ لازﻻ نﻵا ﻰﺗﺣ و .نﯾطﺳﻠﻓ رﯾرﺣﺗﻟ شﯾﺟ سﯾﺳﺄﺗ ﺢﻟﺎﺻﻟ نطاوﻣﻟا ﻊﯾوﺟﺗ ﮫﯾﻓ ررﺑﯾ ﻲﺟﯾﺗارﺗﺳا نزاوﺗﺑ
 ﻰﺗﺣ .ﺔﻠﯾﺑﻧ ﺔﯾﺿﻗ ﺢﻟﺎﺻﻟ وھ سﺎﻧﻟا ﻊﯾوﺟﺗ و رﺎﻘﻓإ نا و لﯾﺋارﺳا ﺔﻣوﺎﻘﻣ و يدﺻﺗﻟا عورﺷﻣﺑ نﯾﻧﻣؤﻣﻟا صﺎﺧﺷﻻا نﻣ
 ﮫﻠﯾﺛﺎﻣﺗ وا دﺳﻻا ظﻓﺎﺣﺑ ﺔﻘﻠﻌﺗﻣﻟا موﺳرﻟا و موﺳرﻟا كﻠﺗ نﻛﻟ و ﺔﯾﻧﯾطﺳﻠﻔﻟا ﺔﯾﺿﻘﻟا نﻋ تﻧﺎﻛ ﺔﻠﺣرﻣﻟا كﻠﺗ ﻲﻓ نوﻧﻔﻟا جﺎﺗﻧإ
 لﻣﻋ نﺎﻛ دﺳﻻا ﺔﺑﺗﻛﻣ ( لﺎﺛﻣﺗ) بﺻﻧ نأ مﻏر ﻲﻧﻓ رﺎﯾﻌﻣ يأ ﻊﺑﺗﺗ ﻰﺗﺣ ﻻ و ﺔﻠﺻﺑ نﻔﻠﻟ تﻣﺗ ﻻ ﺎﮭﻧأ ﻰﻠﻋ قﻔﺗﻣ نﺎﻛ
 ﻲﻓ ﮫﺗﺎﻓو دﻌﺑ ﮫﻠﯾﺛﺎﻣﺗ ترﺷﺗﻧا دﺳﻻا لﺳﺎﺑ دﺳﻻا ظﻓﺎﺣ نﺑﻻ ﺔﺑﺳﻧﻟﺎﺑ ﺎﻣأ .يوﻗ ﻲﻧﻓ لﻣﻋ وھ و سور نﯾﺗﺎﺣﻧ ﮫﺑ مﺎﻗ ﻲﺗﺣﻧ
 يوﻗ كﺳﺎﻣﺗﻣ يرﺻﺑ بﺎطﺧ دوﺟو بﺑﺳﺑ و نﻣزﻟا ﻊﻣ ﮫﻧأ رﻌﺷﺗ ﺎﻧھ  سرﺎﻓ نﺎﻛ ﮫﻧﻷ نﺎﺻﺣﻟا لﺎﺛﻣﺗ ﺔﺻﺎﺧ و نﺎﻛﻣ لﻛ
 ﮫﻧأ فرﻌﯾ ﮫﻧﻷ مﻼﻛﻟا نﻣ بﻋر ﺔﻟﺎﺣﺑ وھ ﮫﺑ نﻣؤﻣ وا ﻊﻧﺗﻘﻣﻟا رﯾﻏ صﺧﺷﻟا ﻰﺗﺣ ﻊﻗاو رﻣﺄﻛ بﺎطﺧﻟا اذھ ضرﻔﯾ نا ردﻗ
 ﻰﻠﻋ نﺎﺳﻧﻻا ﺔﺟﻣرﺑ تﻣﺗ ﺔﻧﻛﻣﻣﻟا لﺋﺎﺳوﻟا لﻛﺑ و ﮫﻧأ ثﯾﺣ .لﺗﻘﻠﻟ ضرﻌﺗﯾﺳ وأ جرﺧﯾ نﻟ و نﺟﺳﻟا ﻰﻟإ بھذﯾﺳ مﻠﻛﺗ اذا
  .ﺔﯾدﺑأ ﺔﻟﺎﺣﻛ هﺎﻌﻣ ﻲطﺎﻌﺗﻟا و بﺎطﺧﻟا اذھ لوﺑﻗ
 مﺎظﻧﻟ نﯾﯾﻟاوﻣﻟا ىدﻟ (ﻼﯾﻠﻗ عوﺿوﻣﻟا نﻋ ﺎﻧﺟرﺧ وﻟ و ) ادﺟ بﯾرﻏ رﻣأ ظﺣﻼﺗ ﺎﻧھ و سﺎﻧﻟا ﺔﺟﻣرﺑ مﺗ ﻲﻧﻌﯾ :رﻣﺎﻋ
 ﺔﻠﻛﺷﻣ دﺟوﯾ ﮫﻧﺄﺑ لؤﺎﺳﻠﻟ وﻋدﯾ رﻣأ اذھ و ﺎﯾﺻﺧﺷ ﮫﯾﻠﻋ سرﺎﻣﻣﻟا ﻊﻣﻘﻟا نﻋ ﻊﻓادﯾ يذﻟا صﺧﺷﻟا اذھ دﺟﺗ ثﯾﺣ دﺳﻻا
 سﯾﻟ ﮫﻧﺄﺑ فﺷﺗﻛﺗ نﻛﻟ و دﯾﻛﻻا ﻰﻠﻋ ﺔﺣﻠﺻﻣ بﺣﺎﺻ وھ ﻊﻓادﻣﻟا صﺧﺷﻟا ذھ نأ كﺳﻔﻧ لﺄﺳﺗ ﺎﻧھ و...كﻟذ مﮭﻓ ﻲﻓ ﺔﯾﻘﯾﻘﺣ
  .ﺞﻣرﺑﻣ صﺧﺷ ﺎﻣﻧإ و ﺔﺣﻠﺻﻣ بﺣﺎﺻ
 ؟ﻲﻛﺑﺗ اذﺎﻣﻟ ؟ نﯾﻠﻌﻔﺗ اذﺎﻣ ﺎﮭﻟﺎﺳا و ﺎﮭﯾﻟإ رظﻧأ ﺎﻧأ و ﻲﻛﺑﺗ ترﺎﺻ دﺳﻷا ظﻓﺎﺣ ﻰﻓوﺗ ﺎﻣدﻧﻋ ﻲﺗﺧأ رﻛذﺗا ﺎﻧھ :لﯾﻋﺎﻣﺳا
  .ﮫﻣﺣرﯾ ﻻ ﷲ...نﯾﻛﺑﺗ مﻟ ﺎﮭﻟ تﻠﻗ .ءﺎﻛﺑﻟا ﻲﻓ ةرﻣﺗﺳﻣ ﻲھ ﺎﻣﻧﯾﺑ
 ﻰﻠﻋ و مﮭﺳﻔﻧأ ﻰﻠﻋ ﻊﻣﻘﻟا نوﺳرﺎﻣﯾ اوﺣﺑﺻأ...ﺎﮭﻠﯾﺻﺎﻔﺗ ﺔﻓﺎﻛ رﻛذﺗﺳا ﻻ ﻲﻧأ ﻊﻣ و 4891 لﯾوروأ جروﺟ ﺔﯾاور ﻲﻓ
 فرﺻﺗﻠﻟ ﺔﺟﻣرﺑﻣ ﺔﯾﺳﻔﻧ لﺧادﻟا نﻣ ﺎﯾﻠﻌﻓ وھ و ﺔﯾﺣﺿﻛ ﮫﺗﺟﻣرﺑ تﻣﺗ و ﺔﯾﺣﺿﻛ شﺎﻋ وھ اذھ لﻌﻔﯾ نﻣ....نﯾرﺧﻻا
 تﻣﺗ صﻠﺧ...ﮫﻧﻛﺳﯾ ﺔﯾﺣﺿﻛ هروﻌﺷ ﻰﻘﺑﯾﺳ ءارﺣﺻﻟا ﻲﻓ ﮫﺗﻌﺿو وﻟ ﻰﺗﺣ ﺔﻟوﮭﺳﻟا هذﮭﺑ سﯾﻟ ررﺣﺗﻟا ﺔﺻﻗ .ﺔﯾﺣﺿﻛ
 تﺎﯾﻟآ مﮭﻓ نأ كﻟ لوﻗأ ﺎﻧھ نﻣ و .ﮫﺳﻔﻧ ﺔﺟﻣرﺑ دﯾﻌﯾ و ﮫﯾﻓ وھ ﺎﻣ ﻰﻟإ ﮫﺑﺗﻧﯾ نأ صﺧﺷﻟا عﺎطﺗﺳا اذا ﻻإ ﺔﯾﺣﺿﻛ ﮫﺗﺟﻣرﺑ
 ﻰﺗأ و رﺎﺷﺑ بھذ اذإ ﻲﻧﻌﯾ ﺔﯾﺣﺿ نوﻛﺗ نأ ﻰﻠﻋ ﺞﻣرﺑﻣ تﻧأ و ﻲﻘﯾﻘﺣ لﻛﺷﺑ رﯾﻐﺗ نأ كﻟ نﻛﻣﯾ ﻻ ﮫﻧأ مﮭﻔﺗ كدﺑ...رﯾﯾﻐﺗﻟا
 وا ﻲﺛﻌﺑﻟا بﺎطﺧﻟا لﯾﻠﺳ وھ نﻛﻟ و لﻣﺎﻛﺗﻣ عورﺷﻣ سﯾﻟ و مﻼﻛ يأ ﮫﯾدﻟ نأ ضرﻔﺑ و...نﺎﻛ يأ وأ نﺎﺳﺣ وأ نزﺎﻣ
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 و ﺔﯾﻛارﺗﺷﻻا و سورﻟا ﺎﻣأ ﺎﯾ ﺔﻔﻠﺧﺗﻣﻟا مﮭﻣﯾھﺎﻔﻣ و ﺔﯾﺑرﻌﻟا ﺔﯾﻣوﻘﻟا ﺎﻣأ ﺎﯾ ﻲھ ﻲﻋوﻟا ردﺎﺻﻣ نﻷ كﻟذ و ﻲﻌﻣﻘﻟا بﺎطﺧﻟا
 نوﻛﯾ نا و كﻠﮭﺗﺳﻣ سﯾﻟ و ﺞﺗﻧﻣ نوﻛﺗ نا...ﺔﯾﻋﺎﻧﺻ ﺔﯾﻧﺑ كﯾدﻟ نوﻛﯾ نا و ﺔﯾﺟﺎﺗﻧا تﺎﯾﻟا دﯾرﯾ برﻐﻟا..ﺎﮭﺟﺎﺗﻧ ﺎﻧﯾأر نﺣﻧ
  .....نﯾﻧاوﻘﻟا ﻰﻠﻋ مﺋﺎﻗ ﻲﻧدﻣ ﻊﻣﺗﺟﻣ ﻲﻓ
 هذھ و...دﻠﺑ رﯾﻐﻧ ﻻ و مﺳرﻧ رارﺣأ نﺣﻧ و مﺳرﻧﻟ ةردﻘﻟا ﺎﻧﯾدﻟ نوﻛﯾ ﺎﻣدﻧﻋ .يردﻘﺗﺑ ﻲﻠﺧادﻟا ىوﺗﺳﻣﻟا ﻰﻠﻋ زﺟﻧﺗ ﺔﯾرﺣﻟا
 نﺎﻓ ل وﻠﺟﻧأ لﻛﯾﺎﻣﻟ ﻲﺷﻧﻓاد و سردﻣﻟا ﺢﺗﺎﻔﻛ زوﻣرﻟا ﻊﯾﻣﺟ نﻣ صﻠﺧﺗﺗ و كﺗاذﻟ لﺧدﺗ نأ ﺎﮭﯾﻓ بﺟﯾ ﺔﻠﯾوط ﺔﯾﻠﻣﻋ
 لﺑﻗ نﻣ ﮫﺟﺎﺗﻧا مﺗ ﺎﻣ جﺎﺗﻧا دﯾﻌﺗ تﻧﺄﻓ ﻲﻟﺎﺗﻟﺎﺑ و كﺗﺎﯾﻧﺎﻛﻣأ نﻣ ﻊﻓرﺗ ﺎﮭﺗﺎﻛﺎﺣﻣ رﺑﺗﻌﺗ تﻧأ و كﯾﻓ ﺔﻠﺻﺄﺗﻣ زوﻣرﻟا هذھ...خوﻏ
 ﻲﻓ لﻐﺗﺷﺗ و مﮭﺋﺎﺿﻓ ﻲﻓ ﺔﺣﺎﺑﺳﻟا كﯾﻠﻋ بﺟﯾ ﮫﻧا ﻰﻠﻋ و نﻔﻟا نوﻠﺛﻣﯾ نﯾذﻟا مھ ءﻻؤھ نا ﺎﻘﺑﺳﻣ كﺗﺟﻣرﺑ تﻣﺗ ﮫﻧﻷ ﺎﯾرﺻﺑ
 ﺔﻠﺣر جﺎﺗﺣﺗ ﺔﻟﺎﺣﻟا هذھ رﺣ ﺎﯾﺳﻔﻧ ...رﺣ ﺎﯾرﺻﺑ نوﻛﺗ...رﺣ لﻛﺷﺑ ﺞﺗﻧﺗ فﯾﻛ...رﺣ لﻛﺷﺑ ﺞﺗﻧﺗ ﺎﻣدﻧﻋ .قﺎﯾﺳﻟا اذھ
 لﻣﻌﯾ ﻲﺋادﺑﻟا نﺎﻧﻔﻟا نﺎﻛ ﺎﻣﻛ ﻰﻘﻠﺗﺗ نا..ﺎﻔﻠﺳ دﻌﻣ و دوﺟوﻣ ﻲﻧھذ موﮭﻔﻣ يأ جرﺎﺧ ﻰﻘﻠﺗﺗ فﯾﻛ مﮭﻔﺗ نأ جﺎﺗﺣﺗ ﺎﻧھ..ﺔﯾﻠﺧاد
 نﺎﻛ..ﮫﻣﻠﺣ وھ مﻠﺣ ل ﻲﻠﺟﺗ ﻲھ سﻣﺷﻟا نا دﻘﺗﻌﯾ نﺎﻛ و ﮫﻌﺑﺻا فرط ﻲھ ىرﺧﻻا ﺔﻔﺿﻟا نا دﻘﺗﻌﯾ ..رﺣﺳﻟﺎﺑ ﺔﻗﻼﻋ ﮫﻟ
 ةادﺄﻛ ﺎﮭﻛﻠﺗﻣﺗ نا ﻊﯾطﺗﺳﺗ هذھ ﮫﻧﻣ ءزﺟ لﻛﻟا و لﻛﻟا نﻣ ءزﺟ ﮫﻧﺄﺑ نﺎﻣﯾﻻا اذھ ﮫﯾدﻟ وھ..نوﻛﻟا و ﺔﻌﯾﺑطﻟا ﻊﻣ دﺣﺗﻣ وھ
  ............................................مﻟﺎﻌﻟا مﮭﻔﻟ
 و تاروﺛ لﻣﻌﺗ نأ نﻛﻣﻣﻟا نﻣ .لﻣﺄﺗﻟا ةروﺛ ﻲھ ﺔﻧﻛﻣﻣﻟا ةدﯾﺣوﻟا ةروﺛﻟا نأ مﯾظﻌﻟا يدﻧﮭﻟا مﯾﻛﺣﻟا ﻲﺗروﻣ ﺎﻧﺷﯾرﻛ لوﻘﯾ
 نوﻛﻟا نﻋ لوؤﺳﻣ كﻧﺄﺑ نﺎﻣﯾﻻا كﯾدﻟ نوﻛﯾ نأ ضرﺗﻔﯾ نﻛﻟ و ةدﺣ لﻗأ تﺎﯾوﺗﺳﻣ ﻰﻠﻋ تاروﺛ ﻰﺗﺣ و مدﻟا رﺎﯾﺗ ﻲﻓ ﺢﺑﺳﺗ
 كﻟ لوﻗأ نﻛﻟ و ةددﺣﻣ تاوطﺧ ىدﻟ دﺟوﯾ ﻻ ؟ﻲﺣورﻟا ﻲﻋوﻟا اذھ لﺛﻣ قﻘﺣﺗﯾ فﯾﻛ و ؟اذھ ثدﺣﯾ ﻰﺗﻣ نﻛﻟ و...ﮫﻠﻛ
  .ﺔﯾدرﻓ تﻻﺎﺣ نﻋ ةرﺎﺑﻋ ﻲھ نﻛﻟ و جورﺧﻠﻟ ﺔﻧﻛﻣﻣ ةذﻓﺎﻧ يأ دﺟوﯾ ﻻ ﺎﻧﺗﺎﻌﻣﺗﺟﻣ ﻲﻓ ﮫﻧأ ﺎﻣوﻣﻋ
 ﺎﮭﻟ ﺔﯾدﺟ ﺔﯾﺣور ﺔﺟﻣرﺑ زﺟﻧﺗ نأ ﻊﯾطﺗﺳﺗ نأ ﻰﻠﻋ ةردﻘﻟا نﻛﻟ و طﺎﻣﻧأ و لﺎﻛﺷأ لدﺑﺗﺳﺗ ﺎﻣﻧإ و رﯾﻐﺗﺗ ﻻ مﯾھﺎﻔﻣﻟا و رﺎﻛﻓﻷا
 ﺔﺑﺣﻣﻟﺎﺑ ﮫﻋورﺷﻣ زﺟﻧأ يذﻟا و يدﻧﺎﻏ ﺔﻘﯾرط ﻰﻠﻋ ةروﺛ زﺟﻧﺗ نأ كﻟ نﻛﻣﯾ ﺎھدﻧﻋ ﺔﺑﺣﻣﻟا و لوﺑﻘﻟا و حﺎﺗﻔﻣﻟﺎﺑ ﺔﻗﻼﻋ
 نﺎﻛ .فﻧﻌﻟا ﻻإ دﺑوﯾ نأ نﻛﻣﯾ ﻻ فﻧﻌﻠﻟ ﻻﺎﺟﻣ ﺢﺗﻔﺗ ﺎﻣدﻧﻋ ﮫﻧﺄﺑ ﺎﻧﻣؤﻣ نﺎﻛ ﮫﻧﻛﻟ و زﯾﻠﻛﻧﻻا ﮫﺑ موﻘﯾ نﺎﻛ ﺎﻣ لﻛ نﻣ مﻏرﻟﺎﺑ
 رﺎﺑﺗﻋﻻا دﯾﻌﻧ نﺄﺑ بﺟوﯾ اذھ و لﯾﺣﺗﺳﻣﻟا زﺟﻧﺗ نأ ردﻘﺗ ﻲﺣ و رﺣ ﻲﻌﻣﺟ رﯾﻣﺿ قﻠﺧﺗ نأ ﻊﯾطﺗﺳﺗ ﺎﻣدﻧﻋ نأ مﻠﻌﯾ
 ﺎﻣدﻧﻋ و ﻲﺣورﻟا ىوﺗﺳﻣﻟا ﻰﻠﻋ ﺎﺋﯾﺷ زﺟﻧﻧ ﺎﻣدﻧﻋ يرﺳﻘﻟا لﻌﻔﻟﺎﺑ سﯾﻟ نﻛﻟ و ﺎﺋﯾﺷ لﻌﻔﻧ نأ ﻰﻠﻋ نوردﺎﻗ نﺣﻧ .ﺎﻧﺗاردﻘﻟ
 ،ةرﯾزﺟ ﻲﻓ اوﻌﺿو نﯾذﻟا ةدرﻘﻟا ﺔﺑرﺟﺗ رﻛذﺗﺳا ﺎﻧھ و رﺎﯾﻌﻣﻟا وھ رﺧﻵﺎﺑ سﺎﺳﺣﻻا...تارﺎﻌﺷﻟا سﯾﻟ و ﺔﺑﺣﻣﻟا نوﻛﺗ
 فﯾﻛ ؟زوﻣﻟا ﻊﻣ لﻣﺎﻌﺗﻟا مﺗﯾ فﯾﻛ ﺔﺳﻣﺧ مﺛ و ةرﻘﻟا نﻣ نﯾﻧﺛا مﯾﻠﻌﺗﺑ اوﻣﺎﻗ و ﺔﻟوزﻌﻣ ةرﯾزﺟ ﻲﻓ رﻗ 001 ﻊﺿو مﺗ ثﯾﺣ
 ﺎﯾﺋﺎﻘﻠﺗ لﻣﺎﻌﺗﻟا نﻣ عوﻧﻟا اذھ اوﻧﻘﺗا و درﻗ 001 ل مﯾﻠﻌﺗﻟا زﺎﺟﻧإ مﺗ ﺎﻣﻟ..ﺔﻧﯾﻌﻣ ﺔﻘﯾرط بﺳﺣ ﮫﻧوﻠﻛﺄﯾ مﺛ نﻣ و ﮫﻧورﺷﻘﯾ
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 لﻛﺷﺑ ةدرﻘﻟا ﻲﻗﺎﺑﻟ ﻲﻓرﻌﻣﻟا ﻲﻋوﻟا لﻘﺗﻧا .ىرﺧأ رزﺟ ﻲﻓ ةدرﻘﻟا ﻰﻟإ (سوردﻣ ﻲﻘﯾزﯾﻓﺎﺗﯾﻣ مﻼﻛ اذھ و ) تﻠﻘﺗﻧا
  .ﻲﻛﯾﺗﺎﻣوﺗا
 ءﺎﺑرﮭﻛﻟﺎﺑ ﮫﺑرﺿ وأ ءﺎﻣﻟﺎﺑ ﮫﺷر مﺗﯾ ﺎﮭطﺎﻘﺗﻟا دارأ و درﻘﻟ ةزوﻣ ﻲﻣر مﺗ ﺎﻣ لﻛ نﺎﻛ زوﻣﻟا و دورﻘﻟا ﻊﻣ ىرﺧأ ﺔﺑرﺟﺗ ﻲﻓ
 ﺔﻓرﻌﻣ نود نﻣ ﻲﻋوﻼﻟﺎﺑ زوﻣﻟا نﻣ بارﺗﻗﻻا نوﻓﺎﺧﯾ وﺎظ نوﻌﯾطﺗﺳﯾ ﻻ ةدرﻘﻟا ﻊﯾﻣﺟ ﺢﺑﺻأ ﻰﺗﺣ ﺔﺑرﺟﺗﻟا ترﻣﺗﺳا و
 و ﺎﻧﺗرﺎﺿﺣ ءﺎﻧﺑ مﺗ ﺎﻣ وھ طﺑظﻟﺎﺑ اذھ و زوﻣﻟا نﻣ بارﺗﻗﻻا نوﻌﯾطﺗﺳﯾ ﻻ مﮭﻧﺄﺑ فرﻋ مﮭﯾدﻟ ﺢﺑﺻأ و ﻲﻘﯾﻘﺣﻟا بﺑﺳﻟا
  ......................لﻌﻔﻧﺳ اذﺎﻣ و دﻐﻟﺎﺑ رﯾﻛﻔﺗﻟا مﺗ حورﻟا ﺦﯾرﺎﺗ سﯾﻟ و رﯾﻛﻔﺗﻟا ﻰﻧﻌﻣﺑ لﻘﻌﻟا ﻲﻧﻌﯾ ﻲﻧﺎﺳﻧﻻا لﻘﻌﻟا ﺦﯾرﺎﺗ
 .ﺎﻣﺋاد بﺋﺎﻏ صﺧﺷ تﻧﺄﻓ ﻲﻟﺎﺗﻟﺎﺑ و ةدوﺟوﻣ رﯾﻏ ﺔﯾﻘﯾﻘﺣﻟا روﺿﺣﻟا ﺔﻟﺎﺣ لﺑﻘﺗﺳﻣﻟا و ﻲﺿﺎﻣﻟا نﯾﺑ قﺑﺎطﺗﻣ صﺧﺷﻟا ﻲﻧﻌﯾ
  ؟اذﺎﻣﻟ..ﻊﺳوﯾ نأ ضرﻸﻟا لﺗﺣﯾ نأ دﯾرﯾ ﺔﻧﯾﻌﻣ ﺔﻘﯾرطﺑ رﺷﺑﻟا ﻰﻠﻋ نﻣﯾﮭﻣ لﻘﻌﻟا نﻣﯾﮭﻣ نھذﻟا
 ﺎﮭﯾدﻟ حورﻟا و رﺧﻵﺎﺑ ﻲﻧﺗﻐﺗو وﻣﻧﺗ..ﺔﯾﻠﻛ ﻲھ ةدﺣاو حورﻟا و حورﻟﺎﺑ ﮫﻧﻷ صﻼﺧﻟا ﻲھ ءﻲﺷ لﻛﻟ حﺎﺗﻔﻣ ﻲھ ﻲﺗﻟا حورﻟا
 تﻧﺎﻛ ﺎﮭﻧﻛﻟ و لﻘﻌﻟا نﻣ ﻲﺗﺄﺗ لوﻠﺣﻟا نﻛﺗ مﻟ لﻣﻌﯾ نﯾﺎﺗﺷﻧﯾا نﺎﻛ ﺎﻣدﻧﻋ .ءﻲﺷ يأ زﺟﻧﺗ ﺎﯾﻠﻣﻋ ﻲﺗﻟا ﻲھ ،ﺔﯾرﺣﺳ تﺎﻗﺎط
 قﺑﺎطﺗﻧ نﺣﻧ ﺎﻣدﻧﻋ نﻛﻟ و ﮫﯾﻓ ﺔﻧﻣﺎﻛﻟا ﺔﺑﯾھرﻟا ﺔﻗﺎطﻟا رﺎﻣﺛﺗﺳا ﻊﯾطﺗﺳﻧ وﻟ ﺔﺑﺗﻋ لﻘﻌﻟا .فﯾﻛ فرﻌﯾ نا نودﺑ ﺔظﺣﻠﺑ ﻲﺗﺄﺗ
 ﺎﻣأ ، ﺎﻧﺗرﻛﻓ ﻊﻣ فﻠﺗﺧﺗ ﮫﺗرﻛﻓ نﻷ رﺧآ دﺣأ يأ لﺗﻘﻧ نأ نﻛﻣﻣﻟا نﻣ ﺎﻧھ ﺎﻧﺗﯾوھ ﻲھ و ﺎﻧﺗاوذ ﻲھ ﺎﮭﻧأ ﺎﻧﻠﻘﻋ و ﺎﻧﻣﯾھﺎﻔﻣ ﻊﻣ
 و ﺔﻣﯾظﻋ تﻧﺎﻛ ﺎﻣﮭﻣ هرﺎﻛﻓأ نﻣ رﺑﻛأ صﺧﺷﻟا نوﻛﯾ نأ ﻰﻧﻌﻣﺑ هرﺎﻛﻓأ و صﺧﺷﻟا نﯾﺑ ﺔﻠﺻﺎﻓ ﺔﺣﺎﺳﻣ دﺟوﺗ ﺎﻣدﻧﻋ
 رﯾﻐﺗﺗ نأ ادﺟ نﻛﻣﻣﻟا نﻣ رﺎﻛﻓﻷا .ﺔﺋﯾﺳ ﻰﺗﺣ وأ ﺔﻣﯾظﻋ تﻧﺎﻛ ﺎﻣﮭﻣ هرﺎﻛﻓأ نﻣ رﺑﻛأ ﺎﺿﯾأ وھ كﻟ ﮫﺟاوﻣﻟا رﺧﻵا صﺧﺷﻟا
  .ﺎﮭﻠﻛ ةﺎﯾﺣﻟا رھوﺟ ﻲھ ﺔﯾدﺑأ و ةدﻟﺎﺧ ﻲھ ﺔﻧوﻧﯾﻛﻟا نﻛﻟ و ﺦﯾرﺎﺗﻟا رﺑﻋ
 ؟كﺗﺎﺣوﻟ ﻰﻠﻋ سﺎﻛﻌﻧا اذﮭﻟ لھﺔﯾﻠﺧادﻟا ةروﺛﻟا ﻰﻠﻋ كﻟاؤﺳ ﻲﻓ بﻏرأ نﻵا و ﺔﯾرﺻﺑﻟا ﺔﻟﺎﺣﻟا عوﺿوﻣ نﻋ ﺎﻧﻣﻠﻛﺗ :رﻣﺎﻋ
 .يرﺻﺑ لﻛﺷﺑ ﮫﻧﻋ رﺑﻌﺗ و ﺎﻣ ءﻲﺷ لوﻘﺗ نأ دﯾرﺗ تﻧأ...ءﻲﺷ لوﻘﯾ نأ دﯾرﯾ تﺎﺣوﻠﻟا هذھ ﻲﻓ يرﺻﺑﻟا رﯾﺑﻌﺗﻟا اذھ
 و فﺣﺗﻣ ﻲﻓ نوﻛﺗ نﻷ رﺛﻛأ ﺔﺑﺳﺎﻧﻣ ﺎﮭﻧأ لﺑ تﯾﺑ ﻲﻓ ﺎﮭﻌﺿو نﻛﻣﯾ ﻻ ًادﺟ ﺔﯾﺳﺎﻗ كﺗﺎﺣوﻟ نأ نﯾرﯾﺛﻛ صﺎﺧﺷأ نﻣ تﻌﻣﺳ
 ﺔﺣوﻟ لﻣﺟأ دﺟﺗ نأ تدرأ اذﺈﻓ .ﻲﻟ ﺔﺑﺳﻧﻟﺎﺑ روﻛﯾد سﯾﻟ نﻔﻟا نﻷ كﻟذ و حرطﻟا اذھ ﻲﻓ مﮭﻌﻣ ﻲﻓﻼﺗﺧا نﻣ مﻏرﻟا ﻰﻠﻋ كﻟذ
 رﺛﻛأ كﻧﻣ مﮭﻓأ نأ دﯾرأ .ﻲﻟ ﺔﺑﺳﻧﻟﺎﺑ ةرﻛﻓ نﻋ ةرﺎﺑﻋ وھ نﻔﻟا .ﺔﻌﯾﺑطﻟا نﻣ ﺔﯾﻓارﻏوﺗوﻓ ةروﺻ ذﺧأ ﺔطﺎﺳﺑﺑ و نﻛﻣﻣﻟا نﻣ
  ةرﻛﻔﻟا هذھ رﺎطإ نﻣﺿ كﺗﺎﺣوﻟ ﻰﻠﻋ سﺎﻛﻌﻧﻻا اذھ
 سﯾﻟ ﻲﻠﺟﺗﻟا .ﻲﻠﺟﺗﻟا نﻣ..ةرﻛﻔﻟا ضﯾﻘﻧ وھ ﺎﻣﺎﻣﺗ سﻛﻌﻟﺎﺑ ،ةرﻛﻔﻟا بﺎﯾﻏ نﻣ ﮫﺿﯾﻓ دﻣﺗﺳﯾ وھ .ةرﻛﻓ سﯾﻟ نﻔﻟا :لﯾﻋﺎﻣﺳا
 ﻊﻣ ﺢﺿاو سﺎﻣﺗﺑ نﻛﻟ ةرﺷﺎﺑﻣ رﯾﻏ ﺔﻐﯾﺻﺑ ةروﺛﻟا موﮭﻔﻣ ﻰﻠﻋ تﻠﻣﻋ تﺎﯾادﺑﻟا ﻲﻓ .لﻣﺎﻛﺗﻣ نﺎﯾﻛ وھ ﺎﻣﻧإ و ددﺣﻣ موﮭﻔﻣﺑ
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 نوﻧﻛﺳﯾ ﻲﻠھأ مھ..مﮭﻓرﻋأ نﻣ نﻣ مھ سﺎﻧأ ىرأ تﻧﻛ ثﯾﺣ ﺎھدﺿ وأ ةروﺛﻟا ﻊﻣ سﯾﻟ ﺎﻧھ ةرﻛﻔﻟا و ﺔﯾروﺳﻟا ةروﺛﻟا
  .عوﻧﻟا اذھ نﻣ ٍتارﺎﺷﺈﺑ ﻻإ ﮫﺗﺑرﺎﻘﻣ نﻛﻣﯾ ﻻ و ادﺟ ﻲﺳﺎﻗ دﮭﺷﻣﻟا نﺎﻛ نوﻠﺗﻘﯾ و نوﺣﺑدﯾ مھارأ تﻧﻛ يدوﺟو و ﻲﺗرﻛاذﺑ
  تﺎﺣوﻠﻟا ضﻌﺑ ﺔﻧﯾﺎﻌﻣ و ﺔﯾؤر
 ﻲﺋارﻛ تﻠﻣﻋ ادﻧﻋ..ىرﺧأ ﺔﮭﺟ نﻣ (ﺔﯾؤر )ﻲﺋارﻛ و ﺔﮭﺟ نﻣ دھﺎﺷﻛ ثدﺣﯾ ﺎﻣ ﻲﻛﺎﺣأ نأ بﺟﯾ نﺎﻧﻓ: :مﻼﻛﻟا ﺔﻌﺑﺎﺗﻣ
 و دﮭﺷﻣﻠﻟ خرﺎﺻﻟا ﻲﻣاردﻟا دﻌﺑﻟا زوﺎﺟﺗﺗ تﻧأ ﻲﺋار و دھﺎﺷﻛ .ثدﺣﯾ ﺎﻣ ﻰﻠﻋ دھﺎﺷﻛ تﻠﻣﻋ ﺎﻣﻧإ و دﻌﺑ ﺎﻣﯾﻓ لوﺣﺗﻟا لﺻﺣ
 ﻰﻠﻋ لﻣﻌﻟا مﺗ موﮭﻔﻣﻟا اذھ نﻣﺿ .صﻼﺧ ةذﻓﺎﻧﻛ وأ فﻠﺗﺧﻣ ءﻲﺷﻛ رﺧﻶﻟ ﮫﻣدﻘﺗ نأ نﻛﻣﻣﻟا نﻣ ءﻲﺷ يأ نﻋ ثﺣﺑﺗ
  .هذھ تﺎﺣوﻠﻟا ﺔﻋوﻣﺟﻣ
  ؟ ﺔﻠﺣرﻣﻠﻟ قﯾﺛوﺗ تﻧﺎﻛ :رﻣﺎﻋ
 ﺞﺗﻧﺗ ﻲﻟﺎﺗﻟﺎﺑ و هارﺗ ﺎﻣ ﺔﺣادﻓ نﻣ صﻠﺧﺗﺗ نأ ﻊﯾطﺗﺳﺗ ﻻ نﺎﺳﻧﺈﻛ تﻧا...موﯾ لﻛ اذھ ىرﻧ نﺣﻧ نﻛﻟ و قﯾﺛوﺗ سﯾﻟ :لﯾﻋﺎﻣﺳا
 روﮭﺷ سﻣﺧ ةدﻣﻟ لﻣﻌﻟا نﻋ ﺎﻔﻗوﺗﻣ تﯾﻘﺑ ، ﮫﺗأدﺑ ﺎﻣ لﻣﻛأ نأ دﯾرأ نﻛأ مﻟ و لﻣﻌﻟا نﻋ تﻔﻗوﺗ ةرﺗﻔﻟا كﻠﺗ دﻌﺑ .قﺎﯾﺳﻟا اذﮭﺑ
 و ﮫﺳﻔﻧ نﻋ رﺑﻌﻣ ﺎﻛ و ﮫﺗﻗو ﻲﻓ لﯾﻣﺟ لﻣﻌﻟا نﻣ عوﻧﻟا اذھ نﺄﺑ رﻌﺷأ ﮫﺗأدﺑ ﺎﻣ لﺎﻣﻛﺗﺳﻻ ةدوﻌﻟا ﻲﻓ تﺑﻏر ﺎﻣﻠﻛ تﻧﻛ و
 هدﺣوﻟ مﺎﮭﻟﻻا ﻲﺗﺄﯾ ...دﯾرأ ﺎﻣ دﯾدﺣﺗ رﯾﻛﻔﺗﻟﺎﺑ ﻊﯾطﺗﺳأ ﻻ يأ رﯾﻛﻔﺗﻟﺎﺑ لﻣﻌﻟا ﻊﯾطﺗﺳأ ﻻ ﻲﻧﻧﺄﺑ ًﺎﻛردﻣ تﻧﻛ و ؟اذﺎﻣ نﻵا نﻛﻟ
  ...ﺔﻋوﻣﺟﻣﻠﻟ ﻲﻠﻣﻋ لﻼﺧ ﮫﻧﺄﺑ رﻛذﺗا و لﻣﻌﻠﻟ ﻲﻧﻣ رارﻗ نودﺑ و
 ﺎﻣ نﻋ ﺎﯾﻠﻛ ﺔﻔﻠﺗﺧﻣ ﺔﯾﻧﺎﺛ ﺔﻠﺣرﻣ ىرﻧ ﺎﻧھ و ﺔﻠﺣرﻣﻟا ﻲﻓ ﻲﻘﯾﻘﺣ رﯾﯾﻐﺗ دﺟوﯾ ﮫﻧﺄﺑ ﺢﺿاوﻟا نﻣ؟ﺎﻧھ ثدﺣ اذﺎﻣ :ًﺎﻌطﺎﻘﻣ رﻣﺎﻋ
  .ﺎﮭﻠﺑﻗ
 وھ ﮫﯾﻠﻋ لﻣﻌﻟا مﺗ ﺎﻣ لﻛ و ﻲﺗﺎﺣوﻟ ﻲﻓ ﺎﻣاردﻟا نﻋ تدﻌﺗﺑا ﺎﻧھ و تﺎﮭﯾرﺗروﺑ نﻋ ةرﺎﺑﻋ ﻲھ ﺔﻠﺣرﻣﻟا هذھ :لﯾﻋﺎﻣﺳا
 اذھ لﻼﺧ نﻣ ثدﺣﯾ ﺎﻣ لﻛ أرﻘﯾ نأ عﺎطﺗﺳا دﮭﺷﻣﻟا بّرﻗ و زﻛر اذا ﮫﻧﺎﻛﻣﺄﺑ ﺢﺑﺻأ لﺎﻣﻋﻸﻟ دھﺎﺷﻣﻟا نأ ﻰﻧﻌﻣﺑ لﯾﺻﺎﻔﺗ
  .قﺎﯾﺳﻟا اذﮭﺑ مﮭﻌﯾﻣﺟ و ﮫﯾرﺗروﺑ 05 وأ 04 برﺎﻘﯾ ﺎﻣ تﻠﻣﻋ ﺎﻧأ .ﮫﯾرﺗروﺑﻟا
  ؟تﺎﯾﺻﺧﺷﻟا هذھ نﻋ  mooz وھ ﻲﻧﻌﯾ :رﻣﺎﻋ
  (ﺔﺣوﻟ ﻰﻟإ رﯾﺷﯾ) ﮫﯾرﺗروﺑ اذھ...طﺑظﻟﺎﺑ مﻌﻧ :لﯾﻋﺎﻣﺳا
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  ؟ﮫﯾﻓ لوﻘﺗ نأ بﻏرﺗ تﻧﻛ اذﺎﻣ :رﻣﺎﻋ
 ﻰﻠﻋ لﻣﻋا ﻲﺳﻔﻧ تدﺟو ﺎﻧأ...ﮫﯾرﺗروﺑﻟا مﺳر ءارو نﻣ ﺎﮭﻟوﻗأ نأ دﯾرأ ﻲﺗﻟا ةرﻛﻔﻟا ﻲﻓ حوﺿو دﺟوﯾ ﻻ :لﯾﻋﺎﻣﺳا
 اذھ لﺻﻓا كﻟ لوﻘﺗ ﻲﺗﻟا تﺎظﺣﻠﻟا فﺛﻛﺗﺗ...اذﺎﻣﻟ ﺎﻘﺣﻻ كردﯾ نأ ءرﻣﻠﻟ نﻛﻣﻣ نﻛﻟ و...قﺑﺳﻣ مﯾﻣﺻﺗ نودﺑ ﮫﯾرﺗروﺑﻟا
 ضﻐﺑ ﺔﻣﯾظﻌﻟا مﻻﻵﺎﺑ رﻌﺷﯾ نﺎﺳﻧا وھ...ةروﺛ رﯾﻏ وأ ةروﺛ..ﺎﯾروﺳ جرﺎﺧ مأ ﺎﯾروﺳ ﻲﻓ...ﮫﺑ صﺎﺧﻟا طﯾﺣﻣﻟا نﻋ نﺋﺎﻛﻟا
 ﺔﯾدﮭﺷﻣ نﻋ رظﻧﻟا ضﻐﺑ ﻲﻧﺎﺳﻧﻻا كﺳﺣﺑ ﻲﻘﺗرﯾ نأ نﻛﻣﻣﻟا نﻣ و..ﮫﺑ رﻌﺷﺗ و ﮫﻌﻣ فطﺎﻌﺗﺗ...نوﻛﯾ نﻣ نﻋ رظﻧﻟا
  .لﻣاوﻌﻟا نﻣ هرﯾﻏ وا نﺎﻛﻣﻟا
 و ﺎﻣﺎﻣﺗ بﯾﻐﻣﻟا لﺛﻣ لﻣﻋا تﻧﻛ ،ﺎﻧھ ﺔﻋوﺿوﻣ ةرﯾﺑﻛ ﺔﺣوﻟ ﻰﻠﻋ لﻣﻋا ﺎﻧھ ًﺎﺳﻟﺎﺟ تﻧﻛ ثﯾﺣ ﺔظﺣﻠﺑ دﮭﺷﻣﻟا رﯾﻐﺗ كﻟذ دﻌﺑ
 ﺔﺑﻌﺻ ﺔﯾﺳﻔﻧ ﺔﻟﺎﺣﺑ تﻧﻛ ﺢﯾﺳﻣﻟا ﻰﻠﻋ تﻠﻣﻋ ﺎﻣدﻧﻋ .ﺢﯾﺳﻣﻟا لازﻧا..ﺢﯾﺳﻣﻟا ﻰﻠﻋ تﻠﻣﻋ ثﯾﺣ لوﺣﺗ ﮫﯾﻓ لﻣﻋ لوا وھ
 تﻣزﻻ ﺎھدﻌﺑ و ﻲﻟﺎﺑ ﻲﻓ ﻼﺻأ نﻛﯾ مﻟ و ﮫﯾﻠﻋ لﻣﻋا نا ررﻗأ مﻟ ﺎﻧأ .ﮫﺗﻠﻐﺗﺷا اذﺎﻣﻟ يردأ ﻻ و قﻣﻌﺑ ﻲﻧﺗزھ ﺔﻟﺎﺣﻟا....ادﺟ
 و تارﻣ ةدﻋ بﯾﺑطﻟا ﻰﻟإ ﻲﺑﺎھذ نﻣ مﻏرﻟﺎﺑ و ﻲﺳرﺿ ﻲﻓ بﺎﮭﺗﻟا ﻲﻧﺑﺎﺻا...سﻣﺑ بﺎﺻﻣﻟا لﺛﻣ رﮭﺷ ةدﻣﻟ ﻲﻟزﻧﻣ
 لﻛ نﺎﻛ و نﯾﻓروﻣ ةرﺑا ﻲﻧوطﻋأ مﮭﻧأ ﻰﺗﺣ ، رﮭﺷ ةدﻣﻟ ﻲﻧﺎﻗرﺎﻔﯾ ﻻ قرﻷا و مﻟﻷا نﺎﻛ تﺎﺋدﮭﻣﻟا و تﺎﻧﻛﺳﻣﻟا ﻲﺋﺎطﻋا
 ﮫﻧﺄﺑ ترﻌﺷ...ﮫﺑ رﻌﺷأ ﻲﻧﻠﻌﺟ لﻣﻌﻟا هذھ نأ ﻰﻧﻌﻣﺑ ﺔﺣوﻠﻟا و ﻲﻣﻟأ نﯾﺑ ﺔﻠﺻ كﺎﻧھ نﺄﺑ رﻌﺷأ تﻧﻛ .ﺔﺣوﻠﻟا بﺑﺳﺑ كﻟذ
   .ﻲﺗﺎﺣوﻟ ﻲﻓ ﺢﯾﺳﻣﻟا لﻐﺗﺷا ﺎﻧأ اذﺎﻣﻟ رﺛﻛأ مﮭﻓأ نأ بﺟﯾ
 ﮫﻧأ ﻰﻟإ نﯾﻌﻣ نﺎﻛﻣ و نﺎﻣزﺑ ةددﺣﻣ ﺔﻟﺎﺣ شﯾﻌﯾ نﺋﺎﻛ ﮫﻧأ نﻣ نﺋﺎﻛﻟا اذھ لوﺣﺗ ثﯾﺣ طﺑر وھ لﻣﻋ ﻰﻠﻋ تﻠﻣﻋ كﻟذ دﻌﺑ
 وأ نوﯾﻘﯾﻧﯾﻓ وأ نوﯾروﺷآ مھ اوﻧوﻛﯾ نأ نﻛﻣﻣ ٍلﺎﻛﺷﺄﺑ يدﻧﻋ صﺎﺧﺷﻷا ﺢﺑﺻأ و ﺎﯾروﺳ ﻲﻓ زوﺟﯾ ﺔﻟﺎﺣ ﻰﻟإ لوﺣﺗ
  ( ﺔﺣوﻟ ضرﻋ ) طﻣﻧﻟا وھ اذھ نوﯾﻧوﻋرﻓ
  (ةروﺻ ) ﺢﯾﺳﻣﻟا ﺔﺣوﻟ ﻲھ هذھ و
  نﻵا ﺔﺣوﻠﻟا ةدوﺟوﻣ نﯾأ :رﻣﺎﻋ
  مﮭﻧﻋ حرﺷﯾ و تﺎﺣوﻠﻟا ضرﻋ لﯾﻋﺎﻣﺳا لﻣﻛﯾ ...تﺎﺣوﻠﻟا ﻊﯾﻣﺟ ﻊﯾﺑ مﺗ :لﯾﻋﺎﻣﺳا
  نﯾﯾروﺷﻵﺎﺑ ﺔﻗﻼﻋ ﮫﻟو رﺻﺎﻌﻣ وھ و مﺳر و تﺣﻧ نﯾﺑ وھ لﻛﺷﻟا
  لﺟرﻷا مﺳر ﺔﻘﯾرط نﻣ ﺢﯾﺣﺻ :رﻣﺎﻋ
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  (روﺻ ضرﻋ مﺗﯾ) لﺎﻣﻋﻷا نﻣ ﺔﻋوﻣﺟﻣ تﻠﻐﺗﺷا ثﯾﺣ ﻲﻟ ﺔﺑﺳﻧﻟﺎﺑ ﺔﻠﻘﻧ رﺑﺗﻌﺗ ﺎﻧھ :لﯾﻋﺎﻣﺳا
 لﺎﻣﻋأ ﺔﺛﻼﺛ تﻠﻐﺗﺷا نﻵا ﻰﺗﺣ..ﻲﻌﻣ لﺻﺣﯾﺳ ﺎﻣ و 6102 ﻲﻓ لﻣﻌﻟا نوﻛﯾﺳ فﯾﻛ يردأ ﻻ و 5102 لﻐﺷ اذھ
 ﺔﻘﯾرطﻟ ﺔﺑﺳﻧﻟﺎﺑ دﯾدﺟ نوﻛﯾﺳ ﮫﻧﺄﺑ رﻌﺷأ و زﺎﺟﻧﻹا دﯾﻗ لﻣﻋ ﺎﻧھ و ﮫﯾرﺗروﺑ دﺟوﯾ ﺎﻧھ و يرﯾﻟﺎﻏ سوﺗﺎﯾﻣﻟ ﻲﻓ نﯾدوﺟوﻣ
 لوﺎﺣﺗ ﺔﻠﺣر ضوﺧﺗ   دﺣاو عارﺻ سﯾﻟ و تﺎﻋارﺻ ضوﺧﺗ تﻧأ .هزﺎﺟﻧإ مﺗﯾ نأ ﺎظﺗﻧﺈﺑ دﯾدﺟ ءﻲﺷ نﺄﺑ رﻌﺷأ .ﻲﻠﻣﻋ
 ةرﺎﻧﺗﺳﻻا ﺔظﺣﻟ لﺛﻣ كﻟ ﺔﺑﺳﻧﻟﺎﺑ ﺢﺑﺻﺗ و تﺛدﺣ اذﺎﻣﻟ فرﻌﺗ ﻻ ﺔﻠﻘﻧ ﺎﮭﻧأ رﺑﺗُﻌﺗ تﺎظﺣﻟ ﻲﺗﺄﺗ نأ نﻛﻣﻣﻟا نﻣ .مﮭﻔﺗ نأ ﺎﮭﯾﻓ
 بﻠطﯾ و لﺧادﻟا نﻣ شﯾﺎﻋ نوﻛﯾ يذﻟا لﺛﻣ   ﮫﯾﻠﻋ لﻣﻌﻟﺎﺑ أدﺑﺗ و رﺧآ ءﻲﺷ مﮭﻔﺗ و رﺧآ نﺎﻛﻣ ﻲﻓ ﺢﺑﺻﺗ كﻧأ ﻰﻧﻌﻣﺑ
  .يرﺣﺳ ءﻲﺷ كﺎﻧھ نأ دﺟﺗ ﺎﺿﯾأ نﻛﻟ و ﻲﻧھذﻟا ىوﺗﺳﻣﻟا ﻰﻠﻋ طﻘﻓ سﯾﻟ اذھ ﮫﯾﻓ شﯾﻌﻟا دﯾرﯾ يذﻟا ىوﺗﺳﻣﻟا
 دﯾدﻌﻟا دﺟوﯾ (ﺎﻧأ يدﻟ زوﺟﯾ اذھ و ) ﮫﻧأ مﻏر لﻣﻌﻟا اذھ لﺎﻣﻛﺗﺳا ﻲﻓ بﻏرﺗ ﻻ كﻧﺄﺑ ﺔﻧﯾﻌﻣ ﺔظﺣﻠﺑ رﻌﺷﺗ لﻣﻌﺗ تﻧأ و اذﺎﻣﻟ
  .ﺎھرﯾﻏ نﻣ رﺛﻛأ ﻊﯾﺑﻠﻟ ﺔﻠﺑﺎﻗ ﻲھ ﺔﻧﯾﻌﻣ لﺎﻣﻋأ نﺄﺑ سردﻟا نوظﻔﺣﯾ نﯾذﻟا نﯾﻣﺎﺳرﻟا نﻣ
 ءﻲﺷ مﻠﻌﺗأ نأ دﯾرأ ىوﺗﺳﻣﺑ ﻲﺳﻔﻧ ﻊﺿأ ﺎﻣدﻧﻋ يأ دﯾدﺟ ءﻲﺷ رﺑﺗﺧأ نأ دﯾرأ ،دﯾدﺟ ءﻲﺷ مﻠﻌﺗأ نأ دﯾرأ ﺔﺣوﻟ لﻛ ﻲﻓ ﺎﻧأ
 و دﻌﺑ ﻲﻣﺎﻣأ ﺔﺣﺿاو رﯾﻏ ﺎﮭﻧﻛﻟ و ةدﯾدﺟﻟا ﺔﻠﺣرﻣﻟا ىرأ ﻲﻧإ ﻲﻟﺎﺗﻟﺎﺑ و يدﮭﺟ ىرﺎﺻﻗ لذﺑأ فدﮭﻟا كﻟذﻟ و ًﺎﯾﻠﻛ دﯾدﺟ
  .دﮭﺟﺑ ﺎﮭﯾﻠﻋ لﻣﻋأ ﻲﻧﻛﻟ
 وھ ﺎﻣ خوﯾﺷﻠﻟ ﺔﻣدﺧﺗﺳﻣ روﺻ 4-3 روﺻﻠﻟ مادﺧﺗﺳا كﺎﻧھ دﺟﻧ نأ نﻛﻣﻣ ﺔﯾودﺑﻟا ﺔﻟﺎﺣﻟا عوﺿوﻣ ﻰﻟا ﺎﻧدﻋ اذا :رﻣﺎﻋ
  .ﻲﺟرﺎﺧ صﺧﺷﻟ ﺔﺑﺳﻧﻟﺎﺑ ﺎﻧھ نﺎﻛﻣ لﻛ ﻲﻓ دوﺟوﻣﻟا ﺔﯾرﺻﺑﻟا ﺔﻟﺎﺣﻠﻟ كﯾأرﺑ ﻰﻧﻌﻣﻟا
  ﺔطﻠﺳﻟا زﻣر :لﯾﻋﺎﻣﺳا
 ﺎﮭﻧﺄﺑ ﻲﻧﺑﺎﺟﺄﻓ لاؤﺳﻟا سﻔﻧ ﮫﺗﻟﺄﺳ و ﺎﻧھ ﺔﯾﺳﺎﯾﺳﻟا تﺎﯾﺻﺧﺷﻟا مﺳر ﻲﻓ صﺻﺧﺗﻣ نﺎﻧﻓ ﻊﻣ ﺔﻠﺑﺎﻘﻣ ءارﺟﺈﺑ تﻣﻗ :رﻣﺎﻋ
  .دﺋﺎﻘﻟا وھ صﺧﺷﻟا اذھ نﺄﺑ رﻘﯾ و فرﺗﻌﯾ بﻌﺷﻟا نأ ﻰﻧﻌﻣﺑ ﺔﻌﯾﺑﻟا
  ﺔطﻠﺳﻟا و ﺔﻟودﻟا زﻣر وھ اذھ %001 ﺢﯾﺣﺻ :لﯾﻋﺎﻣﺳا
  ؟ﺔﯾروﺗﺎﺗﻛﯾدﻟا ﺔﻣظﻧﻷا ﻲﻓ هارﺗ ﺎﻣ نﻋ فﻠﺗﺧﻣ اذھ كﯾأرﺑ لھ :رﻣﺎﻋ
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 اذھ و ﮫﻟ سﯾدﻘﺗ دﺟوﯾ..ﮫﺑﺣﻧ نﺣﻧ بﻷا دﯾاز لوﻘﯾ ﺎﻧھ ﻊﯾﻣﺟﻟا..دﯾاز ﺎﺑﺎﺑ نوﻟوﻘﯾ ﺎﻣدﻧﻋ ﻲﻧﻌﯾ ﺔﺑﺣﻣ دﺟوﯾ ﺎﻧھ :لﯾﻋﺎﻣﺳا
  .ةدﺣﺗﻣﻟا ﺔﯾﺑرﻌﻟا تارﺎﻣﻻا ﺔﻟود ﻲھ ﺔﻣﯾظﻋ ﺔﻟود ﻰﻧﺑ لﺟر ﮫﻧا غارﻓ نﻣ سﯾﻟ
 ﻻ كﯾﻟإ ثدﺣﺗﯾ ﺎﻣدﻧﻋ نﺎطﻠﺳ ﺦﯾﺷﻟا .ادﺟ بوﺑﺣﻣ صﺧﺷ وﮭﻓ ﺔﻗرﺎﺷﻟا ةرﺎﻣإ كﺎﺣ ﻲﻣﺳﺎﻘﻟا نﺎطﻠﺳ ﺦﯾﺷﻠﻟ ﺔﺑﺳﻧﻟﺎﺑ ﺎﻣأ
 سﯾﻟ مﻼﻛﻟا نا مﻠﻌﻟا ﻊﻣ ) صﺎﺧﺷﻻا ءﻻؤھ ىدﻟ ﺔﻣﺎﻋ ﺔﻣﺳ هﺎﻧإ .ءﺎﯾﺣ هدﻧﻋ لﺟرﻟا نﻷ كﻟذ و كﯾﻧﯾﻋ ﻲﻓ ةرﺷﺎﺑﻣ رظﻧﯾ
 (بﻌﺷﻟا ءﺎﻧﺑا ) هدﻻوأ نوﻛﯾ نأ ﻰﻠﻋ صﯾرﺣ دﺋﺎﻘﻛ وﮭﻓ ﺔﻟدﺎﺑﺗﻣ ﺔﺑﺣﻣ ﺔﻋزﻧ دﺟوﯾ ﺔﺋدﺎھ روﻣﻷا ﺎﻣﻟﺎط و (قﻠطﻣ
 بﺟﯾﺔﯾﺎﮭﻧﻟﺎﺑ .(ﺔطﻠﺳﻟا) ءﻲﺷﻟا اذھ ﺦﯾﺳرﺗﻟ وھ (ﻲﻧﺎﻏأ ،مﻼﻓأ ،بﺗﻛ ،روﺻ ) يرﺻﺑﻟا لﻛﺷﻟا اذھ مادﺧﺗﺳا نﻛﻟ .نﯾﺣﺎﺗرﻣ
 ﺔﺟﻣرﺑﻟا هذھ .ﺔﯾطﺎﺑﺗﻋا تﺳﯾﻟ و ﺔﺳوردﻣ ﺔﺟﻣرﺑﻟا هذھ و ﺔﺟﻣرﺑ ﻲﻓ نوﻛﯾ نأ بﺟﯾ وءﻲﺷ لﻛ بﺎﺳﺣ بوﺳﺣﻣ نوﻛﯾ نأ
 وﻣﮭﻣوﺳر و ةرطﺎﺑﻻا و كوﻠﻣﻟا لﯾﺛﺎﻣﺗ تدﺟو ثﯾﺣ ﺦﯾرﺎﺗﻟا رﺑﻋ تدﺟو ﻲھ ﺎﻣﻧا و ﻲﺑرﻋ وأ ﻲﺗارﺎﻣإ عارﺗﺧا تﺳﯾﻟ
 ﻰﻠﻋ ﺔﯾﺣورﻟا و ﺔﯾﺳﻔﻧﻟا ﺔﯾﻧﺑﻟا ﻰﻠﻋ ةروﺻﻟا رﯾﺛﺄﺗ ةوﻗ و ﺔﻧﻣﯾﮭﻟ ﺎﻣﺎﻣﺗ نﯾﻛردﻣ اوﻧﺎﻛ ثﯾﺣ تاوﺑﺎﺑﻟا و ءﺎﯾرﺛﻻا كﻟذﻛ
 ﻲﻋوﻼﻟا ﻲﻓ لﺧدﺗ كﻟذﺑ ﻲﮭﻓ .ﻲﻣوﯾ لﻛﺷﺑ صﺧﺷﻟا ﺎھارﯾ و ررﻛﺗﺗ ﺎﻣﻟ ﺔﺻﺎﺧ و ةوﻗ ﺎﮭﻟ ةروﺻﻟا ،ةدﯾﻘﻌﻟا و موﮭﻔﻣﻟا
  .ﮫﺗدارا ءلﻣﺑ سﯾﻟ و يرﺳﻗ لﻛﺷﺑ ﮫﻣرﺗﺣﺗ كﻟذﺑ و ﮫﻧﻋ رﺑﻌﯾ يذﻟا و ﮫﺑ صﺎﺧﻟا زﻣرﻟا وھ ﮫﻧﺄﻛ صﺧﺷﻠﻟ
 وھ مﺎھ رﻣأ ﻲﻓ ّرظﻧ و ثدﺣﺗ يذﻟا وﻛوﻓ لﯾﺷﯾﻣ دﺎﻣﺗﻋﺎﺑ ﻲﺗﺳارد ﻲﻓ تﻣﻗ ﺔطﻠﺳﻟا عوﺿوﻣ نﻋ ثﯾدﺣﻟا ءوﺿ ﻲﻓ :رﻣﺎﻋ
 وھ  موﻛﯾﺗﺑوﻧوﺑ ﻰﻣﺳﯾ يزﯾﻠﻛﻧا سدﻧﮭﻣﻟ يرﺎﻣﻌﻣﻟا طﻣﻧﻟا مادﺧﺗﺳا نﻋ ثدﺣﺗ .ﺔطﻠﺳﻟا عوﺿوﻣﺑ ﻲﺋرﻣﻟا ءﻲﺷﻟا مادﺧﺗﺳا
 نﻣ و نﺟﺳﻟا لﻣﺎﻛ نوطﻐﯾ سارﺣ ﮫﯾﻓ دﺟوﯾ و .ﻲﻧاوطﺳا سﺎﺳأ ﻰﻠﻋ 0081 مﺎﻋ ﻲﻟاوﺣ ﮫﻣﯾﻣﺻﺗ مﺗ نﺟﺳ نﻋ ةرﺎﺑﻋ
 ﺎﮭﻧأ سﺎﺳأ ﻰﻠﻋ ّفﻧﺻﺗ ﺔﻘﯾرطﻟا هذھ .نوﺟﺳﻠﻟ يرﺎﻣﻌﻣﻟا لﻛﺷﻟا قﯾرط نﻋ لﻣﺎﻛ قﺑﺎط ﻲطﻐﯾ نأ دﺣاو سرﺎﺣﻟ نﻛﻣﻣﻟا
 ّﻲﻟإ رظﻧﯾ دﺋﺎﻘﻟا اذھ و ﻲﻣﺎﻣأ ةدوﺟوﻣ ةروﺻﻟا هذھ و نﺎﻛﻣ ﻲﻓ دوﺟوﻣ ﺎﻧأ تﻧﻛ وﻟ .مﻛﺣﺗﻠﻟ يرﺻﺑﻟا مﯾﻣﺻﺗﻟا نﻣ عوﻧ
 وﻟ ﻲﻧﻌﯾ ؟كﯾأرﺑ ﻲﻘﻠﺗﻣ صﺧﺷﻛ ﺎﻧأ ﻲﯾﻠﻋ ﺎھرﯾﺛﺄﺗ وھ ﺎﻣ ؟؟ﺔﺑﺎﻗرﻠﻟ ةادأ نوﻛﺗ نأ نﻛﻣﻣﻟا نﻣ لھ .ىرﺧﺄﺑ وأ ﺔﻘﯾرطﺑ
 لﻌﻔﺗﺳ لھ موﯾ لﻛ ةروﺻﻟا ىرﯾ صﺧﺷ كﯾأرﺑ لھ كﺑﻗارﯾ رﺑﻛﻷا خﻷا  4891 لﯾوروأ جروﺟ ﺔﯾاور ﺎﻧﻌﺟرﺗﺳا
  ؟رﯾﺛﺄﺗﻟا سﻔﻧ ﮫﻌﻣ ةروﺻﻟا
  %001 :لﯾﻋﺎﻣﺳا
  ؟كﺑﻗارﯾ صﺧﺷ دوﺟو نودﺑ ﻰﺗﺣ :رﻣﺎﻋ
 ظﻓﺎﺣﻟ ةروﺻ دﺟوﯾ و كﺗﯾﺑﺑ تﻧأ وﻟ .ﺎﻣ ﺔﻘﯾرطﺑ بﻗارﻣ كﻧﺄﺑ رﻌﺷﺗ كﻣوﻧ ﺔﻓرﻏ ﻲﻓ تﻧأ وﻟ ﻼﺛﻣ ﺎﯾروﺳﺑ ﻲﻧﻌﯾ :لﯾﻋﺎﻣﺳا
  .ﻊﻣﻘﻟا زﻣر ﺢﺑﺻا وھ ،كﯾﻓ عرزﻧا يذﻟا ﻲﻠﺧادﻟا فوﺧﻟا نﻣﺎﮭﺳﻣﻠﺗ نا ﻊﯾطﺗﺳﺗ ﻻ دﺳﻷا
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 ﻲﻧﻌﯾ ،هدﺣوﻟ رودﻟﺎﺑ موﻘﯾ وھ رﺎﺻ ﮫﻘﻠﺧﺗ نأ دﯾرﺗ طﻣﻧ يأ وأ بﻗارﻣﻟا وأ ﺔﯾﺣﺿﻟا ﺔﯾﺻﺧﺷ ﻲﻧﺑﺗ ﺎﻣﻟ ﺎﻧﻠﻗ ﺎﻣ لﺛﻣ ﻲﻧﻌﯾ
 و كﻌﺟرﺗ ﺔﻣوﺎﻘﻣﻟا لﺎﻛﺷأ ﺎھرﯾﻐﺗ نأ دﯾرﺗ ةدﺎﻋ طﺳﺑأ ىوﺗﺳﻣ ﻰﻠﻋ ﻲﻧﻌﯾ  .دوﺟوﻣ نوﻛﯾ نأ يرورﺿﻟا رﯾﻏ نﻣ بﻗارﻣﻟا
 نﻟ كﻧﺄﺑ تارﺎﺷا لﺳرﯾ ﻲﻋوﻼﻟا نﻛﻟ و نﯾﻣوﯾ وأ موﯾ ةدﻣﻟ ﺔﺿﺎﯾرﻟا سرﺎﻣﺗ كﻧزو فﻔﺧﺗ نأ تدرأ وﻟ كﻟذ ﻰﻠﻋ لﺎﺛﻣﻛ
 لوﺎﺣﺗ ﺎﻣدﻧﻋ و مﺎظﻧﻟا اذھ نﻣ ءزﺟ ﻰﻟا ًﺎﯾﻟآ تﻟوﺣﺗ كﺳﻔﻧ هﺎﺟﺗ و ﻊﻛﺗﺟﻣﻟا هﺎﺟﺗ كوﻠﺳﻟا نﻣ جذوﻣﻧ اذھ   ﻊﯾطﺗﺳﺗ
  .جرﺎﺧﻠﻟ رﺟﺎﮭﺗ وأ نﺟُﺳﺗ وأ لﺗُﻘﺗ نأ ﺎﻣإ جورﺧﻟا
 ىرُﺧﻷا ىوﻘﻟا نﻛﻟ و ًﺎﺋﯾﺷ لﻌﻔﺗ نأ دﯾرﺗ كﻋرﺎﺻﺗ ﺔﯾﻠﺧادﻟا كﺗوﻗ أدﺑﺗ ﺔﻣوظﻧﻣﻟا جرﺎﺧ قﺎﯾﺳﻟا جرﺎﺧ جرﺧﺗ ﺎﻣدﻧﻋ
 بﺎطﺧﻟا ﻊﻣ ﻲﻛﺣﻣﻟا بﺎطﺧﻟا ءﻲﺷ لﻛ ﻊﻣ قﻓاوﺗﻣ كﻟذ و .رارﻛﺗﻟﺎﺑ كﺗﺟﻣرﺑ مﺗ و ةروﺻﻠﻟ  daolnwod اوﻠﻣﻋ
 و دﯾرﯾ ﺎﻣ لﻌﻔﯾ نأ ردﻗ وھ فﺎطﻣﻟا ﺔﯾﺎﮭﻧ ﻲﻓ ثﯾﺣ ﺔﻠﻣﺎﻛﺗﻣ ﺔﯾﻟآ .ءﻲﺷ لﻛ ﻊﻣ و ﻊﻣﻘﻟا ﻊﻣ و نﺟﺳﻟا ﻊﻣ و ﻲﺳﺎﯾﺳﻟا
  .ًﻼﻌﻓ كﺑﻗارﯾ
 اذھ و ﮫﺑﻗارﯾ ﺎﻣ ادﺣأ نﺄﻛ و بﻌﺗرﯾ و فﺎﺧﯾ قﻔﺻﯾ ﻻ صﺧﺷ يأ و بﺎطﺧ لﻼﺧ وأ ةرﯾﺳﻣ ﻲﻓ جرﺧﻧ ﺎﻧﻛ ﺎﻣدﻧﻋ رﻛذا
 اذھ .ةﺎﯾﺣﻟﺎﺑ رارﻣﺗﺳﻼﻟ كﻟذ و ﮫﺑﺗﻧﺗ نأ بﺟﯾ ﮫﻧﺄﺑ ﺔﻟﺎﺳر كﯾطﻌﯾ ﮫﻧإ .ددﮭﻣ ﮫﻧﺄﻛ و صﺧﺷﻠﻟ ﻲﻋوﻼﻟا هﺄﺷﻧﻣ فوﺧﻟا
 ﻊﺋﻼط تﻗو نﻣ رﯾﻐﺻ نوﻛﺗ ﺎﻣ تﻗو نﻣ كﻠﻘﻋ ﻲﻓ مھ ﺎھوﻠﺧد ﻲﺗﻟا و كﻣﺳﺟ ﺎﮭﯾﻧﺑﯾ ﻲﻠﯾ ﺔﯾﻋﺎﻓدﻟا ﺔﯾﻟﻻا وھ ﻲﻋوﻼﻟا
 تﺎطﻠﺳﻟا دﻘﻌﺗﺗ مﺛ ﺔﺳردﻣﻟا رﯾدﻣ ﺔطﻠﺳ مﺛ سردﻣﻟا ﺔطﻠﺳ مﺛ بﻷا ﺔطﻠﺳ تﯾﺑﻟا ﻲﻓ رﺑﻛﻷا خﻷا ﺔطﻠﺳ ﻰﻠﻋ ﻰﻋوﺗ ثﻌﺑﻟا
 ﻲھ جذﺎﻣﻧ مﯾدﻘﺗ و مﯾھﺎﻔﻣ ءﺎﻧﺑ و كﻣﯾزﻘﺗ كﻓدھ ﺎﮭﻠﻛ تﺎﯾﻟآ نﻣ ءزﺟﻛ ﻲﻧﺑﻣ نوﻛﺗﺳ صﺧﺷﻛ تﻧأ .رﻣﻌﻟﺎﺑ مدﻘﺗﻟا ﻊﻣ
  .ةرطﯾﺳﻠﻟ زوﻣر نوﻛﺗﺳ
   ؟ءﻻ وأ ﺔﯾﺣﺿﺗﻟا ةرﻛﻓ سرﻛﺗ وا زرﺑﺗﻟ ةروﺻﻟا وأ ﺔﺣوﻠﻟا هذھ اوﻣدﻘﯾﻟ ًﺎﺋﯾﺷ ﺔطﻠﺳﻟا نﯾﻧﺎﻧﻓ مدﺧﺗﺳﯾ لھ :رﻣﺎﻋ
 تﻧﺟﺳ دﻗ تﻧﻛﻟ دﺳﻷا ظﻓﺎﺣ ﺎﻧأ تﻧﻛ وﻟ و نﯾدﺎﯾﻣﻟا ﺔﻧﯾدﻣ ﻲﻓ ﺔﺣﺎﺳ ﻲﻓ دﺳﻷا ظﻓﺎﺣﻟ لﺎﺛﻣﺗ رﻛذﺗأ .مﺳرﯾ نﺎﻧﻔﻟا :لﯾﻋﺎﻣﺳا
 ظﻓﺎﺣ مﺳا ﺎﮭﯾﻠﻋ ﻊﺿﺗ و ﺔﻠﺗﻛ يأ ءﻲﺷ يأ ﻊﺿﺗ نأ ﻊﯾطﺗﺳﺗ ﺎﻣﻧأ و ﺎﻧھ تﺳﯾﻟ ﺔﻠﻛﺷﻣﻟا نﻛﻟ و ﮫﺗﻋﺎﺷﺑﻟ كﻟذ و لﻣﻌﻟا ذﻔﻧﻣ
 ﮫﻣﺳرأ مﻟ ﺎﻧأ .دﯾﺟ لﻛﺷﺑ دﺳﻷا ظﻓﺎﺣ اوﻣﺳرﯾ نأ اوﻓرﻌﯾ نﯾﺑوھوﻣ سﺎﻧأ كﺎﻧھ نوﻛﯾ نأ فدﺻﯾ ىرﺧﺛأ ﺔﯾﺣﺎﻧ نﻣ و دﺳﻷا
 ﻲﻧوددھ وﻟ ﻰﺗﺣ ﮫﻧﺄﺑ ﺔﻋﺎﻧﻗ يدﻟ ﺎﻧﺄﻓ ،تﻠﻌﻓ تﻧﻛ ﺎﻣﻟ بﺎھرﻻﺎﺑ ﻰﺗﺣ وﻟ و كﻟذ مﺗ وﻟ و كﻟذ ﻲﻧﻣ دﺣأ يأ بﻠطﯾ مﻟ ،ﻲﺗﺎﯾﺣﺑ
  .رﺧآ ﻲﺳﺎﯾﺳ يأ دﺳﻷا ظﻓﺎﺣ طﻘﻓ سﯾﻟ و دﺳﻷا ظﻓﺎﺣ مﺳرا نأ نﻛﻣﻣﻟا نﻣ سﯾﻟ ﺢﺑذﻟﺎﺑ
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 رﯾﺑﻛ ﻎﻠﺑﻣ لﺑﺎﻘﻣ كﻟذ و سوﺑﺎﻗ نﺎطﻠﺳﻠﻟ ةروﺻ مﺳرا نأ ةرﻣ تاذ ﻲﻧﻣ بﻠط دﻗ نﺎﻛ ﻲﻧﺎﻌﻟا نزﺎﻣ ﮫﻣﺳا قﯾدﺻ يدﻟ دﺟوﯾ
 مﺳر ﻰﻠﻋ نﯾردﺎﻘﻟا نﯾﻣﺎﺳرﻟا نﻣ دﯾدﻌﻟا دﺟوﯾ نﻛﻟ و لﺑﻗأ ﻻ نأ .رﻻود نوﯾﻠﻣ ﻲﻟ ﻊُﻓد وﻟ ﻰﺗﺣ تﺿﻓر و لﺎﻣﻟا نﻣ
  .نﺎﻛﻣ لﻛ ﻲﻓ مھروﺻ رارﻛﺗ ةرﺛﻛﻟ كﻟذ و نﯾﺳﺎﯾﺳﻟا
 يأ مﺳرا ﻻ ﺎﻧأ ﺎﻣﻧﯾﺑ دﯾﺟ مﺎﺳر وھ رﺗﻣ  02x02 قوﻘﺣﻟا ﺔﯾﻠﻛ ﻲﻓ ﺔﻘﻠﻌﻣ ﺔﺣوﻟ مﺳر حودﺣد مﺳﺎﺑ ﮫﻣﺳا نﺎﻧﻓ دﺟوﯾ
  .نﯾﺳﺎﯾﺳ نﻣ كﻟذ ﮫﺑﺎﺷ ﺎﻣ وأ سﯾﺋرﺑ كﻟﺎﺑ ﺎﻣﻓ يدﺎﻋ صﺧﺷ يﻷ ﮫﯾرﺗروﺑ
 رﺿﺣﯾ ﺎﻣﻧﻋ نﺎﻛ و ﺔﻗرﺎﺷﻟا ةرﺎﻣإ مﻛﺎﺣ ﻲﻣﺳﺎﻘﻟا نﺎطﻠﺳ ﺦﯾﺷﻟا تﻧﺑ روﺣ ﺔﺧﯾﺷﻟا ﻊﻣ تﻠﻣﻋ تارﺎﻣﻻا ﻰﻟإ تﯾﺗأ ﺎﻣدﻧﻋ
 ﺔﺧﯾﺷﻟا تﮭﺑﺗﻧا .سﺎﻧﻟا ﻲﻗﺎﺑ لﻌﻔﯾ ﺎﻣﻛ ﺔﯾﺣﺗﻟا ﮫﯾﻠﻋ ﻲﻘﻟأ وأ ﮫﺗﺣﻓﺎﺻﻣﻟ ﻰﻌﺳا ﻻو ﮫﻌﻣ فﻗأ ﻻ ﺎﻧأ ﺔﯾﻧﻔﻟا ضرﺎﻌﻣﻟا تﺎﺣﺎﺗﺗﻓا
 ﺔﯾﺣﺗﻟا ﻲﻘﻠﯾ نﻣ لﻛ و مﺎﻛﺣﻟا نﻣ ﺎﻧدﻘﻌﺗ ﺎﯾروﺳ ﻲﻓ نﺣﻧ ﺎﮭﺗﺑﺟﺄﻓ ﺎھدﻟاو ﻰﻠﻋ ﺔﯾﺣﺗﻟا ﻲﻘﻟأ ﻻ اذﺎﻣﻟ ﻲﻧﺗﻟﺄﺳ و ﻲﻓرﺻﺗﻟ روﺣ
 و دﺣأ يأ نﻣ ًﺎﺋﯾﺷ دﯾرأ ﻻ ﺎﻧأ .كﻟذﻛ تﺳﻟ ﺎﻧأ و ًﺎﺋﯾﺷ ﮫﻧﻣ بﻠطﯾ نأ دﯾرﯾ و ﮫﻟ ﺔﺟﺎﺣﺑ نوﻛﯾ ﮫﺑﻧﺟ ءﺎﻘﺑﻠﻟ ﻰﻌﺳﯾ و مﻛﺎﺣ ﻰﻠﻋ
 لﻛﺷﺑ ﮫﯾﻠﻋ تﻓرﻌﺗ تﻗوﻟا ﻊﻣ .سﺎﻧﻟا ﻲﻗﺎﺑ نﻋ ﺔﻔﻠﺗﺧﻣ ﺔﻌﯾﺑطﺑ ﻲﻧﻛﻟو نﺎطﻠﺳ ﺦﯾﺷﻟا وﻣﺳﻟ دﯾدﺷﻟا ﻲﻣارﺗﺣا نﻣ مﻏرﻟا ﻰﻠﻋ
  .بدﻷا نﻣ رﯾﺛﻛﻟا ﮫﯾدﻟ و رﯾﺛﻛ ءﺎﯾﺣ ﮫﯾدﻟ صﺧﺷ ﮫﻧأ تدﺟوو و رﺑﻛأ
 ﺔﻛﺳﺣﻟا ﻲﻓ رﺧآ لﺎﺛﻣﺗ ﻰﻠﻋ لﻣﻌﻟا ﻲﻧﻣ بﻠط نﻣ مﮭﻧﻣ و دﺳﻷا لﺳﺎﺑ لﺎﺛﻣﺗ اوﻠﻐﺗﺷا نﯾرﺧآ نﯾﻧﺎﻧﻓ نأ دﺟﺗ تﻗوﻟا سﻔﻧ ﻲﻓ
 لﻣﻋ ﻰﻠﻋ ﻲﻣﺳا ﻊﺿأ نأ لﺑﻗأ ﻻ نوﯾﻠﻣ ﺔﺋﻣ ﻎﻠﺑﻣﻟا ﺢﺑﺻأ وﻟ تﺑﺟﺄﻓ ﺔﯾروﺳ ةرﯾﻟ نوﯾﻠﻣ لﺑﺎﻘﻣ ﮫﯾﻠﻋ لﯾدﻌﺗﻟﺎﯾ نﻣ اوﺑﻠط وو
  .روﺗﺎﺗﻛﯾدﻟا نﺑﻻ
  ؟نﯾدﻠﻟ فﻟﺎﺧﻣ وھ لھ ؟ﻲﻧﯾد كﻟذ درﻣ لھ ؟تارﺎﻣﻻا ﻲﻓ ﺎﻧھ لﯾﺛﺎﻣﺗ دﺟوﯾ ﻻ اذﺎﻣﻟ :رﻣﺎﻋ
 دﻣﺣﻣ ﺦﯾﺷﻟا ﻼﺛﻣﻓ كﻟذ نﻣ طﺳﺑأ مھ .خوﯾﺷﻟا وأ صﺎﺧﺷﻸﻟ لﯾﺛﺎﻣﺗ سﯾﻟ و بﺻﻧ تﺎﺣﺎﺳﻟا ﻲﻓ ﻲﺑد ﻲﻓ دﺟوﯾ :لﯾﻋﺎﻣﺳا
 ﻰﻠﻋ لﻣﻌﯾ ﮫﻧﺄﺑ ﻊﻧﺗﻘﻣ ﮫﻧﻷ ﻲﺋﺎﯾزﯾﻓ لﻛﺷﺑ نﻛﻟ و دوﺟوﻣ نوﻛﯾ نأ بﺣﯾ وھ و ﺔﯾؤر بﺣﺎﺻ و ﮫﺳﻔﻧﺑ دﺗﻌﻣ صﺧﺷ وھ
 لﯾﺛﺎﻣﺗﻟا دوﺟوﺑ لﺑﻘﯾ ﮫﻧﺄﺑ دﻘﺗﻋأ ﻻ و ﺎﯾﻧﯾد مزﺗﻠﻣ صﺧﺷ وﮭﻓ نﺎطﻠﺳ ﺦﯾﺷﻠﻟ ﺔﺑﺳﻧﻟﺎﺑ ﺎﻣأ .ﺦﯾرﺎﺗﻟا ﮫﺑ لﺧدﯾﺳ ءﻲﺷ قﯾﻘﺣﺗ
  .ﮫﺗروﺻ ىرﯾ نأ بﺣﯾ ﻻ ﮫﻧأ ﻰﺗﺣ ﺔﻓﺎﻘﺛﻟا و نوﻧﻔﻠﻟ ﻲﻋار ﮫﻧأ نﻣ مﻏرﻟا ﻰﻠﻋ
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 رﺎﻐﺻ ﺎﻧﻛ ﺎﻣدﻧﻋ ،ﺔﺋﯾﺑﻟا هذھ  ﻲﻓ يدوﺟو ﺔﯾﺣﺎﻧ نﻣ مﻠﻛﺗأ ﺎﻧأ ﺔﺋﯾﺑﻟا ﻰﻠﻋ رﯾﺑﻛ رﯾﺛﺄﺗ ﮫﻟ يودﺑﻟا ﻊﻣﺗﺟﻣﻟا تﻠﺿﻔﺗ ﺎﻣ لﺛﻣ
 تﺎﺟرد و وﺟﻟا اذﮭﻟ ﺔﻣﺋﻼﻣ ﺎﮭﺗﺎﻣﺎﺧ و رﺣﺑﻟا بوط نﻣ ﺔﯾﻧﺑﻣ ﮫﻓرﻏ تﻧﺎﻛ و ﻲﺑد رﺑ ﻲﻓ رﺣﺑﻟا نﻣ ًﺎﺑﯾرﻗ ﺎﻧﺗﻠﺋﺎﻋ تﯾﺑ نﺎﻛ
 رﺛﺄﺗأ ﻲﻧﻠﻌﺟ ﺔﯾرﺣﺑﻟا ﺔﺋﯾﺑﻟا نﻣ برﻘﻟﺎﺑ يدوﺟو لﻼﺧ نﻣ ﺎﻧﺄﻓ رﺑﻠﻟ اوﻠﻘﺗﻧﯾ نﻷ سﺎﻧﻟا ﻊﻓدﺗ تﻧﺎﻛ فﯾﺻﻟا ﻲﻓ ةرارﺣﻟا
  دﻌﺑ ﺎﻣﯾﻓ ﮫﺗﻣﮭﻓ اذھ و رﺧﻵا نﻋ فﻠﺗﺧﻣ عﺎﺑطﻧا رﺣﺑﻟا كﯾطﻌﯾ موﯾ لﻛ ًﺎﻌﺑط ،ﮫﻧوﻟ ﺔﻗرز و رﺣﺑﻟﺎﺑ
 روﻣأ ترﯾﻏ ﺔﯾﻧدﻣﻟا نأ ثﯾﺣ نﻵا نﻋ رﯾﻏ رﺣﺑﻟا ىرﺗ تﻧﻛ ًﺎﻌﺑط  كﺎﻣﺳﻷا و سروﻧﻟا روﯾط دوﺟوﺑ ﻊﺗﻣﺗﺳأ ﺔﻠﻔطﻛ ﺎﻧأ
 نﻣﻣ يرﯾﻏ نﻛﻣﻣ نأ ثﯾﺣ ةرﯾﺑﻛ ﺔﯾﻟﺎﻛﺷإ ﺎﮭﻟ ﻲﺗﻟا و رﺧآ نﺎﻛﻣ و ﻲﺑد نﯾﺑ بﺎﻛرﻟا لﻘﻧﺗ ﻲﺗﻟا ةرﺎﺑﻌﻠﻟ ﺔﻓﺎﺿﻹﺎﺑ ةرﯾﺛﻛ
 ﺔﻔﻠﺗﺧﻣ تﺎﻣﺳ ىرﺗ كﻧأ ىرﺧأ ﺔﻘﯾرطﺑ ﺎﮭﻟ رظﻧأ تﻧﻛ ﺎﻧأ ﺎﻣﻧﯾﺑ سوﻠﻓ ﻰﻠﻋ لوﺻﺣﻟا بﺎﺑ نﻣ ﺎﮭﻟ نورظﻧﯾ ةرﺎﺑﻋ نوﻛﻠﻣﯾ
 ءﺎﯾﺷأ فﯾﺿﯾ كﻟذﻛ رﺣﺑﻟا جوﻣ ﺔﯾﻧﺎﺛ ﺔﻔﺿ ﻰﻟإ ﺔﻔﺿ نﻣ نوﻠﻘﺗﻧﯾ مﮭﻧأ نﯾﺑ رﺷﺑﻟا عﺎﻘﯾإ رﯾﻏ ىرﺗ موﯾ لﻛ رﺷﺑﻟا هوﺟوﻟ
 نوﻠﻟ ﺎﮭﻌﺿأ ﺎﻧأ ﻲﺗﻟا ﺎﺗﯾﻠﺑﻟا تﺣﺑﺻأ ترﺑﻛ ﺎﻣ دﻌﺑ ﮫﻧأ عﺎﺑطﻧا ﻲطﻌﯾ ﮫﻠﻛ اذﮭﻓ ةﺎﯾﺣﻟا هذھ ﻲﻓ ﻲﻣوﯾﻟا يرﺷﺑﻟا عﺎﻘﯾﻺﻟ ةرﯾﺛﻛ
 ﻲﻓ كﻣﺳ دﯾﺻﺗ سﺎﻧ ﮫﯾﻓ ًﻼﺛﻣ رﺣﺑﻟا تارﯾﺛﺄﺗ نﻣ ﮫﺑ ﺎﻣ و رﺣﺑﻟا ﺎﮭﯾﻓ ﻲﺗﻟا ﺔﻟوﻔطﻟا ﺔﻠﺣرﻣ نﻣ ﻰﺗأ ، ﻰﺗأ نﯾأ نﻣ عﺎﻘﯾإ ﮫﯾﻓ
 تﻧﺎﻛ ةرﺎﺟﺗﻟﺎﺑ لﻐﺗﺷﺗ ﻰﺗﺣ تﻧﺎﻛ لﺑﻗ ءﺎﺳﻧﻟا ،ءﺎﺳﻧﻟا ىرأ قوﺳﻠﻟ بھذأ ﺎﻣدﻧﻋ كﺎﻣﺳﻷا ﻊﯾﺑ ﻰﻠﻋ ﻼﺛﻣ ﺎﮭﺗﺎﯾﺣ فﻗوﺗﺗ سﺎﻧ
 ﺔﻧﮭﻣﻟا ﻲﻓ لﺟرﻟا كرﺎﺷﺗ تﻧﺎﻛ ﻲھ نﻛﻟ نﺟرﺧﯾ ﺎﻣ ءﺎﺳﻧﻟا و بﯾﻋ تﻗو ﻲﻓ نﺎﻛ ﮫﻧأ نﻣ مﻏرﻟﺎﺑ ﺎﮭﻌﯾﺑﺗ و كﺎﻣﺳأ بﯾﺟﺗ
 ﺎھدﻧﻋ ءارﺣﺻﻟا تﻠﺿﻔﺗ ﺎﻣ لﺛﻣ ﻲﺗﻟا ﺔﯾرﺑﻟا ﺔﺋﯾﺑﻟا ،ﺔﯾرﺣﺑﻟا ﺔﺋﯾﺑﻟا هذھ لﻐﺷ يأ ﺎھدﻧﻋ ﺎﻣ و تﯾﺑﻟﺎﺑ سﻠﺟﺗ ﺎﻣ لدﺑ ﺔﯾرﺎﺟﺗﻟا
 ﺎﻣﺑ ءارﺣﺻﻟا ﻲﻓ دوﺟوﻣﻟا نوﻛﺳﻟا نأ ءﻲﺷ لوأ ءارﺣﺻﻟا قﻣﻋ ،قﻣﻋ ﺎﮭﯾﻓ نﺎﻧﻔﻟا رظﻧ ﻲﻓ ﻲﻧﻔﻟا عادﺑﻹا نﻣ رﺧآ بﻧﺎﺟ
  فﻠﺗﺧﯾ لﯾﻠﻟﺎﺑ فﻠﺗﺧﯾ رﺎﮭﻧﻟﺎﺑ ، لﯾﻠﻟا ﻲﻓ وأ رﺎﮭﻧﻟا ﻲﻓ ءاوﺳ ضوﻣﻏ نﻣ ﮫﺑ
 لﺎﻣر ﻰﻠﻋ رﻣﻘﻟا ءوﺿ سﺎﻛﻌﻧﺎﺑ ىرﺧأ ﺔﯾﻟﺎﻣﺟ ءارﺣﺻﻠﻟ فﯾﺿﯾ رﻣﻘﻟا دوﺟو مﻼظﻟا ﻲﻓ لﯾﻠﻟا ضوﻣﻏ ىرﺗ لﯾﻠﻟﺎﺑ
 ﻊﺑﺎط ﻲطﻌﯾ سﻛﻌﻟﺎﺑ ﻻ ﺔﺷﺣوﻟﺎﺑ رﻌﺷﯾ ﻻ رﺧآ عﺎﺑطﻧا ﮫﯾطﻌﯾ ءارﺣﺻﻟا ﻲﻓ نﻛﺎﺳﻟﺎﻓ ﻲﻟﺎﻣﺟ عﺎﻌﺷإ ﻲطﻌﯾ ءارﺣﺻﻟا
  ﮫﯾﻠﻋ درﯾ و ﻲﻧﺎﺛﻟا و دﺣاو نﯾﺑ رﻌﺷﻟا تﺎﯾﺑأ نوﻣارﺗﯾ اوﺣﺑﺻأ نﯾذﻟا ءارﻌﺷﻟا كﺎﻧھ ﻲﻟﺎﻣﺟ
 لﻣﺟﻟا اذھ ﺢﻣﻼﻣ ىرﺗ ءارﺣﺻﻟا ﻲﻓ لﻣﺟﻟا ﻲﺷﻣﯾ ﺎﻣدﻧﻌﻓ نﺎﻛﻣﻟ نﺎﻛﻣ نﻣ نوﻠﻘﺗﻧﯾ لﺎﻣﺟﻟا ةرﺎﺟﺗ ﻲﻓ نوﻠﻐﺗﺷﯾ نﯾذﻟا
 نوﺷﻣﯾ نﺎﻛ نﯾذﻟا رﺷﺑﻟا عﺎﻘﯾإ ﻰﻟإ ﺔﻓﺎﺿﻹﺎﺑ تﺎﻧاوﯾﺣﻟا عﺎﻘﯾإ ﺎھارﺗ هذھ ﺎﻧﺎﯾﺣأ قﻣﻋ ﻲﻓ ﺎﻧھ ىرﺗﻓ لﺎﻣرﻟا ﻰﻠﻋ سﻛﻌﻧا
 تﻧﺎﻋ مﻛ ﺎﮭﻧأ نوﻣﺿﻣ ﺎﮭﻟ لﺟرﻟا هذھ لﺟرﻟا هذھ مﺳرأ وأ دﻠﻗأ نأ بﺣأ ﺎﻧأ ةرﯾﺑﻛ ﺔﯾﻟﺎﻣﺟ ﻲطﻌﯾ اذﮭﻓ لﺟرﻟا عﺎﻘﯾإ ةﺎﻔﺣ
 ﻲﻓ جرﺧﯾ نأ ﻊﯾطﺗﺳﯾ ﻻ ﮫﻧأ ةوﺳﻗ شﯾﻌﻟا ةوﺳﻗ ءارﺣﺻﻟا ةوﺳﻗ ةوﺳﻘﻟا ﻲﻧﻌﯾ ةرﯾﺛﻛ ءﺎﯾﺷﺄﺑ ءﻲﻠﻣﻟا ﻊﻣﺗﺟﻣﻟا اذھ طﺳو ﻲﻓ
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 ﻲﻓ هذﮭﻓ ﺎﮭﺗﻣﮭﻣ ﻲھ ﺎﻣ و ﻰﺗﻣ وأ بھذﺗ نﯾأ ﻰﻟإ تاوطﺧﻟا هذھ نأ عﺎﺑطﻧا ﻲطﻌﺗ ءﺎﯾﺷﻷا هذھ رﯾﻐﺗ سﺎﻧ كﺎﻧھ ءارﺣﺻﻟا
  ﻲﺗﻔﺳﻠﻓ
 رﺧآ عﺎﺑطﻧا ﻲﻓ ﺎﻧھ ءارﺣﺻ ﺎﮭﯾﻓ ﺔﯾﺑرﻋ نادﻠﺑ يأ ﻲﻓ ندرﻷا ﺎﯾروﺳ ﻲﻓ هارﺗ اذھ و دﻗوﺗ ﺎﻣﺋاد رﺎﻧﻟا عوﻠط ىرﺗ لﯾﻠﻟا ﻲﻓ
 ﮫﻌﺑطﺑ دوﺟوﻣﻟا يودﺑﻟا نأ ددرﺗﻟا ﺎﮭﯾﻓ ﺎﻧھ و مدﺎﻗ فﯾﺿ ﻲﻓ بھاذ فﯾﺿ ﻲﻓ ﺎﻣﺋاد ﮫﻧأ ﺎﮭﻟﺎﻌﺗﺷﺎﺑ ةدﻗوﻣﻟا رﺎﻧﻟا هذھ نأ
 ﻲﺗﻟا ةرﺎﺣﻟا ناوﻟﻻا هذھ نأ فﯾﻛ ﺎﮭﻠﻛ فﻗاوﻣﻟا هذھ رﻛذﺗ ﺔﺣوﻟ مﺳر وأ نﺎﻧﻔﻟا ﻰﺗأ ﺎﻣﻠﻓ ﻲطﻌﺗ و ذﺧﺄﺗ ءﺎﯾﺷﻷا هذﮭﻓ مﯾرﻛ
 ﻰﺗﺣ ﮫﺑ ﻰﻧﻐﺗ قﺎﺷﻌﻟا ﮫﺑ ﻰﻧﻐﺗ ءارﻌﺷﻟا ﮫﺑ ﻰﻧﻐﺗ ىرﺧأ ﺔﯾرﻋﺎﺷ ﻲﻓ رﻋﺎﺷﻠﻟ ﺔﯾﻧﺎﺛ ﺔﯾﺑذﺎﺟ ﮫﻟ رﻣﻘﻟا عوطﺳ رﺷﺑﻟا بذﺟﺗ ﻲھ
  رﺣﺑﻟا و رﺑﻟا نﯾﺑ ﺔﯾﻟﺎﻣﺟﻟا هذھ ءارﻘﻔﻟا
 ﮫﺑ ﻰﻧﻐﺗ يذﻟا ءارﺣﺻﻟا ﻲﻓ دوﺟوﻣ يذﻟا لﯾﺧﻧﻟا ﻲﻓ ةرﺿﺧﻟا ﺔﯾﻟﺎﻣﺟ ﻊﺑﺎط ﺎﮭﻟ لوﮭﺳﻟا نأ ﺔﯾﻧﺎﺛ ﺔﯾﻟﺎﻣﺟ مﮭﻟ لوﮭﺳﻟا نﺎﻛﺳ
 وھ يذﻟا ءﺎﯾﻠﻌﻟا ﺎﮭﺳﻔﻧﺑ ﺎﮭﺗﻘﺛ ﺎﮭﺣوﻣط ةأرﻣﻟا رﺑﺻ ﺎﮭﻧﻣ تﯾﻘﺗﺳا ﻲﻟﺎﻣﻋأ ﻲﻓ ةدوﺟوﻣ ﺔﯾزﻣر ﺔﻠﺧﻧﻟا تﺣﺑﺻأ و رﯾﺛﻛﻟا
 وﺟ لﻣﺣﺗﺗ ﻲﺗﻟا ﺔﻠﺧﻧﻟا لﺛﻣ نوﻛﺗ ةﺎﯾﺣﻟا فورظ و  ةﺎﯾﺣﻟا تﻋرﺎﺻ ﺎﻣﻠﻛ ﻲﺗﻟا ةأرﻣﻟا نأ تﻠﯾﺧﺗ ﺎﻧھ ﺔﻠﺧﻧﻟا ﺔﻟﺎطﺗﺳﺎﺑ
  ﺎﮭﻌﻣ تﺷﯾﺎﻌﺗ و ﺎﮭﺑ تﺷﻋ ﻲﺗﻟا ﺔﺋﯾﺑﻟا نﻣ ﮫﺗﯾﻘﺗﺳا ﮫﻠﻛ هذھ ةدورﺑﻟا ءﺎﺗﺷﻟا ﻲﻓ كﻟذﻛ و سﻣﺷﻟا و رﺣﻟا و ءارﺣﺻﻟا
 ﺔﺣﺻ ىدﻣ يردأ ﻻ تارﺎﻣﻹا ﺔﻟود ﻲﻓ ﺎﻧھ ءﺎﺳﻧﻟا نأ تظﺣﻻ و ﻲﻟ ةرﺷﺎﻌﻟا ﺔﻧﺳﻟا هذھ و ﺎﻧھ تﺷﻋ ﺎﻧأ ﺎﻧھ لاؤﺳ طﻘﻓ
 تﻗوﻟﺎﺑ دﺎﮭﺗﺟا و ﺔﯾﻟﺎﻌﻓ رﺛﻛأ ةأرﻣﻟا نأ ﺔﯾﺋﺎﺳﻧ بﺻﻧﻣ ﻲﻓ يرﺗ و ﺔﯾﺋﺎﺳﻧ بﺻﺎﻧﻣ مﮭﻟ و نﯾﻟﺎﻌﻓ ﺎﻧھ ءﺎﺳﻧﻟا نأ مﻼﻛﻟا اذھ
 ءﻲﺷﻟا وھ ﺎﻣ اذھ و ﺎﮭﺳﻔﻧ ﻰﻠﻋ ﺔﻘﻠﻐﻣ و تﯾﺑﻟا ﻲﻓ ﺔﺳﻟﺎﺟ و ءﻲﺷ ﮫﻘﻔﺗ ﻻ و  ﺔﯾودﺑ ةأرﻣﻟا نأ برﻐﻟﺎﺑ ﺎﮭﻟ نورظﻧﯾ يذﻟا
  ﺢﯾﺣﺻﻟا
 ﺔﺑﻌﺻﻟا فورظﻟا و ﺔﻘﺑﺎﺳﻟا نﯾﻧﺳﻟا ﻲﻓ ﻰﺗﺣ ﮫﻧأ كﺗرﺿﺣﻟ تﻠﻗ ﺎﻣ لﺛﻣ ةأرﻣﻟا نﻛﻟ ةأرﻣﻟا نﻋ ﻲﺑرﻐﻟا عﺎﺑطﻧﻻا اذھ مﻌﻧ
  لﺟرﻟا بﻧﺟ ﻰﻟإ ًﺎﺑﻧﺟ ﻊﻣﺗﺟﻣﻟا ﻊﻣ لﻋﺎﻔﺗﺗ ﺎﮭﻧأ سﺎﺳأ ﻰﻠﻋ ةﺎﯾﺣﻟا فورظ تﻣﺣﺗﻗا تﻧﺎﻛ ﻲﺗﻟا
 مﺎﻣز تﻧﺎﻛ و تﯾﺑﻟا ةدﯾﺳ ﻲھ تﻧﺎﻛ ةأرﻣﻟا نﯾﺻاوﻐﻟا نﻣز ﻲﻓ ﺎﻧﻟ اوﻛﺣﯾ اوﻧﺎﻛ ﺎﻧﺗﺎﮭﻣأ نﻛﻟ ﺎﻧﻘﺣﻟ ﺎﻣ رﺎﻐﺻ ﺎﻧﻛ نﺣﻧ ﻲﻧﻌﯾ
 تﯾﺑﻟا مﺎﮭﻣ ﻰﻟوﺗﺗ ةأرﻣﻟا تﻧﺎﻛﻓ ﮫﻟﺎﯾﻌﻟ شﯾﻌﻟا ﺔﻣﻘﻟ نﻣؤﯾ سﺎﺳأ ﻰﻠﻋ ﺔﻧﺳ روﮭﺷ ﺔﺗﺳ بﯾﻐﯾ لﺟرﻟا نﺎﻛ و ﺎھدﻧﻋ روﻣﻷا
 تﺎﻧاوﯾﺣﻟا يذﻐﺗ ﻰﺗﺣ ءارﺣﺻﻟا نﻣ بﺷﻋ طﻘﻠﺗ وأ رﺎﺿﺧﻟا ﻊﯾﺑﺗ ﺎﮭﻧأ وأ كﻣﺳ ﻊﯾﺑﺗ وأ ﮫﻌﯾﺑﺗ و ءﺎﻣﻟا بﻠﺟﺗﻟ ﻼﺛﻣ بھذﺗﻓ
 بﻧﺎﺟﺑ ةرﯾﺑﻛ ﺔﯾﻋﺎﻣﺗﺟا ﺔﻣﯾﻗ ﺎﮭﻟ ءﺎﯾﺷﻷا هذﮭﻓ ﺔﻔﯾﻟﻷا تﺎﻧاوﯾﺣﻟا ﻲﺑرﺗ ،زﻋﺎﻣﻟا بﻠﺣﺗ رﻘﺑﻟا بﻠﺣﺗ وأ ﺎھدﻧﻋ ةدوﺟوﻣﻟا
 اذإ ﻲﻧﻌﯾ ﺎﮭﺗﺳرﻏ ﺔﯾﻋﺎﻣﺗﺟا مﯾﻗ ﺎﮭﻠﻛ هذھ مﮭﺑ ﻲﻧﺗﻌﺗ فﯾﻛ مﮭﯾﻠﻋ ظﻓﺎﺣﺗ فﯾﻛ ﺎﮭﻟﺎﯾﻋ ﻲﺑرﺗ فﯾﻛ ﻲھ ﻲﺗﻟا مﺄﻛ ةرﯾﺑﻛﻟا ﺎﮭﺗﻣﯾﻗ
  .ةوﺳﻘﻟا هذھ مﮭﺗﻣﻠﻋ نﻛﻟ ةوﺳﻗ كﺎﻧھ نأ ﺢﯾﺣﺻ ءارﺣﺻﻟا ﻲﻓ ةأرﻣﻟا تﻧﺎﻛ
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 و ءارﺣﺻﻠﻟ نوﻣﺿﻣﻛ ضﯾﺑﻷا و رﻔﺻﻷا نوﻠﻟا دﯾرﺟﺗﻛ تروﺻ ءارﺣﺻﻟا نﻋ ﺎﮭﺗروﺻ ﻲﺗﻟا تﺎﺣوﻠﻟا نﻣﺿ نﻣ ﻲﻧﻌﯾ 
 و يودﺑﻟا نﺎﺳﻧﻹا دﻧﻋ ءﺎﻘﻧﻟا و ءﺎﻔﺻﻟا وھ ضﯾﺑﻷا نوﻠﻟا ،ﻲﻟﺎﻘﺗرﺑﻟا ﻊﻣ ﮫﺗﺎﺟﯾردﺗ و رﻔﺻﻷا و ضﯾﺑﻷا نوﻠﻟا ﺎﮭﺗارﯾﺛﺄﺗ
 نﻣ ﺔﺣوﻠﺑ ،ءارﺣﺻﻟا نﻋ ﺎﮭﻠﻛ تﺎﺣوﻠﻟا نﻣ ﺔﻋوﻣﺟﻣ تﻠﻣﻌﻓ .رﯾﻐﻟا ﻊﻣ ﻲﺧﺂﺗﻟا ﻲﻧﻌﯾ ةوﺧﻷا بﻠﻘﻟا ﺔﺑﯾط تارﺎﻣﻹا لھأ
 ىرﺗ ﺔﯾودﺑﻟا تﺎﻌﻣﺗﺟﻣﻟا ىرﺗ ﺎﻣﻟ ﮫﻧأ تﻠﯾﺧﺗ ﻲﻧﻌﯾ ﺔﻧﯾﻌﻣ ﺔﯾﻧﻘﺗﺑ طوﻠﺧﻣ ًﺎﻌﺑط ﺎﮭﯾﻓ ضﯾﺑﻷا نوﻠﻟا ﺔﺣوﻟ تﻠﻣﻋ تﺎﺣوﻠﻟا
 نﻣ ﻲﺗﺄﯾ ﻲﻣارﺣ وأ ودﻋ رﯾﻐﯾ ﺎﻣﻠﻓ رﺧﻵﺎﺑ سﺣﯾ رﺎﺟ لﻛ ﻲﻧﻌﯾ مﮭﺿﻌﺑ ﻊﻣ نﯾﻌﻣﺗﺟﻣ اوﻧوﻛﯾ مﮭﺿﻌﺑ بﻧﺎﺟﺑ مﺎﯾﺧﻟا
 هذﮭﺑ نوﺳﺣﯾﻓ ةروﺎﺟﻣﻟا توﯾﺑﻠﻟ ﻊﻣُﺳﯾ ىدﺻ ردﺻﯾ توﺻ قﻠطﯾ ﺎﻣﻟ صﺧﺷﻟا اذھ دﺣاو تﯾﺑ ﻲﻓ وﻟ ﻰﺗﺣ جرﺎﺧﻟا
  دﯾﻌﺑ نﺎﻛ وﻟ ﻰﺗﺣ رﺎﺟﻟا نورﺻﻧﯾﻟ نوﺗﺄﯾ لوط ﻰﻠﻋ و ﺔﺧرﺻﻟا
 ﺔﺑﺎﺛﻣﺑ وھ توﺻﻟا ىدﺻ نﺎﻛﻓ ﺔﺋﯾﺑﻟا هذھ ﻊﻣ مﻠﻗﺄﺗﯾ فﯾﻛ وھ ﮫﻧأ رﻌﺷ نﺎﺳﻧﻹا ﺔﺋﯾﺑﻟا لﻼﺧ نﻣ و ءارﺣﺻﻟا لﻼﺧ نﻣﻓ
  رطﺧ ﻲﻓ ﮫﻧأ نﯾرﺧﻵا سﺳﺣﯾ فﯾﻛ ﮫﻧأ وأ سﺎﻧﻠﻟ راذﻧإ ةرﺎﻔﺻ
  كﺗﺎﺣوﻟ ﻲﻓ اذھ توﺻﻟا ىدﺻ يدﺳﺟﺗ نأ كﺗرﺿﺣ ﻲﺗﻌطﺗﺳا
  ...مﻌﻧ
 وﺟﻟا اذھ نﻣ و ةدﺣوﻟا نﻣ ﮫﺳﻔﻧ ﻲﻠﺳﯾ ﻲﻛﻠﻓ ﻊﺳﺎﺷ ءارﺣﺻﻟا قﯾرط نﻷ ﻲﻧﺎﻏﻷﺎﺑ ﻰﻧﻐﺗﯾ يودﺑﻟا ﺎﻣﻟ كﻟذﻛ ءﺎﯾﺷﻷا هذھ
 لﺟر ضﻔﺧﯾ و لﺟر ﻊﻠطﯾ ﺎﻣدﻧﻋ لﻣﺟﻟا نأ رﻌﺷﺗﻓ ﺔﻧﯾﻌﻣ توﺻ ﺔﻧر ﻲﻓ ﺔﯾرﻌﺷﻟا تﺎﯾﺑﻷا ضﻌﺑ ﻲﻓ ﻲطﻌﯾ نﺎﻛﻓ ﻲﺳﺎﻘﻟا
 ﻲﻟﺎﻣﺟ عادﺑإ ﻲھ ﺎﮭﻧأ لﺎﻣرﻟا هذھ تروﺻ ﺎﻧﺄﻓ ،رﺷﺗﻧﺗ و لﺟرﻟا هذھ ﻊﻣ ﻊﻠطﺗ لﺎﻣرﻟﺎﻓ ءارﺣﺻﻟا ﻲﻓ رﯾﺛﻛ ﺎﮭﺳرﻐﯾ وھ ﮫﻧأ
 ﻲﻓ دورو قﻠﺧﺗ رﺷﺗﻧﺗ ﺎﻣدﻧﻋ لﺎﻣرﻟا تارذ  هذﮭﻓ قزرﻟا بﻠطﻟ جرﺎﺧ وھ جرﺧﯾ و ﻲﺷﻣﯾ ﺎﻣدﻧﻋ لﺟرﻟا اذھ نأ و
  ءﻲﺷﻟا اذھ نﻣ تﺗأ ﺔﯾﻟﺎﻣﺟﻟﺎﻓ ءارﺣﺻﻟا
  رﻌﺷﻟا و مﺳرﻟا نﯾﺑ ﺞﻣد ﻲﻓ رﻌﺷﻟا لﺛﻣ وھ ﻲﻧﻌﯾ
 ﺔﻠﻣﺎﻛﺗﻣ ﺔﯾﻧوﻔﻣﯾﺳ لﺛﻣ نوﻛﺗﻓ ﻲﺗﺄﯾ توﺻﻟا ىدﺻ مﻏﺎﻧﺗﯾ توﺻﻟا نأ ﻰﻟإ ﺔﻓﺎﺿﻹﺎﺑ رﻌﺷﻟا و مﺳرﻟا نﯾﺑ ﺞﻣد كﺎﻧھ مﻌﻧ
  .ءارﺣﺻﻟا ﻲﻓ ﮫﻧأ هرﻌﺷﯾ ﺎﻣﻓ نﺎﻛﻣﻟا اذھ ﻲﻓ لﻣﺎﻛﺗﻓ لﻣﺟﻟا عﺎﻘﯾإ ﻊﻣ ﺔﻛرﺣﻟا ﻊﻣ توﺻﻟا
  لﯾﻣﺟ مﻼﻛ مﻌﻧ
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 ﺎﻣﻛ سﯾﻟ ﮫﻧﻛﻟ ﺔﯾﺋزﺟﻟﺎﺑ لﻣﻌﺗﺳﻣ رﯾﺑﻌﺗ ﻲﻓ قرﺷﻣﻟا دﻼﺑﺑ ﻰﺗﺣ ًﺎﻣوﻣﻋ برﻐﻟﺎﺑ ،ةدﺎﯾﻘﻟا عوﺿوﻣ وھ ﻲﻋوﺿوﻣ ﺎﻧأ ﺔﻘﯾﻘﺣ
 نﻋ رﯾﺧﻷﺎﺑ مﮭﻧﻋ يرﺻﺑﻟا رﯾﺑﻌﺗﻟا ةدوﺟوﻣ مھروﺻ ًﺎﻣﺋاد ﺔطﻠﺳﻟا بﺎﺣﺻأ ﻰﺗﺣ ﺔﯾﻠﺋﺎﻌﻟا تﺎﻛرﺷﻟا عوﺿوﻣ ﻼﺛﻣ برﻐﻟﺎﺑ
    ﺔطﻠﺳﻟا هذھ رﯾﺛﺄﺗ نﻋ مﮭﺗطﻠﺳ
  ﻊﻣﺗﺟﻣﻟا نﻋ ﺎھرﯾﺛﺄﺗ ىدﻣ وأ       
 ﺔﻘﯾﻘﺣ وھ وﻛوﻓ لﯾﺷﯾﻣ و لوﻣ سﯾﺳﻧرﻓ وﺳﻼﯾﺑﻟ ﺔﻔﺳﻠﻓ ذﺧآ ﺔﯾﻔﺳﻠﻓ ﺔﻘﯾرطﺑ وأ مﻛﺣﺑ ﺔطﻘﻧﻟا هذھ سردأ نأ لوﺎﺣأ ﺎﻧأ ،ًﺎﻣﺎﻣﺗ
 ءﻲﺷﻟ نﯾﻌﻣ سﺎﺳﺣإ ﻰﻧﻌﻣﺑ ءﻲﺷ لﻘﻧﻧ نأ نﺣﻧ ﻊﯾطﺗﺳﻧ فﯾﻛ يرﺻﺑﻟا بﺎطﺧﻟا نﻋ ًﻼﯾﻠﻗ مﻠﻛﺗ و بﺎطﺧﻟا نﻋ مﻠﻛﺗ
 رﺛﻛأ وھ يدﯾﺳﺟﺗﻟا نﻔﻟا نﻋ دﺎﻌﺗﺑا ﮫﺑ نﻔﻟا نأ تاذﻟﺎﺑ ﺞﯾﻠﺧﻟﺎﺑ ﺔﻘطﻧﻣﻟﺎﺑ ﮫﺗﯾأر يذﻟا ﺎﻧأ .نﻔﻟا عوﺿوﻣ ﮫﺳأر ﻰﻠﻋ يرﺻﺑ
  ؟اذﺎﻣﻟ كﯾأرﺑﻓ يدﯾﺳﺟﺗ و يدﯾرﺟﺗ ةوﻘﺑ و دﺟوﯾ قرﺷﻣﻟا قطﺎﻧﻣﺑ نﻛﻟ ،لﯾﺛﺎﻣﺗ دﺟوﯾ ﻻ ﮫﻧأ ﻰﺗﺣ درﺟﺗ
 ﻊﻣﺗﺟﻣﻟا ﻻ و تﺎﯾادﺑﻟا ﻲﻓ سﺎﻧﻟا نﻛﯾ مﻟ يدﻠﺑ ﻰﻟإ تﻌﺟر ﺎﻣدﻧﻌﻓ مﮭﻣ ًادﺟ لاؤﺳﻟا اذھ و تﺣﻧ تﺳرد ﺎﻧأ ﺔﯾادﺑﻟا ﻲﻓ
 ﻲﻌﻣ تﺣﻧﻟا اوﺳرد نﯾذﻟا ءﻼﻣزﻟا و نﯾﻧﺎﻧﻔﻛ نﺣﻧ ،ةدﺎﺑﻌﻛ مﻧﺻﻛ ﮫﻧأ نورﯾ ﺔﯾﻧﯾد ﺔﯾﺣﺎﻧ نﻣ نﻷ نﻔﻟا نﻣ عوﻧﻟا اذھ نوﻠﺑﻘﺗﯾ
 لﺑﻘﺗ دﺟﻧ مﻠﻓ ﺔﯾﺗﺣﻧ لﺎﻣﻋأ ﺎﻧﻣدﻗ ﺔﯾادﺑﻟا ﻲﻓ نﺣﻧﻓ رﺧآ هﺎﺟﺗا ﺎﻧﮭﺟﺗﺎﻓ ﺎﻧﺳﻔﻧأ ﻰﻠﻋ ﺎﻧﺑﻌﺗ و ﺎﻧﺳرد نﺣﻧ و فﻗوﺗﻧ نأ نﻛﻣﯾ ﻻ
 ﻰﻟإ ﺎﻧﮭﺟﺗﺎﻓ دوﺟوﻣ ءﻲﺷ لﻛﺑ رﻌﺷﯾ نأ بﺟﯾ ﻊﻣﺗﺟﻣﻟا نﻷ ﻊﻣﺗﺟﻣﻠﻟ ﺔﻟﺎﺳر مدﻘﻧ نأ بﺟﯾ نﯾﻧﺎﻧﻔﻛ نﺣﻧ و ﻊﻣﺗﺟﻣﻟا نﻣ رﯾﺑﻛ
 .ﺎھرﯾﻏ وأ ثارﺗ وأ دارﻓأ وأ ﺔﯾﻌﻣﺗﺟﻣ ﺎﯾﺎﺿﻘﺑ نﯾﻣﺿﺗ ًﻼﺛﻣ ﺎﮭﻟ و نوﻣﺿﻣ ﺎﮭﻟ لﺎﻣﻋأ ﺎﻧﻣدﻗ مﺳرﻟا لﻼﺧ نﻣ و مﺳرﻟا
 ﺎﻣﻓ تاذﻟﺎﺑ تﺣﻧﻟا نﻓ ﻰﻠﻋ ثﯾدﺣ ﺔﯾادﺑﻟا ﻲﻓ نﺎﻛ تارﺎﻣﻹا ﻊﻣﺗﺟﻣ ،ًﻼﯾﻠﻗ ًﻼﯾﻠﻗ ىرﺧأ ﺔﯾؤر هدﻧﻋ ﻊﻣﺗﺟﻣﻟا ﺢﺑﺻأ جردﺗﻟﺎﺑ
 نﻣﻓ .ًﺎﺿﯾأ ﺎﮭﻣرﺗﺣﻧ اذھ و ﺔﯾﻧﯾد مﯾﻗ ﻲﻓ ﮫﻧأ ًﺔﺻﺎﺧ و ،ﮫﺑﻋوﺗﺳﻣ وھ ﺎﻣ ﺎﻣ ءﻲﺷ ﮫﯾﻠﻋ ضرﻔﺗ و ﻊﻣﺗﺟﻣﻟا مﺣﺗﻘﺗ نأ ﻊﯾطﺗﺳﺗ
 ﻊﻣﺗﺟﻣﻟﺎﺑ ﻲﻋو ﻲﻓ ﺢﺑﺻأ نﻷ لﺑﻗ نﻣ ﺎﮭﻠﺑﻘﺗ دﻗ نﻛﯾ مﻟ و ﻊﻣﺗﺟﻣﻟا ﺎﮭﻠﺑﻘﺗ ﺔﯾﺗﺣﻧ لﺎﻣﻋأ دﻌﺑ ﺎﻣﯾﻓ ﺎﻧﻣدﻗ جردﺗﻟا اذھ لﻼﺧ
 قوذﺗ ﮫﺑ ﻰﻧﻌﻣﺑ ﺔﺋﯾﺑﻠﻟ ﺔﯾﻟﺎﻣﺟ ﮫﯾﻓ ﻲﺗﺣﻧﻟا لﻣﻌﻟا اذھ مدﻘﯾ جرﺎﺧﻟا نﻣ ﻲﺗﺄﯾ رﺧآ نﺎﻧﻓ يأ وأ ﺎﻧأ ﻲﻧأ نوﻓرﻌﯾ سﺎﻧﻟا ﺢﺑﺻأ
 نﻷ يدﻧﻋ نﯾدﺗﻟا ﺔﻣﻗ نوﻛﯾ اذﮭﻟ لﺻأ ﺎﻣدﻧﻋ ﻲﻧﻷ ﷲ ﺔﻘﻠﺧﻟ لﺻأ نﻟ و مﻌﻧ ﷲ ﺔﻘﻠﺧ ﻲﻛﺎﺣأ مدآ ﻲﻧﺑ مﺳرأ ﺎﻣدﻧﻋ ﺎﻣأ نﻔﻠﻟ
 مدﻗأ نأ لوﺎﺣأ ﺎﻧﺄﻓ مﯾوﻘﺗ نﺳﺣأ ﻲﻓ نﺎﺳﻧﻹا قﻠﺧ ﷲ نﻷ ﺔﺋﯾﺑﻟا ﻲﻓ لﯾﻣﺟ ءﻲﺷ مدﻗأ بﺣأ ﺎﻧأ نﻛﻟ .نﺎﺳﻧإ لﻛ نﻣ رﺑﻛأ ﷲ
 ًﺎﻌﺑط و ﺔﺳﺎﯾﺳﻟا و تﺎﯾﻧﻘﺗﻟا و تﺎﻌﻣﺗﺟﻣﻟا و فورظﻟا ترﯾﻐﺗ و ﺔﯾﺗﺣﻧ لﺎﻣﻋأ تﻣُدﻗ و ﺎﻧأدﺑ ءﺎﯾﺷﻷا هذﮭﺑ و لﯾﻣﺟ ءﻲﺷ
 ﮫﺑ نﻛﻟ دﯾرﺟﺗ ﺎﻧﻣدﻗ دﯾرﺟﺗﻠﻟ اوﮭﺟﺗا و ﺔﻋرﺳﺑ ﮫﻣدﻘﺗ نأ بﺟﯾ ءﻲﺷ لﻛ نأ ﺢﺑﺻأ ﺔﯾﺟوﻟوﻧﻛﺗﻟا ةروﺛﻟا هذھ ...رﯾﻏ و رﯾﻏ
 ىدﻣ ﻰﻠﻋ (موﯾزوﺑﻣوﺳﻟا) اذھ و تﺣﻧﻠﻟ (موﯾزوﺑﻣوﺳ) ﻲﻓ نوﻛﯾ ﺎﻣدﻧﻋ نﻵا و لﺑﻘﺗﯾ ﻊﻣﺗﺟﻣﻟا ﺢﺑﺻأ و ﺢﻣﻼﻣ ﮫﺑ فﯾﺻوﺗ
 ﮫﻧأ اذھ ﻰﻧﻌﻣ مﺳﺟﻣ لﻣﻋ كﺎﻧھ نأ نﻛﻟ ةروﺻﻟا ﻰﻧﻌﻣﺑ ةروﺻ مدﻘﯾ مﻟ وھ ﮫﻧأ ﺢﯾﺣﺻ ﺔﯾﺗﺣﻧ لﺎﻣﻋأ مدﻗ تاوﻧﺳ ثﻼﺛ
  .ﻊﻣﺗﺟﻣﻠﻟ ﻲﻋو و ةرﯾﺑﻛ ﺔﯾﻣھأ لﻛﺷﯾ نﻔﻟا نأ لﺑﻘﺗ ﻲﻓ نﻔﻟا نﻣ تﺎﯾﻋوﻧﻟا هذھ لﺑﻘﺗ ﻲﻓ ﻲﻌﻣﺗﺟﻣ ﻲﻋو دﺟوﯾ
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 ًادﺟ لﯾﻠﻘﻟا نﻣ ﺎﻧھ ﺎﻣﻧﯾﺑ ةدوﺟوﻣ سﺳؤﻣﻟا ةروﺻ نأ ىرﯾ برﻐﻟﺎﺑ صﺧﺷﻟا لﺧدﯾ ﺔﯾﻠﺋﺎﻋ تﺎﻛرﺷ ﻲﻓ ًﻼﺛﻣ عوﺿوﻣ ﻲﻓ
  ؟اذﺎﻣﻟ كﯾأرﺑ مﮭﻣﺳر وأ مﮭﻟ روﺻﻛ لﻐﺷﻟا بﺣﺎﺻ وأ سﺳؤﻣﻟا ةروﺻ يرﺗ نأ
 ﮫﺗروﺻ ﺎﻣﻧﯾﺑ رﻣﻷا ﻲﻟو مﻛﺎﺣﻟا ةروﺻ ﻊﺿﯾ ﮫﺗﻛرﺷ ﻲﻓ رﺟﺎﺗ وأ لﺎﻣﻋأ لﺟر دوﺟو ًﻼﺛﻣ تارﺎﻣﻹا ﻊﻣﺗﺟﻣﻛ ،يوﻗ لاؤﺳ
 مﺎﻣﺗھا ﮫﯾدﻟ سﯾﻟ ﻰﻧﻌﻣﺑ اذھ ﮫﻟ ﻲﻧﻌﯾ ﻻ و ﮫﺗروﺻ ﻊﺿﯾ نأ جﺎﺗﺣﻣ رﯾﻏ وھ ﮫﻧأ ﮫﺗظﺣﻻ يذﻟا نﻷ ًﺎﻌﺑط ﺎھدﺟﺗ ﺎﻣ ًاردﺎﻧ
 ﻊﻣﺗﺟﻣﻟا كرﺣﺗ ﻲﺗﻟا ﻲھ ةدوﺟوﻣﻟا ةدﺎﯾﻘﻟا ،ةدﺎﯾﻘﻟا ةروﺻ ﻊﺿوﺗ ﺎﻣدﻧﻋ  فورﻌﻣ رﺟﺎﺗﻛ وھ و ﮫﺗروﺻ ﻊﺿﯾ نﺄﺑ
 ﺔﻣﻛﺎﺣﻟا ىوﻘﻟا ًﺎﻣﺋاد ىرﺗ ،فورظﻟا ﻲﻟ تﺄﯾھ و ﻲﻧﺗطﻋأ ةرﯾﺑﻛ ةدﺎﯾﻗ لﻼﺧ نﻣ لﻐﺗﺷﯾ ﮫﻧﺄﺑ دﻠﺑﻟا اذھ ﻲﻓ هدوﺟوﻟ ﮫﻣارﺗﺣﺎﻓ
 نﻣ و دﻘﺗﻋأ ﺎﻧﺄﻓ ﻊﻣﺗﺟﻣﻟا نوﻧﺑﯾ نﺄﺑ مﮭﻧوطﻌﯾ رﺎﺟﺗﻟا ﺔﺻﺎﺧ ﮫﻧوطﻌﯾ ﻊﻣﺗﺟﻣﻟا نوﻣﮭﻔﯾ مھ وﻣﺳﻟا بﺎﺣﺻأ ﺔﻣﻛﺎﺣﻟا ﺔﺋﻔﻟا وأ
 نﺣﻧ و دوﺟوﻣ دوﺟوﻣ ﺎﻧأ ﮫﻧﻷ ﮫﺗروﺻ ﻊﺿﯾ نﻷ ﻲﻋاد ﻻ وھ ىرﯾ ﮫﻧأ رﺟﺎﺗﻟ لاؤﺳﻟا اذھ لﺄﺳﺗ نأ بﺟﯾ يرظﻧ ﺔﮭﺟو
 كﻠﻣ ﺔﺳﺳؤﻣﻟا هذھ نأ فرﻌﺗ نﻛﻟ ًادﺑأ رﯾرﻐﻟا أ ةروﺻ ىرﺗ ﻻ ﺔﺳﺳؤﻣ يﻷ بھذﺗ ﺎﻣدﻧﻋ رﯾرﻐﻟا ًﻼﺛﻣﻓ رﯾﻐﺻ ﺎﻧﻌﻣﺗﺟﻣ
  روﻓوﺎﻛ ﻲﻓ ﺎﻣﻛ ءﻲﺷﻟا سﻔﻧ مﯾطﻘﻟا و رﯾرﻐﻟا
  ةروﺻ ﮫﻟ دﺟأ مﻠﻓ تﻧرﺗﻧﻻا ﻰﻠﻋ مﯾطﻘﻟا ةروﺻ ىرأ نأ تﻟوﺎﺣ ﺎﻧأ ﻰﺗﺣ
  ﻲﺗرﺎﺟﺗﺑ و ﻲﻠﻐﺷﺑ فورﻌﻣ ﺎﻧﺄﻓ ﻲﻧﻓرﻌﺗ ﻻ نأ وأ سﺎﻧﻟا ﻲﻧﻓرﻌﺗ نأ مﮭﻣ سﯾﻟ ﮫﻧأ نورﯾ مﮭﻧﻷ
  دوﯾﻘﻟا نﻣ ًﺎﺿﻌﺑ ﮫﻟ يرﺻﺑﻟا بﺎطﺧﻟا عوﺿوﻣ كﺗرﺿﺣ ﺎﻧھ نﺎﻧﻔﻛ رظﻧ ﺔﮭﺟو نﻣ و
 هروﺻ ﻲﻓ ةرﯾﺛﻛ نﺎﻛرأ هدﻧﻋ ﻲﻓ ﮫﺗﯾﺑ ﻲﻓ نﻛﻟ ﻊﺿﯾ ﻻ ﮫﺗﻛرﺷ ﻲﻓ اذھ ًﻼﺛﻣ ﻲﻧﻌﯾ رﺧآ هﺎﺟﺗا ﮫﺟﺗﯾ يرﺻﺑﻟا بﺎطﺧﻟا وھ ﻻ
 رﺛﻛ سﺎﻧ دﻧﻋ ﮫﺗﯾأر يذﻟا اذھ ﮫﻣوﺑﻟأ ﮫﯾدﻟ ﻲﻧﻌﯾ تﻼﺣرﻟا ﻲﻓ وأ دﯾﺻﻟا وأ ﺔﯾﺳورﻔﻟا لﺛﻣ تﺎﯾاوھ هدﻧﻋ نﺎﻛ اذإ ﮫﺗﻠﺋﺎﻋ ﻊﻣ
 و تﺎﯾاوھ هدﻧﻋ و تﺎﺑﻏر هدﻧﻋ رﺷﺑﻛ وھ ﮫﻧﻷ روﺻﻟﺎﺑ رﯾﺛﻛﻟﺎﺑ نوظﻔﺗﺣﯾ ﻲﻠﺋﺎﻋ نﻛرﻛ وﻣﺳﻟا بﺎﺣﺻأ ﻰﺗﺣ ﮫﺗﯾﺑ لﺧاد
 ًﺎﻧﺎﯾﺣأ و ﺔﯾﺻوﺻﺧﻛ ﺎﮭﺑ ظﻔﺗﺣﯾﻓ رﯾﺑﻛ رﻣأ ﻲﻟو وأ رﺟﺎﺗﻛ دﺣﻷ ﺎھرﮭظﯾ نأ بﺣﯾ ﻻ تﺎﯾﺻوﺻﺧ ﻲﻓ نوﻛﯾ ًﺎﻧﺎﯾﺣأ
  رﻣﻌﻟا لﺣارﻣ ﻰﻠﻋ مھوﻣﺳرﯾﻓ مھروﺻﯾ ﻰﺗﺣ نﯾﻧﺎﻧﻔﻟا نوﺑطﻘﺗﺳﯾ
  موﻣﻌﻠﻟ ﺔﮭﺟوﻣ نوﻛﺗ دﻗ نﻛﻟ




 و كﺗرﺿﺣ دﻧﻌﻟ ﻰﺗأ ﺔﯾﺳﺎﯾﺳ ﺔﯾﻣھأ ﮫﻟ صﺧﺷ وأ كﻌﻣ تﺛدﺣ اذإ يردأ ﻻ لﻐﺷ بﺣﺎﺻ صﺧﺷ اذإ .ﺔﻣﮭﻣ ًادﺟ ﺔطﻘﻧ هذھ
 ﻲﺗﻠﻗ اذإ ًﻼﺛﻣ ةدﺎﯾﻘﻟا يدﺳﺟﺗ فﯾﻛ نﻛﻟ صﺧﺷﻛ ﮫﯾﻣﺳرﺗ ﻻ تﻧأ ﺎﻣﺑر رظﻧﻟا ضﻐﺑ ﻲﻧﯾدﺳﺟ وأ ﻲﻧﯾﻣﺳرا ﻲﻛﻟ لﺎﻗ
  .ﺔﻧﯾﻌﻣ ناوﻟأ كﺎﻧھ لھ ،رﺑﻌﺑ فﯾﻛ ﮫﺗروﺻ ﻊﺿأ نأ نود نﯾﻌﻣ دﺋﺎﻗ مﺳرأ نأ دﯾرأ كﺗرﺿﺣ
 لﺟر وھ ًﺎﻌﺑط ﻲﺑد ﻲﻓ وأ تارﺎﻣﻹا ﺔﻟود ﻲﻓ ؤﻟؤﻠﻟا رﺎﺟﺗ رﺑﻛأ وھ سﯾوﻌﻟا ﻲﻠﻋ نﺑا نﺎطﻠﺳﻟا ﻊﯾﺿاوﻣﻟا نﻣﺿ نﻣ ،مﻌﻧ
 رﻋﺎﺷ و بﯾدأ رﯾﺑﻛ لﺎﻣﻋأ لﺟر تﻗوﻟا سﻔﻧ ﻲﻓ و مﯾظﻋ رﻋﺎﺷ رﯾﺑﻛ رﻋﺎﺷ وھ و ةرﯾﺛﻛ ﺔﯾﻧﺎﺳﻧإ تازﺟﻧﻣ ﮫﻟ و مﯾظﻋ
 سﯾوﻌﻟا نﻣﺣرﻟا دﺑﻋ ﻲﻟﺎﻌﻣ رﯾزوﻟا ﺎﻧﻔﻠﻛ ثﯾﺣ نﯾﻧﺎﻧﻔﻟا نﻣ ﺔﻋوﻣﺟﻣ اوﻔﻠﻛ ﻰﻓوﺗ ﺎﻣ دﻌﺑﻓ ةرﯾﺛﻛ تازﯾﻣﻣ و تﺎﻔﺻ ﮫﻟ ﻲﻧﻌﯾ
 رﺷﻋ ًﺎﺑﯾرﻘﺗ نﺣﻧ ﮫﻠﺣﻣ ﻲﻓ كﻟاؤﺳ ظﺣﻻ لﺟرﻟا اذھ ﺔﯾﺻﺧﺷ دﺳﺟﻧ نأ ﺎﻧوﻔﻠﻛ ﺔﻧﺳ دﻌﺑ ،سﯾوﻌﻟا نﺎطﻠﺳﻟا ﮫﻟﺎﺧ نوﻛﯾ وھ و
 و قارﻌﻟا نﻣ نﯾﻠﯾﻛﺷﺗ نﯾﻧﺎﻧﻔﻛ ﺔﻠﯾوط ةرﺗﻓ نﻣ تارﺎﻣﻹا ﻲﻓ نﯾﻣﯾﻘﻣﻟا و نﯾﯾﺗارﺎﻣﻹا رﯾﻏ نﻣ و نﯾﯾﺗارﺎﻣﻹا نﻣ نﯾﻧﺎﻧﻓ
 و بﺗﻛ دﯾرأ تﻧﻛﻓ ﺔﯾﻧﺎﺛ ءﺎﯾﺷأ ﮫﻧﻋ فرﻋأ ﻻ نﻛﻟ ؤﻟؤﻟ رﺟﺎﺗﻛ و رﻋﺎﺷﻛ سﯾوﻌﻟا فرﻋأ ﺎﻧأ يدﯾﺳﺟﺗ لﻼﺧ نﻣﻓ ﺎﯾروﺳ
 ﺔﯾﺗاذﻟا ةرﯾﺳﻟا لﺛﻣ ﮫﺗﺎﯾﺣ نﻋ مﻠﺗ نأ دﯾرﺗ ﺔﯾﺻﺧﺷﻟا هذھ دﺳﺟﺗ نأ دﯾرﺗ ﺎﻣدﻧﻋ تﻧأ كﻧﻷ ءﻲﺷ لﻛ ﺎﻧوطﻋأ مھ ﺔﺣارﺻﺑ
 ﻲﻧﻣﮭﯾ نﺎﻛ ﺎﻧأ ﻲﻧﻷ ﺎﮭﻓرﻋأ تﻧﻛ ﺎﻣ ﺎﻧأ ﺔﻌﯾطﻓ مﯾﻗ و ﺔﯾﻧﺎﺳﻧإ ﻲﻧﺎﻌﻣ تﯾأرﻓ ﮫﺗﺎﯾﺣ نﻋ بﺗﻛ يذﻟا لﺛﻣ ءﻲﺷ لﻛ ﺎﻧورﺿﺣﺄﻓ
 ﮫﺗأرﻗ ﺎﻣ ،مﯾظﻌﻟا لﺟرﻟا اذھ نﻋ اوﺑﺗﻛ بّﺎﺗﻛ و ءﺎﺑدأ كﺎﻧھ ﺎﮭﯾﻠﻋ ﺔﻌﻠطﻣ نﻛأ مﻟ ﺔﯾﻧﺎﺛ ءﺎﯾﺷأ كﺎﻧھ ﺎﻣﮭﻧﻋ فرﻋﺄﻓ نﯾﺑﻧﺎﺟ
 ﺔﯾﺣﺎﻧ نﻣ هذﺧآ مأ رﻌﺷﻟا ﺔﯾﺣﺎﻧ نﻣ هذﺧآ مأ ةرﺎﺟﺗﻟا ﺔﯾﺣﺎﻧ نﻣ هذﺧآ ﺔﯾﺻﺧﺷﻟا هذھ دﺳﺟأ فﯾﻛ لﯾﺧﺗأ ًﺎﻌﺑط تﺳﻠﺟ ﮫﻧﻋ
 رﺣﺑﻟا ﮫﻟإ سﯾوﻌﻟا نﺎطﻠﺳﻟا تﻠﯾﺧﺗ تﺎﺣوﻠﻟا نﻣ ﺔﺣوﻠﻠﻓ ضﻣﺎﻐﻟا رﺣﺑﻟا اذھ صﺧﯾ ﺎﻣ لﻛ و ؤﻟؤﻠﻟا و رﺣﺑﻟﺎﺑ ﮫﻘﻠﻌﺗ رﺣﺑﻟا
 ظﺣﻻ ﻲﺷ لﻛ ﻲﻓ و تﺎﯾﻧﺟﻟا ﻲﻓ رﺣﺑﻟا جاوﻣأ ﻲﻓ مﻛﺣﺗﯾ لﺟر لودﯾﺳوﺑ رﺣﺑﻟا ﮫﻟإ نﯾﯾﻧﺎﻣورﻟا و نﯾﯾﻧﺎﻧوﯾﻟا دﻧﻌﻓ لودﯾﺳوﺑ
 (تﺷﺑﻟا) اذھ فرﻌﺗ (تﺷﺑﻟا) نﯾﻌﺿاو سﯾﺋرﻛ وھ ﻲﻧﻌﯾ ﺔﯾﺻﺧﺷﻟا هذﮭﺑ سﯾوﻌﻟا ﺔﯾﺻﺧﺷ تدﺳﺟ ﺎﻣدﻧﻋ ﺎﻧأ ﻲﻧﻌﯾ لﺎﯾﺧﻟا
 و يزورﯾﻔﻟا نوﻠﻟا نﻋ ًﺎﻌﺑط ةرﺎﺑﻋ ةدﺎﺟﺳﻟا ىدﻣﻛ رﺣﺑﻟا تﻠﻣﻋ و رﺣﺑﻟا لﺑﺎﻘﻣ وھ و هرﮭظﺑ ﻲﻧﻌﯾ ﺎﻧﻠﺑﺎﻘﻣ و ﮫﻔﺗﻛ ﻰﻠﻋ
 و رﺣﺑﻟا لﺑﺎﻘﻣ سﯾوﻌﻟا نﻋ مﻠﻛﺗأ نأ دﯾرأ تﻧﻛ ﺎﻧأ ﺔﻔﻠﺗﺧﻣ مﺎﺟﺣﺄﺑ ؤﻟؤﻠﻟا تﻌﺿو رﺣﺑﻟا ﻰﻠﻋ و تﺎﺟﯾردﺗﺑ قرزﻷا نوﻠﻟا
 بطﺎﺧﺗﯾ نﺎﻛﻓ ﺔﻘطﻧﻣﻟا ﻲﻓ تﺎﻧادﻟا رﯾﻛأ كﻠﺗﻣﯾ نﺎﻛ وھ ﮫﻧﻷ ﺊﻟﻶﻟا و رھاوﺟﻟا ﻊﻣ بطﺎﺧﺗﯾ نﺎﻛﻓ اذﮭﺑ مﻛﺣﺗﯾ يذﻟا وھ
 و مﯾظﻌﻟا لﺟرﻟا اذھ ﻊﻣ بطﺎﺧﺗﺗ و رﺣﺑﻟا ﺢطﺳ ﻰﻠﻋ صﻗارﺗﺗ هذﮭﻓ مﮭﻧﯾﺑ و ﮫﻧﯾﺑ راوﺣ ﻲﻓ ﺢﺑﺻأ وھ ﮫﻧأ ﺔﺟردﻟ مﮭﻌﻣ
  ﺔﺣوﻠﻟا هذھ ﻲﻓ لﯾﻣﺟ ىدﻣ كﺎﻧھ ًﺎﻌﺑط
 ءادر ﺎﮭﯾﻠﻋ ةرﺧﺻ ﻰﻠﻋ (تﺷﺑﻟا) ﻰﻠﻋ فﻘﯾ وھ و سروﻧﻟا ىرﺗ ﺎﮭﻟ رظﻧﺗ ﺎﻣ لوأ كﻧأ رﺣﺑﻟا تﻠﻣﻋ ﺔﯾﻧﺎﺛﻟا ﺔﺣوﻠﻟا
  سﯾوﻌﻟا لﺛﻣﯾ يذﻟا لودﯾﺳوﺑ
  ًادﺟ لﯾﻣﺟ
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 ﻲﺗﺄﯾ صﺧﺷ ًﻼﺛﻣﻓ نﯾطﯾﺣﻣﻟﺎﺑ طﺑﺗرﺗ ًﺎﻣﺋاد سراوﻧﻟﺎﻓ ةرﺟھ ﺎﮭﻟ سراوﻧﻟا نﻷ قرﺷﻟا ﺔﮭﺟ ﻰﻟإ ًﺎﮭﺟﺗﻣ قﻓاو سروﻧﻟا
 ﻰﻠﻋ فﻗاو ﮫﺑﺣﺎﺻ رﮭظﯾ ﻰﺗﻣ رظﺗﻧﯾ فﻗاو سروﻧﻟﺎﻓ روﯾطﻟا ﺔﻔﻗو رﺣﺑﻟا ﻰﻠﻋ فﻘﯾ لﺟرﻟا اذھ نأ ترﻌﺷﻓ ﺎﮭﯾذﻐﯾﻟ
 روﺧﺻﻟا و ىدﻣ ﮫﻟ رﺣﺑﻟا ًﺎﻌﺑط رﺣﺑﻟا ﻲﻓ وأ ةﺎﯾﺣﻟا ﻲﻓ لﺟرﻟا اذھ دوﺟو نﯾﺑ و سروﻧﻟا نﯾﺑ طﺎﺑﺗرا ﺎﻧﮭﻓ (تﺷﺑﻟا)
  رﺋﺎطﻟا ﻊﻣ ﻰﺗﺣ دوﺟوﻣ تﺑﺎﺛ ﮫﻧأ ةرﯾﺑﻛﻟا ةرﺧﺻﻟﺎﻓ روﺧﺻ
 ﺔﯾرﺻﺑ ةروﺻ نﻣﺿ نﻣ هذھ ﻲﻧﻌﯾ مﮭﻌﻣ لﺟرﻟا اذھ و رﺣﺑﻟا عارﺻ و ﺊﻟﻶﻟا ﻲﻧﻌﯾ ﺔﯾﻧﺎﺛ ءﺎﯾﺷأ ةروﺻ ﺔﺛﻟﺎﺛﻟا ﺔﺣوﻠﻟا
  .ﮫﻧﻋ مﻠﻛﺗأ رﺧآ رﯾوﺻﺗ ﻲﻣﺳﺎﻘﻟا نﺎطﻠﺳ ﺦﯾﺷﻟا وﻣﺳ وأ دﺷار نﺑ دﻣﺣﻣ ﺦﯾﺷﻟا وﻣﺳ نﻛﯾﻟ و روﺻأ ًﻼﺛﻣ ﺎﻧأ ﺎﻣﻠﻓ لﺟرﻠﻟ
  تﺎﺣوﻟ ثﻼﺛ مھ و هذھ تﺎﺣوﻠﻟا
  سﯾوﻌﻟا نﺎطﻠﺳﻟا ﺔﺳﺳؤﻣ ﻲﻓ ةدوﺟوﻣ تﺎﺣوﻟ ثﻼﺛ
  ﺔﻘﻠﻐﻣ ﺎﮭﻧأ مأ ﺎﮭﺗرﺎﯾز ﻊﯾطﺗﺳﻧ هذھ
  مﮭﻧﻣ ﺎﮭﺑﻠطﺗ نأ نﻛﻣﻣ نﻛﻟ يدﻟ سﯾﻟ ﺎﻧأ
  تﺎﺣوﻠﻟا هذﮭﻟ روﺻ كﺗرﺿﺣ ىدﻟ لھ نﻛﻟ
  سﯾوﻌﻟا نﻣ بﻠطأ نﻛﻣﻣ نﻛﻟ ﻻ
  مﮭﻟ فﯾﺷرأ ﻲﻘﺑﺗ مﻟ كﻧأ فﺳﻸﻟ
  ﺎھروﺻأ مﻟ تﺎﺣوﻠﻟا هذھ
  مﺳرﺑ دوﺟوﻣ ءﻲﺷ نﻋ ﺎﻧﻣﻛﻠﺗ ﺎﻣﻠﺛﻣ دﯾرﻓ ءﻲﺷﻟا اذھ ﺔﻘﯾﻘﺣ نﻷ لﯾﻣﺟ ًادﺟ
 نﻣ ذﺧأ و ﻰطﻋأ رﺛﺄﺗ فﯾﻛ و رﺛأ فﯾﻛ ًﺎﺿﯾأ و صﺧﺷﻟا ﻊﻣ ﺔﺋﯾﺑﻟا طﺑرﺗ نﺄﺑ طﻘﻓ سﯾﻟ كﻧﺄﺑ نﺎﻧﻔﻠﻟ ﺔﯾرﺻﺑ ﺔﯾؤر هذھ مﻌﻧ
 هذﮭﻟ لﺻﯾ مﻟ ﮫﻠﻐﺷ لﺑﺎﻘﯾ مﻟ وﻟ بﻌﺗﯾ مﻟ وﻟ رﺟﺎﺗ نوﻛﯾ نﻷ لﺻو وھ اذﺎﻣﻟ سﯾوﻌﻟﺎﻓ ةﺎﯾﺣﻟا نﻣ ءزﺟ نﺎﺳﻧﻹﺎﻓ ،ﺔﺋﯾﺑﻟا
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 نأ فﯾﻛ لﺟرﻟا اذھ نﯾﺑ و سروﻧﻟا نﯾﺑ ﮫﻧﻋ مﻠﻛﺗأ يذﻟا راوﺣﻟا .لﺻﯾ ﻻ ﺔﻠﯾﻟ و موﯾ نﯾﺑ رﯾﺑﻛ لﺎﻣﻋأ لﺟر ﮫﻧأ ﺔﺟردﻟا
  .ﻰﻧﻌﻣﻟا برﻘﺗ ﺔﯾرﺻﺑ ةروﺻﻟﺎﻓ ﮫﺑﺣﺎﺻ رظﺗﻧﯾ و فﻘﯾ سروﻧﻟا
 نﺎﻛ ًﺎﻌﺑط ،ﻲﺑد ﻲﻓ ﺔﯾﻛﯾرﻣﻷا ﺔﯾﻠﺻﻧﻘﻟا ﻰﻟإ مﮭﺋادھإ مﺗ و ﺎﮭﻟ روﺻ يدﻧﻋ هذھ ﺔﺑﺣﻣﻟا تارﺎﻣإ مﮭﺗﯾﻣﺳ تﺎﺣوﻟ ﻊﺑﺳ تﻠﻣﻋ
 ﻲﺑد ﻲﻓ تﺣﺗﺗﻓا ﻲﺗﻟا ﺔﯾﻠﺻﻧﻘﻠﻟ ﻲﺗوﻋد مﺗ تارﻣﻟا دﺣأ ﻲﻔﻓ لﻣﻌﻟا تﺎﺷرو ﺔﯾﺣﺎﻧ نﻣ ﺔﯾﻠﺻﻧﻘﻟا نﯾﺑ و ﻲﻧﯾﺑ نوﺎﻌﺗ كﺎﻧھ
 ثﯾﺣ دﻣﺣﻣ ﺦﯾﺷﻟا وﻣﺳ نﻣ ﺔﯾدھ مﮭﻟ نﺎﻛ ﻰﻧﺑﻣﻟا اذھ نأ ﺎﻧﻟ نوﺣرﺷﯾ اوذﺧﺄﻓ ةرﺎﻔﺳﻟا ﻰﻧﺑﻣ ﻲﻓ رﺣﺑﻟا ﻰﻠﻋ ةرﻣ لوﻷ
 ﺎھادھأ ﻲﺗﻟا تﺎﺣوﻠﻟا ضﻌﺑ نوﻌﺿﯾ اوﻧﺎﻛ و ةرﺎﻔﺳﻟا ﺎﮭﯾﻠﻋ ﺊﺷﻧأ و ةرﯾﺑﻛ ضرأ ذﺧأ و ﺎﻧﻌﻣ رﺻﻘﯾ مﻟ ﺦﯾﺷﻟا نﺄﺑ اوﺛدﺣﺗ
 دﻣﺣﻣ ﺦﯾﺷﻟا نأ سﺎﺳأ ﻰﻠﻋ اوﻟﺎﻘﻓ لﺎﻣﻋأ مﮭﻟ يدھأ نأ بﺣأ ﻲﻧﺄﺑ دﯾدﺟ ًادﺟ ﻰﻧﺑﻣﻟا نﺎﻛ و مﮭﻟ تﻠﻗ ﺎﻧﺄﻓ ،نﯾﻧﺎﻧﻔﻟا ضﻌﺑ
  .ةدﺎﻘﻟا ﻊﻣ لﺻاوﺗ ﻰﻠﻋ نوﻛﻧ نأ بﺟﯾ ﻊﻣﺗﺟﻣﻟا نﻣ ءزﺟﻛ نﺣﻧ و ﻲﻛادھ
 تﺎﺣوﻠﻟﺎﺑ تدﺳﺟﻓ تارﺎﻣإ ﻊﺑﺳﻟا لﺛﻣﺗ ﺎﮭﻧأ مﮭﻟ تﻠﻗ و تﺎﺣوﻟ ﺔﻌﺑﺳ مﮭﺗﯾدھأ و رﮭﺷأ ﺔﻌﺑﺳﻟ عوﺿوﻣﻟا ﻲﻌﻣ جﺎﺗﺣا ًﺎﺑﯾرﻘﺗ
  ﺎﮭﻟ رظﻧﺗ ﺎﻣدﻧﻋ دﯾرﺟﺗ هذھ .تارﺎﻣﻹا لﻛ نﺎﻣﺟﻋ ﻲھ ﺎﻣ ﻲﺑظ وﺑأ ﻲھ ﺎﻣ ﻲﺑد ﻲھ ﺎﻣ طﺑﺿﻟﺎﺑ
 نوﻟ يوﻗ نوﻟ وﮭﻓ ﺎﮭﯾﻠﻋ بﻠﻐﯾ ﻲﻟﺎﻘﺗرﺑﻟا و رﻣﺣﻷا نوﻠﻟا ﺎﮭﺑ نﺎﻛ و رﺗﻣ 02.1 × 5.2 سﺎﯾﻘﺑ ﻲﺑظ وﺑأ ﺔﺣوﻟ تﻠﻣﻋ ﺎﻧأ
 ةرطﯾﺳﻣ ةوﻗ وھ و ةرﯾﺑﻛ ﺔﯾﻣھأ لﻛﺷﯾ يذﻟا طﻔﻧﻟا كﻠﻣﺗ و ةرﯾﺑﻛ ةدﺎﯾﻗ كﻠﻣﺗ ﺔﻣﺻﺎﻌﻟا ﺎﮭﻧأ زﻣر اذھ و ةوﻗ ﮫﺑ نوﻟ يرﺎﻧ
  ﺎھرﯾﻏ و ﺔﯾﻠﺑﻘﺗﺳﻣﻟا ﻊﯾرﺎﺷﻣﻟا و ةﺎﯾﺣﻟا ﻲﻧﻌﯾ ﺔﻧﯾﻌﻣ تﺎﻋﺎﻘﯾإ ﺎھارﺗ ﺎﻣدﻧﻋ ﺎﮭﺑ رﻌﺷﺗﺳ تﺎﻋﺎﻘﯾإ ﺎﮭﻟ تﻔﺿأ ﻲﻧأ ﺔﻓﺎﺿﻹﺎﺑ
 لﻣﺣﯾ يذﻟا رﯾﺑﻛﻟا بﻛرﻣﻟا نأ دﯾرﺟﺗ تﻌﺿو قرزﻷا نوﻠﻟا تﻌﺿوﻓ رﺣﺑﻟا وھ ﺎﮭﻟ ﺔﺑﺳﻧﻟﺎﺑ ةﺎﯾﺣﻟا بﺻﻋ ﻲﺑدﻟ ﺔﺑﺳﻧﻟﺎﺑ
 ﻲﻓ تﻧﺎﻛ ﻲﺑد روﺧ ﻲﻓ رﺎﻐﺻ ﺎﻧﻛ ﺎﻣدﻧﻋ ًﺎﻣﺋاد هذھ ،ءﻲﺷ لﻛ لﻘﻧﺗ ةرﯾﺑﻛ بﻛارﻣ ﻲھ و ﺎﺑودﻟا ﺎﮭﻟ لوﻘﻧ نﺣﻧ ،ءﺎﯾﺷﻷا
 قرزﻷﺎﺑ نﻛﻟ تﺎﻋﺎﻘﯾإ ﺎﮭﻠﻛ ﺔﻏرﺎﻓ تﺳﯾﻟ ﺔﺣوﻠﻟا ًﺎﻌﺑط و ةﺎﯾﺣﻟا ﻲﺑد تطﻋأ ﻲﺗﻟا ﻲھ روﺧﻟا ﺔﻛرﺣ نﻷ بﺎﯾإ و بﺎھذ ﺔﻟﺎﺣ
  رﺣﺑﻟا لﺛﻣﺗ ﻲﺗﻟا و
 رﻔﺻﻷا نوﻠﻟا ﻊطﺎﺳﻟا ءوﺿﻟا ةرﺎﻧﻹا و مﻠﻌﻟا ﺔﯾزﻣر نﻣ ءزﺟ تﻌﺿو ﺔﻓﺎﻘﺛﻟا ﺔﻣﺻﺎﻋ ﻲھ ﻲﺗﻟا و ﺔﻗرﺎﺷﻠﻟ ﺔﺑﺳﻧﻟﺎﺑ
 مﺗﮭﯾ نﺎطﻠﺳ ﺦﯾﺷﻟا وﻣﺳ ﻲﻧاروﻧ عﺎﻌﺷإ ﻲﻓ ًﺎﻣﺋاد ﻲﻟﺎﻌﺗ و ﮫﻧﺎﺣﺑﺳ ﷲ نﻷ مﻠﻌﻠﻟ ﻲﻧاروﻧﻟا عﺎﻌﺷﻹا ﻲﻟﺎﻘﺗرﺑﻟا ﻊﻣ ﻲﻧوﻣﯾﻠﻟا
  ﺎﮭﯾﻓ ﺔﯾﻧﺎﺛ ءﺎﯾﺷأ ﻰﻟإ ﺔﻓﺎﺿﻹﺎﺑ هذھ ﻲھ ﺔﻗرﺎﺷﻟا ﺔﯾزﻣرﻓ روﺗﻛدﻛ مﻠﻌﻟﺎﺑ
  ئدﺎﮭﻟا وﺟﻟا ﻊﻣ لﺎﻣرﻟا ﻊﻣ رﺣﺑﻟا كﻟذﻛ نﺎﻣﺟﻋ
  ﺎﮭﯾﻓ رارﺿﺧﻻا ﻲﺋﯾﺑﻟا جردﺗﻟا ءﻲﺷﻟا سﻔﻧ ﺔﻣﯾﺧﻟا سأر ،تﺎﺟﯾردﺗﻟا و لﺎﺑﺟﻟا ةرﯾﺟﻔﻟا ،ءﻲﺷﻟا سﻔﻧ نﯾوﯾﺑﻟا مأ
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     × دﻣﺣﻟا و ﻲﻧوﻣرﻛ و ﻲﻧوﻋد ﺔﻘﺣﻻ ﺔﻧﺳ ﻲﻓ ﺎھدﻌﺑ و دﯾرﺟﺗﻛ ﮫﺗﻠﻣﻋ يذﻟا اذﮭﻓ
  تارﺎﻣﻹﺎﺑ مﻠﻋ ًﺎﻌﺑط كﺗرﺿﺣ
  دﯾرﺟﺗﻛ ﺔﯾادﺑﻟا ﻲﻓ ﺔﯾرﺻﺑ ﺔﯾؤر نﻣ ءزﺟ ﻲھ
 ﻊﺿأ نأ بﺣأ ﻻ ةرﺎﺟﺗ ﺔﺑﺣﺎﺻ ﺎﻧأ ًﻼﺛﻣ ﮫﺳﻔﻧ نﺎﺳﻧﻺﻟ ةروﺻ دﺟوﯾ ﻻ ﻲﺗدھﺎﺷﻣ ىدﺣإ نأ ﻲﺗﻠﺿﻔﺗ ﺎﻣ لﺛﻣ ﺔﻘﯾﻘﺣ
 نوﻛﯾ تظﺣﻻ ﺎﻧأ ﺎﻣﻠﺛﻣ نوﻛﺗ ًةدﺎﻋ ةدﺎﯾﻘﻟا روﺻ و ةدﺎﯾﻘﻟا خوﯾﺷﻟا روﺻ ًﺎﻣوﻣﻋ روﺻ ﻊﺿأ نأ بﺣأ نﻛﻟ نﻠﻌﻟﺎﺑ ﻲﺗروﺻ
 دﮭﻌﻟا ﻲﻟو و ةرﺎﻣﻹا مﻛﺎﺣ مﺛ و دﯾاز ﺦﯾﺷﻟا ﺔﺛﻼﺛ ﻲھ مﺎﻋ لﻛﺷﺑ نﻛﻟ ﺔﻌﺑرأ نﺎﯾﺣﻷا ضﻌﺑ و ًةدﺎﻋ روﺻ ثﻼﺛ كﺎﻧھ
  ﺔﻔﯾﻠﺧ ﺦﯾﺷﻟا و ةرﺎﻣﻹا مﻛﺎﺣ ﺦﯾﺷﻟا وأ مﺎﻋ لﻛﺷﺑ
  ءارزوﻟا سﻠﺟﻣ سﯾﺋر دﻣﺣﻣ ﺦﯾﺷﻟا و
  مﺎﻋ لﻛﺷﺑ مﻌﻧ
 ﻲﺗﺎﯾﺣ لﻼﺧ نﻣ تﻼﺑﺎﻘﻣ تﯾرﺟأ ﺎﻧأ ﻲﻧﻌﯾ ﺎھرﯾﺛﺄﺗ و روﺻﻟا دوﺟوﺑ ﻲﺑرﻌﻟا قرﺷﻣﻟﺎﺑ ﺎھﺎﻧرﺎﻗ اذإ رﯾﺑﻛ فﻼﺗﺧا كﺎﻧھ
  .ﮫﯾدﺳﺟﺗ نأ ﺔﯾﺳﺎﯾﺳ ةدﺎﯾﻘﻛ خوﯾﺷﻟا دﺣأ كﻧﻣ بﻠط لھ كﻌﻣ اذھ لﺻﺣ اذإ يردأ ﻻ نﺎﻧﻔﻛ ﺔﺑوﺑﺣﻣ ﺎﻧھ ةدﺎﯾﻘﻟا دﻠﺑﻟﺎﺑ
  .رﯾﺛﻛﻟا اودﺳﺟ نﯾﻧﺎﻧﻓ كﺎﻧھ ،ﮫﺑ ﺔﺻﺻﺧﺗﻣ تﺳﻟ ﺎﻧﺄﻓ رﯾوﺻﺗﻟا ﻲﻓ صﺻﺧﺗﻣ نوﻛﯾ دﺳﺟﻟا
 بر نﯾﻣﻠﺳﻣﻛ وأ برﻌﻛ نﺣﻧ تادﺎﯾﻘﻟا وأ لﺎﻣﻋﻷا بﺎﺣﺻأ روﺻ دوﺟو مدﻋ ﺔﻧﯾﻌﻣ ﺔطﻘﻧ نﻋ كرﺑﺧأ نأ طﻘﻓ دﯾرأ نﻛﻟ
 دﻧﻋ بﻷا لﺛﻣﺗ ﻲﮭﻓ ةدﺎﯾﻘﻟا ةروﺻ ﻊﺿﯾ ﺎﻣدﻧﻌﻓ تﯾﺑﻟا ﻲﻓ نﯾدوﺟوﻣﻟا ﻊﯾﻣﺟ دﻧﻋ ةرﯾﺑﻛ ﺔﯾﺳدﻗ ﮫﻟ ﺎﻣﺋاد برﻌﻛ بﻷا تﯾﺑﻟا
 سﺣﺗ ﮫﯾرﺗﺷﺗ نأ ردﻘﺗ ﻻ تﻧأ ءﻻوﻟا ،ءﻻوﻟا وأ دﺋﺎﻘﻟا هﺎﺟﺗا رﻌﺷﻧ اذﺎﻣﺑ مﯾﻘﻛ نﺣﻧ ﮫﺑ رﻌﺷﯾ ﻻ برﻐﻟا ءﻲﺷﻟا اذﮭﻓ ةرﺳﻷا
 بﻠطﺗ ًﻼﺛﻣ وأ زاوﺟ رادﺻإ وأ ﺔﻠﻣﺎﻌﻣ ءارﺟإ ًﻼﺛﻣ ﻲﻧﻌﯾ ﺔﯾﻣوﯾﻟا كروﻣأ ﻊﻣ كﻠﻣﺎﻌﺗ لﻼﺧ نﻣ نوﻛﯾ و ﮫﯾﻓ رﻌﺷﺗ و ﮫﺑ
 و تﯾﺑﻟا ﻲﻓ يدﻟاو ةروﺻ ﻊﺿأ ﺎﻧأ ﻲﺗروﺻ ﻊﺿأ اذﺎﻣﻠﻓ ءﻲﺷ ﻊﻧﺻأ مﻟ ﺎﻧأ ﺎﮭﺳﻔﻧ رﻐﺻﺗﺳﺗ سﺎﻧﻟا لﻌﺟﯾ ﮫﻠﻛ اذھ ةدﻋﺎﺳﻣ
  كﺗروﺻ لﺑﻗ كﺗروﺻ نﻣ رﺛﻛأ كدﻟاو ةروﺻ ﻊﺿﺗ نأ نﻛﻣﻣ كﺗرﺿﺣ
                ﺢﯾﺣﺻ
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  مﮭﻣﻟا ءﻲﺷﻟا ﺔﯾزﻣرﻟا وھ اذھ .تﺣﺗ تﻧأ كﺗروﺻ و قوﻓ كدﻟاو كﺗروﺻ ﻊﺿﺗ نﻛﻣﻣ نﻷ
  ءﺎﻓوﻟﺎﺑ لﯾﻣﺟ فارﺗﻋا مﺎﻣﺗ مﻌﻧ
  دﺋﺎﻘﻠﻟ ءﻻو هدﻧﻋ ﻲﺗارﺎﻣﻹا نﺎﺳﻧﻹا
   ؟ﻲﺿﺎﻣﻠﻟ ﺎﻧدﻋ اذإ ﺔﻠﯾﺑﻘﻟا مﺎظﻧﺑ ﺔﻗﻼﻋ ﮫﻟ لھ كﺗرﺿﺣ يأرﺑ
 وھ نﻷ ﮫﺗروﺻ ﻊﺿﺗ تﻧأ نﻛﻟ ﮫﺗروﺻ تﻘﻠﻋ اذإ ىرﯾﻟ ﻲﺗﺄﯾ ﻻ مﻛﺎﺣﻟا ﻲﺗارﺎﻣإ تﯾﺑ يﻷ لﺧدﺗ ﺎﻣدﻧﻋ نﻵا تﻧأ ..ﻻ
   ًادﺟ مﮭﻣ اذھ ﮫﺗروﺻ ﻊﺿﺗ مزﻻ كﻧأ كﺑﺳﺎﺣﯾ دﺣأ ﻻ و ﺔﺑﺣﻣ كﺎﻧھ و ﮫﺑ رﻌﺷﺗ تﻧأ ﻲﻧﻌﯾ كدﻧﻋ ﻊﺑطﻧﻣ
  ؟روﺻ ﺎﮭﯾﻓ ﺎﮭﻠﻛ مﮭﺗوﯾﺑ ﻲﻓ و
 تارﺎﻣﻹا لﻣﺎﻛ ﺎﮭﻌﻣﺟﺗ ةروﺻ وأ دﻣﺣﻣ ﺦﯾﺷﻟا ةروﺻ دﺷار ﺦﯾﺷﻟا ةروﺻ دﯾاز ةروﺻ ﮫﺑ نوﻛﺗ مزﻻ تﯾﺑ يأ ﺎﮭﻠﻛ ﺎﮭﻠﻛ
  .مزﻻ ةرﯾﺑﻛ ةروﺻ وأ ةرﯾﻐﺻ ةروﺻ مزﻻ ﻲﻧﻌﯾ سﻠﺟﻣﻟا ﻲﻓ نوﻛﺗ سوﻠﺟﻟا ﺔﻓرﻏ ﻲﻓ تﻧﺎﻛ ﺎﻣ اذإ ..مزﻻ مزﻻ ﺎﮭﻠﻛ
 ًﺎﻣوﻣﻋ ﻲﺑرﻌﻟا قرﺷﻣﻟﺎﺑ ًﻼﺛﻣ كﺎﻧھ نﻛﻟ ﺔﺑﺣﻣﻟا نﯾدﺟﺗ ﺎﻧھ نﻛﻟ ًﺎﻣﺎﻣﺗ فﻠﺗﺧﻣ ًﺎﻌﺑط مﻛﺣﻟا قرﺷﻣﻠﻟ ﺎﻧﺑھذ اذإ فﻼﺗﺧا ﻲﻓ
  .فوﺧ دﺟوﯾ
  دﯾﻛأ ﮫﯾﻠﻋ نﯾرﺑﺟﻣ اذھ و ةدوﺟوﻣ ًﺎﻣﺋاد مﮭﺳﯾﺋر ةروﺻ رﺻﻣ ًﻼﺛﻣ تﺎﺳﺳؤﻣﻟا ﻲﻓ ﻰﺗﺣ ﺔﯾوﻗ ﺔطﻠﺳ دﺟوﯾ كﺎﻧھ
 ﺔﻣوﻛﺣﻟ ﺔﻌﺑﺎﺗ ﺔﯾﻣوﻛﺣ ﺔﺳﺳؤﻣ ﻲﻓ ﮫﻧأ رﺋازﻟا رﻌﺷﺗ ﺎﮭﻧﻷ مﻛﺎﺣﻟا ةروﺻ قﻠﻌﺗ نأ دﯾﻛأ ءﻲﺷ ﺔﯾﻣوﻛﺣﻟا تﺎﺳﺳؤﻣﻟا ﻲﻓ ًﺎﻌﺑط
 ،ﻻ ﻲﺑظ وﺑأ ﻲﻓ ،دﮭﻌﻟا ﻲﻟو ﻊﻣ ﺔﻔﯾﻠﺧ ةروﺻ ﻊﻣ دﻣﺣﻣ ﺦﯾﺷﻟا ةروﺻ ﻲﺑد ﻲﻓ ،ﻲﺑد ﺔﻣوﻛﺣﻟ ﺔﻌﺑﺎﺗ تارﺎﻣﻹا ﺔﻟود ًﻼﺛﻣ
 نوﻛﺗ نأ بﺟﯾﻓ ةرﺎﻣإ يأ ﻲﻓ تﻧأ عﺎﺑطﻧا ﻲطﻌﺗ طﻘﻓ ﺎﻧھ ﺔﻗرﺎﺷﻟا ةرﺎﻣإ وأ ﻲﺑظ وﺑأ ةرﺎﻣإ ﻲﻓ ﮫﻧأ فﯾﺿﻟا رﻌﺷﺗﻓ
  ؟ﺢﺿاو .ةروﺻﻟا هذﮭﺑ ﺔﯾﻣوﻛﺣ ﺔﺳﺳؤﻣﻛ
 ﻊﻣ تﻼﺑﺎﻘﻣ تﯾرﺟأ ﻲﻧﻷ رﯾﺛﻛﻟا ﻲﻧﯾطﻌﯾ مﺎﺳر ﻲﺗارﺎﻣإ صﺧﺷ لوأ كﺗرﺿﺣ و بﻏرأ ﺎﻧأ .دﯾﻔﻣ ًادﺟ ﺔﻘﯾﻘﺣ ،ًادﺟ ﺢﺿاو
 نﻋ فﻠﺗﺧﯾ لﺧادﻟا نﻣ دھﺎﺷﻟا نﻷ فﻼﺗﺧا كﺎﻧﮭﻓ نﯾﯾﺗارﺎﻣﺈﺑ اوﺳﯾﻟ نﻛﻟ و تارﺎﻣﻹا ﻲﻓ نوﺷﯾﻌﯾ نﯾﻣﺎﺳرﻟا نﻣ دﯾدﻌﻟا
  ثﺣﺑﻟا ﻲﮭﻧﺄﺳ ﻲﻧأ ثﯾﺣ ﻲﻧﺎﺛ مﺳا ﻲﺣرﺗﻘﺗ نأ كﺗرﺿﺣ دﻧﻋ ﺔﯾﻧﺎﻛﻣإ كﺎﻧھ لھ .جرﺎﺧﻟا
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  ..كﯾطﻋأ مﻌﻧ
 ﺔﻠﺑﺎﻘﻣﻟﺎﻓ كﺗرﺿﺣ لﺛﻣ ﻲﻧدﯾﻔﯾ  و ﻲﻧﯾطﻌﯾ صﺧﺷ دﯾرأ ﻰﻧﻌﻣﺑ كﺗرﺿﺣ لﺛﻣ ﻲﻔﺳﻠﻔﻟا و يرﻛﻔﻟا رﯾﻛﻔﺗﻟا ىوﺗﺳﻣ ﻰﻠﻋ نﻛﻟ
  ﻲﻟ ﺔﺑﺳﻧﻟﺎﺑ مﮭﻣ ًادﺟ ءﻲﺷ ﻲطﻌﺗ و ًﺎﻣﺎﻣﺗ ﻲﻧﻐﺗ ةروﺗﻛد كﻌﻣ
  كظﻔﺣﯾ ﷲ ...ًارﻛﺷ ًارﻛﺷ
 نﻋ ﺔﻠﺋﺳﻷا ضﻌﺑ ﮫﻟﺄﺳأ نأ ﻊﯾطﺗﺳأ ﻲﻟﺎﺗﻟﺎﺑ و روﺻ مﺳرﯾ نﺎﻛ اذإ و ﮫﻌﻣ مﻠﻛﺗأ نأ ﻲﻧﯾﺣﺻﻧﺗ رﺧآ صﺧﺷ كﺎﻧھ لﮭﻓ
  يدﯾﺳﺟﺗﻟا نﻔﻟا و (تﯾﺗروﺑﻟا) عوﺿوﻣ
  مﮭﻣ وﮭﻓ خوﯾﺷﻠﻟ روﺻ مﺳر مﺎﺳرﻟا اذﮭﻓ هارأ نأ بﺟﯾ نﻛﻟ (روﺻﻟا ) تﯾﺗروﺑﻟﺎﺑ صﺻﺧﺗﻣ صﺧﺷ كﺎﻧھ
  ﺗﺣﻣﺳ اذإ             دﯾﺟ اذھ ..ﻲ
  ruobaS raziN tsitrA eht htiw weivretni eht fo tpircsnart cibarA ehT
 
 ﺔﯾرﺋﺎﺷﻌﻟا ﻲھ ﺔﻘطﻧﻣﻟا ﻰﻠﻋ ًادﺟ ةرﺛؤﻣﻟا مﯾھﺎﻔﻣﻟا نﻣ ﺔﻋوﻣﺟﻣ ﺔﻘﯾﻘﺣ تدﺟوﻓ ﺔﯾﺑرﻌﻟا ﺔﻘطﻧﻣﻟا ﻰﻠﻋ ﺎھزﯾﻛرﺗ ﻲﺗﺳارد ﺎﻧأ
 ﮫﻟ لھ ﺔﻘطﻧﻣﻟا هذﮭﺑ نﻔﻟا ﻰﻠﻋ ًﺎﻣوﻣﻋ نﻔﻟا ﻰﻠﻋ كﯾأرﺑ ﮫﻟ لﮭﻓ ﻲﻠﺋﺎﻌﻟا لﻛﺷﻟا ﻊﻣ يوﺑﻷا لﻛﺷﻟا ﻊﻣ يودﺑﻟا لﻛﺷﻟا ﻰﻧﻌﻣﺑ
  ؟مﺎﻋ لﻛﺷﺑ ﺔطﻠﺳﻟا ةرﻛﻓ نﻋ يرﺻﺑﻟا رﯾﺑﻌﺗﻟا وأ ﻲﻧﻔﻟا رﯾﺑﻌﺗﻟﺎﺑ رﯾﺛﺄﺗ
 كﺎﻧھ نﺎﻛ ﺎﻣدﻧﻋ ﺎﻧﺗﺎﻌﻣﺗﺟﻣﺑ ﺔﻧﺳ ﻲﺗﺋﻣ وأ ﺔﻧﺳ ﺔﺋﻣ نﻣ ﺎﺑوروأ ﻲﻓ ثدﺣ نﻵا ﺎﻧدﻧﻋ ثدﺣﯾ يذﻟا دﻘﺗﻋأ ﺎﻧأ  ...مﻌﻧ   +
 وأ ﺔﯾﺳﺎﯾﺳ وا ﺔﯾﻧﯾد تﻧﺎﻛ نإ ﺎﻧدﻧﻋ ةرطﯾﺳﻣﻟا تﺎﯾﺟوﻟوﯾدﯾﻷا ًﺎﯾﻟﺎﺣ و ﺔﯾرﺻﺑ صوﺻﻧ سﻛﻌﺗ تﻧﺎﻛ ةرطﯾﺳﻣ تﺎﯾﺟوﻟوﯾدﯾأ
 كﻠﻣﻟا ةروﺻ ىرﺗﺳ ﺔﯾﺟﯾﻠﺧ ﺔﺳﺳؤﻣ ﻰﻠﻋ لﺧدﺗ ﺎﻣدﻧﻋ نﻵا ًﻼﺛﻣ ﻰﻧﻌﻣﺑ ﺔﺳﺳؤﻣﻟا ﻰﻠﻋ ًﺎﻣﺎﻣﺗ سﻛﻌﻧﺗﺳ ﺔﯾﻠﺑﻗ وأ ﺔﯾرﺋﺎﺷﻋ
  ؟رﺎﺑﻌﻟا رﺳﺎﯾﻟ ﮫﻓرﻌﺗ ،ةروﺻ يأ ﺎﮭﻠﻛ رﺎﻣﻋإ ﻲﻓ ﮫﻟ ىرأ مﻟ رﺎﺑﻌﻟا رﺳﺎﯾ ﺔﻛرﺷﻟا بﺣﺎﺻ نﻛﻣﻣ دﮭﻌﻟا ﻲﻟو ةروﺻ وأ
  ..ًﺎﻣﺎﻣﺗ مﻌﻧ
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 ﻻ مﻛﺎﺣﻟا وأ دﯾاز نﺎطﻠﺳﻟا ةروﺻ ىرﺗ نﻛﻣﻣ ﮫﻟ ةروﺻ يأ ىرﺗ ﻻ ةرﯾﺑﻛﻟا ﺔﻛرﺷﻟا هذﮭﺑ رﺎﻣﻋا ﺔﻛرﺷﻟ مﺎﻌﻟا رﯾدﻣﻟ  +
 ﺔﺳﺳؤﻣﻟا ﻰﻧﻌﯾ ﺎﺑوروأ ﻲﻓ رﺷﻋ نﻣﺎﺛﻟا نرﻘﻟا ﻲﻓ ةدوﺟوﻣ تﻧﺎﻛ ﻲﺗﻟا رﺎﻛﻓﻷا هذھ ﻰﻧﻌﻣﺑ ﻲﻧﻌﯾ ،نﯾرﺧﻵا و ﮫﻣﺳا ﺎﻣ يردأ
 ﺎﻣﻠﺛﻣ ﺔﯾﻠﺑﻘﻟاا و ﺔﯾﻠﺋﺎﻌﻟا و ﺔﯾﺟوﻟوﯾدﯾﻷا ةوﻘﻟا دﻣﺗﻌﺗ تﻟازﺎﻣ يرﺻﺑﻟا بﺎطﺧﻟﺎﺑ ةروطﺗﻣ ﺔﻠﺣرﻣﻟ لﺻﺗ مﻟ  ﺔﯾﻗرﺷﻣﻟا
  .كﺗرﺿﺣ تﻠﺿﻔﺗ
 
  ﺔﻛرﺷﻟا بﺣﺎﺻ ةروﺻ ﻊﺿو نﻋ ًﺎﺿوﻋ ﻲﺳﺎﯾﺳﻟا دﺋﺎﻘﻟا ةروﺻ ﻊﺿوﺑ مﺗﯾ ًﺎﻣﺋاد ﺎھرﯾﺑﻌﺗ اذھ و مﻌﻧ
  .دوﺟوﻣ ءﻲﺷﻟا اذھ ﺔﻘﯾﻘﺣ ﺔﯾﺑرﻌﻟا لودﻟا لﻛﺑ و ءﻲﺷﻟا اذھ ﺎﻧدﻧﻋ ﺎﯾروﺳﺑ و ...ﺢﯾﺣﺻ ...ﺢﯾﺣﺻ  +
 
 لﻛﺷﺑ ةروﺻﻟا ﻲھ ﻲﻠھ ﺔﻧﯾﻌﻣ رﺎﻛﻓأ ﻊﺿوﻧا ﺔﻘﯾﻘﺣ وﻛوﻓ ﺔﻔﺳﻠﻓ و عوﺿوﻣﻟا اذھ سردأ تأدﺑ ﺎﻣدﻧﻋ لاؤﺳ يدﻧﻋ ًﺎﻣﺎﻣﺗ
 صﺧﺷﻟا ﻰﻠﻋ ﺎﮭﺳﺎﻛﻌﻧا وھ ﺎﻣ كﯾأرﺑﻓ ﺔﻛرﺷﻟا لﺧاد ﺔﻛرﺷ بﺣﺎﺻ و أ ﻲﺳﺎﯾﺳ دﺋﺎﻗ نﺎﻛ اذإ نﺎﻛ يﻷ تﻌﺿوﻧا اذإ مﺎﻋ
  ؟ ًﻼﺛﻣ تﻗوﻟا لاوط ﺎھارﯾ يذﻟا فظوﻣﻟا
 ﻰﻓوﺗ ﺎﻣدﻧﻋ يدﺟ ﻲﻧﻌﯾ ﺎﻧﺗوﯾﺑ ﻲﻓ ﻰﺗوﻣﻟا روﺻ ﻊﺿﻧ اذﺎﻣﻟ ًﺎﻣﺋاد ﻲﺳﻔﻧ لﺄﺳأ عوﺿوﻣﻟا اذﮭﺑ رﺧآ لاؤﺳ يدﻧﻋ ﺎﻧأ ،مﻌﻧ +
 ﻲﻟﺎﺗﻟﺎﺑ و تدرأ اذإ حاورﻷا رﺎﺿﺣﺗﺳا نﻣ عوﻧ ﻲﻓ ﺔﻘﯾﻘﺣﻟا ،يرﮭﺻ ﻰﻓوﺗ ﺎﻣدﻧﻋ و ﮫﺗروﺻ نوﻌﺿﯾ اوﻧﺎﻛ اذﺎﻣﻟ ًﻼﺛﻣ
 ﻊﺿأ ﺎﻣدﻧﻋ ﺎﻧأ ﻰﻧﻌﻣﺑ دﻘﺗﻋأ اذﻛھ ﺎﻧأ ةوﻘﻟا رﺎﺿﺣﺗﺳا ﺔطﻠﺳﻟا رﺎﺿﺣﺗﺳا وھ ﻲﺳﺎﯾﺳﻟا قطﻧﻣﻟﺎﺑ نﻛﻟ تﺎﯾرﻛذﻟا رﺎﺿﺣﺗﺳا
 دﻘﺗﻋأ .ﺔﺳﺳؤﻣﻟا صﺎﺻﺗﺧﺎﺑ وأ ﺔﺳﺳؤﻣﻟﺎﺑ ﺔﻗﻼﻋ ﮫﻟ سﯾﻟ رﻣﻷا و ةدوﺟوﻣﻟا ةوﻘﻟا هذﮭﻟ رﺎﺿﺣﺗﺳا وﮭﻓ ﺎﻣ دﺋﺎﻘﻟ ةروﺻ
 ﺎﻣإ ﻲﺗاذ وھ يرﺻﺑﻟا بﺎطﺧﻟا ﻲﻟﺎﺗﻟﺎﺑ و رﺛﻛأ ﺔﯾﺗاذﻟا ةوﻘﻟا ﻰﻠﻋ تاذﻟا ﻰﻠﻋ دﺎﻣﺗﻋا مﮭﯾدﻟ ﺢﺑﺻأ رﺛﻛأ ةروطﺗﻣﻟا ﺔﺳﺳؤﻣﻟا
 ﻰﻠﻋ نﯾرﺧﻶﻟ صﻧ ﺢﺑﺻﯾ وأ ﺔﺳﺳؤﻣﻟا هذﮭﻟ رﺎﻌﺷ ﺢﺑﺻﯾ ﻲﻧﻓ لﻣﻋ وأ ﺔﻛرﺷﻟا بﺣﺎﺻﻟ يأ ﮫﻟ ﺔﯾﺻﺧﺷ ةروﺻ نوﻛﯾ نأ




 مﺗﯾ مﻟ اذإ ﺔطﻠﺳﻟا نﻋ رﯾﺑﻌﺗﻟا كﯾأرﺑ فﯾﻛ ، ﺔطﻠﺳﻟا نﻋ رﺑﻌﺗ ةروﺻ مﺳرﺗ نأ كﺗرﺿﺣ نﻣ بﻠطﻟا مﺗ اذإ ...لاؤﺳ
 عوﺿوﻣﻟا اذﮭﻟ ﺔﯾﻧﻔﻟا ﺔﮭﺟﻟا نﻣ ﺎﮭﻣادﺧﺗﺳا مﺗﯾ زوﻣر يأ ﻲﻓ ، نﺎﺳﻧإ ةروﺻﺑ ﺎھدﯾﺳﺟﺗ و ﺔﯾﺻﺧﺷ ةروﺻﺑ ﺎﮭﻧﻋرﯾﺑﻌﺗﻟا
  ؟زوﻣر ناوﻟأ
 وأ ﺔﺿﺑﻘﻟا وأ جﺎﺗﻟا وا نﺎﺟﻟوﺻﻟا نﻣ نﺎﻣزﻷا لﻛﻟ ﺔﺣﻟﺎﺻ تﺳﯾﻟ زوﻣرﻟا هذھ دﻘﺗﻋأ ﺎﻧأ و ﺔﻣﯾدﻗ زوﻣر كﺎﻧھ ﺔﻘﯾﻘﺣ مﻌﻧ +
 ثدﺣﯾ ﺔﻔﻠﺗﺧﻣ تﺎﺟردﺑ رﻣﺣأ نوﻠﺑ ًﻼﺛﻣ روُﺻﯾ ﺢﺑﺻأ ،ﺢﺑﺻأ نﻛﻣﻣ نﻵا رﻣﻷا دﻘﺗﻋأ ﺎﻧأ هرﺧآ ﻰﻟإ ...وأ ...وأ ﻲﺳرﻛﻟا
 كﯾھ ﺎﻧأ ًﻼﯾﻠﻗ درﺑﻷا رﻣﺣﻷا و ًﻼﯾﻠﻗ درﺑﻷا رﻣﺣﻷا و رﺎﺣﻟا رﻣﺣﻷا نﯾﺑ رﻣﺣﻸﻟ ﺔﻔﻠﺗﺧﻣ تﺎﺟردﺑ ﺎﻣ يرﺻﺑ فﯾﻟﺄﺗ
  .يروﺻﺗ
 
 نﻣ ةدﺣاو ﺔﯾرﺎﻣﻌﻣ لﺎﻛﺷﺄﺑ ،يرﺎﻣﻌﻣ لﻛﺷﺑ يرﺻﺑ رﯾﺛﺄﺗ نﻋ ثدﺣﺗ وﻛوﻓ ًﺎﺿﯾأ ةرﻛﻔﻠﻟ ﺔﯾﻔﺳﻠﻓ ةدوﻋ ًﺎﺿﯾأ لاؤﺳ
 ﺎھدﻧﻋ هوﻣﺳأ نﺟﺳﻟ ططﺧﻣ ﻊﺿو مﺗ رﺷﻋ نﻣﺎﺛﻟا نرﻘﻟا ﻲﻓ ءﺎﻧﺑ مﺗﻓ نوﺟﺳﻟا نﻋ ثدﺣﺗﯾ نﺎﻛ ﺎﮭﻧﻋ ثدﺣﺗ ﻲﺗﻟا صﺻﻘﻟا
 رﯾﺑﻛﻟا رﯾﺛﺄﺗﻟا ﮫﻟ يرﺎﻣﻌﻣﻟا لﻛﺷﻟا اذھ نأ ثﯾﺣ ﺔﺛﯾدﺣﻟا نورﻘﻟا ﻲﻓ نﻵا ﮫﻣادﺧﺗﺳا مﺗ ًادﺟ مﮭﻣ مﯾﻣﺻﺗﻟا ﺔﻘﯾﻘﺣ نوﻛﺗﺑﻧﺎﺑ
 مازﺗﻟا هدﻧﻋ ًﺎﻣﺋاد وھ هارﺗ سﺎﻧﻟا نأ فرﻌﯾ ﻻ نﺎﻛﻣﻟا نﻛﯾ ﺎﻣﮭﻣ ﮫﺗﯾﻠﺧ لﺧاد ﮫﻠﺣﻣﺑ ﮫﻧﺎﻛﻣ سﻠﺟﯾ يذﻟا صﺧﺷﻟا نأ ﺔﻘﯾرطﺑ
 عراوﺷﻟﺎﺑ رادارﻟا ًﻼﺛﻣ ﺎﮭﺳأر ﻰﻠﻋ ﺔﺛﯾدﺣ رﺎﻛﻓأ ﻊﺿو مﺗ نﻵﺎﻓ هارﯾ يذﻟا نﻣ مﻠﻌﯾ نأ نود ﺔﻋوﺿوﻣﻟا نﯾﻧاوﻘﻟﺎﺑ ﻲﺗاذ
 نود ﺔﻧﯾﻌﻣ ﺔﻋرﺳ ﻰﻠﻋ صﺧﺷﻟا ظﻓﺎﺣﯾ ﻲﻛﻟ ًﻼﺛﻣ عرﺎﺷﻟﺎﺑ رادارﻟﺎﻓ ﻲﻠﻣﻋ لﻛﺷﺑ ﺎھرﯾوطﺗ مﺗ و رﺎﻛﻓﻷا هذھ تذُﺧأ ﻲﻧﻌﯾ
 ﺔﻘﯾﻘﺣ ةرﻛﻔﻟا هذھ لﯾوﺣﺗ .ﺔﯾرﺻﺑﻟا تاودﻷا هذھ مادﺧﺗﺳا نﯾﻌﻣ ﺔﺑﻗارﻣ بوﻠﺳأ كﺎﻧھ ﻰﻧﻌﻣﺑ ﮫﺑﻗارﯾ دﺣأ كﺎﻧھ نوﻛﯾ نأ
 ىرﯾ ﺎﻣدﻧﻋ ﻲﻘﻠﺗﻟا نﺎﺳﻧﻺﻟ وأ ﺔﺑﻗارﻣﻟا ﺔﻠﯾﺳو نوﻛﺗ نأ نﻛﻣﻣ لھ ﺎﻣ نﺎﻛﻣ ﻲﻓ (ﮫﯾﺗروﺑﻟا) ةروﺻﻟا هذھ لھ لاؤﺳ يدﻟ نﺎﻛ
 اذإ ﮫﻟﺎﺣﺑ صﺧﺷﻟا مزﺗﻠﯾ ﻲﻛﻟ ةادأ لﻘﻧﻠﻓ ﺔﺑﺎﻗر بوﻠﺳأ سﯾﻟ وأ ﺔﺑﺎﻗر بوﻠﺳأ نوﻛﺗ نأ نﻛﻣﻣ ﻲھ لھ ﮫﻣﺎﻣأ ةروﺻﻟا هذھ
   ًﺎﻣﺎﻣﺗ ةرﻛﻔﻟا هذھ مادﺧﺗﺳا 4891 تأرﻗ كﺗرﺿﺣ
 تﻗوﻟا سﻔﻧﺑ و ﻲﺑﺎﺟﯾﻹا رﯾﺛﺄﺗﻠﻟ نوﻛﺗ دﻗ روﺻﻟا هذھ مادﺧﺗﺳا درﺟﻣ ﻰﻧﻌﻣﺑ مھدوﺟو نﻛﻣﻣ نﯾﺗﻟﺎﺣﻟا دﻘﺗﻋأ ﺎﻧأ مﻌﻧ  +
 ﻲﻧأ رﺎﺑﺗﻋﺎﺑ ﻲﻧﻌﯾ روﺻﻟا  هذـھ مدﺧﺗﺳﺗﺑ سﺎﻧ لﻼﺧ نﻣ مﺗﺗ تﺎﻔﻟﺎﺧﻣﻟا بﻠﻏأ ،تﺎﻔﻟﺎﺧﻣﻟا بﻠﻏأ تﯾأر اذإ ﻲﺑﻠﺳﻟا رﯾﺛﺄﺗﻠﻟ
 ةدﻋ ﺎﮭﻟ ةرﺎﻣﻌﻟا ﻲﺗﯾﻓوﺳﻟا دﺎﺣﺗﻻﺎﺑ ةرﺎﻣﻌﻟا نﻋ ًﻻﺎﺛﻣ كﯾطﻋأ ءﻲﺷ يأ لﻌﻓأ نأ ﻊﯾطﺗﺳأ و ﻲﻣﺣﻣ ﺎﻧأ ًاذإ ﺔطﻠﺳﻟا لﺛﻣأ
 ﻲﺷﻣﻋ تﻧﻛ ةرﺎﻣﻌﻟا ﺔﯾﻠﻛ دﯾﻣﻋ مﮭﻧﻣﺿ نﻣ ﺔﻌﻣﺎﺟﻟا ةذﺗﺎﺳأ ضﻌﺑ يدﻧﻌﻟ ﻰﺗأ تارﻣﻟا دﺣأ ﻲﻓ وﻛﺳوﻣﺑ شﯾﻋأ تﻧﻛ لﺣارﻣ
 رﺎﺻ مﺛ فوﺷروﺧ زارط اذھ نﯾﻟﺎﺗﺳ مﻛﺣﻟ ﻰﻟوﻷا تاوﻧﺳﻟا زارط اذھ نﯾرﺷﻌﻟا نرﻘﻟا ﺔﯾادﺑ زارط اذھ ﮫﻟ تﻠﻘﻓ وﻛﺳوﻣﺑ
 ًاذإ ةرﺎﻣﻋ لﻛ مﺎﻣأ ةدوﺟوﻣﻟا ﺔﻠﯾﻘﺛﻟا ﺔﺑﯾﺗرﻟا ةدﻣﻋﻷا و ًادﺟ ﺔﯾﻟﺎﻌﻟا ناردﺟﻟا ﻰﻠﻋ دﻣﺗﻋا نﯾﻟﺎﺗﺳ زارط .ررﺣﺗﻣ زارط كﺎﻧھ
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 تﻧﺎﻛ ةرﺎﻣﻌﻟا ﺔﻘﯾﻘﺣ ًاذإ .ﺔﻣﺧﺿﻟا ﺔﻠﺋﺎﮭﻟا ناردﺟﻟا هذھ فﻠﺧ ﺎﮭﻠﺧادﺑ اذﺎﻣ فرﻌﺗ ﻻ نوﺟﺳ نوﺟﺳ ﻰﻟإ ةرﺎﻣﻌﻟا لوﺣ ﮫﻧﺄﻛ
 ،تﻠﺻو نﯾأ ﻰﻟإ ةرﺎﻣﻌﻟا ظﺣﻻ ﺔﺣﺗﻔﻧﻣﻟا ﺔﯾطارﻘﻣﯾدﻟا ﺔﻣظﻧﻷا هذھ نوﻛﯾ نأ نﻛﻣﻣ موﯾﻟا ﻰﻟإ و ﻲﺳﺎﯾﺳﻟا مﺎظﻧﻠﻟ دﯾدﺷ لﺛﻣﻣ
 تﻠﻣﻋ ﻲﺗﻟا دﯾدﺣ ﺎھزﻟ تﻠﺻو ﺎﮭﻗرط ىرﺗ و ﺎﮭﻘﺣﻠﺗ نأ ﺔﺑوﻌﺻﻟا نﻣ موﯾﻠﻟ تﺎطﻼﺗﺧﻻ تﻠﺻو ﺔﺛادﺣﻟا دﻌﺑ ﺎﻣﻟ تﻠﺻو
  ﺎﮭﻣﺣرﯾ ﷲ ﺔﻘﯾﻘﺣﻟﺎﺑ ﻲﻓارﺧ نﺎﻛ ءﻲﺷ تﻠﻣﻋ ﻲﻧﻌﯾ ثﯾدﺣ ءﻲﺷﻟ
  .ﺎﮭﯾﻠﻋ دﺎﻣﺗﻋا كﺎﻧھ نﯾﺗﻟﺎﺣﻟﺎﺑ نﻛﻟ سﻛﻌﻟا مدﻘﺗ نأ نﻛﻣﻣ و ﺔﯾﺑﺎﺟﯾإ ﺔﻟﺎﺣ مدﻘﺗ نأ نﻛﻣﻣ ﺎﮭﻧأ روﺻﺗأ ﺎﻧﺄﻓ ةروﺻﻠﻟ ﺎﻧﻌﺟر اذإ
 كﺎﻧھ  ادﻧﻏوﺑرﺑ لﻛﺷﺑ ﺔﻣوظﻧﻣ كﺎﻧھ رﯾﺧﻷﺎﺑ مﻠﻌﺗروﺻﻟا ﺎﮭﻧﻣﺿ نﻣ و ﺎﮭﻣادﺧﺗﺳا مﺗﯾ ﻲﺗﻟا ﺔﻠﻣﺎﻛﻟا ﺔﻣوظﻧﻣﻟﺎﺑ كﯾأرﺑ و
 ﺎﻣﺑ ﺎھرﯾﺛﺄﺗ ﺔﯾرادﻹا ﺔﯾﺣﺎﻧﻟا نﻣ ًﺎﺿﯾأ نﻵا مدﺧﺗﺳﺗ دﻘﺗﻋأ ﺎﻣﻛ ﻲﺗﯾﻓوﺳﻟا دﺎﺣﺗﻻﺎﺑ رﯾﺑﻛ لﻛﺷﺑ تﻣدﺧﺗﺳا ًﺎﺿﯾأ ﺔﻣوظﻧﻣ
 مادﺧﺗﺳا ادﻧﻏوﺑرﺑ ﺔﯾﺎﮭﻧﻟﺎﺑ ﻲﮭﻓ ﺎﮭﻣادﺧﺗﺳا نﻛﯾ ﺎﻣﮭﻣ صﺎﺧﺷﻸﻟ قﯾوﺳﺗﻟا ،قﯾوﺳﺗﻟا صﺻﻘﻟا هذھ لﻛ وأ  RP ﻰﻣﺳﯾ
 ﺎﮭﻧﻣ ﻲﻧﺎﻏﻷا ﺎﮭﻧﻣ ةروﺻﻟا ﺎﮭﻧﻣ ﻲﺣﺎﻧﻣ ةدﻋ ﺎﮭﻟ ادﻧﻏوﺑرﺑ نﻷ بوﻠﺳأ مھأ كﯾأرﺑ وھ لھ ةروﺻﻟا رﯾﺛﺄﺗ ةروﺻﻟا
  لﻛﺷﻟﺎﮭﺑ ﺎھﺎﻧﻔﺻو اذإ ﺔﻧﯾﻛﺎﻣﻟا ﻲﻟﺎﻣﺟإ  لﻛﺑ ةروﺻﻟا رﯾﺛﺄﺗ وھ ﺎﻣ كﯾأرﺑ روﻣﻷا نﻣ رﯾﺛﻛرﻌﺷﻟا
 هذھ ﻲﻧﻌﯾ رﺑﻛﻷا روﺿﺣﻟا ﺎﮭﻟ و ةروﺻﻟا رﺻﻋ وھ يذﻟا تﻗوﻟا اذھ ﺎﻣﯾﺳ ﻻ تﻟازﺎﻣ و تﻧﺎﻛ ﺔﻣﮭﻣ ةروﺻﻟا دﻘﺗﻋأ ﺎﻧأ +
 اذإ دﺻﻗأ و ءﻲﺷ لﻛ دھﺎﺷﺗ ﺔﯾرﺷﺑﻟا ﺎﮭﺗدھﺎﺷ ﺔﯾرﺷﺑﻟا و قﺑﺳ ﺎﻣ ﺔﻘﯾﻘﺣﻟا مﻼﻋﻹا لﺋﺎﺳوﺑ ﺎھدھﺎﺷﻧ ﻲﺗﻟا ﻲھ موﯾﻟا ةروﺻﻟا
 ﻻ و ﻲﻧﺎﺛﻟا ﻻ و ثﻟﺎﺛﻟا مﻟﺎﻌﻠﻟ لﺻﺗ مﻟ ﻲﺗﻟا ﺔﻔﻠﺧﺗﻣﻟا دﻼﺑﻟﺎﺑ ﻲﻧﻌﯾ رﺷﺎﻌﻟا مﻟﺎﻌﻟا دﻼﺑﺑ ﺔﺻﺎﺧ رود ﺎﮭﻟ لازﺎﻣ ةددﺣﻣ روﺻ
  فدوﺻ ﻲﻧﻌﯾ لﻗ دﻘﺗﻋأ ﻲﺳﺎﯾﺳﻟا ﺎھرود نﻛﻟ دوﺟوﻣ ﺎھرود ﻲﺑرﻐﻟا مﻟﺎﻌﻟﺎﺑ تﻗوﻟا سﻔﻧﺑ دﻘﺗﻋأ نﻛﻟ رود ﺎﮭﻟ لازﺎﻣ لوﻷا
 ةرﻣﻠﻟ وأ لﻛرﯾﻣ ﺔﯾﻧﺎﺛﻟا ةرﻣﻠﻟ تزﺎﻓ ﺎﮭﺗﻗوﺑ تﺎﺑﺎﺧﺗﻧا كﺎﻧھ نﺎﻛ نﯾﻟرﺑﺑ تﻧﻛ 1002 و 0002 و 9991 ماوﻋﻷا لﻼﺧ
  ﻲﻠﻋ مﮭﻔﺗ لھ ....عرﺎﺷﻟا ﻲﻓ ةروﺻ يأ ﺎﮭﻟ ىرﺗ ﻻ رﻛذأ ﻻ ﻰﻟوﻷا
  ...مﺎﻣﺗ مﺎﻣﺗ ،مﻌﻧ
 ةروﺻ ددﺣﺗ تﻧأ نﻛﻟ مﻼﻋﻹا لﺋﺎﺳو بﺑﺳﺑ ﻲﻗرﺷ و ﻲﺑرﻏ نطاوﻣ لﻛ دﻧﻋ سﺎﺳﻷا ﻲھ ةروﺻﻟا تﻗوﻟا سﻔﻧﺑ ﺎﻣﻧﯾﺑ +
 ﻰﻟإ ﺎﯾروﻛ نﻣ نﯾدﻟا روﺿﺣ ﺎﮭﻟ ﺔﻘﯾﻘﺣﻟا قرﺷﻟا ﻲﻓ مﻟﺎﻌﻟا ﻲﻓ لازﺎﻣ ﺎھروﺿﺣ تدرأ اذإ ﺎﯾﺟوﻟودﯾﻹا ةروﺻ دﻘﺗﻋأ ﺔﻧﯾﻌﻣ
  .ﺔﻠﯾﻘﺛ ﺎﮭﯾﻓ ةروﺻﻟا روﺿﺣ ةروﺻﻠﻟ لازﺎﻣ ﺎﯾﻛرﺗﺑ ﻰﺗﺣ ًارورﻣ نﺎﺗﺳﻛﺎﺑﺑ ًارورﻣ نﯾﺻﻟﺎﺑ ًارورﻣ ﻲﺑرﻌﻟا برﻐﻣﻟا
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 ﺔﻟﺎﺳر ﻲﻓ ﺎﮭﻣدﺧﺗﺳأ نأ دﯾرأ هذھ كﺗرﺑﺧأ ﺎﻣ لﺛﻣ ﺎﻧأ ،ﮫﻧﻋ كﺗرﺿﺣ لﺄﺳأ نأ ًﺎﻣﮭﻣ نﺎﻛ يذﻟا ءﻲﺷﻟا تﻠﻣﻛﺗﺳا ﺎﻧأ دﻘﺗﻋأ
 مدﺧﺗﺳأ ﺎھﺎﯾإ ﻲﻧﺗﯾطﻋأ ﻲﺗﻟا تﺎظﺣﻼﻣﻟا مدﺧﺗﺳأ نﻛﻣﻣ لھ كﺗرﺿﺣ رارﻗ ﺔﺑﺎﺗﻛﻟا نﻣ ﺔﯾﺋﺎﮭﻧﻟا ﺔﻠﺣرﻣﻟﺎﺑ ﺎﻧأ ﻲﻧﻌﯾ هاروﺗﻛد
  .كﺗرﺿﺣ مﺳا رﻛذ نودﺑ وا كﺗرﺿﺣ مﺳا رﻛذﯾ نأ دﯾرﺗ ﻻ وأ كﺗرﺿﺣ مﺳا
   ًادﺑأ ﺔﻠﻛﺷﻣ يأ يدﻟ سﯾﻟ بﺣﺗ ﺎﻣ لﺛﻣ +
  ؟ ﺔﻠﻛﺷﻣ كﯾدﻟ سﯾﻟ
   ًﺎﻗﻼطإ ﺔﻠﻛﺷﻣ يدﻟ سﯾﻟ +
 فرﻋأ ﺔﻣﮭﻣ ًادﺟ ًﻻﺎﻣﻋأ ﻲﻧﺗرأ و ﺎﯾﻣﻟ مادﻣ تﻠﺑﺎﻗ ﺎﻧأ و  koobecaF ﻰﻠﻋ كﺗﺣﻔﺻ دھﺎﺷأ نﻵا ﺎﻧأ ﺔﯾﻧﺎﻛﻣإ ﻲﻓ اذإ
   ًﺎﯾﻟﺎﺣ نﯾﯾﻧﺎﻧﻔﻟا مھأ نﻣ كﺗرﺿﺣ
  ًارﻛﺷ +
 نﻋ رﯾﺑﻌﺗ مﮭﻟ نﺎﻛ مﮭﺗﻣﺳر ﺎﻣدﻧﻋ نﯾﺗﻧﺛا وأ ﺔﺣوﻟ وأ ةروﺻﺑ ﻲﻧﻛرﺎﺷﺗ نأ ﺔﯾﻧﺎﻛﻣإ كﺗرﺿﺣ دﻧﻋ كﺎﻧھ لﮭﻓ ..كﻣﻠﺳﯾ ﷲ
 نوﻛﯾ نﺄﺑ بﻏرأ ﻲﻧأ ثﯾﺣ كﺗرﺿﺣ لﻣﻋ نﻋ يرﺻﺑﻟا ءﻲﺷﻟا قﻓرأ ﻲﻛﻟ ﻲﺗﺳاردﺑ مﮭﻌﺿأ نأ ﻊﯾطﺗﺳأ ثﯾﺣﺑ ًﻼﺛﻣ ﺔطﻠﺳ
  عوﺿوﻣﻟا اذھ نﻋ بﯾرﻗ ءﻲﺷﺑ تﻣﻗ كﺗرﺿﺣ عوﺿوﻣﻟا اذﮭﺑ ﺔﻗﻼﻋ ﮫﻟ ءﻲﺷ
 دﻌﺑ يدﻻوأ ﻰﺗﺣ لﻣﻋ يدﻟ و راوﺣ يدﻟ ﺔطﻠﺳ يدﻟ سﯾﻟ ﺔﻌﻣﺎﺟﻟﺎﺑ ﻲﺳﯾردﺗﺑ ﻰﺗﺣ ﺔطﻠﺳﻟا بﺣأ ﻻ ًﺎﯾﺻﺧﺷ ﺎﻧأ ﺔﻘﯾﻘﺣﻟﺎﺑ +
 لﻛ ﺔﻘﯾﻘﺣﻟﺎﺑ ةرﯾﺛﻛ رﺎﻛﻓأ تﻠﻣﻋ ﻲﻠﻣﻌﺑ ،نﯾﻌﻣ دﺣﻟ ﺎﻣ ﺔطﻠﺳ نﻣ دﺑ ﻻ نﺎﻛ مﮭﺗﯾﺑرﺗﺑ طﻠﻏ ﻰﻠﻋ تﻧﻛ ﻲﻧأ ترﻌﺷ اورﺑﻛ نأ
 ﺔﻋوﻣﺟﻣ ًﺎﺿﯾأ تﻠﻐﺗﺷا ﺎﮭﺷﯾﻌﻧ ﻲﺗﻟا ﺔﺛرﺎﻛﻟا هذھ و بﻌﺻﻟا يروﺳﻟا ﻊﺿوﻟا اذھ و ةرﻛﻓ لﻐﺗﺷأ ﺔﺛﻼﺛ وأ نﯾﺗﻧﺳ وأ ﺔﻧﺳ
 ﮫﺗﺗأ ﺎﻣدﻧﻋ نوﻣﻠﻘﻠﻟ تﻠﻣﻋ مﺛ ﺔﯾﻣوﯾ تارﻛذﻣ ﺎﮭﻧﺄﻛ بﺗﻛﻟا نﻣ ﺔﻋوﻣﺟﻣ تﻠﻣﻋ و ﺔﯾروﺳ ءﻼﺷﻷ ﺔﯾروﺳ تاوﻌﻧ نﻣ رﺎﻛﻓأ
 تﻠﻣﻋ رﻣدﺗ نﻋ ًﺎﺋﯾﺷ ًﺎﻘﺑﺎﺳ تﻠﻣﻋ دﻘﺗﻋأ ﻻ ،ﺔطﻠﺳﻟا نﻣ ءﻲﺷ لﺎﻣﻋﻷا هذﮭﺑ كﺎﻧھ نﺎﻛ اذإ دﻘﺗﻋأ ﻻ ثدﺣ اذﺎﻣ و برﺣﻟا
 ندﻣ تﻠﻣﻋ و ﮫﺑ تﻠﻐﺗﺷا يذﻟا لﺎﺟﻣﻟا اذھ ﺔﯾروﺳ تﺎﻧوﻘﯾأ ةرﺻﺎﻌﻣﻟا تﺎﻧوﻘﯾﻷا ضﻌﺑ لﻣﻋأ ﺔﻠﺑﻋ و رﺗﻧﻋ نﻋ ءﻲﺷ




 كﻟﺎﻣﻋأ نﻣ رﯾﺑﻛ ءزﺟ ﺎﮭﯾﻠﻋ نأ دﻘﺗﻋأ ﺎﮭﺑ تﺑﺟﻋأ و كﺗﺣﻔﺻ ﺢﻔﺻﺗأ نﻵا ﺎﻧأ ،كﺗرﺿﺣ ﺔﺣﻔﺻ ﻰﻠﻋ ءﻲﺷ لﻛ نأ دﻘﺗﻋأ
 اذإ كﺗرﺿﺣ نﻣ نذﻷا ذﺧآ نﺄﺑ بﻏرأ ًﺎﺿﯾأ ﺎﻧأ و ةدوﺟوﻣ ﺎﮭﻠﻛ ُﺎﺑﯾرﻘﺗ تاوﻌﻧﻟا ﺔﯾﻘﺷﻣدﻟا تﺎﻧوﻘﯾﻷا ﺎھدھﺎﺷأ نأ ﻊﯾطﺗﺳأ
  كﺗرﺿﺣ ﮫﻣدﺧﺗﺳﺗ يذﻟا يرﺻﺑﻟا بﺎطﺧﻟا مدﺧﺗﺳﻣﻟا نﻔﻟا طﻣﻧ يرﻷ نﯾﺗﻧﺛا وأ ﺔﺣوﻟ ﺔﯾﺎﮭﻧﻟﺎﺑ ﻊﺿأ نأ ﻊﯾطﺗﺳأ تﻧﻛ
  ﺔﯾرﺣﻟا ىدﻣ كﻟ +
   ًﻼﯾزﺟ ًارﻛﺷ
 ﻲﺑرﻐﻟا روﮭﻣﺟﻠﻟ ﺎﮭﮭﺟوﺗﻓ دروﻓدارﺑ  ﺔﻌﻣﺎﺟ ﺎﮭﻣﺳا ارﺗﻠﻛﻧﺎﺑ ﺔﻌﻣﺎﺟﺑ ﺎﮭﺑ موﻗأ ًﺎﮭﺟوﺗ ﻰﺗﺣ و ﺔﯾﻣﯾدﺎﻛأ ﺔﯾﺎﮭﻧﻟﺎﺑ ﻲھ هاروﺗﻛدﻟا
 ﻲﻟ سﯾﻟ ءﻲﺷ مدﺧﺗﺳأ ﻻ ﻰﺗﺣ ﺔﯾﻣﯾدﺎﻛﻷا قطﺎﻧﻣﻟﺎﺑ ﻻإ نﻠﻌﻠﻟ رﺷﺗﻧﺗ نﻠﻓ نﯾﻣﯾدﺎﻛأ سﺎﻧﻟ ﻲﺑرﻌﻟا روﮭﻣﺟﻠﻟ سﯾﻟ و ًﺔﻘﯾﻘﺣ
  ﮫﺗﯾﻛﻠﻣ
  مﻼﺳ و رﯾﺧﺑ ﻲﮭﺗﻧﺗ ﷲ ءﺎﺷ نإ و قﯾﻓوﺗﻟا كﻟ ﷲ لﺄﺳأ +
    كﻟ ًارﻛﺷ كظﻔﺣﯾ ﷲ
  hsoowaK rattaS tsitrA eht htiw weivretni eht fo tpircsnart cibarA ehT
  ؟ﺎﻣ ﻲﻧﻓ لﻣﻋ ﻰﻟا ﺎﻣ ﺔﯾﻧھذ ةرﻛﻓ لﯾوﺣﺗ ﻲﻠﯾﻛﺷﺗﻟا نﺎﻧﻔﻟا ﻊﯾطﺗﺳﯾ فﯾﻛ
   ؟ﺔﯾﻧﻔﻟا كﻟﺎﻣﻋأ لﻣﺟﻣﻟ مﺎﻌﻟا رﺎطﻹا و طﻣﻧﻟا وھ ﺎﻣ ؟ﺔﯾﻧﻔﻟا كﻟﺎﻣﻋأ ﺔﻌﯾﺑط ﺎﻧﻟ فﺻﺗ فﯾﻛ ،رﺎﺗﺳ ذﺎﺗﺳأ ﺔﯾادﺑ :رﻣﺎﻋ
 ﺔﻘﯾرطﺑ تﺎظﺣﻠﻟا هذھ ﻰﻟإ رظﻧا ﻲﻧﻧﻛﻟ و ،ةأرﻣﻟا و لﺟرﻟا نﯾﺑ ﺔﺻﺎﺧﻟا تﺎظﺣﻠﻟا ﻰﻠﻋ زﯾﻛرﺗﻟﺎﺑ ﺔﯾﻧﻔﻟا ﻲﻟﺎﻣﻋأ زﯾﻣﺗﺗ :رﺎﺗﺳ
 ﺔﯾﻧﺎﺳﻧإ و ﺔﯾﻧﻓ لﺑ ةدرﺟﻣ تﺳﯾﻟ ﻲھ ﻲﺗﻟا ةأرﻣﻠﻟ ﻲﻧﺎﺑﻗ رازﻧ مﯾظﻌﻟا رﻋﺎﺷﻟا ةرظﻧﻛ ةدﯾرﻓ ةرظﻧﺑ ﻰﻣﺳﯾ ﺎﻣ وأ ﺔﺻﺎﺧ
  .رﺛﻛأ
 ﺎﮭﻧأ و ﺎﻣﻛ ،ﮫﺗﺎﺣوﻟ ﻲﻓ تﺎﯾﻧﻘﺗﻟا نﻣ ﺔﻔﻠﺗﺧﻣ عاوﻧأ جاردإ نﺎﻧﻔﻟا ﻰﻠﻋ بﺟوﺗﯾ ذإ،ﻲﻔﻛﺗ ﻻ ﺎھدرﻔﻣﺑ ﺔﯾﻧﻔﻟا ﺔﺑھوﻣﻟا نأو ﺎﻣﻛ
 ﺔﻠﻔط ﺎﮭﻧﺄﻛ و ﻲﺗﺎﺣوﻠﻟ رظﻧأ ﻲﻧﻧإ رﺧآ ﻰﻧﻌﻣﺑ ،لﻣﻌﻟا ﺔﯾﻟﺎﻣﺟ ظﻔﺣﺗ ﻲﺗﻟا ةوﺟرﻣﻟا ﺔﻘﯾرطﻟﺎﺑ ﻲﻧﻔﻟا لﻣﻌﻟا جارﺧإ نﺎﻧﻔﻟا ﺔﻣﮭﻣ
 ةرﺎﺷﻹا ﻊﯾطﺗﺳﺗ ﺎﮭﻧﻛﻟ و ﺔﺣﻠﺳﻷا و برﺣﻟا تﻼﯾو ﺔﮭﺟاوﻣ ﻊﯾطﺗﺳﺗ ﻻ ﺎﮭﻧﻛﻟ و ،صﻗرﺗ و ﻲﻧﻐﺗ و بﻌﻠﺗ ﺔطﯾﺳﺑ ةرﯾﻐﺻ
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 ﻊﯾﺿاوﻣ ﻰﻟإ قرطﺗأ ﺎﻣﻧﯾﺑ ،ﺔﯾﻧﻔﻟا ﻲﻟﺎﻣﻋأ ﻲﻓ ةرﯾﺑﻛﻟا ﻊﯾﺿاوﻣﻟا حرط ﻰﻟإ لﯾﻣأ ﻻ ﻲﻠﯾﻛﺷﺗ نﺎﻧﻔﻛ ﺎﻧأ كﻟذﻟ  .طﻘﻓ ﺎﮭﯾﻟإ
  .ﺔﯾﻟﺎﻋ تﺎﯾﻧﻘﺗﺑ ةرﺑﺎﻋ ةرﯾﻐﺻ
لﺎﺛﻣ رﻛذﻟﺎﺑ رﯾدﺟﻟا و .شﺎﻣﻘﻟا ﻰﻠﻋ ﺔﯾﻠﺻﻷا ﺔﺣوﻠﻟا مﺳر لﺑﻗ قرو ﻰﻠﻋ ﺔﯾﻧﻓ تﺎﺷﺗﻛﺳا ةرﺷﻋ برﺎﻘﯾ ﺎﻣﺑ مﺳرأ ﻲﻧﻧإ :
 نﺄﺑ ﻲﻔﻛﺗ صﺎﺧﻟا ﻲﻣﺳرﻣﻟ ةروﺎﺟﻣﻟا ﺔﻘﯾدﺣﻟا ﻲﻓ سﻠﺟﺗ ﺔطﯾﺳﺑ هارﻣﺈﻛ ،ﺔطﯾﺳﺑ دھﺎﺷﻣ وا ءﺎﯾﺷأ نﻣ ﻲﻣﺎﮭﻟإ ﻲﺣوﺗﺳا ﻲﻧﻧإ
  .دﯾدﺟ ﻲﻧﻓ لﻣﻋ ﺔﯾادﺑ و ﺎﻣ ةرﻛﻔﻟ ﻲﻧﻣﮭﻠﺗ
  ؟ﮫﯾرﺗروﺑ تﻣﺳر و قﺑﺳ دﻗ نﺎﻛ اذا وأ ؟ﺔﯾﻧﻔﻟا كﻟﺎﻣﻋأ ﻲﻓ ﮫﯾرﺗروﺑﻟا مﺳر بوﻠﺳأ دﻣﺗﻌﺗ لھ :رﻣﺎﻋ
 ﮫﯾرﺗروﺑﻟا مﺳر ﺔﯾﻧﻘﺗ نﻋ ﺔﻔﻠﺗﺧﻣ ﺔﯾﻧﻘﺗ تﻣدﺧﺗﺳا ﻲﻧﻧأ ﻰﻧﻌﻣﺑ ،ﺎﻣ ﺎﻋوﻧ ﺔﺻﺎﺧ ﺔﻘﯾرطﺑ ﺎﮭﺗﻣدﺧﺗﺳا ﮫﯾرﺗروﺑﻟا ﺔﯾﻧﻘﺗ :رﺎﺗﺳ
 ﺔﺟﯾﺗﻧ ﻰﻟإ يدؤﺗ ﻲﺗﻟا و ،موﺳرﻣﻟا صﺧﺷﻟا ﺔﯾﺻﺧﺷ نﯾﺑ و مﺳرﻟا ﻲﻓ صﺎﺧﻟا ﻲﺑوﻠﺳأ نﯾﺑ جزﻣﻟا لوﺎﺣأ ثﯾﺣ .يدﯾﻠﻘﺗﻟا
  .موﺳرﻣﻟا صﺧﺷﻟا ﮫﺑﺷﺗ ةرورﺿﻟﺎﺑ ﺎﮭﻧﻛﻟ و ،نوﻧﻔﻟا نﻣ ىرﺧآ عاوﻧأ وأ ﺎﻧﺎﯾﺣأ كﯾﯾازوﻣﻟا نﻓ ﻰﻟإ ﺔﺑﯾرﻗ ﺔﺻﺎﺧ
 ،موﺳرﻣﻟا صﺧﺷﻟا ﺔﯾﺻﺧﺷ و لﻛﺷ ﮫﺑﺷﯾ نا بﺟﯾ ﺎﻣﻛ مﺎﺳرﻟا ﺔﯾﺻﺧﺷ ﮫﺑﺷﯾ نا بﺟﯾ ﮫﯾرﺗروﺑﻟا نﻓ نأ رﻛذﻟﺎﺑ رﯾدﺟﻟا نﻣ
 بﺟﯾ مﺎﺳرﻟا ﺔﯾﺻﺧﺷ نﻛﻟ و مﯾﻋزﻟا ﺔﯾﺻﺧﺷ و لﻛﺷ ﻰﻠﻋ ءﺎﻘﺑﻹا بﺟوﺗﯾ ثﯾﺣ نﯾﯾﺳﺎﯾﺳﻟا ءﺎﻣﻋزﻟا و ةدﺎﻘﻟا مﺳر لﺎﺛﻣﻛ
  .ةرورﺿﻟﺎﺑ رﮭظﺗ نأ
  ؟ﻲﺻﺧﺷﻟا بﻠطﻟا لﺎﺣﺑ ﮫﯾرﺗروﺑ تﺎﺣوﻟ مﺳرﺗ لھ :رﻣﺎﻋ
  .ﺎﻣﺎﻣﺗ ﺔﯾﻌﻗاو ةرورﺿﻟﺎﺑ تﺳﯾﻟ ﻲھ ﻲﺗﻟا و ترﻛذ و قﺑﺳ ﺎﻣﻛ ﺔﺻﺎﺧﻟا ﻲﺗﻘﯾرطﺑ مﺳرأ نﻛﻟ و ،مﻌﻧ :رﺎﺗﺳ
   ؟ﺎﻣﺎﻣﺗ ﻲﻌﻗاو مﺳرﻟا نﻛﯾ مﻟ اذإ موﺳرﻣﻟا صﺧﺷﻟا لﻛﺷ دﺟﺳﺗ فﯾﻛ :رﻣﺎﻋ
 ﮫﻟﺎﯾﺧ و مﺎﺳرﻟا تﺎﯾﻧﻘﺗ ﺎﺿﯾأ نﻛﻟ و ،ﻊﺑطﻟﺎﺑ يرورﺿ و ﻲﺳﺎﺳأ ءزﺟ ﻊﻗاوﻟا ،ءازﺟأ ةدﻋ ﻰﻠﻋ يوﺗﺣﯾ ﮫﯾرﺗروﺑﻟا :رﺎﺗﺳ
 ﺔﻓﺎﺿإ .تﻗوﻟا تاذ ﻲﻓ ﺔﺑﻌﺻ ﺎﮭﻧﻛﻟ و ﺔﻠﮭﺳ ودﺑﺗ ﺔﯾﻟدﺟ ﺔﺣوﻟ ﺎﮭﻧﻣ لﻌﺟﯾ ﺎﻣﻣ ﮫﯾرﺗروﺑﻟا ﺔﺣوﻟ ﻲﻓ ﺔﯾﺳﺎﺳا رﺻﺎﻧﻋ ﻲھ
 ﺔﺟﯾﺗﻧ فﻠﺗﺧﺗﻓ ﺔﻘﺑﺳﻣﻟا ﺔﻓرﻌﻣﻟا مدﻋ لﺎﺣ ﻲﻓ ﺎﻣأ ،ﻲﻧﻔﻟا لﻣﻌﻟا ﺔﺟﯾﺗﻧ ﻰﻠﻋ رﯾﺑﻛ لﻛﺷﺑ رﺛؤﯾ يذﻟا ﺔﯾﺻﺧﺷﻟا ﺔﻓرﻌﻣﻟا لﻣﺎﻌﻟ
  .لﺎﺣﻟا ﺔﻌﯾﺑطﺑ ﻲﻧﻔﻟا لﻣﻌﻟا
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 فھرﻣﻟا ﮫﺳﺣ و هرﻌﺷ نﻣ ﻊﺑﺷﺗﻣ ﻲﻧﻧﻛﻟ و ﮫﺗﯾﻘﺗﻟا و ظﺣﻟا ﻲﻧﻔﻟﺎﺣﯾ مﻟ يذﻟا ﻲﻧﺎﺑﻗ رازﻧ رﻋﺎﺷﻟا ،ﺔﮭﺑﺎﺷﻣ ﺔﻟﺎﺣ ﻰﻠﻋ لﺎﺛﻣ
 ﮫﺗﯾﺻﺧﺷﺑ قﻣﻌﺗا ﻲﻧﻠﻌﺟﺗ هدﺋﺎﺻﻗ سﺎﻛﻌﻧا و ﮫﺗﯾﺻﺧﺷ ثﯾﺣ ﺔﻠﯾوط تاوﻧﺳ ذﻧﻣ ﮫﻓرﻋا و ﮫﺗﯾﻘﺗﻟا ﻲﻧﻧﺄﻛ و سﺣأ ﺔﺟردﻟ
  .رﺑﻛأ لﻛﺷﺑ
  ؟ﮫﯾرﺗروﺑ تﺎﺣوﻟ ﻲﻓ ﺔﯾدﺎﯾﻗ تﺎﯾﺻﺧﺷ تﻣﺳر و قﺑﺳ لھ ،ﺔﻓورﻌﻣﻟا تﺎﯾﺻﺧﺷﻟا نﻋ ثﯾدﺣﻟﺎﺑ :رﻣﺎﻋ
 نﯾﺳﺣ مادﺻ اوﻣﺳر نﯾﻧﺎﻧﻔﻟا ﻲﺋﺎﻗدﺻأ بﻠﻏأ رﻛأ قارﻌﻟا ﻲﻓ تﻧﻛ ﺎﻣدﻧﻋ .ةدﺎﻘﻟا نﻣ يأ مﺳرا نأ لﺑﻗ لﺻﺣﯾ مﻟ ﻻ :رﺎﺗﺳ
  .ﻲﺻﺧﺷ لﻛﺷﺑ دﺣأ ﻲﻧﻣ بﻠطﯾ مﻟ و عوﺿوﻣﻟا ﻲﻧﯾوﮭﺗﺳﯾ مﻟ نﻛﻟ و ،ﮫﯾرﺗروﺑ تﺎﺣوﻟ ﻲﻓ
  ؟قارﻌﻟا تردﺎﻏ ﻰﺗﻣ :رﻣﺎﻋ
  .قارﻌﻟا تردﺎﻏ مﺛ نﻣ و 3991 ﺔﻧﺳ ﻲﻓ ﻲﻟ ضرﻌﻣ رﺧآ نﺎﻛ ثﯾﺣ 4991 ﺔﻧﺳ ﻲﻓ قارﻌﻟا تردﺎﻏ :رﺎﺗﺳ
 ،رﺧﺂﺑ وا لﻛﺷﺑ ﻲﻘﻠﺗﻣﻟا ﻰﻠﻋ رﺛؤﺗ نأ نﻛﻣﻣﻟا نﻣ ﻲﺗﻟا ﺔﯾﻧﻔﻟا لﺎﻣﻋﻻا ﻲﻓ ةوﻘﻟا مادﺧﺗﺳا ﻰﻠﻋ زﻛرﺗ ﺔﯾﺛﺣﺑﻟا ﻲﺗﺳارد :رﻣﺎﻋ
 ﻰﻠﻋ تﺎﻛرﺷ ءاردﻣ وأ ءﺎﻣﻋز اوﻧﺎﻛ ءاوﺳ نﺎﻛ لﺎﺟﻣ يأ نﻣ ةدﺎﻘﻟا نﻣ دﺣأ تﻣﺳر و قﺑﺳ لﺎﺣ ﻲﻓ ﻲﻟاؤﺳ نﺎﻛ كﻟذﻟ و
  .رﺻﺣﻟا ﻻ لﺎﺛﻣﻟا لﯾﺑﺳ
  .تﺎﻔﺻاوﻣﻟا هذﮭﺑ دﺣأ تﻣﺳر نأ ﻲﻟ قﺑﺳﯾ مﻟ ﻻ :رﺎﺗﺳ
 ﻰﻠﻋ ةوﻘﻟا ﻊﺑﺎط ﻲﻔﺿﺗ نا ﻊﯾطﺗﺳﺗ فﯾﻛ ﻲﻠﯾﻛﺷﺗ نﺎﻧﻔﻛ ،تﺎﻔﺻاوﻣﻟا هذﮭﺑ صﺧﺷ مﺳر كﻧﻣ بﻠط و لﺎﺣ ﻲﻓ :رﻣﺎﻋ
  ؟ﺔﻣوﺳرﻣﻟا ﺔﯾﺻﺧﺷﻟا
 ﺔﻓﺎﺿإ .طﻘﻓ ﮫﺟو وا لﻣﺎﻛ ﮫﯾرﺗروﺑﻟا نﺎﻛ اذا و ﮫﯾرﺗروﺑﻟا مﺟﺣ ﻼﺛﻣ ،عوﺿوﻣﻟا اذﮭﺑ مﻛﺣﺗﺗ لﻣاوﻋ ةدﻋ كﺎﻧھ :رﺎﺗﺳ
  .ﺔﻣوﺳرﻣﻟا ﺔﯾﺻﺧﺷﻟا لﻣﻋ و بﺳﺎﻧﺗﺗ نا ةرورﺿﻟﺎﺑ بﺟﯾ ﻲﺗﻟا و ﺔﻣدﺧﺗﺳﻣﻟا ناوﻟﻷا نﻋ كﯾھﺎﻧ ﺔﯾﺻﺧﺷﻟا لﻣﻋ ﺔﻌﯾﺑطﻟ
  .ﺔﺻﺎﺧﻟا هرظﻧ ﺔﮭﺟو نﻣ ﺔﺣوﻠﻟ ﺔﯾﺋﺎﮭﻧﻟا ﺔﺟﯾﺗﻧﻟا و ﻲﻧﻔﻟا لﻣﻌﻟا و صﺧﺷﻟا ىرﯾ نﺎﻧﻓ لﻛ نا ثﯾﺣ
 ةرظﻧﻟ سﺎﻛﻌﻧا وھ ﺎﻣﻧإ ،ةرورﺿﻟﺎﺑ ﻊﻗاوﻠﻟ ﺎﺳﺎﻛﻌﻧا تﺳﯾﻟ ﻲھ ﮫﯾرﺗروﺑﻟا نﺄﺑ لوﻘﻟا ﻊﯾطﺗﺳﻧ ،قﺑﺳ ﺎﻣ ﻰﻠﻋ ﺎﺑﯾﻘﻌﺗ :رﻣﺎﻋ
  .ﻲطرﺷﻟا نارﺗﻗﻻﺎﺑ ﮫﯾﻣﺳﻧ ﺎﻣ وأ نﯾﻧﺎﻧﻔﻟا / صﺎﺧﺷﻻا
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 نارﺗﻗﻼﻟ ﺔﺑﺳﻧ ﮫﯾرﺗروﺑﻟﺎﺑ ﻰﻣﺳﺗ و ﺦﯾرﺎﺗ و صﺎﺧﺷﺄﺑ ﺔﻧرﺗﻘﻣﻟا ﺔﯾﻣﻟﺎﻌﻟا تﺎﺣوﻠﻟا نﻣ دﯾدﻌﻟا كﺎﻧھ نأ ثﯾﺣ ،ﺎﻣﺎﻣﺗ :رﺎﺗﺳ
   .مﮭﺑ ﻲطرﺷﻟا
 ؟صوﺻﺧﻟا ﮫﺟو ﻰﻠﻋ ةدﺎﻘﻟا مﺳرﻟ ﺔﻣدﺧﺗﺳﻣﻟا ناوﻟﻷا ﺔﯾﻋوﻧ ﻲھ ﺎﻣ ،ﮫﯾرﺗروﺑﻟا نﻓ نﻣ رﺧآ ﻰﺣﻧﻣ نﻋ ثﯾدﺣﻟﺎﺑ :رﻣﺎﻋ
  ؟ﺔﻧﻛادﻟا ناوﻟﻷا ﻲھ لھ
 تﻻﺎﺣﻟا ضﻌﺑ ﻲﻓ مدﺧﺗﺳﺗ دﻗ ﺔﺣرﻔﻣﻟا ناوﻟﻷا نأ ﻰﻧﻌﻣﺑ .ﺔﻣﺎﻌﻟا ﺔﻟﺎﺣﻟا ﻰﻠﻋ دﻣﺗﻌﯾ عوﺿوﻣﻟا نﻛﻟ و ،نﻛﻣﻣ :رﺎﺗﺳ
  .ﺔﻧﻛادﻟا ناوﻟﻸﻟ ﻰﻘﺑﯾ رﺑﻛﻻا لﯾﻣﻟا نﻛﻟ و ﺔﺻﺎﺧﻟا
  ؟ﺎﻣ يدﺎﯾﻗ بﺻﻧﻣ نﻋ رﯾﺑﻌﺗﻟا و ﺔطﻠﺳﻟﺎﺑ قﯾﺛو طﺎﺑﺗرا ﺔطﺑﺗرﻣ ﺔﻧﻛادﻟا ناوﻟﻷا نا رﺑﺗﻌﺗ لھ :رﻣﺎﻋ
 ﺔﯾرﯾﺑﻌﺗﻟا تﻻﺎﺣﻠﻟ نﺎﻧﻔﻟا ﺄﺟﻠﯾ ،مﺳرﻟا لﺎﺣ ﻲﻓ و .رﺧﻶﻟ رﺎﻘﺗﺣﻻا و ﻊﻣﻘﻟا ﻲﻧﺎﻌﻣ لﻣﺣﺗ ﺎﻣﺋاد ﺔطﻠﺳﻟا ثﯾﺣ ،ﺎﻣﺎﻣﺗ :رﺎﺗﺳ
 تداز ﺎﻣ لﻛ ﮫﻧﺄﺑ دﻘﺗﻋا ثﯾﺣ ،ﺔطﻠﺳﻠﻟ ﺔﻣزﻼﻣﻟا دادﺑﺗﺳﻻا و ﻊﻣﻘﻟا ﺔﻟﺎﺣ نﻋ ﺎﮭﺑ رﺑﻌﯾ ﻲﻛﻟ ﺔﻧﻛادﻟا ناوﻟﻷا مدﺧﺗﺳﯾﻓ
  .نﻔﻟا ﻲﻓ ﺔﯾزﻣرﻟا تداز ﺎﻣﻠﻛ ﺔﯾوطﻠﺳﻟا ﺔﯾﺻﺧﺷﻟا ﻲﻓ ﻊﻣﻘﻟا و ﺔﯾروﺗﺎﺗﻛدﻟا
 بوﺑﺣﻣ و ﻲﺑﺎﺟﯾإ يدﺎﯾﻗ ﮫﻧﺎﺑ سﺎﻧﻟا نﻣ ﺔﻧﯾﻌﻣ ﺔﺣﯾرﺷ وا ﺔﻣﺎﻌﻟا دﻘﺗﻌﯾ ﺔﯾﺻﺧﺷﻟ ﮫﯾرﺗروﺑ مﺳر كﻧﻣ بﻠط لﺎﺣ ﻲﻓ :رﻣﺎﻋ
 ﺔﻣزﻼﻣﻟا دادﺑﺗﺳﻻا و ﻊﻣﻘﻟا زوﻣر نﻋ ادﯾﻌﺑ ﮫﺗﯾﺻﺧﺷﻟ ﻲﺑﺎﺟﯾﻹا بﻧﺎﺟﻟا اذھ رﺎﮭظإ نﺎﻧﻔﻟا ﻊﯾطﺗﺳﯾ فﯾﻛ ،سﺎﻧﻟا نﻣ
  ؟ةدﺎﻘﻟا ﺔﯾﺻﺧﺷﻟ
 ضﻌﺑ لﻣﺣﺗ دﻗ ﺎﻣﻧإ و ،ﺎﻣﺋاد ﺔﯾﺑﻠﺳ تﺎﻔﺻﺑ تﺳﯾﻟ ﺔطﻠﺳﻟا و ﺔﯾروﺗﺎﺗﻛﯾدﻟا نا ىرأ ،ﻲﻠﯾﻛﺷﺗ نﺎﻧﻔﻛ يرظﻧ ﺔﮭﺟو نﻣ :رﺎﺗﺳ
 ﺔﻘﻓارﻣﻟا تارﯾﻐﺗﻣﻟا و فورظﻟا تاذﻟ ﻊﺿﺧﯾ نﻔﻟا و ،ﺔﯾﺻﺧﺷ ﺔﻟﺄﺳﻣﻟا ﻰﻘﺑﺗ ثﯾﺣ ،ﺔﻠﯾﻠﻗ تﻧﺎﻛ وﻟ و ﺎﻧﺎﯾﺣأ تﺎﯾﺑﺎﺟﯾﻹا
  .ﺔﯾﺻﺧﺷﻟا رﯾﻐﺗﻟ
 ﺎﮭﻣادﺧﺗﺳا نوﻧﺎﻧﻔﻟا ﻊﯾطﺗﺳﯾ ثﯾﺣ ،ﺔﻋوﻧﻣ مﺳارﻣ ﻰﻟإ ﺎھدﻌﺑ لوﺣﺗ و نﺟﺳ قﺑﺎﺳﻟا ﻲﻓ نﺎﻛ ﻰﻧﺑﻣ ادﻧﻟوھ ﻲﻓ دﺟوﯾ :لﺎﺛﻣ
  .ﺦﻟا ...ءﺎﻣﻋزﻟا و ةدﺎﻘﻟا مﺳرﻟ ﺔﻣﺎﻋ مﺳارﻣﻛ
  ؟وﺳﺎﻛﯾﺑ نﺎﻧﻔﻟﺎﺑ رﯾﺑﻛ لﻛﺷﺑ رﺛﺄﺗﻣ كﺗرﺿﺣ نأ دﻘﺗﻋا :رﻣﺎﻋ
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 هرﺑﺗﻋا يذﻟا و تﻣﯾﻠﻛ فﺎﺗﺳوﻛﻟ ﺔﻓﺎﺿإ ،ﺦﯾرﺎﺗﻟا ﮫﻠﺛﻣ ررﻛﯾ نﻟ مﯾظﻋ نﺎﻧﻓ ﮫﻧأ ثﯾﺣ ﻲﻟ ﻲﺣورﻟا بﻷا هرﺑﺗﻋا ،مﻌﻧ :رﺎﺗﺳ
  .وﺳﺎﻛﯾﺑ بﻧﺎﺟﺑ لوﻷا ﻲﻣﮭﻠﻣ و ﻲﺣورﻟا ﻲﺑأ
 لﺎﻛﺷﻟﺎﺑ كﻟﺎﻣﻋأ أدﺑﺗ لﮭﻓ ،ﮫﺑﺎﺷ ﺎﻣ وأ ﻊﺑرﻣ وأ ﺎﻣ ةرﺋاد ،ﺔﯾﻧﻔﻟا كﻟﺎﻣﻋأ ﻲﻓ ﺔﯾﺳدﻧھ لﺎﻛﺷأ دوﺟو ﺎﻣﺋاد ظﺣﻼﻣﻟا نﻣ :رﻣﺎﻋ
  ؟بوﻏرﻣﻟا ﻲﻧﻔﻟا لﻣﻌﻠﻟ ﻻوﺻو ﺔﯾﺳدﻧﮭﻟا
 رﯾﺑﻛ لﻛﺷﺑ ﺎﮭﻣدﺧﺗﺳا ﻲﺗﻟا تﺎﻌطﺎﻘﺗﻟا و طوطﺧﻟا و لﺎﻛﺷﻷا نﻣ ﺔﻋوﻣﺟﻣ نﻋ ةرﺎﺑﻋ وھ ﻲﻧﻔﻟا لﻣﻌﻟا نإ ،ﻊﺑطﻟﺎﺑ :رﺎﺗﺳ
 دﺳﺟ تاءﺎﻧﺣﻧﻻ رﺎﺑﺗﻋﻻا نﯾﻌﺑ ذﺧﻻا بﺟﯾﻓ ةأرﻣﻟا لوﺣ روﺣﻣﺗﺗ ﺔﯾﻧﻔﻟا ﻲﻟﺎﻣﻋأ مظﻌﻣ نا ﺎﻣﺑ و ،ﺔﯾﻧﻔﻟا ﻲﻟﺎﻣﻋأ نﻣﺿ
  .ﺔﺣوﻠﻟا ﻲﻓ صﺎﺧ مﻏﺎﻧﺗ لﺎﻛﺷﻻا و طوطﺧﻟا و تاءﺎﻧﺣﻧﻻا هذھ لﻛﺷﺗﻓ ،ﺔﺣوﻠﻟا ﻲﻓ دﯾرﺟﺗﻟا نﻣ عوﻧ نوﻛﺗ ﻲﺗﻟا و ةأرﻣﻟا
  ؟ﺔﯾﻧﻔﻟا كﻟﺎﻣﻋأ ﻲﻓ قارﻌﻟا رﯾﺛﺄﺗ دﺟﻧ نﯾا ،ﻲﻠﺻﻷا كدﻠﺑ نﻋ ثﯾدﺣﻟﺎﺑ :رﻣﺎﻋ
 رﺑﺗﻋا نﻵا و .هردﺎﻏا نأ لﺑﻗ قارﻌﻟا ﻲﻓ ﻲﺑﺎﺑﺷ و ﻲﺗﻟوﻔط تﯾﺿﻗ ﻲﻧﻧأ ثﯾﺣ ﺔﯾﻧﻔﻟا ﻲﺗرﯾﺳﻣ ﻲﻓ رﯾﺑﻛ قارﻌﻟا رﯾﺛﺄﺗ :رﺎﺗﺳ
 ﮫﻧﻛﻟ و رﺷﺎﺑﻣ لﻛﺷﺑ ﻲﺗﺎﺣوﻟ ﻲﻓ قارﻌﻟا دﺳﺟا نأ يرورﺿﻟا نﻣ سﯾﻟ .قارﻌﻟا ﺦﯾرﺎﺗﻟ و قارﻌﻠﻟ ﻲھ ﻲﻟﺎﻣﻋأ ﻊﯾﻣﺟ نأ
  .رﯾﺑﻛ لﻛﺷﺑ رﺛؤﻣ و رﺿﺎﺣ
  ؟ادﯾدﺣﺗ ﺔﻠﺣرﻣ مﻛ ,لﺣارﻣ ةدﻌﻟ ﺔﻣﺳﻘﻣ ﺎﮭﻧﺄﺑ لوﻘﻟا ﻊﯾطﺗﺳﻧ ،ﺔﯾﻧﻔﻟا كﺗرﯾﺳﻣﻟ ﻲﺗءارﻗ لﻼﺧ نﻣ :رﻣﺎﻋ
  .ﺎﺑوروﻷ لﺎﻘﺗﻧﻻا ﺔﻠﺣرﻣ و قارﻌﻟا ﺔﻠﺣرﻣ نﯾﺑ ﺎﻣ ،نﯾﺗﯾﺳﺎﺳأ نﯾﺗﻠﺣرﻣ :رﺎﺗﺳ
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 ﺔﻧﺳ نﻣ نﯾﻠﯾﯾﻛﺷﺗﻟا نﯾﻧﺎﻧﻔﻠﻟ تارﺎﻣﻹا ﺔﯾﻌﻣﺟﺑ وﺿﻋ ﻲﺗارﺎﻣإ ﻲﻠﯾﻛﺷﺗ نﺎﻧﻓ ،نﺎﯾﻠﺣﻟا نﺎطﻠﺳ ﻰﺳوﻣ ﻲﺗارﺎﻣﻹا نﺎﻧﻔﻟا
 لﻛﺑ ،ﻲﻣﯾدﺎﻛأ لﻛﺷﺑ ﺔﻠﯾﻛﺷﺗﻟا نوﻧﻔﻟا سردأ مﻟ .8691 دﯾﻟاوﻣ نﻣ ﺎﻧا و ،ﺔﻧﺳ 61 يرﻣﻋ نﺎﻛ تﻗوﻟا كﻟذ ﻲﻓ ،4891
 
 253
 كﻟذ ﻲﻓ ﺔﯾﻧﻔﻟا دھﺎﻌﻣﻟا و تﺎﯾﻠﻛﻟا ﻲﺟﯾرﺧ سﻓﺎﻧﯾ مدﻘﺗﻣ ىوﺗﺳﻣ ﻰﻟإ تروطﺗ ﺔﺑھوﻣﻟا هذھ .نﯾﻣﻟﺎﻌﻟا بر نﻣ ﺔﺑھوﻣ تﻧﺎﻛ
  .تﻗوﻟا
 
 ةروﺻ لﻣﺣﺗ ﻲﺗﻟا بﺗﻛﻟا لﻣﺣأ تﻧﻛ ﺔﺳاردﻟا ﺔﻠﺣرﻣ ﻲﻓ ﻲﻧﻧأ ثﯾﺣ ،دﯾﻌﺑ نﻣز ذﻧﻣ ﮫﯾرﺗروﺑﻟا نﻓ مﺳر بﺣأ ﺎﻧأ ،ﺔﯾادﺑ
 ﮫﯾرﺗروﺑﻟا مﺳر ﻲﻓ ﻲﺗارﺎﮭﻣ تروط تﻗوﻟا كﻟذ ذﻧﻣﻓ .بﻌﺷﻟا ىدﻟ ادﺟ ﺔﺑوﺑﺣﻣ ﺔﯾﺻﺧﺷ وھ يذﻟا ،ﷲ ﮫﻣﺣر دﯾاز ﺦﯾﺷﻟا
 لﻛﺷﺑ ﻲﻠﯾﻛﺷﺗﻟا نﻔﻟا نﺎﮭﺗﻣﻹ عوﺿوﻣﻟا روطﺗ نأ ﻰﻟإ ،بﺎﺣﺻﻷا و لھﻷا و نﯾﺳردﻣﻟا مﺳر ىوﺗﺳﻣﻟ ﺎﮭﺗﻧﻘﺗا نأ ﻰﻟإ
 نﻛﻟ و رﯾوﺻﺗﻟا نﻓ ﻲﻓ ﺔطﯾﺳﺑ ﺔﺑرﺟﺗ ﻲﻟ ﮫﻧأ ﺎﻣﻛ ،كﯾﻓارﻐﻟا مﯾﻣﺻﺗﻟا نوﻧﻓ و يدﯾرﺟﺗﻟا نﻔﻟا تارﺎﮭﻣ تروط ثﯾﺣ ،مظﻧﻣ
 مﯾﻠﻌﺗﻟا نﻋ دﯾﻌﺑ ﻲﺗاذ لﻛﺷﺑ ﺎﮭﺗروط تارﺎﮭﻣﻟا هذھ لﻛ و ﻲﺑرﻌﻟا طﺧﻟا نﻔﺑ ﻊﺳاو مﺎﻣﺗھﻻ ﺔﻓﺎﺿإ .مدﻘﺗﻣ لﻛﺷﺑ ﺎﮭﻧﮭﺗﻣا مﻟ
 ﺔﺳرﺎﻣﻣ نﻣ ﺔﻌﺳاو و ﺔﻠﯾوط ،ﺔﯾﻧﻏ ﺔﺑرﺟﺗ دﻌﺑ لﺎﺟﻣﻟا اذھ ﻲﻓ نﯾﺣﺟﺎﻧﻟا نﻣ ﻲﺳﻔﻧ رﺑﺗﻋا ﺎﯾﻟﺎﺣ .نﺎﻛ لﻛﺷ يﺄﺑ ﻲﻣﯾدﺎﻛﻷا
  .ةدﻋ نوﻧﻓ
 مﯾﻣﺎﺻﺗﻟﺎﺑ ﺎﮭﻧﻋ ﺔﺿﺎﻌﺗﺳﻻا و ﺔﯾودﯾﻟا لﺎﻣﻋﻷا نﻋ سﺎﻧﻟا ءﺎﻧﻐﺗﺳا و مﻠﻌﻟا روطﺗ لﻼﺧ و ﮫﻧأ ،رﻛذﻟﺎﺑ رﯾدﺟﻟا نﻣ
 و تﺎﺳﺳؤﻣﻠﻟ ﺔﯾرﺎﺟﺗﻟا ﺔﻔﺳﻠﻔﻟا مﮭﻔﺑ تأدﺑ و تﺎﻛرﺷﻠﻟ ﻲﻧورﺗﻛﻟﻻا مﯾﻣﺻﺗﻟا لﺎﺟﻣ ﻰﻟإ ﻲﻠﻣﻋ تﮭﺟو دﻘﻓ ﺔﯾﻧورﺗﻛﻟﻹا
 ﻊﯾطﺗﺳا ﻲﻧﻧأ ﺎﻣﻛ .لﯾﺧﻟا مﺳرﺑ ﻲﻔﻐﺷ نﻋ ﻻ و ﮫﯾرﺗروﺑﻟا مﺳر لﺎﺟﻣ نﻋ ﻲﻧﻐﺗﺳا مﻟ روطﺗﻠﻟ ﺔﺑﻛاوﻣﻟا ﻊﻣ نﻛﻟ و .ﺎﮭﺗﺎﺑﻏر
  .قﺑﺳ ﺎﻣﯾﻓ روﺻﺑ نﯾﻌﺗﺳا تﻧﻛ نﯾﺣ ﻲﻓ ،لﻣﺎﻛ لﻛﺷﺑ ﻲﻟﺎﯾﺧ نﻣ لﯾﺧﻟا مﺳر
 
 ، %59 نﻋ لﻘﺗ ﻻ ﺔﺑﺳﻧﺑ ﺢﻣﻼﻣﻟا نﻣ نﻛﻣﺗﯾ نأ بﺟﯾ ﺔﺣوﻠﻟا نﺎﻘﺗإ نﻣ نﺎﻧﻔﻟا نﻛﻣﺗﯾ ﻲﻛﻟ ﮫﯾرﺗروﺑﻟا نﻔﻟ ﺔﺑﺳﻧﻟﺎﺑ ،ﺎﻣوﻣﻋ
 هرﻛﻓ و هروﺿﺣ نﻋ ﻻ و ﺎﻗﻼطإ ﮫﺗﯾﺻﺧﺷ نﻋ رﺑﻌﺗ ﻻ دﯾاز ﺦﯾﺷﻠﻟ ﮫﯾرﺗروﺑﻟا تﺎﺣوﻟ ضﻌﺑ كﺎﻧھ لﺎﺛﻣﻟا لﯾﺑﺳ ﻰﻠﻋ
 مﺳر ءارو نﻣﺎﻛﻟا رﺳﻟا تﻔﺷﺗﻛا ،ﺔﯾﻠﻣﻌﻟا ﻲﺗرﺑﺧ لﻼﺧ نﻣ و ﮫﻧا نﯾﺣ ﻲﻓ .ﻊﻗاوﻟا نﻋ ﺔﻔﻠﺗﺧﻣ ﮫﺣﻣﻼﻣ نأ ثﯾﺣ ،قﯾﻣﻌﻟا
 لﺑﻘﺗ ﺔﯾﺣﺎﻧ نﻣ كﻟذ و .ﺦﯾرﺎﺗﻟا رﺑﻋ ﺔﻟﺎﺳر عرﺳأ لﺻوﺗ ﻲﺗﻟا حورﻟا ةذﻓﺎﻧ نﯾﻌﻟا دﻌﺗ ،نﯾﻌﻟا وھ و ﻻأ ﺢﺟﺎﻧﻟا ﮫﯾرﺗروﺑﻟا
 نﻣﻛﺗ رﻋﺎﺷﻣﻟا هذھ لﻛ نا ثﯾﺣ ﻊﻧﻣﺗﻟا و دﺻﻟا لﺎﺣﻛ ﺎﮭﻟﺎﺣ ،ﺔﻣوﺳرﻣﻟا ﺔﯾﺻﺧﺷﻠﻟ فارظﺗﺳﻻا و ﮫﯾرﺗروﺑﻟا ﺔﺣوﻠﻟ ﻲﻘﻠﺗﻣﻟا
 بطﺎﺧ ﺎﻣدﻧﻋ ،كﻟذ ﻰﻠﻋ لﺎﺛﻣ و .ةﺎﯾﺣﻟا ةذﻓﺎﻧ ﺎﮭﻧﺄﺑ ﺎﻧا ﺎﮭﯾﻣﺳا ﺎﻣﻛ وا ،ﺔﺣوﻠﻟا حور لﺎﺻﯾإ ﺔﻗد و نﯾﻌﻟا مﺳر ﺔﯾﻟﺎﻣﺟ ﻲﻓ
 نإ ،ﻲﺻﺧﺷﻟا ﻲﯾأر ﻲﻓ و .يرﺷﺑﻟا لﺻاوﺗﻟا حﺎﺗﻔﻣ رﺻﺑﻟا نﻷ ”كﯾﻟإ رظﻧأ ﻲﻧﻋد ،بر ﺎﯾ “ ﮫﯾﻟإ رظﻧﻟا ﺎﺑﻟﺎط ﮫﺑر ﻰﺳوﻣ
 ﺎﮭﻟ ﺔﺑﺣﺎﺻﻣﻟا ﺔﺑوطرﻟا و ةرﺎﺣﻟا ﺔﺋﯾﺑﻟا كﻟذ ﻰﻠﻋ لﯾﻟدﻟا و ،ءﺎﺳﻧﻟا نوﯾﻋ ﺔﺻﺎﺧ و مﺳرﻠﻟ نﯾﻋ لﻣﺟأ ﻲھ ﺔﯾﺑرﻌﻟا نﯾﻌﻟا
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 بﺣﺎﺻﻣﻟا رﺎﺑﻐﻟا و دﺎﻣرﻟا بﺟﺣﺗﻟ ﷲ نﻣ ﺔﺑھ ﺔﻔﯾﺛﻛﻟا شوﻣرﻟﺎﺑ ﺔﯾﺑرﻌﻟا نوﯾﻌﻟا لﻣﺟﺗﺗ ﺎﻣﻛ ﺔﻗارﺑ ﺔﯾﺑرﻌﻟا نﯾﻌﻟا نا و ﺎﻣﻛ
 ﺔﯾدﻧﮭﻟا نﯾﻌﻟا نﻷ ،لﻣﺟأ ﺔﯾﺑرﻌﻟا نﯾﻌﻟا نﺄﺑ ﮫﯾﻓ كﺷ ﻻ ﺎﻣﻣ مﻛﻟ و ،ﺔﻠﯾﻣﺟ ﺔﯾدﻧﮭﻟا نﯾﻌﻟا نﺄﺑ لﺎﻘﯾ و ﺎﻣﻛ .ﺔطﯾﺣﻣﻟا ﺔﺋﯾﺑﻠﻟ
 ﮫﻧﺄﺑ فﺻوﯾ ﺎﻣ لﻗأ رﺑﻛأ لﺎﻣﺟ ﺔﯾﺑرﻌﻟا نﯾﻌﻟا ﻲطﻌﯾ ﺎﻣﻣ ﺔﯾﺑرﻌﻟا ةرﯾزﺟﻟا ﻲﻓ سﻘطﻠﻟ رﯾﺎﻐﻣﻟا سﻘطﻟا و رطﻣﻟﺎﺑ ﺔﻟوﺑﺟﻣ
 ﺎﻧرﻛذ و قﺑﺳ ﺎﻣﻛ ﺎﮭﻧﻹ نﺎﺳﻧﻹا ﺢﻣﻼﻣ نﻣ ٪٠٩ ﺔﺑﺳﻧ برﺎﻘﯾ ﺎﻣﺑ نﯾﻌﻟا لﺛﻣﺗ ﺔﺟﯾﺗﻧﻟﺎﺑ .ةأرﻣﻟا نوﯾﻋ ﺎﺻوﺻﺧ و رﺣﺳ
  .نﻔﻟا ﻲﻓ يرﯾﺑﻌﺗ وﺿﻋ ﻲھ
 
  ؟ﻲﺻﺧﺷ لﻛﺷﺑ ﮫﺗﻠﺑﺎﻗ و كﻟ قﺑﺳ لھ ،ﷲ ﮫﻣﺣر دﯾاز ﺦﯾﺷﻟا نﻋ ثﯾدﺣﻟﺎﺑ :رﻣﺎﻋ
 
  .ﺔﺣوﻟ ﮫﺋادھإ و ﮫﯾﻠﻋ مﻼﺳﻟﺎﺑ ﻲﻟ ﺔﺻرﻔﻟا تﺣﻧﺳ ثﯾﺣ ،ضرﻌﻣ ﻲﻓ دﺣاو ةرﻣﻟ ﮫﺗﻠﺑﺎﻗ و ﻲﻟ قﺑﺳ :ﻰﺳوﻣ
 
  ؟ﮫﺟوﻠﻟ ﺔﺑﺣﺎﺻﻣﻟا لﯾﺻﺎﻔﺗﻟا و ﺢﻣﻼﻣﻟا مﺳر ﻊﯾطﺗﺳﺗ فﯾﻛ ،اذإ :رﻣﺎﻋ
 
 و نوﯾزﻔﻠﺗﻟا ﻲﻓ هروﺻ ﻰﻟإ ﺔﯾﺳردﻣﻟا بﺗﻛﻟا نﻣ ﺔﯾادﺑ ،نﺎﻛﻣ لﻛ ﻲﻓ دﯾاز ﺦﯾﺷﻟا روﺻ رﺻﺎﻋ لﯾﺟ نﻣ ﺎﻧإ :ﻰﺳوﻣ
 روﺻ مﺳرا تﻧﻛ ثﯾﺣ ،مﺳرﻟا ﺔﺑھوﻣﺑ ﻲﻧﻌﻣﻟا صﺧﺷﻟا تاذﻟﺎﺑ ،قﯾﻣﻋ لﻛﺷﺑ ةرﻛاذﻟا ﻲﻓ ﮫﺣﻣﻼﻣ ترﻔﺣ ،ﺦﻟا …دﺋارﺟﻟا
 ﺎﺑﯾرﻘﺗ ﺎﮭﺿﻌﺑ ﮫﺑﺷﺗ لﺎﻔطﻻا هوﺟو لﻛ لﻛ نا ثﯾﺣ ﻼﺛﻣ لﺎﻔطﻷا هوﺟو مﺳر بﺣا ﻻ ،لﺑﺎﻘﻣﻟﺎﺑ .نﺎﻛﻣ لﻛ ﻲﻓ دﯾاز ﺦﯾﺷﻟا
 دﺑﻋ لﺎﻣﺟ ﺔﯾﺻﺧﺷ ﻼﺛﻣ ،ﺔﻣﺎﻌﻟا تﺎﯾﺻﺧﺷﻟا روﺻ مﺳرﻟ رﺛﻛأ لﯾﻣأ لﺑﺎﻘﻣﻟﺎﺑ نﻛﻟ ،ةدودﺣﻣ لﯾﺻﺎﻔﺗ و ﺔﯾرﺋاد ﺢﻣﻼﻣﺑ
  .ﺔﯾﻟﺎﻋ ﺔﻗدﺑ مﺳرﻟا قﺣﺗﺳﺗ ﺎﻣزﯾرﺎﻛ رﺻﺎﻧﻟا
 




 ﮫﯾدﻟ نﺄﺑ ﮫﻧﻋ لﺎﻘﯾ ﻼﺛﻣ نﯾﺳﺣ مادﺻ ،ﮫﯾرﺗروﺑﻟا ﺔﺣوﻟ حﺎﺗﻔﻣ و ةﺎﯾﺣﻟا حﺎﺗﻔﻣ ﻲھ نوﯾﻌﻟا نإ ،ترﻛذ و قﺑﺳ ﺎﻣﻛ :ﻰﺳوﻣ
 ،ﺔﻣظﻌﻟا نوﻧﺟ لﻣﺣﺗ ﮫﻧوﯾﻋ نﻛﻟ و ﺔﯾﻟزھ و فﻌﺿ نﻣ لﻣﺣﯾ ﺎﻣ لﻛﺑ ،ﺎﺿﯾأ رﻠﺗھ .ﺔﺳرطﻐﻟا و تورﺑﺟﻟا و ةوﻘﻟا نوﯾﻋ
 ﺎﮭﻌﯾﻣﺟ دﺳﺟﺗﺗ دﺳﺟﻟا ﺔﻐﻟ نﺄﺑ لﺎﻘﯾ و ﺎﻣﻛ .ﺔﯾﺻﺧﺷﻟا رارﺳأ لﻛ لﻣﺣﺗ نﯾﻌﻟا نﺄﻓ كﻟذﻟ .تﺎﻔﺻﻟا سﻔﻧ لﻣﺣﯾ ﻲﻧﯾﻠﯾﺳوﻣ ﺎﻣﻛ
  .ﺔﯾرﺷﺑﻟا مﮭﺗﻌﯾﺑط نﻣﺿﺑ مﮭﯾﻠﻋ لﺟﺧﻟا ﺔﻔﺻ بﻠﻐﺗﻟ نوﯾﻌﻟﺎﺑ كﯾﻟإ رظﻧﻟا سﺎﻧﻟا ضﻌﺑ ﻊﯾطﺗﺳﯾ ﻻ ﺎﻧﺎﯾﺣا ،نوﯾﻌﻟا ﻲﻓ
 نﻣ نوﯾﻌﻟا لﻛﺷ روﺻﺗﻧ نا ﻊﯾطﺗﺳﻧ نﻛﻟ و نﯾﻌﻣ لﻛﺷ ﺎﮭﻟ فرﻌﻧ ﻻ ﻲﺗﻟا ﺔﺧﯾرﺎﺗﻟا تﺎﯾﺻﺧﺷﻟا ضﻌﺑ كﺎﻧھ ،لﺑﺎﻘﻣﻟﺎﺑ
 ﺎﮭﺻﻘﻧﯾ ﻻ ﺔﻠﻣﺎﻛ ﺔﯾﺻﺧﺷ نﺎﻛ ،مﻼﺳﻟا و ةﻼﺻﻟا ﮫﯾﻠﻋ دﻣﺣﻣ ﺎﻧدﯾﺳ ﻼﺛﻣ ،ﺎﮭﻧﻋ ﺔﯾورﻣﻟا صﺻﻘﻟا و ﺔﯾﺗاذﻟا ةرﯾﺳﻟا لﻼﺧ
 ﻻ نﺎﻛ ثﯾﺣ ً؟ادﻣﺣﻣ مﻛﻧﻣ نﻣ ﻼﺋﺎﺳ ﺎﯾﺑارﻋا هﺎﺗا ﺎﻣدﻧﻋ ﮫﻧﻋ رﻛذﯾ ﻰﺗﺣ سﺎﻧﻟا نﯾﺑ ﮫﺳﻔﻧ زﯾﻣﯾ ﻻ ﺎﻌﺿاوﺗﻣ ،ًﺎﻗﻼطإ ءﻲﺷ
 ﮫﻘﮭﻘﺗﯾ ﻻ مﺳﺑﺗﻣ ،سﺎﻧﻟا نﻋ ﮫﺳﻔﻧ زﯾﻣﯾ نﻷ جﺎﺗﺣﯾ ﻻ ﺔﻠﻣﺎﻛ ﺔﯾﺻﺧﺷ وذ نﺎﻛ ﮫﻧﻻ ﺎﻌﺿاوﺗﻣ ،سﺎﻧﻟا ﺔﻣﺎﻋ نﻋ ﮫﺳﻔﻧ زﯾﻣﯾ
 ﺢﻣﻼﻣ نﻣ ﺔﻠﻣﺎﻛ ﮫﺗﺎﻔﺻاوﻣ يدﻟ دﺟوﯾ ثﯾﺣ ،دﻣﺣﻣ ﺎﻧدﯾﺳ ﺔﯾﺻﺧﺷ مﺳر ﻊﯾطﺗﺳا ﻲﻧﻧإ وﻟ ﻰﻧﻣﺗا ،ﺎﯾﺻﺧﺷ .هدوﺟو تﺎﺑﺛﻷ
  .لﯾﺻﺎﻔﺗ و
 
 ثﯾﺣ .ﮫﺗﻣﺎﻗ رﺻﻗ ﺔﺟﯾﺗﻧ ﮫﺗﯾﺻﺧﺷ ﻲﻓ دﺎﺣ صﻘﻧ ﮫﯾدﻟ نﺎﻛ ثﯾﺣ ترﺑﺎﻧوﺑ نوﯾﻠﺑﺎﻧ ،ﺔﯾﺧﯾرﺎﺗﻟا تﺎﯾﺻﺧﺷﻟا نﻋ رﺧآ لﺎﺛﻣ
 عﺎﻘﺻأ ﻲﻓ ﺎﮭﻟ دوﮭﺷﻣﻟا ﺎﮭﺗوﻗ و ﺎﮭﻣﺟﺣ رﻐﺻﻟ ارﺻﺣ ﺔﯾﺑرﻌﻟا لوﯾﺧﻟا بﻛرﯾ نﺎﻛ ،ﺔﯾﺑوروأ لوﯾﺧ بﻛرﯾ نﻛﯾ مﻟ ﮫﻧا
 وا لﻛﺷﺑ رﮭظﯾ ﮫﺗﯾﺻﺧﺷ ﻲﻓ ﺎﻣ صﻘﻧ نﺎﺳﻧا لﻛﻟ نﺄﺑ رﻛذا تﻧﻛ كﻟذﻟ .بﻧﺎﺟﻟا اذھ ﻲﻓ ﮫﺻﻘﻧ بﺳﺎﻧﺗ تﻧﺎﻛ ثﯾﺣ ،ضرﻷا
   .ﮫﯾرﺗروﺑﻟا ﺔﺣوﻟ ﻲﻓ هدﯾﺳﺟﺗ دارﻣﻟا صﺧﺷﻟا ﻲﻓ فﻌﺿﻟا و ةوﻘﻟا نﻣﺎﻛﻣ كاردا مﺎﺳرﻟا ﻰﻠﻋ بﺟﯾ و رﺧﺂﺑ
 
 ﺎﻣﻛ .نﯾﻧذﻷا و نوﯾﻌﻟا و مﻔﻟا و رﻌﺷﻟا ﺎﻣﻛ تﺎﻧﺟوﻟا ﻰﻟإ نﯾﺑﺟﻟا نﻣ لﯾﺻﺎﻔﺗ ﺎﻧﯾدﻟ دﺟوﯾ ،ﮫﯾرﺗوﺑﻟا مﺳرﻟ عوﺿوﻣﻟ ةدوﻌﻟﺎﺑ
 ﺎﻣﺎﻣﺗ قﺑﺎطﺗﻣ لﻛﺷﺑ نﯾﺑﻧﺎﺟﻟا مﺳر ﻊﯾطﺗﺳﯾ ﻻ ﮫﻧأ ثﯾﺣ ،رﺳﯾﻷا و نﻣﯾﻷا نﯾﺑﻧﺎﺟﻟا نﯾﺑ قﺑﺎطﺗﻟا يرورﺿﻟا نﻣ سﯾﻟ ﮫﻧا و
 نزاوﺗ ﺔﻐﯾﺻ دﺎﺟﯾإ و نﯾﺑﻧﺎﺟﻟا نﯾﺑ تﺎﻓﻼﺗﺧﻹا ءﺎﻐﻟإ مﺎﺳرﻟا ﻰﻠﻋ بﺟﯾ ،ﺔﻣﺎﻌﻟا تﺎﯾﺻﺧﺷﻟا مﺳر دﻧﻋ نﻛﻟ .ةدﯾدﻋ بﺎﺑﺳﻷ
 نﻣ عوﻧ يا وا رﺑﻛﻟا ،بﻌﺗﻟا ءﺎﺣﯾﺈﺑ ﺎﮭﺳﻔﻧ لﺑﻘﺗ ﻊﯾطﺗﺳﺗ ﻻ سﺎﻧﻟا بﻠﻏأ نﻹ كﻟذ و .ﮫﺟوﻟا ﻲﻓرط نﯾﺑ فﻼﺗﺧﻻا ﻲﻐﻠﺗﻟ
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 مﻏر ﻰﻠﻋ ﮫﻠﻣﻋ ﻲﻓ قدﺎﺻ نوﻛﯾ نأ نﺎﻧﻔﻟا ﻰﻠﻋ بﺟوﺗﯾ كﻟذ ﻊﻣ و .ﺎﮭﮭﺟو ﻰﻠﻋ ﺢﺿاو نوﻛﯾ دﻗ يذﻟا صﻘﻧﻟا عاوﻧأ
  .نﺎﯾﺣﻷا ضﻌﺑ ﻲﻓ ﺔﻠﻣﺎﺟﻣﻠﻟ هرارطﺿا
 
 ﺞﺗﻧﻣﻟا نﺎﻛ لﺎﺣ ﻲﻓ ﮫﻧأ ثﯾﺣ ،رﯾﺧﻻا و لوﻷا ﮫﻓدھ نوﻛﺗ نا بﺟﯾ نﺎﻧﻔﻟا ﺔﯾﻗادﺻﻣ نأ ﻰﻟإ هوﻧا نأ دوأ ،قﺎﯾﺳﻟا اذھ ﻲﻓ
 لﺑﻗ ﺔﺑھوﻣﻟا و سﻔﻧﻟا ﻰﻠﻋ بذﻛﻟﺎﺑ ﻊﯾطﻘﻟا ﻊﻣ قوﺳﯾ و يرﺎﺟﺗ لﺑ ﻲﻧﻓ ﺞﺗﻧﻣ نوﻛﯾ ﻻ ﮫﻧﺈﻓ طﻘﻓ نﯾرﺧﻸﻟ ءﺎﺿرإ وھ ﻲﻧﻔﻟا
  .ﻲﻘﻠﺗﻣﻟا
 
  ؟لﺎﻣﻋﻷا ةرادإ لﺎﺟﻣ ﻲﻓ ﺔﻣﺎﻋ ﺔﯾﺻﺧﺷ تﻣﺳر و كﻟ قﺑﺳ لھ :رﻣﺎﻋ
 
 نﻣ ﺦﺳﻧ يدﻟ دﺟوﯾ ﻻ فﺳﻼﻟ نﻛﻟ و ،ﺔﯾﺻﺧﺷ تﻣﺳر دﻗ رﻛذأ تﺎﻧﯾﻧﺎﻣﺛﻟا ﻲﻓ نﻛﻟ و ،دﯾدﺣﺗﻟا ﮫﺟو ﻰﻠﻋ رﻛذأ ﻻ :ﻰﺳوﻣ
 لﯾﺻﺎﻔﺗﻟا ﺔﻠﻗ مﻏر ﻰﻠﻋ رﺎﺑﻌﻟا دﻣﺣﻣ ﺔﯾﺻﺧﺷ ﻼﺛﻣ لﺎﺟﻣﻟا اذھ ﻲﻓ ﺔﻣﺎﻋ تﺎﯾﺻﺧﺷ مﺳرا نأ ﻊﯾطﺗﺳأ نﻛﻟ و .لﺎﻣﻋﻷا هذھ
 ﮫﺗﯾﻧﺎﺳﻧإ و ﮫﺗﯾﺻﺧﺷ ﻲﻧﺑﺟﻌﺗ ثﯾﺣ ﺔﻓﺎﻘﺛﻟا رﯾزو كرﺎﺑﻣ نﺑ نﺎﯾﮭﻧ ﺦﯾﺷﻟا ،رﺧآ لﺎﺛﻣ .ﮫﻣﺳر بﺣا ﻲﻧﻧﻛﻟ و ﮫﮭﺟو ﻲﻓ
  .سﺎﻧﻟا ﻊﯾﻣﺟﻟ حارﺗﻻا و حارﻓﻻا رﺿﺣﯾ ثﯾﺣ سﺎﻧﻟا نﻣ بﯾرﻗ ﺎﯾﻋﺎﻣﺗﺟا ﮫﻧا و ﺎﻣﻛ ﺔﻘﯾﻣﻌﻟا
 ﻲﻓ ﮫﺗﺎﯾﺣ رﺧاوأ ﻲﻓ ظﻓﺎﺣ مﯾﻠﺣﻟا دﺑﻋ لﺎﺛﻣأ نﯾﺑرطﻣ و نﯾﯾﻣوﻛﺣ نﯾﯾﻔظوﻣ و نﯾﻧﺎﻧﻓ نﻣ ﺔﻣﺎﻋ تﺎﯾﺻﺧﺷ تﻣﺳر ﻲﻧﻧﻛﻟ و
  .ﮫﺿرﻣ ةرﺗﻓ
  .نﯾﻌﻟا نﺄﺷ ﺎﮭﻧﺄﺷ ،ﮫﯾرﺗروﺑﻟا ﺔﺣوﻟ مﺳر نﻓ نﻣ رﺧآ رﺳ ﻲھ ﺔﻣﺎﺳﺗﺑﻻا نﺄﺑ ﺎﺿﯾا فﯾﺿا نا دوأ
 




 لﻛﺷﺑ رﺛؤﯾ نأ نﻛﻣﻣ لﻛﺷﻟا نأ و ﺎﻣﻛ ،مﮭﺗﺎﯾﺻﺧﺷ نﻣ ءازﺟا ةدﻋ ﻲﻓ ﻲﻟﺎﻋ صﻘﻧ مﮭﯾدﻟ نﻷ ،نﯾﺑذﺎﻛ نﯾﯾﺳﺎﯾﺳﻟا :ﻰﺳوﻣ
 نأ وھ ﺔﯾﺻﺧﺷﻟا ﺢﻣﻼﻣ نﺎﻘﺗإ ﺊﻟإ ﺔﻓﺎﺿإ ﮫﯾرﺗروﺑﻟا مﺳر ﺢﯾﺗﺎﻔﻣ ﻲﻓ ﮫﺻﯾﺧﻠﺗ نﻛﻣﯾ ﺎﻣ مھا .ﻲﻓرﻌﻣﻟا صﻘﻧﻟا ﺎﻣﻛ .ﻲﻟﺎﻋ
 ﻻ ثﯾﺣ ،موﻧﻟا لﻼﺧ ﻲﻓ رﮭظﺗ نﺎﺳﻧﻺﻟ ﺢﻣﻼﻣ قدﺻأ نﺈﻓ ،ﺔﻣوﻠﻌﻣﻠﻟ و .ﻲﺟرﺎﺧﻟا لﻛﺷﻟا ﻊﻣ ﺔﯾﻧﺎﺣورﻟا ﺢﻣﻼﻣﻟا قﺑﺎطﺗ
 ﻰﻠﻋ رﺛؤﺗ ﺔﯾﺑﺻﻌﻟا وأ ﺔﯾﺳﻔﻧﻟا تارﺛؤﻣﻟا نﻣ عوﻧ يأ دﺟوﯾ ﻻ و ﺎﻣﻛ ،ﮫﺟوﻟا تﻼﺿﻌﺑ مﻛﺣﺗﻟا وا فﻠﻛﺗﻟا نﻣ عوﻧ يأ دﺟوﯾ
  .موﻧﻟا ةرﺗﻓ لﻼﺧ ﻲﻓ ﮫﺟوﻟا لﻛﺷ
 
  ؟ﺔﯾدﺎﯾﺗﻋا ﺔﯾﺻﺧﺷ مﺳر نﻋ ﺔﯾدﺎﯾﻗ ﺔﯾﺻﺧﺷ مﺳر فﻠﺗﺧﯾ لھ ،دﺋﺎﻘﻟ ﮫﯾرﺗروﺑﻟا مﺳر لﺎﺣ ﻲﻓ :رﻣﺎﻋ
 
 ،ةﺎﯾﺣﻟا ةذﻓﺎﻧ ﺎﮭﻧﺄﺑ ﺎﻧرﻛذ و قﺑﺳ ﺎﻣﻛ نﯾﻌﻟا ﻰﻠﻋ زﯾﻛرﺗﻟا نﺎﻧﻔﻟا ﻰﻠﻋ بﺟﯾ ،ﺔﯾدﺎﯾﻘﻟا ﺔﯾﺻﺧﺷﻟا مﺳر لﺎﺣ ﻲﻓ ،ﺎﻌﺑط :ﻰﺳوﻣ
 هروﺻ ﻲﻓ ﺔﯾﻟﺎﻋ ﺔﺑﯾھ ﮫﯾدﻟ نﯾﻟوﻛﻧﯾﻟ مﺎھارﺑا ،ﻼﺛﻣ .ﺔﯾﻟﺎﻌﻟا ﺔﻘﺛﻟا و ﺔﺑﻼﺻﻟا و مﺳﺣﻟا ﻰﻠﻋ لدﺗ ﻲﺗﻟا ردﺻﻟا و ﺔﺑﻗرﻟا ﺎﻣﻛ
 تﺎﯾﺻﺧﺷﻟا هذھ نإ .ﻼﺛﻣ لﺻﯾﻓ كﻠﻣﻟا و يدﻧﺎﻏ لﺎﺣﻛ ﮫﻟﺎﺣ ،ادﺟ ﺔطﯾﺳﺑ ةﺎﯾﺣﻟا ﻲﻓ ﺔﯾﺻﺧﺷ نﺎﻛ ﮫﻧأ نﯾﺣ ﻲﻓ ﺔﻣوﺳرﻣﻟا
 ﺔﯾدﺣﻟا ﺔﺟردﻟ صﺎﺻرﻟﺎﺑ ﮫﺑﺷﺗ و ادﺟ ﺔﯾوﻗ نﯾﻋ لﺻﯾﻓ كﻠﻣﻟا نﯾﻋ ﻼﺛﻣ .ﺔﯾﻧﺎﺣورﻟا و ﮫﯾرﺗروﺑﻟا ثﯾﺣ نﻣ ﺔﻘﺑﺎطﺗﻣ ﻼﺛﻣ
 ،ءﺎﻣدﻟا كﻔﺳﺑ ﺎﻧﺗﻓﺎﻘﺛ ﻲﻓ ﺔﻋﺎﺟﺷﻟا ﮫﺑ طﺑﺗرﺗ ﺎﻣﻟ عﺎﺟﺷ رﯾﻏ لﺟر ﮫﻧﺄﺑ ﮫﻧﻋ لﺎﻘﯾ يدﻧﺎﻏ نا نﯾﺣ ﻲﻓ .ﺎﮭﺑ ةدوﺟوﻣﻟا ﺔﯾﻟﺎﻌﻟا
  .ﮫﺗﯾﺻﺧﺷ نﻣﺿ ﻲﻓ ﺔﯾوﻗ ﺔﯾﻧﺎﺣور كﻠﺗﻣﯾ ﺎﻣﻟ ءﺎﻣد ﺔطﻘﻧ ﺎﮭﺑ كﻔﺳﯾ مﻟ ﺎﺑرﺣ بﺳﻛ مﯾﻋز و مﻟﺎﺳﻣ لﺟر ﮫﻧأ نﯾﺣ ﻲﻓ
 ﻲﻓ .قﺑﺳﻻا ﺎﻛرﯾﻣا ﺔﯾﺟرﺎﺧ رﯾزو رﺟﻧﺳﯾﻛ يرﻧھ ﮫﯾرﺗروﺑ كﻟذ ﻰﻠﻋ لﺎﺛﻣ ،سرﺷﻟا ﮫﯾرﺗروﺑﻟا نﻣ عاوﻧا دﺟوﯾ ،لﺑﺎﻘﻣﻟﺎﺑ
  .ادﺟ ﺔﯾوﻗ و ﺔﺳرﺷ ﮫﻧوﯾﻋ نا ثﯾﺣ
 
 ﺔﺣﯾﺣﺻﻟا ﮫﺟوﻟا ةءارﻗ ﻲﻠﻋ بﺟوﺗﯾ نﺎﻧﻔﻛ ﺎﻧا ﻲﻟﺎﺗﻟﺎﺑ و ،ﮫﺟو ﻰﻠﻋ سﻛﻌﻧﺗ ﮫﺗﺎﻓرﺻﺗ و نﺎﺳﻧﻻا لﺎﻌﻓأ ﻊﯾﻣﺟ ،صﺧﻠﻣﻟﺎﺑ





  ؟ﻼﺛﻣ ﺔﯾﺗﯾزﻟا ناوﻟﻻا نﻋ ﺎﺿوﻋ صﺎﺻرﻟا مﻠﻘﺑ ﻲھ ﺔﯾﻧﻔﻟا كﻟﺎﻣﻋا بﻠﻏا :رﻣﺎﻋ
 
 ثﯾﺣ ﺎﮭﺑ كﻛرﺎﺷا نا ﻊﯾطﺗﺳا ،صﺎﺻرﻟا مﻠﻘﻟﺎﺑ ﺔﻠﻣﺎﻛ ﺔﻋوﻣﺟﻣ يدﻟ دﺟوﯾ و دوﺳﻻا و ضﯾﺑﻻﺎﺑ مﺳرﻟا بﺣا ﺎﻧا :ﻰﺳوﻣ
 تﻘﻠﺗ ﺎﮭﻧا ﻻإ ،تﺎﺣوﻠﻟا رﻐﺻ مﻏر ﻰﻠﻋ ،لﯾﻣﺟ ىدﺻ ﺎﮭﻟ نﺎﻛ و تارﺎﻣﻹا ضرﻌﻣ ﻲﻓ و ﺎﯾﻟﺎطﯾا ،ﺎﯾﺳﯾﻧﯾﻓ ﻲﻓ ﺎﮭﺗﺿرﻋ
  .تﺎﺣوﻠﻟ ﻲﺳﺎﯾﺳﻟا ىوﺗﺣﻣﻟا مﻏر ﻰﻠﻋ ةدﺷﺑ ًارھﺎظ نﺎﻛ ﺎﮭﺑ ﻲﻧﺎﺳﻧﻻا بﻧﺎﺟﻟا نﻻ ،نﯾﯾﻘﻠﺗﻣﻟا نﻣ ﺔﺑﯾط لﺎﻌﻓا دودر
 و ﮫﯾرﺗوﺑﻟا نﻓ مﺳر نﻋ ﺎﮭﯾرﺟا ﻲﺗﻟا ﺔﺳاردﻟا و ﺔﺣورطﻻا ﻲﻧﻐﺗ ةرورﺿﻟﺎﺑ ﻲﺗﻟا و ﺔﻣﺎﮭﻟا تﺎﻣوﻠﻌﻣﻠﻟ ﻼﯾزﺟ ارﻛﺷ :رﻣﺎﻋ
  .ةدﺎﯾﻘﻟﺎﺑ ﺎﮭﺗﻗﻼﻋ
 بﺟﯾ و ةدﺣ نﯾﻋ لﻣﺣﯾ نا بﺟﯾ ﻲﻘﯾﻘﺣﻟا دﺋﺎﻘﻟا نا ثﯾﺣ ،ﺔﯾرﻛﺳﻌﻟا ﺔﯾﺻﺧﺷﻟﺎﺑ ﺔطﺑﺗرﻣ ارﺻﺣ ةدﺎﯾﻘﻟا ﻲﯾار ﻲﻓ :ﻰﺳوﻣ
 ةدﺎﯾﻘﻟا تﺎﻣﺳ مھا نا ﻲﺻﺧﺷﻟا يار ﻲﻓ نا ثﯾﺣ ،ارﺻﺣ نﯾﻌﻟا قﯾرط نﻋ ﺔﯾﺻﺧﺷﻟا ىوﺗﺣﻣ و ةدﺎﯾﻘﻟا ﺔﻟﺎﺳر لﺻوﺗ نا
  .ءﺎﻌﻣﺟ ةﺎﯾﺣﻟا لﺻا وھ يذﻟا ،بﺣﻟا وھ
  ﻼﯾزﺟ ارﻛﺷ :رﻣﺎﻋ
  deyyaS lA haddaW tsitrA eht htiw weivretni eht fo tpircsnart cibarA ehT
 
  :لﺄﺳﯾرﻣﺎﻋ دﯾﺳﻟا
  .نﻻا ﻰﺗﺣ ﺔﯾﻧﻔﻟا كﺗﺎﯾادﺑ نﻣ ﺔﯾﻧﻔﻟا كﺗﺎﯾﺣ نﻋ زﺟوﻣ ﻲﻧﯾطﻌﺗ نأ ﻊﯾطﺗﺳﺗ لھ
  :بﯾﺟﯾ حﺎﺿو دﯾﺳﻟا
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 ﺎﮭﻣدﻘﯾ ﻲﺗﻟا ﺔﯾرﺻﺑﻟا ﻎﯾﺻﻟا لﻛﻟ دﻗﺎﻧو بﻗارﻣو طﻗﻻ نﻋ ةرﺎﺑﻋ تﻧﻛ نوﻧﻔﻟا ﺔﯾﻠﻛ نﻣ ﻲﺟرﺧﺗ تﻓدﺎﺻ ﻲﺗﻟا نﯾﻧﺳﻟا لﻼﺧ
 ﻲﻟوﺣ طﯾﺣﻣﻟا نﻷ ,ﻲﻟوﺣ طﯾﺣﻣﻟا نﻣ ﺎﮭّطﻘﻠﺗو ﺎﮭﯾﻠﻋ تدﮭﺗﺟا ﺔﯾﻓﺎﻘﺛ ﺔﺣﺎﺳﻣ لﻼﺧ نﻣ دﯾﺟ طﻗﻻ تﻧﻛﻓ .ﻲﺑ طﯾﺣﻣﻟا دﮭﺷﻣﻟا
  : لﻼﺧ نﻣ بﺎطﺧﻟا اذھ تﺎھادﺑ ﻲﻟ مدﻘﯾ نﺎﻛ نﯾﻧﺳﻟا كﻠﺗﺑ ﮫطﻘﺗﻟا ءﻲﺷ لﻛو ,ًﺎﯾﺑﺳﻧ ًﺎﻔﻘﺛﻣ نﺎﻛ
  ؟نﯾأ ﻰﻟإ ؟كﻘﯾرط وھ ﺎﻣ ؟بطﺎﺧﺗﻟ تﻧأ نﻣ ؟بطﺎﺧأ اذﺎﻣﻟ
 نأ ﻊﯾطﺗﺳﺗ ﻰﺗﺣ ﻲﻓﺎﻘﺛو يرﺻﺑ ﺞﺿﻧﻟ ﺔﺟﺎﺣﺑ كﻧﻷ مدﻘﺗﻣ رﻣﻌﺑ يدﻧﻋ ددﺣﺗ بﺎطﺧﻟا اذھو ,كﺑﺎطﺧ دﯾدﺣﺗ  كﯾﻠﻋ بﺟﯾ اذﻟ
  .بﺎطﺧ مدﻘﺗ
 نﯾذﻟا ةذﺗﺎﺳﻷا مظﻌﻣ نﻷ مﮭﻣ ءﻲﺷ ﻲﻟ مدﻘﺗ مﻟو مﮭﻣ ءﻲﺷ ﻲﺗرﻛاذﺑ كرﺗﺗ مﻟو ًادﺟ ﺔطﯾﺳﺑ ﻲﺗﺑرﺟﺗ تﻧﺎﻛ ﺔﻌﻣﺎﺟﻟﺎﺑ
 ﺔﯾروﺳﻟا ﺔﻌﻣﺎﺟﻟا نﻣ ﻲﺟرﺧﺗ دﻌﺑ كﻟذ تﻔﺷﺗﻛا دﻗو ,ةذﺗﺎﺳأ اوﻧوﻛﯾ مﻟو نوﻧﺎﻧﻓو نوﻋدﺑﻣ اوﻧﺎﻛ نوﻧﻔﻟا ﺔﯾﻠﻛﺑ  ﻲﻧوﺳرد
 اذﻟ ,ﺎﮭﻟ تﻠﺻو ﻲﺗﻟا ﺔﯾﺟﮭﻧﻣﻟاو بﻼطﻟا تﺎﺋﻣ ﻊﻣ ﻲﺗﺑرﺟﺗ لﻼﺧ نﻣو ,نوﻧﻔﻠﻟ دﯾﺳﻟا رادﻟ ﻲﺋﺎﺷﻧاو ﺔﻠﯾوط نﯾﻧﺳﻟ ﻲﺳﯾردﺗو
  .يدﻧﻋ نﻣزﻟا دادﻌﺑ بﻌﻠﯾﺳ يذﻟا وھ  طﯾﺣﻣﻟاو ﻊﻗاوﻟا نﻷ يدﻧﻋ رﯾﺧﺄﺗﻟا نﻣ عوﻧ كﺎﻧھ رﺎﺻ
 ﻲﺑﺎطﺧﻟ تﻠﺻو ﻰﺗﺣﻓ ,نﻣزﻟا دادﻌﺑ بﻌﻠﯾ يذﻟا وھ طﯾﺣﻣﻟﺎﻓ ,رﺧﺄﺗﻣ ﻲﺗﺄﯾ وأ رﻛﺑﻣ ﻲﺗﺄﯾ نأ ﺎﻣﺈﻓ ﮫﻣﯾدﻘﺗ بﺟﯾ بﺎطﺧ كﺎﻧھ
 ﻲﻓ ﮫﺗﻣدﻗ ضرﻌﻣ لوﺄﺑ1991 مﺎﻋ ﻲﻓ ﻲﺗﯾادﺑ تﻧﺎﻛ دﻘﻓ.يرﻣﻋ نﻣ نﯾﺛﻼﺛﻟا تزوﺎﺟﺗ دﻗ تﻧﻛ ﻲﺗﺣوﻠﺑ يرﻛﻔﻟا ىوﺗﺳﻣﻟاو
 يرﻣﻋ نﺎﻛو ,ﻲﻓﺎﻘﺛﻟاو ﻲﻧﻔﻟاو يرﺻﺑﻟا ﻲﻛارداو ﻲﯾﻋو بﺳﺎﻧﺗ ًادﺟ ﺔﻌﺿاوﺗﻣ ﺔﺳاردﺑ تأدﺑ دﻗو ,قﺷﻣد  تﻻﺎﺻ دﺣأ
 ,دﺟوﯾ ﻻ وأ ثﺣﺑﻟا اذھ دﺟوﯾ لھ نﯾﻌﻣ يرﺻﺑﻟا ثﺣﺑﻟا نﻣ مﻛو ﺔﻗﻼﻌﻟا نﻣ مﻛ دﺟأ نأ لوﺎﺣأ تﻧﻛ دﻘﻓ ,ًﺎﻣﺎﻋ 12 ﺎﮭﺗﻗو
  .لوﻷا ﻲﺿرﻌﻣﺑ ﮫﺗﻣدﻗ دﻗو نوﻠﻟا كﯾﻧوﺗو ﺔﻣﻐﻧﻟاو ﺎﻘﯾﺳوﻣﻟا نﯾﺑ مﻏﺎﻧﺗﻟاو جوازﺗﻟا نﻣ مﻛو
 عوﻧﺗﻟا ةدﺣو ﮫﻧاوﻧﻋ مﮭﻣ لﺎﻘﻣ مﺳﺎﻘﻟا دﻌﺳ ﮫﻣﺳا ﺎﯾروﺳ ﻲﻓ ﻲﻧﻓ دﻗﺎﻧ ﻲﻧﻋ بﺗﻛ دﻗو ,ضرﺎﻌﻣﻟا نﻣ ددﻋ تﻠﻣﻋ ﺎھدﻌﺑ
 لﻛ دﯾﺣوﺗ ﻰﻠﻋ تﻠﻣﻋو ءﻲﺷ لﻛ ﻰﻠﻋ لﻣﻋأ تﻧﻛ ,تﻗوﻟا كﻟذ ﻲﻓ ﻲﺑﺎطﺧ حرﺷﯾ ناوﻧﻌﻟا اذھ ًﻼﻌﻓ ,دﯾﺳﻟا حﺎﺿو دﻧﻋ
 ,ﻲﻋﺎﺑطﻧﻻا نﻣ ﺔﺑﯾرﻘﻟا ﺔﺣوﻠﻟا ﻰﺗﺣو ﺔﯾرﯾﺑﻌﺗﻟا ﺔﺣوﻠﻟﺎﺑ تﻠﻣﻋو يدﯾرﺟﺗ كرﺗﺳﺑأ ﺔﺣوﻠﻟﺎﺑ تﻠﻣﻋ ثﯾﺣ ﻲﺗﺣوﻠﺑ ءﺎﯾﺷﻷا
 ﻰﻟإ لﺻﺗﻟ ﻲﺗﯾﺻﺧﺷ روطﺗﺗ تﻧﺎﻛ ﮫﺳﻔﻧ تﻗوﻟﺎﺑو ,صﺧﺷﻛ تّﺑﻠﻘﺗو ﺔﯾﻧﻓ ﺔﯾﺻﺧﺷﻛ تّﺑﻠﻘﺗو جذﺎﻣﻧ ةدﻋ ﻰﻠﻋ تﻠﻣﻋ
 ﺎﯾرﺻﺑ ﺔﻣﻠﻛ ﻰﻠﻋ قﻗدأ ﺎﻧأو,بﺎطﺧ يدﻧﻋ سﯾﻟو ,ﺎﯾرﺻﺑ ﺎﻧأ نﻣ نﻋ ثﺣﺑ يدﻧﻋ نﺎﻛ تﻗوﻟا كﻟذ ﻲﻓ .هدﯾرأ يذﻟا بﺎطﺧﻟا
 ﺔﻣﻠﻛﻟاو صﻧﻟا ﺎﻧﻛرﺗ نﯾﯾرﺻﺑ صﺎﺧﺷأ نﺣﻧ .ﺔﺣﺎﺳﻣﻟا هذﮭﺑ لﻣﻌﻧ نﯾﻋدﺑﻣﻛ نﺣﻧو ,نﯾﺣﺿاو نوﻛﻧ ﺎﻧﻋد نﯾﻋدﺑﻣﻛ ﺎﻧﻧﻷ
 نﺎﻛو 9991,مﺎﻋ ﮫﺗﻠﻣﻋ يذﻟا ضرﻌﻣﻟا ﻰﻟإ تﻠﺻو ﻰﺗﺣ ,نوﻠﻟاو ﺔﻟﺎﺣﻟاو دﮭﺷﻣﻟا ﻰﻠﻋ لﻣﻌﻧ نﺣﻧ طﻘﻓ ,ﺎﮭﺑﺎﺣﺻﻷ
 ودﺑﻟا ﺎﮭﻣدﺧﺗﺳﯾ ةدﺎﻣ ﻲھو ,دﺎﺑﻠﻟا ةدﺎﻣ ﻲھو فﺎﺷﺗﻛا ﺎﮭﺗﻔﺷﺗﻛا  ﺔﻓورﻌﻣ رﯾﻏ ةدﺎﻣ ﻰﻠﻋ تﻠﻣﻋ ﻲﻧﻧﻷ ﻲﺗﺎﯾﺣ ﻲﻓ ﻲﻠﺻﻔﻣ
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 ءﻲﺷ فﯾﺿﺗو ثوروﻣ ءﻲﺷﻛ مدﻘﺗ ﻲھو ,برﻌﻛ ﺎﻧﺗﯾوھ نﻣ ءﻲﺷ ﺎﮭﯾﻓ ةدﺎﻣﻟا هذھ ترﺑﺗﻋا ﺎﻧأو ,مﯾﺧﻟا نﯾﯾزﺗو ﺔﺋﻓدﺗﻟﺎﺑ
 سﻛﻌﺗ ﺔﺣوﻟ ﻊﻧﺻﻧو ﺎﻧﺗﺎﻓﺎﺿا مدﻘﻧ نأ بﺟﯾ ,رارﻛﺗﻠﻟ نﯾرطﺿﻣ ﺎﻧﺳﻟ ,ﺔﺟﻣﺳ ﺔﻘﯾرطﺑ هررﻛﻧ يذﻟا ﻲﺑرﻐﻟا ثوروﻣﻠﻟ
 تﻠﻣﻋ ﺎھدﻌﺑو ,ﮫﯾﻠﻋ ناوﻟﻷا لﻣﺣﺗﯾﻟ ًﺎﯾﺋﺎﯾزﯾﻓ ًازھﺎﺟ ﺢﺑﺻأو ,ﺎﮭﯾﻠﻋ مﺳرﯾ ﻻ ةدﺎﻣﻟا هذھ نﻷ دﺎﺑﻠﻟا ﺔﺟﻟﺎﻌﻣﺑ تﻣﻗ دﻘﻟ .ﺎﻧﺗﯾوھ
 ةدﺎﺑﻟ لﻛ ,ﺔﻘطﻧﻣﻟﺎﺑ ءارﻌﺷﻟا مﺎظﻋ ﮫﺑﺗﻛ ﺎﻣ لﻛ دﺎﺑﻠﻟا ﻰﻠﻋ تﻣدﻗ دﻘﻓ ,ﻲﺑﺎطﺧ تﺎﯾادﺑ تأدﺑ ﺎﻧھو ,دﺎﺑﻠﻟا نﻣ ﮫﻠﻛ ضرﻌﻣ
 لﻛ نﻣ نﯾﯾﻧﺎﻧﺑﻟ ءارﻌﺷو فﺳوﯾﻟا دﻌﺳو رازﻧو سﯾﻧودأو طوﻏﺎﻣﻟا لﺛﻣ نﯾﻣﮭﻣ ءارﻌﺷﻟ ﺔﻣﯾظﻋ ةدﯾﺻﻗ مﺳا لﻣﺣﺗ تﻧﺎﻛ
 نﺎﻛ يذﻟا ﻲﺛﺣﺑ ﺔﯾادﺑ نﺎﻛ اذھو ,ةدﺎﺑﻟ ﻰﻠﻋ ﺎﮭﺗﻣدﻗو ﻲﻟ ﺔﻣﮭﻠﻣ ةدﯾﺻﻗ ﺎﮭﺗرﺑﺗﻋا ﺎﮭﺗرﺗﺧا ةدﯾﺻﻗ لﻛو ,ﺔﯾﺑرﻌﻟا تﺎﯾﺳﻧﺟﻟا
  .يرﺻﺑﻟا ىوﺗﺳﻣﻟاو يرﻛﻔﻟا ىوﺗﺳﻣﻟا نﯾﯾوﺗﺳﻣ ﻰﻠﻋ
  .فﻠﺗﺧﻣ دﺳﺟ و فﻠﺗﺧﻣ دﮭﺷﻣ ﺔﯾﻗرﺷﻟا ﺔﺣوﻠﻟ مدﻘﺗ فﯾﻛ ﺞﻟﺎﻌﯾ ﻲﺛﺣﺑ نﺎﻛ: يرﺻﺑﻟا ىوﺗﺳﻣﻟا ﻰﻠﻌﻓ
 رﺛﻛأ وھو كﻟوﺣ ﻲﻓﺎﻘﺛﻟا طﯾﺣﻣﻟا لﻛﺑ يوﻗ يرﺻﺑو ﻲﻧوﻟ حرط ﻰﻟإ جﺎﺗﺣﯾ نﻣ ﺞﻟﺎﻌﯾ ﻲﺛﺣﺑ نﺎﻛ  :يرﻛﻔﻟا ىوﺗﺳﻣﻟا ﻰﻠﻋو
 هذھ مﻋدﻟ كﺑﺎطﺧ نوﻛﯾ نأ دﺑﻻ نﺎﻛ اذﻟ.(تﺎﻧﯾﻌﺳﺗﻟا ةرﺗﻓ ) ةرﺗﻔﻟا كﻠﺗ ﻲﻓرﻌﺷﻟا قﻼﻐﻧا ﺔﯾادﺑ تﺳﻣﻟ ﺎﻧأو .رﻌﺷﻟا نﻣ
 ,ضرﻌﻣﻟا اذﮭﺑ أدﺑ ةدﯾﺻﻘﻟاو ناوﻟﻷا نﯾﺑ ﺔﺣوﻠﻟﺎﺑ يدﻧﻋ ﺢﺑﺻأ يذﻟا دﺣوﺗﻟﺎﻓ .رﻌﺷﻟا ﮫﯾﻣﺳﻧ يذﻟا عادﺑﻻا نﻣ ﺔﺣﺎﺳﻣﻟا
 ﻲﺗﻟا)و ةرﯾﺑﻛﻟا ءﺎﻣﺳﻷا هذھ لﻛ عﺎﻣﺗﺟا ﻲﻟ فرﺷ نﺎﻛ دﻗو ءارﻌﺷﻟا نﻣ ةرﯾﺑﻛﻟا ءﺎﻣﺳﻷا لﻛ ضرﻌﻣﻟا اذھ رﺿﺣ دﻗ نﺎﻛو
  .(ةدﯾﺻﻘﻟا) رﻌﺷﻟا ﻊﻣ ﻲﺗﺻﻗ تأدﺑ ﺎﮭﺗﻗو نﻣو حﺎﺗﺗﻓﻻا موﯾﺑ  (موﯾﻟا ﺎﻧﻣﻟﺎﻋ نﻋ ﺎﮭﻠﻛ تﻠﺣر
 ﺔﻣﻘﻟ ﻊﻣ نﻠﻌﻣ رﯾﻐﻟا ﻲﻣادﺻ ﺔﺟﯾﺗﻧ كﻟذو ,5002 مﺎﻋ ﺔﯾﺎﻏ ﻰﺗﺣ يأ نﯾﻧﺳ سﻣﺧ ﻰﻟإ ﻊﺑرأ ةدﻣﻟ ﺔﯾﻧﻔﻟا ﺔﺣﺎﺳﻟا نﻋ تﺑﻏ
 تﻣدﻗ ﺎﮭﺗﻗو ثﯾﺣ 7002 مﺎﻋ ﻲﻓ ﻲﺗﺎﯾﺣﺑ ﺔطﺣﻣ مھأ تﻧﺎﻛو .ﻲﺗﺷﯾﻌﻣ نﯾﻣﺄﺗ ﻰﻠﻋ ةردﺎﻗ رﯾﻏ تﺣﺑﺻأ ﺔﺣوﻠﻟﺎﻓ ,شﯾﻌﻟا
 ﻲھو ﻻأ نﯾﻣﺳﺎﯾﻟا ﺔﺣﺎﺳﻣ ﻲھو ﻊﯾﻣﺟﻟا ﺎﮭﻣﮭﻔﯾ رﻌﺷﻟا نﻣ ﺔﺣﺎﺳﻣ تذﺧأو ,ةوﻘﺑ ﻲﻣﺳا ﮫﯾﻓ قﻠطﻧا يذﻟا رﯾﺑﻛﻟا ﻲﺿرﻌﻣ
 ﺎﮭﯾﻓ رﺻﺗﺧﺗ ﺔﯾﺟذوﻣﻧ ﺔﻟﺎﺣ نﺎﻛ لﺑ رﻋﺎﺷ درﺟﻣ ﻲﻟ ﺔﺑﺳﻧﻟﺎﺑ نﻛﯾ مﻟ رازﻧ .موﺳر ﻰﻟإ ﺎﮭﺗﻟوﺣو ﮫﺗﺣﺎﺳﻣ تذﺧأ .ﻲﻧﺎﺑﻗ رازﻧ
 ﺔﯾﺗاذﻟا ﮫﺗرﯾﺳﺑ  ﺔﯾﺟذوﻣﻧﻟ ﺔﻟﺎﺣﻟا هذﮭﻟ زﻣر رازﻧ نﺎﻛو .ﻲﻗارو لﯾﻣﺟو فﻘﺛﻣ وھ ﺎﻣ لﻛ ﻊﻣ ﺎﻧﺗﯾﺎﻛﺣ ,قﺷﻣدﺑ ﺎﻧﺗﯾﺎﻛﺣ
 ﻲﺗﺣوﻟ ترﯾﻏ ﺔﯾﻋوﻧ ﺔﻠﻘﻧ نﺎﻛو .ﻲﻧﺎﺑﻗ رازﻧﻟ نﺎﻛو قﺷﺎﻌﻟا ﺎﯾارﻣ ﮫﺗﯾﻣﺳ ضرﻌﻣ تﻠﻣﻋ دﻗو .ﺔﻌﺋارﻟا ﮫﺗﺎﯾﺣ ﺔﺣﺎﺳﻣو
  .ﮫﻌﻣ  مﻏﺎﻧﺗﺗو لﺧادﺗﺗو نوﻠﻟا جاوﻣأ ﻊﻣ لﺧدﺗ ةدﯾﺻﻘﻟا تﺎﻣﻠﻛ تﺣﺑﺻأو ةدﯾﺻﻘﻟﺎﺑ ﺔﺻﺗﺧﻣ ﺔﺣوﻟ تﺣﺑﺻأو
  :لﺄﺳﯾ رﻣﺎﻋ دﯾﺳﻟا
  ؟ةروﺻ ﻰﻟإ ﺔﻣﻠﻛﻟا تﻟوﺣﺗ فﯾﻛو يرﺻﺑ بﺎطﺧ ﻰﻟإ ﻲﻌﻣﺳﻟا وأ بوﺗﻛﻣﻟا بﺎطﺧﻟا لﯾوﺣﺗ مﺗ فﯾﻛ
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  :بﯾﺟﯾ حﺎﺿو دﯾﺳﻟا
 ﺔﻐﻠﻟﺎﺑ لوﺎﺣﺄﺳ نﻛﻟو ,لاؤﺳﻟا اذھ نﻋ لﻣﺎﻛﺗﻣ وأ رﺷﺎﺑﻣ لﻛﺷﺑ رﺑﻌﻧ نأ نﻣ فﻌﺿأ ﺎﻧﺗﻐﻟ ثﯾﺣ نﯾﯾرﺻﺑ نﯾﻧﺎﻧﻔﻛ نﺣﻧ دﺑﻻ
 ﮫﺗﻟﺎﺣ قﺷﻋ يأ ءﻲﺷﻟا لﺛﻣﺗ ﺔﯾﺑرﻌﻟا ﺔﻐﻠﻟﺎﺑ يأ لﺛﻣﺗﻟا ﺎﮭﻣﺳا عادﺑﻻا نﻣ ﺔﻟﺎﺣ كﺎﻧھ .ةرﻛﻔﻟا لﯾﺻوﺗ يدﻧﻋ ﻲﺗﻟا ﺔطﯾﺳﺑﻟا
 قﯾرط ,كﺗرﻛاذو كﻠﻘﻋ لﺧاد ﻲﺷﻣﯾ رﯾﻐﺻ قﯾرطو ﺔﺣﺎﺳﻣ لﻛﺑ ﺢﺑﺻأ ﮫﻧأ يأ ﮫّﺗﻠﺛﻣﺗ تﻧأ ﮫﺗﻣﮭﻓ وأ هأرﻘﺗ مﻟ تﻧأ يأ
 كﺎﻧھ نوﻛﯾ نأ بﺟﯾ ,كﻧادﺟوو كﺗرﻛاذ مﻟﺎﻋ ﻲﻓ ةرﯾﻐﺻ ةرﺎﺣ وأ ةرﯾﻐﺻ قﯾرط لﻛﺑ رﻣﯾ نأ دﺑﻻو ﮫﺑ رﻣﯾ نﻣ ﮫﯾﻓرﯾﻐﺻ
 مﻠﻛﺗﻧ ﺎﻧﻧﻷ ﺔﻣﻠﻛﻟا قﺷﻌﺗ ,تﯾزﻟاو ءﺎﻣﻟﺎﺑ نوﻠﻟا قﺷﻌﺗﯾ ﺎﻣﻠﺛﻣ قﺷﻌﺗﻟا وھ لﺛﻣﺗﻟ ًاذا ,ءﻲﺷﻟا اذھ نﻋ ﻲﻛﺣﺗو ّرﺑﻌﺗ صﺎﺧﺷأ
 ؟ﻲﺣورﻟا كﻧﺎﯾﻛ وھ ﺎﻣ ﻲﻧﻟﺄﺳﺗ دﻗ .ﻲﺣورﻟا كﻧﺎﯾﻛ لﻛﺑ دوﺟوﻣ ﮫﻧأ يأ ,كﺣور ﮫﯾﻓ رﻣﺗ رﯾﻐﺻ ﻎﺳﻧ لﻛ ﻲﻓ ةدﯾﺻﻘﻟا نﻋ
 ةدﺎﻣﻟﺎﻓ .ﻲﻟ ﺔﺑﺳﻧﻟﺎﺑ حورﻟا ﻲھ هذﮭﻓ ,ةءورﻘﻣ رﯾﻏ رﻋﺎﺷﻣ وھ ,ءورﻘﻣ رﯾﻏ ﻲﻧادﺟو رﻛﻓ وھ ﺎﻣ لﻛ ﮫﻧﺄﺑ هرﺳﻓأ ﺎﻧأ
 ﺢﺑﺻأو ,ﮫﺳﻔﻧ رازﻧ تﺣﺑﺻأ تﻧأ ﻲﻧﺎﺑﻗ رازﻧ أرﻘﺗ ﻻ تﻧﺄﻓ .كﺣور نﻣ ءزﺟ ﺢﺑﺻﺗو ةدﯾﺻﻘﻟا ﺎﮭﻟﻼﺧ نﻣ لﺛﻣﺗﺗ ﺔﯾﻧادﺟوﻟا
 تﺣﺑﺻأ ,شﯾﻌﯾ نﺎﻛ نﯾأو ﮫﺗرﻛاذو ﮫﺑﺎطﺧﺑ تﺷﻋو رازﻧﻟ تأرﻗ ﺎﻣ ةرﺛﻛ نﻣ ﺎﻣ ﺔﻠﺣرﻣﺑ ﺎﻧﺄﻓ ,رازﻧ لﺛﻣ بﺗﻛﺗ نأ كﻧﺎﻛﻣﺈﺑ
 ,ﮫﺳﻔﻧ رازﻧ تﺣﺑﺻﺄﻓ ,رازﻧ تﺻﻣﻘﺗ ﻲﻧﻧﺄﻛﻓ ,كﻌﺑﺎﺻﺄﺑ بﺗﻛﯾ رازﻧ اذھ ﻲﻟ لوﻘﺗ تﻧﺎﻛ ﻲﺗﺟوز نأ ﻰﺗﺣ هرﻌﺷ لﺛﻣ بﺗﻛأ
 تررﺻأ يذﻟا بﺑﺳﻟا وھ اذھ .مﺎﺳرﻟا رازﻧ نﻛﻟو ﮫﺳﻔﻧ رازﻧ ترﺻ كﻧﻷ رازﻧ ةدﯾﺻﻗ مﺳرﺗﻟ زھﺎﺟ تﺣﺑﺻأ كﻧأ فرﻌﺗﻓ
 نﻣ لﯾﻗ ﺎﻣ مھأو .رازﻧ دﺋﺎﺻﻗ ﺎﮭﺑ تﻣﺳر ﻲﺗﻟا ﻲﺗﺎﺣوﻠﺑ ﺎﮭﺑﺎﺟﻋا نﻋ رﺑﻌﺗو مﻼﻛﻟا لﻣﺟﺄﺑ رﺑﻌﺗ سﺎﻧﻟا لﻌﺟ يذﻟاو ﮫﯾﻠﻋ
 ﮫﻧﻷ ءﻲﺷ بﻌﺻأ ﻲھو ادﺟ ةرﯾطﺧ ةوطﺧ ﻲھ رازﻧ دﺋﺎﺻﻗ مﺳرﯾﻟ دﯾﺳﻟا حﺎﺿو ﺎﮭﻠﻣﻋ ﻲﺗﻟا ةوطﺧﻟا نأ نﯾﺻﺗﺧﻣ سﺎﻧأ
 لﺎﻗو ةوطﺧﻟا كﻠﺗﺑ تﻣﻗ ﺎﻣدﻧﻋ رﯾﻐﺻ تﻧﻛ ﺎﻧأو ﺔﺑﻌﺻ ﺔﻧرﺎﻘﻣ ﻲھو ,عدﺑﻣﻛ ﻲﻧﺎﺑﻗ رازﻧ نﯾﺑو كﻧﯾﺑ نرﺎﻘﺗﺳ سﺎﻧﻟا ﺔطﺎﺳﺑﺑ
 ةدﯾﺻﻗ نًﻋادﺑأ ًﺎﯾﻋادﺑا لﻘﺗ ﻻ دﯾﺳﻟا حﺎﺿو ﺔﺣوﻟ نأ دﺎﻘﻧﻟاو نﯾدھﺎﺷﻣﻟا لﻛﻟ تﺑﺛأ وﮭًﻓادﺟ ﺔﺑﻌﺻ ﺔﻣﮭﻣﻟا هذھ نأ ﻲﻧﻋ  دﻗﺎﻧﻟا
 ﺔﯾﺎﮭﻧﻟﺎﺑو ,ةددﺣﻣ ﺔﯾﻧﻣز ةرﺗﻔﺑ رازﻧ ةدﯾﺻﻗ تﻣدﻗ ﻲﺗﻟا ﻲﺗﺣوﻟ تﺣﺟﻧ اذﻟ ,ﺎﮭﻗوﻓ وأ ﺎﮭﻧود تﺳﯾﻟو ﺎﮭﻌﻣ تﺗأ ﻲھو رازﻧ
  .ًﺎﯾﻟﺎﺣ لﺎﺣﻟا وھ ﺎﻣﻛ رازﻧ رﯾﻏ رّﺧا ثﺣﺑ ﻲﺗﺄﯾﺳو ﺔﺳاردﻟاو ثﺣﺑﻠﻟ لﺎﺟﻣ وھ رازﻧ ﻲﻟ ﺔﺑﺳﻧﻟﺎﺑ
  :لﺄﺳﯾ رﻣﺎﻋ دﯾﺳﻟا
  ؟نﯾرّﺧا ءارﻌﺷ ًﺎﯾﻟﺎﺣ مﺳرﺗ لھ
  :بﯾﺟﯾ حﺎﺿو دﯾﺳﻟا
 رﻌﺷﻟاو ﺔﻔﻠﺗﺧﻣ ﺔﻠﺣرﻣﻟ لﻘﺗﻧا ّنﻻا ﻲﺛﺣﺑ نﻛﻟو فورﻌﻣ مﺳﻻ نوﻛﺗ نأ ةرورﺿﻟﺎﺑ سﯾﻟو ﻲﻧﻠﻐﺷﺗ ةدﯾﺻﻗ ًﺎﻣﺋاد كﺎﻧھ ًﺎﯾﻟﺎﺣ
 ﻲﺗﻟا ﺔﻘطﻧﻣﻟا بﺳﺎﻧﺗ ﺎﻣﺑر ىرﺧأ ﺔﺣﺎﺳﻣ ﻰﻠﻋ لﻣﻋأ ﺎﻧأو ,لﻌﺗﻔﻣ سﯾﻟو رﻌﺷﻟا لﺛﻣﺗﻣ ﺎﻧأو ﻲﻧﺎﯾﻛ نﻣ ءزﺟ وھو ﻲﻌﻣ ًﺎﻣﺋاد
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 ةﺎﯾﺣﻟا أرﻘﺗ فﯾﻛ: ﻲھو لوﻐﺷﻣ ﺎﻧأ ﺔﻘطﻧﻣﻟا هذﮭﺑو ﺔﻧﯾﻌﻣ ﺔﻘطﻧﻣﻟ لﺻو ةﺎﯾﺣﻟا هذھ ﻲﻓ نﺎﺳﻧﺈﻛ ﻲﯾﻋوو ﻲﻛاردا ﺎﮭﻟ لﺻو
 درﺟﻣ لﯾﺧﺗأ ﻻ ﻲﻧﻧﺄﺑ لوﻗأ ًﺎﻧﺎﯾﺣأ .كدﻧﻋ دﻋﺎﺻﺗﺗ فوﺳ ﺔﻟﺎﺣﻟا نﻷ لﯾﺻﺎﻔﺗﻟا ﻰﺳﻧﺗو ًادﺟ ﺔﻘﯾﻣﻌﻟاو ادﺟ ةرﯾﺑﻛﻟا ﺎﮭﻧﯾوﺎﻧﻌﺑ
 لﻘﻌﻟا تﯾذﻏ اذﺎﻓ يرﺷﺑﻟا لﻘﻌﻟا ﺔﻋور نﻣ شوھدﻣ ﺎﻧاو .ﺎﻣﺎﻋ نوﺗﺳ يرﻣﻋ ﺢﺑﺻﯾ ﺎﻣدﻧﻋ يرﯾﻛﻔﺗ نوﻛﯾﺳ اذﺎﻣ لﯾﺧﺗ
 ﺔﻣﯾظﻋ ءﺎﯾﺷأ كﻟ مدﻘﯾ ﺎھدﻧﻋ كﻠﻘﻋ ﺎﮭﺑ رﺑﻛﯾ ﺔﻧﺳ لﻛ .مدﺎﻘﻟا لﺑﻘﺗﺳﻣﻟا ﻲﻓ كﻟ ﺔﻣﯾظﻋ قﺎّﻓا ﺢﺗﻔﯾو كﯾطﻌﯾ نأ نﻛﻣﻣ يرﺷﺑﻟا
  .كﺗﺎﯾﺣ دﻘﻌﯾو ةرﯾﺛﻛ و  ﺔﻣﮭﻣ ءﺎﯾﺷأ كﻧﻣ ذﺧﺄﯾ نأ لﻘﻌﻟا نﻛﻣﯾ ﺢﯾﺣﺻ سﻛﻌﻟاو
 فﯾﻛ ,ﻲﻋوﻟاو كاردﻺﻟ تﺎﯾﺋادﺑ يﻷ ةدﻗﺎﻓ ﺔﻟوﺳﻛ تﺎﻌﻣﺗﺟﻣ ,ﺎﮭﻠﻘﻋ ﻊﻣ ﺔﯾﻘﯾﻘﺣ ﺔﻠﻛﺷﻣ ﺎھدﻧﻋ تﺎﻌﻣﺗﺟﻣ نﺣﻧ دﯾدﺷﻟا فﺳﻸﻟ
 لﻛﺷﻟﺎﺑ ةدوﺟوﻣ رﯾﻏ ةرﯾﺑﻛﻟا ﺔﻠﺋﺳﻷا هذھ ؟كﻧﻣ بوﻠطﻣﻟا وھﺎﻣو ؟كﻓدھ وھﺎﻣو ؟لﻌﻔﺗ اذﺎﻣو ؟شﯾﻌﺗ فﯾﻛو ؟ ةﺎﯾﺣﻟا ﻲھ
 ﺔﻠﻛﺷﻣ كﺎﻧھ لھو ﺔﺟﺎﺟدﻟا مأ ﺔﺿﯾﺑﻟا ًﻻوأ ﻰﺗأ يذﻟا ﺎﻣ فرﻋأ ﻻ ﺎﻧﺄﻓ .ﻲﻠﻘﻌﻟا ﺎﮭﻠﺳﻛ ﺔﺟﯾﺗﻧ ﺎﻧﺗﺎﻌﻣﺗﺟﻣ دﻧﻋ ﮫﺑ مﻠﻛﺗﻧ يذﻟا
 شﯾﻌﺗ ادﺟ ﺔﻟوﺳﻛ تﺎﻌﻣﺗﺟﻣ ,ﺎﮭﺗﺣﺗ نﻣ ﻲﺷﻣﺗو روﺳﺟ ﻲﻧﺑﺗ تﺎﻌﻣﺗﺟﻣ مﺎﻣأ نﺣﻧ .ﻲﻠﻘﻌﻟا لﺳﻛﻟا ﻰﻟإ تﺎﻌﻣﺗﺟﻣﻟا تﻠﺻوأ
 نﺎﺳﻧا هرﺑﺗﻌﺗو لﻘﻌﻠﻟ دﮭﺟ مدﻘﯾ نﻣ برﺎﺣﺗو ﻲﻠﻘﻌﻟا ىوﺗﺳﻣﻟا ﻰﻠﻋ دﮭﺟ يأ ﺎھدﻧﻋ سﯾﻟو سﺎﻧﻟا ءارو ضﻛرﺗ ﮫﯾﻌﯾطﻗ ﺔﻟﺎﺣ
 نﺣﻧ ,دوﺳأ ﺎﻧﻠﺑﻘﺗﺳﻣ نأ دﻘﺗﻋأ اذﻟ .طﺎﺷﻧﻟا نﻣ ءﻲﺷ مدﻘﯾ نﻣ برﺎﺣﺗو ﺔﺣﻗو ﻲھو ﮫﺑ لﺟﺧﺗ ﻻو ﺎﮭﻠﺳﻛﺑ ﻲﻔﺗﻛﺗ ﻻو .ضﯾرﻣ
 ﻲﻣﻟﺎﻌﻟا طﯾﺣﻣﻟاو لﻠﺣﺗﺗ  تﺎﻌﻣﺗﺟﻣﻟا ﻲﻣﺎﻣأ دﮭﺷﻣﻟا ىرأ ﺎﻧأ,مﻼﻛﻟا اذﮭﺑ ًادﺑأ كﺷﻧ ﻻ نﺣﻧو لﻠﺣﺗﻟا روطﺑ ﺔﯾرﺷﺑ تﺎﻌﻣﺟﺗ
 ﺢﺑﺻأ مﻟﺎﻌﻟا ﮫﻟ لﺻو يذﻟا يرﺎﺿﺣﻟا ىوﺗﺳﻣﻟﺎﺑ نﻛﻟ.لﺻﻷﺎﺑ ﺎﮭﺿﻓرﯾ ﮫﻧﻷ لﻠﺣﺗﻠﻟ ءﻲﺷ لﻛ مدﻘﯾو لﻠﺣﺗﺗﻟ ﻰﻌﺳﯾ ﺎﮭﻟوﺣ
  .رﺷﺎﺑﻣ لﻛﺷﺑ لﺧدﺗﯾ ﻻو لﻠﺣﺗﻠﻟ ﺔﻣزﻼﻟا تﺎﯾﺛﯾﺣﻟا لﻛ مدﻘﯾو دﻋﺎﺳﯾ وﮭﻓ ﮫﺗﺎﯾﺑدأ زوﺎﺟﺗﯾ نأ ﻊﯾطﺗﺳﯾ ﻻ ًﺎﯾﻧﺎﺳﻧاو ًﺎﺑﯾدأ
 لﺻﻔﻧﻣ ﻲﻧﻌﯾ سﯾﻟو مﻼﻛﻟا اذھ لوﻘﺑ لﺟﺧأ ﻻو ًﺎﻣﺎﻣﺗ ﻊﻗاوﻟا نﻋ لﺻﻔﻧﻣ ﺎﻧأ مﺋﺎﺷﺗﻣ ﻲﻧأ ﻲﻧﻌﯾ ﻻ مﻼﻛﻟا لﻛ فﺳﻸﻟ
 ﻰﻠﻋ نﯾرّﺧﻻا ﻲﻋو ﻊﻣ لﻣﻋأ نأ ﻊﯾطﺗﺳأ ﻻ ﻲﻧأ ﺔﺟردﻟ ﻲﯾﻋو ﻰﻠﻋ لﻣﻋا ﺎﻧأ سﻛﻌﻟا ﻰﻠﻋ لﺑ (ﻲﻋاو ﻼﻟا) ﻲﺑﻠﺳﻟا ﻰﻧﻌﻣﻟﺎﺑ
 ,رﺷﺑﻟا نﻣ ﺔﺑﺧﻧﻟا ﺔﺑﺧﻧوﻟو دﻋﺎﺳﺗ ﺔﺣوﻟ مدﻗأ فﯾﻛ وھ رﯾﺑﻛ ناوﻧﻋ ﻰﻠﻋ لﻣﻋأ ﻲﺗﺣوﻠﻟ ﺔﺑﺳﻧﻟﺎﺑ نﺎﻛﻣﺑ ﺎﻧﺄﻓ ,ىوﺗﺳﻣﻟا سﻔﻧ
 لوﺎﺣأ نأ ﺎﮭﻓدھ ﻲھو ﺔﺑﺧﻧﻟا ﺔﺑﺧﻧﻟ ﻲﺗﺣوﻟ ﮫﺟوأ ﺎﻧأو ,نوﯾﻠﻣ 002و صﺧﺷ رﺎﯾﻠﻣ 7 ل بﺎطﺧﻟ ﺔطﺧ يدﻧﻋ سﯾﻟ ﺎﻧأ دﯾﻛأ
 ًادﺟ ﺔﯾﻧدﺗﻣ تﺎﯾوﺗﺳﻣﺑ نﺣﻧ ّنﻻا ﻰﻟإ مﯾظﻌﻟا نوﻛﻟا ﻲﻋوو نوﻛﻟا ﺔﻓﺎﻘﺛ ﻊﻣ دﺣوﺗﻟا ﻰﻠﻋ مھدﻋﺎﺳﺗ ﺔﯾرﺻﺑ ﺔﻓﺎﻘﺛ مدﻗأ نأ
 ﻲﺗﻟا ةدوﺟوﻣﻟا ﺔﻣﯾظﻌﻟا نﯾوﺎﻧﻌﻟا هذھ ةءارﻗ ﻰﻠﻋ نﯾردﺎﻗ رﯾﻏو ةرﯾﻐﺻﻟاو ﺔﻠﻣﻣﻟاو ﺔﺳﺋﺎﺑﻟا ﺎﻧﺗﺎﯾﺣ لﯾﺻﺎﻔﺗﺑ نوﻟوﻐﺷﻣو
 نﻋ اوﻠﺻﻔﻧﯾ ﻻ مﮭﻓ ﺔﯾرﺎﺿﺣﻟا ﺔﯾﻧﺎﺳﻧﻻا ﺔﻟﺎﺣﻟا ﻲﻟﺎﺗﻟﺎﺑو ﺔﯾﺣورﻟاو ﺔﯾﻧادﺟوﻟا ﺔﻟﺎﺣﻟا ﮫﻧﻋ دﻋﺎﺻﺗﺗو ﻰﻣﺎﺳﺗﯾ نﺎﺳﻧﻻا لﻌﺟﺗ
  .ضﻌﺑ
 ﻲﻠﻔﺳﻟا كﻣﻟﺎﻋ نﻣ كدﺷﺗ ﻲﺗﻟا ﺔﺣوﻠﻟا لﻣﺄﺗﺗ ﺎﻣدﻧﻋ صﻧ ﻰﻟإ لوﺣﺗﺗ نأ نودﺑ سﻠﺳو فﯾطﻟ لﻛﺷﺑ ﺎﮭﺗﻣﮭﻣ ﻲﺗﺣوﻟ رﺑﺗﻋأ ﺎﻧأ
 ﺔﻔﻠﺗﺧﻣ  ﺔﻓﺎﻘﺛ ﻰﻟإ كﻠﻘﻧﺗ نأ ﺔﺣوﻠﻟا هذھ ﻊﯾطﺗﺳﺗ فﯾﻛ ,رﺧؤﺗ ﻻو مدﻘﺗ ﻻ رﻔﺻﻟا ىوﺗﺳﻣﺑ شﯾﻌﺗ كﻠﻌﺟﯾ يذﻟاو ﻲﻧدﺗﻣﻟا
  .ﺎﯾﻓارﻐﺟﻟا ﻊﻣ سﯾﻟو نوﻛﻟا ﻊﻣ لﯾﻣﺟ لﻛﺷﺑ لﻌﻔﻧﻣو رﺛؤﻣ نوﻛﺗ فﯾﻛ
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  :لﺄﺳﯾ رﻣﺎﻋ دﯾﺳﻟا
 ؟ﺔﺋﯾﺑﻟا هذھ دوﺟوﺑ يرﺻﺑﻟا بﺎطﺧﻟا نﯾﺄﻓ ﻊﯾطﻘﻟا ﻰﻟإ ةدوﻌﻟاو ﺔﯾرﺋﺎﺷﻌﻟاو ﺔﯾودﺑﻟا ﺔﻟﺎﺣﻟا سﯾرﻛﺗ ﻰﻠﻋ مﺋﺎﻗ ﻊﻣﺗﺟﻣ نﺣﻧ
  ؟ كﺗﺎﺣوﻟ ﻰﻠﻋ ﺔﯾوﺑأوأ ﺔﯾرﺋﺎﺷﻋ وأ ﺔﯾودﺑ تارﯾﺛﺄﺗ كﺎﻧھ لھ
  :بﯾﺟﯾ حﺎﺿو دﯾﺳﻟا
 ﺔﺣرﺎﺟﻟا ﺔﻘﯾﻘﺣﻟا ﻰﻟإ جﺎﺗﺣﯾ مﻟﺎﻌﻟا نأ تﻔﺷﺗﻛا ﻲﻧﻧﻷ ﻲﺑﯾذﮭﺗ نﻋ تﯾﻠﺧﺗ ﻲﻧﻧﻛﻟو فﯾطﻟو بذﮭﻣ نﺎﺳﻧا تﻧﻛ مدﻘﺗﻣ رﻣﻌﻟ ﺎﻧأ
 اذھو نﻣزﻟا اذھ لوﻘﺗ ﺔﺣﺎﻗوﻟاو.كﺋدﺎﺑﻣ نوﺧﺗ نوﻛﺗ كﻟذ ادﻋو بذﮭﻣ رﯾﻏو ﺢﻗو نﺎﺳﻧﻻا نوﻛﯾ نأ بﺟﯾو ﺔﻗدﺎﺻﻟا
 ًﺎﺿﻓر ﮫﺿﻓرأ ﺎﻧأ ﻲﻋﺎﻣﺗﺟﻻا ﻻو يرﺎﺿﺣﻟا ىوﺗﺳﻣﻟا ﻰﻠﻋ ﻻو ﻲﻧادﺟوﻟا ىوﺗﺳﻣﻟا ﻰﻠﻋ ﻻ ءﻲﺷﺑ ﻲﻧﯾﻧﻌﯾ ﻻ ﻊﻣﺗﺟﻣﻟا
 ,رازﻧ رﻌﺷﺑ دوﺟوﻣ ءﻲﺷﻟا اذھو .نﯾﯾﻗرﺷﻠﻟ طﻘﻓ سﯾﻟو رﺷﺑﻟا لﻛﻟ ﮫﺟوﻣ يأ ﻲﻣﻣأ وھ ﺎﻣ رﻌﺷﻟا نﻣ ﻲﻘﺗﻧأ ﺎﻧاو .ًﻼﻣﺎﻛ
 بروﺣ وھو .ﻊﻗاوﻟا اذﮭﻟ ﻲﺋﺎﺟھ رﻌﺷ هدﻧﻋ وﮭﻓ يودﺑﻟا يرﺋﺎﺷﻌﻟا ﻊﻗاوﻟا ﻊﻣ ﺔﯾﻘﯾﻘﺣ ﺔﻠﻛﺷﻣ هدﻧﻋ نﺎﻛ ﻲﻘﯾﻘﺣ لﻛﺷﺑ رازﻧو
 ةدﯾﺻﻗ فﻟأ ﺎﻣدﻧﻋ دﺣﻟا ﮫﯾﻠﻋ اوﻣﯾﻘﯾ نأ اوﺑﻠطو مﺟوھ يروﺳﻟا نﺎﻣﻟرﺑﻟا تﺎﺳﻠﺟ نﻣ ﺔﺳﻠﺟﺑ ﮫﻧأ ﻰﺗﺣ كﻟذ بﺑﺳﺑ ًارﯾﺛﻛ
 لﻛﺑو ﻲﺛوروﻣ هرﺑﺗﻋأ ﻻ ﮫﻟ ﻲﻣﺗﻧأ ﻻو ثوروﻣﻟا اذھ دﺿ ﻲﻧﻧأ لوﻗأ ﺎﻧﺄﻓ .(مﺎﻣﻻا لﺗﻗ نﻣ) ةدﯾﺻﻗو (ﻊﻣﻗو شﯾﺷﺣو زﺑﺧ)
 عﺎﺿأ ﮫﻧﻷ بﻧذﻣﻟا ﻊﻣﺗﺟﻣﻟا اذﮭﺑ ﺎﮭﺗﺷﻋ ﻲﺗﻟاو ةرﯾطﺧﻟاو ةدﯾدﺷﻟا ءﺎﻣﺗﻧا ﻼﻟا ﺔﻟﺎﺣ نﻋ ﺎﻣ ًﺎﻣوﯾ بﺗﻛﺄﺳو ﻲﺣﺗﺳأ ﻻ ﺔﺣﺎﻗو
 نﻣؤأ ﻰﺗﺣ ضﻛرأ ﻲﺗﺎﯾﺣ تﯾﺿﻗ رﻛﻔﻣﻛ ﻲﺗﺎﯾﻧﺎﻛﻣﺈﺑو نﺎﻧﻔﻛ ﻲﺗرﺑﺧﺑ مﻌﻧﺗا نأ لدﺑ شﯾﻋأ ﺎﻧأو يرﻣﻋ نﯾﻧﺳ لﻣﺟأ ﻲﻧﻣ
 نطوﻟا نﻣ ﺔﺟﺎﺟزﻟا قﻧﻋ نﻣ جرﺧأ نأ تدرأ ﺎﻣدﻧﻋ ﻰﺗﺣ .دﺣﻷ جﺎﺗﺣأ ﻻ ﺔﻣﯾرﻛ ةﺎﯾﺣ شﯾﻋﻷو ﻲﺗﻠﺋﺎﻌﻟ شﯾﻌﻟا ﺔﻣﻘﻟ
 نأ ﻊﯾطﺗﺳأ نأ يرﻣﻌﺑ هﺎﻧﻣﺗأ ﺎﻣ لﻛ .رﻣﻌﻟا عﺎﺿو نﺎطوﻷا نﻣ ﺔﻋوﻣﺟﻣ ﻰﻟإ ﺎﻧﻠﻘﺗﻧا .ﮫﻠﻛ نطوﻟا بھذ ﺎﯾروﺳ سﺋﺎﺑﻟا
 رﯾﻏ ﺔﻣﺋاد تﺑﻛ ﺔﻟﺎﺣو نﺎﻣﺗﻛ ﺔﻟﺎﺣو مﺋاد عارﺻ ﺔﻟﺎﺣﺑ تﻧأ .ﺎﮭﺷﯾﻋأ نأ مﻠﺣأو ﺎﮭﺷﻋأ مﻟ ﻲﺗﻟا ﻲﺗﻧوﻧﯾﻛ نﻣ ءزﺟ شﯾﻋأ
 مﻛﺣ لﺑﻘﺗﺗ نأ كﯾﻠﻋو ﻊﻣﺗﺟﻣﻟا اذﮭﺑ شﯾﻌﺗ كﻧﻷ ﮫﻠﺑﻘﺗﺗ نأ كﯾﻠﻋ بﺟﯾو ﮫﺛوروﻣ لﺑﻘﺗ ﻻو ﻊﯾطﻘﻟا ﻊﻣ ﻲﺷﻣﺗ نأ ﻰﻠﻋ ردﺎﻗ
  .ﺔﯾرﺛﻛﻷا
 كﻣﻛﺣﯾ نأ لﺛﻣ ﺔﯾرﺛﻛﻷا مﻛﺣ نﺄﺑ بﺎﺟﺄﻓ (ﺔﯾطارﻘﻣﯾدﻟا ) ﺔﯾرﺛﻛﻷا مﻛﺣ نﻋ هوﻟﺄﺳ ﺎﻣدﻧﻋ ةرﺧﺎﺳ ﺔﯾﺻﺧﺷ نﺎﻛ وﺷ دﻧﺎﻧرﺑ
  .لﮭﺟﻟا دوﺟوﺑ ﺔﯾﻘﯾﻘﺣ ﺔﯾرﺣ ﻼﻓ لﮭﺟﻟا ءﺎﮭﺗﻧا دﻌﺑ ﻻإ ﺔﯾرﺣﻟا ﻲﺗﺄﺗ ﻻ لوﻘﯾ وﺟوھروﺗﻛﯾﻓ كﻟذﻛو .رﯾﻣﺣﻟا نﻣ ﺔﻋوﻣﺟﻣ
  .قﯾرطﻟا ﻰﻠﻋ لوﻠﺣ كﺎﻧھ نأ ىرأ ﻻو لﻠﺣﺗﻟا ﻰﻟإ رﯾﺳﺗو بﻠﻘﺗﺗو طﺑﺧﺗﺗ ﺎﻧﺗﺎﻌﻣﺗﺟﻣ ﻲھ هذھ
  :لﺄﺳﯾ رﻣﺎﻋ دﯾﺳﻟا
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 صﺧﺷ نﻣ بﻠطﺑ ﮫﯾرﺗروﺑ تﻣﺳر لھو ؟ لﺑﻗ نﻣ ﮫﯾرﺗروﺑ تﻣﺳر لﮭﻓ ةدﺎﯾﻘﻠﻟ مﮭﻣ ﮫﯾرﺗروﺑﻟا ﻲﻌﯾطﻗ ﻊﻣﺗﺟﻣﻛ نﺣﻧ 
  ؟ﺔطﻠﺳ هدﻧﻋ
  :بﯾﺟﯾ حﺎﺿو دﯾﺳﻟا
  .مﮭﺑﻠط ﻰﻠﻋ ءﺎﻧﺑ لﺎﻣﻋأ لﺎﺟرﻟ تﻣﺳرو ﺔﯾرﺻﺑو ﺔﯾﻓﺎﻘﺛ ﺔطﻠﺳ مﮭﻟ رﯾھﺎﺷﻣﻟ تﻣﺳرو رﯾﺑﻛ ﺔطﻠﺳ لﺟرﻟ ﮫﯾرﺗروﺑ تﻣﺳر
  :لﺄﺳﯾ رﻣﺎﻋ دﯾﺳﻟا
 نأ ﻊﯾطﺗﺳﺗ فﯾﻛ ﺔطﻠﺳﻠﻟ يرﺻﺑﻟا بﺎطﺧﻟا رظﻧ ﺔﮭﺟو نﻣ ﺎﮭﻣﺳر بﻠطﯾ ﺎﻣدﻧﻋ ﮫﯾرﺗروﺑﻟﺎﺑ ﺔطﻠﺳﻟا ةرﻛﻓ لوﺣﺗﺗ فﯾﻛ
  ؟ﺔﯾﺻﺧﺷﻟا نﻋ رﺑﻌﯾ يذﻟا وھ نوﻠﻟا لھ ًﺎﯾرﺻﺑ ﮫﻧﻋ رﺑﻌﺗ
  :بﯾﺟﯾ حﺎﺿو دﯾﺳﻟا
 ﻲﻔﺧأ ﻻ نأ ﻲﻠﻋ بﺟﯾﻓ رﺷﺎﺑﻣ لاؤﺳ كﺎﻧھ ﺢﺑﺻأ ﮫﻧأ ﺎﻣﺑ نﻛﻟو ﮫﺑ فرﺷﺗأ ﻻو ﮫﺑ رﺧﺗﻓأ ﻻ لﻣﻋ نﻋ كﺛدﺣﺄﺳ ﺎﻧأ
 لﻣﻋأ مﻟ ﺎﻧﺄﻓ فﯾرﺷﻟا شﯾﻌﻟا ناوﻧﻋ تﺣﺗ جردﻧﯾ ﮫﻠﻛ اذھو ,كﻟ ﺎھررﺑﺗو ﺄطﺧﻟا نﻣ ﺔﺣﺎﺳﻣ كﯾﻠﻋ ضرﻔﺗ ةﺎﯾﺣﻟﺎﻓ ,يﺎﯾﺎطﺧ
 نأ لوﺎﺣأ ﺔﯾﺻﺧﺷﻟ ﮫﯾرﺗروﺑ مﺳرأ ﺎﻣدﻧﻌﻓ ﺢﯾﺳﻣﻟا تﺳﻟ ﻲﻧﻧأ ﺎﻣﺑو ةﺎﯾﺣﻟا لﺟأ نﻣ ﻲﺗﻧوﻧﯾﻛ نﻣ ءزﺟ نﻋ تﻟزﺎﻧﺗ ﺎﻣﺑر ﺄطﺧ
 ,بﺎﺗﻛﻟا ﻰﻠﻋ هدﯾ ﻊﺿﯾ وھو صﺧﺷﻟا مﺳرأو زﻣرﻛ بﺎﺗﻛﻟا  لﻣﻌﺗﺳأ نأ نﻛﻣﻣﻟا نﻣﻓ ,ﺔﯾﺻﺧﺷﻟا طﯾﺣﻣ نﻣ زوﻣر لﻣﻌﺗﺳ أ
 نﻣ ًاذا.ﺔﯾﺳﺟرﻧﻟا ﺔﯾﺻﺧﺷﻟا نﻋ رﺑﻌﺗ سﺟرﻧﻟا ةدرو نﻷ ﺔﯾﺻﺧﺷﻟا نﻣ ﺔﺑﯾرﻗ  سﺟرﻧ ةدرو مﺳرأ نأ نﻛﻣﻣﻟا نﻣ وأ
 نﻣ ﺎﮭﻣدﻗأو ,نﯾﻌﻣ يرﻛﻓ وأ يوطﻠﺳ ءﺎﺣﯾا ﮫﻟ مدﻘﺗو ﮫﺑطﺎﺧﺗ زوﻣرﻟا هذھ ﻲﻋو ﻼﻟاو ﻲﻋوﻟﺎﺑ زوﻣر ﻊﺿﺗ نأ نﻛﻣﻣﻟا
 فرﻌﻟا لﻼﺧ نﻣ وأ زوﻣرﻠﻟ يرظﻧ ﺔﮭﺟو لﻼﺧ نﻣ كﻟذو ﺔﻧﯾﻌﻣ ءﺎﯾﺷأ ﻲﻧﻌﺗ زوﻣرﻟا هذھ ﻲﻟﺎﺗﻟﺎﺑو ﺔﺣوﻠﻟا رﺻﺎﻧﻋ لﻼﺧ
  .ﻲﻧﻌﯾ يرﺻﺑﻟا
  :لﺎﺳﯾ رﻣﺎﻋ دﯾﺳﻟا
  ؟ﺎھارﺗ فﯾﻛ ؟ﺔﯾﺳﺟرﻧﻟا ﺔﯾﺻﺧﺷﻟا نﻋ كروﺻﺗ وھ ﺎﻣ مﺎﺳرﻛ تﻧأ
  :بﯾﺟﯾ حﺎﺿو دﯾﺳﻟا
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 ﺔﻘﻘﺣﻣ نوﻛﺗ ﺔﻟﺎﺳرﻟاو صﺧﺷﻟا اذھ نﻣ سﺎﻧﻟا فّرﻌﺗ تﻧا نﻛﻟو جﺎﺗﺣﻣ كﻧﻷ صﺧﺷﻟا مﺳرﺗ كﻧأ كﻧوﻣﮭﺗﯾ سﺎﻧﻟا ًﺎﻌﺑط
 وأ ﻲﺑﻏ نﺎﺳﻧﻻا اذھ نﺄﺑ ﻲﺣوﺗ ﺔﺣوﻠﻟﺎﺑ رﺻﺎﻧﻋ اوﻌﺿوو دﯾدﺷ ثﺑﺧﺑ ﺎﺑروأ ءارﻣأ اوﻣﺳر نﯾﻧﺎﻧﻔﻟا نﻣ رﯾﺛﻛ .ﺔﺣوﻠﻟﺎﺑ
 لﻼﺧ نﻣ مدﻗأ ﺎﻧﺄﻓ .ﺔﺣوﻠﻟﺎﺑ مﺳر ﺎﻣ فﺷﺗﻛﯾ نأ ﻊﯾطﺗﺳﯾ ﻻ نﻛﻟو ﮫﺑ سﺣﯾ دﻗ كﻟذ فﺷﺗﻛﯾ نﻛﯾ مﻟ رﯾﻣﻷا نﻛﻟو ,ﻲﺟﻣھ
 رﯾﻏ لﻛﺷﺑ صﺧﺷﻟا اذھ نﻋ ﺔﻠﻣﺎﻛ ﺔﻟﺎﺳرو ءﺎﺣﯾا كﯾطﻌﺗو ﺔﺣوﻠﻟﺎﺑ ﺔﯾﻔﺧﻣ رﺻﺎﻧﻋ مدﻗأ ﺔﺣوﻠﻟا ﺔﯾﻔﻠﺧﻟ ﺔﻧﯾﻌﻣ رﺻﺎﻧﻋ
  .رﺷﺎﺑﻣ
  :لﺄﺳﯾ رﻣﺎﻋ دﯾﺳﻟا
  ؟ﺔﺣوﻠﻟا ﻰﻠﻋ نوﻠﻟا تارﯾﺛﺄﺗ ﻲھﺎﻣ
  :بﯾﺟﯾ حﺎﺿو دﯾﺳﻟا
 ﻲﻔطﺎﻋو يرﻋﺎﺷ دﻌﺑ كﻟ لﻘﻧأ نأ لوﺎﺣأ ﻲﻧأ هﺎﻧﻌﻣﻓ ﺔﺣوﻠﻟﺎﺑ ءوﺿﻟا دﺗﺷا ﺎﻣﻠﻛﻓ نوﻠﻟا سﯾﻟو ءوﺿﻟﺎﺑ بﻌﻟأ ﺎﻧأ لوﻗأ ﻲﻧﻋد
 سﻛارﺗﻧوﻛﻟا ةدﺷ تﻔﻔﺧ ﺎﻣﻠﻛو .لﺿﻓأ ءﻲﺷ ﻰﻟإ مﻟﺎﻌﻟا دوﻘﯾ وھ ًﺎﯾﺣور صﺧﺷ وﮭﻓ ﺎﻣ ءوﺿ ﮫﻌﺑﺗﯾ صﺧﺷ اذھ نﺄﺑ
 سﯾﻟو رﺑﺎﻋ اذھ نأ كﻟ لوﻗأ نأ دﯾرأ ﻲﻧﻧأ ﻲﻧﻌﯾ اذﮭﻓ ءوﺿﻟا اذھ ﻰﻠﻋ بﻌﻟو مﯾﺟﺣﺗ دﺟوﯾ ﻻ ثﯾﺣ مﺎﻋ ءوﺿﻟا تﻠﻌﺟو
  .مﮭﻣ
 ﺔﻟﺎﺣﻟاو رﯾﺛﺄﺗﻟا كﻟ رﮭظﯾ يذﻟا وھ ﮫﯾﻠﻋ بﻌﻠﻟاو ,ءﻲﺷ ﻲطﻌﯾ ﻻ ءوﺿﻟا لظﻟا نودﺑﻓ ضﻌﺑ ﻊﻣ نﺎطﺑارﺗﻣ لظﻟاو ءوﺿﻟا
  .لﯾﺻﺎﻔﺗﻟﺎﺑ لﺧدﻧ ﺎھدﻌﺑو (وھ نﻣ) ﺔﺣوﻠﻟا بﺣﺎﺻﻟ ﺔﯾﻧادﺟوﻟا
 
  :لوﻘﯾ رﻣﺎﻋ دﯾﺳﻟا
  .صﺧﺷﻟا اذﮭﻟ فﺻوو ﺔﻧﯾﻌﻣ ﺔﻟﺎﺳر لﻘﻧﺗ كﻧأ يأ
  :لوﻘﯾ حﺎﺿو دﯾﺳﻟا
  .مﮭﻣ سﯾﻟو رﺑﺎﻋ ءﻲﺷ اذھ نأ كﻟ لوﻗأ نأ دﯾرأ ﻲﻧﻧأ هﺎﻧﻌﻣﻓ نوﻠﻟﺎﺑ ءوﺿﻟا مﻣﻋأ ﺎﻣدﻧﻋ
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  :لﺄﺳﯾ رﻣﺎﻋ دﯾﺳﻟا
  ؟تارﺎﻣﻻا ﺔﻟودﺑ ﺔﻗﻼﻋ ﮫﻟ ءﻲﺷ تﻣﺳر لھ
  :بﯾﺟﯾ حﺎﺿو دﯾﺳﻟا
 ﺔﺣﺿاو نﻛﺗ مﻟ رﺻﺎﻧﻌﻟا هذھ دﯾدﺷﻟا ءوﺿﻟاو ءارﺣﺻﻟاو رﺣﺑﻟا ﻲھو ةوﻘﺑ ورﺻﺎﻧﻋ ثﻼﺛﺑ ﻲﺗﺎﺣوﻠﺑ تﻠﺧد تارﺎﻣﻻا
 نﻣ  ﺔﺣوﻟ وأ (ءارﺣﺻﻟا حور نﻣ) ءارﺣﺻﻟا نﻣ ﺔﺣوﻟ يدﻟ تﺣﺑﺻأ تارﺎﻣﻻا دﻌﺑ ﺎﻣأ ,تارﺎﻣﻻا لﺑﻗ ﻲﺗﺎﺣوﻠﺑ
  .ىرﺧأ ﻲﺣاوﻧ لﺧدﺗﺳ لﺑﻘﺗﺳﻣﻟﺎﺑو ﻲﺗﺎﺣوﻠﺑ ةدوﺟوﻣ  ﻲﺣاوﻧﻟا هذھ نﻛﺗ مﻟ تارﺎﻣﻻا لﺑﻗ ,(رﺣﺑﻟا ﺔﺣﺋار مﺷﺗ)رﺣﺑﻟا
  :لﺄﺳﯾ رﻣﺎﻋ دﯾﺳﻟا
  ؟ةأرﻣﻟا كﻟ ﻲﻧﻌﺗ اذﺎﻣﻓ رﯾﺑﻛ لﻛﺷﺑ ةأرﻣﻟا كﺗﺎﺣوﻠﺑ تظﺣﻻ
  :بﯾﺟﯾ حﺎﺿو دﯾﺳﻟا
 رﯾﻏ لﻣﺎﻛﺗﻣو لﺻﻔﻧﻣ مﻟﺎﻋ ﻲھ ﻲﺗﺣوﻟو (دﯾﺳﻟا حﺎﺿو ﺎﻧأ) ﻲﺗﻧوﻧﯾﻛﺑ صﺎﺧ ءﻲﺷ وھ ةدﻋﺎﻘﻟا وھ سﯾﻟ ﮫﻟوﻗأ ءﻲﺷ لﻛ
 ءﺎﺳﻧﻟﺎﻛ تﺳﯾﻟ ﺎﮭﻧﻛﻟو ةأرﻣا ﺎﮭﯾﻓو رﺟﺷﻟا لﻛﻛ تﺳﯾﻟ نﻛﻟو ةرﺟﺷ دﺟوﯾ ,دﯾﺳﻟا حﺎﺿوﺑ ﺔﺻﺎﺧ ﺔﯾدﺟﺑأو ﮫﺗادرﻔﻣ ﮫﻟ ﺎﻧﻣﻟﺎﻋ
 ﻰﺗﺣ روﺣﺳﻣ ﺎﻧاو ,ةأرﻣﻠﻟ لﯾﻣﺟﻟا لﻛﺷﻟا ﻊﻗاوﻟا نﻣ ذّﺧا ًﺎﻣﺋاد ﻲﻧﻧﻷ ﺎھدوﺟو ﻰﻠﻋ رارﺻﻻا وھ ًﻻوأ ﺎﮭﻣﺳرأ ﻲﺗﻟا ةأرﻣﻟﺎﻓ
 نﻛﻟو ﺎﮭﻟﺎﻣﺟ لﻣﻌﺗﺳأ ﺎﻧأ ﻲﯾأر اذھ ةأرﻣﻟا نﻣ لﻣﺟأ دﺟوﯾ ﻻ كﻟ لوﻗأ ﺎﻣﺑرو ,ةأرﻣﻠﻟ ﺔﻌﯾﺑطﻟا ﮫﺗﺑھو يذﻟا لﺎﻣﺟﻟا اذﮭﺑ ّنﻻا
 ﺎﻧﺄﻓ ىرﺧﻷا صاوﺧﻟا ﺎﻣآ لﺎﻣﺟﻟا نﻣ ردﻘﻟا اذﮭﻟ ﺔﺟﺎﺣﺑ ﻲﺗﺣوﻟ نﻛﻟو .ىرﺧﻷا ﺎﮭﺻاوﺧ ﻰﻠﻋ قﻓاوﻣ ﻲﻧﻧأ ﻲﻧﻌﯾ ﻻ اذھ
 ةأرﻣﻠﻟ ﺢﻣﻼﻣ تﻣدﻗ ﺎﻧأ ,تﺎﺑﺎﻐﻟﺎﻛ ةءارﺑﻟاو لﺎﻔطﻷﺎﻛ ﺔﻣﻟﺎﺣ ﻲﮭﻓ مﻠﺣﻟاو خوﻣﺷﻟﺎﺑ ﺔﺋﯾﻠﻣ ﺔﻛﻠﻣﻟﺎﻛ ةأرﻣﻟا تﻣدﻗ ﺎﻧﺄﻓ ﺎﮭﺗرﻛﺗﺑا
 ةأرﻣﻟا تﺳﯾﻟو ﺔﻌﯾﺑطﻟا حور ﻲھ اذﻛھ ةأرﻣﻟا ىرأ ﺎﻧأ ﻲﻧﻧﻷ ﺎھددﺣﺗ نأ ﻊﯾطﺗﺳﺗ ﻻ ةأرﻣﻟﺎﻓ ,لﻣﺎﻛ لﻛﺷﺑ ﺎھدﺳﺟأ مﻟو يدﻧﻋ
 ﺎﮭﻧأ دﻘﺗﻌﺗ ﻲﺗﻟا ةأرﻣﻟاو ﺔھوﺷﻣ ﻲھ موﻣﻌﻟﺎﺑ ﺎھارﻧ ﻲﺗﻟا ﺔﺛوﻧﻷا ﺎﯾﺎﻘﺑ ﻲھ ﺎﮭﻌﻣ شﯾﻌﻧ ﻲﺗﻟا ةأرﻣﻟﺎﻓ ﺎﮭﻌﻣ شﯾﻌﻧ ﻲﺗﻟا ﺔﻔﯾزﻣﻟا
 ةأرﻣﻟا ﻊﯾطﺗﺳﺗ ﻻ تﺎﻔﺻاوﻣ ﺎﮭﻟ فﺎﺿﻣو لﺎﻣﺟﻟاو ﺔﺿﺋﺎﻔﻟا ﺔﺛوﻧﻷا ذﺧﺄﺗ يدﻧﻋ ةأرﻣﻟا .ﺎﮭﺳﻔﻧ هوﺷﺗ ﻲھ ﺎﻣﻧا ﺎﮭﺳﻔﻧ لﻣﺟﺗ
  .ﺎﮭﻘﯾﻘﺣﺗ ﺎﻧﻌﻗاو ﻲﻓ
  :لوﻘﯾ رﻣﺎﻋ دﯾﺳﻟا
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  .مﻟﺎﻌﻟا ﻲﻓ جﺎﻣدﻧﻼﻟ ةروﺻ مدﻘﺗﻟ رﺛﻛأ ﻲھ  دﯾﺳﻟا حﺎﺿو لﺎﻣﻋأ ناوﻧﻋ ﺎﻧذﺧأ اذإ
  :لوﻘﯾ حﺎﺿو دﯾﺳﻟا
 نﻋ بﺗﻛ نأ أ دادﻌﺗﺳا يدﻧﻋ ﺎﻧأو ,ﮫﺧﯾرﺎﺗ وأ ﮫﺣور وأ ﮫﻌﻗاو وأ مﻟﺎﻌﻟا لﻛﺷ سﯾﻟو مﻟﺎﻌﻟا حور دﺳﺟﺗ دﯾﺳﻟا حﺎﺿو لﺎﻣﻋأ
  .اذھ
  :لﺄﺳﯾ رﻣﺎﻋ دﯾﺳﻟا
  ؟مﻟﺎﻌﻟا حور لﺛﻣﺗ ﻲھ لھ كﺗﺎﺣوﻟ ﻲﻓ ةدوﺟوﻣ ًﺎﻣﺋاد ﺔﻌﯾﺑطﻟاو ةأرﻣﻟا
  :بﯾﺟﯾ حﺎﺿو دﯾﺳﻟا
 مﺣر نﻣ جرﺧ وھ هارﺗ يذﻟا ءﻲﺷﻟا اذھ لﻛ نﺣﻧو ﻰﺛﻧأو مأ ﻲھ ﺔﻌﯾﺑطﻟﺎﻓ ,ﮫﯾﻓ ﻲﺗﻟا ﺔﻌﯾﺑطﻟاو ﺔﺛوﻧﻷﺎﺑ مﻟﺎﻌﻟا حور ىرأ
  .مﻟﺎﻌﻟا حور نﻣ ءزﺟ ﺎﻣ ًﺎﻣوﯾ تﻧﺎﻛ يذﻟا ﻰﺛﻧﻷا هذھ لﯾﻣﺟﺑ فارﺗﻋﻻا نﻣ عوﻧ اذھ كﻟذﻟ ﻰﺛﻧﻷا هذھ
  :لﺄﺳﯾ رﻣﺎﻋ دﯾﺳﻟا
  ؟نﻔﻟا جرﺎﺧﻟ وأ تﺎﻧﻼﻋﻹ وأ ﺔﯾرﺎﺟﺗ لﺎﻣﻋﺄﺑ كﺗﺎﻣوﺳر مادﺧﺗﺳا مﺗ لھ
  :بﯾﺟﯾ حﺎﺿو دﯾﺳﻟا
 سﯾﻟ لﻌﻔﻟا اذھ ﺎﻣﺑرو ﺎﯾدﯾﻣﻟا مﻟﺎﻋ ﻰﻟإ فﻘﺛﻣﻟاو لﯾﺑﻧﻟا ﺎﮭﻧوﻣﺿﻣﺑ ﺔﺣوﻠﻟا هذھ ذﺧﺄﻧ فﯾﻛ يأ رﺎطﻹا اذﮭﺑ رﺎﻛﻓأ يدﻧﻋ نﺎﻛ
 تﻧﻛ ﺎﻣﮭﻣ مھ كدﻧﻋ تﻧﺄﻓ ,ءﺎﺳؤر طﻘﺳﺗ نأ ﻊﯾطﺗﺳﺗ ﺎﯾدﯾﻣﻟﺎﻓ .ﺎﯾدﯾﻣﻟا ﻻا وھ ﺎﻣ نﻣزﻟا اذﮭﺑ ﺔطﻠﺳﻟا هذھ ﮫﻟ نﻣ نﻷ ءﻲﺳﺑ
 هذھ لﻛ مﻏرو .ﺎھرﯾﺛﺄﺗ ﺔّﻟﺎﺿو مﺟﺣ ىرﺗ اذﻟ ,ﺎﮭﺑ كﺳﻓﺎﻧﯾ صﺧﺷ رﺎﯾﻠﻣ 7 كﺎﻧھ ﺎﮭﺑ رﻛﻔﺗ ةرﻛﻓ يأو مﻟﺎﻌﻟا اذھ ﻲﻓ رﯾﻐﺻ
 تﻋﺎطﺗﺳا ﺦﯾرﺎﺗﻟﺎﺑ ﺔﻣﯾظﻌﻟا ءﺎﻣﺳﻷا .نﯾرّﺧﻻا رﯾﻏ ﺎﻣﻛ ﻲﻋاو صﺧﺷﻛ تﻧأ رﯾﻐﺗ فﯾﻛ وھو ﻻأ مھ كدﻧﻋ ﻰﻘﺑﯾ فورظﻟا
  .نﻛﻣﻣ رﯾﯾﻐﺗﻟا دﯾﻛﺄﻓ تارﺎﯾﻠﻣ ﺎﮭﻣﺎﻣأ نﺎﻛو رﯾﻐﺗ  نأ
  .كﯾﻠﻋ ﺔﺿورﻔﻣ ﻲﮭﻓ ﺔﺣﺎﺑﻘﻟا ﻰﻠﻋ رارﺻﻻاو سﯾﺳﺄﺗﻟا اذھو طﺎطﺣﻧﻻا نﻣ ﺔﺣﺎﺳﻣﻟا هذﮭﻟ ﺄﺟﻠﺗ نأ دﺑﻻ تﻧأ
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 لوﺧدﻟا ةرﻛﻓ نﻣ مظﻋأ دﺟأ مﻟ دﯾﺳﻟا حﺎﺿوﻛ ﺎﻧﺄﻓ .ﺔﯾرﻘﺑﻋ ةرﻛﻓ دﺟﺗ نأ بﺟﯾ فﯾﺧﻣﻟا بﻋرﻣﻟا دﻣﻟا اذھ ﮫﺟاوﺗ ﻰﺗﺣﻓ
 ﻲﺋﺎﻗدﺻﺄﻓ فﯾﺧﻣﻟاو بﻋرﻣﻟا دوﺟوﻟا اذھ رﯾﻏﺄﺳو رﺛوﺄﺳ دﯾﺳﻟا حﺎﺿو ﻲﻧﻧﺄﺑ ﺔطﺧ يدﻧﻋ ﺎﻧأ .ﺎﯾدﯾﻣﻟا قﯾرط نﻋ ﻲﺗﺣوﻠﺑ
 هذھ ًﺎﻣﺎﻣﺗ ﻲھ ﺎﯾدﯾﻣﻟا نأ ةرﯾطﺧ ةرﻛﻔﻟ تﻠﺻو ﺎﻧأو ,ءاوﮭﻟا نﯾﺣاوط عرﺎﺻﺗ توﺷﯾﻛ نود لﺛﻣ تﻧأ ﺎﻣﺋاد ﻲﻟ نوﻟوﻘﯾ
 زﻣرﻛ ﻲھو نﺻﺣﻟا اذھ قرﺗﺧﺗ ﻰﺗﺣ تﻔﺷﺗﻛا ﺎﻧﺄﻓ مﺎﺣﺗﻗﻻا ﻰﻠﻋ ﺔﯾﺻﻋ ةداورط تﻧﺎﻛ مﻛﻓ .ةداورط ﮫﻣﺳا ﻲﺗﻟا ﺔﻧﯾدﻣﻟا
 لﻣﻌﺗ ﺔﺣوﻟ نﻋ ةرﺎﺑﻋ وھ نﺎﺻﺣﻟاو ةداورط نﺎﺻﺣﻟ جﺎﺗﺣﺗ نﺻﺣﻟا اذھ قرﺗﺧﺗﻟ ﺎﯾدﯾﻣﻟاو .ﺔﺣﺎﺑﻘﻟاو طﺎطﺣﻧﻻا نﻋ
 ﻰﻠﻋ ةردﺎﻗ رﯾﻏ ﻲھو(يروﻟﺎﻐﻟا )ضرﻌﻣﻟﺎﺑ تﻟاز ﺎﻣ ﺔﺣوﻠﻟا نﻷ (ﺎﯾدﯾﻣﻟﺎﺑ ﺔﺣوﻟ) ﺔطﻠﺳ كدﻧﻋ ﺢﺑﺻﯾ ﺎھدﻧﻋ ﺎﯾدﯾﻣﻟﺎﺑ
 ﻰﺗﺣﻓ ةرﻛﻓ وھ صﺧﺷ لﻛﻓ رﺎﻛﻓﻷا نﯾﯾﻼﻣ نﺣطﺗ ﺔﻛرﺣ وذ رﺛؤﻣ ﺢﺑﺻﺗ ﻰﺗﺣو ةدﺣاو حورو رادﺟ ﻰﻠﻋ ﻻا رﯾﺛﺄﺗﻟا
 نﻼﻋﺈﻛ ضرﻌﺗ ﺎﮭﯾﻠﻋ ىذﻐﺗﺗ ﺎﯾدﯾﻣﻟا راد رﻘﻋ ﻲﻓ ﺔﺣوﻟ وھ ,ةداورط نﺎﺻﺣ كدﻧﻋ نوﻛﯾ نأ بﺟﯾ ﺔﻧﺣطﻣﻟا هذھ ﮫﺟاوﺗ
  .ﺎﯾدﯾﻣﻟا لﻼﺧ نﻣ ﺔﻔﻘﺛﻣﻟا ﺔﻟﺎﺳرﻟا لﻘﻧﺗ ﺔﺣوﻟ ﺎﮭﻧﻛﻟو
  :لﺄﺳﯾ رﻣﺎﻋ دﯾﺳﻟا
  ؟ﺎﯾدﯾﻣﻟا عورﺷﻣ ﻰﻠﻋ لﻣﻌﻟا مﺗ لھ
  :بﯾﺟﯾ حﺎﺿو دﯾﺳﻟا
 ,ﺎﯾدﯾﻣﻟا مﻟﺎﻋ ﻰﻟإ ﺔﺣوﻠﻟﺎﺑ لوﺧدﻟا ﺔﯾﻔﯾﻛ قﯾرط نﻋ ًﺎﯾرظﻧ ﮫﻟ سﺳؤأ ﺎﻧأ نﻛﻟو ,ﻲﻘﯾﻘﺣ لﻛﺷﺑ لﻌﻔﺗﯾ مﻟ عورﺷﻣﻟا اذھ
 ﻰﻠﻋ ردﺎﻗ رﯾﻏ تﻧأو ةروﻌﺳﻣ بﻼﻛ ﮫﻟ طﺎطﺣﻧﻻا )طﺎطﺣﻧﻻا نﻣ ﻊﺿوﻟا اذﮭﺑ نﻛﻟو ,قﯾرطو ﺔطﺧﺑ نوﻛﯾﺳ لوﺧدﻟﺎﻓ
 ﮫﺗﻠﻣﻋ يذﻟا قارﺗﺧﻻا اذھ لﻼﺧ نﻣ ﻲﻓﺎﻘﺛﻟا ﻲﻗارﻟا بﺎطﺧﻟا اذھ رﺎﺷﺗﻧاو ﺎﯾدﯾﻣﻟا ﻰﻠﻋ لوﺧدﻠﻟ ﺔطﺧ ﻊﺿأ اذﻟ (ﺎﮭﺗﮭﺟاوﻣ
 ل ﻼﺧ نﻣ ﺔﯾﻓﺎﻘﺛ ﺔطﻠﺳ كﺗاذ دﺣﺑ ﺢﺑﺻﺗ ﺎﻣدﻧﻋو ,ﮫﻠﻛ بﺎطﺧﻟا رﯾﻐﺗ نأ ﻊﯾطﺗﺳﺗ ًﺎﻣﺎﻋ نﯾرﺷﻋ زوﺎﺟﺗﯾ دﻗ نﻣز دﻌﺑو
 ىرﺗ لھ وأ ًﻼﺛﻣ ﺔﻣﻼﻋ بﻏار مﺎﻣأ ﮫﺑﺎطﺧﺑ أرﺟﺗﯾ دﺣأ دﺟﺗ نأ ﻊﯾطﺗﺳﺗ لھ ﺎﯾدﯾﻣﻟﺎﺑ ﺔﯾﻓﺎﻘﺛ ﺔطﻠﺳ دﺟوﯾ ﻻ ّنﻻا ﻰﻟإ .ﺎﯾدﯾﻣﻟا
 طﺎطﺣﻧﻻاو ﻲھو ﺔطﺣﻧﻣ ﺎﯾدﯾﻣﻟاو ﺎﯾدﯾﻣﻟا دﯾﺑ ﺎﮭﻠﻛ ﺔطﻠﺳﻟا ّنﻻا ﻰﻟإ .أرﺟﺗﯾ دﺣأ ﻻ فﺎﺳﻋ دﻣﺣﻣ مﺎﻣأ فﻘﯾ نأرﺟﺗﯾ فﻘﺛﻣ
  .لﺧادﻟا نﻣ بﺎطﺧﻟا دﺳﺟ لﺗﻘﺗو ﺔﯾﻠﺧﻟا ﻰﻟإ سورﯾﻔﻟا لﺛﻣ قرﺗﺧﺗ نأ بﺟﯾ اذﻟ ضﻌﺑ نﻋ مﮭﻗرﻔﺗ ﻻ دﺣاو
  :لﺄﺳﯾ رﻣﺎﻋ دﯾﺳﻟا
  ؟كﺳﻔﻧ تﻣﺳر لھ يأ (ﮫﯾرﺗروﺑ فﻠﺳ ) تﻣﺳر لھ
  :بﯾﺟﯾ حﺎﺿو دﯾﺳﻟا
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 نوﻛﯾﺳ ﺦﯾرﺎﺗﻟﺎﺑ يروﺿﺣ نأ ةدﺷﺑ نﻣؤأ ﺎﻧﺄﻓ ,ًادﺑأ ﻲﺳﻔﻧ نﻋ تﺎﺣوﻟ يدﻧﻋ سﯾﻟو ,ًﺎﯾﺋﺎﯾزﯾﻓ حﺎﺿو مﺳرﺑ ةرﻣ ﻻو رﻛﻓأ مﻟ
  .ًﻼﻛﺷ سﯾﻟو ًﺎﻋادﺑاو ًارﻛﻓ يوﻗ
  :لﺄﺳﯾ رﻣﺎﻋ دﯾﺳﻟا
  ؟لﻛﺷ يﺄﺑ كﺳﻔﻧ تﻣﺳر لھرّﺧﺎﺑ وأ لﻛﺷﺑ مﮭﺳﻔﻧأ اوﻣﺳرﯾ نوﻧﺎﻧﻓ كﺎﻧھ
  :بﯾﺟﯾ حﺎﺿو دﯾﺳﻟا
  .ًادﺑأ ﻲﺳﻔﻧ مﺳرأ مﻟ
  biruM liaW tsitrA eht htiw weivretni eht fo tpircsnart cibarA ehT
 
 نﯾﯾﻠﯾﻛﺷﺗ نﯾﻧﺎﻧﻓ ﻊﻣ تﻼﺑﺎﻘﻣﻟا تﻣﺗ و ٫ ﻲﻟﺎﻣﺟ روظﻧﻣ نﻣ ةدﺎﯾﻘﻟﺎﺑ ﻲﺳﯾﺋر لﻛﺷﺑ ﻲﻧﻌﻣ ةاروﺗﻛدﻟا ﺔﻟﺎﺳر  عوﺿوﻣ :رﻣﺎﻋ
   ..ﺎھرﯾﺛﺎﺗ و ﺎﻣ ﺔﻛرﺷﻟ ﺔﻛﻟﺎﻣﻟا ﺔﯾدﺎﯾﻘﻟا تﺎﯾﺻﺧﺷﻟا مﺳر ﻰﻠﻋزﯾﻛرﺗﻟا نﻣ تﻧﺎﻛ ﺔﯾادﺑﻟا ،رﺛﻛ
  ؟ﻲﻠﯾﻛﺷﺗﻟا نﻔﻟﺎﺑ ةدﺎﯾﻘﻟا ﺔﻗﻼﻋ ﻲھ ﺎﻣ :لﺋاو
 
 حرط ﮫﻧا ثﯾﺣ “ وﻛوﻓ لﯾﺷﯾﻣ“ ﮫﻣﺳا ﻲﺳﻧرﻓ فوﺳﻠﯾﻓ لﺑﻗ نﻣ تﺣرط ﺔﯾﻔﺳﻠﻓ ةرﻛﻓ نﻣ تادﺑ ﺔﺣورطﻻا ةرﻛﻓ :رﻣﺎﻋ
 ﺔﯾﻔﺳﻠﻔﻟا ةرﻛﻔﻟا تروط ﺎﻧھ نﻣ و ،ﻊﻣﺗﺟﻣﻟا لﺧاد ﺔﺑﺎﻗرﻟا ةرﻛﻓ شﻗﺎﻧ ﮫﻧا ﺎﻣﻛ .ﮫﺑ ﺔطﯾﺣﻣﻟا ﺔﺋﯾﺑﻟﺎﺑ ﮫﺗﻗﻼﻋ و نﺎﺳﻧﻻا ةرﻛﻓ
 يذﻟا و نﯾرﺎﻣﻌﻣﻟا نﯾﺳدﻧﮭﻣﻟا دﺣا مﺎﻗ ،رﺷﻋ ﻊﺳﺎﺗﻟا نرﻘﻟﺎﺑ ةرﻛﻔﻟا تﺣرط ثﯾﺣ نوﻛﯾﺗﺑﺎﻧوﺑﻟا لﺎﺑ ﻰﻣﺳﺗ ﺔﯾرﺻﺑ ةرﻛﻓ ﻰﻟا
 لﻛﺷ نﻋ ةرﺎﺑﻋ وھ لﻛﺷﻟا اذھ .رﯾﺑﻛ لﻛﺷﺑ ﺎﯾﻟﺎﺣ مدﺧﺗﺳﯾ نﺟﺳﻟ نﯾﻌﻣ يرﺎﻣﻌﻣ لﻛﺷ قﻠﺧﺑ ﺎﯾﻧﺎطﯾرﺑ نﻣ ﮫﻠﺻا وھ
  .ةرﯾﻐﺻ تﺎﻧازﻧز ﺔﻋوﻣﺟﻣ ﮫطﯾﺣﻣ ﻲﻓ ﻰﻧﺑﯾ ﻲﻧاوطﺳا
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 قﯾرط نﻋ ﻲﺗاذ طﺎﺑﺿﻧا قﻠﺧﯾ نا نﺎﺳﻧﻼﻟ نﻛﻣﯾ فﯾﻛ  ،ﺎﻘﺑﺳﻣ حورطﻣﻟا ﻲﻔﺳﻠﻔﻟا دﻌﺑﻠﻟ ﺔﻓﺎﺿا ةرﻛﻔﻟا هذھ نﻣ ﺎﻗﻼطﻧا و
 دﺟاوﺗﺗ ﺔﯾﺑرﻌﻟا ﺎﻧدﻼﺑ ﻲﻓ ﮫﻧا ﻰﻟا رﻛذﻟا ﺔﻔﻧآ ﺔﯾﻔﺳﻠﻔﻟا ةرﻛﻔﻟا طﺑر تﻟوﺎﺣ ﺔﺣورطﻻا عوﺿوﻣﻟ ةدوﻌﻟﺎﺑ و ؟يرﺻﺑﻟا لﻛﺷﻟا
  .ﺎﻣ تﺎﻛرﺷ و لﺎﻣﻋﻵ نﯾﻛﻟﺎﻣ ﻰﺗﺣ وا نﯾﺳﺎﯾﺳ ،نﯾﯾرﻛﺳﻋ ةدﺎﻗ روﺻ تﻧﺎﻛ ءاوﺳ ،نﺎﻛﻣ لﻛ ﻲﻓ ﺎﻣﺋاد ةدﺎﻘﻟا روﺻ
 طﺎﺑﺿﻧا ﻲﻘﻠﺗﻣﻟا ىدﻟ دﺟوﺗ لھ ؟ةروﺻﻟا هذھ رﯾﺛﺄﺗ وھ ﺎﻣ ،درﻔﻟا مﺎﻣأ ﺎﻣ يدﺎﯾﻗ ةروﺻ دﺟاوﺗ لﺎﺣ ﻲﻓ ﮫﻧﺄﺑ لاؤﺳﻟا دﺟوﻓ
  ؟ﺔﻛرﺷﻟا وا ﺔﺳﺳؤﻣﻟا لﺧاد لﻣﻌﻟﺎﺑ دﯾﻘﺗﻟﺎﺑ ﺎﻣ ﻲﺗاذ
 .ًﺎﺑﻟﺎﻏ ﺔﯾﻧﯾد بﺎﺑﺳﻷ دﯾرﺟﺗﻟا أدﺑﻣ نودﻣﺗﻌﯾ و دﯾﺳﺟﺗﻟا نﻋ دﻌﺑﻟا لﻛ نودﻌﺗﺑﯾ مﮭﻧا ،رﺛﻛ برﻋ نﯾﻧﺎﻧﻔﺑ تﯾﻘﺗﻟا ﻲﻧﻧا نﯾﺣ ﻲﻓ
 ﻲﻧﺎﺳﻧﻻا رﺻﻧﻌﻟا ﺔﯾﻣھﺄﺑ كدﺎﻘﺗﻋا بﺑﺳ نﻋ لاؤﺳ ﻲﻧرﺿﺣﯾ ﺎﻧھ و ،ﺔﯾﻧﻔﻟا كﻟﺎﻣﻋا نﻣﺿ ﻲﻧﺎﺳﻧﻻا رﺻﻧﻌﻟا دﺟاوﺗﯾ ﺎﻣﻧﯾﺑ
  ؟ﺔﯾﻧﻔﻟا كﻟﺎﻣﻋا نﻣﺿ
 
 ةرﯾﺧﻷا ﺔﻠﺻﺣﻣﻟا نﻛﻟ ،ﺔﯾﻧﻔﻟا طﺎﻣﻧﻻا و بﯾﻟﺎﺳﻻا نﻣ دﯾدﻌﻟا تﺳرﺎﻣ ثﯾﺣ ،نﯾﻧﺎﻧﻔﻟا ﻲﺋﻼﻣز ﺔﯾﻘﺑﻛ رﺑﺗﻋا ﺎﯾﺻﺧﺷ :لﺋاو
 .لﻘﻋ ﻼﺑ ﺔﺣوﻟ ﻲھ ،ﺢﺻا رﯾﺑﻌﺗﺑ صﯾﺧﺷﺗﻟا وا ﻲﻧﺎﺳﻧﻻا رﺻﻧﻌﻟا نﻣ وﻠﺧﺗ ﻲﺗﻟا ﺔﺣوﻠﻟا نﺄﺑ ﺔﺧﺳار ﺔﻋﺎﻧﻗ يدﻟ تﻠﻛﺷ
 وﻠﺧﯾ نﺄﺑ لوﻘﻌﻣﻟا نﻣ لھ ﮫﻧﺄﺑ نﻣﻛﯾ لاؤﺳﻟا كﻟذﻟ .نﺎﺳﻧﻻا ﺎﮭﻠطﺑ سﺎﺳﻷﺎﺑ ﻲھ ﻲﺗﻟا تﺎﻋارﺻﻟا مﻟﺎﻋ ﻲﻓ شﯾﻌﻧ نﺣﻧ
 نوﻛﯾ ﻻ نا بﺟﯾ ﺔﺣوﻠﻟا نﺄﺑ ﻲﺻﺧﺷﻟا يأر !ﮫﯾﻓ شﯾﻌﻧ يذﻟا رﯾرﻣﻟا ﻊﻗاوﻟا اذھ ﻲﻓ ﻲﺳﯾﺋرﻟا رﺻﻧﻌﻟا نﻣ ﻲﻧﻔﻟا لﻣﻌﻟا
 مﮭﻧﻷ لﺎﺛﻣﻟا لﯾﺑﺳ ﻰﻠﻋ نﯾﺟﯾﻠﺧﻟا نﯾﻧﺎﻧﻔﻟا رذﻋا ﺎﻧا .رﺧﺎﺑ وا لﻛﺷﺑ هدﺟاوﺗ نﻣ دﺑﻻ نﻛﻟ و ﺔﯾﺳﯾﺋرﻟا ﺔﻣﯾﻘﻟا نﺎﺳﻧﻻا ﺎﮭﻧﻣ
  .مرﺣﻣ رﺑﻌﯾ لﺎﺣﻟا ﺔﻌﯾﺑطﺑ وھ يذﻟا و ﻲﻧﯾدﻟا موﮭﻔﻣﻟا ةرطﯾﺳ تﺣﺗ نوﻌﻘﯾ
 نﻣ رﺛﻛا تدﺳﺟ ،ﺔﯾﻔﺋﺎط برﺣ تﺑﺷﻧ ثﯾﺣ ،٧٠٠٢ و ٦٠٠٢ ﻲﻓ قارﻌﻟﺎﺑ ترﻣ ﻲﺗﻟا ةﺎﺳﺂﻣﻟا نﯾﻧﺳ لﻼﺧ و ﻲﻟ ﺔﺑﺳﻧﻟﺎﺑ
 ﻰطﺧﺗا نا تﻟوﺎﺣ .يدﻠﺑ ﻲﻓ ثدﺣﯾ ﺎﻣﻋ لزﻌﻣ ﻲﻓ نوﻛا نا ﻲﻧﻧﻛﻣﯾ ﻻ ﮫﻧا ثﯾﺣ .ةﺎﺳﺎﻣﻟا هذھ صوﺻﺧﺑ ﻲﻧﻓ لﻣﻋ
 توﺻ ضﻔﺧﯾ نا ﮫﻧﻣ بﻠطا نا تدرأ و غروﻻا ﺔﻟآ ﻰﻠﻋ فزﻌﯾ نﺎﻛ ﻲﺋﺎﻧﺑا دﺣا .… ﺔﯾﺻﺧﺷﻟا ﻲﻣﻻﻻا و ﻲﺣارﺟ
 .رﺎﺟﻔﻧﻻا توﺻ نﻣ ﻰﻠﻋا فزﻌﻟا توﺻ ﻲﻘﺑ كﻟذ ﻊﻣ و ﺔظﺣﻠﻟا تاذ ﻲﻓ ﻲﺣﻟا ﻲﻓ لﺋﺎھ رﺎﺟﻔﻧا توﺻ ىود و فزﻌﻟا
 نﻓ سرﺎﻣﯾ ﻲﺗﺎﺣوﻟ ﻲﻓ نﺎﺳﻧﻻا لﻌﺟا ﻻ اذﺎﻣﻟ ﮫﻧا تدﺟو ثﯾﺣ ﺔﯾﻧﻔﻟا ﻲﻟﺎﻣﻋﻷ ﻲﺗﺑرﺎﻘﻣ ﺔﻘﯾرط ﻰﻠﻋ ترﺛأ ﺔﺛدﺎﺣﻟا هذھ
 ﺔﻧﯾدﻣ ﻲﻓ نﯾﺿرﻌﻣ تﻣﻗا ثﯾﺣ .رﺧﺂﺑ وأ لﻛﺷﺑ ﺎﻧﺑ طﯾﺣﻣﻟا و  نﯾرﺧﻵا دﻧﻋ يوﻣدﻟا ﻊﺑﺎطﻟا ﻰﻠﻋ ادر لﺎﻣﺟﻟا و ﻰﻘﯾﺳوﻣﻟا
 تﻟوﺎﻧﺗ ﺎﻣﻧإ و ،ضﻌﺑﻟا ﺎﮭﻟوﺎﻧﺗ ﺎﻣﻛ درﺟﻣﻟا ﺎﮭﻠﻛﺷﺑ ﻰﻘﯾﺳوﻣﻟا حرطأ مﻟ ﻲﻧﻧﻛﻟ ،ﻰﻘﯾﺳوﻣﻟا وھ و ﻲﺳﯾﺋر رﺎطا تﺣﺗ ﻲﺑظوﺑأ




 مﮭﻟﺎﻣﻋا ﻲﻓ نﺎﺳﻧﻻا دوﺟو نﻣ مﮭﻌﻧﻣﺗ طﺑاوﺿ مﮭﯾدﻟ دﺟوﯾ نﯾﺟﯾﻠﺧﻟا نﯾﻧﺎﻧﻔﻟا نإ ،كﺗرﺿﺣ ترﻛذ و قﺑﺳ ﺎﻣﻛ :رﻣﺎﻋ
 ،رﺧآ قﺎﯾﺳ نﻣﺿﺑ .بوﻠطﻣﻟا لﻛﺷﻟﺎﺑ ﮫﯾﻠﻋ ﺎھرﯾﺛﺄﺗ و ﻲﻘﻠﺗﻣﻠﻟ ةرﻛﻔﻟا لﺎﺻﯾا ﺔﺑوﻌﺻ و يدﯾرﺟﺗﻟا نﻔﻠﻟ ةدوﻌﻟﺎﺑ و .ﺔﯾﻧﻔﻟا
 ﻲھ ةدﺣاوﻟا ﺔﺣوﻠﻟا وأ دﺣاوﻟا ﻲﻧﻔﻟا لﻣﻌﻟا نأ ﻰﻧﻌﻣﺑ ،نﺎﺳﻧﻻا ﻰﻠﻋ هرﯾﺛﺄﺗ و لﺎﻣﺟﻟا مﻠﻋ نﻋ تﺎﺳاردﻟا نﻣ دﯾدﻌﻟا دﺟوﯾ
 و َﻲﺣ لﻣﺎﻛﺗﻣ ﻲﻧﻓ لﻣﻌﻟ ﺎﮭﻠﯾوﺣﺗﻟ ﺎھذﯾﻔﻧﺗ و ﺔﯾﻧﻔﻟا ةرﻛﻔﻟا دﺎﺟﯾإ ﺔﯾﻠﻣﻋ نﻋ لﺋﺳا نأ دوأ ﺎﻧھ نﻣ .ﻲﺣ نﺋﺎﻛ نﻋ ةرﺎﺑﻋ
  ؟ﻲﻘﻠﺗﻣﻟﺎﺑ رﺛؤﻣ
 
 ﻲﻓ ﺔﻧﯾﻌﻣ ةرﻛﻓ ﻊﻣﻠﺗ ،مﺎﻣﺗ رﻋﺎﺷﻟا لﺎﺣ ﮫﻟﺎﺣ وھ نﺎﻧﻔﻟا نأ ىرأ ،ﻲﺗﺑرﺟﺗ لﻼﺧ نﻣ و ﺔﯾﺻﺧﺷﻟا يرظﻧ ﺔﮭﺟو نﻣ :لﺋاو
 اذھ نﺈﻓ ،رﺎﺟﻔﻧﻻا ﺔﺛدﺎﺣ نﻋ ﮫﺗرﻛذ يذﻟا قﺑﺎﺳﻟا لﺎﺛﻣﻠﻟ ﺎﻧدﻋ اذا ،ﻲﻧﻔﻟا ﮫﻠﻣﻋ سﯾﺳﺄﺗ ﺔﯾادﺑ نﺎﻧﻔﻟا لوﺎﺣﯾ ﺎﻧھ نﻣ و ،ﮫﻟﺎﯾﺧ
 ﺔﺣوﻠﻟا تﻗﻻ و هذﯾﻔﻧﺗﺑ تﻣﻗ دﻗ و ﻲﻧﻓ لﻣﻌﻟ ةرﻛﻓ ﻲﻧﺗداور ﺔﻣﯾﻟﻷا ﺔﺛدﺎﺣﻟا هذھ نﻣ و ﻲﺗﯾﺑ برﻗ يﺎﻧ فزﺎﻋ لﺗﻗ رﺎﺟﻔﻧﻻا
 ثدﺎﺣ لﺻﺣ ،قﺎﯾﺳﻟا تاذ ﻲﻓ و .”يﺎﻧﻟا فزﺎﻋ لﺗﻘﻣ “ ﺎﮭﺗﯾﻣﺳا ﻲﻧﻧأ رﻛذﻟﺎﺑ رﯾدﺟﻟا و .ﺞﯾﻠﺧﻟا و دادﻐﺑ ﻲﻓ رﯾﺑﻛ ىدﺻ
 (ةرﯾﺑﻛ ﺔﺣوﻟ) ﻲﻧﻓ لﻣﻋ مﺳرﻟ ﻲﻧﺗﻌﻓد ﺔﻣﯾﻟﻷا ﺔﺛدﺎﺣﻟا هذھ ًﺎﺿﯾا و ،دادﻐﺑ ﻲﻓ ةدارﻛﻟا ﺔﻘطﻧﻣ ﻲﻓ رﮭﺷأ ةدﻋ لﺑﻗ ﻲﺑﺎھرإ
   .ةدارﻛﻟا ﺔﺛدﺎﺣ ﻰﻠﻋ ًﺎﻔطﻋ ”ﺔﻣﺎﯾﻘﻟا“ ﮫﺗﯾﻣﺳا
 
 وھ يذﻟا ،رﺧﺂﺑ وأ لﻛﺷﺑ بﺑﺳﻣ لﻣﺎﻋ ﺎﮭﻠﺑﻗ نوﻛﯾ ثﯾﺣ ،ﻲﻠﺟﺗﻟا ﺔﯾﻠﻣﻋ ﻰﻣﺳﯾ ﺎﻣ وھ هرﻛذ مﺗ ﺎﻣ نإ ،ﺎﻣﺎﻣﺗ :رﻣﺎﻋ
 قﺎﯾﺳ ﻲﻓ نﻛﻟ .ﻲﻧﻔﻟا لﻣﻌﻟا قﯾرط نﻋ رﯾﺑﻌﺗﻟﺎﺑ ﺔﺑﻏرﻟا و رﺎﻛﻓﻻا هدﻧﻋ ﻊﻓدﯾﻓ نﺎﻧﻔﻟا سﺎﺳﺣإ ﻰﻠﻋ رﺛؤﯾ ةرورﺿﻟﺎﺑ
 ،ﺦﻟا …ﺔﯾﻧﯾدﻟا ،ﺔﯾﻋﺎﻣﺗﺟا ،ﺔﯾﻓﺎﻘﺛ تﻧﺎﻛ نإ ،ىرﺧﻻا تﺎﺑﺑﺳﻣﻟا وأ تارﺛؤﻣ دوﺟو لﺎﺣ ﻲﻓ كﺗرﺿﺣ ﺔﻓﺎﺿإ دوأ ،تﺎﺑﺑﺳﻣﻟا
  .ﻲﻧﻔﻟا لﻣﻌﻟا جﺎﺗﻧإ و رﺎﻛﻓﻻا جزﻣ ﺔﯾﻠﻣﻌﺑ تﻣھﺎﺳ ﻲﺗﻟا
 
 ،ﺔﻟوﻔطﻟا لﻼﺧ ﺔﻧﯾﻌﻣ ﺔطﻠﺳ طﯾﺣﻣﻟا ضرﻔﯾ ثﯾﺣ ،نﻔﻠﻟ نﮭﺗﻣﻣﻟا نﺎﺳﻧﻻا ﺔﯾﺳﻔﻧ لﻠﺧﺗﺗ ﺔطﯾﺣﻣﻟا لﻣاوﻌﻟا نﻣ رﯾﺛﻛﻟا :لﺋاو
 ،نﻔﻟا نﮭﺗﻣأ ﺎﻣﻛ ﻲﻧﻧﺈﻓ ،ﺎﯾﺻﺧﺷ ﻲﻟ ﺔﺑﺳﻧﻟﺎﺑ .ﻊﻣﺗﺟﻣﻟﺎﺑ و ﮫﻧارﻗﺄﺑ ﺔﺗﻗﻼﻋ قﯾرط نﻋ ﺔﻧھارﻟا فورظﻟا ﻰﺗﺣ وا ﺔﻘھارﻣﻟا وا
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 ﺔﻘﻓارﻣ تﺎﻣوﺳر مﺳرا تﻧﻛ ثﯾﺣ ﺔﻓﺎﺣﺻﻟﺎﺑ تﻠﻣﻋ و ﺎﻣﻛ .ءﺎﺑدﻷا دﺎﺣﺗا ﻲﻓ وﺿﻋ ﻲﻧإ و ًﺎﺿﯾأ رﻌﺷﻟا بﺗﻛا ﻲﻧﻧﺈﻓ
  .ةروﺷﻧﻣﻟا دﺋﺎﺻﻘﻟا و صﺻﻘﻠﻟ
  .ﻲﺗﺎﻣوﺳر و ﻲﻟﺎﻣﻋأ ﻰﻠﻋ ﺔطﯾﺣﻣﻟا لﻣاوﻌﻟا ترﺛأ ثﯾﺣ ،ﺔﯾﻧﻔﻟا ﻲﻟﺎﻣﻋأ ﻰﻠﻋ رﺧﺂﺑ وأ لﻛﺷﺑ تﺳﻛﻌﻧا ﺔﺟوازﻣﻟا هذھ
 
 رﺎﻛﻓﻻا ءﺎﻘﺗﻧا ﻰﻠﻋ رﺧﺂﺑ وا لﻛﺷﺑ ﺔﻐﻠﻟا رﺛؤﺗ لھ ،لﺎﺟﻣﻟا اذھ ﻲﻓ رﯾﺑﺧ و رﻋﺎﺷ و نﺎﻧﻔﻛ ،كﺗرﺿﺣ يأر ﻲﻓ :رﻣﺎﻋ
 و ﺔﯾﻛﺣﻣﻟا ﺔﻐﻠﻟا ﺔﻌﯾﺑط لﮭﻓ ؟ﻲﺳﯾﺋرﻟا لﻣﺎﻌﻟا وھ ﻲﻔﺣﺻﻟا لﺎﺟﻣﻟﺎﺑ لﻣﻌﻟا و رﻌﺷﻠﻟ كﺗرﺿﺣ نﺎﮭﺗﻣا مأ ..ﺔﯾﻧﻔﻟا لﺎﻣﻋﻸﻟ
  .ﺔﯾﻧﻔﻟا لﺎﻣﻋﻷا رﺎﻛﻓﻷ ﻲﻠﺟﺗﻟا اذھ ﻰﻠﻋ رﯾﺛﺄﺗ ﺎﮭﻟ ﺔﻣدﺧﺗﺳﻣﻟا
 
 ﺔﺟردﻟﺎﺑ ﻲﺑرﻋ ﺎﻧا ﻲﻧوﻛ مﻛﺣﺑ صﺎﺧ لﻛﺷﺑ ﻲﻗارﻌﻟا نﺎﻧﻔﻟا ﮫﺷﯾﻌﯾ ﺎﻣﻋ و ،ددﺣﻣ لﻛﺷﺑ برﻌﻟا نﯾﻧﺎﻧﻔﻟا نﻋ ثﯾدﺣﻟﺎﺑ :لﺋاو
 ﺔﻌﯾﺑط و نوﻠﻟا ةرارﺣ ﻰﻠﻋ سﻛﻌﻧﺗ ﺎﮭﻧأ ثﯾﺣ ﺔﯾﻧﻔﻟا لﺎﻣﻋﻷا ﻲﻓ ىرﺑﻛﻟا ﺔﯾﻣھﻻا ﺎﮭﻟ ﺔﻐﻠﻟا نﺈﻓ ،ﺔﺻﺎﺧ ﻲﻗارﻋ و ﻰﻟوﻻا
  .طﯾﺣﻣﻟﺎﺑ ﺎﻧﺗﻗﻼﻋ دﺎﻣﻋ ﻲھ ﺔﻐﻠﻟا .ﺔﻣوﺳرﻣﻟا طوطﺧﻟا و لﺎﻛﺷﻷا
 
  ؟ﺔﯾﻧﯾدﻟا ةدﯾﻘﻌﻟا رﯾﺛﺄﺗ وھ ﺎﻣ ،لﺻﺗﻣ قﺎﯾﺳ ﻲﻓ :رﻣﺎﻋ
 
 نوﻧﻔﻠﻟ ﮫﺗﺎﻣﯾرﺣﺗ و ﮫﻌﺋارﺷ و نﯾدﻟا نأ ثﯾﺣ .يرﺎﺿﺣﻟا روطﺗﻟا ﺔﻠﺟﻌﻟ لﻗرﻌﻣ نوﻛﯾ دﻗ وھ نﯾدﻟا ،ﻲﺻﺧﺷﻟا يأرﺑ :لﺋاو
 نﺎﻛ ﺎﻣ وھ ،ﺔﯾﻗارﻌﻟا و ﺔﯾروﺳﻟا رﺎﺛﻵﺎﺑ شﻋاد ﮫﺗﻠﻌﻓ ﺎﻣ نإ ،لﺎﺛﻣﻟا لﯾﺑﺳ ﻰﻠﻋ .ﻲﻧﺎﺳﻧﻹا ﻲﻗرﻟا قﯾرط دﺳﯾ ﮫﻧﺈﻓ ﺎﮭﻟﺎﻛﺷﺄﺑ
 تﻧﺎﻛ ﺎﮭﻧأ نﯾﺣ ﻲﻓ ﺔﯾﻧﺛو و ﺔﺣﯾﺑﻗ ﺎﮭﻧأ ﻰﻠﻋ ﺎھوروﺻ مﮭﻧا ثﯾﺣ ،ﺔﺑﻌﻛﻟا ﻲﻓ تدﺟو ﻲﺗﻟا مﺎﻧﺻﻷا ﻲﻓ نوﻣﻠﺳﻣﻟا ﺔﻠﻌﻓ دﻗ
  .لﺎﻣﺟﻟا ﺔﻣﻗ ﻲﻓ لﯾﺛﺎﻣﺗ
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 نأ ىرأ ﻲﻧﻧإ ،ﺔﺟﯾﺗﻧﻟﺎﺑ ،ﺔﻓرﺧزﻟا نﻓ ﻰﻟإ برﻌﻟا نوﻧﺎﻧﻔﻟا ﮫﺟﺗﺎﻓ ،نوﻧﻔﻟا ﻲﻓ صﯾﺧﺷﺗﻟا نﯾدﻟا مرﺣ ﺎﻣدﻧﻌﻓ ،كﻟذ ﻰﻟإ ﺔﻓﺎﺿإ
  .ًادﺣاو ًﻻوﻗ قﺋﺎﻋ نﯾدﻟا
 
  ؟ﺔﯾﻧﻔﻟا ﮫﻟﺎﻣﻋﻷ نﺎﻧﻔﻟا ﻲﻠﺟﺗ ﻰﻠﻋ ﺔﯾﺑرﻌﻟا ﺔﻓﺎﻘﺛﻟا رﯾﺛﺄﺗ وھ ﺎﻣ :رﻣﺎﻋ
 
 ﻻ ثﯾﺣ ،ﻲﻧﻔﻟا ﮫﻠﻣﻋ ﮫﯾﻠﻋ ﻲﻧﺑﯾ ﻲﺗﻟا ﻲﺳﯾﺋرﻟا لﻣﺎﻌﻟا ﻲھ ﮫﺗﻓﺎﻘﺛ نﺈﻓ ،تﺎﺣﻧ وا ﻲﻘﯾﺳوﻣ ،مﺎﺳر ،ﮫﻠﻣﻋ نﺎﻛ ﺎﯾأ نﺎﻧﻔﻟا :لﺋاو
  .نﺎﻧﻔﻟا ىدﻟ ﻲﻓﺎﻘﺛﻟا ﻲﻋوﻟا مادﻌﻧا لﺎﺣ ﻲﻓ ﻲﻧﻓ لﻣﻋ يﻷ ﺔﻠﻣﺎﻛﻟا ﺔﯾﻟﺎﻣﺟﻟا طورﺷﻟا ءﺎﻔﯾﺗﺳا نﺎﻧﻓ يﻷ نﻛﻣﯾ
 
 مﺗﯾ فﯾﻛ ،كﺗرﺿﺣ يأر ﻲﻓ .ﻲﻧﻔﻟا لﻣﻌﻠﻟ ﻲﻘﻠﺗﻣﻟا مﯾﯾﻘﺗ وھ و ﻻإ لﺻﺗﻣ عوﺿوﻣﻟ قرطﺗﻟا دوأ ،رﺧآ قﺎﯾﺳ ﻲﻓ :رﻣﺎﻋ
  .ﺔﯾﻧﻔﻟا ﺔﻣﯾﻘﻠﻟ رﻘﺗﻔﯾ يذﻟا ﺔﻧﯾزﻟا لﻣﻌﻟا مﯾﯾﻘﺗ لﺑﺎﻘﻣﺑ ،ﻲﻠﺻﻷا  ﻲﻧﻔﻟا لﻣﻌﻟا مﯾﯾﻘﺗ
 
 ﻰﻠﻋ ﺔﻓﺎﻘﺛﻟا طﺳوﺗﻣ ﻲﻘﻠﺗﻣﻟا دﻋﺎﺳﺗ ﻲﺗﻟا زوﻣرﻟا ضﻌﺑ لﻣﺣﯾ نا رﯾدﻘﺗ لﻗأ ﻰﻠﻋ لﻣﺣﯾ نأ بﺟﯾ نﻔﻟا نأ ،ﻲﺗﻋﺎﻧﻗ ﻲﻓ :لﺋاو
 دودﺣﻣ ﻲﻗرﺷ ﻲﺑرﻋ ﻊﻣﺗﺟﻣ ﻲﻓ ﺔﯾدﯾرﺟﺗﻟا لﺎﻣﻋﻷا نﺈﻓ كﻟذﻟ .مﺎﻌﻟا ﻲﻧﻔﻟا قوذﻟا ىوﺗﺳﻣﺑ ﻲﻘﺗرا ثﯾﺣﺑ ،ﻲﻧﻔﻟا لﻣﻌﻟا مﮭﻓ
 قﯾرط نﻋ ﻲﻌﻣ لﺻاوﺗﻠﻟ ﺔﺻرﻓ مﮭﺣﻧﻣا نا بﺟﯾ كﻟذﻟ ،سﺎﻧﻟا نﯾﺑ و لﻣﻌﻟا نﯾﺑ ﺔﻣﺎﺗ ﺔﻌﯾطﻗ لﻌﺗﻓا ﻲﻧﻧﺈﻓ ،ﺔﯾﻧﻔﻟا ﺔﻓﺎﻘﺛﻟا
  .ةدﻋﺎﺳﻣﻟا ﺔﯾﻧﻔﻟا زوﻣرﻟا
  .ًﺎﺿﯾأ ﺔﻣﺎﻌﻟا ﺔﺣﯾرﺷﻠﻟ ﮫﺟوﺗﻟا بﺟﯾ لﺑ ،طﻘﻓ نﯾﻧﺎﻧﻔﻟا و نﯾﻔﻘﺛﻣﻟا نﻣ بﺧﻧﻟا ﻰﻠﻋ دﺎﻣﺗﻋﻻا لﯾﺣﺳﺗﻣﻟا نﻣ ﮫﻧأ ثﯾﺣ
 رﺻﺎﻌﻣﻟا قارﻌﻟا ﺦﯾرﺎﺗ ﻲﻛﺣﺗ ﺔﯾرادﺟ نﻋ ةرﺎﺑﻋ ﻲھ ﻲﺗﻟا و ،مﯾﻠﺳ داوﺟ نﺎﻧﻔﻠﻟ ﺔﯾرﺣﻟا بﺻﻧ ﺔﯾرادﺟ كﻟذ ﻰﻠﻋ لﺎﺛﻣ
 يأرﺑ ﺔﻘﯾرطﻟا هذھ .ﺎھاوﺣﻓ وﻣﮭﻔﯾ نا لﺎﻔطأ و ءﺎﺳﻧ نﻣ سﺎﻧﻟا ﺔﻣﺎﻋ نﻛﻣﺗﯾ ًادﺟ ﺔطﺳﺑﻣ ﺔﻘﯾرطﺑ ﺎﮭﻣﺳر ﮫﻧأ ثﯾﺣ ،ًﻼﻣﺎﻛ




 ،تﯾﺷﻣ ﺎﻣﻔﯾﻛ ﺎﯾروﺳ ﻲﻓ ،كﻟذ ﻰﻠﻋ لﺎﺛﻣ .ةدﺎﻘﻟا روﺻ رﯾﺛﺄﺗ نﻋ كﺗرﺿﺣ لاؤﺳ دوأ ،رﺧآ عوﺿوﻣ نﻋ ثﯾدﺣﻟﺎﺑ :رﻣﺎﻋ
 و ؟ﻲﻘﻠﺗﻣﻟا ﻰﻠﻋ ةدﺎﻘﻟا روﺻ رﯾﺛﺄﺗ وھ ﺎﻣﻓ لاؤﺳﻟا ﻲﻧرﺿﺣﯾ ﺎﻧھ كﻟذﻟ .دﺳﻷا رﺎﺷﺑ هدﻌﺑ نﻣ و دﺳﻷا ظﻓﺎﺣ روﺻ دﺟوﺗ
  ؟ﻲﻘﻠﺗﻣﻟا ﻰﻠﻋ ﺔﯾﻣوﻛﺣ تﺎﮭﺟ لﺑﻗ نﻣ لﻌﺗﻔﻣﻟا يرﺻﺑﻟا بﺎطﺧﻟا رﯾﺛﺄﺗ وھ ﺎﻣﻓ ،كﺗرﺿﺣ يأرﺑ
 
 لوﻘﻋ ﻰﻠﻋ ةرطﯾﺳﻟﺎﺑ يروﺗﺎﺗﻛﯾدﻟا مﺎظﻧﻟا ﺔﺳﺎﯾﺳ نﻣ ءزﺟ ﮫﻧﺈﻓ ،ﺎھرﺎﺷﺗﻧا ﺔﻓﺎﺛﻛ و ،ةرﯾﺑﻛﻟا تﺎﯾرادﺟﻟا دﺎﻣﺗﻋا نإ :لﺋاو
 ثﯾﺣ ،نﺎﻛﻣ لﻛ ﻲﻓ رﺷﺗﻧﻣﻟا ﻲﺳﺎﯾﺳﻟا يرﺻﺑﻟا بﺎطﺧﻟا قﯾرط نﻋ درﻔﻟا لﻘﻋ ﻰﻠﻋ ةرطﯾﺳﻟا وھ رﺧآ ﻰﻧﻌﻣﺑ .ﺔﯾﻋرﻟا
 قﻠﺧ و صﺧﺷﻟا مﯾﺧﻔﺗ قﯾرط نﻋ رﺧآ دﺋﺎﻗ يﺄﺑ ﮫﻟادﺑﺗﺳا نﻛﻣﯾ ﻻ يذﻟا دﯾﺣوﻟا صﻠﺧﻣﻟا دﺋﺎﻘﻟا اذھ نﺄﺑ ةرﻛﻓ ﮫﯾدﻟ ﻰﻧﺑﺗ
  .ةرﯾﺑﻛﻟا ﺔﺣوﻠﻟﺎﺑ ﺔﯾﻠﺟﺗﻣﻟا ﺔﻣظﻌﻟا مﺎﻣأ سﺎﻧﻟا دﻧﻋ بﻋر
 
  ؟ﻲﻘﻠﺗﻣﻟا ﻰﻠﻋ قﻼﻣﻌﻟا لﺎﺛﻣﺗﻟا وأ مﺳﺟﻣﻟا نﯾﺑ و ﺔﯾرﺻﺑﻟا ﺔﯾﻧﻔﻟا ﺔﺣوﻠﻟا رﯾﺛﺄﺗ نﯾﺑ فﻼﺗﺧا دﺟوﯾ لھ :رﻣﺎﻋ
 
 وھ ،قﺑاوط سﻣﺧ وﻠﻋ ﻰﻠﻋ دﺗﻣﺗ ﻲﺗﻟا ﺔﯾرادﺟﻟا ﺔﺣوﻠﻟا رﯾﺛﺄﺗ ًﻼﺛﻣ .رﯾﺛﺄﺗﻟا سﻔﻧ ﺎﮭﻟ نﺄﺑ دﻘﺗﻋا ،ﻲﺻﺧﺷﻟا يأر ﻲﻓ :لﺋاو
  .رﺎﺗﻣأ ﻊﺑرأ وﻠﻋ ﻰﻠﻋ دﺗﻣﯾ ﺎﻣ بﺻﻧ وأ لﺎﺛﻣﺗ دﯾﺛﺄﺗ سﻔﻧ
 
  ؟تﺎﺗوﺣﻧﻣﻟا ضﻌﺑ كﺎﻧھ نﺎﻛ مأ ،ﺔﯾﻧﻔﻟا تﺎﺣوﻠﻟا ﻲﻓ طﻘﻓ تزﻛرﺗ لھ ،ﺔﯾﻧﻔﻟا كﻟﺎﻣﻋﻷ ﺔﺑﺳﻧﻟﺎﺑ :رﻣﺎﻋ
 




 مﺗﯾ ثﯾﺣ ،لﺎﺛﻣﻟا لﯾﺑﺳ ﻰﻠﻋ ﺔﯾﻠﺋﺎﻌﻟا تﺎﻛرﺷﻟا ﻲﻓ دارﻓﻸﻟ ﺔﯾﺻﯾﺧﺷﺗﻟا تﺎﻣوﺳرﻟا نﻣ عوﻧﻟا اذھ رﺎﺑﺗﻋا نﻛﻣﯾ لھ :رﻣﺎﻋ
 يأر ﻲﻓ ،ﻲﺗاذﻟا طﺎﺑﺿﻧﻼﻟ ﺔﻠﯾﺳوﻛ روﺻﻟا هذھ مادﺧﺗﺳا نﻛﻣﯾ لﮭﻓ ،ﺔﻛرﺷﻟا سﺳؤﻣﻟ روﺻﻟا هذھ مادﺧﺗﺳا َﺎﻧﺎﯾﺣأ
  ؟كﺗرﺿﺣ
 
  .ءﻲﺷﻟا اذھ نﻋ ﻊﻣﺳأ ةرﻣ لوأ ،تﺎﻣوﺳرﻟا نﻣ عوﻧﻟا اذھ نﻋ يدﻟ مﻠﻋ ﻻ ﺔﻘﯾﻘﺣ :لﺋاو
 
  ؟ﺔﯾﻓارﻐﺟﻟا ﺔﻘطﻧﻣﻟا هذھ ﻲﻓ نﻔﻟا ﻰﻠﻋ سﻛﻌﻧﯾ ﺞﯾﻠﺧﻟا ﺔﻘطﻧﻣﻟ ﺔﯾودﺑﻟا ﺔﻟﺎﺣﻟا رﯾﺛﺄﺗ لھ ،كﺗرﺿﺣ يأر ﻲﻓ :رﻣﺎﻋ
 
 نﻋ ءﺎﺑرﻏ مھ ،لﺎﺣﻟا ﺔﻌﯾﺑطﺑ .صﻟﺎﺧ يودﺑ ﻊﻣﺗﺟﻣ ﮫﻧأ ثﯾﺣ ،ﻲﻧﻔﻟا لﺎﺟﻣﻟا ﻲﻓ دﮭﻌﻟا ﺔﺛﯾدﺣ ﻲھ ﺞﯾﻠﺧﻟا ﺔﻘطﻧﻣ نإ :لﺋاو
  .ًﻼﺛﻣ رﺻﻣ وا ﺎﯾروﺳ ،قارﻌﻟﺎﻛ ًادﺑأ ﻲﻧﻓ ﺦﯾرﺎﺗ مﮭﯾدﻟ دﺟوﯾ ﻻ ثﯾﺣ ،ﻲﻧﻔﻟا لﺎﺟﻣﻟا
 
  ؟كﯾأرﺑ ﺞﯾﻠﺧﻟا ﺔﻘطﻧﻣﻟ ﺔﯾﻧﻔﻟا ﺔﻟﺎﺣﻟا مادﻌﻧا ﻰﻠﻋ رﺑﻛﻷا رﯾﺛﺄﺗﻟا ﺔﯾاورﺣﺻﻟا ﺔﻌﯾﺑطﻠﻟ لھ :رﻣﺎﻋ
 
 دﺳﺟﺗ ﺔﯾاردﺟ مﺳر ﻲﻧﻣ بﻠُط ثﯾﺣ ،ﻲﻌﻣ تﻠﺻﺣ ﺔﺛدﺎﺣ كﻟ رﻛذأ نأ دوأ ،لاؤﺳﻟا اذھ نﻋ كﺗﺑﺎﺟإ ﻊﯾطﺗﺳا ﻲﻛﻟ :لﺋاو





  .ﺔﯾروﻌﺷ ﻻ تﻧﺎﻛ نإ و نﺎﻧﻔﻟا تﺎﯾﻠﺟﺗ ﻰﻠﻋ تارﺛؤﻣﻟا مھأ نﻣ وھ ﺦﯾرﺎﺗﻟا نأ ﺞﺗﻧﺗﺳﻧ اذھ نﻣ :رﻣﺎﻋ
 
  .كﺷ ﻻ :لﺋاو
 
  ؟قارﻌﻟﺎﺑ كدوﺟو ةرﺗﻓ نﻋ فﻠﺗﺧﻣ لﻛﺷﺑ ﺔﯾﻧﻔﻟا كﻟﺎﻣﻋأ ﻰﻠﻋ ﺔﺑرﺟﺗﻟا هذھ ترﺛأ لھ ،ادﻧﻛﺑ كدوﺟو مﻛﺣﺑ :رﻣﺎﻋ
 
 و ﻲﺗﺎﺣوﻠﻟ غرﻔﺗا نأ تﻌطﺗﺳا ًﺎﯾﻋﺎﻣﺗﺟا ﻲﻓﺎﻛﺗﻋا ﻰﻟإ ﺔﻓﺎﺿإ ،سﻘط نﻣ لﻛﻛ يدﻧﻛﻟا وﺟﻟا ﻊﻣ دﻌﺑ مﻠﻗﺄﺗأ مﻟ ﻲﻧوﻛﻟ :لﺋاو
  .يدﻠﺑ ﻲﻓ تﻧﻛ ﺎﻣﻣ رﺛﻛأ ﻲﺗﺎﻣوﺳر
 
 ؟كﯾأر ﻲﻓ كﻟذ مﺗﯾ فﯾﻛﻓ ،يرﺻﺑ ﻲﻧﻓ لﻣﻋ لﻼﺧ نﻣ ةدﺎﯾﻘﻟا و ةوﻘﻟا نﻋ رﯾﺑﻌﺗﻟا كﻧﻣ بﻠط لﺎﺣ ﻲﻓ ،رﯾﺧا لاؤﺳ :رﻣﺎﻋ
  ؟ًﻼﺛﻣ نﯾﻌﻣ نوﻟ وأ ،صﯾﺻﺧﺷﺗ وھ
 
 ﻊﯾطﺗﺳﯾ نﯾﻌﻣ نوﻟ وأ ،ﺎﻣ طوطﺧ ﺎﻧﺎﯾﺣا ،نﺎﻧﻔﻟا نھذ ﻲﻓ موﮭﻔﻣﻟا اذھ ﺎﮭﯾﻓ ﻰﻠﺟﺗﯾ ﻲﺗﻟا ﺔظﺣﻠﻟا ﻰﻠﻋ فﻗوﺗﯾ اذھ :لﺋاو
 لﻣﻌﻟا طورﺷ ﻰﻠﻋ دﻣﺗﻌﺗ ﺎﮭﻧأ رﺧآ ﻰﻧﻌﻣﺑ .ﺎﻣ صﯾﺧﺷﺗ ﺎﻧﺎﯾﺣأ و ،ﻲﻏﺎطﻟا دوﺳﻷا نوﻠﻟﺎﻛ ﻊﺑﺎطﻟا وأ موﮭﻔﻣﻟا اذھ لﺎﺻﯾإ
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Appendix D (Interviews- Audience) 
Interview # 1 (Deepa) 
 
Amer: Hi, just, uh, uh as I told you I need to brief you about, uh, the 
research, uh, it’s, um, uh...  
 We’ll start with you, Deepa. Uh, so the research title is, uh, "The 
Impact of Visual Representations of Leadership in the Tribal 
Dominated Societies." So the focus is on leadership in the UAE, 
here. Uh, so it’s, uh, it’s about aesthetic leadership, leadership 
from photos, from photos perspective, so, uh it’s lots of philosophy 
in this, uh, research because I’m talking about the discourse, about 
the discourse leadership. Anyways, so as I told you it’s focus on 
[inaudible 00:00:56] or tribal, uh, from the UAE, uh, so, uh, lots of 
historical and geographical background around that. So this is why, 
um, I need some information about your background. Uh, as I told 
you this interview, uh, duration it will be less than 30 minutes. Uh, 
uh your name I won’t mention your name. It will be anonymous in 
the research so no mentioning.  
 Uh, the process is as follows: first I need to collect some, uh, 
personal information about you, uh, then after, uh, I will ask you a 
couple of questions and then I will ask... I will show you the three 
photos one by one and I need to get your thoughts about each of 
these photos. So, that’s it. Um, just let me first, uh, Deepa. Age? 
Can I ask you about age? Your age? 
Deepa: 43. 
Amer: 43. Uh, level, education level? 
Deepa: Masters. 
Amer: Masters. In which, uh... 
Deepa: Computer applications.  




Amer: Audit. Position? 
Deepa: Senior General Auditor. 
Amer: Languages you speak? 
Deepa: English, Hindi, Malayalam. 
Amer: So, country of origin? 
Deepa: India. 
Amer: India South? 
Deepa: Yes, South. 
Amer: How long have you been here in Dubai or Middle East? 
Deepa: 20 years. 
Amer: 20 years in Dubai? 
Deepa: Mm-hmm (affirmative). 
Amer: Question, um, how do you describe leadership image, like if you 
want to think about if you are a painter now I’m asking you to paint 
an image or a photo or a paint for leader. How you describe that? 
Deepa: A person, uh, who carries themself with a lot of happiness and 
confidence. And then who is standing among, uh, a team.  
Amer: Hmm. So he is positive, in a way? 
Deepa: He’s positive. 
Amer: Happy? 




Amer: Hmm. How you describe in, in a way like, uh, if you want to paint 
working with a team, how, how do you show that? 
Deepa: Yeah, if I drew then, uh, I know many people would be there and 
then this, uh, this leader is one among them and he’s able to 
communicate with, uh, with his team members. And, uh, all... the, 
the team is like very happy and they are, you know, eager to listen 
to him.  
Amer: Hmm. Him or her? 
Deepa: Whoever, yeah. 
Amer: But mostly for you, he or she. 
Deepa: Doesn’t matter, any human. 
Amer: Hmm. 
Deepa: Anybody can be a leader. 
Amer: Yeah. 
Deepa: But I think in, um, this society my [inaudible 00:04:22] are like a 
male because they are getting the opportunity. 
 So, that is one biased, uh, you know, opinion of our society, but it’s 
changing now.  
Amer: Mm-hmm (affirmative). 
Deepa: Because women are... have so many limitations of, so many 
commitments of, um, the family. Like, taking care of the kids and, 
uh, you know, their first priority goes for the family. So, they are 
not coming for work, to work with a team, completely dedicated.  
 So, that is, yeah, maybe another word we can use, use to describe 
a leader is, like, dedication for that particular cause. And, uh, yeah. 
So, that particular reason, whatever he’s assembling the team, he 
should be able to, she should be able to spend time and then, uh, 
when... unbiased, selfless, what else can describe the leader? 
Hmm. Courageous. What else? I like,... doesn’t bother about the, 
the outcomes. They have... like he or she has a, like, aim, target is 
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set and then they are moving towards that. Doesn’t bother how 
many, how many challenges will be there, they’re okay to face 
anything they have to do. That kind of a person is a leader in my 
opinion.  
Amer: Do you think, uh, images, uh, are important? Like, in a company 
to... yeah.  
Deepa: Yes, yeah, because speak or... because speak more than words, not 
[inaudible 00:05:59]. We, we can make our opinion based on an 
image. That is [inaudible 00:06:07] maybe it’s an important, you 
know... but, I’m sure the blinds are also having kind of image, so 
it’s like the, the inner image which is based on our [inaudible 
00:06:15] from our, um, mind. It’s not like, maybe... [inaudible 
00:06:20] through our eyes. But, uh, from our new experience or 
mind, that image is more important actually. It’s not only the, you 
know, what is visual but the concept in your mind based on your 
experience or whatever. That also is really important part of adding 
to the image which you are saying.  
Amer: Great. So, I will show you the first, uh, image now. Uh. As I told 
you, I need... when you see it, just tell me what you think about it, 
uh, so... First image.  
Deepa: Confident leader [inaudible 00:07:06].  
 And, uh, very confident omen. He’s looking beyond humans 
capacit-, capabilities or capacities. Looking towards, um, something 
which is maybe possible only by God for a normal person. But, this 
person is looking towards something which can’t be... you know, 
even mountain or whatever, nothing is impossible for him. "Cause 
he’s looking, you know, to that level. Not like normal human’s 
level. And, uh, he very confident with, uh, gesture, like, you know 
the- 
Amer: What does this mean for you?  
Deepa: It’s victory. 
Amer: Victory?  
Deepa: Victory, yeah. You as one, he as one over the world. And, uh, I 
mean from my experience I feel that, uh, whatever I feel now 
looking at this picture is, like, yeah, like, and, uh, in this picture we 
have some kind of, you know, uh, glorification maybe kind of, um, 
may-, because of the, the, you know, believe when we look at the 
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gods then there is something in behind it. Some illumination to 
glorify that picture. Like, to create, you know, that’s, that is there 
in that picture. So, kind of, you know, somebody standing in 
between human or a god. 
 So, maybe we can add one line to our previous, uh, definition of 
leader. Like, a person who is, like, visionary to achieve something 
above human capabic-, capacities. Maybe someone like that.  
Amer: Great. So, this is first, uh, image.  
 Second image. Which was posted on LinkedIn. So, what do you 
think about that? What do you feel when you see this, uh, photo? 
Deepa: Feels very happy with that young team of, uh, from his country. 
When he believes, uh, that, uh, he can work with them and he 
believes in them that they will take the country forward. Then he is 
very happy with the team, I mean, that you are [inaudible 
00:09:32] the previous definition, like, uh, should be a team player. 
It’s not like you standing in the friend and then come here, you all 
come, you all follow me. He’s that kind of a leader, I don’t believe 
in them. But, uh, this person, he like very happy standing in 
between the team, and, uh, leader should be like that. He should 
be leading from behind. Yeah, asking others to move on. Not like I 
go, if you want you come behind me. That is not leadership. But, 
uh, he’s actually, he’s, uh, depicting what, uh, we discussed before 
about leadership, so.  
 And, uh, another thing, important thing which I feel is like, you 
know, he’s very happy with, uh, the women, the women around 
him. He believes in women leaders and he wants, he believes that 
the country will be, you know, a leading country only if equality is 
given.  
 So, we need people like that, I mean, without... only women 
fighting, um, or fighting with the, the existing leaders. We brought 
a person within, because only because of those opportunities they 
are leaders now. And, uh, if the ladies they have to struggle to 
come in front fighting with the existing leaders and it is not a good, 
uh, you know, way of leading a country. Uh, this person is not, you 
know, pushing everybody, men or women. [inaudible 00:10:55] 
maybe you can say maybe he’s supporting me, women more, if 
they are capable. So, that is, like, very appreciable. And, uh, that is 
shown here in this picture. He’s very happy in doing that.  
Amer: Great. Uh, third, uh, photo.  
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Deepa: He wants to, uh, test... whatever it is, he wants to test how it is. 
Whatever something new is, uh, you know, made or something like 
that. He want to test it before he used to others. It’s like, you 
know, programmers, uh, intelligence. Without testing and, you 
know, feel not convenient. He wants to change it. So, before giving 
it to the normal people, he wants to taste it. Like, even if it is 
[inaudible 00:11:57] bad or good or whatever it is, I want to know. 
You know? They’re not let it give to my people. If I’m happy, I’m 
sure the others will be happy. If I have... If I, um, even if it is for 
normal population, you know, the person may not be going there. 
Let them enjoy or let them suffer. That, you know, that, that is not 
a leadership quality, actually. That, uh, he’s there to test whether 
it’s okay for normal people. Whether they’ll be happy, whether 
something good, something unique is there or not.  
 So, I think he’s standing for the people around him. That is, like, 
again here also we can see he’s one person who is like happy with 
the team. That’s one thing, uh, and with the normal people like we 
could have, uh, like, you know, uh, would be restricting other 
people, you can see many people standing, many normal people. 
Should be normal people. I mean, he’s not bothered about, uh, 
somebody attacking or he’s there to be with the people. [inaudible 
00:13:02].  
Amer: So, do you think these photos represent, uh, like three photos- 
Deepa: True leadership [inaudible 00:13:16].  
 That may, that uses, like, you know, the, uh, [inaudible 00:13:22] 
basically a device leading the entire Middle East, because of this 
person.  
Amer: [inaudible 00:13:28].  
 Um, do you like to add any more comments, uh, on that? Do you 
have- 
Deepa: I wish every place, every country, you know, they have a leader like 
this, and at least, uh, the future generation of UAE’s leadership is 
like that accommodating normal people. And, uh, meeting, 
standing within the team, not discriminating. So, that I know we’ll 
be able to live here, in [inaudible 00:13:59] even our future 
generation will be able to live here, that is my hope. That’s it.  
Amer: Great. Thank you so much. So, that’s it. It’s, uh-  
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Interview # 2 (Biji) 
 
Amer: Yes. Hi, Biji. Um, just to explain- 
Biji: Hi. 
Amer: ... to you, uh, the research, as, um, I told you the research I’m, I’m 
doing in Bra-, uh, Bradford University in the UK, it’s about 
leadership. So, the title of my thesis or research is The Impact of 
Visual Representations of Leadership, which is, like, from images or 
from photos, in tribal dominated society which is, uh, it’s like 
Bedouin societies, like UAE. I’m focusing on UAE. 
Biji: Mm-hmm (affirmative). Okay.  
Amer: ... which is tribal, uh, society. So, the focus is, um, on, uh, uh, on 
how people see leaders and the leaders’ images. 
Biji: Mm-hmm (affirmative). 
Amer: So, this, in fact the, um, the process, uh, for this interview, it, uh, 
the dur-, uh, duration is less then 30 minutes, so it depends, uh, 
uh, your answers. Your name will be anonymous, no mention for 
the name, just I took it for, just to see, uh, which is I, I got, uh, you 
know, like, 10 interviews I meet with, just to, uh, differentiate 
between one, uh, and the other. 
 Uh, so, uh, the process will be as follows. I will ask you for some 
personal information, which is mostly about background because 
leaders, and the way we see images of leaders, is so dependent on 
our social background, our, where we are, fro-, uh, lived and all of 
that. So, some information about you, then I ask you a couple of 
questions general, then I will show you three photos for one leader 
from the UAE. You know him very well. Uh, each photo I will ask 
you just to tell me what you see in this photo. 
Biji: Mm-hmm (affirmative). 




Biji: Uh, I’m 4-, uh, 44. 
Amer: Uh, education level? 
Biji: Education? I am, uh, home [inaudible 00:02:07] doctor. 
Amer: Uh, domain, what domain? Where, uh? 
Biji: S-, then, I am from India. 
Amer: Yeah. 
Biji: Mm-hmm (affirmative). And- 
Amer: Which part of India? 
Biji: Yeah, southern part of India. 
Amer: Southern part. 
Biji: Mm-hmm (affirmative). 
Amer: Uh, so, languages- 
Biji: Language- 
Amer: ..-. beside English? 
Biji: Um, my, our, uh, I am from the state Kerala. 
Amer: Yeah. 
Biji: And, uh, my mother tongue is Malayalam. 
Amer: Okay. And you speak Hindi? 




Biji: Hindi is not fluent, fluent for me. 
Amer: Yeah. Okay. Uh, so, uh, do you work now? 
Biji: Uh, here I am not working. 
Amer: Yeah. Okay. How long have you been here in Dubai [inaudible 
00:03:03] at least? 
Biji: Um, uh, I have been here in Dubai for, uh, uh, 14 years. 




Biji: In two years, uh, um- 
Amer: Mm-hmm (affirmative). 
Biji: ... we were in Muscat, Oman, Oman. 
Amer: Okay. So, before- 
Biji: Yes. 
Amer: ... two years, in Oman. Okay. So, the first question now, um, how 
do you describe leadership? Like, if I, if I ask you to paint or draw a 
image for leader- 
Biji: (laughs) 
Amer: ... in your mind, like, what, how you would draw that leader? 
Biji: Uh, first- 
Amer: First he or she, you need- 
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Biji: Mm-hmm (affirmative). 
Amer: ... the like, uh, is he or she? 
Biji: Yeah. Leader means that their face should be head up- 
Amer: Mm-hmm (affirmative). 
Biji: ... and we can see the leadership, uh, quality in, from their eyes. 
Amer: Mm-hmm (affirmative). 
Biji: That is what, uh, uh, we can, um, identify there in the leadership 
quality from their eyes, I think. 
Amer: Mm-hmm (affirmative). The way he or she looks at you? 
Biji: Yeah.  
Amer: Or- 
Biji: Uh, looks and their confidence in their face. 
Amer: Mm-hmm (affirmative). What else? 
Biji: Hmm, what else? Uh, it’s... The image means the whole image? 
Amer: Yeah. Like, uh- 
Biji: Whole image? 
Amer: ... yeah, his eyes. Yeah. The way- 
Biji: Um. A lot of the, uh, these po-, uh, standing posture- 
Amer: Everything. 
Biji: ... or, uh, or, you are s-, uh, thinking that only face. No? 
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Amer: Uh, anything. 
Biji: Yeah. There. 
Amer: Yeah. 
Biji: Their walking. 
Amer: Mm-hmm (affirmative). 
Biji: From their, uh, no. In the picture we cannot, uh, uh- 
Amer: Mm-hmm (affirmative). 
Biji: ... saw the way they walk. 
Amer: Mm-hmm (affirmative). 
Biji: You know? 
Amer: Yeah. Yeah. So, it, walking is, is something very important? 
Biji: Yeah. 
Amer: Like how, how do you think- 
Biji: Yeah. And uh, um, communication with, um- 
Amer: Mm-hmm (affirmative). 
Biji: ... the people. 
Amer: Yeah. Mm-hmm (affirmative). Okay. So. So, now I will show you as I 
told you, uh, for three photos, one by one. Just I need to get your 
interpretation and your [inaudible 00:05:33] thoughts- 
Biji: Mm-hmm (affirmative). 
Amer: ... on, one by one. So- 
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Biji: I will try, (laughs). 
Amer: Yeah. So, first photo. You know him- 
Biji: Ye-, yes. 
Amer: ... for sure, hmm. 
Biji: Sheikh Mohammed? 
Amer: Mm-hmm (affirmative). Yeah. Just let me, that well. Yeah. How do 
you describe that? What do you, what do you see in this photo? 
Biji: Yeah. From, show, uh, seeing her, uh, his, uh, actually- 
Amer: Mm-hmm (affirmative). 
Biji: ... everybody get that inspiration. Mm-hmm (affirmative). 
Inspiration. 
Amer: Mm-hmm (affirmative). So in a way- 
Biji: That- 
Amer: ... he looks- 
Biji: Yeah. Loo-, the, like think high. 
Amer: Okay. 
Biji: [inaudible 00:06:19] think, oh, yeah. 
Amer: Okay. Yeah. What about his hand, the salute? Do, do you know 
what that means? 
Biji: Um, that mean- 




Amer: ... the three fingers? 
Biji: Three fingers? 
Amer: Mm-hmm (affirmative). 
Biji: I’m not sure about that. 
Amer: But what, uh, what, what does it, uh, like, uh, mean for you in a 
way? 
Biji: Mm-hmm (affirmative). 
Amer: Like, if you see this photo- 
Biji: Mm-hmm (affirmative). 
Amer: ... yeah. 
Biji: Yeah. Think high and we won, uh. 
Amer: Okay. 
Biji: We, we, we are reaching. 
Amer: It’s victory. 
Biji: Um. Mm-hmm (affirmative). 
Amer: Okay. It’s kind of victory. 
Biji: Mm-hmm (affirmative). Victory, yes. 
Amer: Yeah. Yeah. So, this is like a, it represents, uh, the leadership image 
in your mind, in a way, uh, the way he looks or- 
Biji: Yes. 
Amer: Okay. The second photo, this is on social media. Hmm. What does 
it mean for you this, uh, this photo? What do you feel when- 
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Biji: Well, this- 
Amer: ... you see this photo? 
Biji: Uh, did, um, any economy place? It’s among, uh- 
Amer: Let me see here if there is anything written. 
Biji: It’s more [inaudible 00:07:35] shot. 
Amer: Um, nothing. Just when you see this photo, what do you feel? 
Biji: Okay. Yeah. Leaders, uh, uh, come to the [inaudible 00:07:47] 
people. 
Amer: Mm-hmm (affirmative).  
Biji: And uh, um, they interact with the ma-, future generation- 
Amer: Mm-hmm (affirmative). 
Biji: ... and inspiring them. 
Amer: Okay. 
Biji: Yeah. 
Amer: Mm-hmm (affirmative). You see him. Okay. The third one, this is 
the third one. 
Biji: Yeah. The new, uh, regarding the new development- 
Amer: Yeah. 
Biji: ... development and, uh, uh, and I, I don’t think- 
Amer: Mm-hmm (affirmative). 
Biji: ... uh, all cultures- 
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Amer: Mm-hmm (affirmative). 
Biji: ... [crosstalk 00:08:36]. 
Amer: But he’s, here he’s crossing- 
Biji: He’s, I know. 
Amer: ... the road. 
Biji: He’s crossing the road. Yes. 
Amer: Yeah. 
Biji: Yeah. Crossing the road, [crosstalk 00:08:42]. 
Amer: How do you see? 
Biji: Mm-hmm (affirmative). Yeah, uh, that- 
Amer: What, what does it mean for you- 
Biji: That means- 
Amer: ... when you see. 
Biji: Yeah. He, uh, he, uh, he a-, wants to be like a normal- 
Amer: Okay. 
Biji: ... uh, common people. Hmm, and uh- 
Amer: Mm-hmm (affirmative). 
Biji: ... he’s coming into the common people. 
Amer: Mm-hmm (affirmative). He’s like common- 
Biji: [Crosstalk 00:09:01], you know.  
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Amer: Yeah.  
Biji: Mm-hmm (affirmative). And, uh- 
Amer: Mm-hmm (affirmative). 
Biji: ... anytime he, um, he wants to see the, uh, people, what are 
people doing- 
Amer: Mm-hmm (affirmative). 
Biji: ... and so, it’s [inaudible 00:09:12], uh, telling people he himself 
(laughs) coming out. 
Amer: Mm-hmm (affirmative). Okay. 
Biji: Yeah. Mm-hmm (affirmative).  
Amer: So he’s like example for them- 
Biji: Example, yes. 
Amer: ... in a way. Yeah.  
Biji: Mm-hmm (affirmative). 
Amer: Perfect. So, do you see that also represent some kind of 
leadership? Or it’s something like just, uh, an image? 
Biji: And I think that depends on, uh, uh, individual. 
Amer: Mm-hmm (affirmative). 
Biji: A li-, a li- 
Amer: But from your perspective, how do you see it? 
Biji: Yeah. Yeah. Would- 
Amer: When you see that photo- 
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Biji: Mm-hmm (affirmative). 
Amer: ... like, if you open the LinkedIn and found- 
Biji: Found, mm-hmm (affirmative). 
Amer: ... this photo- 
Biji: Mm-hmm (affirmative). Yeah. Uh, then, uh, uh, people feel, uh, 
feel so close to their leaders. 
Amer: Mm-hmm (affirmative). Okay.  
Biji: Mm-hmm (affirmative). 
Amer: Since you see these photos- 
Biji: Yeah. Mm-hmm (affirmative). 
Amer: Yeah. It’s closer. Okay. So, do you like to add anything on 
leadership, or the photos of leaders here in the UAE since you lived 
for long time? 
Biji: Mm-hmm (affirmative). 
Amer: So. 
Biji: (laughs) 
Amer: Do you have anything to add on that? 
Biji: I don’t, that, there are, uh, very cooperative to, in, in cooperate all 
cultures- 
Amer: Mm-hmm (affirmative).  
Biji: ... uh, in, uh, um, uh, people from all countries, uh, they are 
welcoming and treating like same. 
Amer: Mm-hmm (affirmative). 
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Biji: With, uh, that, like that there. Uh, uh, the U-, UAE itself is 
developing, and they’re, they do co-, uh, accommodate you. 
Amer: Mm-hmm (affirmative). 
Biji: That this was- 
Amer: Yeah. 
Biji: Yeah. Uh, uh, I think that, that, that is the reason of, uh, um, 
development of UAE. 
Amer: Mm-hmm (affirmative). Okay. Great. So- 
Biji: Yeah. Tolerance, (laughs). 
Amer: Tolerance, yeah, exactly. Yeah. So, I think, uh, if you don’t have 
anything to add, so that’s it. 
Biji: Yeah. 
Amer: Okay. Thank you so much. 
Biji: Thank, thank you.  
Amer: Thank you. Yeah.  








Interview # 3 (Liji) 
 
Amer: Hi Liji. 
Liji: Hi (laughs). 
Amer: Uh, thank you for, uh, be part of this, uh, research. Um, just first, I 
will tell you about the research itself. It’s, uh, about leadership.  
Liji: Mm-hmm (affirmative). 
Amer: From visual perspectives.  
Liji: Okay. 
Amer: So, uh, the title of the research is "The impact of visual 
representation of leadership"... 
Liji: Uh-huh. 
Amer: ... "in the tribal dominated societies". Which is, uh, it’s uh, I- I take 
the example of the UAE.  
Liji: Mm-hmm (affirmative). 
Amer: So, talking about leadership in the UAE.  
Liji: Mm-hmm (affirmative) okay. 
Amer: Um, the focus as the title shows, uh, the focus is on, uh, leaders or 
leadership image. Like how you see the image or photo of 
leadership and what that, uh, the reflection of image on people 
that they consume or they see the photos, um, so- [crosstalk 
00:00:53] 
Liji: Like when we see somebody’s picture, we have to, oh, express our 
ideas, right? 




Amer: Any leader. 
Liji: Okay. 
Amer: Maybe in India you see, uh, any leader from- 
Liji: Yeah, yeah. 
Amer: Mahatma Gandhi- 
Liji: Oh, okay, okay. 
Amer: Or someone else.  
Liji: Yeah. 
Amer: So they have photos, so what kind of impact- 
Liji: What... Yeah, we feel- 
Amer: You feel, yeah. Uh, so, now the process is... The interview will, 
won’t take more than, maximum 30 minutes. 
Liji: Okay. 
Amer: Uh, your name will be anonymous.  
Liji: Mm-hmm (affirmative). 
Amer: No mention for your name.  
Liji: Okay. 
Amer: Um, the process is to first collect some personal information 




Amer: It’s very, um, socially, uh related. Like, if you are from India would 
be different than if you are from-  
Liji: Yeah. 
Amer: From, uh Saudi Arabia for example. 
Liji: Mm-hmm (affirmative) okay. 
Amer: So, lots of... This is why I will ask you some personal information 
about you.  
Liji: Yeah, sure, sure. 
Amer: Then, after, I will ask you two... One or two questions. General 
questions about leadership. 
Liji: Okay. 
Amer: And images. 
Liji: Okay. 
Amer: And then I will show you three photos- 
Liji: Okay. 
Amer: Or one leader, you know him very well, from the UAE- 
Liji: Mm-hmm (affirmative). 
Amer: Each photo, you will... Just I need to tell me what you see, or what 
you... Had the impact on that. 
Liji: Okay. 





Liji: 41... 43. 
Amer: Uh, education level? 
Liji: Um, graduation. 
Amer: Uh, work domain? 
Liji: Uh- 
Amer: What, uh- 
Liji: Uh, it’s art and, um- 
Amer: Art? 
Liji: Uh, yes. 
Amer: Okay. So you’re art... Artist, or? 
Liji: Uh, no, no, no. Not like that, uh, my wing- hom-, uh, it’s a com- 
combination of s- f- few subjects, uh- 
Amer: Yeah. 
Liji: Like, economics, and, uh, maths, but something like that. 
Amer: Mm-hmm (affirmative)- 
Liji: Uh- 
Amer: Okay. 
Liji: Um (laughs)- 
Amer: So what is... Do you work now? 
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Liji: Uh, no. Now I am not working. Before I used to work, um- 
Amer: Yeah, what kind of work you used to have at home? 
Liji: Uh, it’s a- it’s an admin work, uh- 
Amer: Okay. 
Liji: Related to, uh- 





Liji: Uh, I, uh- 
Amer: English, for sure. 
Liji: Yeah, English, and my, um, mother tell, Malayalam, and uh, 
national language, Hindi. 
Amer: So you speak Hindi a lot- 
Liji: Hindi, also. Mm-hmm (affirmative), yes. 
Amer: Okay. So you’re from south from in India? 
Liji: Southern India. 
Amer: Yeah. 
 How long have you been here and why? 
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Liji: Here, in Dubai? Uh, uh, in between I took uh, some gaps.  
Amer: Mm-hmm (affirmative). 
Liji: I was here for uh, 14 years before. 
Amer: Mm-hmm (affirmative). 
Liji: Then I moved to... Relocated to Singapore, and came back, and 
now, uh, um, now it’s, um, fifth year. 
Amer: Fifth? 
Liji: Yeah. 
Amer: So in total, 19 years? 
Liji: Uh, yeah (laughs). 
Amer: 19 years in Dubai. 
Liji: Yeah (laughs). 
Amer: Any other cities in the Middle East? 
Liji: Uh, no.  
Amer: No. Okay, so 19 years in Dubai. 
Liji: Mm-hmm (affirmative). 
Amer: Um, now the first question is, uh, how do you describe leadership? 
Like from image perspective... If you are a painter- 
Liji: Mm-hmm (affirmative). 
Amer: And I ask you like, draw me- 
Liji: Mm-hmm (affirmative). 
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Amer: A photo for a leader.  
Liji: Mm-hmm (affirmative). 
Amer: He, or she.  
Liji: Mm-hmm (affirmative). 
Amer: I don’t know what you see the leadership, or leaders, but, uh, how 
do you describe that- that image for leaders? 
Liji: Leaders - uh, leaders are these, uh, inspirers, no? (laughs). 
Amer: Yeah. 
Liji: Yeah. That, uh, [inauduble 00:04:29] leadership by being in, uh, 
they should, uh- 
Amer: Inspired them? 
Liji: Yeah. Inspire. And, uh, from ou- our- our own caliber, we should, 
highlight... It helps to help highlight our own caliber like that 
(laughs). 
Amer: Mm-hmm (affirmative). So this is the photo of, uh, inspirational. 
Liji: Mm-hmm (affirmative). 
Amer: Do you think, uh, leaders are he or she? Want see, what- what do 
you see? 
Liji: Mostly- mostly, I see leaders male-dominated (laughs). 
Amer: Male dominated, yeah. 
Liji: Yeah. 




Amer: Leaders, uh, political leaders- 
Liji: Yeah, political leaders also (laughs). 
Amer: Now, but you still see leaders, uh, more of male? 
Liji: More male (laughs). 
Amer: Yeah. Okay. So, uh, just, I will- I will start showing the first photo. 
Liji: Mm-hmm (affirmative). 
Amer: Just I need to... Tell me what you think, uh, what the perception 
you get?  
Liji: Wow. 
Amer: This is first photo. 
Liji: Oh (laughs). 
Amer: You know? 
Liji: Okay. 
Amer: And this is famous photo [inaudible 00:05:28]. 
 What do you feel when you see these photo? 
Liji: He’s always, victoring any field (laughs). 
Amer: Yeah. 
Liji: Yeah. He like to inspire others also, and also, uh, he’ll not, uh, give 
up for anything. Whatever the challenge is, he’s ready to take. 
Amer: Hmm. How do you see that, like from his eyes? From his hands? 
What exactly? 




Liji: Highlighted. Fingers, no? 
Amer: Yeah. 
Liji: That- that shows that he’ll not ready to go... Ready to take any 
challenges.  
Amer: Mm-hmm (affirmative) what about his eyes? So the way he looks, 
uh- 
Liji: Yeah. He’s, uh, he’s very, like ready to, insp-, hmm, very- very 
charming.  
Amer: Mm-hmm (affirmative). 
Liji: Look whatever... What charismatic- 
Amer: Mm-hmm (affirmative). 
Liji: Way of approaching the- 
Amer: Mm-hmm (affirmative). 
Liji: People. 
Amer: Mm-hmm (affirmative). 
Liji: Right? (laughs) 
Amer: [inaudible 00:06:31], yeah. 
Liji: That, uh, I always felt, is a really... Ready to, what was it... Benefit 
of taking a challenge- 
Amer: Mm-hmm (affirmative). 




Liji: That’s (laughs)- 
Amer: Yeah. So the second one, which is, I found it on social media, on 
LinkedIn. Uh, this one. Wh-what do you think about this photo? 
Liji: Yeah. Okay. 
Amer: What does it mean? 
Liji: Yeah. 
Amer: Like, when you see a photo like that. You don’t- 
Liji: Oh. 
Amer: Because, here there is something in Arabic- 
Liji: Oh, here, okay. 
Amer: You don’t understand what is written. So what do you think? 
Liji: Is a, uh, these, uh, ready to give equal opportunities for ladies, in 
the, uh, ladies in the society.  
Amer: Mm-hmm (affirmative). 
Liji: Like that, for, uh, education, or whatever the field. She, uh, ready 
to see the lady should come forward, and uh, do their parts for the 
society. 
Amer: Mm-hmm (affirmative). 
Liji: And uh, for education sections. Either for the education section, or 
any other field. 
Amer: Mm-hmm (affirmative). 
Liji: That’s, I felt- 
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Amer: Is largely support, uh- 
Liji: Yeah, yeah. 
Amer: Woman. 
Liji: Yeah, yeah. They always, uh, ask, uh, to come forward- 
Amer: Mm-hmm (affirmative). 
Liji: To take up any- any- anything that ladies... Not even the- the- 
shou- there should, uh, sit in the house, but come forward, and, 
uh- 
Amer: Mm-hmm (affirmative). 
Liji: Forward for, uh, even the education session, or uh- 
Amer: Mm-hmm (affirmative). 
Liji: The education is the first step for- 
Amer: Mm-hmm (affirmative). 
Liji: Everything. 
Amer: Mm-hmm (affirmative). 
Liji: And the first, uh, basic, uh, needs they should, uh, give to the 
society like that- 
Amer: Mm-hmm (affirmative). 
Liji: Uh, from ladies only, the d-development can see from the basic 
foundation starts from the home- 
Amer: Mm-hmm (affirmative). 
Liji: And the ladies have the good education, or the proper work of 
guiding their students, then- then he, uh, understand that, I think- 
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Amer: Mm-hmm (affirmative). 
Liji: That, that is the basic, uh, thing for the development for this 
society. 
Amer: Mm-hmm (affirmative). 
Liji: We need, maybe, thinking like that way. He re-, uh, he is giving all 
the opportunities for the ladies (laughs). 
Amer: Mm-hmm (affirmative), great. 
 Uh, the third one, and last one is, uh, this one. 
 He’s here, so it’s written in English, here. 
Liji: I think this one is City Walk? 
Amer: Yeah. 
Liji: Okay (laughs). 
Amer: If you see the entire photos lined up. 
Liji: Yeah. I was here from ‘95. I saw all the developments from- from 
that, a- uh, [inaudible 00:09:24], this much. 
Amer: Yeah. 
Liji: I- I remember all those areas were so deserted.  
Amer: Mm-hmm (affirmative). 
Liji: Now, we can see the development, what we seeing now, no? 
Amer: Mm-hmm (affirmative). 
Liji: So that is, a, true leader can only, uh, develop in that way. 
Amer: Mm-hmm (affirmative). 
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Liji: Then, now I am- I think that, uh, Dubai is the one of the best- 
Amer: Mm-hmm (affirmative). 
Liji: Maybe because... Only because of these leaders. 
Amer: Mm-hmm (affirmative). 
Liji: That they are ready to be ready for, even not for the locals, but for 
the expatriates also, they are giving lots of opportunities. So 
development, uh, he considered development, uh, is uh, it’s a- it’s 
a compilation of different things. 
Amer: Mm-hmm (affirmative). 
Liji: And he’s ready to give for everything for, any... Without- without 
considering religion, culture, or anything. 
Amer: Mm-hmm (affirmative). 
Liji: He’s given all the opportunities in UAE- 
Amer: So if you don’t know the background, if you haven’t lived here for 
19 years- 
Liji: Mm-hmm (affirmative). 
Amer: So, and see that photo- 
Liji: Yeah, that is a lot of difference. That, uh, when we were there from 
that, I think from, that to... What is that, Trade Center?  
Amer: Yeah. 
Liji: From Trade Center to [inaudible 00:10:38], there was nothing 
(laughs). 
Amer: (laughs). 




Liji: Now, I-it’s, a difficult to see the desert area- 
Amer: Yeah. 
Liji: (laughing) because of that development. 
Amer: Yeah. 
Liji: That’s only... That, uh, leaders can... Good leaders can provide such 
development- 
Amer: Mm-hmm (affirmative). 
Liji: In a country (laughs). 
Amer: Mm-hmm (affirmative), great. 
 Uh, do you like to add anything, uh, on that? 
Liji: [inaudible 00:11:09] everything is, uh, well- well managed. Just to 
see that they are crossing the road, because that rules and 
regulations has strictly followed the country. 
Amer: Mm-hmm (affirmative). 
Liji: Right? 
Amer: Well, that is, yeah. 
Liji: (laughs). 
Amer: Yeah. Assigned for leaders, yeah. 
Liji: Yeah (laughs). 
Amer: Yeah, great. 




Amer: Well, that’s it. Thank you so much, uh- 
Liji: I... 
 
Interview # 4 (Ruchi) 
Amer: Hi. Uh, Ruchi. It’s, uh uh, I pronounce it, uh, fine?  
Ruchi: It’s perfect.  
Amer: Good. Good. Great. Uh, so, uh, uh, um... I’m, I’m doing ah research about 
visual leadership. Uh, so, uh, today, um, uh... just let me first brief you 
about, uh, the research itself. The title of the research is called The Impact 
of Visual Representations of Leadership- 
Ruchi: Mm-hmm (affirmative) 
Amer: ... and the Tribal Dominated Societies." Which is a bit, like, focusing on 
here, on the UAE. 
Ruchi: All right. 
Amer: [inaudible 00:00:38] environment. So, um, the focus, uh... as a focus, you 
know exactly what kind of, like, photos leaders are, uh, are presenting to 
followers here, and the impact of these photos on followers. 
Ruchi: Hmm. 
Amer: How the see it, but the influence the followers got when they see these 
photos. 
Ruchi: Sure. 
Amer: Um, uh, uh. So, um... Uh, the interview duration would be less than 30 





Amer: Uh, uh, the process is as follows; first of all, I need, like, some information... 
personal information about you. Mostly about your background. 
Ruchi: Okay. 
Amer: Um, and then after, I will ask you couple of questions, general questions 
about the images. Then after I will show you three photos- 
Ruchi: Mm-hmm (affirmative). 
Amer: ... of one leader from UAE, uh, one by one, and get you inputs on them. 
Ruchi: Sure. 
Amer: Okay. First of all, uh, can I ask you about your age? 
Ruchi: My age is 30. 
Amer: 30. Uh, education level? 




Amer: So work domain now? 
Ruchi: Um, as of now it’s marketing and sales, and yoga, whatever works out. 
Amer: Good. Languages besides English? 
Ruchi: I know Hindi. Uh, I know a language called Guajarati, which is G-U-J-A 
Amer: G- U 
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Ruchi: J-A-R-A-T-I. And, um, I can read and write Arabic, but very little 
conversation, I can’t- 
Amer: Okay. 
Ruchi: Yeah. 
Amer: So you are from India. Which part of India? 
Ruchi: Gujarat. 
Amer: Gujarat. Which is, uh... 
Ruchi: Uh, West. 
Amer: West. Okay. How long have you been in Dubai or Middle East? 
Ruchi: I have been brought up here. So- 
Amer: Ah. 
Ruchi: ... all my life. 
Amer: Okay. So, first of all, the first question, general question, is, how do, do, uh, 
y- you describe images? Like if, uh... if you are a painter- 
Ruchi: Hmm. 
Amer: ... or artist, and I told you that I needed photo for leadership or- 
Ruchi: Right. 
Amer: ... the symbols of leadership- 
Ruchi: Right. 
Amer: What you come up with? 
Ruchi: Oh, it’s interesting. Um, somewhere, a leader, I think in the gaze of the 




Ruchi: There is, uh, confidence. Very comfortable within themselves. And just 
talking to them, they’ll use few words. They inspire people around them. 
So, if, if the photography, then it’s that gaze that, um- 
Amer: Hmm. 
Ruchi: ... that confidence. A lot of stories come by just that look. 
Amer: Hmm. 
Ruchi: That he is comfortable in his own skin. And in terms of symbols, I think it’s, 
it’s a person himself, it’s... or herself. 
Amer: Hmm. 
Ruchi: There’s nothing else. I mean, no external factors bring that leader out. 
Amer: Yeah. 
Ruchi: A leader is a leader within. 
Amer: Hmm. 
Ruchi: It’s not by any external factor. 
Amer: Hmm. And a- 
Ruchi: So... 
Amer: ... leader for you, he or she- 
Ruchi: Um. Who I consider a leader? 
Amer: Yeah. 




Amer: No. Just a- a... It’s like, uh, whenever you think about leaders they are 
males or females, what works for you? 
Ruchi: Um, so, funnily, predominantly, it becomes males in my head. 
Amer: Hmm. 
Ruchi: But, I feel like times are changing, and somewhere the confusion is still 
there. That- 
Amer: Hmm. 
Ruchi: ... that ladies can also be leaders. But we haven’t seen as many powerful 
leaders, uh, in women yet. 
Amer: Hmm. 




Ruchi: In terms of men, my, uh, my ex, uh, boss- 
Amer: Hmm. 
Ruchi: ... he is a fantastic leader. 
Amer: Hmm. 
Ruchi: Uh, he just inspires people by the way he talks. His presence itself. He 
walks in the office and there’s a aura around the office. 
Amer: Hmm. 
Ruchi: Um... you know? If he takes up a call with a client, there’s no need to, uh, 




Ruchi: So, the... He, he’s the one I get inspired by, yes. 
Amer: Yeah. So, mostly it’s his eyes or the- 
Ruchi: Yes. 
Amer: ... leaders eyes. 
Ruchi: Yes. 
Amer: The way he looks at, uh... 
Ruchi: Yeah. His eyes are very important. 
Amer: Okay. Hmm. Um. So now I will show you the three photos I told you about, 
uh, one by one to get your inputs on them. First, him. 
Ruchi: Oh, it’s- 
Amer: You know him? 
Ruchi: ... the famous, uh- 
Amer: Yeah. 
Ruchi: ... photo of... 
Amer: Very famous. 
Ruchi: Yeah. 
Amer: So, what do you think about this photo? 




Ruchi: But, um, in terms of leadership, it’s all right, because he’s not looking in- 
into the camera. 
Amer: Hmm. 
Ruchi: It’s a side profile. And it’s... the, the emphasis is more on his hands- 
Amer: Hmm. 
Ruchi: ... than on him as a person. So... But I know the w-... kind of work he’s 
done, so that’s enough to get me, you know, hooked. 
Amer: Hmm. 
Ruchi: But for a person who doesn’t, uh, know who he is, it’s a normal photo. 
Amer: Okay. So if you don’t know him- 
Ruchi: Yeah. 
Amer: ... so the focus... your focus will be on the hands. 
Ruchi: Yes. 
Amer: Right? Not on... ‘Cause he’s not looking at you. 
Ruchi: Not looking at me also, so yeah. 
Amer: Yeah. 
Ruchi: So, for me, like I said, the gaze is a power. 
Amer: Hmm. 
Ruchi: And so, here it’s just hands, which- 
Amer: Hmm. 





Amer: Why do you think, like, he’s, uh, like, always looking somewhere else? Like, 
most of, uh, the photos- 
Ruchi: Mm-hmm (affirmative). 
Amer: ... he... like, leaders, uh, do not look at- 
Ruchi: They don’t look. 
Amer: ... at, at people. So, they are looking somewhere else. Do you have any, 
any, uh, idea why? 
Ruchi: Maybe if I see more photos I- I’d know, but, um, if I would guess then if 
you’re a leader you shouldn’t be afraid to look in the camera. There’s no... 
there’s nothing to hide. There’s so much of confidence inside- 
Amer: Hmm. 
Ruchi: ... you know what you’re doing, you’re leading a team. 
Amer: Hmm. 
Ruchi: And, a leader is, one, who is able to motivate people around him or her. 
Amer: Hmm. 
Ruchi: So, I don’t see why they would not look at the camera. 
Amer: Yeah. 
Ruchi: But, um, maybe it’s, uh, it’s to show their vision. They’re looking forward 
ahead- 
Amer: Hmm. 




Ruchi: Or maybe there’s so much happening in their mind, so m- so many, uh, 
processes that they’re obviously preoccupied, um, I guess. 
Amer: Yeah. Hmm. 
Ruchi: Yeah. 
Amer: What about his hands? Uh, uh, uh, uh, what that means for you? 
Ruchi: Well, it’s a symbol of peace or victory. 
Amer: Hmm. 
Ruchi: And, um, it’s, uh, it’s good because he’s inspired that among the people. 
He’s trying to show that he’s the symbol of- 
Amer: Hmm. 
Ruchi: ... peace for the country. 
Amer: Okay. 
Ruchi: And if he’s there as a leader then everyone is comforted. 
Amer: Hmm. 
Ruchi: We have somebody who’s so... visionary who’s looking out for us. 
Amer: Hmm. 
Ruchi: But, um... It’s okay. 
Amer: Mm-hmm (affirmative). 
Ruchi: It’s... Yeah. 




Ruchi: All right. 
Amer: You can tell that was few, few months ago, I guess. 
Ruchi: So, this photo for me is, like, sweet. I mean, uh, he’s around a lot of... it’s 
looks like they’re graduates or... I don’t know, they’re, uh, women 
delegates. 
Amer: Hmm. 
Ruchi: But, uh, he’s... his stance is very neutral. And, um, he seems kind of, like, 
he’s o- [ovened 00:09:11] with a lot of people around him. 
Amer: Hmm. 
Ruchi: So, he’s kind of closed his hands in here. 
Amer: Yeah. Mostly women. I think all of them are. 
Ruchi: (laughing) Yeah, they’re all women. Exactly. 
Amer: (laughs) Yeah. 
Ruchi: So, it’s, um... Again, it’s, uh, in terms of leadership, you can see that, you 
know, he’s surrounded with people, and he’s- 
Amer: Hmm. 
Ruchi: ... in his own element. You can see how popular he is by everyone following 
his hand gesture, the- 
Amer: Yeah. 
Ruchi: ... peace symbol. 
Amer: Yeah. 
Ruchi: So, he’s kind of, like, shy. I think that everyone is, like, praising him 




Ruchi: His humility- 
Amer: Yeah. 
Ruchi: ... that’s what I think. 
Amer: Hmm. Hmm. The third one is this one. This is you see like some title in 
English. 
Ruchi: Right. 
Amer: This... Like, the, the second one was in Arabic, all in Arabic, so I think it’s 
the focus for Arabic. 
Ruchi: Right. 
Amer: Or local people. This is more English. 
Ruchi: Right. 
Amer: So... 
Ruchi: Still works. 
Amer: Uh, this one. 
Ruchi: Um, the other photos are very clear, so I don’t even know which is he on. I 
assume it’s this one? 
Amer: Yeah, I think s-... yeah, I think so. He is the one here. 
Ruchi: Okay. Um, as a photo representing leadership, it’s very hard to figure out 
from this photo because it’s very blurry. 
Amer: Yeah. 
Ruchi: And, um... 
Amer: Like, what, what does it represent to you when you see a leader, uh, 
crossing the road this way? 
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Ruchi: Well, he’s leading by example. He’s... You can see it’s a green man, so he’s 
not breaking any rules. 
Amer: Hmm. 
Ruchi: And, uh, he almost seems like one of forward people. 
Amer: Hmm. 
Ruchi: So people are walking behind him or next to him, by his side. 
Amer: Hmm. 
Ruchi: And, uh, he’s... He seems like he’s comfortable. 
Amer: Hmm. 
Ruchi: Uh, there’s no... not mu-... that much of crowd and security. 
Amer: Hmm. 
Ruchi: And this is one of a popular place. City Walk is a very, uh, a nice place to be. 
Amer: Yeah. 
Ruchi: It’s, uh, filled with, uh, very different expats and local population and 
Amer: Hmm. 
Ruchi: So he seems to be, be visiting this place. It’s, uh... He shows respect for all 
people. 
Amer: Hmm. 
Ruchi: That’s what I like. And, this is photo represents just him walking, uh, 





Ruchi: And in terms of the clothes he wants us to see that it’s very simple. 
Amer: Yeah. 
Ruchi: He, he, he doesn’t try to, you know, become somebody else. 
Amer: Hmm. 
Ruchi: I like that. Normally, otherwise, people who are leaders will try to, you 
know, show they’re different from the other people. 
Amer: Yeah. 
Ruchi: But he’s one of them. 
Amer: Yeah. 
Ruchi: And that I, I, I can see in the photo, clearly. 
Amer: Hmm. 
Ruchi: Like, if you didn’t tell me, I wouldn’t know which one he is. 
Amer: Yeah. 
Ruchi: So, he’s one of the people. 
Amer: Hmm. 
Ruchi: And that’s important for a leader. 
Amer: Okay. So, yeah... That’s it. So, do you like to ask something on what you’ve 
seen? 
Ruchi: Uh, uh, in terms of leaderships here in UAE? 
Amer: Yeah. 
Ruchi: I see- 
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Amer: Or the images, in a way, like, do you think the images for leaders are 
important here or not? 
Ruchi: Here I have seen images of leaders in almost every shot. Like, when I was 
working advertising also there were some clients who had wanted us to 
source images for them, for, uh, Sheik Zayed, Sheikh Mohammed, and get 
the best of frames because they wanted to put it up on their, uh- 
Amer: Hmm. 
Ruchi: ... universities, and shops. I don’t think it is a mandate, mandate, but 
somehow people just feel inspired to keep in their, uh- 
Amer: Perfect. 
Ruchi: ... premises. 
Amer: Hmm. 
Ruchi: Um, more than that... I mean, if you go to [inaudible 00:13:11], small small 
shop, the shop is tiny- 
Amer: Yeah. 
Ruchi: ... but they’ll still have those photos. 
Amer: The three photos. 
Ruchi: Yeah. 
Amer: Hmm. 
Ruchi: So it just shows that he’s very loved. 
Amer: Hmm. 
Ruchi: Uh, these, uh, the sheikhs of Dubai, Abu Dhabi, even the Sheik Zayed, he 




Ruchi: They’re very popular among the people here. 
Amer: Yeah. 
Ruchi: And, uh, because they’re here the people are comfortable to come from 
around the world and stay here. 
Amer: Hmm. 
Ruchi: And they kind of developed... and we’re seeing here. So the pictures are... 
they’re very royal, like, they’re just wearing very simple clothes but 
they’re... [inaudible 00:13:47] like I was telling you. 
Amer: Yeah. 
Ruchi: If you see photos... sometimes Sayed [inaudible 00:13:51] very powerful 
photo, what I’ve seen in these shops. And people feel comfortable- 
Amer: Hmm. 
Ruchi: ... knowing that, uh, someone like that is leading them 
Amer: Yeah. 
Ruchi: So, I’m one of them. 
Amer: Great. Yeah. Great. Thank you so much. 
Ruchi: Uh, you’re welcome. 







Interview # 5 (Natasa) 
 
Amer: So, uh, just, uh... Uh, first, I will explain to you the research. Um, 
the uh, title of my research is, "The Impact of Visual 
Representations of Leadership in- 
Natasa: Uh-huh (affirmative). 
Amer: Tribal-Dominated Societies: A Critical Qualitative Study of Aesthetic 
Leadership in the UAE." Um, now the focus of my study is uh, 
leadership, and from visual perspective, visual discourse of 
leadership. 
Natasa: Uh-huh (affirmative). 
Amer: Uh, my focus is on the tribal, uh, dominated uh, societies, mainly 
the Bedouin society, in Arabia. I, I took uh, UAE as uh, an example 
of, uh, the uh, the tribal or the Bedouin uh, societies. Um, I’m, I’m 
working on, uh, uh, images and from aesthetic uh, perspective, uh- 
Natasa: Okay. 
Amer: So, uh, so, I’ll... Uh, the, the, the interview will, will be less than 30 
minutes. It’s around like, uh... Won’t be more than 20 minutes, in 
fact, so- 
Natasa: Okay. 
Amer: Uh, your name will be anonymous, so no mention for the name. I 
will use just, uh, first name, um, on the study, uh- 
Natasa: (laughs) 
Amer: Yeah, so, um, uh, uh, the process will be as, as, as follows. First of 
all, I need to collect some personal in-information, uh, if you don’t 
mind, uh- 
Natasa: Uh-huh (affirmative). 
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Amer: Which is, give me some, um, like background about you. Uh, 
cultural background uh, and educational background [pon see 
00:01:42] and then I will, I will send you, uh, a photo, like three 
photos. I will show you three photos for one of the leaders, the 
main uh, leader from the UAE- 
Natasa: Uh-huh (affirmative). 
Amer: So, I’ll send you the photos one by one by email just to check and 
then we discuss each of these, uh, photos together. Uh, why I’m 
sending one by one because I need to get your uh,  reflection on 
each photo, like, uh, to get what exactly you think about each 
photo, uh, uh,  whenever you, you see that photo. 
Natasa: Okay. 
Amer: Uh, first of all, just, uh, uh, uh, can I ask you, uh, about your age? 
Natasa: Uh, I’m 35. 
Amer: Thirty-five. Uh, education, uh, educational level, if- 
Natasa: I finished a master of science and now I’m completing the Ph.D. 
Amer: Okay. Uh, work domain, which area? 
Natasa: I’m in marketing, marketing manager for 10 year. 
Amer: Languages you speak, besides English? 
Natasa: Uh, Slovenian, Croatian, Italian and Spanish. 
Amer: Okay, great. Uh, country of origin? 
Natasa: Uh, Slovenia.  
Amer: Slovenia. How, how long have you been in Dubai or the Middle 
East? 
Natasa: Over nine years. 
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Amer: Nine years. 
Natasa: All in Dubai. 
Amer: All in Dubai, okay. Okay, great. Um, let me start sending the 
photos. Um, just one minute. I will send photo number one. 
 Just, uh... The first question, in fact, uh, it’s, uh, uh, general about, 
uh, how do you scribe, uh, describe leadership image. Like, if, um, 
I’m telling you like, uh, if you want to paint leaders or leadership, 
uh, what kind of image, what kind of symbols, what kind of, uh, 
um, of image you, you would draw for, for, leadership. 
Natasa: Uh, sorry, just a second- 
Amer: Yeah. 
Natasa: Can, can you hold the line? 
Amer: Sure. 
Natasa: Sorry, [inaudible 00:04:12], I’m in a meeting. Can I call you back? 
Thank you. Uh, sorry. So, what kind of, of image or, or symbol of 
something I associate to leadership? 
Amer: Yes, exactly.  
Natasa: Um, okay. The main would be like, uh, leaders in, in politics, like, 
uh, President Barack Obama or, uh, Khalid Sheikh Mohammed, 
something like that. Um, otherwise, I, I feel all-always it is a male 
figure and dressed in a, in a suit, in very traditional suit... Uh, not 
for the middle east (laughs)- 
Amer: No.  
Natasa: Traditional uh,  for the, for the Western world. This would be, let’s 
say, mainly what, what comes to mind first. 




Amer: Like, uh, what I, I... What you describe is a male or female mostly 
for you? 
Natasa: Male, male, mostly male. 
Amer: Mostly male. 
Natasa: Yes. 
Amer: Okay, and, uh, what, what kind of symbols, uh, do you think, like 
do you use for, for leadership or leaders in, in general? 
Natasa: Can you give me an example? I don’t understand what you mean 
by symbol. 
Amer: Like, uh, the way, for example, if, uh, uh, uh, a, a, a way of look, uh, 
the way he, he, because you used, uh, that uh, he is male, so wha-
what kind of like, uh, uh, eyes, what kind of way of walk or way of 
speaking. What kind of- 
Natasa: Uh-huh (affirmative). Okay. Um, uh, he would be, um, speaking 
very confidently- 
Amer: Mmm. 
Natasa: Uh, showing charisma, um, let’s say, happy, but not laughing, not 
smiling too much, but still, uh, positive uh, positive face and, uh, 
being, standing straight up- 
Amer: Mm-hmm (affirmative). 
Natasa: With the shoulder and, you know, the, the proper posture. 
Amer: Hmm. 
Natasa: Um, that’s mainly. 
Amer: Okay. Okay, I’m just... I’m... I don’t know why I cannot send you 
photos, um... let me do... I will, I will send it by, um- 
Natasa: Are they big? How large are they? 
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Amer: Just it doesn’t work or... Just one minute. I will send it. I think it’s 
better to be sent by, uh... Okay, I already sent you the first image, 
uh, uh, by uh, Skype. 
Natasa: By Skype... (silence) I did not receive it yet. 
Amer: Yes, I think it’s very slow. I don’t know what’s going on with the 
internet. (silence) 
Natasa: Do you see me, that I am on Skype? 
Amer: Yes, I’m trying, uh... I’m sending them. (silence) 
Natasa: No, nothing came anywhere. 
Amer: Mmm. (silence) They are coming. I’m not sure what’s going on. 
(silence) 
Natasa: I don’t have neither in spam or [crosstalk 00:08:18]- 
Amer: Yes, I, I don’t know why. Even through email, it doesn’t work or, so 
I don’t know- 
Natasa: So, so which... I mean, are you, are you sending? 
Amer: I’m sending from Hotmail, but I think, uh, my internet is not that 
good. Hmm. 
Natasa: Do you want to send me by WhatsApp?  
Amer: Uh, yes I will send them but let me see if I have them here.  
 Okay. So now you have the first photo. 
Natasa: Mm-hmm (affirmative). 
Amer: Can you describe what you see, what uh, like I would like to, to 
hear from you uh, uh, wh-, like what kind of input you have, what 
kind of interpretation you have on the first photo. 




Natasa: Um, and uh, I know this is a thing but for some things he has done 
(laughs) uh, recently- 
Amer: Yeah. 
Natasa: I don’t think he’s a [inaudible 00:09:30] I think of something else. 
Um, but there’s something positive for the country and the people 
in the country and he’s very proud of this uh, and and he’s showing 
it like in a proud and positive way. 
Amer: Okay. But uh, like from visual perspective uh, how do you see the 
leadership uh, uh, uh, uh, way like uh, is it showing his leadership 
in this photo? If you even don’t know the, the leader uh, so uh, 
how do you see that this represent leader?  
Natasa: Um, I mean if I wouldn’t know that that is uh, the sheik- 
Amer: Yeah. 
Natasa: Um, based on his posture and, and how, how he looks and I mean 
uh, his face, uh, it, it seems that he’s a person that is uh, that is 
usually uh, not leading people but that is somewhere and in the 
upper level let’s say of a, of a, of the population. 
Amer: Hmm. 
Natasa: So it’s something important, something, someone, someone 
important. Someone that is used to speaking to the public. 
Amer: Okay.  
Natasa: [crosstalk 00:10:41] 
Amer: And uh, this symbol in his hand, you don’t know what exactly does 
it mean but uh- 
Natasa: I can’t remember. I know that they have uh, banners and 
everything but I really, I can’t remember at the, at the moment 
what it is. 
Amer: Okay. So let’s go to the second photo.  
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Natasa: Mm-hmm (affirmative). Yeah. 
Amer: Yeah. What do you, wh-wh-wh-what do you see in this photo? You 
have some- 
Natasa: I see all the other people using the same si-, the same uh, symbol. 
Amer: Yeah. But uh, uh, what that means for- 
Natasa: And male or female (laughs) around him. 
Amer: Yeah. Yeah. What does it mean? Any-anything like uh, for you? Uh- 
Natasa: Uh... I mean looks like it’s something good for women also and that 
women support it. 
Amer: Hmm.  
Natasa: And that they’re happy about it. They are all smiling there.  
Amer: Yeah. So something’s positive. 
Natasa: Yes. 
Amer: Uh, do you, do you uh, connect it to any leadership here in this 
photo? Or no? 
Natasa: I mean uh, Sheik Mohammed in the center- 
Amer: Yes, yes. 
Natasa: But the other ladies I-I can’t see well because it’s lower resolution. 
And anyway [crosstalk 00:11:54]- 
Amer: No I mean for Sheik Mohammed- 
Natasa: Recognize the women. I would not recognize who they are. 
Amer: But what about Sheik Mohammed, do you see like any gesture or 
anything showing that uh, leadership in this- 
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Natasa: I mean in this photo, he’s showing more humility. 
Amer: Hmm.  
Natasa: Um, not specifically leadership in the photo [inaudible 00:12:12]. 
Amer: Hmm.  
Natasa: Or at least based on how the resolution, I can’t see well his 
expression on the face.  
Amer: Yeah.  
Natasa: I just see he’s positive, from what I can see with the... It’s not good 
resolution. 
Amer: What about the third photo? 
Natasa: That uh... Sorry, are you there? 
Amer: Uh, the first, uh, the third photo- 
Natasa: Oh yeah, yeah. No, no, sorry. Something was buzzing me on the, on 
the phone. But... 
Amer: Hmm. 
Natasa: Uh, this is even worse in resolution. I see that there, that they’re 
men Arabs walking but uh, I can’t, I can’t see any faces. [crosstalk 
00:12:59] 
Amer: Yeah, it’s Sheik Mohammed in the center- 
Natasa: Sheik Mohammed, [crosstalk 00:13:01]- 
Amer: Yeah, he’s in- 




Natasa: In the golden, but uh... 
Amer: This is [foreign language 00:13:08]- 
Natasa: Yeah. 
Amer: According to the image, yeah. And uh- 
Natasa: I mean, they’re all confident and they’re all walking confidently 
from what I can see. 
Amer: Hmm. So it’s crossing the road- 
Natasa: Yeah.  
Amer: With some other people. So it was, this photo was uh, uh, went uh, 
viral uh, on social media. So do you have any like... Do, do, do you 
connect it to any leadership uh, in a way?  
Natasa: No. 
Amer: Do you see anything? 
Natasa: No I don’t. 
Amer: Hmm. Okay. Okay, so I will question, last question, just because 
you, you lived here for nine years or plus any years- 
Natasa: Uh-huh (affirmative).  
Amer: So um, the, any ideas of like uh, uh, leaders and uh, do you see uh, 
uh, leaders uh, in visuals or images here in this region? 
Natasa: Sorry I don’t understand the question. Can you repeat? 
Amer: I mean like uh, do you see uh, photos for leaders in this region, do 
you see that is a visual- 
Natasa: Ah, I mean yes I see usually the Sheik uh, a picture, I mean 
especially some of them here in Dubai. They’re uh, they’re shown 
on uh, outdoor posters or uh, inside the, especially in government, 
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uh, but it, but the, but those are in uh, in other companies. They’re 
in, in Syria, so the reception they have there, there’s images there. 
Amer: Okay. Do you know why they are all these images?  
Natasa: Uh, I don’t know if they, they have to but (laughs)- 
Amer: Yeah. 
Natasa: I think they, they are uh, glad with uh, with the leadership of the 
country, of, of, of the area and uh, so as a, as a symbol of um, 
appreciation and uh, respect, I think they, they put them uh, visual 
here. 
Amer: Okay. Okay, great. Uh, yeah that’s it. So just a question, do you 
have like I-I need to do some uh, more from uh, more interviews 
impact with people living here- 
Natasa: Yup. 
Amer: Just to get uh, the like what uh, the impact of these photos on, on 
people, like whenever they see them- 
Natasa: Uh-huh (affirmative). 
Amer: So do you have any suggestion like for other people that uh, I can 
do it with- 
Natasa: Yes, now that I understand what it is about (laughs) I will, I will ask 
some of my colleagues and friends- 
Amer: Yes. 
Natasa: And then I, I will uh, I will uh, send you the contact for those that 
uh, that confirm, yeah? 
Amer: Yes, that’s, that’s will be great.  




Natasa: So maybe by tomorrow I should have the, the answers and then, 
then I send you their, their contacts. 
Amer: Okay, that is great. 
Natasa: Yep. 
Amer: Thank you so much, thank you [foreign language 00:15:52]- 
Natasa: Excellent. 
Amer: Thank you. 
Natasa: Thank you, [Amer 00:15:54]. Good luck with the research. 
Amer: Thank you. Bye-bye.  
Natasa: Thanks, bye. 
Amer: Bye.  
 
 
Interview # 6 (Dinesh) 
Amer:  How are you doing, it’s Dinesh right? 
Dinesh: Yeah. 
Amer: Dinesh. Yeah. Uh, Thank you for, uh, coming for the interview. Uh, it’s 
about uh, first I will brief you about the research, uh the title of my 
research is the impact of visual representation of leadership in tribal 
dominated societies. I’m focusing on leadership in the UE.  
Dinesh: Okay.  
Amer: So, the focus is to see, like uh, what the impact of images of leaders, uh, on 
followers or on the people that are consuming these photos. Uh, so, um, 
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it’s uh, very, uh like straightforward interview, uh, it will not take more 
than thirty minutes maximum, which possibly less than that. And your 
name will be anonymous, so no mention of your name. Just, I will use your 
first name.  
Dinesh: Okay. 
Amer: No mention of to full name. Um, the process is as follows. First I need to 
collect some personal data about you, your background, your educational 
background. Um, then after I will ask you some, a couple of questions, 
which are for general questions.  
Dinesh: Okay.  
Amer: Um, and then I will show you, uh, three photos. Uh, I need to get your 
interpretation how you see them one by one.  
Dinesh: Okay.  
Amer: So, um, that’s it. So first, uh, each, uh, what is your age? 
Dinesh: Age? Uh thirty-eight.  
Amer: Thirty-eight. Uh, educational level?  
Dinesh: Uh, bachelor of engineering.  
Amer: Engineering.  
 Work domain? 
Dinesh: Work domain? Mechanical.  
Amer: Mechanical.  
 Mechanical engineering.  
Dinesh: Uh, engineering.  
Amer: Uh, position? 
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Dinesh: Position currently? Lead application engineer.  
Amer: Languages besides English, what do you speak? 
Dinesh: I speak mother tongue, kambal.  
Amer: Kambal? 
Dinesh: Yes.  
Amer: Okay, you are from Southern India? Or...? 
Dinesh: South India. Tamilna. Tamilna nashte.  
Amer: Okay. Uh, how long have you been here?  
Dinesh: Uh, last eleven years.  
Amer: Eleven years in Dubai? 
Dinesh: Eleven years in Dubai.  
Amer: Before, have you been to the Middle East, any other places, or, just Dubai? 
Dinesh: No, after I was working in Shanghai, and then India, I got a job in UAE, so I 
moved here. Since then I am here in the UAE. I have been in other 
countries, but based in here.  
Amer: Yes.  
Dinesh: Yes.  
Amer: Yes, that I will use. Okay, just uh, the first question is about uh, because I’m 
working on leadership images. Like, uh, from, if I ask you, like what kind of 
leadership, how would you describe or you imagine leadership if you want 
to do it for example, so what kind of image do you have about leadership?  
Dinesh: Leadership, what I see, like a person who like, thinks ahead. So I’m on the 
plan for it I guess. [inaudible 00:03:28] 
Amer: Hm.  
 
437 
Dinesh: So it’s not the manager who picked it. He like, tries them, works with them 
and is a good team player. Motivates them. And works with them, directs 
them and take them to the next level.  
Amer: Okay, okay. So, he or she must be for you, this male or female leader, like 
in general? 
Dinesh: In general. 
Amer: In general, this more male, not female, right? 
Dinesh: No, both are okay.  
Amer: Both.  
Dinesh: Both are okay.  
Amer: So have you worked with like, female leaders or managers before? 
Dinesh: Uh, in my company, like I was interacting with a female leader, but not 
directly with [inaudible 00:04:05]. So far, uh, I had an opportunity only with 
a male leader. But, I had an opportunity to interact with the female 
leaders, uh, in my office, but apart from that maybe in the [inaudible 
00:04:18] like maybe in that [inaudible 00:04:19] like the leaders [inaudible 
00:04:20] officers. I was, we were reporting to the president of the 
[inaudible 00:04:25] club with some females, so there those leaders are 
female and they had an opportunity to work with them.  
Amer: Okay. Okay, good.  
 Um, so now I will show you, as a photo active, photos one by one.  
Dinesh: Yeah.  
Amer: I need to get you to get an interpretation on each photo. What do you see, 
what uh, what commands uh, do you give to them? 
Dinesh: Okay.  
Amer: Image number one. This is for, you know, the leader of uh, the what? 
Dinesh: The UAE.  
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Amer: The UAE. So... 
Dinesh: Sheik Mohammed. 
 So, I still, I remember this and Dubai has one, export, one exhibiting export 
in [inaudible 00:05:08]. Yesterday, I saw this photo.  
Amer: Ah, this photo.  
Dinesh: Yeah, so I saw this photo in the paper, so... 
Amer: Okay, so what the connection do you think? 
Dinesh: So, what the connection is? Like, the first time that leader showing that 
exit and that first time I’m seeing Sheik Mohammed showing that exit, 
when yes, the country has gone. The prestige has, and now we’re to 
celebrate like, exhibit this export from [inaudible 00:05:35].  
Amer: Okay.  
Dinesh: So, before that I’ve never seen such an exhibiting that expression of 
happiness. So, this is the first time I am seeing [crosstalk 00:05:44]. 
Amer: So that’s what sort of presents, kind of happiness and... 
Dinesh: Yes, and sharing that happiness to everyone, so yes that we have that 
name. So we will... 
Amer: So the way he is looking, uh, maybe adds... 
Dinesh: The audience and saying that yes, it’s a victory, yes [inaudible 00:06:05] 
there was a lot of competition. But, uh, they were contesting levels of 
competition, apart from a UAE. So... 
Amer: Okay, so this is the first time you see it and its connected to the winning of 
export. I think? 
Dinesh: Yes. 
Amer: Of export? 
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Dinesh: Yeah.  
Amer: Okay. Um, good so. Next photo you see the same leader, but in different, 
different situation. Different pose. The front setting. So, what do you think 
here? 
Dinesh: Okay. 
Amer: What you see, like uh, of this photo? 
Dinesh: Yeah, it looks like he is in the middle of the female leaders. So leaders of 
the UAE, they would be the male leaders. It could be because I could be 
some, maybe human. So uh, I somehow read like he went and discussed 
maybe with a colleague uh, I didn’t [inaudible 00:07:02] maybe it’s a 
completely formed with uh, females.  
Amer: Okay, so... 
Dinesh: So they are sharing this experience and want them to lead to the next 
level.  
Amer: Hm.  
Dinesh: So, I really appreciate [inaudible 00:07:16] even if it’s not a democratic 
country. But the leader has a good vision that it’s not only the males should 
dominate, there’s an equal level, an equal female also can lead so they 
need to come out of their free zone, sorry from a comfort zone and they 
can drive expressive skill. They can show that potential and experts in their 
leadership. They can dabble in the leadership. So this world leader, 
Mohammed, Sheik Mohammed like, he is open, and whatever is like and 
even in his like, the council A is a lady member, in this. So that shows he is 
giving equal opportunity to male and female.  
Amer: Okay. 
Dinesh: So, he wants a female membership also to be uh, to go to the next level. 
Protect the leadership. So it is very rare to see particularly in this region. So 
when I came from democratic country, so I was given a, like, when I come 
in from the first time, from uh, India to here, I was having a different uh, 
impression. Because I was shown that it would be some countries. And I 
think that when that much opportunity is used to expats are usually Arab 
females. But when I came here I was from a different place. I didn’t feel 
any different. Because it looked like a democratic country. Everyone was 
open, friendly, even male and female, they were friendly. So, I was really 
 
440 
settled. So, that year’s ambition, are basically executing me. That’s why I 
still, UAE is a good place to be. One of the best place to be. For everyone.  
Amer: Right. Um, on to number three. This one.  
 So, as you can see, this went viral on social media, in fact, a few months 
ago.  
Dinesh: Okay.  
Amer: So you see right there, Sheik Mohammed. You see like, a city walk.  
Dinesh: A city walk.  
Amer: So, what do you think about this photo? From leadership perspectives.  
Dinesh: So from the leadership, they are showing that they are open. They are not 
like, previous kings and previous rulers. They are open down to there. They 
are freely upward channel. So even when I came to Dubai that time in 2007 
then 2009 I saw in an article in the newspaper Sheik Mohammed was 
sitting in a cate form. I was really impressed. What a king technically 
security with all that was sitting among the people and asking what they 
thought he [inaudible 00:09:54]. 
Amer: Hm.  
Dinesh: So, from that top level with the security approaching, it is very rare. Very 
rare to see. Even in democratic country it is very rare to see.  
Amer: Hm.  
Dinesh: This shows that leadership quality, it’s a good quality. Shows that he drive, 
he wants the next leaders to follow him. He sets a role model apart from 
that he sets the role model of how a leader should be.  
Amer: Hm.  
Dinesh: So this is a unique quality I see in Sheik Mohammed. So, uh. Seeing this 
etched photos it feels that like, uh, I is not only leader it looks like a family 
member, like when we, if you, not getting to frequent this you given like I 
made, like, some happiness, some smile. Okay, is like when it comes down 
to the down level like us feels like a comfort, okay, so he wants to see how 
other people are there in this [inaudible 00:10:54] level. So that’s what I’m 
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seeing. He wants to see all the people are in that so that Saayad comes out 
and see and mingle with the people.  
Amer: Okay. Great. Great.  
 So these are the three photos. Do you like to add anything about like, after 
living here for eleven years, do you have any comments on leadership in 
the UAE?  
Dinesh: Um, what I um, So, I would say that Sheik Mohammed and the UAE 
particularly the UAE was the ruler of Dubai, he makes sense as a role 
model, but not only UAE, like for other countries as how a leader should 
be. He plans it at once. 
 So, example, Like when I work in here in 2007 I was coming from Dubai 
from [inaudible 00:11:41]. That time I was crossing, accidentally no 
discovery guides. I moved to [inaudible 00:11:49] in 2002. So, because of 
the traffic. So, that time, it was not that much populated that like, it was 
populated. But, a leader could plan and focus in at once. In 2003 the 
[inaudible 00:12:03] was built and it was out of populated. So, they are 
planning everything in at once. Maybe I could see ten years, more than 
planning it at once. So, for that I am really upset. I was thinking so ten 
years again. Really, it is that price.  
 When I’m coming from a democratic country that leader they aren’t 
thinking that much can be [crosstalk 00:12:25] at once.  
Amer: Hm. Yeah.  
Dinesh: So it’s really, it’s that brave. So that shows like, okay, when we took any 
role in my company are any maybe owned business so we also need to 
think again every ten years as we get to... He needs to set, like, a role 
model.  
Amer: Hm. Yeah.  
Dinesh: A role model. Like, when he comes to fix other [inaudible 00:12:45] and 
then come to the road and want that shows very simple, simple city. So, 
even when you are a King it shows very simple city. So that’s also a 
[inaudible 00:12:55]. Even you are in one business or city or company it 
should be very simple.  
Amer: Hm.  
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Dinesh: So, that’s the needing of us from the leader. So he shows the role model, 
what I’m learning from, to us, everyone.  
Amer: Yeah. Yeah, that’s... 
Dinesh: But it’s good learning, so apart from the last ten years I was really 
comfortable, I never feel like welcomed before. It’s my second home. A 
long time staying here. I was comfortable apart from this [inaudible 
00:13:24] it’s a lane. So not a only this lane [inaudible 00:13:29], but also 
lane from the leader.  
Amer: Great. Thank you so much for your time and uh, it’s great [inaudible 
00:13:39] about both sides.  
Dinesh: Yeah... 
 
Interview # 7 (Hanan) 
 
Amer: Yeah, started recording.  
 Hi Hanan, uh, just I would like to- 
Hanan: Hi, Amer. 
Amer: Yeah, I would like to, um, first to give you more information about, uh, the 
research I’m doing. The title of my research is "The Impact of Visual 
Representations of Leadership in the Tribal-Dominated Societies". Um, the 
focus of that is UAE and, um-  
Hanan: Okay.  
Amer: I’m, I’m trying to study the visual, uh, representation of leadership, uh, in 
this part of the world, uh, in the Bedouin societies.  
 So, um, the interview duration will be less than 30 minutes. Um, your name 
will be anonymous. Uh, the process is as follows. First, I need to collect 
some, uh, information about you, uh, which is concerning, uh, like, uh, how 
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long you have been in Dubai, what is your educational level, all of this kind 
of, uh, data about you and, then after, I will ask you a couple of questions 
in general, uh, about leadership and the visual leadership from your 
perspective. And then after, um, I will show you three photos. In fact, I 
already sent you the three photos, uh, one by one, so I would like to get 
your interpretations and your first thoughts about, about them- 
Hanan: Okay.  
Amer: Uh, yeah, so first I will... Let me just ask you about educational level.  
Hanan: Um, okay. Um, I have a, a BS in, um, electronic engineering and a Masters 
of Arts in English Language education, um, and, uh, I am also a certified IG 
and IB examiner, uh, specialized to teach the AL and AS level by University 
of Cambridge.  
Amer: Great and, uh, what is your work, uh, domain?  
Hanan: Um, I’m freelance consultant. I work in two main line of fields. The first one 
is the education, where I’m responsible of implementing the teacher 
licensing program. I am also involved in the inspection process in all the 
schools across the board in Dubai. Um, the other line of field is assessing 
the corporate small and medium businesses in terms of quality, excellence, 
um, and innovation.  
Amer: Great, um, so position now is, uh... it’s, uh, in education, right? What, 
what... do you have like a name for your position now? 
Hanan: Yes, I work with American company as a Business Development Director, 
uh, in the education field and I’m also a working in, in the award, uh, 
assessment as an assessor... as an international accredited assessor.  
Amer: Great, uh, languages beside English?  
Hanan: I speak, uh, my native language... my mother tongue is Arabic. I do speak 
English and, and a little bit of French.  
Amer: Okay. Country of origin? 
Hanan: Sorry?  
Amer: Uh, country of origin? 
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Hanan: The country of origin is Syria.  
Amer: Syria. And you are Canadian right? 
Hanan: Yes.  
Amer: Okay. How long have you been here in Dubai? 
Hanan: I’ve been here, uh, for more than six years, give or take.  
Amer: Hm. Okay, great. So, um, first question, which is a very general question. 
Just I would like to get your, um, your thoughts about leadership and, uh, 
how you can describe it, like if you are a painter or an artist, do you have 
some like, uh, way to describe it if you want to draw a photo for a leader?  
Hanan: Um. Okay. You know, generally, um, leadership is the action of leading a 
group of people or let’s say an organization or even the ability, uh, to lead. 
Um, well, leadership requires skills... certain skills that a leader has to 
acquire in order to be able to guide and, and you were saying that the 
whole, uh, concept... the whole thing of the interview is to know the 
impact of leadership on the society, so that’s why leadership is very critical 
in, in terms of inspiring and driving, uh, the society and the people once 
they believe in their leader.  
Amer: Okay. Uh, from visual perspective, do you have any idea how to, to show 
that, uh, in leaders... I mean in photos?  
Hanan: Uh, well you... we, we have different types of leaders. There is the political 
leader, uh, who is having his... you know, pursuing a passion and, um, he 
has a, a... let’s say, um, a political cause that he wants the whole 
community to be driven into and you’ve got the business leader and you 
have also the psychological leader, the one that works with children, uh, so 
we have different types of leaders, but they all, uh, actually meet at one 
point, which is the... uh, to have certain skills, let’s say like the, the self-
responsibility to have the drive and application to be self-confident, to 
have the motivation and to, uh, have the empathy, the ability to lead 
people and understand, you know, their needs and find how he can or she 
lead.  
 Uh, also, there has to be, um, a wide status of awareness in... of the 
surrounding... the environment, the needs, the demands, uh, the problems 
and being able to resolve issue. A leader should be patient. He should take 
initiative. He should be resilient. You know, these are one... you know, one 
of many, many things, uh, that a leader should have.  
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Amer: Great. Um, uh, just now, let’s go to the three photos I sent you one by one, 
so, uh... 
Hanan: Okay, let’s start with the first photo. It’s the photo of His Highness Sheikh 
Mohammed bin Rashid with the, uh, the three fingers symbol. This symbol 
actually has been, uh,... actually he, he did it in 2013 and, uh, well, it 
resembles three letter, if you can see them, the W, the V and the L and this 
is gesture... is a gesture of win, victory and love.  
Amer: Ah, okay. Great because, uh, all the interviews I did, no one knows, uh, 
what does it mean. Yeah, this is great. 
Hanan: Oh... Well, you can tell actually with three fingers. The W is the one that 
involves the three fingers and the V is the, uh, second and the... the third 
and... the middle and the index, while, uh, the L is the first and the 
middle... the thumb and the middle finger. So, uh, this gesture is about 
winning, it’s about victory, it’s about love and it’s becoming a symbol that’s 
been adopted by not only the locals, the nationals, but also the ex-pats, 
you know, across the, um, the United Arab Emirates.  
Amer: Right, um, and, uh, what do you see besides the um, the symbol... the, the 
hand symbol or the finger symbol... what exactly do you see in the... 
Hanan: Of course, I see a, a smiling face of a leader, who seems quite confident of, 
uh, the future of his own country. Um, I mean, Sheikh Mohammed bin 
Rashid is a man with an, um, incredibly great vision and limitless ambition. 
The... he actually, uh, had a great foresight of what his country is going to 
be, what his people are going to be like. And he is - and his people are 
working seriously and professionally in order to, uh, acquire it as the end.  
Amer: Great. Uh, image number two.  
Hanan: Okay. Uh, the second one is about celebrating, the UAE Women’s Day, 
which is on August 28.  
Amer: Hmm. 
Hanan: This is also part of Sheikh Mohammed bin Rashid’s vision and let’s say like 
it’s a part of also UAE vision. Women’s Day now is, is in the national 
agenda, which is also part of the 2020 vision. Um, the whole idea is to 
empower women and acknowledge their critical and essential role in, uh, 
raising the society, in, uh, nurturing the children and making sure that this 
country has the base, the foundation... the solid foundation it needs for 
prosperity and success.  
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Amer: And what about the photo of, uh, Sheikh Mohammed himself? Uh, what do 
you see, um, like from leader’s perspective... 
Hanan: You mean the third one? 
Amer: No, this... the second one with the- 
Hanan: The second one, uh, I see here... Let me check the second one. Oh, yeah, 
there is... Yeah, he is surrounded. Yeah. I’m sorry, I’m looking at another... 
the third image. Uh, so in this image, it’s, uh, Sheikh Mohammed 
surrounded by... I can tell that these are college, um, female students, I 
believe, and, uh, maybe this is their graduation and he is celebrating that 
with them. It’s actually, um... it’s as I said, it’s an acknowledgement that 
the woman, uh, is equal to the man in UAE in terms of, uh, position, 
qualifications, capabilities, hard work, dedication, uh, and in all, uh, line of 
fields... in education, in politics, in economy, in business and he is doing 
whatever he can in his power in order to empower women by appointing 
many of them in high positions.  
Amer: Great, uh, but in the photo, um, Sheikh Mohammed... what, uh, w-what 
view of impact on like the way he is standing, the, uh... like his photo, uh... 
what does it represent to you?  
Hanan: Well, it... the photo shows a leader who is quite confident of, uh, the future 
of UAE women. I can tell all the ladies around him are also raising the, the 
three fingers symbol, uh, for win, uh, victory and love. He seems, uh, 
responsible and he has given them the drive in order to probably graduate 
or be successful. I see confidence. Um, I see great motivation. I see 
happiness, uh, of the outcome results. Um, I see, um, an awareness of... 
this is what he wants the UAE female community to be like, educated, um, 
highly educated, uh, hardworking, outspoken, uh, very professional. Uh, 
they, they know how to deal and work under pressure. Um, he has taken 
initiative and now he wants others to take that initiative after him. Uh, I 
see self-esteem, I see flexibility. I see satisfaction actually, uh, and I, I can 
tell from the feedback reaction around him just from the faces that 
everyone is quite content and happy.  
Amer: Great. Yeah, great. Um, the third photo? 
Hanan: Okay. The third photo is about Sheikh Mohammed walking down to walk. 
Amer: Yes. 
Hanan: Yeah, okay. I should go back to that image... the last image... okay. Uh, 
okay, so in this photo, uh, I’m not if that was probably... I think like... I’m 
not sure if that’s the opening of the city walk or not, but I can tell that, uh, 
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usually Sheikh Mohammed, whenever he launches something, he 
supervises on the finest details himself. Usually, he walks around. He, uh, 
gets updates... constant updates of the project and the development itself, 
um, and he gathers information. He, um, involves himself in the process in 
terms of operation, in terms of strategy, um, in terms of the outcome. Um, 
he is a man who wants to know the know-how actually. Uh, here I can tell 
that he’s quite happy, crossing... uh, walking on the, the pedestrian, uh, 
walk, uh, crossing the streets, looking around him, being aware of what has 
been built in Dubai. 
Amer: And that’s- 
Hanan: And what are the benefits of this actually project for, uh, UAE locals and ex-
pats in general. 
Amer: Yes, great. Uh, yeah, so, uh, great, great, uh, interpretation, great input. 
Thank you so much, Hanan. Uh, just... I would like to, to see if you have like 
any other, um, maybe interviewees- 
Hanan: Yes- 
Amer: That you can suggest because I still need some- 
Hanan: Yes, I... I’ve already... I’ve already, uh, asked, uh, two and three of my 
colleague assistants because now we’re working... we’re working on the, 
uh, innovation awards- 
Amer: Okay- 
Hanan: Uh, so, uh, tomorrow, um, they will let... they’re, they’re coming to my 
place in order to work on this course. 
Amer: Okay. 
Hanan: Uh, so two of them will be ready to do the interview with you, uh, so the 
moment we finish our meeting, um, I will send you their email so you can... 
or I can share the pictures if you want to with them and then you can do 
the interview right ahead. 
Amer: Yeah- 
Hanan: What do you think? 
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Amer: That w-would be great. That would be great- 
Hanan: Yeah. 
Amer: Yeah. 
Hanan: Yeah, so tomorrow... there is, there is [Charin 00:15:54]. She is British 
national- 
Amer: Okay- 
Hanan: And she was married to, um, an Emirati, uh, and she’s been working with 
[Adnock 00:16:01] for the past 18 years- 
Amer: Okay- 
Hanan: She lived over in Dubai for 12 years. 
Amer: Yeah. 
Hanan: Uh, [inaudible 00:16:08] has been assessing, uh, the chef diet awards and, 
uh, chef [inaudible 00:16:15] awards for the past 18 years, so- 
Amer: Hmm. Hmm. 
Hanan: So, it would be really good, you know, to have some feedback from her- 
Amer: Yeah, I would like- 
Hanan: [crosstalk 00:16:21] 
Amer: That will be great- 
Hanan: Those, uh, so she’s going to do that as well, but yeah... so tomorrow when 





Amer: Okay, great. Thank you so much. 
Hanan: About the same time, uh, Amer, if you don’t mind. 
Amer: Sorry? 
Hanan: I, I said be around the same exact time like today or probably- 
Amer: Yeah, yeah, yeah- 
Hanan: 7:00 or something like- 
Amer: Yeah, just, just let me know when exactly just to prepare the... you know, 
like, uh, to, to prepare the recording and everything.. yeah, it’s, it’s... as to 
the- 
Hanan: Okay- 
Amer: Like 7:30 will be great. 
Hanan: No problem. Do you need more, uh, participants or two-three will suffice? 
Amer: It’s fine. It’s fine. I am almost... uh, yeah, two, two I think... two or three, 
that would be great. 
Hanan: Okay. Okay, no problem. Okay, so then, uh, we, we will, uh, request at you 
tomorrow then. 
Amer: Okay. Excellent, thank you so much. 
Hanan: Thank you, Amer. 
Amer: Thank you again. 
Hanan: Thanks a lot. 
Amer: Thank you- 
Hanan: For the opportunity. Take care. 
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Amer: Thank you. 
Hanan: Good luck to you. Bye. 
Amer: Bye-bye. Bye.  
 
Interview # 8 (Nahid) 
Amer: (silence) Alright, I start now recording. Um, just to brief you about 
uh, the interview and about the research. Uh, the tee-, uh, the title 
of the research is uh, "The Impact of Visual Representations of 
Leadership in Tribal Dominated Societies."  
Nahid: Mm-hmm (affirmative). 
Amer: Uh, which is um, I’m focusing as uh, [foreign language 00:00:29] 
uh, UAE.  
Nahid: Right. 
Amer: Uh, this thesis is um, uh, focusing on leadership from visual 
perspective. Uh, mainly from uh, um, images and photos for 
leaders. Um, the interview duration will be less than 15... It 
depends, like 10 to 15 minutes. Uh, the name, you will be 
anonymous, and the process is as follows: first of all I need to 
collect some personal information um, which is uh, to get more 
about your cultural background. Um, then I will share, then I will 
ask you couple of questions about leadership from your 
perspective. And then I will show you three photos for uh, a leader, 
you know. And I need to get your interpretations and uh, your first 
thoughts about each of these photos, just to get your inputs.  
 Um, education level? Your education level? 
Nahid: Uh, it’s a bachelor degree and English language as a second 
language.  
Amer: Okay. Work domain? 
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Nahid: Uh, I work as a guidance counselor and as a side [inaudible 
00:01:46] trainer. 
Amer: Okay, so uh, what languages do you speak? 
Nahid: Uh, I speak uh, English, uh, Arabic, and a little bit of Portuguese. 
Amer: Okay. Your country of origin? 
Nahid: Lebanon.  
Amer: Okay. How long have you been here in Dubai? 
Nahid: I’ve been living here for almost like 12 years, or 11 years. 11 years. 
Amer: Hmm, 11 years. And in the middle east, uh? 
Nahid: In the Middle East area, I’ve been living here for almost let’s say, 
yeah, almost 20... 19 to 20 years.  
Amer: Okay, great. Now uh, this first uh, question is about how you 
describe leadership image, from your perspective.  
Nahid: Well um, first of all I do believe the images of any leader does 
affect a person, any citizen uh, in any country. Whether positive, 
whether negative. Uh, luckily here in UAE uh, the images of all the 
leaders has a very positive- 
Amer: Hmm. 
Nahid: Uh, has a very positive impact on, on the citizen, mainly because 
uh, they work hard for them to improve the status of their citizens. 
Amer: Hmm. 
Nahid: Uh, they are very sincere and they are very hard workers and uh, 
they share whatever they have with their citizens. So whenever I 
see uh, an image of any of the rulers, it really gives me hope and it 
gives me safety and security and a sense that the future will be 
brighter because I know they are working hard for the um, for the, 
for the benefit of the country in general. 
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Amer: Okay. Great. Um, do you have like image uh, in your mind of the 
leader. He or she uh- 
Nahid: Yeah, personally- 
Amer: In, in general, I mean- 
Nahid: Yeah, yeah. Let me just uh, say something. Um, let me just put 
some basis. Whenever a country uh, want to, to create a kind of 
patriotism uh, they usually emphasize on uh, spreading um, uh, uh, 
the, the, the love of the leaders among uh, the citizens. Uh, and 
especially in the moment of hardship or moments of um, a 
moment of hard times. 
Amer: Mm-hmm (affirmative). 
Nahid: So when I first came to this country and I saw the pictures of all the 
leaders everywhere in any single place I go, whether in a 
restaurant, whether an establishment, whether in any of, and even 
a simple building, um, I really identified that like... I mean I was 
like, I was over wondering why uh, do they have these pictures, 
why is it spread all over the places? But then when I understood 
their mentality and I understood the, the message behind it, that 
they wanted to convey to their citizens, then I understand why it’s 
everywhere. 
Amer: Mm-hmm (affirmative). 
Nahid: Uh, first of all they just wanted to arouse the patriotism as I said 
before because the number of the citizens here in UAE is very small 
and this is the only one way just to show them that we are here to 
take care of you. This is what the message that they wanted to say 
to their citizens, that we are here and we wanted to take care of 
you and we want you, we want us, all of us to be one, as one 
country, as one people, as one um, as one population.  
 So uh, whenever a person a [inaudible 00:05:30] person and try 
like, he doesn’t, I mean, he forgets about this, and when he see 
this picture, probably this message is reconveyed to him again. 
Amer: Mm-hmm (affirmative), okay. 
Nahid: So I, I can see it as a kind of a stress to the vision uh, they are trying 
to create for their own country and uh, um, just I would like to add 
that because they are doing well... I mean because they are 
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working hard and they are doing uh, like um, uh, what do we say? 
Very um, constructive things for their country, uh, that’s why this 
vision is very positive to them.  
Amer: Mm-hmm (affirmative). 
Nahid: And that’s why it really uh, entice them to work harder and make 
them really uh, how could I say... Uh, uh, I would say like um, click 
to their, to their roots and to their origin. 
Amer: Great. Um, now I will show you the three photos one by one- 
Nahid: Okay. 
Amer: And um, I’d like to get your uh, comments and your inputs from 
them. Um, the first photo is this one. 
Nahid: Yeah. Yes. Should I explain it? 
Amer: Yeah, I’d like to. Yeah. 
Nahid: This is the ruler of Dubai [Mohammed Bin Rashid Al Maktoum 
00:06:45] he is uh, just like raising his hands. It’s, I don’t know, is it 
like, uh, it’s, it’s a victory kind of, it’s a victory kind of sign. This is 
again, this kind of signs, it’s um, it’s very positive in my own 
opinion because at um... Uh, as if, as if they are uh, the, the, he’s, 
he’s including his uh, his people around him- 
Amer: Hmm. 
Nahid: And his own um, in his own way of, of success. 
Amer: Do you see any leadership uh, representation here in this photo? 
Nahid: Uh, leadership rep-, representative of leadership, uh, I’m not very 
sure but what I can say is uh, it’s a sign of victory- 
Amer: Hmm.  
Nahid: And uh, it’s a sign of uh, optimism. Um, yes, and it really gives um, 
um, a positive attitude.  
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Amer: Hmm. Okay. So this is uh- 
Nahid: So it’s not like one picture- 
Amer: Hmm. 
Nahid: Where he’s sitting like on a very um, uh- 
Amer: Hmm.  
Nahid: On a very, what do we say um, uh, in a poised status of anything. 
It’s just like a um, more active kind of um,  gesture. 
Amer: Hmm. This is photo number two. Um, it’s from his uh- 
Nahid: Yeah. 
Amer: LinkedIn account. So um- 
Nahid: Yeah, this is again uh, it’s very, it’s very um, uh, it’s very uh, uh, full 
of emotions, full of thoughts as well because uh, this picture is, it 
shows how much he cares about their uh, the, about his people, to 
get educated. And he is sharing their graduation and their success 
with them and he’s wide-spreading this picture all around uh, 
social media.  
Amer: Mm-hmm (affirmative). 
Nahid: And this is also just to, to reassure that he is there- 
Amer: Hmm.  
Nahid: Uh, whenever there is a success. 
Amer: Hmm.  





Nahid: And he is very proud of them. 
Amer: Hmm. 
Nahid: So this is a message that’s conveyed in this picture. 
Amer: Okay. So... And image number three. 
Nahid: Yes. 
Amer: This is also from uh, I think uh, LinkedIn or Facebook. 
Nahid: A surprise visit to City Walk. 
Amer: Hmm. 
Nahid: Yeah. We can hardly see uh, uh, Arab leaders uh, just walking 
around, uh, walking, not in a cars or in a parade. Uh, just walking 
in, in their cities. This is for us, it’s something almost rare. So once 
we see such a thing, we can see the level of security uh, that he has 
put his country in. So he can uh, he walk easily in, inside his city 
without any fear.  
Amer: Hmm. 
Nahid: This is number one. Number two, I can tell uh, from this picture, 
there is a sense of humbleness uh, and a kind of a, what do you 
say... Uh, a, a, a, just to, to, to, to ha-, to, to spread the feeling that 
he’s part of one of those people around him. 
Amer: Mm-hmm (affirmative). 
Nahid: So he’s not superior to them- 
Amer: Hmm. 
Nahid: So this is a also very positive kind of picture. If any Emirati uh, 
citizen see it, sees it, of course definitely it will have a good effect 
on him. 
Amer: Mm-hmm (affirmative).  
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Nahid: Let alone uh, the ex-pats. 
Amer: Mm-hmm (affirmative). Okay. Okay, do you like to add anything 
on, on these photos or? 
Nahid: No.  
Amer: Okay, great. Thank you so much. 
Nahid: You’re most welcome. 
Amer: And uh, that’s a- 
 
 
Interview # 9 (Hisham) 
Amer: Okay, so. Uh, first of all, thank you for accepting, uh, having interview with 
me. By the way, which language do you prefer, Arabic or English? 
Hisham: Doesn’t matter. English is fine. 
Amer: English is fine, okay. Just let me first, um, brief you about the research I’m 
doing. Uh, the title of my research is "The impact of visual representations 
of leadership in tribal-dominated s- societies," which I’m focusing on the 
UAE. So um, the focus as the title, um, said, that is visual, on visual... 
artworks, uh, or visual, uh, um, uh... visual, uh, discourse, uh, for 
leadership. So the interview duration will be less than, uh, 20 or 30 
minutes. It depends, uh, your articulation and uh, discussion. Uh, your 
name will be anonymous. No name, uh, will be mentioned here. The 
process is as follows.  
 First I need to collect some personal information, if you don’t mind, about, 
uh, your background. Uh, then after, I will ask you, uh, a couple of 
questions, general question about leadership, and then after, I will show 
you three photos of, uh, of uh, one of the, uh, uh, tribal leaders that I’m 
focusing on. Um, and then I will, I would like to get your int- your 
interpretations and first thoughts of, uh, each of these photos. First of all, 




Amer: Uh, education level? 
Hisham: I am finishing my master’s degree. I’m doing my final project now, so... 
almost there.  
Amer: Work, uh, domain? 
Hisham: Uh... I’m a manager in a building material industry. 
Amer: Okay, so position is, uh, manager of a...  
Hisham: Division manager. 
Amer: Division manager. Uh, languages you speak? 
Hisham: English and Arabic. 
Amer: Country of origin? 
Hisham: Syria. 
Amer: Syria. Uh, how long have you been in Dubai? 
Hisham: Since end of 2013, so uh... so around four and a half, four years.  
Amer: Okay. And you are from the Middle East, so most of your life, uh, lived in- 
Hisham: Yeah. [crosstalk 00:02:28] the region.  
Amer: First of all, first question, I would like you to describe your leadership, uh, 
like, the image of you l- uh, leadership in your mind. How- how will you 
describe leadership? 
Hisham: In general [inaudible 00:02:42] 
Amer: In general, from your, uh, perspective? 
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Hisham: Uh, for me, a leader is a person who has followers, of course. Uh, I think 
leadership first comes from the character of a person. Um... basically there 
are many different types of leaders. Um, there are leaders who are, uh, 
who has, have their leadership qualities from power, it comes from power. 
Some of them come more from, uh, from emotional, uh... feelings. Uh, 
some leaders are leaders just because they have a certain idea that other 
people like. I don’t know exactly, I don’t have all the categories in my head, 
but that’s what I can think of right now.  
Amer: Mm-hmm (affirmative). Sure. Uh, so do you have, like, a... if you want to, if 
you are a painter, for example, and you want to draw the image of a 
leader, in your mind, how- how would you describe, uh, that image? From 
visual perspective, I mean.  
Hisham: Uh, visual perspective... 
Amer: Like, he’s tall, or- 
Hisham: ... my leader should be first, uh, he shouldn’t be very young.  
Amer: Hmm. 
Hisham: Uh, I see leaders, uh, with a beard. (laughs) 
Amer: (laughs)  
Hisham: Uh... 
Amer: So they are men, mostly. 
Hisham: Mostly, yeah. (laughs)  
Amer: Yeah. (laughs)  
Hisham: Um... from a visual perspective. I don’t see the leader as tall or short. I 
don’t see the height as, uh, characteristic for leadership. But... sometimes I 
see him w- wearing glasses.  
Amer: (laughs)  
Hisham: (laughs) It gives him... because wearing glasses gives you this, uh... uh, 
certain look that makes you feel, uh, that you know. 
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Amer: Mm-hmm (affirmative). 
Hisham: [inaudible 00:04:42] like, the knowledge. It makes you feel sophisticated. 
Um, I don’t know. That’s pretty much it. 
Amer: Okay. Okay, good. So now I will, um, ask you about, uh, I will show you 
three photos, one by one... 
Hisham: Mm-hmm (affirmative). 
Amer: ... first, Sheik Mohammed, uh, the ruler of Dubai, and I need to get your 
input or your interpretations, and your feelings on these photos. 
Hisham: Okay. 
Amer: Uh, photo number one, this one. Have you seen that photo? 
Hisham: Yeah. 
Amer: It’s very famous. 
Hisham: Yes.  
Amer: What does it mean for you? 
Hisham: Actually, I don’t really know what this sign means. I- I know it has a 
meaning. 
Amer: Mm-hmm (affirmative). 
Hisham: I don’t know what’s the meaning of this sign. But I feel that it means, uh... 
like when someone wins, so it’s like, success. 
Amer: Victory? 
Hisham: For me, it’s victory or success. 




Amer: But uh, yeah. 
Hisham: I- I’m not sure what it means in [inaudible 00:05:49] 
Amer: Mm-hmm (affirmative). What else do you see in this photo? Like, the way 
the pose, uh, of the leader... 
Hisham: Uh, I see the smile on his face, so this is what I was speaking, like, 
sometimes the leadership is also emotional. 
Amer: Mm-hmm (affirmative). 
Hisham: So when you see a smile, you feel... y- you do not fear the leader, as much 
as you feel more love to the leader. 
Amer: Okay.  
Hisham: Which is a nice thing, also. The smile, and the, and the glasses. (laughs)  
Amer: Yeah, so he has glasses and the beard. 
Hisham: And the beard. That’s... (laughs)  
Amer: (laughs)  
Hisham: So... okay. 
Amer: What about, uh, the traditional, uh, dress? Has any meaning for you? 
Hisham: Uh, no. For me, the traditional dress is because we are speaking about the 
UAE, so yeah, normally they have the dress. For me, the dress doesn’t give 
any... designation to the leadership. 
Amer: Hmm. 
Hisham: No, nothing about the dress actually. 
Amer: Yeah. So in- in a way, this ex- e- express, uh, leadership. 
Hisham: Um, yeah, it expresses, yeah, leadership, with victory and success 
[inaudible 00:06:58] yeah. 
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Amer: Hmm, okay. Uh, photo number two. This I got from, um, his account on 
LinkedIn.  
Hisham: [crosstalk 00:07:10] 
Amer: And you see there is, uh, some text here, caption of the photo, so uh, this 
is in Arabic.  
Hisham: So... should I read, or... 
Amer: Yeah, you can read, yeah. Sure. 
Hisham: So this is the woman, um [inaudible 00:07:31] Okay. So okay, for me... I 
don’t know. It shows that he’s supporting a women’s day. Uh, he’s being 
humble, uh, between the women, they are showing the sign that he did in 
the first picture, uh, the sign of victory or... He’s not, so... maybe out of 
respect for the women around him. 
Amer: Hmm. 
Hisham: So it’s something social, more social. The way he’s standing with the... like, 
respecting the audience, respecting his followers. 
Amer: Hmm. 
Hisham: Somehow. 
Amer: Yeah.  
Hisham: Uh...  
Amer: So do you see leadership here as well, or... 
Hisham: Uh...  
Amer: Just neutral? 
Hisham: I’m actually neutral about this picture. Maybe, maybe uh... for us in the, in 
this world, the Arab world, for us... we don’t see a leadership being 
humble. We don’t see it, usually. 
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Amer: Mm-hmm (affirmative). 
Hisham: Which is something bad [inaudible 00:08:45] 
Amer: Hmm. 
Hisham: Do- do, leadership, one of the... Like, humbleness is a part of leadership. It 
should be there. 
Amer: Mm-hmm (affirmative). 
Hisham: But for us, we don’t see it, because in the Arab world, the image is like, the 
leader should be aggressive, should be powerful, should not be humble. 
Amer: Hmm. 
Hisham: So for me as an Arab, I- I don’t, I’m neutral about this. 
Amer: Okay. 
Hisham: But I’m sure it’s... it’s a sign of leadership somehow. 
Amer: Hmm. Okay, so the third, uh, photo... this one. You can read. 
Hisham: Mm-hmm (affirmative). [crosstalk 00:09:34] Okay. Yeah, uh, yeah, I’ve seen 
this before. So...  
Amer: This went viral, uh... 
Hisham: Yeah. [crosstalk 00:09:43] He- he, I know that. He usually makes visits, uh, 
to- to public places, to restaurants. 
Amer: Hmm. 
Hisham: Uh... 
Amer: What does it mean for you? 
Hisham: For me, the- the leader is just trying to show people that he’s just one of 
them. Uh, it makes people... happy to see their leader sitting in the places 
they sit in, so... He’s just encouraging... uh, I don’t know, actually. For me, 
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it’s a sign of leadership. Like, for us the stories of, uh, of uh, Arab leaders in 
the past, of Muslim leaders, where they w- uh, they went between the 
people. They used to sit with people. So yeah, for us we can see, uh, this as 
an image of leadership. 
Amer: Hmm. 
Hisham: Even for us the stories where... they tried to go between people without 
people knowing that they are leaders. 
Amer: Mm-hmm (affirmative). 
Hisham: Uh, in this case, no, because everyone knows him ‘cause of the, ‘cause of 
the media now. We have media, so everyone knows who he is. 
Amer: Mm-hmm (affirmative). 
Hisham: But for me, yeah, it’s a sign of leadership. 
Amer: Mm-hmm (affirmative), means he’s walking in the streets, or... [crosstalk 
00:10:53] 
Hisham: Yeah. Walking in the streets, eating in the restaurant, crossing the traffic 
light just as any other people.  
Amer: Mm-hmm (affirmative). 
Hisham: Um, but again, you- you see how there are people around, so they are his, 
uh... uh, I don’t know, his- his relatives or his bodyguards. 
Amer: Hmm. 
Hisham: He’s not, he’s not alone.  
Amer: Hmm. 
Hisham: Uh... yeah, that’s pretty much it. 
Amer: Okay. So that’s it. Do you like to add anything on- on these photos? Any 
reflections, any...  
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Hisham: I mean, for me, uh... this is not the typical Arabic leader we know. 
Amer: Hmm. 
Hisham: For us, Arab leaders are... th- the m- [inaudible 00:11:45] let me say, Arab 
leader is not, uh...  
Amer: Hmm.  
Hisham: ... our leaders, we read about, like, the Muslim leaders of... currently, 
because most Arab leaders are dictators- 
Amer: Hmm. 
Hisham: ... so they are people you do not see in the public, uh, they are people that, 
uh, do not smile a lot in the pictures. 
Amer: Mm-hmm (affirmative). 
Hisham: Uh, so for me, he is different. 
Amer: Hmm.  
Hisham: He- his leader sh- style is different. Uh, because... Dubai is different. 
Amer: Mm-hmm (affirmative). 
Hisham: And he wants to deliver this message that, uh, we are a different country, 
we are modern country, we are not like the other, uh, Arab countries. He’s- 
he’s trying, he is having his own leadership style. 
Amer: Hmm. 
Hisham: Uh, many other- other Arab countries are successful, but their leaders are 
different, very different from this type of leadership. 
Amer: Yeah. 




Hisham: This one is more like any other, uh... He’s trying to be like other people. 
Amer: Okay. Okay, great. Thank you so much. 
Hisham: Okay. Thank you. 
Amer: Uh, this is, uh, great.  
 
 
Interview # 10 (Houssam) 
 
Amer: Uh, first I would like to, uh, brief you about my research. Uh, the title of my 
research is, The Impact of Visual Representations of Leadership in Tribal 
Dominated Societies. I’m focusing on UAE as case study. Um, um.... as I 
briefed you before that, uh, uh, I’m trying to get the input from audience 
side of, uh, visual, uh, messages that are sent by leaders of the, in the 
region. 
Houssam: Okay. 
Amer: Taking the case of Sheikh Muhammad Al Maktoum. 
Houssam: Okay. 
Amer: As a leader, uh, from the region. 
Houssam: Okay. 
Amer: Uh, so the interview, um, won’t take more than maximum 20 to 30 
minutes. 
Houssam: Okay. 
Amer: Uh it will be, uh, anonymous, uh, and the process will be as follows.  First, 




Amer: Ah, just to get, uh, uh, some, like you’re background, social, cultural 
background. 
Houssam: Okay. 
Amer: Then I will ask you a couple of questions about leadership in general from 
your perspective. Then I will show you three photos one by one and I, I 
need to get your interpretations of, of these photos. 
Houssam: Okay. 
Amer: So, um, first of all, your age? 
Houssam: Um, 48 years old. 
Amer: Uh, education, uh, level? 
Houssam: Uh, MBA from, uh, United States of America at CalPoly Pomona. 
Amer: Uh what domain? 
Houssam: Uh, construction, specifically the interior sector. Interiors without 
contractors and manufacturers. 
Amer: Your position? 
Houssam: I’m the CEO. 
Amer: Okay. Your languages? 
Houssam: Uh, English, Arabic, and some French. 
Amer: Okay. Uh, country of origin? 
Houssam: Originally from Damascus. I have USA citizenship. 
Amer: Okay. How long have you been here in Dubai? 
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Houssam: Uh, around 10 years. 
Amer: Ten years. And before you lived in, in- 
Houssam: I was in the states. 
Amer: In the states. Okay. Um, just I would like to get your, from like how you 
describe the leadership image. In your mind, what, what leadership is. 
Houssam: Um, leadership is about accountability. It’s about, um, um, is about 
problem-solving. It’s about building teams. It’s about empowering people 
and it’s about being a role model. 
Amer: Great, uh, now if you want, uh, to, to paint a [inaudible 00:02:50], or a 
picture for a leader. How, how would you describe that uh-? 
Speaker 3: Jasmine tea? And [inaudible 00:02:57] tea. 
Houssam: As- 
Amer: Like from, uh, outside. 
Houssam: As an example?  
Amer: As an example. 
Houssam: Like as a role model for me for leadership? 
Amer: Exactly. 
Houssam: The first thing that springs into my mind is obviously, since I’m living in the, 
in Dubai, is Sheikh Mohammed, obviously has been uh.... he exemplifies 
an... um, impersonates the, the, the leader- the leadership.  
Amer: Mm-hmm (affirmative). 
Houssam: Uh I think is a great role model for any CEO or any leader in this country. 
And, uh, gives such a great inspiration, uh.... which he would try to achieve, 
uh, the successes, some of the successes that he achieved already and 
turning Dubai from a, a small spot, um, to the global national tourist sector. 
I can’t say... a beacon for innovation, for being a cosmopolitan city where 
different cultures can exist, uh, in such a, such a harmony, and, uh, build on 
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each other’s power [inaudible 00:04:12]. It’s reaching levels which I think 
now, uh, such a base that I think we haven’t seen anywhere else for the 
last, uh, decade or couple decades at least. It’s, it’s a great leadership and a 
great city to be part of, and witnessing, um, these accomplishments, um, 
year on year, uh, and, and at Dubai pace, we say month on month. We 
don’t measure it by year, we measure it by months.  
 So, uh, it’s... it always, uh, kept us on, uh, suspense, you know, what’s, 
what’s next, and try to raise the bar year on year, or month on month as 
we said. And the anticipation, what’s, what he has up his sleeves for, for, as 
the next challenge. And I think everyone has that kind of mindset now, and 
geared up to that expectation, so we can see everyone is going to 
overachieve and over-accomplish. Everyone is setting up his own high 
standards and high, uh, benchmarks, uh, and measuring himself against, 
uh... so I think that kinda leadership or role model is, is what’s transforming 
the whole community and the whole, uh, scene in Dubai. 
Amer: Great, yeah. Um...  
 So first image. I think, uh, do you know that one? 
Houssam: Yeah! 
Amer: Yeah. 
Houssam: Very famous one. 
Amer: Yeah. What does it see for you? 
Houssam: Uh, it’s clearly, gives a clear message here. Um, standing up high, and 
pride, even confidence as a leader. Looking up for the future. Um, ready to 
face the next challenge. Using the hand gesture, basically, even the, uh, his 
own, uh, new victory sign. And that has become very famous here in this 
area and region. And, uh, for, for me personally, it gives, uh, hope and it 
gives confidence. And, and we are, as leaders, we try to exemplify that 
every time we, we sit with our team and we try to improve them, uh, an 
image. But I think here, this image of, uh, Sheikh Mohammed is, it’s clear 
that they nailed it down to, to, uh, to that kind of, uh, positiveness and 
hope and, uh, looking forward to a brighter future and never looking down, 
always looking up, no matter what challenges, no matter what hurdles are 
on the way. This is what this message means to me. 
Amer: Great. So, from... Image number two, and in fact I took that one from his 
LinkedIn account. So you have the council [inaudible 00:08:15]. 
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Houssam: I would say this, uh, photo is, could be a celebration of the, uh, Women’s 
Day. Again, it shows, um, how much this society has been transformed. 
Um, the power of the woman in this society and, and the empowerment of 
the woman. Um, it shows how much the leadership is depending on the 
woman for the future. It shows the connection between the leadership and 
the [inaudible 00:08:51]. It shows how everyone is using the same body 
language and hand language. Um, again, it shows the, uh, the hope, um, 
the love that this, uh, community and this, uh, this grassroots has for the, 
for, for, for the leadership, and it shows the love that binds between the 
leadership and the people. Um, it’s, it’s different from the first photo. This 
one shows more the connection between the leadership and the society, 
and it shows the, how humble is the leadership at the same time, and how 
much love is there from the people to their leadership. So it’s a reciprocal 
admiration and love, which I think is very important for any society to 
achieve what Dubai has achieved for the last 20 years. 
Amer: Last photo.  
Houssam: This is a photo from, um, one of Sheik Mohammed’s famous unexpected, 
uh, strolls, uh, in the city, where I think he does that at least two, three 
times a week. He just walks around in the city, greeting people and, uh, 
getting across the street and, uh, talking to the people and, um, making 
sure that he’s, you know, on, he’s on top of things and showing people 
that, uh, uh, again, how much of that [inaudible 00:11:13] is thrown 
between him and the city and, and the people. And, again, keeping the 
people on their toes and, uh, surprising them, and so many people have 
anticipated him, and looking forward to, to meeting Mohammed, and take 
some photos, and Snapchat, and, uh, have it posted on the social media 
source. And I think also the Grand, uh, the Grand Prince of Dubai should 
come down as well, his, his, um, dad’s footsteps, being very active in the 
community and, um, being close with the grassroots. I think this one is in 
the city walk. 
Amer: Yeah. 
Houssam: And again, uh, this went viral, like many of other, uh, postings that, uh, 
were on either Instagram or YouTube or other social media channels. Um, 
again they can see a limited entourage with the, with the Sheikh 
Mohammed. Uh, it just gives the message that he’s on top of things. He’s 
feeling the pulse of the people, whether they’re happy or, or they’re upset. 
Uh, making sure that your, um, leadership and the, um, executive 
management and the, uh, the senior officials are all on the same page and 
they, they, they have all the same goals, and they have the same 
benchmarks so, uh, the work then progresses at a much quicker pace. And 
this is what he has successfully done entering Dubai in 20 years to what it is 
now, where, um, many cities has not accomplished this in maybe 50 years 




Amer: Okay. Great. Would you like to add anything? 
Houssam: No, I think, uh, we’re, we’re blessed to be living in, in a city like Dubai and, 
uh, under the leadership of Sheikh Mohammed, and I wish, uh, you know, 
the city all, all the success in the future it deserves, and definitely, uh, um, 
I’m like many other Dubaiers and I’m very, uh, um, on, on my toes already 
waiting for, for the next stage of Dubai, and anticipating now Dubai’s 
gonna be, uh, gearing up now for Expo 2020, for what you see in your 
accomplishments, whether the expansion of the metro, uh, the [inaudible 
00:14:06], or the, um, Museum of the Future, and the, um, Expo 2020 
pavilions and then, uh, turning those pavilions into a, uh, an entertainment 
center, um, for the families. So definitely Dubai will have much, much offer 
to, much, much, uh, to offer to its community, and the leadership, we’re 
very confident with the leadership to take Dubai, um, to much higher, uh, 
places, and, uh, that’s, that’s it. Thank you. Thank you for this opportunity. 











Appendix E (Sheikh Mohammed Photos) 
 
Figure E1-1 Sheikh Mohammed in traditional Bedouin dress  
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Figure E1-2 Sheikh Mohammed with King Hamad bin Isa of Bahrain sitting 












Figure E1-5 Sheikh Mohammed in the desert during the Bedouin traditional 
sport of Falconry  




Figure E1-7 Sheikh Mohammed with the late Sheikh Zayed sitting on the 
ground  
 




Figure E1- 9 A statue for the Sheikh Mohammed bin Rashid three figure 
salute in Burj Khalifa Park  
Figure E1-10 – Sheikh Mohammed wins the individual and team gold medals 
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at the FEI World Endurance Championship in the United Kingdom (Victory 
achieved by hard work and persistence 2012) 
 
Figure E1-11 – Sheikh Mohammed with a national student  
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Figure E1-12 – Sheikh Mohammed showing his visionary look and 




Figure E1-13 – Sheikh Mohammed sitting on the ground with an old man. 
 
Figure E1-14 – Sheikh Mohammed with a charismatic look 
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Figure E1-15 – Sheikh Mohammed in front of one of his successful projects 
